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CURVA DNI 


ELLLWHERE STYLE MEETS TECHNOLOGY. 


WIN DATE 


PERPETUAL CALENDAR 


Sapphire Glass BT0001-63E MRP Rs. 20,000 


Maruti Suzuki Swift cars to be won 
by 10 lucky winners. 
* Assured Gift E 


Exclusive Kareena Kapoor and Rahul Dravid 
2008 Wall Calendar with every purchase 
of CITIZEN Eco-Drive 


Buy a CITIZEN Eco-Drive watch and A Q;. ^" 
MS SUZUKI win a Marut Suzuki Swift Car. Offer valid from Nov Ist to Dec 31st 2007 


SWIFT Conditions apply. Please refer to terms and conditions on the entry form 
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Bathing Luxury 


A510 
Massage Bathtub 
1850 x 1500 x 720 mm 


Luxury at its best 

Submerge in the whirlpool of luxury or simply appreciate the style 
Glamourous is the ambience, that skips your heartbeat for a while 
Indulge in the ocean of serenity, that makes your bathing worthwhile. 


spocoadyv.comybtmore 127 


Multifunctional Steam Rooms | Massage Bathtubs | Shower Rooms | Shower Systems | Bathroom Furniture | Bathroom Fittings 


Corporate Off.: Roma international Pvt. Ltd. C-568, Saraswati Vihar, Main outer ring road, Pitampura, Delhi - 110034 Tel.: 2703 5377/78 Fax: 27035379 e-mail mktg@rokaindia.com web: www.rokaindia.com 

Area Representative : Delhi & NCR , 9818174167 

Dealers : Delhi ‘Bath & Marbles: 9891329992, 011-25925502 Anand Buildway Pvt. Ltd.: 0124-4269380, 9313725180, Mumbai: C. Bhogilal West End: 022-26719224 Fax:022-26719200 

Kolkata: Karnika: 033-22822429, Designer Home Solutions Pvt. Ltd.: 033-24862505, 9830019440. Chennai: Choudhary Agencies: 044-26681235 9444016550 
Hyderabad: Hanuman Enterprises: 040-24742421, 9848884402 Bangluru: Chabaria Tiles: 080-41517900, 9845141000 Shakti Ceramics: 25704141, 9845123344 Visakhapatnam: Excel World: 0891-2715076, 9865327155 
Trivandrum: Modern Agencies : 0471-3018245, 9847068001 Goa: Saglani Enterprises: 22715207, 22736655, 9822104265 Dehradun: Dehra Sanitary Store: 0135-2624843 9897636327 Ruderpur. Alankar Bath Assets 05944-246989 
9927177789, Chittorgarh: Shagun: 01472-248508, 9414110270 Dhanbad: Tiles Centre : 0326-2305216, 9431121387 Patna: Rooms: 0612-2205446 9431018896 Siliguri: Sanjay Agencies: 9434044760 
Gangtok: Universal Auto Traders: 202995, 9434022995. Chandigarh : Bansal Sanitary Stores : 0172-2734067, 9815012290 Amritsar: Rohit Sanitary Store: 0183-2551782 9872851782 Jalandhar. Kohinoor Sanitations: 0181-5093737, 
9815193243 Ludhiana: AKC Store: 0161-2300064,9888400052 Shahkot: Duggal Brothers: 01821-260099, 9216660699 Nawashahar. Ujagar Mal & Co.: 01823-309548, 9814655148 Batala: Verma Bath Collection: 01871-500089, 
9815988000 Bhatinda: Bharat Glass House: 0164-2252181, 9814031877 Hoshiarpur: Gupta Sanitarywares: 01882-520896, 9855941700 Faridabad: Monga Sanitary & Tile Store: 0129-2260477, 9611595069 
Bhilwara: Pooja Commercial House: 01482-221527, 98299065271 Jaipur: National Sales Corporation: 0141-2392161, 9414065760 Badaya Enterprises: 0141-2319512, 9414048865 Aaditya Bath Square: 0141-2393922, 9414066732 
Bikaner: Balaji Sanitaryware: 0151-2272084, 9413107392 Udaipur: Paras Agency: 0294-220629, 9414757756 Ajmer: V.K. Hardware Store: 0145-2421829, 9351570700 





The Best Hol idays 





ravel, as they say, broadens the mind. And in an age when life for most 

of the year revolves around that 10' by 10' cubicle in office, cursing the 

traffic on the way to work or getting worked up about your child's new 
academic year—an occasional holiday assumes even greater significance, for 
it also helps you recharge your batteries. 

That's why our cover story this time is on the Most Exclusive Holidays in 
India. If you want to enjoy a laidback, luxurious trip where one is pampered 
at every step, you can choose the Palace on Wheels or a stay at VanyaVilas 
in Ranthambore, and live like the kings and queens of yore. Others, with a 
streak of James Bond in them, have the option of venturing where eagles 
dare—for a high-altitude trek, an arduous but energising biking holiday, a 
skiing expedition to Gulmarg or swooping down for a bit of underwater 
exploration in the Andamans. Check out the section on the Best Extreme 
Adventure Holidays for more details. 

Got a passion for speed? It doesn't get more exciting than this as our man 
zooms up and down five most picturesque drives across India to give you a 
first-hand account of what to expect on these mind-blowing trips. 

In our section on Style this time, pick up a few tips on how to dress smart 
when the temperature dips and get acquainted with the latest trends 
in hair styling. 

For the smart and trendy men and women addicted to gizmos and gadg- 
ets, turn to our Tech Talk section this issue to get the latest on Bluetooth head- 
sets. And if you are into sound systems and all that jazz, take a trip down mem- 
ory lane with some of the best music systems produced in India. 

So sit back, relax, turn the pages and enjoy your journey. 
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Give your bathroom the power of highlighting. 


And take it from Good to ‘Great . 


For a brochure,write to us at customercare(hrjonnsonindia.com 
C ustomerCare:022-3064 7484. Toll free 1800-22-7484 from MTNL &SNE lines only 
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Gulmarg E is (3^5. Ng S p di = + 30 5 Best Extreme 
T RE. ( Adventure 

Holidays in India 
Skiing, white water rafting, 
trekking up steep hills, scuba 
diving and mountain biking—if 
you have that streak of adventure 
in you, try out one of these extreme 
holidays and come back all set to 
take on the world. 
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The Ladakh Circuit 


5 Best Driving Holidays 

Feel the adrenaline rush whenever 
you drive out on the highway? Here 
are some of the best driving holidays 
for you to try out. 


Cut the Chill! 

Say it with us— love winter! Why? 
The clothes, of course. There aren't 
many other seasons in the year for 
unadulterated apparel bliss. So, with 
great joy, we bring you a selection of 
winter clothes—from cardigans to 
sweaters; from leather jackets 

to suede. Look sharp with our 
winter style quide. 


Winter Casuals 


Christiaan Georgio 


‘Lock’ed to Perfection 

Got the perfect dress for the weekend 
dinner party but something's still 
missing? Wondering where you can 
get that exclusive haircut that will 
make you stand out in the crowd 

and make heads turn? Look no 
further and read on... 





Smooth, Quiet and Powerful 
The Volvo's new S80D5 is easy to 
handle and at 183 horsepower, an 
extremely powerful machine. Yet, 
this executive sedan can sneak into 
a party quite unnoticed. 





Tech Talk 


The Big Sound: We took a Rolling 
Stones disc to check out these 
home-grown audio systems and 
came away impressed. 


Stereo Blues: The new generation 
of Bluetooth headsets is all going 
stereo—thanks to some interesting 
tweaks in technology. 





2 IntheLap of Luxury 


Combine business with pleasure 
while travelling or experience visual 
delights sitting at home. Indulge 
your senses this festive season 

with these brand new products 

and make your neighbours turn 
green with envy. 
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SMIRNOFF BLACK HONOURS THE LEGACY OF 
TRADITIONAL RUSSIAN VODKA. CRAFTED IN 
SMALL BATCHES, USING A COPPER POT-STILE, 
B® CENTURIES-OLD DISTILLATION METHOD, 
SMIRNOFF BLACK RECAPTURES THE 
ROUNDED, LASTING, UNCOMPROMISING 
- SMOOTHNESS ONCE savovRED BY THE 
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PALACE ON WH EEI S Seven days of sheer indulgence and divine luxury. 


PHOTO COURTSEY: RAJASTHAN T 
DEVELOPMENT CORPORATION 












AJASTHAN 
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ABOUT THE TRAIN: 

PEEPING INSIDE THE PALACE 

The 14 coaches of the Palace on 
Wheels are named after former 
Rajput states matching the aesthetics 
and interiors of the royal past. Each 
saloon has a mini pantry and a lounge 
to ensure availability of hot and cold 
beverages and refreshments and a 
place to get together. 

The saloons are air-conditioned, 
with twin-bedded chambers, music, 
intercom and attached toilets. The 
furniture with its inlaid motifs has 
been specially designed for the train. 
The current Palace on Wheels is the 
third generation of the train. The 
original coaches are now kept in a 
museum. These original coaches were 
made of teak wood and had brass bal- 
conies for the maharajas and mahara- 
nis to get fresh air on their travel. The 
current coaches are a true imitation of 
the erstwhile grandeur. Laced with 
fine miniature art painting telling 
















The train has two restaurants—The Maharaja and The Maharani—which are panelled with mirrors 


The bedrooms are opulent and lavish» 


tales of romance and valour, the train 
recreates the feel of a royal abode. 
The train has two lavish restau- 
rants "The Maharaja" and "The 
Maharani" with a Rajasthani 
ambience. They not only specialise in 
the local Rajasthani cuisine but also 
authentic continental and Chinese 
cuisine. The train has a well-stocked 
bar offering the choicest of spirits. 
The two restaurants are panelled 
with mirrors and intricate chandeliers, 
giving it a look of a "sheesh-mahal". 





WHAT TO DO 

The Palace on Wheels tour starts 
every Wednesday from New Delhi. 
The reporting time is 4.30 p.m. at 
Delhi's Safdarjung Railway Station 
where a royal reception awaits you. 
The train departs from the station 
at 6.30 p.m. And thus begins your 
royal journey. 


WHERE TO STAY 

On the train, of course. You are on 
a seven-day royal ride once on the 
Palace on Wheels. You only get off 
the train for some hours for sight- 
seeing in the cities that the palace 
chugs through. 


WHAT TO EAT 

Most of your meals are taken care of 
on the train. And the lunches are 
organised at 5-star resorts which, 
among other delicacies, offer 
authentic local cuisine. Some of the 
authentic delicacies to indulge in are 
"dal baati" for vegetarians and 

"lal maans" for non-vegetarians. 


WHAT TO SEE 

The Palace on Wheels takes you 
through some of the most beautiful 
and historic cities. Some of the 
prime attractions are Amber Palace 
in Jaipur, Lake Palace in Udaipur, 
The Ranthambore National Park in 
Sawai Madhopur and the 

Taj Mahal in Agra. 


TARIFF 
Rs 1.20 lakh approximately 





Address: Palace on Wheels, Rajasthan 

Tourism Development Corpn. Ltd., Room 
No. 211 & 213, Ist Floor, Bikaner House, 
Pandara Road, New Delhi 

Contact: 91 11 23381884 

E-mail: powrtdc@yahoo.com 
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Lap up nature in these tranquil backwaters. 
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Luxury Holidays œ~, 


q Kerala 


Kochi + 


Alappuzha lo 


ABOUT THE PLACE 

The National Geographic Traveller 
has acknowledged it as one of the 
must-see paradises of the world. The 
phrase God's Own Country best de- 
scribes it. Dotted with serene back- 
waters, beckoning hill stations and 
pristine beaches, it's not for nothing 
that Kerala is one of the most 
sought-after destinations of the 
world. The Alleppey district of Kerala 
is often referred to as the Venice of 
the East, being surrounded by water- 
ways and canals. Renowned for the 
beautiful backwaters surrounding it, 
it's also known for the famous Nehru 
Trophy Snake Boat race held every 
year around Onam. Alappuzha or 
Alleppey is also home to Kuttanad, 
the rice bowl of Kerala, one of the 
few places in the world where farm- 
ing is done below sea level. 
Alleppey's allure is the backwaters. 
Begin with a cruise, then stroll back 
into the town, past the canals cov- 
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Cruise along the backwaters on a houseboat 





ered with mauve hyacinths. 

A backwater cruise on the 
Punnamada Kayal takes you along 
canals, past scenic islands offering 
sublime views of coconut and paddy 
fields, Chinese fishing nets and toddy 
tappers at work. Its beauty is not 
merely restricted to its backwaters, 
but in the man-made islands that you 
will find amidst the waters. These 
islands are hedged by mud walls, 

a haven for migratory birds, with 
paddy fields inundated with water 
throughout the year. 











Dotted with pristine beaches, God's Own Country is one of the most sought-after tourist destinations of the w 


WHAT TO DO 

Besides the backwater cruises, the 
trip to Alleppey is not complete 
without visiting the beautiful 
Alappuzha beach, which has the 
Arabian Sea on the west and a vast 
network of lakes, lagoons and fresh 
water lakes overlapping it. 


WHERE TO STAY 

Kerala houseboats are an improvi- 
sation of the large country barges 
of old days. They are comfortably 
furnished with an open lounge, at- 
tached bedrooms and a kitchen. 
Every houseboat is manned by a 
cook, a guide and an oarsman. You 
could choose from a range of one-, 
two- or three-bedroom houseboats. 
Tariffs vary, depending on the 
route of the houseboat. 


WHAT TO EAT 

Kerala's cuisine is mildly flavoured 
and gently cooked. Try mouthwater- 
ing delicacies like aviyal, which is 
cooked salad, seasoned with curd 
and coconut. Pathiri or pancakes 
and rice crunchies like kozhalappam 
too are must-haves. 


WHAT TO SEE 

A trip to Kerala will not be com- 
plete without experiencing a 
houseboat cruise. The routes of the 
houseboats cover villages, paddy 
fields, temples and beaches. 


TARIFF 
Tariffs vary depending upon the route 
of the houseboats 


Address: Coco India Tour Company 
Kariyil Chira Buildings, Near Nehru 
Trophy Finishing Point, Rajeev Boat 
Jetty, Thathampally Post, Alleppey-688 
013; Website: www.cocoindia.com 
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ATTRACTION IS A UNIVERSAL FEELING 


9 Collection 


e Stainless steel case 
and rubber bracelet with 
deployment clasp 

¢ Chronograph 

e Screw-in case back 

e Water Resistance 5ATM 
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Also available at all leading AT lifestyle putlets 


For Trade Enquiries contact: Rose: 3rd Floor, Hormuz Mansion, Above Cyn roza Art Gallery, 72, B. Desai Road, Mumbai 400 026. Tel: 2368 5287-88 , ri 


One in a Million 


The finest of life's moments come only rarely. So does a great blend. When only one in a 
1000 whiskeys sampled every year is rated exceptional enough to be a part of Johnnie 


Walker Blue Label, it is easy to understand why this scotch is known to be One in a Million. 
It is the unique flavour created by blending these fine whiskeys that gives Johnnie Walker 
Blue Label the royal touch, making it the definitive drink to celebrate the most precious 


moments of your life. 


But that is only the beginning of the many reasons. The tradition of paying attention to the 


smallest detail gives perfection to this drink. The Master Blender's ability to detect a single 


flavour note in a billion ensures a smile of satisfaction every time you sip from your glass 


filled with subtleties of hazelnut, orange, sherry and rose petals. 


The bottle holding Johnnie Walker Blue Label is given as much importance as the blend 
inside it. After all, a great king deserves a great crown! More than a dozen people inspect 
every bottle after the first line of packaging. They make sure every bottle looks great, 


polishing it wherever necessary. 


When all these reasons come together, like the rare whiskeys that produce this one special 


blend, you can sit back and savour the best times of your life with the one in a million scotch. 
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The Kanchenjunga suite at the 
Glenburn Estate 
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ABOUT THE PLACE 

The pristine beauty of the 
Himalayas with its snow-capped 
peaks, flaming red rhododendrons, 
sparkling white magnolias, exotic 
forests, fern-filled valleys and emer- 
ald green tea bushes—Darjeeling 
has all of them and more to attract 
tourists who need a break from the 
heat and dust of the plains. The 
"Queen of Hills" is also fast emerg- 
ing as the best "Tea Tourism 
Destination" in the world. 

The 1,600-acre estate, owned by 
the Kolkata-based Prakash family, is 
actually a river valley with breath- 
taking views of the Kanchenjunga 
Range. It stretches from an eleva- 
tion of 3,700 feet, all the way down 
to the sandy banks of the two 
snow-fed Himalayan rivers— 
Rungeet and Rung Dung—that 
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To complete your ‘Glenburn Experience’, learn about 





k E (ms 
"The Glenburn Lodge 


meander through the Rungeet 
Valley and Rung Dung tea estates. 

Apart from the sprawling tea 
fields, Glenburn has forests that are 
a paradise for bird watchers and 
hikers. Across the river lie the 
forests and villages of the old royal 
kingdom of Sikkim, which you can 
access via a hanging bridge. One 
can walk across the river into 
Sikkim, play a game of croquet or 
beach cricket, have a refreshing dip 
in the river, fish for some local 
trout, river raft or simply soak in the 
sun. With acres of beautiful forests 
to explore, riverside and other 
in-house activities, and Darjeeling 
and Sikkim on its doorstep, a week 
at Glenburn could be truly relaxing, 
or action-packed with adventure, 
says Husna-Tara Prakash, owner of 
Glenburn Tea Estate. 


ascinating process of tea making 


e iL 
‘ . i é TT ow ae "i 
ES i h 
IL QUT 






WHAT TO DO 

It can be a truly action-packed holi- 
day complete with a camp out, river 
rafting and a hike through the 
forests. You can also learn about the 
fascinating process of tea making. 


WHERE TO STAY 

A stay at any of the suites in the bun- 
galow with their Spanish mahogony 
upholstery and European paintings 
take you back to the days of the 
British Raj. 


WHAT TO EAT 

The sit-down dinner at the The 
Dining Room served in true planter's 
style is a treat in itself. Food is served 
according to the select preferences of 
each guest. 


WHAT TO SEE 

One can take the 'Tea Tour', go on 
an excursion to the Glenburn camp- 
site, hike along the Rungeet river to 
the nearby Manjithar village, do some 
river rafting on the Rung Dung, go 
on a drive-cum-hike up to the Lamha 
Haata Orchad or take a day excur- 
sion to Darjeeling. 


TARIFF 

For Indians: Rs 12,500 for double occupancy 
and Rs 8,000 for single occupancy. The group 
rate (12-16 people) for the entire bungalow 
and estate rental is Rs 45,000 per night. 


For foreign nationals: $400 for double 
occupancy and $265 for single occupancy 
The group rate is $1,450 per night. 


Address: Glenburn Tea Estate (Tourism 
Division) Kanak Building, 41, Chowringhee 
Road, Kolkata—71 

Contact: + 91 33 2288 5630/1805, 

Fax: «91 33 2288 3581 

Email: info@glenburnteaestate.com 

Ms. Husna-Tara Prakash, 

Phone: «91 98300 70213 

Website: www.glenburnteaestate.com 
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Karnataka 


ABOUT THE PLACE 

Situated on the Western Ghats in 
Karnataka, Coorg, the beautiful hill 
resort, is best known for its famous 
export to Bollywood, Aishwarya Rai. 
One trip to Coorg (also know as 
Kodagu) and its lush green valleys and 
teak wood forests are bound to leave 
you mesmerised forever. Coorg is 
known as the land of warriors and is 
one of the few places in the country 
that boasts of having a pleasant, tem- 
perate climate all year round. The 
mountainous region is home to the 
Kodava people, known for their mar- 
tial traditions and hospitality. If the 
Kodava texts are to be believed, the 
2,500-year-old civilisation of the 
Kodavas originated from a synthesis 
of people that formerly lived in the 
region of Oman & Yemen. Another 
belief claims that Scythian Greek sol- 
diers brought by Alexander stayed on 
after his return and married the local 
women of Kodagu, to form a new, 





Misty hills, lush forest, and acres and acres of tea and 
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distinct race. It’s also called the 


‘Scotland of India’ and ‘Kashmir of the 


South’ by people who visited and 
were enchanted by the hill station. 
Misty hills, lush forest, acres and acres 
of tea and coffee plantations, orange 
groves are what make Coorg an 
unforgettable holiday destination. It's 
the land of chivalry and pride, where 
you get to live a life in solitary splen- 
dour. So wake up and smell its coffee. 





coffee plantat ons make Coorg an unforgettable h 





WHAT TO DO 
A visit to Coorg is not just about a 
quided tour of the coffee and spice 
plantations. Madikeri or Mercara, in 
the district headquarters of Kodagu 
is a charming hill station. The 19th 
century fort here offers a panoramic 
view of the region. A scenic 36-km 
drive from Madikeri takes you to 
the Bhagamandala temple, built in 
the multi-roofed architectural style 
of Kerala. The Abbey falls, 9 km 
from Madikeri, offer a splendid 
backdrop for picnics. 
WHERE TO STAY 
Opt for the Orange County Resort, 
situated in the tiny hamlet of 
Siddhapur. Located amidst 200 
acres of coffee and spice planta- 
tions, the resort offers luxury tents, 
cottages, pool villas and presiden- 
tial villas. 
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WHAT TO EAT 

Coorg's cuisine is best known for its 
distinct flavour and subtle use of 
spices. Interesting specialities include 
the kadambattu, akki rotis, and 
pandi curry. 


WHAT TO SEE 

Visit the Dubare Elephant Camp set 
up across the river Cauvery. 
Bylekuppe, the second-largest 
Tibetan settlement outside Tibet is 
also a must-see. 


TARIFF 
Tariffs for a night's stay for a couple 
range from Rs 10,000-Rs 21,000 


Address: Orange County Resort 
Karadigodu Post, Siddapur, 
Coorg Dist-571253 Karnataka 
Website: www.orangecounty.in 


Genuine Leather Tissue Box 
complimentary with every Stanley 
car interior. Only till stocks last. 


i stares arn genuine aan ate upholstery èist 
- -— exclusive OEM to leading car manufacturers and furniture 
door trims steering wheels gear consoles in the country. 


ur entire range is available at Stanley Boutique: 


angalore 25357374 Chennai 99403 69999 Delhi 98104 70452 Gurgaon 98108 47889 pong 98499 88055 Kolkata uia 08792 Mumbai (Worli) 98700 88249 ——— — 38209 ped 


railable at NORTH Distributor Amritras India 41450140-44, 98100- -47059 Delhi [South] itraCar 981 emCar 98101 35503 M T 18998 2484 Le hopi deri LEAN Ca ; 98 


Viaiho 
$181 36136 Car Man India 98111 2277 ech 38101 32290 Automag 98101 West] ^ 18110 6/838 Aggar wal Autc 3811 14455 K Car Kunj 18107 | PFM 38183 11709 Pate | Auto ? [East] C 


1122 54633/Central] A 6104 98 90 AD R 981118 903 indit&iCo. ; 1 ) Hindustan 931 8 Gurgaon S: safcarjung Mtrs 98 81 17135 Car Shoppe 98106 7441 | Noida Crystal Car 41! AN ! 
orid 98 35! s Chandigarh ° uriAuto 981: 005 S.K.Mtrs 98140 1 129 j Sai Ai 141 31628 A entre 9 = Ludhiana C ar Craze 98760 00978 CarDecor 98721 31 13 | Jullandhar - Seat Co er 18 0005 5 Jaipur $ »hyan 
nics 98280 17772 Avinish Entr. 98280 1464; Udaipur 280 432; | Muradabad | yres 94127 12910 Dehradun B ie Star Mrs 98375 j Sere C yt Ho 1 71444 Kanpur 


0 10026 Allahabad Bawa Lar 94153 10581 The Creations 94191 9 | k 94191 9 Hissar ! New | v Ca Jacor 98121 49476 WEST Mumbai Santacruz Bhan 2618771 3211 3321, Car Touch 261 
24n5n853 1 rana Planar 17782447 Ramach Art rat i A Eo i J aot 8 Bas MAPPATE «0^ 





your unique personality inside your car. luxurious, stylish and completely 
co-ordinated in Stanley Genuine Leather. in many colours, styles and 


options, so that you always show who you are inside ~ different. 
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Combine the exhilaration of jungle adventure 
with the luxury of elegantly appointed spacious 
tents amidst serene, natural surroundings 


' OBEROI Y, "AN Rajasthan's famed National park and tiger reserve. 
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ABOUT THE PLACE 

It’s the famed National park and tiger 
reserve of Rajasthan. Located in Sawai 
Madhopur district of southeastern 
Rajasthan, the park lies at the edge of 
a plateau and is bound by the Banas 
river on the north and the Chambal 
river on the south. It's named after the 
historic Ranthambore fortress, which 
lies within the national park. 
Ranthambore National Park is proba- 
bly the best place in the world to see 
wild tigers and is the only dry decidu- 
ous tiger habitat in the world though 
their population is dwindling. It's the 
only forest reserve in the state of 
Rajasthan, and in the entire Aravalli 
hill range, where wild Bengal tigers 
still exist. The dry, deciduous habitat of 
the reserve makes it much easier to 
observe tigers in their natural habitat. 
Ranthambore is the place where the 
Aravallis and Vindhyas meet and this 
confluence, perhaps, is the reason for 
its rich bio-diversity. The park is open 


Ranthambore offers a quiet and peaceful holiday 


to tourists from October-June, and re- 
ceives more than 50,000 visitors every 
year. Ranthambore was declared a 
wildlife sanctuary in 1955, and became 
part of the Project Tiger reserve in 
1973. Located close to the outer 
fringes of the Thar desert, the place 
offers you the best of the desert land 
as well as the plain area near the hills. 

The Vanyavilas combines the exhil- 
aration of jungle adventure with the 
luxury of elegantly appointed spa- 
cious tents amidst serene, natural sur- 
roundings. There are 25 luxury tents, 
spread over the 20-acre resort. The 
Oberoi spa at the resort offers a num- 
ber of holistic, non-clinical therapies, 
incorporating ancient Ayurvedic prin- 
ciples. The library bar offers an excel- 
lent selection of fine spirits, cigars and 
books on wildlife and is just the place 
to relax and exchange jungle stories. 
Guests can also enjoy nature walks 
within its premises, and be part of lec- 
tures and talks on wildlife. 








WHAT TO DO 

Besides the famed jungle safari, 
the three temples dedicated to 
Ganesh, Shiva and Ramlalaji, built 
in the 12th and 13th centuries, and 
located inside the Ranthambore 
fort, are a must-see. The park covers 
an area of 392 km and is famous 
for its tigers. Other wild animals in- 
clude the leopard, sambar, chital 
and gaur. Do carry a pair of 
binoculars, sunglasses and 
sunscreen with you. 


WHERE TO STAY 

The Oberoi Vanyavilas is set in 20 
acres of landscaped gardens and 
offers the ideal base from which to 
explore the territory. The resort 
offers 25 luxury tents. It also 
organises daily safaris for the 
Ranthambore tiger reserve. 


WHAT TO EAT 

Sample traditional Rajasthani 
fare like dal, bati, churma. Batis 
are baked wheat balls, eaten with 
dal or lentils and churma or pow- 
dered sweetened cereal makes 
for the dessert. 


WHAT TO SEE 

A must-see are the three majestic 
lakes within the national park, 
specially the Padam Talao—a 
large lake which is the favourite 
watering hole for the animals. 


TARIFF 
Tariffs vary with the change in season and 
range from Rs 34,500 to Rs 38,800. 


Address: The Oberoi Vanyavilas, 
Ranthambore Road 

Sawai Madhopur-322001, Rajasthan 
Website: www.oberoihotels.com 
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RAWLA RESORT CAMEL SAFARI 
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ABOUT THE PLACE 

The Thar Desert Camel Safaris are a 
great way to see the desert in 
totality. The camel treks range 

from short rides around Jaisalmer to 
extensive trips that remind you of 
Lawrence of Arabia on his epic 
journey across the Sahara. With 
some glorious citadels and extremely 
colourful and untouched villages, 
the camel safari could be your most 
memorable holiday. 

The Rawla Resort Camel Safari is 
one of the best in Jaisalmer. This 
came! safari takes you through the 
ever changing landscape of the desert 
on a route of your choice. They pro- 
vide you with special Swiss tents and 
traditional cottages. The camel safaris 
are supplemented with colorful cul- 
tural evenings. 

The safari is totally custom made 
for you. Right from the duration of 
the safari to the final destination... 
you get to choose it all for yourself. 





One thing's for sure, the journey on 
the ship of the desert will not be as 
challenging for you as it was for 
Marco Polo. You can close your safari 
in one day or choose a longer route. 

The complete camel safari will cost 
you Rs 3,500 per person for a day. Best 
Season for Camel Safari: October to 
February. The summers are too harsh 
in the desert. 

If you don't want to continue with 
the camel safari then you can return 
to the base camp Resort Rawla. Here 
you can soak in the beauty of the 
golden sand dunes. Sunrise and sun- 
sets are spectacular. At the resort, you 
get to stay in traditional circular 
desert huts with conical thatched 
roofs. The huts are made of local clay 
and lime. Thar has a vast folk appeal. 
Rawla Resort brings it all under one 
roof for you, organising cultural 
evenings with renowned folk artists. 
And what's best, you can decide how 
long you want to be regaled. 





Experience the desert in your very own oasis in special Swiss tents and traditional cottages 


Majestic fortresses are part 
of Rajasthan’s landscape 


WHERE TO STAY 

In case you have opted for just a 
day-long safari, you could return to 
the resort by the end of the day. 
But if you decide to explore the 
desert longer, then you can spend 
the nights in tents. 


WHAT TO EAT 

A camel safari does not mean frugal 
meals. You are served breakfast, 
lunch and a four-course dinner. 


WHAT TO SEE 

Beautiful settlements of nomads 
can be seen. The dunes and the 
sand patterns at dusk lend you 
mesmerising memories to last a 
lifetime. The cultural event after 
you camp for the day is the high 
point of your safari. 


WHAT TO CARRY ON 

A CAMEL SAFARI 

The climate is extreme. Afternoons 
are hot ranging from 30 to 45 
degrees. Night temperatures may 
drop below zero. It is essential to 
stock both woollen and cotton 
clothing. Sun hats with large rims or 
cotton caps that can be dipped in 
water when it gets too hot around 
midday are essential, preferably 
with a scarf for covering the neck 
and forehead. Sunscreen cream, 
moisturisers and lip salve are a 
must. A water bottle too. 


TARIFF 
The complete camel safari will cost you 
Rs 3,500 per person for a day. 





Address: Rawla Resort, Registered Office, 
Gandhi Chowk, Jaisalmer, Rajasthan 
Contact: 91-2992-251058 

Email: rawlaresort@rediffmail.com 
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In its defense, it must be said that connoisseurs have spent even more time 
deciding on its perfect accompaniment-till somebody suggested chocolate. 
Somewhere earlier, we had mentioned something about icy ripo. Curiously, 
it is in character with another great way to enjoy this whisky. A ee 
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ABOUT THE PLACE 


Now you can actually take a luxury 
cruise through the meandering rivers 
and the eerie creeks of Sunderbans, 
courtesy Vivada Inland Waterways, the 
largest inland waterways company in 
India. Tourists always had other means 
to reach Sunderbans, which boasts a 
mix of dense mangrove forests and a 
fabulous wildlife. But a cruise on a 
53-metre ship, which has on offer 32 
air-conditioned, spacious cabins with 
attached baths, telephone, internet 
connectivity, ample reading stuff at the 
library, tea and coffee-makers and 
even an emergency kit, always eluded 
them. Now all these and more have 
been made available at M.V. 
Paramhansa. 

Says S.K. Chakrabarti, Director 
(Tourism), Vivada Inland Waterways: 
"There has never been a river cruise 
that covers 375 km over 3 nights and 4 
days at an average speed of 10 
knots/hour, letting the most discerning 





traveller enjoy his holiday amidst 
nature, forest and in total seclusion. 
There is nature, wildlife, a canopy walk, 
privacy, on board entertainment like 
live performances of 'golden oldies', 
baul and bhatiyali songs, instrumental, 
wildlife film shows, interactive session 
with wildlife and forest experts and lo- 
cal theatrical performances on the 
ground and wide array of cuisine. The 
only complaint a quest can have is that 
the food is too much and too good. 
Where else can you get all these?" 





J 





Enjoy the cruise amid nature and far away from the hustle and bustle of the city 





WHAT TO DO 

The chefs onboard from Global 
Kitchen 'n' Lounge, which runs 
popular fine-dining restaurants like 
Kurry Klub and KK's Fusion, also 
take care of your appetite and taste 
buds. The mouth-watering spread of 
dishes are from all corners of the 
world, says Pradip Rozario, Chef 
Owner. Burn some calories at the 
cruise gym. You can also get an 
Ayurvedic treatment at the massage 
parlours or read at the library. The 
bar enables you to relax. Also 

on offer are an art gallery. 


WHERE TO STAY 
On the ship, of course. 


WHAT TO EAT 

From Chicken Manckow Soup, 
Mulligatawny Soup to Chicken 
Hawaiian Salad, Yakhni Shorba 
Salad, Prawn in basil dressing, to 
Peking style Lamb, the menu is 
vast. There is also an array of 
vegetarian dishes. 


WHAT TO SEE 

The spectacular sunrise, traditions 
and culture of the people in the 
Sunderbans and the region's rich 
biodiversity. And, of course, the 
wild animals. If you desire, there's 
also an experienced cuide on hand. 


TARIFF 
Main Deck (Deluxe Rooms) 
$735 for 3 nights-4 days (plus taxes) 


First Deck (Luxury Rooms) 
$885 for 3 nights-4 days (plus taxes) 


Address: Vivada Inland Waterways Limited 
14, Southern Avenue, Kolkata-700026 
Contact: :91-33-2463 1990 (5 lines) 
E-mail:sunderbancruises@vivada.com 
Website: www.sunderbancruises.com 
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Destination Management Company. 


Our expert and friendly staff have handled 
more than 100 off-sites for teams from the 
corporate world ranging from 1 to 3 days in 


some of the best offbeat locales across India 
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t Resorts, Lodges and Wilderness Camps. 








www.ziceholidays.com 





Corporate Offsites Corporate Challenger 
Conferences, Training, Adventure, 3 Days / 2 Nights action packed Water Sports (rafting, fishing, 
Leisure and 1 Day Picnics adventure learning program for surfing, diving, banana rides) 
Corporate team sizes ranging from Terrestrial (rappelling, rock 


50 - 300. Program Constitutes 
Challenges Varying from trekking, 
navigation, team games, map 
making, talent hunt, rappelling, 


river crossing etc. 


Zice Holidays 

D 9, Gulmohar Park 

New Delhi - 110049 INDIA 

Ph.: «91 11 41740424, 64501437 

Quick helpline: 9810573291, 9891925475 


Contactiozicehnlidav« com 


climbing, trekking, river crossing) 
Aero Sports (parasailing, 
ballooning, flying), Camping (hills, 
beach, deserts) 
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Team Act Training 


Corporate outbound team building 
and leadership programs 

Team Act - through Hi Impact 
Experiential learning aims to 
provide sustainable and productive 
changes to aid professional and 


organizational growth. 





ZICE 


HMA inave 





“Extreme 


Adventure 
Holidays 
in india 


Skiing, white water rafting, trekking up 
steep hills, scuba diving and mountain 
biking—if you have that streak of adventure 
In you, try out one of these extreme holidays 
and come back all set to take on the world. 


TEJASWI RATHORE AND ANUMEHA CHATURVEDI 
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GETTING THERE: The Andaman and 
Nicobar Islands are well connected 
by air and sea. There are reqular 
flights to Port Blair from Chennai 
Kolkata and New Delhi. Regula! 
passenger ship services are ava 
able from Kolkata, Chennai and 
Vizag. The ship fares range 
between Rs 2,000 and Rs 6,000 
(one way) 

= eee 


WHAT TO DO: Scuba diving 
Andamans has one of the richest 
coral reef ecosystems in the world 
You can get some of the best scuba 
diving experiences at the Havelock 
Island. The cost of diving varies 

the type of diving you opt foi 

Day diving: Three dives a day cost 
Rs 4,000 (approx.) 

Dive packages: A minimun 

Rs 8,500 for three days going 

up to Rs 16,000 for six days 
COoeexpo—cccuume E es ee: 


VHERE TO STAY: Fortune Resort 
Bay Island, Barefoot at Haveloc! 
Silver Sand Beach Resort. Tariffs foi 
a night's stay for a couple rana: 
from Rs 4,000-10,000. 





ADDRESS: A&N Islands Tours and Travels 
MB-5 Atlanta Point, Port Blair 

Tel.: +91 03192 245068 

E-MAIL: anislandsGrediffmail.com 





Preside 


Add Prestige to your life 


EVERY CONFERENCE HAS 
AN AGENDA. 
AT ANGSANA, IT IS HOW 
TO FORGET WORK. 





Monday through Friday; you're done for the week. 
Then along comes this conference, jauntily inviting 
vou to take part in an orgy of work again. 
You resign yourself to, "At least it's out of office 
and the facilities will be the best on offer”. Yes, 
they are. State-of-the-art conference halls with 


every feature. possible. And sylvan surroundings 


where one can do one's thinking in peace. 





treatments to revitalize the glow on your face. 
After the spa has put you in the mood to unwind, 
re-invigorate vourself with the exquisite cuisine 
and service at each of our 4 restaurants. Mind, 
body and soul taken care of. So much so, that when 
next weekend rolls around, you might create a 


conference whose agenda is, well... Angsana. 





Yet, by the time Saturday afternoon rolls around, 
you begin to feel that ache in your shoulders, that 
throb behind the temples and a spasm in your neck 
Just as you're wondering whether you'll last the 
weekend, you discover that Angsana is one of the 
best stress busters around. Treat yourself to th 
best of massages. Let our masseurs knead and 


de-stress every knot in your body. And use our skin 








ANGSANA 


Oasis Spa & Resort 
BANGALORE 


Angsana Oasis Spa & Resort, Main Doddaballapur Road, Rajankunte, Bangalore 560 064 
Ph: 080 28468892-96, Fax: 080 28468897, Email: bangalore@angsana.com 


DLInO 


GETTING THERE: Rishikesh is a six- 
MIO Adventure hour drive from Delhi. You can 
drive further north to Devprayag, 
where the Alaknanda and 
Bhagirathi Rivers combine to form 
the Ganges. Further north is 
Rudraprayag, where the Alaknanda 
and Mandakini Rivers combine. 
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| River rafting at Alaknanda. onsists — .— 
* of an approximately 130-km-lonc 
The Ganga Beckons stretch from Rudraprayag to. 
O, you welcome a challenge and like living on the edge? Well, then. = "~ = Pie : 
S white water rafting is just what the doctor ordered. The sport calls for a 
triumph over the swirling, wild waters as it gushes past spectacular — Spe WHAFTO BO: There is the p acd S à 
mountains. The rivers of North India, originating from the.Himalayas, are of 2 gentle canoe trip in a lig C d 
God's answer to white water enthusiasts" The Ganga is best recommended weight alloy-metal craft which 
for inflatable rafts. Themost famous place for river rafting is on the holds two-to-three people. The — 
Alaknanda River in Rishikesh: It is easilyaccessible from Delhi: gradient best suited for canoeing is 
Rishikesh. The more adventurous 


can proceed to ie where the — 
















TRAVEL TIPS 
Include a good sunscreen, dark 
glasses, shorts, T-shirts, suitable 
shoes, a windproof jacket and a | 
first-aid kit. In summer, a swim- | E 
suit, nylon shorts, tennis shoes ! 
and a hat is fine. In Spring and au- 
tumn, avoid cotton. Wool or 


Mo, j polyester keeps you warm 
aee 7 X. 


= | 
ADDRESS: India Wildlite Adventure Travel 
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eae s. you are biking through small ic UE 
b So “jturesque towns; ‘Sitar. woul ibe 2o 
we much to ask for. But yoy could — 
opt for .a decent home stay. Once in 
“Solan, you can opt fora nice hotel. 





TRAVEL TIPS 
Carry bandages. A well-stocked 
first-aid box is a must. Als 

a decent pair of sunglasse: 

but not the least, familiarise y 
self with your hike. And bet 
planning a mountain | 
holiday, tune into it, pract 
biking regularly 


ou need no gears to speed into adventure. Just get onto a bike and let your 
adrenaline fuel the cycle. It's one of the best adventure holidays, where you 
à enjọy at your own pace. The Kalka-Shimla route (90 km), which is famous 
Moxits toy train journey, is also a paradise for biking lovers. You can take a cab to 
I» Kalka from.Chandigarh and once in Kalka, just get down to pedalling. 
E A 
n» 
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Extreme Adventure 


VI@ JE) SPAN ESS QUI NTE 


Gulmarg 


». 
som 


demanding sport, requiring high levels of training and fitness. But wait till 

you reach Gulmarg. With its snow-capped mountains, towéring peaks and 
vast tracts of snow, Gulmarg rightfully deserves to be coufited as one of the coun- 
try's premier skiing resorts. Located at an altitude of 2,650m, this beautiful hill 
resort in Jammu and Kashmir offers some of the best winter sports opportunities 
in India. The skiing season in Gulmarg usually commences before Christmas 
(around the middle of December) and continues till the middle of April. 
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T ill now you've only managed to catch it on the idiot box, and it seems liké a 





GETTING THERE: Gulmarg is 56 km 
from Srinagar, which is the nearest 
airport. Tourist taxis operate 
between Srinagar and Gulmarg. 


WHAT TO DO: Among the many 
slopes, there are some serviced by 
ski lifts, like the Gandola Cable Car 
lift from Gulmarg to Apharwat'top. 
At present, only the first 

section of the Gandola, from 
Gulmarg to Kongdori is opera- 
tional, giving a downhill ski run of 
about 3 km. 

In addition, three ski lifts and one 
chair lift are also at hand, to cater 
to beginners and intermediate-level 
skiers. With ski runs ranging from 
200-2,000 m, both instructors and 
equipment are readily available. 


WHERE TO STAY: Flanked by 
mighty hills, Hotel Highland Park 

is one of the finest luxury hotels in 
Gulmarg, offering panoramic views 
of the stunning Gulmarg valley. 
The ambience is serene and 
soothing and tariffs range from 

Rs 4,000-6,500. 


, TRAVEL TIPS 

| Carry clothes made of stretch fab- 

' rics. Make sure the ski jacket is 
waterproof, with taped seams 
and venting zippers. Other gear 
includes ski goggles, ski helmets 
and ski socks. A comfortable hel- 
met provides good protection 
while skiing or snowboarding. 


ADDRESS: Hotel Highland Park 
Gulmarg, Jammu and Kashmir 
E-MAIL: www.kashmir-tourism.com/ 
gulmarg-hotel-highlandpark.htm 
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M r : 


jood back pack, thick wool 
ks and shoes with a nice grip 
! a must. Choose a pair that's 





seede 


Ilow for some swelling 


ADDRESS: India Wildlife Adventure Travel Co 
1/8-B, G.F., Shop no. 14, Apsara Arcade 
Pusa Road, New Delhi 

E-MAIL: info@india-wildlife-adventure.com 
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I) Im I V INI | | Laxmi Niwas Palace, Bikaner 
Mandawa @ -n 


Feel the adrenaline Bikaner g 
rush whenever you drive Khimsar 5 
out on the highway? 
Here are some of the 
best driving holidays Jaisalmer €! 
for you to try out. 


YOGENDRA PRATAP 











THE DESERT SAFARI 


EXCURSIONS: The dunes at Sam, temples 
at Bikaner, forts at Jaipur and Jaisalmer 


PREFERRED VEHICLE TYPE: Luxury 
MINIMUM DRIVE DISTANCE: 2,000 km 


PHOTO COURTSEY-: CENTRAL MINISTRY OF TOURISM 
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Desert (esos í gs Mandawa 
ROUTE 


Delhi Mandawa Bikaner Jaisalmer Khimsar Jodhpur Deogarh Udaipur Pushkar Samode Delhi 


MINIMUM DRIVE TIME SUGGESTED NIGHT HALTS OPTIONAL NIGHT HALTS 
Ó5 days Ó Mandawa, Jaisalmer, Jodhpur, Deogarh © Bikaner, Khimsar, Udaipur, Pushkar, Samode 
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Deogarh Mahal, Rajsamand 


OUT OF DELHI: Getting out of Delhi 
towards Rajasthan on the Jaipur 
highway is perhaps the worst part 

of this drive and so is getting back. 
Mandawa is in Rajasthan's 
Shekhawati region and from 
Jhunjhunu there is a narrow road 
leading up to Mandawa. The road 
surface is not great but that is the ex- 
ception rather than the norm. 
Mandawa itself is a small dusty town 
that has houses with Shekhawati 
paintings and both the places to 
stay—Castle Mandawa and the Desert 
Resort—are excellent, with command- 
ing views of the countryside. 


DESERT SAFARI: The drive to 
Jaisalmer via Bikaner gives cars an op- 
portunity to "stretch their legs". 
Leave aside traffic, on stretches, there 
is hardly a soul to be seen. 

At Jaisalmer, it is worth driving to 
Sam the next morning to see the 
Sahara-type sand dunes. 

Once off the highway on the drive 
to Khimsar, the narrow road is often 
covered in sand and although it looks 
forbidding, rest assured that there is 
tarmac beneath. Shift into a lower 
gear—preferably second for the 





smaller cars and third for cars with 
torquey engines. Maintain a constant 
speed and do not brake, because if 
you do then the wheels will start dig- 
ging into the sand. If you do get 
stuck, make sure you do not spin your 
drive wheels because that will bury 
you even deeper. Remove sand from 
front of the drive wheels and gently 
power out. 


IN ROYAL LAND: The drive to 
Jodhpur is short and the Ummaid 
Bhavan Palace has to be your water- 
ing hole. The reception is located un- 
der the main dome and is one of the 
most impressive hotel receptions that 
you will ever see. The most adventur- 
ous drive on this circuit is the one 
from Jodhpur to Deogarh. Although 


A/LIEITS EC TS 
/ FER 


Delhi: ITC Maurya Sheraton, 
The Oberoi 
Mandawa: Hotel Castle Mandawa, 


Jai Niwas Resort 


Bikaner: Lalgarh Palace, Laxmi 
Niwas Palace 


Jaisalmer: Gorbandh Palace, Hotel 
Rawal Kot 


Khimsar: Hotel Khimsar Fort 


Jodhpur: Umaid Bhavan Palace, 
Hotel Taj Hari Mahal 


Deogarh: Deogarh Mahal 
Udaipur: Taj Lake Palace, Udaivilas 


Pushkar: Hotel Pushkar Resorts, 
Jagat Singh Palace 


Samode: Hotel Samode Palace 


FUEL COST 

(Depending on choice of 

vehicle) Honda Accord (Rs 10,500), 
Hyundai Sonata CRDi (Rs 7,000), 
Skoda Laura (Rs 6,000) 


the route is somewhat complicated 

a telephone call to the royals at 
Deogarh will get you the most pre 
cise directions. And, the royals, Rawat 
Nahar Singh and his two sons 
Shatrunjay and Virbhadra, apart from 
being excellent hosts, are car buffs 
and will take you for a drive in their 
collection of vintage beauties. 

THE JOURNEY The drive back 
to Delhi can be accomplished in a day 
on the NH8 via Ajmer and Jaipur 
However, if you want to do the Full 
Monty, then drive down to Udaipur 
on the NH8 and after spending a day 
or two there, take the Golden 
Quadrilateral and get off at Ajmer to 
go to Pushkar. From Pushkar drive up 
north to Chomu after bypassing 
Jaipur and spend another night at 
Samode Palace before hitting the 
Jaipur-Delhi highway to get back. 


The real need for spirited driving on this circuit would arise only 


when traversing the inner roads from Jaisalmer to Khimsar and 
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Driving Holidays 





Camping at a beyt in the little Rann 


Dasada £3 


THE GUJARAT CIRCUIT 


EXCURSIONS: Dwarka 

PREFERRED VEHICLE TYPE: Any; SUV 
preferred for driving in Gir and in the Rann Gondal k si 
MINIMUM DRIVE DISTANCE: 1,250 km pLothal . 





Ahmedabad X 


1 6 


INTO THE LITTLE RANN: Will you be surprised 
if | told you that Gujarat has excellent roads? Junagadh d 
Throw in wondrous places like the little Rann s 
of Kutch and the Gir forests and you have a 
motoring delight waiting in store, not to men- Sasan Gir qf: 
tion the drive along the coast from Porbandar = a 
to Somnath to Alang and onwards to Lothal. a5 | pAlang 

Starting in Ahmedabad, it is a short drive to Somnath dd “a 
Dasada, which is the entry to the little Rann as - | 
well as the Dhangadra Wildlife Reserve, which 
is famous for the wild ass. The Rann Riders run 
an excellent camp on the outskirts of the sanc- 
tuary and organise overnight safaris into the 
Rann, which is a must-do, because the Rann is a 
very different landscape from anything you will 
have ever seen before or are ever likely to see. 
The islands or beyts in the Rann provide excel- 
lent camping grounds while the vast open land 
provides an excellent track to hone up your ad- 
vanced motoring skills—there are no roads 
here, just some tracks and wide open spaces. 





ROUTE 
Ahmedabad Dasada Gondal Junagadh SasanGir Somnath Alang Lothal Ahmedabad 


MINIMUM DRIVE TIME SUGGESTED NIGHT HALTS OPTIONAL NIGHT HALTS 
ð 5 days ^ Dasada, Little Rann, Gondal, Sasan Gir, Alang/Bhavnagar ©Wakaner, Porbander 
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A lion family at the Gir National Park 


LION TERRITORY 

From this quaint out-of-the-world 
land, we move to royalty at Gondal 
and here, too, the royals have an ex- 
cellent collection of vintage cars, as 
they do in Udaipur. 

After sampling the Corvettes and 
the gull wing Merc, as well as a lux- 
ury coach from the raja's personal 
train, it's time to head to Sasangir via 
Junagadh. The wildlife sanctuary 
makes for excellent off-road driving 
terrain and if you can get permission 
for a night safari in your own vehicle, 
then that is the best way to explore 
the terrain. But believe me, it's not 
for the faint-hearted because we had 
not one or two face-to-face encoun- 
ters with lions, but three. And this, af- 
ter spending a whole day trying to 
find even pugmarks. 


IN AN ANTIQUE LAND 
The Somnath temple has a rich history 
and is set on the coast and makes sev- 
eral modern day marvels pale in com- 
parison though most of the splen- 
dour and pomp of yore is missing. 
Lothal, further down the coast 
harks from the times of the Indus 
Valley Civilisation and though there is 
not much to see, there is a lot to 





visualise in this late Harappan port 
town with its ship breaking yard and 
its granary. Then it's the drive back to 
Ahmedabad through its dusty roads. 

For those who are religiously 
inclined, one can also head to the 
far west to see the holy city of 
Dwarka and then drive along the 
coast back to Somnath via 
Porbandar, one of the most famous 
Gujarati towns. 





WHERE TO * | 
Ahmedabad: Taj Residency, 

Le Meridien 

Dasada: Rann Riders Safari Resorts 
Junagadh: The Gir Lodge 


Somnath: Hotel Shiv Sagar 


(Depending on choice of 
vehicle) Tata Safari (Rs 4,500), 
Maruti Suzuki Grand Vitara 
(Rs 8,000), Mahindra Scorpio 
(Rs 4,500) 





The wildlife sanctuary makes for excellent off-road driving 


terrain and if you can get permission for a night safari in your 


bal i tap Best way to rxplore the terrain. 
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EXCURSIONS: Tso Moriri, Pangong Tso, D rass 
Khardungla, Nubra valley 


PREFERRED VEHICLE TYPE: SUV, MUV 
MINIMUM DRIVE DISTANCE: 1,700 km sonmarg € 









This is the pilgrimage for motoring 
enthusiasts, the Haj for people who have 
motoring in their blood. It is also part of the 


route for the Raid de Himalaya but that takes Patnitop 11 
Keylong 


Pang 


place at the beginning of winter and you do 
not have to put yourself through that torture 


as the climatic conditions can get quite severe. Jammu 12 3 R | 
However, there is a flip side—the later in the onta ng 
year you do this drive, the better will the roads " BManali 


be. So if you are in an SUV then you can head 
out as soon as summer sets in and the passes 

open. However, if you are in a normal car, Jalandhar 13 
then it is best to wait a little more before 


embarking on this drive. Chandigarh l 


BETTER SAFE... 

There are also a few things to be prepared 
for—high altitude sickness and being self- 
sufficient. Pack well, make sure you have all 
the medicines and also a few bottles of 
oxygen. Do not get overambitious and exert 
yourself at high altitudes but always come 
down to a lower altitude for taking rest. 
Thus the highest passes are to be crossed 
without much dilly-dallying. 

Also keep an extra can of fuel because 
there is an over 200-km gap between the fuel 
stations at Tandi (before Keylong) with the 
next one being at Leh. More so if you intend 
taking a detour to Tso Moriri. 

Now that the warnings have been 
sounded, this drive is one of the most scenic 
that anyone can ever hope to undertake. 
Picture postcard country, from the vivid 
starkness of Ladakh to the lush greenery 


-o- 


of Kashmir. En route from Manali to Leh Waterfalls abound in this high altitude desert 





ROUTE 
Chandigarh Manali Rohtang Keylong Pang Leh Kargil Drass Sonmarg Srinagar Patnitop Jammu Chandigar 


MINIMUM DRIVE TIME | SUGGESTED NIGHT HALTS EXTRA NIGHT HALTS 
7 days Manali, Keylong, Leh, Kargil/Drass, Srinagar/Patnitop © Pang/Moreh plains, Spangmik, Alchi, Jan 
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Gata loops en route to Leh 


HIGHWAY TO HEAVEN 

Getting to Leh is the first accomplish- 
ment and also the toughest part of 
the drive as many of the world's 
highest passes have to be crossed en 
route. Although it is very tempting to 
stop and spend time in the Moreh 
plains after the army camp at Pang, 
beware, the highest pass on the route 
is still to be crossed and | have twice 
been hit by altitude sickness at Tangl- 
angla. So, unless you are planning to 
stop on the way, it is best to get on 
and cross Tanglangla. 

Tso Moriri is advisable only for the 
highly adventurous and also if you 
have an SUV as the road to this pictu- 
resque lake is often just a path. The 
drive from the base of Tanglangla is 
on a lovely stretch of road, with tight 
twists and bends and can be delight- 
ful if you still have some stomach left 
after one of the most arduous days of 
driving that you will ever undertake. 


DRIVING AROUND LEH 

Leh can be a base for many excursions 
and | would definitely recommend 
Pangong Tso—the lake of myriad 
colours and moods. The hollow lake 
(as its name translates into English) is 
thin and long and one will do well to 
get prior permission from ITBP or the 





Indian Army to use their boats. | 
recommend an overnight stay at the 
camp at Spangmik, if only to look at 
the sky at night and see a wonder 
most of us in the cities have forgotten 
about or never seen. 

BACK PAST THE ZOJILLA PASS 

The drive back is not so challenging 
with only the Zojilla Pass offering any 
challenge. But that, too, will be a 
thing of the past as a tunnel is being 
built to connect Ladakh to the 
Kashmir valley. Also, make sure to 
find out if the road across Zojilla is not 
closed for blasting on any day. On the 
way to Kargil are the delightful 
monasteries of Alchi and Lamayuru. 


The drive from Kargil to Drass is next 
to a raging, roaring river and if it 
were not for the boards that caution 
you with "you are under enemy ob- 
servation" it would have been 
leisurely and idyllic. 

Entering Kashmir is an awe-inspir- 
ing event on this drive because after 
days of barren land, your eyes get to 
feast on a carpet of greenery. The rest 
of the drive back is spent in acclimatis- 
Ing and getting used to problems like 
traffic and pollution. 





Magnetic Hill on way to Kargil 


WHERE TO STAY 
Chandigarh: Taj Chandigarh, 
Hotel Mount View 


Manali: Holiday Inn, 
Apple Country Resort 


Leh: Cho Palace Hotel, Lharisa 
Resort 


Kargil: Kargil Continental, D'Zojila 


Srinagar: Intercontinental 
the Grand, Hotel Broadway 


FUEL COSI 

(Depending on choice of 

vehicle) Toyota Innova (Rs 8,200), 
Ford Endeavour (Rs 9,000) 





This drive is one of the most scenic that anyone 


can ever hope to undertake. Picture postcard country, from 


inr wiid starknes5 of Ladakh to the lush greepery of Kashmir. 
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THE SOUTHERN SOJOURN 


-XCURSIONS: The elephant camp at 
Dubare, Bylakuppe, Shravanbelgola, 
Chikmagalur 

PREFERRED VEHICLE TYPE: Any 
AINIMUM DRIVE DISTANCE: 900 km 





CAMPING AT BANDIPUR 


This driving circuit takes you close to WHERE TO STAY 


nature, to ancient times and religion, 
to the pomp and splendour of 
palaces and offers some scenic drives 
through lovely deciduous forests. 
While most of Bangalore has 
been out to Mysore, for a drive | 
would suggest moving onto 
Bandipur/Mudumalai. There are 
some excellent camps at this wildlife 
reserve and a jungle safari is a must. 


Bangalore: Taj Residency, Le Meridien 


Mysore: Hotel Lalitha Mahal, Hotel 
Viceroy 


Mudumalai: The Belmont Retreat, 
Jungle Hut 


Ooty: Taj Savoy, Taj Garden Retreat 
Nagarhole: The Kabini River Lodge 


Hassan: Hotel Hassan Ashok, 


Hassan “Ss 


Bangalore Hoysala Village Resort 
Madixer! S UPHILL TO OOTY 
/ » Mysofe Do the Ooty drive by the short cut FUEL COST | 
Nagarhole f and be thrilled by not only the (Depending on choice of 
T steep climb up the narrow moun- vehicle) Mahindra Renault Logan dCi 
Mudumalail tain path but also by the flower (Rs 1,900), Honda City (Rs 3,000) 


covered hillsides. In case you do not 
want to spend the night at Ooty, 
the Jungle Hut at Maisanagudi 


THE HOLY ROUTE 





offers an excellent alternative. But 
beware of accepting an invitation to 
a drive with the owner and his pretty 
wife because Vikram Mathias is a 
former national rally champion and 
you might be in for a fist-clenching, 
teeth-gritting adventure. 


DRIVING PAST WILDLIFE 
And if you thought that you have 
had your fill of scenic drives, then 
the best is still to come. The drive to 
the Nagarhole National Park is on a 
less traversed road bordering the 
Bandipur Reserve, through some 
dense forest area. Chances are that 
you will be able to see a lot of 
wildlife on this drive itself. 

The Kabini River Lodge is the 


Next on, | suggest heading to 
Hassan, which can be the base camp 
for visiting the temples at Belur and 
Halebid as well as the shrine at 
Shravanbelgola. The roads here are 
quaint and thickly forested and the 
whole area of Coorg and its main 
city Madikeri have a mystical charm 
to it. On getting to Hassan, if your 
thirst for driving is still not 
quenched, | would suggest heading 
up to Chikmagalur, another coffee 
city and then driving up north to join 
the Pune-Bangalore highway which 
is a part of the Golden Quadrilateral. 
However, if you do not want to 
take this detour, then you can head 
back to Bangalore on the slightly 
busy NH48, which is the Mangalore- 


Elephants in Bandipur National Park along the 


only great accommodation here Bangalore highway. 


road from Mysore to Ooty 


ROUTE 


Bangalore Mysore Mudumalai/Bandipur Ooty Nagarhole - Kabini Madikeri Hassan - Bangalore 





SUGGESTED NIGHT HALTS 
Ó Mudumalai, Nagarhole, Madikeri, Hassan 


OPTIONAL NIGHT HALTS 


MINIMUM DRIVE TIME 
) OQ Mysore, Ooty or Maisanagudi 
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Some 


people 

go to great 
lengths t 

Keep Tit. 

Some 

JUST sit 


| around. 























a) Sitting around is not all that unhealthy it you re sitting on an Optima 
5 chair from Featherlite. The chair's back and the seat move in tana 
© a ratio of 3:7; mimicking the natural movement of the spine. The Ga 
© technology allows the height of the chair to be adjusted easily, and th 
= armrest height is adjustable as well. The depth of the seat suits people o! 
9 different heights, and the backrest tilts with variable resistance. Just 
- experience sitting in an Optima once. And you'll be talking about it eve! 
twenty years later. 
\ 

O K 

FEATHERLITE PRODUCTS (P) Ltd. p tim à 


#2, Timberyard Layout, Mysore Road, Bangalore 26. Ph: 080 26744047 / 5002 / 2307. Fax: 080 26740449 Email: sales&featherliteindia.com www.featherliteindia.com 


SHOWROOMS: BANGALORE: 080 40209631 -37 CHENNAI: 044 28232764, 28274785 MUMBAI: 022 24924948, 24950005 (Telefax) NEW DELHI: 011 41603911, 41328863 PUNE: 020 76120685 
66012817 / 8 SECUNDERABAD: 040 27808906, 27802602 GOA: 093250 51361 KOCHI: 0484 2776935, 3252233, 3269383 MANGALORE: 0824 2440141 VISAKPATNAM: 0891 2530770, 255204 
BEGUSARAI: 06243 243265, 249234 MYSORE: 0821 2424946, 098451 10402 PORTBLAIR: 031922 30652, 236903 TINSUKIA: 94350 36546, 94350 36547, 0374 2340591, 2331161,234202; 
TIRUPATI: 98661 48909 RAIPUR: 094252 08846 JAMSHEDPUR: 0657 6572169, 094315 24051 BHOPAL: 093031 00055 


OFFICES: CHANDIGARH: 093175 47666 KOLKATA: 093398 7705! TRIVANDRUM: 093494 55501 Cell 093023 74842 BHOPAL: 093023 74842 AHMEDABAD: 0922/250645 
GURGAON: 09810099222 
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Driving Holidays 





EXCURSIONS: Beaches off the route at 
Guhagar, Sindhudurg, Tarkarli, temples 
at Udipi and Ganapatiphule. Jog, the 
highest waterfalls in the country being 





the only turn to the left. WHERE TO STAY 
PREFERRED VEHICLE TYPE: Skoda Octavia ——— MM oo Mumbai: ITC Grand Maratha 
VRS, Ford Fiesta 1.6 The drive up to Mahabaleshwar is up Sheraton, Hotel Hyatt Regency, 
. a delightful series of S-es—many of JW Marriott 
MINIMUM DRIVE DISTANCE: 1,800 km which can be straight-lined making Pune: Hotel Taj Blue Diamond, 
them a driver's delight, not to men- Hotel Le Meridian, Hotel Sun-N-Sand 


tion the spectacular views of the Wai 
Valley. Mahabaleshwar is famous for 
strawberries and views and Harrison's 
Folly is my all-time favourite. The drive Chiplun: The Riverview Resort 
down from Mahabaleshwar to Karwar: The Devbagh Beach Resort 
Poladpur onto the Mumbai-Goa high- 
way is longer and more arduous. 
The river view lodge at Chiplun 


(earlier a Taj property) has an excel- FUEL COST 


lent view of the valley and the river 
below and the sunsets, in particular, Fuel costs: Rs 9,000 approx 


are spectacular. 


Mahabaleshwar: Brightland 


Mumbat 
cina Holiday Village, Sherwood Resort 


Pune 





IMhabaleshwar 
"S Mangalore: Manjarun Hotel, 


The Nalapad Residency 


GOA 


GO GOA 
The rest of the drive to Goa is satisfy- 
ing because of the good roads. If you 
Mangalore are looking for an even more scenic 
| i drive, | suggest you drive along the 
coast to one of the many small 
coastal towns. 


vr 3452 22 0 j 
Mal avanthe 


SEA VIEW DRIVE 
Karwar is a small sleepy harbour town 
famous for seafood and the Kali river. 
The drive south continues to be spec- 
tacular till one reaches Maravanthe, 
which has the Arabian Sea on one 
side and fresh water on the other 
with just the road separating the two. 
The rest of the drive is just off the 
coast and | recommend the temple 
town of Udipi and Gokarn for its 
beautiful beaches, one of which is in 
the shape of Om. The drive back to 
Mumbai takes two days. 


MUMBAI TO PUNE 

All Mumbaikars seem to have driven 
to Goa and although the straight road 
along the coast has its own charms, | 
suggest driving to Pune on the ex- 
pressway. One can bypass Pune using 
the newly built tunnel that gets you 
onto the Bangalore highway. Before 
taking a right to Wai, there is another 
stretch up one of the ghats. And in all 
the times | have been up these ghats | 
have not seen any vehicle coming 
down the wrong way—that happens 
at very few places in India. 





INYMSOO9 HSINn 


ROUTE 


Mumbai Pune Mahabaleshwar Poladpur Goa Mangalore 





MINIMUM DRIVE TIME SUGGESTED NIGHT HALTS OPTIONAL NIGHT HALTS 
06 days © Mahabaleswar, South Goa, Maravanthe, Mangalore  ÓChiplun, north Goa, Karwar, Gokarn 
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HINDWARE talian Collection 


A unique collection of Italian designs and Ne A 


shapes, exclusively imported and marketed by 

Hindustan Sanitaryware, with the back-up 

of nation wide after sales service. | I | A! à VW) O ad 
J SIMPLY OBSESSIVE 


The best in designer-wear, leather, jewellery and accessories 
come from Italy, the fashion capital of the world. BATH FITTINGS AND COMPLETE BATH SOLUTIONS 


HINDUSTAN SANITARYWARE & INDUSTRIES LIMITED, New Delhi: Tel: (*91-11) 65960160-64, 25854656 Fe (*91-11) 25785278. 
E-mail: delhi@hindware.co.in Kolkata: Tel: (491-33) 22487406, 22487407. Fax: (+91-33) 22487045. E-mail: hsikolsale@somanyent.com Mumbai: Tel: (491-22) 22044766, 
22022247, 22829301. Telefax: (*91-22) 22022247. E-mail: mumbai@hindware.co.in Secunderabad: Tel: (+91-40) 66288000. Fax: (+91-40) 66288080. 
E-mail: marketing.hyd@hindware.co.in Bangalore: Telefax: (+91-80) 41136377. E-mail: bangalore@hindware.co.in Chennai: Tel: (+91-44) 28220912. 
E-mail: chennaghindwee. co.in Pune: Tel: (+91-20) 26430035. E-mail: pune@hindware.co.in Ernakulam: Tel: (91-484) 2207016 hipaa duse co.in 
Neh d wae’ Pinnyarehathrnoms com L. B MNA com The secossoder shown af oot a Nad of the E. , " -— 
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Style 


CUT 
THE 
CHILL! 


Say it with us— 
| love winter! Why? 
The clothes, of course. 
There aren't many 
other seasons in the 
year for unadulterated 
apparel bliss. So, with 
great joy, we bring 
you a selection of 
winter clothes—from 
cardigans to sweaters; 
from leather jackets 
to suede. Look sharp 
with our winter 
style guide. 

BIBEK BHATTACHARYA 




















HOW TO DRESS 


CASUALLY THIS 
WINTER 





et's be frank. Woollens keep 
| you warm, but stockpiling 
one on top of another is just 
dumb. The trick is to layer them so 
that you're never left unprepared 
—sartorially or temperature wise. 

Light woollen sweaters teamed 
with a scarf work like a charm to 
ward off cold. And in case the 
weather demands something 
warmer, a heavy suede jacket is 
just the thing you need. 

When you're layering, make 
sure that the colours and stripes 
match and that your shoes match 
at least one of your layers. 


1. Jacket: The focus this season 
is on small and smart, and so a 
jacket cut to fit you is essential. 
Go ahead and try out a few before 
you actually select one. 


2. Sweater: Quadrangular 
designs were a nuge hit in the 
'B0s, and now, two decades later, 
they get an update. The designs 
are slimmer and the colours re- 
laxed and soothing. 


3. Scarf: Scarves have always been 
in fashion, and probably always 
will. And while colourful scarves 
help light up a foggy winter day, 
there's a case to be made for black 
and whites. Use the clean lines 
and uncluttered designs to offset 
your sweater and jacket. 


Scarf/ Black and white scarf from 
Wills Lifestyle. PRICE: Rs 995 
Sweater/ O-neck sweater from 
Pal Zileri. PRICE: Rs 15,499 
Jacket/ Suede jacket from 
Tommy Hilfiger. PRICE: Rs 7,000 
Belt/ Black suede belt from 

Pal Zileri. PRICE: Rs 9,399 

Jeans/ Blue faded jeans from 
Tommy Hilfiger. PRICE: 4,600 


Shoes/ Loafers from Wills 
Lifestyle. PRICE: Rs 2,495 


THE LEATHER JACKET FACE-OFF MORE LEATHER LEATHER 


No, leather jackets are not making a comeback. In fact, they never went away. 
However, they have become more streamlined and designs have returned to 
leather's rock'n'roll 1960s heydays. Leather jackets are a must this season. 
Wear them with jeans—and a T-shirt or a shirt—for your own unique James 
Dean look. And yes, you're allowed to look mean. 


Leather jacket 
from GAS 
PRICE: Rs 33,000 


T-shirt from GAS 







Leather jacket 
from Tommy 










PRICE: Rs 1,450 Hilfiger 

| PRICE: Rs 14,000 
Blue jeans from 
Tommy Hilfiger Shirt from 





PRICE: Rs 4,600 Tommy Hilfiger 


PRICE: Rs 2,200 


Low-rise jeans 












from Esprit. If you're looking fo! ething 
PRICE: Rs 3,200 that looks f 

for jackets cut like 

jacket—like 1 


PRICE: Rs 18,000 
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corduroy trouser 


PRICE: Rs 7,995 
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When the 7th Earl of Cardigan, James are hot this season. Shedding its 1.Cardigan from Esprit 
Brudenell, ordered the famous charge frumpy image, the cardigan is on the PRICE: Rs 1,600 

on Russian artillery lines during the cutting edge of fashion this winter. i 3is-fipnt cardiaan fremias 
Crimean War, he had no way of They come in both button and zip- xc Rs 6 2 

knowing that his name would one day fronts, and their close-fitted versatility | ' 

grace a sweater. Nobody knows why, lets you experiment with your look— = 3. Cardigan from Tommy Hilfiger 


but one thing's for sure—cardigans from preppy to jet-set. PRICE: Rs 3,300 
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SWEATERS 3 WAYS TO WEAR A SCARF 


Winter isn't winter without 
sweaters. Whether you go 
for polo-necks or O-necks or 
V-necks, they'll always keep 
you warm and fashionable. 
Remember: If your sweater 
is open down the front, 
It is a cardigan. 





1. Sweater from 
GAS 
PRICE: Rs 6,750 


2.Sweater from 
Tommy Hilfiger 
PRICE: Rs 2,200 


. Sweater from 
Pal Zileri 
PRICE: Rs 15,499 


UJ 


Pal Zileri 
. Sweater from 
GAS 
PRICE: Rs 6,750 


A 
E= 


5. Sweater from 
Pal Zileri 
PRICE: Rs 40,999 


The effect that belts have 
on your look is subtle. But 
heck, we're talking casual 
belts here. So, go ahead 
and experiment with 
colours, designs and buckles. 
Just make sure they don't 
distract from your clothes. 


1. Wills Lifestyle 
PRICE: Rs 1,195 


2.Salvatore Ferragamo 
PRICE: On request 





3. Tommy Hilfiger 
PRICE: Rs 2,000 


4.GAS 
PRICE: Rs 2,050 


5. Esprit 
PRICE: Rs 1,800 


6. Pal Zileri 
^ PRICE: Rs 9,199 : 


bt And finally, dressing up for 

Styl e winter isn't complete without 
the right footwear. So, while 
suede shoes work best 
in daylight, go for leather in 
the evenings. And as usual, 
make sure your shoes match 
your trousers or jeans. 


GAS 
PRICE: Rs 9,000 


2. Pal Zileri 
PRICE: Rs 17,899 


. Salvatore Ferragamo 
PRICE: On request 


4. Wills Lifestyle 
PRICE: Rs 2,495 


9. Salvatore Ferragamo 
PRICE: On request 












Originally used to make 
ladies gloves, the fabric's 

delicate finish ensures that 
it's perennially classy. 
A fine way to step out 
this winter. 


20 MILLION MEN. 
43 COUNTRIES, 


ONE CREDO. 


YouMust .— FP 
O Break Today! p a 


00K BETTER 
INSTANTLY 
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Leader In You 


Protein 

P — 
e 
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we FNM peace 


No other men’s magazine shows 
you how to look better, be stronger 
and last longer than all other men 
around you. Men's Health offers you 
positive and practical advice on small 
steps you can take for big gains - 
from health and fitness, nutrition and 
weight-loss, style and grooming to 
sex and relationships, 


cutting-edge gear and more. 


To subscribe log on to 


www.menshealthindia.com 
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Got the perfect dress for the weekend dinner party but something's still missing? 
Wondering where you can get that exclusive haircut that will make you stand 
out in the crowd and make heads turn? Look no further and read on... 
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his man snips actress Goldie 

Hawn's lush locks. His scissors 
have worked wonders with the 
leading men and ladies of 
Bollywood. Born to Indian par- 
ents in Malaysia, Dar found his 
first job at a salon in Bond Street, 
London. Says Dar: "The idea is 
not to create a statement, but 
to make you look good." 


FOR HER 

"There are no trends. Every per- 
son is different and the way to 
style their hair depends on the 
body structure," says Dar. 


FOR HIM 

Indian men need to drop the 
"nerdy" look of side parting 
and flat gelling. "They can do 
with permitted styling and 
softer hairlines at the back of 
the neck," says Dar. 
CHARGES: Rs 5,000. 


(Complete package of haircut and 
styling: Rs 10,000). 


Dar Salon 

E-31/32, Second Floor, 

South Extn-ll , New Delhi 

Tel.: (011) 4164 5452 

Website: www.hairbydar.co.uk 
TEJASWI RATHORE 


Grooming 
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fict mem hairstylist who revels in 
calling herself a glorified barber, 
Sapna Bhavnani coifs the tresses of 

the limelight-prone—be it Bollywood 
celebrities or the cricket brat-pack 

led by Mahendra Singh Dhoni and 
Yuvraj Singh. 


FOR HER 

Bhavnani believes a style is a client's per- 
sonal statement. For young women, 

any style looks good, she says. 


FOR HIM 
Short hair is again in, after the John 


Abraham and Dhoni inspired 'lock-a- 
likes’ became a trifle prolific on the 
streets. Bhavnani, however, discourages 
men from opting for crew cuts, 
straightened long hair or coloured hair. 


CHARGES: Anywhere between Rs 300 to 

Rs 1,000—the upper end being reserved for 
those who desire a personal treatment from 
Bhavnani herself. 


Mad-O-Wot 

Shop No. 1, Sai Pooja Building 
16th Road, Bandra (West), 
Mumbai - 400050 

Tel: (022) 6529 0288 


TEJEESH N.S. 
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ith over 100 beauty 

salons across India, 
Lakme caters only to women 
and has its clientele ranging 
from top models to TV stars 
to wives of top corporate 
honchos. 


For women who lead a corpo- 
rate life, a short haircut is best. 
It is a chic look that has 
become fashionable. The Bob 
haircut is also in. It can be 
worn with layers, bangs or 
highlights to create the soft 
but feminine touch. 


CHARGES: Depends on the 
hairstylist and the location of 

the parlour. If it is Tanveer 
Mohammed, the Chief Hair Stylist, 
it will cost you Rs 900. 


Lakme Beauty Salon 

(Flagship Salon) 

J Tata Road, Opp. Eros Cinema, 

Churchgate, Mumbai - 400 020 

Contact: (022) 2204 2104 / 2282 

1255 / 2288 6373 

Website: www.lakmeindia.com 
ANUSHA SUBRAMANIAN 
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The Volvo's new S80D5 is easy to handle and at 183 horsepower, an extremely powerful 
machine. Yet, this executive sedan can sneak into a party quite unnoticed. KUSHAN MITRA 


s we picked up the Volvo S80D5, executive sedan 
Av the company's offices in Gurgaon, my photog- 
rapher colleague suggested that the light might be too 
hazy. "So what do you suggest?" was my reply, and to cut a 
short story even shorter, we felt it would be a good idea to run 
away far from the city and that Rajasthan was a good idea. 
Keep in mind, that driving down National Highway 8 is like 
playing a game of a high-speed chicken, doing slalom runs 
with container trucks, oil tankers, cows and the mad pedes- 
trian who thinks crossing a highway with his hand held out 
is going to bring a car with a supercharged 2.4 litre five-cylin- 
der diesel churning out a rather smooth 183 horsepower 
to a halt. 
Everything else aside, this new Volvo executive sedan, 
which is competing head-on with the BMW 5-series, Mercedes 





E-Class and Audi A6, is really smooth, and as far as diesels go, 
the D5 competes rather well. 

The S80 is not so over-engineered that you don't know 
how to drive it at first (unlike some German cars). Plus, in the 
crazy zig-zag world of Indian highways, this car fits in per- 
fectly. You co not have to go through a massive ‘options’ list. 
Most things are included in the Rs 38-lakh ex-showroom 
price. The top-end 4.2 litre V8, for example, costs Rs 44 lakh 
and gets you to a 100ks in 6.5 seconds. Very good value, when 
it comes to that price segment. 

In the world of executive sedans, the S80 does not make a 
statement, but if you want an understated car that can take 
you places without making a fuss, but still have the power on 
tap, the S80 makes incredible sense. Little vvonder then that it 
Is topping the shopping list for the diplometic corps. 


TECH SPECS (VOLVO S80D5) 

ENGINE: 5-cylinder 2.4 litre turbo diesel 

POWER/ TORQUE: 183 horsepower/ 400Nm torque 
GEAR BOX: 6-speed Automatic 

MILEAGE: 10 km to the litre (on city roads) 

PRICE: Rs 38 lakh (ex-showroom, all-India) 











SMOOTH RIDE: TAKES THE HIGHWAYS 
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DRIVING PLEASURE: IT DOESN'T HAVE A HUGE 
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FORT GROUP 


FORT symbolizes the determination to grow from strength to 
strength. With the changing times, the Group have adapted with the 
new economic order. The goal is to mark in Real Estate and 
construction industry, creating infrastructure projects, commercial 
and residential complexes that are changing the face of the city. 


As one of the leading Real Estate promoters and developers, the 


FORT housing and industrial projects in changing 


G R 0 U ~ the skyline of Kolkata. 


The entire team of Fort Group is a gamut of the best professionals 


group has contributed manifold, both with its 








in the industry. From reputed architects, who have redefined 
aesthesis in building architecture, to civil and structural engineers, 
interior designers, chartered accountants and management 
personnel, the organization boasts of a competent and well-trained 


team adhering to quality performance 


* Bengal Ben-Fort Aqua Limited is a Joint Venture between Ministry 
of Fisheries, Aqua Culture, Aquatic Resources & Fishing Harbours 
& Fort Projects Pvt. Ltd. 

* Water World on 500 acres of Land at E.M. Byepass, Kolkata 








‘lease help yourselves to the smart experience... 


ust as there is all this talk about the growing Indian economy and the 
soaring demand for hotel accommodation, the hospitality market is 
abuzz with the advent of a new concept. The Concept of economy/ 
low budget value for money hotels has been around in the west for 
years, but in India the low budget brigade made its entry only a few 
ars back with Tata Group's Ginger Hotels leading the way. 

Started in 2003 under the brand. "Indione", the brand was changed to 
nger last year. With the change in brand came a new expansionary zeal 
'h eight new hotels in the last one and a half years. The chain has a 
esence in all parts of the country with hotels in Trivandrum, Mysore, 
ndicherry and Bangalore in the south, Haridwar in the 
rth, Nashik, Vadodara and Pune in the West and 
irgapur, Agartala and Bhubaneswar in the east. 

The Ginger Concept is based on Smart Basics 
ich aim at providing basic facilities in a smart and 
ek way for today's smart and value conscious 
stomer. So the burly conventional idiot box is replaced by a sleek flat 
'een in each room, an internet connection in each room for today's net 
/vy travelers and also a self check in kiosk for people who want to manage 
all on their own. At the same time major cost escalators like a swimming 
ol, multicuisine restaurants and room service are unnecessary flab' which 
ve no place in the Ginger Concept. As put very aptly by Mr Prabhat Pani, 
0 of the pioneer budget Chain, "We are providing facilities for the smart 
veler of today who know that expensive is not necessarily better". 





Gireoet 


please help yourselves 


Ginger is very clear on who is its target clientele. With nice mix ol 
corporate and leisure destinations, middle management executives anc 
middle class holiday goers (another product of the Indian growth story) are 
taking a real liking to concept. Apart from the sleekness which is exhubed in 
the hotels furnishing, the entire self service concept has created a very 
warm, informal and homely environment in the Hotels. The "Please help 
yourselves" punchline encourages people to feel free and go about their 
usual business in same way as they would at home. The Chain has also 
recently launched its maiden holiday packages aimed specifically at leisure 
travelers. So whether its providing a rafting holiday in Haridwar, a journey 
through Tipu's life in Mysore or a pilgrimage tour at Shirdi 
(Nashik) or Puri (Bhubaneswar), Ginger is combining its 
value offering in the most attractive way 

The future plans announced by Ginger are great 
news for travel enthusiasts and business travelers. The 
new cities joining the Ginger Network would be Delhi, 
Mumbai, Ludhiana, Mangalore, Hyderabad, Ahmedabad, Pantnagar and 
Guwahati. The hotel chain is not letting the soaring real estate costs slow its 
expansion in any way. An example of Ginger's innovation is the property in 
Ludhiana. It is located on top of a retail mall which provides a good customer 
catchment and also helps control rentals. 

So, if you want to be a part of the changing times in India's hospitality 
Landscape go and get a feel of the Ginger Experience. Seriously, you don't 
have to do much. Just "please help yourselves"! 


btm 


Tech Talk 


We took a Rolling Stones disc to 
check out these home-grown 
audio systems and came away 
impressed. BIBEK BHATTACHARYA 





Sonodyne Audio 
What: SP 203R Stereo Pre-amplifier, SPA 202 
Stereo 2-channel Amplifier, Avant 345 Speakers. 
Listening to Sonodyne’s SPA 202 amplifiers 
through the booming Avant 345 floorstanding 
speakers is a great experience. The signal from 
the CD player is channelled through Sonodyne's 
SP 203R Stereo Pre-amplifier. The Rolling Stones 
had never sounded this LOUD. 

Price: SP 203R Stereo Pre-amplifier-Rs 7,500, 
Stereo 2-channel Amplifier-Rs 19,000, 

Avant 345 Speakers-Rs 60,000 

Available at: All Sonodyne dealerships 

Contact: www.sonodyne.com 


:nbee Audio 
What: Stereo Amplifier 705 


The venerable Y. M. Nakra's custom-made systems have been knocking successive generations of 
audiophiles off their feet for 30 years. The system | was testing was one of Enbee's two stereo amps— 
the 705, coupled with its 775 stereo pre-amp. The Stones didn't fare that badly. The amp boomed the 
rhythm section to the stars, while Mick Jagger's voice sparkled on the mid-range. This powerful amp 
coupled with Nakra's custom-made speaker section humbled me with 


its expansive sound. 

Price: On request 

Available at: By order 

Contact: Phone- (95) 120 2510067 








Audio 
What: Integre Valve Amp 
Harmony One Speakers. 
We tried out Lyrita's stereo 
valve amplifier—the Integre. 
The beauty of a tube amp 
lies in its warm sound, and 
the listening experience is 
completely unlike that in 
power-mongering transistor 
amps. Like all valve amps, it 
took a little time to warm 
up. Listening to "She's a 
Rainbow" by The Rolling 
Stones through this little 
beauty was all about nu- 
ance, and while the interplay 
between quitars, piano and 
the rhythm section was cap- 
tured beautifully, the vocals 
came out loud and clear. 
Price: On request 
Available at: By order 
Contact: www.lyrita-audio.in 








The new generation of Bluetooth 
headsets is all going stereo— 


thanks to some interesting 
tweaks in technology. 


This headset is large in every way. While other headsets try and look discreet, 
a little too discreet at times—which can make the world think that you have 
gone crazy talking to yourself—the BH-604 has no such illusions. That is good, 
because while the small size of some headsets makes them convenient to wear 
the ridiculously small buttons usually make them a pain to use. Not here. This 
headset has ‘BIG’ buttons to manipulate music on your mobile and a large 


button to accept or reject calls. 
SPECS: Talktime 20 hours; Standby 300 hours 
PRICE: Rs 7,000* 


e 


Technically, this is a hybrid headpiece. It works both as 

a headphone and a wireless speaker-phone system if 
you connect it to your laptop. The easy-to-transform 
design makes it a breeze to use and syncing this, as with 
most Jabra devices, is easy as well. And while the heads 
set piece might be a bit pricey, it effectively does the job 
of two things at one go and sounds a lot better than most 






laptop speakers. With big batteries, it out-muscles the competition 


in performance 


SPECS: Talktime 32 hours (26 hours music playback); Standby 600 hours 


PRICE: Rs 9,000-10,000* 


"Prices are approximate 
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Got yourself a new Rt 
RAZR2 from Motorola: 
Well, then you should 
this optional accessory 


DJ headset from Mot 


comfortable fit. easy t 


tons and actually is! 


to pair with any mobi 


Comfortable to wea 


and rather inexoensivs 


more can you ask fo 
SPECS: Talktime 20 h 
Standby 230 hour 
PRICE: Rs 6,000” 
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PRICE: Rs 3,000-3,500* 
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In the Lap of 


The New Club World 


Welcome on board the New Club World of British Airways. The 
award winning Club World cabin of the airline gets a brand new 
look with the new business class seats. The new seat is 25 per 
cent wider and offers greater comfort, more privacy and stor- 
age. Key features include a six-foot long fully flat bed, elec- 


tronically operated privacy screens, and an enhanced in-flight 
entertainment system. The New Club World will be available 
across the airline's fleet of 57 Boeing 747s and 43 Boeing 777s. 
Created with the help of leading designers, British Airways Club 








World is filled with quality fabrics and mellow personal light- 
ing, which create an atmosphere of elegance and class. The 
new 'z' position extends to six feet six inches and allows the 
body to assume a position similar to that in zero gravity, 
ideal for watching movies. In addition to the above features, 
there's a laptop locker where customers can keep electronic 
items and shoes, a standard 110v US-style in-seat power socket 
that only needs a US adaptor, and an onboard Club World 
kitchen, where customers can enjoy hot and cold snacks in 
between meals. 
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home. Indulge your senses this festive season with these brand new products and make 


your neighbour turn green with envy. TEJASWI RATHORE AND ANUMEHA CHATURVEDI 





The Sheaffer Valor 







It's not for nothing that they say— 
"The pen is mightier than the 
sword." Sheaffer, a brand symbolis- 
ing elegance and class, brings to you 
the Sheaffer Valor, a beautifully 
crafted pen, personifying luxury, self- 
confidence and accomplishment. The 
Valor comes in three attractive fin- 
ishes: deep blue, glossy brown and 
polished burgundy, and the powerful 
look is enhanced by the 22k gold or 
palladium plated accents. 

PRICE: Rs 13,000 

AVAILABLE AT: Sheaffer stores in Delhi, 
Mumbai, Kolkata and Chennai 

















BeoSound 6 MP3 Player 


BeoSound 6 is the new portable music player from Bang & Olufse: 
It offers impressive sound through a very simple operation and is 
wrapped in elegant design. This MP3 player redefines user-friend 
liness as it offers such simple navigation in your music files that vou 
have to try it to believe it. It is made of robust, long-lasting and 
beautiful materials that appeal to people who prioritise quality and 
craftsmanship as highly as style. It comes with an exclusive leathe! 
bag and travel charger as well as the critically acclaimed ear 
phones. BeoSound 6 has a sound quality that is unmatched 

PRICE: On Request 

AVAILABLE AT: Bang & Olufsen India, 18/48, Malcha Marg 
Chanakyapuri, New Delhi 
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Logo From Hidesign vii 


Keep things simple, yet stylish with | 
Logo, the latest icon bag from | 
Hidesign. Whimsical and enticing, | 
the sleek rectangular bag in 
crocodile embossed leather 
with strong shoulder straps 
is available in shades of 
black, brown and red. 
The chic bag is guaran- 
teed eye candy forthe Jf 
modern, fashion 
savvy woman. 
PRICE: Rs 2,395 
AVAILABLE AT: 
Hidesign stores 
across the country 


































Hitachi "HD 
Art Series" 






A Plasma TV or a masterpiece of art? Well, 
this Plasma TV of the HD Art Series by 
Hitachi combines both. Your TV comes with 
an attractive removable frame. So when 
not watching your favourite sports channel, 
just set it on one of the masterpieces by 
Manav Gupta and Niren Sengupta. And 
this is a limited collection... so order your 
masterpiece now. 

PRICE: Rs 1,75,000 

AVAILABLE AT: Hitachi stores across 

the country 


Bacardi Apple 


Rum lovers, rejoice! The fruit, for long, meant for keeping the 


Fuji and Granny Smith apples. Bacardi Apple goes well 
with soda or a twist of fresh lime, or in cocktails like 
Apple Wild Cider. 

PRICE: Available in 750 ml size at a price range of Rs 450-600 
AVAILABLE AT: Leading liquor outlets across the country 


doctor away, gets its rightful place in cocktail glasses. Bacardi me [>= 
Martini brings to India, Bacardi Apple, made from the finest ieee | ` | 4 j 


BACARDI 
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Listen to the pipers and 
let the harmony bind you. 
Embrace the power of 100. 


$ 


Seagram's 


å Z | 100 PIPERS 





It doesn't matter 
what your semond 
name Is, 


What matters is what 
you do with your first. 


Karan Johar 
1972 - Rest is history. 


Success deserves a special 
embrace and what better way 
to doit, than owning a gold and 
diamond series that will 
distinguish you from everyone 
else. Seen here, Karan Johar 
wearing a classic Parallo in 18 k 


solid gold & diamond. 


) DIAMOND 
GOLD 
do dh HIGHER. 
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Precious Precision 


Ahmedabad: The Golden Time (079) 2644 2802 Bangalore: C.Krishniah Chetty & Sons (Commercial Street) (080) 2558 8731 Baroda: C.H.Jewellers (Alkapuri) (0265) 235 2659 Chennai: GRT, New Showroo 
(Coats Road, N.Usman Road) (044) 2346 1515, Nathella Sampathu Jewellers (Anna Nagar) (044) 2626 7600 Nathella Sampathu Jewellers (T.Nagar) (044) 2436 0060, Vummidi Bangaru Jewellers (Anna Sala 
(044) 2829 2004 N.A.C & Sons (044) 2494 2583 Delhi: Bhola Sons Jewellers (Karol Baugh) (011) 2875 8383 Khanna Jeweilers (Karol Baugh) (011) 2875 0293 Hyderabad: Meena Jewellers (Basheer Bag 
(040) 2341 1166, TBZ The Original (040) 2340 0231 Kanpur: Kays Jewels (Birhana Road) (0512) 236 2599 L.Kashinath Seth Jewellers (P) Ltd. (Swaroop Nagar) (0512) 255 2625 Kochi: Alukas Jewelle 
Wedding Center (High Court Rd.) (0484) 235 0512 Kolkata: Ram's Watches (Metro Shopping Center) (033) 2288 8882 Lucknow: B.K. Saraf Jewellers (Gole Market) (0522) 325 4849 Jugal Kishor Jewelle 
(Huzrat Ganj) (0522) 2224 077 Ludhiana: Ganpati Jewellers (Mall Road) (0161) 244 4140 Santram Mangatram Jewellers (Ghumar Mandi) (0161) 277 1091 Mumbai: Arena Jewellers (Breach Candy) (024 
2368 1122 Arena Jewellers (Ghatkopar) (022) 2512 0202 Pallazzio (Prabhadevi) (022) 2421 3060 TBZ The Original (Borivali) (022) 2863 5001 TBZ The Original (Ghatkopar) (022) 2512 5007 TBZ The Ongin 
(Santacruz) (022) 2605 5003 TBZ The Original (Zaveri Bazar) (022) 2342 5001 Nagpur: Dass Jewellers (Shankar Nagar) (0712) 224 8444 Surat: D.Khushalbhai Jewellers (Parle Point) (0261) 221 4958 
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Consumer Validated 


It follows thé 2. 
unlikes attract < 
rule. | 


When opposites meet, the pairing results in a graceful balance. 
Fusion - an attractive new design breaks free of stereotypes. 


A fair-and-square combo A unique combo, unlike any other in its appeal. Too good to resi 


AK LA 
DHARAMSHALA FARIDABAD 

DHPUR KANPUR KOLHAPUR 
RAJKOT RANCH ROHT 
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THE BEST RIDES FOR EVERY BUDGET 


his will be the year of the automobiles. And trust us; it won't just be the 

Rs 1-lakh Tata car or the small cars from the Suzuki stable that will vie for 

your eyeballs and your wallet in 2008. Expect a veritable auto explosion 
in the months to come, as every carmaker, from Suzuki and Hyundai to BMW, 
Audi, General Motors and Skoda, lure you with new models. Even in the two- 
wheeler segment, new models from Bajaj and Hero Honda, and superbikes from 
Japan and Europe, are slated to enter the market. 

The cover section this time, therefore, is on the best rides for every budget. 
The stories do not run along boring, tried and tested lines and merely in- 
form you about which cars in the compact, mid-size or luxury segments and 
which two-wheelers you should look out for. Instead, we spent the better part 
of the last month talking to experts, automobile dealers and, of course, 
prospective buyers, to figure out why people choose a particular vehicle. The 
cover story this time gives you a low-down on the best vehicles in India for every- 
one—those who have large families, those looking for a first car, those who want 
that ultimate luxury on wheels and even those who might be wondering 
which vehicle would give their pet dog some space to move around. 

There's a lot more, though, to this first issue of 2008. In the style section, 
we take you into the world of suits and get Pal Zileri's master tailor Bruno 
Magnaguagno to tell you about the perfect business suit. For tea lovers, there's 
a surprise in store as we take a peek into the world of tea, talk about its heal- 
ing qualities and leak out a few secret recipes. For the stressed-out executive, 
the health and fitness section offers quick tips to tackle that nagging back pain. 
Also, check out our new music review section, read about the three great new 
books in town or drop in at the chill zones featured in these pages. All this and 
a lot more await you in this issue. Have a great 2008. 
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fitted on its side; Careful when you: check time - the watch is really the 
nose of the P-51: Mustang taking off! 


INSPIRED BY WORLD WAR II AIRCRAFT 


Available at: @ WORLD of TITAN C 





Blue Shy" | lifestyle and leading Titan outlets 


n 


CONTENTS 









The Finest Wheels Your Money Can Get 
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If Money Was No Constraint... 
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you a few tips. 
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Rule the High Seas 
With the arrival of Ferretti 
in India, luxury yachts are 
the topic of boardroom 
conversations. Which are 
the best yachts in India 
and how much do they 
cost? Read to find out. 
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Bruno Knows | E 
Pal Zileri's master tailor 1 
Bruno Magnaguagno 

speaks about how precise 
measurements and cuts play 
a defining role in creating the 


perfect business suit. 
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POWER PLATITE 


Believe that by performing Acceleration Training” exercise 
on Power Plate’ products’ Advanced Vibration Technology 
concept you can raise the bar at work and play, without 
committing yourself to hours of strenuous effort 
PowerPlate equipment works because it naturally activates 
reflexive muscle contractions, and can help you to: 


e Improve fitness levels 
e Boost energy levels 

e Reduce stress 

e improve posture 

e Reduce body fat 

e Relax and unwind 


In as little as 15 minutes, three times a week, the 
Power Plate device does much more, in much less time. 
It won't just improve your physical and mental 
performance, it could 

change your life. 


SPORTS PERFORMANCI ANTI AGING 


rer Plate India Pvt. Ltd., 603. 6 


Chennai 
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Hero Motors — An Integrated Engineering Solutions Company. The Global Manufacturers of Power Plate 


Trade enquiries are solicited. For deta tact ! 
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Iz] CONVERTABLE 





One table free 
with every chair. 


The 'Convertable' is a chair that transforms 
into an office desk at the press of a button 
Or vice versa. Designed for the modern office, 
this inspired design is ideal for training rooms, 
conference halls, and just about anywhere else 
in your office. Even before you can marvel at 
its utility the array of bright colored 
convertables delights the eye, puts you at ease 
for the work ahead. If pressed for workspace, 
you can stack up these convertables on a 
trolley. With its looks, comfort and flexibility, 
the Convertable makes the classic office chair 
look decidedly geriatric. 
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The Best Rides for Every Budget 


COVER STORY 


THE FINEST 
WHEELS 
YOUR 
MONEY 
CAN GET 


It's a tough act, "—— 
your needs and your budget 
when choosing and buying 
that dream vehicle. Find out 
which automobile is just right 
for you and yet doesn't punch 
a large hole in your pocket in 
this issue's cover story. 
KUSHAN MITRA 
onestly, those buying new vehicles in 2008 
will be spoilt for choice. A boom year for au- 
tomobiles has seen a dozen or more new 
cars and bikes enter the Indian market in the 
second half of 2007 and this year promises to be 


even better. With such a plethora of choices, we fig- 
ured it was time to get a fix on the automobiles 








© The Best Luxury Car 


Mercedes Benz S-Class 





WHY WE CHOSE IT: This car is actually in a segment of its own. It 
defines the segment and almost every major technological inno- 
vation that has filtered its way into the world of cars has been in- 
troduced first on the S-Class. And while the other cars in the seq 
ment are good, and maybe even a bit cheaper and faster, the S 
Class still has the badge of honour. And by far, the most amount 


which we felt were the best in their category. To 
make the section interesting, we asked experts, did 
some research on our own and concluded that what 


of toys. Of course, this is a luxury car, and it comes with all the 

trimmings: seats that you can sink into, a fridge to store the cham- 
J ] 

pagne and a fantastic entertainment system. 


everyone really looks for when choosing a vehicle is 
whether it would suit their specific needs and lifestyles. 
And, of course, whether buying a specific vehicle 
would give them the best ride to suit their budget. 

The story tells you not just why we selected a ve- 
hicle and why we think it's a great buy, but also lists 
its nearest competitors. Doing this story increased 
our knowledge on the best vehicles available in India. 
We hope it does the same for you. 


The problem, therefore, is not one of what car to buy, but 
which S-Class to buy. We would suggest that you take the dough out 
for the $320 CDI, because it goes fairly fast, actually very fast for a 
diesel, thanks to the 210 horsepower, 3-litre V6 diesel engine. It is also 
cheaper to run and has all the toys anyway. If you want the ultimate 
S-Class, you can ask Mercedes to import a S600 for 
massive 6-litre, 604-horsepower V12 engine under the hood 
THE PRICE: 


you, which has a 


THE CHALLENGERS 
Audi A8 (1), BMW 7-Series (2) 





The other German cars in this cate- 
gory are also very good, but unlike 
the Mercedes’ solid, angry look, per- 
fect for dictators and despots alike, 
the Audi and the Bimmer are more 
sedate and gentle to look at. Under 
the hood, they are just as mean, 
but the Merc just has that, you 
KNOW, appeal. 





The Best Family Car © 


Audi A6 Quattro 


WHY WE CHOSE IT: The Audi A6 leaves other cars in this 
segment for dead. It might not have the sleek lines of 
the Mercedes E-Class or the element of futurism as in 
the BMW 5-series, but when it comes to perform- 
ance, it has both these cars beat. The Quattro four- 
wheel drive system gives the car brilliant handling 
characteristics. 

It also has tons of space inside and a host of elec- 
tronic safety features that make this car difficult to have 
an accident with. In case of an accident, both front and 
rear head protection airbags should keep you and 
your family relatively safe. The Audi A6 is available with 
a couple of engine choices in India, the 3.2 and the 4.2, 
but we would choose the former even though the 
4.2 has stellar performance. The 3.2 retains some mod- 
icum of civility and kindness to your wallet, and it 
still delivers impressive performance numbers with 
over 255 horsepower. 

THE PRICE: 3.0 TDI Quattro, Rs 50 lakh* 


THE CHALLENGERS 
BMW 5-series (1), Mercedes-Benz E-class (2) 


The Merc and the Bimmer look nicer than the Audi's 
rather plain Jane looks. The Merc has very sleek lines 
and the Bimmer is a just, well, radical, especially at night 
with the LED lights on. Make no mistake, these are two 
very good cars. 
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The Best Rides for Every Budget ©The Best Sports Car 


i The Porsche 911 Carrera 4 


P WHY WE CHOSE IT: This, at the end of the day, is a 911. The reason 
you may not want to buy the Turbo instead is because you will 
never be able to find a stretch of road to let the engine rev up to 
its maximum. However, make no mistake, this might be a bit 
cheaper than the 911 Turbo, but it is no way inferior to its bigger 
brother and still operates like the devil. 

THE PRICE: Rs 75 lakh 


F., Cais: cC 
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Mercedes CL500 (1), BMW M3 (2), Audi TT (3) 
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This is like being served liqueur chocolates and having to choose. 
Each of these cars is fantastic and if we could afford them, we would 
buy 10 of each, one in every colour. It really depends on the 
badge you want. 


©The Best SUV 


BMW X5 


WHY WE CHOSE IT: The X5 will take some 
beating in this category. It isn't cheap 
but its massive 3-litre diesel engine pro- 
vides this car with a lot of grunt. The 
new version of the car, which BMW has 
just launched, has been softened a bit 
thanks to a lowered suspension. BMW 
figured that most X5s are rarely driven 
off-road, but despite that, this car has 
extremely good off-road abilities, in- 
cluding an impressive ‘Hill Control’ func- 
tion that allows the car to maintain trac- 
tion on slippery uphill or downhill sections 
while keeping the driver cocooned in its 


beefy body. 
THE PRICE: X5 530d, Rs 67 lakh’ 
| showroom!) 

THE CHALLENGERS 


Audi Q7 (1), Porsche Cayenne Turbo S (2) 


The Audi looks more of a car than an 
off-roader but it has impressive off-road 
abilities. The Porsche does not look pretty. 
But it boasts of superb performance. Pity, 
it has the fuel economy of an oil tanker. 





The Best Sedan © 


Skoda Superb 


WHY WE CHOSE IT: It is a fantastic value-for- 
money product. What you get in essence is a 
Volkswagen Passat with a Czech badge for less 
money. The car has got oodles of space, decent 
performance thanks to a range consisting of a 
peppy 2.5-litre petrol V6 and a relatively fru- 
gal 2.8-litre diesel V6. The only problem with 
the Superb is that the car is expected to undergo 
a model changeover in Europe in 2008, so the 
Indian model could also have a switcharoo. 
THE PRICE: 2.5 V6 TDI, Rs 24 lakh* 


THE CHALLENGERS 
Toyota Camry, VW Passat, Honda Accord 


Let's look at each car individually. The Camry 
is the gold standard when it comes to relia- 
bility and the new car actually has some im- 
pressive lines. But the Toyota does not have 
the total driving involvement you would ex- 
pect thanks to its wheezy engine. The Passat, 
recently launched in India, is the all-new model 
and not the one the old Superb is based on. 
VW has also brought in only a diesel engine 
and a rather timid one at that. The Honda 
Accord, on the other hand, has a fantastic 
3.0 V6 petrol engine option that moves like a 
rocket. But even the Honda is going to see a 
model change soon. 











The Best Car for a 
Weekend Getaway © 


Toyota Land Cruiser Prado 


WHY WE CHOSE IT: The Toyota Land Cruiser 
Prado is a big, beefy car and even though it 
drinks a lot of fuel, it can charge through 
any terrain, no matter how muddy, rocky or 
hilly. Large enough to accommodate all 
members of your family and their luggage 
as well—this is a heaving chunk of metal. 
And because it is from Toyota, you know 
that it won't go wrong. 

THE PRICE: Rs 44 lakh” 


THE CHALLENGERS 
Suzuki Grand Vitara (1), Honda CR-V (2), 
Ford Endeavour (3) 


The Grand-Vitara and 
the CR-V drink a lot 
less fuel than the 
Prado, but then again 
while the Prado is 
screaming with its pec- 
toral muscles on dis- 
play, the other two 
cars go around quietly 
getting their job done. 
And they are both a 
lot cheaper. The Ford 
is not only cheaper 
but also runs on 
diesel, the only prob- 
lem being that it is a 
bit sluggish. 
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The Best First Car © 


Maruti Swift DDis i 

C. j "Ai m 
WHY WE CHOSE IT: The Swift Diesel 
might be a bit pricey for a first car but 
as far as small cars go, this is a very 
economical model, with a lovely diesel 
engine. The Swift's performance has 
been detailed before and it still looks 
great. This is a car with a month-long 
waiting list , but it is popular for a rea- 
son and we think you should get in 
on the action. However, we would 
suggest that you re-do the interiors. 
THE PRICE: VDi, Rs 5.6 lakh 








— 


Hyundai Getz Prime CRDi (1), 
Chevrolet U-VA (2), 
Ford Fusion (3) 





The Getz Prime CRDi is a good car and 
the diesel engine is lovely. But the car 
is a bit pricey. The Chevrolet U-VA is 
peppy and excitable to drive. The Ford, 
like the previous two cars, is also big on 
the inside, which is rather useful. 
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The Best Young 
Couple's Car 


Honda Civic 


WHY WE CHOSE IT: This is the perfect car 
for the PlayStation generation with its 
large LED speed display and its blue- 
backlit dials and controls. Though this 
car has definitely lost some of its exclu- 
sivity in major cities, it is still a fantastic car 
to drive. And if you do take friends out 
for a drive, the Civic also has a lot of in- 
terior space. We would suggest you buy 
the manual version instead of the tip- 
tronic automatic version, because you 
get more of a feel with this version. 

THE PRICE: 1.8V (Manual), Rs 12.5 lakh* 


THE CHALLENGERS 
Toyota Corolla (1), 
Mitsubishi Lancer Cedia (2) 








The Corolla well might see a model 
change in 2008, which would be good 
since the old model is a bit stodgy to 
look at, but make no mistake with 
Toyota's legendary build quality. This is 
a reliable car to drive to work in the 
morning and go partying at night. The 
Cedia is definitely the most fun car of 
the three to drive, coming with the 
biggest engine, but the interiors are 
not as cool as the Civic. 


E 





The Best Car Below Rs 10 lakh © 


Maruti SX4 


WHY WE CHOSE IT: The Maruti SX4 is a fantastic deal, not just because of its great 
engine, but also because the ZXi specified car comes with a whole lot of little tips 
and tricks that can be a lot of fun. Also, the SX4 is a very nice car to drive, with nice 
handling and is spacious. Great value for money at the end of the day, particu 
larly in a hyper-competitive and price-driven segment. 

THE PRICE: ZXi, Rs 7.6 lakh* 


THE CHALLENGERS 
Honda City VTEC (1), Chevrolet Optra Magnum (2), Ford Fiesta (3), Hyundai Verna (4) 





All these cars are great to drive, have terrific build quality and fantastic per 
formance. There is actually no reason you should not buy them, but then again 
this is a segment driven by 'new-ness'. However, keep in mind that the Ford, 
Chevrolet and Hyundai are available with diesel engines, the Ford's engine being 
frugal and the Hyundai's and Chevrolet's more peppy. 
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Best Car for an 
Indian Joint Family 


Toyota Innova 


WHY WE CHOSE IT: The Toyota, as 
we have said before, has brilliant 
build quality and space for the in- 
laws as well and is more than capa- 
ble of carrying a couple of baby seats 
to boot. Plus, it really isn't that bad to 
drive, though its size does make re- 
versing an occasional problem. But 
tell you what, whether it is family or 
lots of friends, this Toyota is a fan- 
tastic vehicle, though it really isn't a 
car. 

THE PRICE: Several variants 
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Mahindra Scorpio M-Hawk (1), 
Chevrolet Captiva (2) 





The new Scorpio M-Hawk might 
have a smaller engine and while it is 
slightly more expensive than the 
older 2.6 CRDe version, this car is 
more refined in all respects with a far 
superior handling. The challenger 
to the Innova might come from 
Mahindra's new ‘Ingenio’ next year. 
The Captiva is around the corner 
from GM and is going to be a very, 
very big car, but we certainly suggest 
that you take it for a drive first. 


TTRACTION IS A UNIVERSAL FEELING 
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Mumbai: Breach Candy, Tel: 2362 0275/77; Sky Zone Phoenix, Tel: 6660 8132 (Opening Shortly); Andheri, Tel: 2639 8132; Goregaon (W), Tel: 2879 2422. Delhi: Lajpal 
Nagar-ll, Tel: 4101 9778 


Am Mumbai: Phoenix Mills, Tel: 2491 2953; Worli, Tel: 2481 3447; Vashi, Tel: 2781 1527. Baroda: Alkapuri, Tel: 662 1656. Bangalore: Central, Tel: 5112 1212; Total Jumbo Ma 
Tel: 2550 3878, 4149 1492. Hyderabad: Central, Tel: 6584 1010; City Centre Mall, Tel: 2335 1555. Surat: Dumas Road, Tel: 225 4319 


Mumbai: Malad, Tel: 6643 4700; Airport, Tel: 2615 6891. Delhi: Rajouri, Tel: 2544 4101/2/3; Saket, Tel: 93136 50732. Noida: Unitech Mall, Tel: 405 6061 





lifestyle Tel: 401 0100. Haryana: DLF City Centre, Gurgaon, Tel: 404 4111. Chennai: Asma Building, Alwarpet, Tel 2498 0008/3525. Hyderabad: Begumpet, Tel: 2340 /235 


imumbai: Swiss Gallery, Tel: 2352 0903; Pallazzio, Tel: 2421 3060-63; Kamdar & Kamdar, Tel: 2413 6032. Surat: The Golden Time IIl, Tel: 225 2675/78. Meerut: Krishna Watch, Tel: 264 3917 
alhi: Something Special, Tel: 2461 9201; Johnson Watch Co., Tel: 4151 7518-19 Bangalore: Zimson Swiss Watch Boutique, Tel: 6614 1020. Kolkata: RAM's, Tel: 3058 8881-82 


2 


r trade enquiries, contact: Rose: 3rd Floor, Hormuz Mansion, Above Cymroza Art Gallery, 72, B. Desai Road, Mumbai 400 026. Tel 2368 5287-88 


Brought to you by the House of M, $e 
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© Best Car for a 
Family with Dogs 


Skoda Octavia Combi 


WHY WE CHOSE IT: The Skoda is a bril- 
liant car if you have a big dog like a 
Labrador, German Shepherd or a 
Mastiff. There is more than enough 
space for the dog to move about and 
the Skoda has fantastic build quality 
and very good performance too. 

THE PRICE: 1.9 TDi L&K, Rs 15.5 lakh* 


THE CHALLENGERS 
Toyota Innova (1), Indigo Marina (2) 





The Innova is a large car, with a lot of 
space and it makes perfect sense for any 
job that needs space. But no vehicle can 
win two categories. The Marina has a lot 
of space, but isn't exactly the most fun 
car to drive. Still your dogs won't mind! 


The Best Bike © 


Bajaj Pulsar 220 


WHY WE CHOSE IT: Absolutely brilliant if 
you can get your hands on one, because 
there is still a long waiting list for this 
bike. Even the oil-cooled Pulsar 200 is a 
great buy. The power from the DTSi en- 
gine comes on nice and easy and fuel 
economy is pretty decent as well. 

THE PRICE: Rs 86,200* 


THE CHALLENGERS 
TVS RTR160 (1), HH Karizma (2), Royal 
Enfield Thunderbird 500 (3) 


The TVS and the Hero Honda are in the 
same mould as the Pulsar, sporty. The 
Thunderbird is a big, heavy thumper. It's 
your choice on what you want really. 








"DISCLAIMER: All prices are approximate on-road prices for Delhi. Prices may vary in other cities. 
These prices are to the best of our knowledge and were considered at the time of going to press. 
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www.vasarttdtd. com 





" AM maónetism Vdedl 


fashion for the truly evolved 


<< 


wedding sherwanis e western formals 9 desiiner suits fabrics o rus tailoring © accessories 


bridal lehndas © dosióner sarees e kurtis © suits © silks e shawls e dress materials e accessories 


Opening Flagship Store - 60, Ring Road, Lajpat Nagar IIl, New Delhi-24 


© WOMEN'S 
New Delhi - Kamia Nagar 011-41530708 * Ludhiana - Mall Road, Ludhiana 0161-5095500 * Jaipur - Sarogi Mansion 0141-2575422 





9 MEN'S 
New Delhi - Karol Bagh 011-25734243 * Rajouri Garden 011-41447378 * Kamla Nagar 011-41530708 * Ludhiana - Mall Road, Ludhiana 0161-5095500 


Jaipur - Ganpati Plaza 0141-4015011 * Chaura Rasta 0141-4015002 * Sarogi Mansion 0141-2575422 * Agra - M.G. Road 0562-4007723 
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ar importers are a dying breed, 
articularly with most luxury and 
IMPORTED CARS ‘ : : 


ultra-luxury car brands wheeling 


their way into India, but there are some 
cars which you cannot find in any deal- 
ership in India, and if you want that little 


touch of exclusivity, to get a car that no- 


one else in the world has, then importing 
one of these might be the only way out. 
ERN 


Remember, you have to pay a huge 


Which are the fastest and smartest cars you can amount of duty just to import these cars, 
a ? BTM : f ti so be warned. Most right-hand drive cars 
import ore gives you a Tew IDS. KUSHAN MITRA are only available from the UK or Japan. 


"The 


Qoam 


A small car? Why would you want to im- 
port a small car, you might ask? Well, 
there is a very good reason. Because this 
Is an amazingly good small car, with 227 
horsepower and it can almost touch 250 
kilometres per hour, leaving far bigger 
cars cold. Its six-speed gearbox is very 
smooth. Needless to say, it wears the 
Formula 1 badge from Renault's team 
and incorporates little F1 features. With 
Carlos Ghosn, Renault's CEO, determined 
to sell Indians ‘cheaper’ cars, you will 
have to import this one if you want it. 


ENGINE: 1998 cc 4-cylinder in-line 
POWER: 227 horsepower @ 5500rpm 
0-100KMPH: 6.5 seconds 

NEED TO IMPORT FROM: UK 

ON ROAD PRICE: £19,570 * 

(approx. Rs 15 lakh) 
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Well, there is a rumour that Alfa Romeo might come to India 
sometime in 2008. We don't know that as yet, so if you want to 
buy an open-top, sexy looking piece of Italian machinery, you 
don't have much of a choice. Why would we 

want this despite knowing that Alfas are — 
sometime extremely temperamental? Well, aa 

because, just look at it: it's beautiful, and 
the performance isn't half bad either. 













ENGINE: 3195cc V6 

POWER: 260 horsepower @ 6300rpm 
0-100KMPH: 7.0 seconds 

NEED TO IMPORT FROM: UK 

ON ROAD PRICE: £28,995* (Manual) 
(approx. Rs 23 lakh) 
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If you are not buying an Aston, you can actually get a very nice piece 
of British motoring for a lot less—the Jaguar XKR. It is unlikely 
that the Tatas will start hawking these next to the Indica, but these 
could be 'assembled' in India, in case the Tatas win the bid to take 
control of the company. Yes, the car does not come with a manual 
transmission and some of the parts look ugly, but this car is pretty. 
With a supercharged engine boosting out incredulous amounts of 
power, this car can beat far more expensive vehicles around a track 
or down a straight line. 
ENGINE: 4196cc V8 
POWER: 416 horsepower 
0-100KMPH: 5.2 seconds 
NEED TO IMPORT FROM: UK 


ON ROAD PRICE: £70,097* (approx. Rs 55 lakh) pe Pars oo aa 
ree Ra Se at) 


“BE WARNED: If you want to import 
any of these cars, be prepared to dish 
out 120 per cent extra on import duty. 
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OK, the truth of the matter is that you will 
probably need to compete with some really 
rich people to get your hands on this car 
Ferrari has a waiting list for this car that 
stretches on for more than a year and they 
really do not give a damn who you claim 
you are. Why should you have it? Simple, not 
only it is a Ferrari, it is a very good Ferrari, 
maybe one of the best ever. It looks pretty 
and drives better still and it is the most 
powerful road-going Ferrari. But be warned: 
this car attracts attention like no other 
vehicle. 

ENGINE: 5999cc V12 

POWER: 620 horsepower (maximum) 
0-100KMPH: 3.7 seconds 

NEED TO IMPORT FROM: Ferrari direct 

ON ROAD PRICE: In excess of $250,000* 
(approx. Rs 1 crore) 
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Make no mistake about it, this is one of 
the most beautiful cars on the planet, and 
Daniel Craig uses one when he is 007. This is 
not a car for the simply well-off, this is a car 
for the wealthy. Actually, this is a car for the 
stupendously wealthy who enjoy driving 
themselves. Of course, if you would be buy- 
ing an Aston you should know that this car 
actually has artificial intelligence to monitor 
the engine at all times, and the engine man 
ages to push this steel, leather and wood 
masterpiece to over 300kmph 


ENGINE: 6000cc V 12 

POWER: 450 horsepower 

0-100KMPH: 4.9 seconds 

NEED TO IMPORT FROM: UK 

ON ROAD PRICE: £109,000* (approx. Rs 85 lakh) 






WHEN JOHN WALKER CREATED A BLEND THAT WOULD BRING 
CONSISTENCY TO THE QUALITY OF PREMIUM SCOTCH WHISKY, 


JOHNNIE WALKER BLUE LABEL WAS BORN. THAT WAS IN 1820. THE 


DEVELOPMENT OF THE SQUARE BOTTLE AND THE U NIQUE SLANTING 


LABEL REMAIN THE MARK OF THE RAREST AND THE MOST SOUCHT 
AFTER BLEND IN THE WORLD TODAY - MORE THAN 180 YEARS LATER. 
CHOSEN FROM MILLIONS OF CASKS FOR THEIR EXCEPTIONAL QUALITY 
AND TASTE, THE WHISKIES THAT GO INTO THE BLUE LABEL ARE 
INDEED RARE, SOME CAN NEVER BE REPLACED BECAUSE THE 
DISTILLERIES NO LONGER EXIST. TO HONOUR THE TRADITION AND 
ART BEHIND EACH INDIVIDUALLY NUMBERED BOTTLE OF JOHNNIE 
WALKER BLUE LABEL, THE MASTERPIECE COMES TO THE 
CONNOISSEUR IN A HINGED BLUE BOX ENSCONCED IN FINE SILK WITH 
A CERTIFICATE OF AUTHENTICITY AND A BOOKLET DETAILING THE 
PAINSTAKING PROCESS AND EFFORTS THAT MASTER BLENDERS HAVE 
PUT INTO THE BOTTLE YOU LOVINGLY HOLD SIGNIFYING 


UNSURPASSED LUXURY THAT IS BUT A SIP AWAY. 
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Driving around on a swank set of wheels does not necessarily 
mean you have to break the bank, or rather break into a 
bank. There are some great deals going on a few very 
desirable pre-owned, imported cars. manu kausuik 












ODOMETER: 80,000 km 
PRICE: Rs 28,00,000 
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WHY IT'S A STEAL: Introduced old-world elegance back in excess of Rs 3 crore, it's not a 
by Rolls-Royce in 1980, the Silver Spirit to these cars, which are bad deal really, though it is a quarter 
was to form the basis of Rolls and fully British—the leather, the shag century old. The engine, a 6750cc V12 
Bentley cars for the next two decades. carpets, the engine, everything. behemoth, works well, though, be 
Yet, while the new Rollers look mod- This car is a bit pricey, but consid- warned, the car does drink petrol like 
ern, there is a sense of regality and ering that a new Rolls would set you it is going out of fashion. 
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2004 MERCEDES BENZ 5350 


ODOMETER: 30,000 km t 
PRICE: Rs 41,00,000 


WHY IT'S A STEAL: What can you say about the S-Class Mercedes? This is the pin- 
nacle of automotive engineering, and is the choice for presidents, chief exec- 
utives, dictators and despots across the world. And although this is the last-gen- 
eration of the car, getting one for half the price is a steal. It is a revelation to 
see that the S-Class depreciates like a brick in India, but you should not be com- 
plaining about this barely used car. 


2006 MERCEDES BENZ E280 
ODOMETER: 20,000 km 
PRICE: Rs 39,00,000 


WHY IT'S A STEAL: People have strange reasons for disposing off their cars. This 
one-year-old car with quite a bit on the odometer (for a one-year-old car) is still 
entering the market at a significant discount (almost Rs 10 lakh) to buying a 
brand new E-Class. But the problem here is that would you buy a one-year-old 
car instead of forking out a bit more for a brand new Merc? 





READ THIS 


BEFORE YOU BUY ... 





When buying any used car, there are some 
obvious things you have to look at—service 
history and signs of damage being two of the 
most important. But when buying an im- 
ported second hand car, the check-list in- 
creases substantially. Here are some pointers. 





® Other than a full ownership and service his- 
tory, always check the vehicle's import and cus- 
toms papers. There are several vehicles which 
have slipped into India through fraudulent 
means and you do not want folks from the 
Department of Revenue Intelligence knocking 
on your door, do you? 





® Older cars did not have digital odometers, 
and old analog odometers are very easy to 
‘clock’ (i.e.: tampered to reduce mileage). So, 
check for any signs of obvious manipulation. It 
helps if you already know your car dealer. 


® Check all parts if they are in working order. 
It’s more important in a car like this because one 
tyre (not a set) can set you back as much as 
Rs 10,000. 


® Low-slung sports cars (and many other im- 
ports with a low clearance) tend to have under- 
body damage due to mountainous speed break- 
ers, among other things. Try and examine at an 
outlet with a car-lift and check for damage. 


6€ Mercedes (and now other manufacturers 
too) are beginning to run their own pre-owned 
car establishments. These cars might cost a bit 
more (a 2000 E Class from Mercedes Benz with 
a bit on the odometer could still cost over Rs 10 
lakh, whereas one from dealer could be around 
Rs 7.5 lakh). However, Mercedes does certify 
their cars. 


WHERE TO GET THEM ALL 


Ajay Motor Plaza 
R-278, Greater Kailash-! 
New Delhi-110048 
Contact no. 9811254089 


Dream Machines 

372, Main Shankar Road 
New Rajinder Nagar 
New Delhi-110012 
Contact no. 9899221100 
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1995 JAGUAR XJ6 


ODOMETER: 65,000 km 
PRICE: Rs 9,00,000 





WHY IT'S A STEAL: A slightly worn out Jaguar for un- 
der Rs 10 lakh looks like a good deal all around. The 
1995 XJ6, though, not an all-new car, has considerable 
differences from previous models, wearing, among 
other things, a 'fluted' bonnet and four individual 


2004 PORSCHE BOXSTER S 


ODOMETER: 16,000 km 
PRICE: Rs 38,00,000 


WHY IT'S A STEAL: This car isn't 
cheap. But think about it, it cost 

Rs 20 lakh more than it is going for 
today, and it isn't even in that awful 
yellow colour which Porsche has on 
the Boxster. Plus, with only 16,000 
km on the odometer, the engine 
hasn't been fully run-in yet. 

Now, the downsides. It is an open 
car and only a two-seater. It 
produces 258 horsepower, is rather 
thirsty and is actually the older 
'986' variant of the car, not the 
current 987 variant. But would 
you really care? 
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headlights, something that has become typically ‘Jaq’. 

The 3.2 litre in-line six cylinder engine produces a 
not inconsiderable 245 horsepower, and the car has 
ample amounts of space at the back for one to sit 
back and enjoy life. 
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TRADITIONAL RUSSIAN METHOD OF 


SMIRNOFF BLACK HONOURS THE LEGACY OF 
TRADITIONAL RUSSIAN VODKA. CRAFTED IN 
SMALL BATCHES. USING A COPPER POT-STILL 
A CENTURIES-OLD DISTILLATION METHOD, 
SMIRNOFF BLACK RECAPTURES THE 
ROUNDED, LASTING, UNCOMPROMISING 
SMOOTHNESS ONCE SAVOURED My THE 
PEOPLE AND THE czars OF OLD RUSSIA 
ENJOYED FROZEN FOR 4 PERFECT MARTINI. 
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With the arrival of Ferretti 
in India, luxury yachts are 
the topic of boardroom 
conversations. Which are 
the best yachts in India 
and how much do they 
cost? BT MORE helps you 
find out. 

ANUSHA SUBRAMANIAN 


JANUARY 27 2008 





Ferretti Yacht: Ispat's MD Vinod Mittal is understood to ha 


— " 





ve bought this one 


he overwhelming feeling that 
engulfs you after going on 
board the super luxury Italian- 
made 'Ferretti 550' is 'Wow 
that's fantastic’. 

The Ferretti 550 and 460 arrived in 
Mumbai a little under a month ago and are 
the absolute top-end luxury yachts. Like 
any other Italian designer brand, the Ferretti 
yacht is also a prized possession. 

Who Owns a Ferretti: After Alain Prost, 
the Italian Formula One racer, the 
Valentino Group's owner and the King of 
Spain, it is industrialist Vinod Mittal, MD 


The Yacht Buying Guide 






of Ispat Group, who is understood to be 
the owner of the new Ferretti 550. 
What's Hot About Them: The Ferretti 
550 is not a mere boat that one would 
have seen anchored at the Mumbai har- 
bour among the many others. This 55- 
footer has two guest cabins, a master 
cabin, anti-rolling gyro-system designed 
by Mitsubishi, a sunbathing area, a fridge, 
a jet ski, apart from a galley. 

The Price: This amazing piece of goods 
comes with a price tag of approximately 
Rs 15 crore. 

Techno Cool: Says Gautama Dutta, 


@ Decide what's going to be the utility factor. Is it for private consumption, for 
corporate dos, for transportation purposes or plain status symbol? 


@ Look for various brands available 


@ Look for technical specifications and compare the engine and interior space etc 


€ Look for the price range and what is your budget 


e Make sure you go to an authorised dealer 


H. PATTGIRI 


E 
` 





Place to unwind: The deck is a great place to soak in the sun and relax 


director, Marine Solutions, authorised dealer for Ferretti in 
India: "It can cruise to the Maldives with a journey-break for re- 
fuelling." Ferretti 550 has sophisticated software that allows 
continuous monitoring. "The software can alert the crew in an 
emergency even through an SMS if required," Dutta explains. 
The Challengers 

Other companies, too, are pitching for the Indian market. 
They include the US' Bayliner, UK's Princess and the Sunseeker, 
Majestic Yachts and UAE's Gulf Craft. 

Says Aashim Mongia of West Coast Marine: "Boats from 
Gulf Craft and Majestic Yachts offer good value for money." 
The smallest Majestic Yacht could cost $400,000 (Rs 1.6 crore) 
and the price could go up to $5 million (Rs 20 crore) for the 
100 footer. 

Luxury yachts are costly because of their seaworthiness. A 
133 footer would cost $15 million (Rs 60 crore) and a 118 
footer would cost $9 million (Rs 36 crore). Vijay Mallya's Indian 
Empress costs approximately Rs 443 crore—but well, 
super luxury yacht falls in another category all together. 


The Indian 'Yacht Club' 





Vijay Mallya Gautam Singhania 
Chairman, UB Group CMD, Raymond Group 
Owns the 95 m long Has India's first 

(311 ft) Indian indigenously 


designed yacht—MY Ashena, a 
tri-deck luxury yacht. It's one of the 
few in the world that is constructed 
entirely out of wood. 


Empress costing approximately Rs 
443 crore. Indian Empress is largely 
used for his private parties and even 
shooting the Kingfisher Calendar. 





How Much They Cost 


Types of Size Price 

Boats | Range * 

Kayaks, 0-12 ft Rs 10,000 

Non-motorised -Rs 30,000 
Sail Boats 

Small Boats 12-35 ft Rs 1 lakh 

-Rs 50 lakh 

Medium Range 35-60 ft Rs 1 crore 

-Rs 15 crore 

Large Range 60-100 ft Rs 5 crore 

-Rs 30 crore 

Luxury 100-400 ft Rs 100 crore 

(Super Yachts) upwards 


T Af proximate figure: 





Interior of Gautam Singhania's yacht: The custom-made 
bar is to be seen to be believed 





Vinod Mittal Riyhad Kundanmal 

MD, Ispat Director, Ocean Crest Marine 
Group Owns a 50 footer Sunseeker, 
Recently which he picked up in 


acquired the Ferretti 550 
(55 footer) luxury yacht. The 
yacht has two quest cabins 
and a master cabin. 


London earlier this year. This, he says, is his 
"work yacht". He is awaiting another 84 
footer (The Sunseeker 80) soon, which, he 
says, will be his "pleasure yacht". 
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Bruno Kno 


Pal Zileri’s master tailor Bruno Magnaguagno 
speaks about how precise.measurements and 
cuts play a defining role in creating the perfect 
suit, and provides expert advice on the latest 
trends in formal wear. BIBEK BHATTACHARYA 


here used to be a time 
T bespoke tailoring 

was reserved for those 
who couldn't buy off the peg 
clothing—the tall, the short, 
and the thin. But now, in- 
creasingly, more and more 
affluent and discerning con- 
sumers are going for finely 
tailored suits, even if, like the 
Venetian master tailor Bruno 
Magnaguagno, they are 
blessed with the perfect fit. 


The pedigree: The master 
tailor for the Italian brand 
Pal Zileri, Bruno has been 
handling the sumisura or the 
made-to-measure line for the 
past few years. And he's been 
a tailor for nearly 30 years. 
He really knows all about 
business suits and the things 
you should do to buy yourself 
the perfect suit. 
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TIP #1 


A good tailor is a must: 
A good tailor is indispensable, 
he says. Styles change every 
year, but some of the basics 
(lapels, the number of but- 
tons that suit you) remain 
the same, and the classic 
styles don't ever go out of 
fashion. 


TIP #2 


Know what's hot: "Stuffy 
is definitely out", says 
Bruno. "So while it is im- 
portant to look good and 
dignified, you should go for 
subtle things like a non- 
padded shoulder. Believe 
me, you can look great 
without looking top- 
heavy." 





TIP #3 


Insist on perfect meas- 
urements: "Before anything 
else, we start by taking meas 
urements. Elements like the 
sleeves and the shoulders 
have to be just right. Then 
ask to see the fabrics. We do 
try to keep our advice at a 
minimum, but we help you 
understand your build bet- 
ter and dress accordingly,” 
he says. 





TIP #4 


Get the shoe right: “The 
only thing | agonise about is 
that whenever men think for- 
mal, they go for black shoes 
| don’t understand why. 
Brown, for instance, looks 
great with light coloured 
suits," he suggests. 


Trust him. Bruno knows. 





THE 
PERFECT 


CORPORATE 
LOOK 


Here are some expert 
tips from Bruno 
Magnaguagno on 

how to complement 

that perfect business suit. 


@ Jacket: Dark colours work best, 
and if you have to wear a stylish suit, 
then why not go for pinstripes? 
BRUNO SAYS 

Large build: Three-piece suit 

Slight build: Two-button suit 

Normal build: Three-button suit. 


12 Tie: Go for interesting patterns 
when you’re choosing a tie. 
And select a tie that fits your build. 


RUN - 


Large build: Large tie 
Slight build: Thin tie 
Normal build: Normal tie. 


© Lapels: Lapels are very important. 
A well-cut lapel gives your suit its 
character, and completes your ‘look’. 






© Pocket square: A perfect 


pocket square always complements 
your suit well. 


© Shirt: A crisp white shirt is the best 
bet. But feel free to match your shirt 
with your suit any way you'd like. 


Q Cuffs: The amount of cuff 


you show depends on you, 
but do show some. 





E ir A p" f HE'S WEARING: Cream 
| = | / d | | ~ two-piece Sherwani 
| | m | ni * 7 with cream linen 
j Vo aa trousers from 
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Dazzle the damsels this 
winter at every wedding you 
attend (except yours). Lest too 
many exchanged vows leave 
you feeling confused, we 
came up with four ensembles 
that can solve your sartorial 
dilemmas. 

BIBEK BHATTACHARYA 


Sher ant: Rs 45,000; 
= Rs 5,000. 

Bl Rohit 
Bal Esions, Shop 
No. 248 & 219, 2nd 
Floor, $quare One 
Mall, Saket, 
New Delhi 
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They have been around for a long 
time, and there is probably no other 
piece of garment (apart from the 
kurta) which is so patently Indian. A 
term derived from the Middle Eastern 
tribe of the Sherwanis, this elegant 
coat has been a hit from the Mughal 
era onwards. And going by the various 
styles available now, its popularity 
does not seem to be slacking at all. 
So, dazzle the wedding dos with this 
ensemble by one of the best 
designers in the country. 





THE LOOK: Creams and off-white 
colours always come off very 

well when you're wearing a Sherwani. 
Take a cue from the countless 





gentlemen who wear Sherwanis =. 
à i "um 
regularly, and keep the designs simple. —-— 


A good cut will always win the day. z 
"" HE'S WEARING: Black long Sherwani with 
churidar and dupatta from Rohit Bal 
Rs 40,000 
| Rohit Bal Designs, Shop 
No. 218 & 219, 2nd Floor, Square One 
Mall, Saket, New Delhi 
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Another Indian signature piece, the bandhgala was for 

long the preserve of the Rajputana royalty, until the 

high collar became an international rage in the 19605. 

Over time, the design has become more streamlined and 

contemporary. The embroidered collar and the 

attention to detail makes this suit the 
classiest way to attend a wedding without 
looking overtly dressed up. 


THE LOOK: Always remember that small 
subtle touches add to the glamour of 
wearing a nice ensemble. If you're 
wearing a black bandhgala, contrast it 
with a red silk pocket square. It 
makes a world of difference. 


& 


HE'S WEARING: Bandhgala suit 
from Rathore. 
HOW MUCH Price on request 

ABLE AT: Rathore Jodhpur, C-80, 
Shivalik Main Road, Malviya Nagar, 
New Delhi 


® 


HE'S WEARING: Long silk 
Kurta and waistcoat set 
from Rathore. 

H: Price on request 

T: Rathore 

Jodhpur, C-80, Shivalik 
Main Road, Malviya 
Nagar, New Delhi. 


Kurta => -_ 


There's nothing so quintessentially Indiar 
the kurta. Whether the fabric is cottor 

the soft colours add a shimmering fluidity 1 
shapes and silhouettes. This could possibly b: 
called the classic Indian look 









THE LOOK: Combine the kurta with a waistcoat and 
wear the look with aplomb. One important thing 


to remember when you’re spicing up your kurta 
with flourishes, is that it does not always have t 

be about contrasting colours. For example, a red 
waistcoat will look good with a kurta oi 

similar colour as long as the fit is exactly rig! 


bt more 


Chill Zone 


Choco 


Want to indulge like there's no tomorrow? Try out 
one of these amazing new chill zones. Enjoy the 
aroma of freshly made chocolate while you 
discover some great new dishes. 


NITYA VARADARAJAN AND PALLAVI SRIVASTAVA 





WHERE 
36 Khan Market, 
New Delhi 


CHOKO LA 


THE CHILL FACTOR 

Looking for an all-day "brunch" joint 
but don't really want to queue up for 
it? Head to Choko la in Khan Market. 
You can smell the rich aroma of 
Belgian chocolates even before you 
ascend the orange staircase to reach 
the two floors done up in deep cocoa 
colour. The chain's second chocolate 
boutique in Delhi offers scrumptious 


CONTACT 
011-41757570 


I'VHXIH 








THE PRICE YOU PAY —m 
_ Rs 700 8 a.m. to 11 p.m. 
tor a couple 


options. Be it the Choko la Special 
breakfast (Rs 215) or other equally 
sinful chocolate dishes. On offer are 
pizza, panini, pasta, soups or nibblers 
like Mushroom Caps stuffed with 
Ricotta or Goat Cheese and Red 
Onion Marmalade Bruschettas— 
priced at Rs 75-185. And if the six 
tumblers of single-origin chocolates 
—Tanzania, Sao Thome, Ecuador, 
Madagascar, Arriba and Papua (all 
priced at Rs 160), are not enough, you 
have more options from the signature 
selection that includes Agasajo-style 
chocolate based on a Spanish recipe, 
creamy white chocolate or even a 
combination of dark chocolate with 
piquant spices—all at a very afford- 
able range of Rs 105-160. This is also 
probably the only place in Delhi, 
which apart from giving you free 
coffee from 8-10 a.m., offers four- 
course meals that revolve around 
chocolate. You can start with choco- 
late soup, go on to club sandwich 
with chocolate, follow it up with 
desert and down it all with the signa- 
ture Single Origin Hot Chocolate. 


Single Origin Chocolate (hot or cold), Warm 


THE PRICE YOU PAY 
Rs 500 


Of d COUDIe 


While the exterior of the 
building screams Maple Leaf, 
there are actually two sections 
inside. One is the chocolate 
section, which has just opened 
shop, while the other is the 
bakery, now six months old, 
called The French Loaf. Maple 
Leaf and The French Loaf have 
40 seats between them. The 

| interiors are in elegant white 

l with every trapping of a 
French atmosphere, right from 
the windows to the black and 
white photos of the Eiffel 
Tower and Renaissance 
sceneries. But it is not just 
the atmosphere that is 
mind-boggling. 


| 
9 Harrington Road, 114.4236 12223 
F (1 Me OD | DDD 
C hetpet, ( hennalt 
THE CHILL FACTOR 


Rs 90 for 150 ml. 


boutique. 


The Tiramisu. ti 

























COCOA BY BELGIQUE 


- 


OPEN FROM 
| 1:30 a.m. to 


10 p.m 


If it’s chocolates you desire, 
move upstairs to Maple Leaf. 
You have white, dark and nor- 
mal chocolates and diabetic 
chocolates as well. You can 
also buy bonbons. And if you 
are the type who doesn't care 
for calories there is this won- 
derful Tiramisu, priced at just 


No wonder, it is not just the 
locals who visit the place but 
visitors from near and far who 
come to get a taste of 
Chennai's first chocolate 


e Donboons and 


the made-to-order 


, $ 
sandwiches 


MAPLE LEAF 


WHERE 
Select C Ityw a | k , 


Ca * f 
»aKet, Veni 


CONTACT 


[ 


cM JOE 1I 


01 


THE CHILL FACTOR 

Tired after a buying spree at 
the designer stores inside 
Delhi's Select Citywalk mall? 
Chill out by heading to Cocoa 
By Belgique on the ground 
floor. In its second avatar, the 
café has managed to live up 
to its reputation of a full- 
fledged coffee bar with am- 
ple options for food, be it 
sandwiches, muffins, waffles, 
hotdogs, burgers, soups, pas- 
tas, "all-day" breakfasts and 
salads. And, of course, some 


1-426582279 
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THE PRICE YOU PAY 


MC HILHA 7 


great chocolates. It makes its 
own chocolates that are avail 
able at between Rs 150 and 
Rs 600. Also on offer are 
chocolate muffins, pastries 
brownies and soufflés, priced 
attractively between Rs 49 
and Rs 129. 

The place looks snazzy with 
wooden décor, soft music 
and separate smoking and 
non-smoking areas. For those 
who love the Delhi winter, 
there is an outdoor seating 
area as well 


btmore 
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Quick Reads 


Faces of India 


India ‘lives’ in different eras even as Indians happily co-exist. In this issue, 
we give you glimpses into three new books—all first of their kind 
attempts by the authors—which delve into different cultures, beliefs and 
surroundings that we see around us even today. DHIMAN CHATTOPADHYAY 





OTHER 
STORIES Kolkata, Centuries Apart 
How did it feel to be back home after being away 
for many years? What scraps of memory had life 
stirring in them, kindling the light of home again? 
Voices of people, faintly cracked with age, crickly 
smile along faces with deeper furrows, a quivering 
presence on the rickety wicker chair in one corner? 
Wasn't there so much else? Surely there was. 
Over 200 years old, tucked away in a narrow north 
Calcutta alley, the house had mellowed in a 
smoother, more spacious way than its contempo- 
raries, fermenting in the feudal aura of a large, ex- 


tended family with slowly disintegrating branches. 0, 


Excerpted from Silverfish. By Saikat Majumdar, Rs 295/ Pp 293 
(with permission from Harper Collins) 








The Validity of Love 

My friend Supriya and | had been roommates in the 
South End for two months when the letter came 
from her father about arranging her marriage. It 
was in a simple white business envelope, and be- 
cause we had known each other since we were six 
years old, | read it at the same time as she did, 


standing at the kitchen counter, looking over her 
shoulder. Women have certain urges, Gopal Uncle 
had written. These are natural and part of life. 

We looked at each other and groaned. “| 
thought Indian women didn't have urges," Stu 
said stoically. 

We had just finished college and found jobs, 
and we felt unbound from our parents, who lived 
only 12 miles away in Lexington. We had a 





In Gandhi's Land 


My first encounter with Gandhi in Ahmedabad was 
almost unreal. Late in the evening, | had checked 
into ‘Gandhi Ashram’, a small hotel right beside 
Gandhi's 'Sabarmati Ashram'. | did not sleep well 
and it was still dark the next morning when | 
walked down the long corridor and out into the 
balcony for some yoga exercises... 

„As dawn broke, | suddenly noticed a plaster- 


Ganesha that hung on our threshold, and an am- 
ple liquor cabinet to welcome a steady stream of 
friends that came for late night parties and week- 
end brunches or dropped by after work. We had so 
convinced ourselves that we were free and hip 
and American that, when the letter arrived, we 
were immediately suspicious. 


cast head lying in the corner, and iron rod protruding out of its neck— 
the remnants of a statue of Gandhi that had been thrown out on to 
the balcony, along with a bust of Tagore and the water heaters. 

| was shocked, not only because the figures at first resembled im- 
paled heads straight out of a nightmare of some medieval war 
scene. It also seemed a telling metaphor for the way the govern- 
ment—the hotel belonged to the State Tourism Corporation— 
treated Gandhi, and its quests. 
Excerpted from Karma & Other Stories 
By Rishi Reddi 
Rs 250/ Pp 215 
(with permission from Harper Collins) 


Excerpted from Goodbye to Gandhi 
By Bernard Imhasly, Translated by Ritu Khanna, Rs 425/ Pp195 
(with permission from Penguin Books) 
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Music Review 


Rhythm Divine 


When you're at the top, where do you go from there? In this new music review section, we feature 
new releases from icons who need no introduction. All three have come out with albums that 
boast of some of the best works they've done. Collector's items these. BIBEK BHATTACHARYA 





RADIO HFA D 


Radiohead! in Rainbows 

his English band from Oxfordshire 

were always about melody. After 
making the epochal 1997 album OK 
Computer, exhausted by the stratospheric 
adulation and gruelling tours, the band 
decided to abandon melody altogether 
and embrace a fierce brand of free jazz- 
electronica synthesis for their next three 
albums. And now, with the seventh al- 
bum /n Rainbows, the band finds a per- 
fect balance between the two musical 
tendencies and delivers a stunner. 
Starting off with the clattering drum- 
beats of 75 Step and on to the controlled 
aggression of Bodysnatcher and the 
swooning strings of Nude, Radiohead 
proves to be at the peak of their capa- 
bilities; performing with confidence, 
swagger and charm. True, this album 
does not have anything as catchy as 
Karma Police, but it works very well as a 
suite of songs. Listen to Videotape which 
closes the album. You can get the £40 al- 
bum in the stores from January. 


Label: Waste Products 
Price: £40 (Rs 3,200 approx.) 


Bruce Springsteen/ Magic 
here are probably a handful of 
musicians who can stay relevant 

and have something to say almost 

four decades into their career. In 

Magic, recorded with the E-Street 

Band, Springsteen mostly gets it right. 

One of his strengths is that he can 

write songs which innately suit the 

band's expansive, muscular rock 'n' 

roll sound. Thus you get superb story- 

telling on the title track Magic (about 

a magician conning the audience) and 





on the moving, wistful Terry's Song, 
written in memory of his friend. Other 
tracks like Gypsy Biker and Long Walk 
Home are wonderful snapshots into 
his craft. And then there's the pulsat- 
ing opener Radio Nowhere. Magic 
can be seen as a companion piece to 
The Rising, Springsteen's rumination 
on 9/11 and its fallout. 


Label: Sony Music 
Price: Rs 759 





Robert Plant and Alison 
Krauss/ Raising Sand 

y conventional logic, this album 

Is strange—a "rock god" sings de- 
votionals and standards with the 
reigning queen of country. But look 
again, and you find that it's a natural 
fit. The former Zeppelin (Plant) offers 
a timely rejoinder, that he has 
a fabulous voice and that he can 
take musical risks. And it pays off 
in spades here. Collaborating with 
legendary producer T-Bone Burnett 
(O Brother Where Art Thou), the 
two go through a mine of beauti- 
ful, dark bluegrass songs, from 
Dorothy LaBostrie's Rich Woman to 
Doc Watson's Your Long Journey. In 
between, the two singers cover songs 
by some of the greatest country 
and bluegrass songwriters like Tom 
Waits, Sam Philips and Gene Clarke. 
A fantastic backing band and 
the two voices beautifully comple- 
menting each other makes this 
album compelling. 


Label: Decca Music 
Price: Rs 759 





Ever since 2737 B.C., when tea was believed to have been brewed for 
the first time, it has remained a favourite drink for millions around the 
world. Tea is still the second most consumed liquid after water. 

A look at what is in the cuppa that kick-starts your day. TEJASWI RATHORE 


TYPES OF TEA 


1. WHITE TEA 


The least processed of any 
type of tea and tastes like 
fresh leaves. It also has the 
lowest amount of caffeine. 
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There are different varieties of tea based on their origin and processing 


2. GREEN TEA 


This tastes somewhat like 


white tea but has compara- | 


tively higher antioxidant 
properties. 





3. BLACK TEA 


This is the most consumed 
of the four types of teas. It 
is the highest in caffeine 
content as well. 


4.0OLONG TEA 


It is the most difficult 

to process. Oolong tea 
tastes somewhere between 
green and black tea. 





— 





Know Your Cuppa 
Ordinary tea has many components 
that benefit you, on a daily basis. 


Alkaloid: It can help refresh the mind, 
boost the heart, eliminate toxins, 
relieve inflammation and get rid 


of hangover. 


Tea polyphenol: It activates the 


capillaries. 


Vitamins and fluoride: Various 
vitamins enhance the effect of alkaloid 
and tea polyphenol. Abundant fluoride 


is good for teeth. 


Catechins: This antioxidant can do 
wonders to the skin by eliminating 


pigment residues. 


Tea Time 


No drink would have as many varieties 
and variables as tea. So, it is important 
to know which tea should be had 
when. Green tea, for instance, is for 
summer, black tea is for winter and 
oolong tea goes well all year round. 


The Character of Tea 


Different varieties of tea apparently suit 
different people best. Here's a fun look at 


which tea is best for you. 





Executives: 
Green tea 


Sport lovers: 
Oolong tea 
and black tea 


Those ex "m. 
to air Ae 
tion: Green tea reen ‘tea 


Smokers and 
drinkers: 
Green tea 


Meat lovers: Oolong tea 

Those suffering from constipation: 
Honey tea 

Those on™ to lose fat: 
Oolong tea and green tea 


Those with a weak spleen and stomach: 
Oolong tea and flower teas 


Those hoping for longevity: 
Oolong tea and black tea 





Tea is one drink which can be mixed with as many things as 
you can think of, to suit your taste. Here are some favourites. 


Punch 
2 bags of Chinese tea 

200 ml white wine 

1 piece of cinnamon quills 

1 clove 

V» non-sprayed lemon and orange 
Va little glass of rum 

Sugar to taste 

Mix the tea with wine and 200 ml of water in a deep 
pan. Add spices and slices of orange and lemon. nd E 
it comes to a boil, cover it, reduce temperature and 
leave for 5 minutes. Then remove from the stove and 
leave for 5 minutes. Strain punch, add sugar to taste 
and add rum. 






RA 





Russian Punch 

500 ml tea 

2 tsps of sugar 

3 cloves 

50 ml vodka 

Y? lemon 

Add strong sugared tea with cloves in a pan. 
Cover it and leave for 4 minutes. Remove cloves. 
Add lemon juice and vodka. 





Scotch Toddy Recipe H 
1 shot Scotch whisky 

1 tbsp honey 

1 tea bag 

Boiling water 

In a standard coffee mug put the scotch, 
honey and tea bag. Pour boiling hot water 
to fill mug. Steep for about one or two minutes. - 
Then remove and dispose of tea bag. 
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Kashmiri Kahwa 

Boil three cups of water along with cinnamon, Car- 
damom and cloves and pour over the tea. Leave to 
infuse over a very low flame for 10 

minutes. Meanwhile, dissolve saffron in a little wa- 
ter by rubbing it gently. Strain the tea and 

add the saffron liquid together with almonds. 
Sweeten if you like and serve hot 
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TRIVIA 
In 1657, tea was soki for the fst time aca honth beverage in 
London at Garway's Coffee House. 


In 1662, when Charles Il married 
who was a tea lover, tea became so 


l's Catherine B 
that alcohol consumption 


1856 saw the birth of Darjeeling Tea as tea plantation began there for the first time. 


Before tea leaves were introduced to the English, they used to drink hot water at 
“tea time” with similar affection. 





declined. 
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SHEKHAR GHOSH 


INFUSED 
SCOTCH, ANYONE? 


Scotch whisky itself does not seem to do 
the trick anymore for a large number of 
tipplers. So, Scotch makers are trying 
different things to add some zing to this 
age-old favourite. KUSHAN MITRA 


e give all these whiskies a little twirl (well, to be 
VM eres more than a little twirl) in our palate; we 
imbibed all of them with a dash of cold water to 
bring out the full flavour, as good Scotch should be enjoyed. While 
we tend to agree with the dictum ”each one to his own”, the best 


way to enjoy these whiskies is with some really cold water— 
without ice or soda. 





The Lasanta 
Lasanta in Gaelic, the language of Scotland, means warmth, 
and this Glenmorangie is matured in Spanish Oloroso Sherry 
casks and leaves an explosion in your mouth. Some people may 
., consider it a bit sweet, and it does have a 
citrus feel to it like a good sherry (with a 
hint of chocolate). This is not for purists. 
If, however, you want your whisky to be 
different, this will be a good bet, and 

particularly if you have guests who 
aren't exactly enthralled by Scotch, 
because this is quite different 

Prices* 

New Delhi: Rs 3,236 

Mumbai: Rs 4,101 

Bangalore: Rs 3,667 





THE OTHERS 





Glenmorangie is not the only dis- 
tillery to make special finish 
whiskies, though it is the most pop- 
ular. Several other distilleries do 
"Special Finish" whiskies that may 
not be widely available. For exam- 
ple, you can get a delicious 15- 
year-old Ardbeg, which is an Islay 
Malt finished in a rum cask (£79 
or Rs 6,320). Bowmore, another 
Islay Malt, is available in a 16-year 
port finish (£95 or Rs 7,600, but at 
56 per cent alcohol by volume). 


The Glenlivet French Oak Finish 
12-year-old (£45 or Rs 3,600) is an- 
other wonderful (and not so ex- 
pensive) whisky, though it is not 
as easy to come by as the 
Glenfiddich ‘Gran Reserva’ (£63 or 
Rs 2,520), a 21-year-old matured 
in Cuban rum casks. 


"All 750 ml Glenmorangie. Available at 
select wine and spirits outlets in the 
mentioned cities 


Other spirits are available at select duty- 
free/spirits outlets globally. Prices may 
vary depending on bottle size and airport 





The Quinta Ruban 
This whisky, from Glenmorangie, is finished in 
ort pipes shipped from the Quintas of 
ortugal and is possibly the nicest of the 
ree new finishes launched by the distiller. It 
as a full body and leaves a warm and spicy 
' feeling. This is a lovely whisky, which one 
an enjoy at any hour. Our favourite. 

ices* 
Delhi: Rs 3,571 
bai: Rs 4,439 
Bangalore: Rs 4,140 
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HIGHLAND SINGLE MALT 
SCOTCH WHISKY 


The 
QUINTA RUBAN 








The Nectar D'Or 

The third of Glenmorangie's new whiskies is 
finished in Sauternes wines barriques from Spain 
and is the most complex of the lot. A 
sophisticated drink, it's best enjoyed on a clean 
palate, before a good dinner. This is taste-bud 
heaven—lemon and nutmeg with a ginger 
feeling leading to a lemon aftertaste. 

Prices* 

New Delhi: Rs 3,823 

Mumbai: Rs 4,693 

Bangalore: Rs 4,496 
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Unlike the 
French, who 
make cerebral 
wines, the 
Italians make 
wines that are 
fresh, that go 
well with food 
and that can be 
drunk here and 
now without 
bein 
intellectualised. 
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Canaletto Pinot Grigio Garganega 


VINTAGE: 2006, PRICE: Rs 2,700 * 


here's more to Facebook than the 

invitation to waste time and lose sleep. 

One reason | am happy to forgo both is 

the community called A Glass of Wine 

Solves Everything. | have always main- 
tained that after imbibing a couple of glasses of 
wine, all problems seem to have an answer. The 
problem is that | don't remember the answers 
the morning after. 

Some time back, | was in the throes of a stim- 
ulating discussion on the community wall. We 
were asked to name the country that makes the 
best wine—the question would've shocked wine 
snobs, but aren't we lucky they are going out of 
business—and | was happy to discover that most 
regular people like us plumped for the Italians. 

Italian wines are like their women—pleasing to 
the senses and with endless legs. Their long legs 
(which in wine terminology is synonymous with 
higher alcohol content), in fact, gave them the un- 
deserved reputation of being good enough only 
for giving body to French wine in bad years. 

Unlike the French, who make cerebral wines, 
the Italians make wines that are fresh, that go well 
with food and that can be drunk here and now 
without being intellectualised. 

The other big thing about the Italians is that 
they offer consistent quality across price bands. So, 
you've the option of ordering a regular white 
like a Pinot Grigio or an inexpensive red, such as a 
Valpolicella (from the neighbourhood of Venice) 
or a Nero d'Avola (again from Sicily, my favourite 
Italian region). 

When he was still new to India, Italian 
Ambassador Antonio Armellini couldn't believe his 
eyes when he saw regular wines he could buy 
for a couple of euros back home, being priced 
at five-star hotels out of reach of people with 





Pian delle Vigne Antinori Brunello di Montalcino 
VINTAGE: 1999, PRICE: 14,000* 


Photograph courtesy: La Piazza, Hyatt Regency, New Delhi 





Masi Amarone Costasera Classico 
VINTAGE: 1997. PRICE: 12,000 * 


SOURISH BHATTACHARY YA 


Wines With Endless Legs 


regular incomes. Italians are bad at hyping up 
their wine prices and so they feel really at home 
when they come to India. 

Hotels couldn't care less. | remember how the 
manager of a fancy Indian restaurant at a five-star 
hotel had once gloated over the fact that his out- 
let sold the most number of Super Tuscans—really 
fine but high-priced Italian wines made in the 
Bordeaux style by mavericks like the Antinori 
brothers (Piero invented the Tignanello and 
Ludovico made the Ornellaia) 

| know for a fact that a Super Tuscan doesn't 
go well with barra kebabs or raan, unless of 
course you're trying to impress your Japanese 
business partner. But chances are he may be bet- 
ter informed than you on wine matters and laugh- 
ing as you go about burning your credit card 
with a Tignanello. 

If | had that kind of money, | would order an 
Amarone, a heavenly wine produced in the neigh- 
bourhood of Venice—the one | like the most is pro- 
duced in a piece of paradise owned by a man 
who traces his lineage back to Dante Alighieri, the 
medieval poet. 

Now, in real life, we can't have a different 
wine with each dish we order, so I'd suggest a 
Pinot Grigio or an Arneis (a delicious white wine 
from Piedmont). It'll last you through the meal. 

With pizzas, stick to a Chianti Classico, but if 
you've ordered lamb or pork chops, go for a 
Brunello di Montalcino, a robust red wine from a 
quaint little town overlooked by a 14th-century 
Medici fortress. Montalcino, by the way, receives 
more tourists each year than India. So much for 
Incredible India. What about Incredible Italy? 


Sourish Bhattacharyya i5 
Executive Editor, Mail Today 





VINTAGE: 2002, PRICE: 4,000 * 


* At Hyatt Regency 
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One of the world's favourite holiday destinations, the Maldives 


Is sinking rapidly. This is probably your last chance to see these 
magical islands. Go pack your bags. DHIMAN CHATTOPADHYAY 
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tlantis sank, but we weren't around then to mourn its dis 
M V& = appearance. Chances are you will be witness to a tragedy 
g ^W of far greater proportion in 25 years when one of the 
Í PENNA. world's favourite holiday hot spots—the Maldives—is 
@ W literally swallowed by the Indian Ocean 
A string of coral islands in the Indian Ocean, south-west of India, 
the Maldives is renowned for its exotic marine life, relaxing beaches 
and luxurious resorts. But rising sea levels mean that this island 
country may well cease to exist soon. Three of the archipelago's 280 
inhabited islands have already been evacuated, and oceanologists 
predict most of the Maldives will be washed away within 2037 A.D 


Why You Should Visit It Now 

So grim is the future, that the local tourism department is now 
considering adopting the motto: Come see us while we're still here. 
"We can't stop the sea rising," the director of the Environmental 
Research Centre in Male, Mohamed Ali is reported to have said 
Apparently it would cost the Maldives $1.2 billion (the country's cur- 
rent GDP) just to protect a quarter of the inhabited islands with walls 
and a breakwater. 


THE BEST BEACHES 

Two of the best beaches in the Indian Ocean are located here. 
Sun Island in Nalaguraidhoo, located just 100 km from Male airport, 
is also known as the 'flower of the Indies'. The barrier reef starts 
close enough to swim to but you can see the reef right from the 
beach as well. 

Veligandu Island is 80 metres long and is one of the cleanest sand 
beaches in the Indian Ocean. Just offshore one can find the Atoll with 
a spectacular reef full of the most colourful fish. The best diving 
facilities in Maldives are available here. 


SHOP TILL YOU DROP 

The Majeedhee Magu, the main road in Male, has shops selling 
virtually everything you can think of, including garments, cosmetics, 
jewellery, watches or electronics. All shops are open until 11 p.m. In 
adjacent Chaandhanee Magu, one can buy souvenir items. Best 
buys include the 'thudu kuna' the Maldivian mat woven with local 
natural fibres. Attractive too are the wooden miniature ‘dhonis 


BUILDING TOMORROW 
This may read like a futuristic novel, but it's exactly what over 
1,50,000 citizens of Maldives are gearing up for—a brand new 


man-made island they will soon call home. 


Hulhumale, or New Male, is the size of a gigantic football field 
made of shredded coral on top of an underwater reef—an ar- 
tificial island which is being built to accommodate some 1,50,000 
people when their own country sinks into the sea. Apparently 
more than $60 million has been spent to create this landmass. 
When completed in 15 years, it should house half the coun- 
try's current population of 340,000. 
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THE MAGICAL CORAL ISLANDS 


Read on to find out why you should visit 
Maldives while it's still there 





Maldives is located to the south-west of Sri Lanka, on the equator. It is a string 
of 1,190 coral islands, forming an archipelago. Of these, 202 are inhabited 
and 87 are exclusive resort islands. 


WHAT TO DO 

Besides lazing on the sun-kissed beaches for hours on end, one can indulge in 
scuba diving, snorkeling, surfing or even hitch a submarine ride. Surfing is a 
seasonal activity, but scuba diving and snorkeling can be done all year round. 


A 'FISHY' DIET 

As the Maldives comprises more sea than land, it is only natural that fish 
(mainly tuna) have always been the most prominent element of Maldivian food. 
However, with travellers from different parts of the world, new seasonings and 
vegetables were introduced into the country. Thus, Maldivian cuisine now 
comprises Arabic, Indian, Sri Lanka and Oriental tastes blended into a unique 
cuisine that embodies a culinary identity of its own. 


WHAT TO SEE 

Huskuru Miskiiy: Built in the 17th century, the Huskuru Miskiiy or Friday 
Mosque is a masterpiece of coral curving and traditional workmanship. 
Mulee-aage: Right in front of the Hukuru Miskiiy is Mulee-aage, a palace 
built in 1906 by Sultan Mohamed Shamsuddeen III. At present, Mulee-aage 
houses the President's Office. 

The National Museum: This is one of the few remaining buildings of the for- 
mer Sultan's Palace. It is an Edwardian colonial-style building. Articles on display 
range from thrones and palanquins used by former Sultans to the first printing 
press in the country and statues dating from the 11th century. 
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GETTING TO MALE 

Indian flies daily to Male, the capital of 
Maldives. Most international airlines will 
also fly to Maldives from India. All tourists 
are given a 30-day free visa on arrival at 
Male as long as they provide valid travel 
documents. The Maldivian currency is the 
Rufiyaa. The exchange rate for the US 
dollar is around 11 to a dollar. 


WHERE TO STAY 
Bandos Island Resort 
www.bandosmaldives.com 


Mirihi Island Resort 
www.mirihi.com 


Angsana Resort & Spa Maldives Ihuru 
WWW.angsana.com 


LOCAL TRAVEL AGENTS 
Aqua Maldives Tours 
www.aquamaldives.com 


Intour Maldives Pvt Ltd 
www.intourmaldives.com 


Star Tours Maldives 
Email: infoGstartoursmaldives.com.mv 


HELP AT HAND 

Maldives Tourism Promotion Board 
(MTPB) has an information counter 
inside the airport for tourists. Information 
on the Maldives, hotels and rates are pro- 
vided by the MTPB staff at the counter. 


THE LANGUAGE 
Be a good tourist and pick up some key 
phrases in the local language. 


Hello: Assalaamu Alaikum 

How are you? Haalu Kihineh? 

Yes: Aan 

No: Noon 

Goodbye: Dhanee 

Thank you: Shukuriyaa 

What island is that? E-ee kon rasheh? 
What is the price? Agu kihaavareh? 
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FINDWARE talian Collection ^ i Rubell 


A unique collection of Italian designs and 
shapes, exclusively imported and marketed by — 


Hindustan Sanitaryware, with the back-up 


of nation wide after sales service. +I A! d W A re 


The best in designer-wear, leather, jewellery and accessones 


come from Italy, the fashion capital of the world BATH FITTINGS AND COMPLETE BATH SOLUTIONS 


HINDUSTAN SANITARYWARE & INDUSTRIES LIMITED, New Delhi: Tel: (+91-11) 65960160-64, 25854656. Fax: (*91-11) 25785278 
E-mail: delhi@hindware.co.in Kolkata: Tel: (+91-33) 22487406, 22487407. Fax: (+91-33) 22487045. E-mail: hsikolsale@somanyent.com Mumbai: Tel: (*91-22) 22044766, 
22022247, 22829301. Telefax: (491-22) 22022247. E-mail: mumbai@hindware.co.in Secunderabad: Tel: (*91-40) 66288000. Fax: (*91-40) 66288080 
E-mail: marketing.hyd@hindware.co.in Bangalore: Telefax: (+91-80) 41136377. E-mail: bangalore@hindware.co.in Chennai: Tel: (*91-44) 28220912. 
E-mail: chennai@hindware.co,in Pune: Tel: (*91-20) 26340035. E-mail: pune@hindware.co.in Ernakulam: Tel: (*91-484) 2207016. E-mail: cochin@hindware.co.in 


M, accessories shown above are not a part of the standard product supplied by the company 


Website: www.hindwarehomes.com 
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OTHER VANISHING VVONDERS 


Global warming, bad planning and too many tourists have ensured that some of the most 
amazing sights in the world will soon be relegated to the history books. 


THE GREAT BARRIER REEF 
The Great Barrier Reef will 
lose most of its coral cover 
by the middle of this cen- 
tury, inflicting up to A$8 
billion in damages on 
Australia's tourism and fish- 
ing industries within 16 
years. Australia faces losing 
not just the A$8 billion but 
also 12,000 jobs by 2020 as a result. The Great Barrier Reef has 
been called the largest living organism known. 





KILIMANJARO'S ICE CAP 

The ice cap of Mount 
Kilimanjaro is one of the most 
famous landmarks of Africa, 
but it may be gone in less 
than 20 years. About one- 
third of Kilimanjaro's icefield 
has disappeared in the last 
12 years. While some arque 
that global warming is not 
to blame for this tragedy, 
tourists would do better to 
visit and climb the peak fast. 


THE DEAD SEA 

The Dead Sea is the lowest 
point on Earth (1,400 feet 
below sea level) and for be- 
ing So salty that humans nat- 
urally float on top of it. But 
in recent years, it is evapo- 
rating and receding by about 
three feet each year. To re- 
ally understand the phe- 
nomenon, one needs to visit 
the Ein Gedi Spa. When it 
opened 20 years ago, you 
could step out of the back 
door and be within a few 
feet of the salty water. 
Today, a trek to its shore is a 
one-mile hike. 
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MEXICO CITY 

Mexico City is going un- 
derground. Originally 
built on a lake, the 
Spanish conquerors ex- 
tended the city limits by 
draining the lake and 
building an European- 
style city in the empty 
basin. This was a poor 
idea as foundations sank 





into the soft clay and left buildings tilting. As population rose 
during the 20th century, the government pumped the city's 
water supply out of the underground aquifer that had 
once fed the lake. As the aquifer emptied, the soft clay 
above sank deeper. In the past 70 years, Mexico City has sunk 
more than 30 feet. 


NAURU 

This tiny island in the South Pacific 
may soon be completely uninhab- 
itable. Since the turn of the 20th 
century, Nauru has been one of 
the world's prime sources for phos- 
phate. Phosphate mining made 
Nauru rich, and at one point, the is- 
land boasted the world's second- 
highest per capita GDP. All min- 
ing has now ceased and the last 
few traces of the mineral excavated in 2006. Most of the island 
is ravaged and no crops can grow. Nor can one inhabit it. 


TUVALU 

Tuvalu is the fourth-smallest 
country in the world, made up 
of nine islands dotted across the 
South Pacific. The islands, six 
feet above sea level, are at risk 
of sinking as a result of the ris- 
ing waters caused by global 
warming. The people—who 
have lived in Tuvalu for 2,000 
years—are now beginning 
to leave for the likes of 
New Zealand. 
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Hindware - an appeal that enhances the beauty of your life! 
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Mind & Body 


Get rid of Back Pain 


A chronic back pain is the most common occurrence for all those sitting and working 
on their laptops or desktops through the day. BT More seeks expert advice on how to 
cure a bad back through four simple asanas. ANUMEHA CHATURVEDI 












Marjari-Asana 


Also called a Cat's Pose, this asana is beneficial for strength- 
ening spinal flexibility. Start in the four-point kneeling pose 
(knees under hips, hands under shoulders) and the spine in a 
neutral position. Inhale, while raising your head and cepress- 
ing the spine into a concave position. Allow your abdomen 
to expand, as the lower lungs fill with air. Exhale, contracting 
the abdomen, while lowering the head, and curving 
the spine upwards. Emphasise on synchronising 
your breath with the extension of the spine 
from the neck to the tip of the tailbone. 














Parvat and Bhujangasan 


A combination of Parvat and Bhujangasan is 
great for improving the strength and flexibility of 
the back. Sit in padmasana. Raise both hands over 
your head and join them together. Stay for 30 
seconds and return to original position. For 
Bhujangasan, start by lying on your stomach. Place 
your hands below your shoulders and raise your 
upper body off the ground by using your back 
muscles. Raise yourself until your head is 
upright. Hold this position for 30 seconds. 


Merudandasan Salabhasana 

This one's for relieving backache and stress. Lie face down, hands stretched backwards, close 
Hold on to each foot. Inhale and lean back- to your body and your legs straight. Bring your 
wards and lift both heels an inch off the ! hands together beneath the thighs. Inhale. 
floor. Keep the shoulders down with the chest Holding your breath, straighten your head; 
pressing forward. Slowly inhale and stretch the tighten both legs and lift them. Do not bend the 
legs with your hands, straightening and lifting knees. Stay in this position for a few seconds. 
them up. Breathe and hold for three breaths. Exhale and lower the legs. By the time the legs 
To release: exhale, bending the knees and touch the floor, you should finish exhaling. 


bringing the feet back on the floor. 





(These asanas should be practised under expert 
supervision. Asanas recommended by yoga 

exponent Usha Chengappa. For maximum ben- 
efit, practise them in the above mentioned order) 
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Make-up 


MIRROR. . . 
MAKE IT 
YOUR BEST 
FRIEND 


Just getting the right 
outfit is not the end 
of it all. One wrong 
shade on the face and 
your entire look will 
take a beating... so, D 

read on and get yourself DB 

the right look. | 
TEJASWI RATHORE 






















What's the right make-up 
for a special day at office 
when you have to make 

a presentation? 

Following points should be 
kept in mind for a special day 
at office: 


Don't put too much make-up 


Use a thin base and 
matte eye shadow 


Avoid shimmers 
Go for a natural lip shade 


For the elegant look, 
make your eyeliner 
thicker with kajal 


Make sure to wear a good 
fragrance that isn't too 
strong 


From Office to the Party 


ere's the first tip on make- sb Lad 
Don't have enough time to 
up: go for the natural look. MN ae 
» re-do your make-up? Here's 
Fresh, clean make-up is the how you can do a c 
à O aN IO d UUICK 
demand of this season. B! s riia | eed 
makeover... seal your lipstick 
with a lipgloss. Go for the Man, 
How should you do your Kay NouriShine Lipgloss. Gloss 
make-up on a bright day? adds instant glamour to your 
Avoid heavy foundation face. Apply a liquid eye liner 
because it looks much too and sweep it just beyond the 
gaudy. Use the Avon Color outside corner of the eye; this 
Stick Concealer for a basic gives you a classic, dramatic 


touch-up. Make your eyes at- 
tractive with simple kaja/ and 
mascara that doesn't smudge 
and use a natural lip gloss to 
add shine to your lips. 


look that's always on-trend. If 
you prefer pencil eyeliners, try 





Five Hot Make-up Tips for Women at Work 

Other than the cardinal dos and don'ts, here are some 
additional make-up tips from Reshma Lakha, Corporate 
Manager, Make-up, VLCC Healthcare. 


ee option here One should do light eye make-up; avoid shades of | E | 
"p it > Tes greens, blues and browns | Li 
Sy DO SAEN T Y Natural lip gloss enhances the beauty of one's lips 
Kay Medium Coverage . ' 
Kajal and liner make one's eyes expressive 
Foundation and Mary Kay erc 
The use of foundation should be minimised 

Loose Powder for a Gó for s Erich | EET dude and fahi nail nad 
tlaudncs Girish o for a French manicure instead of dark and flashy nail paints 

Lancóme Hypnóse Water- How should you make-up for office? 
pro of Mascara. Wear light make-up that complements your personality. Use Mary Kay Eyeliner in Black. For 

Revion Luxurious Lengths. right kind of foundation to match your skin tone. added drama, apply a second 
This will make your lashes look Glosses and lipsticks definitely add life to your lips but you coat of Mary Kay Lash Length 
up to 50 per cent longer should go for the dusky browns or other matte finish shades ening Mascara to complete 
and curvier. that suit your complexion. your day-to-night eye look 


! MK 
Ligneur pour les yeux 
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‘Tech Talk 


Live | 
Another Da 


Remember these golden oldies? BT More took 
some of the oldest mobile handsets, inserted new 
SIM cards into them and tried out various features. 
The results are worth a read. BIBEK BHATTACHARYA 








THICK AS A BRICK 
T» were among the first mobile phones to hit the 


market. Ones you were using almost a decade ago. 

You wouldn't see them nowadays except in an e-waste 
dump or at a used phone dealer's. But even as the last five 
years have seen a proliferation of multimedia phones, 


flip-tops, touch screens and what have you, folks still fondly 


recall times when the difference between a pager and a cell 
phone was that you could also call from the latter. Here's a 
look at some of those old symbols of a brave new world. 





NOSTALGIA FACTOR: Not quite the grand-daddy 
of them all but close enough. At one point, this 
was said to be the most popular cell phone in 
the world. Most of the basic things we associ- 
ate with a mobile phone, like the SMS, is 
thanks to this iconic phone. 

WHAT WE COULD DO: What was so cool about it, 
apart from the fact that it could be handy as a 
weapon of self-defence? Well, for starters, it is 
extremely durable. Believe me, there are 
countless tales of the Nokia 5110 falling down 
staircases and surviving without a scratch. 
Sending a message was the easiest thing in the 
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world, something that Nokia has generally 
continued with its subsequent generation of 
phones. Its dialling interface, too, is very sim- 
ple, with large buttons to guide you. 

WHAT WE COULDN'T DO: Compared to phones 
now, the services the 5110 offered were pretty 
humble. You could make calls, send messages, 
play 'snake' and keep reminders. Its display 
screen is pretty small compared to most Nokia 
phones today. And the size! Suffice to say that 
this phone has marred many an appearance 
with its bulky frame. And yes, you can't send 
an MMS, or store more than 100 numbers. 


a it you'd get then. It looked quite goodtoo, — — 
housed in its translucent plastic case, which was. 








She cn atu ipe Seny still RSS a soft cor: 
> ner for this little compact phone, weighing a 
—. mere 99 gms as opposed to the larger phones. fs 


- one differentiating factor from its lower cost 
- wersion, theT191, .— 
ys "WHAT WE COULD DO: All the standard functions Y 
^... were basically easy to use. Making calls were 
not a problem as it had a very easy-to-use 
phonebook interface and numbers were easy 
to store as well as easy to access. Actually, it 


was far less complicated to use than most 120 hours. 


Panasonic GD92 





NOSTALGIA FACTOR; This pretty phone had a 
much larger screen than others of its genera- 
tion (issued in 2000) and for a while was quite 
in vogue with its stylishly slim body (a refresh- 
ing change from all the bulky phones around 
then) and was much more advanced 
ergonomically: 

WHAT WE COULD DO: This boasted of features 
that you didn’t find in phones then, like voice 


one. 





NOSTALGIA FACTOR: You might not have seen 
too many of these when they were available 
around 2000, but they were a favourite with 
users. Made in Finland, these came in bright 
primary colours—apart from the standard 
black—that added a lot to their charm. 

WHAT WE COULD DO: Like all mobile phones of 
that era, the screen was tiny, but the other 
specifications more than made up. For one, the 
phonebook could store twice as many phone 





was not ORTARA, there were nine 
xs shortcuts available, which helped . 
. you to access the desired function. 
WHAT WE COULDN'T DO: A successor to 
the popular CD930, one of the first- 
- ever small mobiles, the T190 did not 
.., evolve much in terms of specifications. 
E Typing on the small keypads was a pain. 
_ The screen was unimaginably tiny, and 
" trying to make out the words put a lot of 
strain on your eyes. The battery life was 
"quite good with a standby time of 


memo, Dictaphone, and caller ID graphics. 
Another stand-out feature was that you could 
check your e-mail. This feature, primitive 
though it was, was a shocker then and still is 


WHAT WE COULDN'T DO: You couldn't play games 
on it. Does it get more depressing than this? 
And yes, you couldn't do simple things like 
send or receive pictures. 





numbers than others (255 to be precise), thanks 
to its dual-SIM tech. Running on a dual battery, 
the phone offered a much higher battery life 
WHAT WE COULDN'T DO: Sending messages from 
these were never easy. To get to the typing 
pane required at least two more touches. And 
another mystifying "non-feature"—it didn't 
have a vibrator mode. Of course, you could 
never send or receive an MMS or even dream 
of listening to FM on this device 
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New Year as 
i Po es 
7 E 
This winter, take your pick anm o a 
from the hottest launches a st 
that are begging for your £$^ 


attention. Y 


avissant's Silverware Collection 


Ravissant, India's premier luxury brand, has 

launched its latest product from its exquisite 

festive silverware collection. A sterling silver 
piece in the shape of a fountain with five b: 
birds seated among other nature's elements. 

This unique concept lends a feel of luxury 
and class to the product, making it an ideal 
gift for your loved ones. 

PRICE: Rs 4,50,000 

AVAILABLE AT: Ravissant stores in Delhi 





Louis Vuitton, the world's leading luxury brand, is one of the 
first companies to unveil a family of iPhone cases. Designed 
in various emblematic lines of Louis Vuitton, the iPhone cases 
are available in a vast range of colours and materials, includ- 
ing Monogram canvas, Epi leather, Taiga leather and 
Alligator. The case will perfectly match the iPhone shape, 
thanks to a sophisticated moulding process on the canvas 
and leather, allowing the phone to slide in and out of the 
case quickly and easily. The Taiga model will also include a 
carry belt function designed for business use. 

PRICE: On request 

AVAILABLE AT: The Oberoi, New Delhi 






















Zicom Fingerprint Lock 


Presenting state-of-the-art biometric 


locks from Zicom that allow entry 
through fingerprint recognition. 
These Fingerprint locks are ideal for 
homes, banks and offices and are 
available in brass and steel colours. 
The locks can be 'locked' in three 
ways: through 
fingerprint, 
PIN or emer- 
gency key 
override, and 
are available in two categories: 
Fingerprint Executive Lock and 
Fingerprint Premium Lock. 
PRICE: Fingerprint Executive Lock is 
priced at Rs 13,990 and Fingerprint 
Premium Lock costs Rs 29,990 
AVAILABLE AT: Zicom retail outlets 
across the country 


giis AIN YVINLEI 


The silver screen is the inspiration bel 
fall/winter collection from Sisley. Wh 
ladies can snuggle into faux-fur stole 

and shorts and minis over ribbed tights, thi 
men's line almost has a polar touch: sports 
jackets, fur-edged hoods, padded jack: 
and fully accessorised trousers. 

PRICE: Women’s range: Rs 699-Rs 13,000 


Men's range: Rs 799-20,000 
AVAILABLE AT: Sisley stores across the 






The season of weddings is here, and Triumph 
International India has introduced its tantalising 
Bridal Collection, which flaunts the season's lat 
est breathtaking creations in innerwear. Take 
your pick from a must-have array of the finest 
of fabrics, colours, and styles in lingerie. 

PRICE: Rs 1,000-2,500 

AVAILABLE AT: Multi-brand outlets across 

the country 
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Red and Whites@ 
Apartment 9 


The Red and White collec- 
tion& Apartment 9 is an 
eclectic mix of style and 
variety. Vibrant in hues and 
perfect in aesthetics, the 
collection features element 
for homes that pursue 
indulgence. Have fun as 
you choose beautiful 
scented candles, hanging 
candle cases, colourful 
cushion covers, designer 
lamps and lights and 

much more. 

PRICE: On request 
AVAILABLE AT: Apartment 9 
stores in Delhi and Mumbai 






















The Winter-Wedding 
Collection from Tommy 
Hilfiger 


Tommy Hilfiger has introduced 
a new range of watches for the 
winter-wedding season. The bold 
and elegant designs—The Modern 
Automatic Classics and the Rose 
Gold collection offer a sense of 
fresh style, underpinned by 
(2) careful attention to quality 
MAE and functionality. 
gie PRICE: Rs 5,995-Rs 8,995 

| AVAILABLE AT: Select World of Titan, 
Tommy Hilfiger flagship stores and 
other multi-brand outlets across 
the country 








ClearChat Pro USB 
Headset from Logitech 


Enjoy rich digital audio in com- 
plete comfort with the new 
ClearChat Pro USB Headset from 
Logitech. The new headset fea- 
tures proprietary laser-tuned audio 
drivers, an audio equaliser switch, 
and a noise cancelling microphone. 
It connects to the PC through the 
USB port, producing high quality 
digital audio, independent of the 
quality of the computer's sound 
card. 

PRICE: Rs 2,995 

AVAILABLE AT: Leading electronics 
stores across the country 






















'Sport Jackets' from Parx 


Presenting the trendiest range of 
'Sport Jackets' from Parx. Crafted 
in denims, corduroys and cotton, 
the jackets have that unique, con- 
temporary look and are exclusively 
cut for you with elegance and 
panache. The jackets are comple- 
mented with special style elements 
like patch pockets, contrast piping, 
and stitches to give you that true 
international look. Flaunt the ele- 
gant retro look with the denim 
jackets or make heads turn with 
the pigment washed jackets. 

PRICE: Rs 3,199-Rs 4,699 

AVAILABLE AT: Parx stores and other 
multi-brand outlets across India 
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Egle's "Bold & 
Imaginative Collection" 

This collection from Egle is guaranteed to 
allure men with great designs, combining 
the retro and casual style. The shoes stand 
out for their dignified and detailed 
look, guaranteeing a feeling of delight 
and satisfaction. They are available 

in shades of mahogany, beige, 
auburn and chocolate. 
PRICE: The collection is 
priced between 

Rs 3,990 and Rs 4,090 
AVAILABLE AT: Leading retail 
outlets across the country 


COMPILED BY 
ANUMEHA CHATURVEDI 
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Asked what is 
the biggest 
hindrance in the 
way of a club 
golfer achieving 
nirvana or at 
least a consistent 
level of skill in 
the game, 
Llewellyn came 
up with this brief 
but well thought 
out answer. 
“Ego,” he 
replied. 


Golf Digest 


56 BUSINESS TODAY more 


TEEZONE PRABHDEV SINGH 
Seek Pleasure from Golf 


nybody who has played the game 
has experienced that magical 
moment when it all comes together 
and the golf ball behaves itself—it 
goes exactly where you want it to. 
This happens quite a few times when a golfer of 
considerable skill is doing the rounds and not so 
often when an average club golfer is prodding 
along. Anyway, this particular moment has been 
compared to many things, more so to that basic in- 
stinct which culminates in the ultimate pleasure. 
Hence, the addictive nature of the game. The 
golf bug and its bite story is hogwash. Now, there 
is no reason why Tiger Woods and the like should 
hold copyright over these multiple spells of joy— 
we can all experience them in our own way. 

There is a catch. The guidance of a specialist is 
a must, and in golf this guru is the teaching pro- 
fessional. Kel Llewellyn is one of these learned 
men and he was in the country recently helping 
out a bunch of middle-aged men and a group of 
youngsters eager to be counted among the big 
boys. Llewellyn, a tough no-nonsense Aussie, has 
been around and he offers good instruction. After 
all, among those who he has helped achieve sat- 
isfaction on the golf course are Jyoti Randhawa 
and Daniel Chopra. Asked what is the biggest 
hindrance in the way of a club golfer achieving nir- 
vana or at least a consistent level of skill in the 
game, Llewellyn came up with this brief but well 
thought out answer. “Ego,” he replied. 

That is so true. The favoured topic at the bar 
after a few hours of club wielding would be ‘dis- 
tance’, with most clamouring to stake claim on 
membership of the ‘300 Club’. It is another matter 
that a golfer may have breasted the tape at that 
mark once in 300 rounds! A genuine member 
would be one who gets there on a regular basis 
and the only way to do that is golf lessons backed 
by practice. An average golfer plays with his mis- 
takes, says Llewellyn. He just doesn’t take lessons. 
Very often Llewellyn meets golfers at social gath- 
erings and they come around to admitting that 
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they could do with some guidance. He never hears 
from them again. 

India may not have golf teaching professionals 
pouring out of the woodwork but there are teach- 
ers readily available. Yes, your father, uncle or 
friend can get you to the golf course and fix you 
up with some golf clubs but if you want to max- 
imise your potential, then get yourself some pro- 
fessional help. You'll be doing yourself a favour. 
Imagine coming back home so much happier after 
those weekend rounds. The wife may even let 
you buy the new driver. 





TIP | TRIED: If you've watched professional golfers 
on TV or followed them on the golf course, you 
would have noticed that every one of them fol- 
lows a pre-shot routine. What they are doing is ba- 
sically taking aim. It is amazing how many golfers 
just stand over the golf ball and hit it. That is 
like getting into your car and then deciding 
where to go. Focussing on a target (a tree or a 
bush, for example) is a good start towards getting 
the job done. It not only helps you align your 
club and body, it also takes your mind away from 
irritants like sand and water. 


Prabhdev Singh is Editor, Golf Digest India 
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Taste that speaks for itself 








JK TYRE 
DRIVES TECHNOLOGY 


All THREE NEW "WORLD CARS" 
DRIVE EXCLUSIVELY ON JK TYRE 















Maruti Suzuki SX4 Zxi on 205/60 R16 Vectra, Mahindra Renault LOGAN & Swift Zxi 
on 185/70 R14 Vectra, Maruti Suzuki Swift (Lxi & Vxi) on 165/80 R14 Tornado 





Ca.” 


f 
f 
t 
bi 


+ 
CONTRACTJK 


business None) a "v" M 
t o 


JiR; WE 
255 Today issue dated February 10, 201 
RNI No.: DELENG / 2007 / 21548 


tw Busines 


"9. A and lifestyles DE S v l pr _"ebruary10, Zaa ! 
: | 





We believe in building on E 
the foundation of our P 


a — 
» l E 


Jiscover the Hidden Treasures 
of India’s Five Largest Cities — — 
Taste the World's Most Expensive Coffee | Achtung Baby: Berlin Beckons 


Chandni Chowk, Old Delhi 
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In today's business environment where looking good is experience and the ability to meet highly demanding 
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as important as performance, our Modular Furniture delivery schedules. With the assurance of quality, that is 
has a reputation for delivering all that is needed, time affordable. 

after time. Precision engineering, exceptional aesthetics 
and total reliability have made our Office Modules the 


choice of leading corporates. 


Functional and easy to install, V3 Office Modules are 
available in a range of attractive colours. You also get 


the backing of a professional manufacturer with the 





V3 ENGINEERS PVT. LTD. 


#21, Kumara Krupa Road, Bangalore - 560 001. Tel: 080 - 2228 6287, 2226 7330 
E-mail: sudheesh@v3-india.com 





BANGALORE * CHENNAI * HYDERABAD * KOCHI * MUMBAI + PUNE * DELHI * BAHRAIN * SYDNEY 
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UNDERWEAR * GYM WEAR* SWIM/ BEACHWEAR* HOME WEAR 


HOM counters are at the following exclusive stores: 


MUMBAI: OPTIONS (Juhu), AMARSONS (Bandra) KOLKATTA: LA LINGERIE (Forum, Elgin Road) NEW DELHI: BLUES (South 
Extension 1) PALL MALL (South Extension 2) NOIDA: GOLDS GYM (Sector 30) VALENCIA (Sector 18) GHAZIABAD: CAT (EDM Mall) 
CHANDIGARH: PLANET FITNESS (Sector 8 C) GOA: MALINI RAMANI (Calangute) 

IMPORTED FROM FRANCE www.yestylemedia.com/intitrading 


Trade & Retail Enquiries: Y & E STYLE MEDIA PVT. LTD , Mobile: 9999882833 / 9999972937 , Tel: 011 - 66091652 / 3 , Email: sales@yestylemedia.com 
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Sultanpur Bird Sanctuary: Just 
a stone's throw from Delhi 


METRO SECRETS 


he world is, indeed, your oyster. Travelling to the farthest corners of 

the globe is just a click of the mouse and a drive to the airport away. But 

sometimes, in venturing out to see the wide unknown, we ignore our back- 
yards. In this issue, therefore, we set out to learn more about our five metros— 
we fanned out across the cities, sniffed out hidden bookshops in secret alleys, vis- 
ited forgotten monuments that will tempt you to pack your bags for a quick trip, 
walked down streets where history beckons, dropped in for a bite at eateries you 
must try out and shopped to our hearts content at stores, boutiques and malls 
you probably haven't been to before. Read our cover story, Metro Secrets, to find 
out what you can do in a day when you visit these cities next time. Believe me, 
you haven't read anything like this before. 

Of course, that's not all. In our regular sections, we welcome you to the world 
of Kopi Luwak—the world's most expensive coffee. Only 450 kg of this coffee 
is available worldwide each year and barely 1 per cent of it reaches India. We 
didn't give up and found one hotel in Delhi that had the coffee on its menu and 
invited well-known foodie Bill Marchetti to taste a cup of Kopi Luwak and 
review it for us. 

Did we hear you say spring is more a wine drinking season? Get your 
glasses out. We have Mail Today's Executive Editor Sourish Bhattacharyya, 
named as one of India's three most influential wine journalists by Wine 
Business International, the leading wine trade publication in the world, telling 
you about the best Sauvignon Blanc (white wine) available in India. 

And if all this talk of coffee and wine makes you want to travel, we suggest 
you take our advice and fly straight to Berlin—the emerging cultural capital of 
the world. Read about Berlin in our Travel section story Achtung Baby. 

So, sit back, read and have a good time. 
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CONTENTS A GUIDE TO LUXURY AND LIFESTYLE 


Metro Secrets 






BT More reporters fanned out across the five Metros to talk to 
experts as well as explore the length and breadth of the cities 
to find out quaint walks, hidden monuments, amazing eateries, 
exclusive boutiques, old book shops and tourist spots that 
visitors usually don't know about. 


Achtung Baby 
Berlin, with its burgeoning social, 
cultural and culinary life, is the 
new guardian of hipness. We 
take a look at what's hot in this 
glittering city in 2008. 


Nothing Knotty About It 
Can you carry off a scarf? 

Which scarf is just right for 

you and how should you tie 

it? Follow these simple tips from 
ace designer Ravi Bajaj and 
make heads turn. 


Step in Style 

Stilettos are back. Check out what's 
cool and what's not and read about the 
flip side of wearing high heels. 


Thirst Quenchers 
Here are two great watering holes to lift 
your spirits after a tough week at work. 


A Journey in Prose 

Get your copy of these three new books— 
two coffee table gems and an engrossing 
travelogue—which take you from the hustle 
and bustle of India’s capital to the land of 
the Rajput princes and vast sand dunes. 


View to be Thrilled 

Thrillers always had us hooked, whether 
they are based on true life or a fantasy. 
In this issue, we review newly released 
DVDs of three classic blockbusters. 





2U years of world-class real estate solutions. 
40,000 satisfied customers. 


110 residential/commercial projects. 





And now, Paranjape Schemes presents a 2 million sq. ft. international SEZ. 


Located amidst 140 acres of integrated township in Hinjewadi - Pune's flourishing Silicon belt, Blue Ridge SEZ creates an oasis 


where business blends with leisure. Infrastructure & amenities of international standards with the promise of equally diligent 





long-term maintenance ensure a great working atmosphere. So you can enjoy you! 





{ 

m. Special work. Alternately, unwind at the golf course or simply walk home for a quick bite! 
^l le Economic 

$331— Zone Thanks to the attached integrated township. After all, there is a new world out there. 


A project by flagship Infrastructure (P) Ltd. 
A Paranjape Schemes Venture 


A world of international design and customized solutions. 


Highlights: TT Pe on wees : TELOIWTDRANA- RU. 





s Fully notified, government approved project = Large floor plates with possibility of expansion  « International designs - Flexi or built-to-suit 


=» 24x7 work environment and many more 


Visit us for a truly unique experience. 


3 | E S.No.123, Near Cognizant, Rajiv Gandhi Infotech Park-Phase |, 
P DARANAAT I | Hinjewadi, Pune - 411027 
|SCHEMES | 
| Call :+91(20) 2293 4900 Fax : +91(20) 2293 4901 


The Spirit Of New India | Infrastructure (P) Ltd. www.blueridge.in 


CONTENTS 


The Rise of Indie 

We feature three bands that have 
successfully crossed over to the 
mainstream with albums of wildly 
varied music. We also tell you 
which songs to download. 


Eat Real Food, Stay Fit 

Chef and writer Nigella Lawson 
demolishes myths about healthy 
eating and offers radical cooking 
and relaxing tips for the 
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a Bangalore based manufacturing company, is one of 
V3 leading manufacturers of Modular Workstations 

and allied products for interiors. The company was 
established in 1990 by three adept engineers, Mr. R. Guru Prasad, Mr. 
Sampath Raghavan and Mr. N. Vasu, with a vision of providing quality 
and innovative products that deliver value for money. 

Today, with 17 years of excellence, V3, head-quartered in 
Bangalore, operates from  1,20,000 sq. ft, state-of-the-art 
manufacturing infrastructure in Bangalore, V3 has established 
presence in other cities in India through Branch offices in Chennai, 
Delhi, Hyderabad, Kochi, Mumbai and Pune; V3 also has International 
presence through offices in Bahrain, and Sydney. 

With the commitment for continuous improvement and pursuit of 
quality, V3 has provided exceptional services for renowned corporate 
Clients at every stage, right from Concept Creation, Design, Selection 
of Raw Material, and Process Engineering to final Appearance and 
Aesthetics. The ISO 9001-2000 Quality Management certification by 
Det Norske Veritas (DNV) for Design, Manufacture, Installation and 
Servicing for Modular Furniture is mere proof of it. 

V3 believes and practices design and innovation as the mantra to 
success and stay in business. V3 has adopted design and innovation 
as a culture within the organization. Though V3 has its own range of 
excellent standard products and systems in place yet has the 
flexibility to tailor the design as per customer's requirement. In fact the 
said standard range of products itself is designed to accommodate 
such small customization to suit the customer's requirement to 
perfection and wholeness, and so the speed of customization to any 
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requirement is substantially high. V3's clientele comprise of the 
leading companies from IT / ITeS sector, Financial Institutions, Media 
houses, and many small and medium sized business houses. 

V3's extensive product portfolio encompasses several lines of 
modular office workstations, desking systems, storage and filing, 
executive, conference and discussion tables, institutional furniture. 

After establishing leadership position in office modular workstation 
space, with a sizable market share nationally, V3's diversification to 
Doors, Wardrobes and Modular Kitchens in the year 2007, has made 
its portfolio complete in the Modular Furniture industry. With a 
capacity of producing 3.6 million doors per annum, V3's team of 
highly energetic professional have achieved a milestone of 
manufacturing nearly "one-door-a-minute". V3 also has the capacity 
to manufacture about 20 kitchens per day in a sophisticated plant that 
matches International standards. Superior materials with accessories 
from brands of International repute, coupled with end-to-end service 
which includes designing; manufacturing and installation, are just a 
few privileges that V3 offers its customers. V3 is in the process of 
establishing its own branded outlets and Design Studios throughout 
India, under the name V3 HomeZone. 

Quality plays a pivotal role in all spheres of V3, and so is training 
and development the essence of V3, and is practiced religiously 
which keeps V3 professionals on their toes with the global standards 
and world class technology. It is this practice that V3 is in the process 
of extending out to its supplier base and supports them to 
manufacture and deliver high precision, quality products on time, 
thereby increasing outsourcing activities and expanded capacity. 
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P Schemes (Construction) Limited, among the most 
trusted real estate companies in the country, launches an 
integrated township spread over 138 acres to experience world- 
class living in Hinjewadi, Pune. 

Spread over 138 acres this township surely has several firsts 
integrated in its fabric. Apart from the IT/ITES SEZ; residential; 
shopper-tainment avenues such as mall, multiplex etc; a star 
hotel; world-class school; BlueRidge also boasts of amenities 
that hardly any other establishment can provide. A boat club with kayaking, 
golf drives, squash courts, badminton court, and beach volleyball are only a 
few of the sporting avenues that the township can offer. However, for 
someone more inclined to enjoying the peace and tranquility the township 
has a serene marina one can walk along, a fruit orchard, a butterfly garden 
and even a pet zoo! 

"As india inches closer to her dream of being a global economic 
superpower, Paranjape Schemes wants to address the need of millions of 
people who are looking for a world-class living experience in India" said 
Shashank Paranjape, Managing Director, Paranjape Schemes 
(Construction) Limited. "BlueRidge is about INR 3200 crore 
township that will have more than 7 million sq. ft. constructed 
space and more than 50 Acres of Green spaces." 

"Pune has occupied a very important space in the map of 
upcoming cities in India. Apart from the fabulous weather, great 
educational institutions and rich cultural rooting that the city has, 
Pune is also one of the cities that is creating infinite career 
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opportunities for upwardly mobile youngster in IT as weil as 
automobile sectors" said Indiareit Fund Advisors Managing 
Director and CEO Ramesh Jogani. "We are proud to partake in 
opportunities this city offers through this proiect and are 
confident that by the time the project is completed, it would have 
set many more benchmarks of excellence." 

The township would be inaugurated on 27th October 2007 by 
Mark Thornton, Asia Business Head, 3i, one of the stakeholders 
in Indiareit. - A fund that has invested in the project. 3i is a world leader in 
private equity and has been doing this professionally for over 60 years. Each 
year they invest over €2.7bn in various opportunities across diverse sectors. 

This day of inauguration would be marked by festivities on the site that 
will allow one and all a taste of things to come. Be it boating in the river or 
viewing the sights from the height that the towers shall conquer eventually. It 
will be a unique experience that each one would take home todav, even 
before the township is completed. 

About Paranjape Schemes Construction Limited (PSCL) 

Paranjape Schemes (Construction) Limited, headed by Mr. 
Shrikant Paranjape - Chairman & Mr. Shashank Paraniape - 
managing Director, now in its 20th year of incorporation, is a well- 
liked name in the Pune real estate market. Completed more than 
100 residential & commercial projects. Quality deliveries and 
customer trust are their forte. The group has presence in Pune, 
Mumbai, Kolhapur, Bangalore and would soon find themselves in 
five other important cities of India. 
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ow do you tell people how to spend a day in any one of the 
five largest cities of India without stating the obvious and 
sounding like a broken record? For a start, BT More sent its 
team of reporters to the five corners of the country to 
talk to experts as well as travel the length 
| emi trweesr— 3 and breadth of the cities and beyond, to find out 
| T— — -— - à things that a visitor to these cities may not really 
ra mm? know about. For instance, where can you find the 
most authentic Chinese breakfast in Kolkata? Or, 

where should you head for a short trip if you just have four 
hours in hand in Bangalore. Or, for that matter, where can 
you catch a glimpse of rare birds and animals (in their nat- 
ural habitat) in the heart of Delhi or how to reach that small 
bookstore where you are sure to get that rare book you have 
been looking for, when you are next in Mumbai or Chennai? 

The cover story divides each city into six sections—Eat 
(eateries to suit different budgets and occasions), Step Out 
(short trips you can take if you have half a day in hand), Check Out 
(landmarks your tour guide won't mention), Walk (a walk in the city, 
which you must go on), Surf (where to find the best books in the city) and Shop 
(a place for a great shopping experience). We hope you will discover little secrets about these 
cities, which have been well guarded from the "outsider" till now. In some stories, you may 
find novelty, the scent of newness or suggested trips that will tickle your wild side 

Of course, if you are a resident of any of these metros, some of the places mentioned in your 
may not entirely surprise you, especially if you have taken the pain to know every nook and cornei 
of your native place. But trust us, we will still manage to make you smile with some 'Metro Secrets 


that have been a little too well kept till now. 
Read on to find out more about India's 'Metro Secrets'. 
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REPORTAGE: K.R. BALASUBRAMANYAM AND RAHUL SACHITANAND IN BANGALORE, NITYA VARADARAJAN IN CHENNAI, BIBEK BHATTA 


CHATURVEDI AND TEJASWI RATHORE IN DELHI, RITWIK MUKHERJEE IN KOLKATA, DEEPTI KHANNA BOSE, T.V. MAHALINGAM AND ANUSHA SUBRAMANIAN IN M 
THE DEI HI WAIK: CAIIRICH RHATTACHADQVVA EYECIITIUE EDITOR MAI TODAV 
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VODKA 

















BEAUTIFULLY CRAFTED | 
MARTINIS FOR A ROMANTIC 


VALENTINE'S 












With a vodka Pera a sly created "en passion. : d 


» means ‘Beautiful to see’... what a fitting name fo 3 E 
Yet, Belvedere is much more than vodka, it is t w exp ession of a luxury way of 1 








o£ Moët & & Chandon & ar ipagn. 
Garnish with twist of orange. 


BELVEDERE CYTRUS COSMOPOLITAN 


2 oz. Belvedere Cytrus, 

1 oz. Grand Marnier, 

!4 oz. fresh lime juice and 
34 oz.cranberry juice. 


Shake with ice and strain into a martini glass. 
Garnish with lime wheel. 


BELVEDERE POMARANCZA BLOOD 
ORANGE MARTINI 


2 oz. Belvedere Pomaraficza, 

1 oz. Grand Marnier, 

Y4 oz. fresh lime juice, 

1 oz. fresh. squeezed blood orange juice. 


Shake wi 


rith ice and strair into a martini glass. 
Garnish with a slice of blood orange. 
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BANGALORE 


7 The IT capital has some amazing temples and walks, 
* notto mention great short trips that you can take. 


FIRST CLASS 
THE PLACE: *Harima, Bangalore’ 





WHERE: 4th Floor, Devatha Plaza, 
Residency Road 

WHY IT'S HOT: For some of the best 
Japanese cuisine in Bangalore, drop in 
at Harima. It's run by Japanese owners 
with a Japanese chef. The hotel doesn't 
have an elaborate pan-Asian menu but 
restricts itself to everything Japanese— 
an unending range of delicacies. 

MUST TRY: Sushi Platter, Yaki Niku 

COST: Approx. Rs 1,200 for two 

OPEN: 12 noon-3 p.m. and 

6.30-11 p.m 

CONTACT: 080-41325757 


BUSINESS CLASS 

THE PLACE: Mavalli Tiffin Room 
WHERE: Lalbagh Road 

WHY IT'S HOT: This place has remained 
popular over many years. The Maiyya 
family from Udupi district opened it in 
1924 close to Lalbagh main entrance. 
The family has protected the culinary 
secrets and handed them down over 
the generations. 

MUST TRY: Kharabath and dosa 





COST: Approx. Rs 150 for two 

OPEN: Breakfast 6.30-11 a.m.; Lunch: 
12.30-2.30 p.m. ; Dinner: 8-9.30 p.m. 
Monday closed 

CONTACT: 080-22220022 


ECONOMY CLASS 

THE PLACE: V.V. Puram Food Street 
WHERE: Vishweshwarapuram 

WHY IT'S HOT: The place is known as 
much for its food as for its temples. The 
food bazaar is a small stretch of road 
with shops on either side selling vege- 
tarian delicacies from 7 p.m. to 10.30 
p.m. The shops initially sold only idli, 
vada, dosa etc., but have lately added 
north Indian and Chinese items in sync 
with the city's cosmopolitan character. 
MUST TRY: Idli, dosa 

COST: Approx. Rs 60 for two 

OPEN: 7-10.30 p.m. 











STEP OUT 


SHORT TRIP 

THE PLACE: Savandurga 

WHERE: 60 km west of Bangalore 

WHY IT'S A MUST VISIT: This is among the 
largest monolith hills in the world 
surrounded by forests and water bodies. 
The hill rises 1,226 metres above sea 
level and the place is home to the 
threatened yellow-throated Bulbuls, 
the sloth bear and leopards. 

The hilltop provides a panoramic 
view of Bangalore and the water 
bodies below. 

WARNING: Visitors must carry food and 
water as the place has no eating joint. 
HOW TO REACH: Take Magadi Road and 
turn left 1 km before you reach 
Magadi town. 


SHORTER TRIP 

THE PLACE: Thippagondanahally 
Reservoir 

WHERE: 35 km from Bangalore City 
WHY IT'S A MUST VISIT: It's a reservoir 
built across river Arkavathy which 
provides drinking water to the city. 
While the reservoir provides a 
panoramic view, the backwaters are 
even more thrilling. Often, the reced- 
ing waters expose the Sangameshwara 
Temple at the middle of the reservoir. 
HOW TO REACH: Take Magadi Road 
from the city. 





CHECK OUT 


|. THE PLACE: Attara Kutcheri 

WHERE: Opposite Vidhana Soudha 
WHY YOU MUST SEE IT: The majestic 
building built in 1867 amidst the 


sprawling Cubbon Park was the gov- 


ernment headquarters of Mysore 
State under British Rule. It was here 
that the erstwhile Mysore Assembly 
held meetings till the present 
Vidhana Soudha was built. The her- 
itage building now houses the 
Karnataka High Court. 

OPEN: Monday to Friday. 

10 a.m. to 5 p.m. 

ENTRY FEE: Free 





WALK 


t. St Mark's Road-Vittal 
Mallya Road-Lavelle Road- 
Residency Road 


WHY YOU SHOULD TAKE THIS WALK: This 


area houses the finest British build- 


ings, both Catholic schools as well as 


offices of state-owned companies. 
Start your walk from Koshy's, an 
iconic restaurant on St. Marks Road 
and stroll past Bowring Club. Walk 
down Vittal Mallya Road, which 
houses the last few large mansions 





. THE PLACE: Halasooru 


Someshwara Temple 

WHERE: Ulsoor, Bangalore 

WHY YOU MUST SEE IT: This is one of the 
oldest and biggest temples of 
Bangalore. Built by the Kings of the 
Chola dynasty, it is a sort of museum 
for Vijayanagar style of architecture 
in the 12th and 13th centuries. 

OPEN: 6 a.m. to 9 p.m. 

ENTRY FEE: Free 


3. THE PLACE: 
Gavigangadhareshwara Temple 
WHERE: Gavipura 

WHY YOU MUST SEE IT: The temple is fa- 
mous for caves that are about 3,000 
years old. Legend has it that the 
caves go up to Shivaganga, another 
temple town about 40 km from the 
city. Take a walk here and revisit 
history. 

OPEN: 6.30 a.m. to 8.30 p.m. 

ENTRY FEE: Free 








SURF 


Premier Bookshop 
WHERE: 46/1, Church Street 
WHY IT'S A MUST VISIT: When it threat- 
ened to shut shop in April 2006, the 
city's bibliophiles went into a state of 
mourning. Spread across 600 square 
metres, T.S. Shanbag's shop is simply 
amazing. Old timers such as 
Ramachandra Guha swear by his 
ability to dig out the most obscure 
titles and give you a generous discount. 
Hundreds of regulars also swear by 
Shanbag and his corner shop. 
OPEN: 10 a.m. to 8 p.m. 
CONTACT: 080-25588570 


MY FAVOURITE BOOKSTORE 


Anita Nair, author: Blossom is the only 
bookshop where | can find all my 
favourite writers, outside of the British 
Council libraries. Newer bookshops 
offer you many other products besides 
books and this is an unwelcome 
distraction for me. 
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left in the city. Turn left onto Lavelle Road and up to the back gate of Bangalore 
Club, once the residence of the city's British commissioner. Walk past Residency 
Road with the Bishop Cotton Boys School and back round to 5t Marks Road. 
AFTER THE WALK: Head straight to Koshy's for breakfast. 
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A foodie's delight, a book lover's paradise—the 
other side of Chennai is waiting to be discovered. 


EAT 


FIRST CLASS 

THE PLACE: ` Dak 

WHERE: Park mene Hotel, TTK Road 
WHY IT'S HOT: This is one South Indian 
restaurant that has stood the test of 


time and is visited by almost every CEO 
in Chennai. A.R. Rehman also drops in 

whenever he is here. Bell-type chande- 
liers welcome you at the entrance. The 
authenticity of the cuisines can be seen 














from the way the 
starters are made in 
front of you. 

Everything is served on a 
plantain leaf. Among non- 
vegetarian food, the Nandu 
Puttu (shelled crab meat) from 
Kerala and Venchai Maamsam (bone- 
less lamb) from Andhra are popular. 
MUST TRY: Banana Dosa and Nandu 
Puttu 

COST: Rs 3,000 for two 

OPEN: 12.30 p.m. to midnight. 
CONTACT: 044-24994101 
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HUSINESS SANSS 
THE PLACE: The Silk Restauran 


WHERE: Aiai Hotel, Old 

Mahabalipuram Road 

WHY IT'S HOT: This essentially Thai restau- 

rant with its coconut dominated dishes 

Is a favourite among coastal dwellers. 

Three female chefs from Bangkok are 

responsible for the great food. 

MUST TRY: Phad Thai and Thai soups 
COST: Rs 2,500 for two 

OPEN: 12.30 p.m-11.30 p.m. 

CONTACT: 044-67411000 


ECONOMY V 

THE PLACE Woodlant 

n Roo r1 

WHERE: 3 dnd Rao 
Road, Panagal Park 
WHY IT'S HOT: This has stood 
the test of time. It serves a wide 
range of paranthas with all side dishes. 
All varieties of dosas, pongal and vadas 
are also on offer. The special lunch thali 
costs Rs 90, 
MUST TRY: Rava Dosa and Rasa Vada 
COST: Rs 200 for two 
OPEN: 8 a.m.-10.30 p.m. 
CONTACT: 044-24346627 





STEP OUT 


SHORT TRIP 

THE PLACE: Pulicat Lake 

WHERE: About 60 kms from Chennai 

WHY IT'S A MUST VISIT: This is about a mil- 
lion years old. It has a waterspread of 
350 kms and is the second-largest 
lagoon in India. The water is used for 
flat boat sailing. Low sand dunes pro- 
vide an ideal picnic spot, and if one has 
a taste for adventure one can head to 
the mouth of the lake about 4 kms 
north-east across deep waters. Over 
here is the Karimanal village, which 
was a berthing spot for the Dutch and 
British. The lake is also frequented by 
migratory birds. 

HOW TO GET THERE: Take the Chennai- 
Nellore highway 


SHORTER TRIP 

THE PLACE: Kolathur 

WHERE: 30 kms from Chennai 

WHY IT'S A MUST VISIT: At Kolathur, orna- 
mental fish are bred and you will find 
them in delightful colours. Shops that 
sell fish will willingly advise you on var- 
ities of fish which can co-exist in an 
aquarium, besides offering choices in 
terms of accessories—underwater 
plants, coloured pebbles, purifiers and 
medicines. All these (including fish) can 
be packed and sent to your address 
anywhere in India. 

HOW TO GET THERE: Take the 
Poonamallee High Road and then the 
Kolkata highway 








CHECK OUT 


THE PLACE: Dakshina Chitra 
WHERE: East Coast Road, Muttukadu 
WHY YOU MUST SEE IT: This is a heritage 
protection museum that caters 
largely to the preservation of ancient 
arts, handicrafts and culture of south 
India. The villages have been 
re-created here complete with old 
style houses. There is a very good 
library that gives you a peek into 
Indian art and culture, a restaurant 
and a gallery which hosts exhibitions. 
Guests can learn pottery, palm leaf 
decoration, pot painting, how to 
make terracotta dolls and kalamkari, 
peepul leaf painting here. There are 
additional activities during weekends 
like glassblowing and puppet shows. 
OPEN: Daily from 10 a.m.-6 p.m. 
except on Tuesday 

ENTRY FEE: Rs 50 per adult, Rs 25 


WALK 








(between 15 and 18 years); Rs 15 for 
children below 12 and no tickets for 
children below 5 years 





Fort St George 

WHY YOU SHOULD TAKE THIS WALK: This was among the first out- 
posts of the East India Company in India. When the British came 
in 1639, this was a small area called Beri Timappa. As you 
cross the moat and enter the fort, walk down the street which 
used to mark the segregated areas. Inside its walls you'll come 
across the St Mary's Church, which is the oldest Anglican 
Church in the country. An interesting footnote: Robert Clive got 
married in this church. You can also visit the Fort Museum. 
AFTER THE WALK: Head to Sarvana Bhavan on Mount Road for a 
warm cup of filter coffee. 
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SURF 


Moore Market 
WHERE: Dr Radhakrishnan Salai 
WHY IT'S A MUST VISIT: Though Chennai 
is famous for its Higginbothams, 
Landmark, Odyssey, Fountainhead and 
Kennedy Bookstalls, the Moore market 
complex is a real treasure trove. This 
hosts over 65 bookstores and many 
shops sell only new books by just keep- 
ing a 5 per cent margin. "These books 
are sold at 25 per cent discount," says a 
shop owner, Khader. Drop in here, for 
a copy of a book you have been 
searching for long. 
OPEN: Monday to Saturday 





MY FAVOURITE BOOKSTORE 


Sridhar Ganesh, HR executive and 
book lover: At Fountainhead | find 
great variety in management books as 
well as fiction and non-fiction stuff. The 
atmosphere in the store helps me 
unwind besides keeping me updated. 





" PA ye E 
THE PL ACE: Kure agam = | ai 
Aaa Pr, d CM R tä 
WH ERE: B Broad Wi ay, op posit le Law Colle 
qu? 
abe 


wW Wi YOUM _ 


0 
á 
OP E RA bos" 


EU Doli c -of Tam | Nadu- silks, hand- 
made paper, wi e metal statuettes 
and | Tanjore paint ings. E. j- T2T 
CONTACT: 044 1-24341565 - a EIS. 


E 








btmore 


History beckons in hidden alleys, natural forests 
are a walk away—Discover the 'other' Delhi. 


EAT 


FIRST CLASS 
THE PLACE: Ivy 


ME TE 
Z Ei! 


WHERE: New Friends Colony, Lotus 
Commercial Tower 

WHY IT'S HOT: It probably has the best 
single malt collection in the city. Check 
out the lavish European menu and try 
the steaks and lobsters. 

MUST TRY: Alaskan Salmon Cutlets, 
Grilled Jumbo Prawns 

COST: Rs 3,000 for two 

OPEN: 12 noon-1 a.m. 

CONTACT: 011-41627744 
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BUSINESS CLASS 
THE PLACE: Embassy Restaurant 





WHERE: D Block, Connaught Place 
WHY IT'S HOT: As regulars will tell you, 
this place has continued to delight con- 
noisseurs over time. Vegetarians can en- 
joy some lovely pindi chana, an old 
favourite here. Non-vegetarians can 
check out the Fish Amritsari and 
Chicken Pakodas—not to mention the 
Embassy special pudding. 

MUST TRY: Dal Meat, Embassy Pudding 
COST: Rs 1,500 for two 

OPEN: 12 noon-11 p.m. 

CONTACT: 011-23416434/7480 


ECONOMY CLASS 

THE PLACE: Aap Ki Khatir 

WHERE: Nizamuddin 

WHY IT'S HOT: Foodies will tell you that 
this is the place to stop for some fantas- 
tic kebabs at affordable prices. Check 
out the Kakori Kebab rolls and the 
spicy, soft-as-sin Burra Kebabs. 

MUST TRY: Mutton Tikka Kebab 

COST: Rs 300 for two 


: OPEN: 6 p.m.-11 p.m. 
> CONTACT: 91-9810764449 








STEP OUT 





SHORT TRIP 

THE PLACE: Pataudi Palace 

WHERE: Pataudi 

WHY IT'S A MUST VISIT: Pataudi Palace is 
an oasis in the lush countryside of 
Gurgaon. It's a perfect place to spend a 
few relaxed hours in the lap of nature 
and heritage and is situated just 60 km 
(one and a half hours) from Delhi. This 
beautiful white palace was built by 
Nawab Ibrahim Ali Khan and currently 
is home to famous cricketer Tiger 
Pataudi. The stunning verandahs 
frame the skies with a breathtaking 
view of rose and cypress gardens. 

HOW TO GET THERE: Take the NH8 from 
Manesar toll gate and then turn left 
ENTRY FEE: Free 


SHORTER TRIP 

THE PLACE: Asola Wildlife Sanctuary 
WHERE: Close to Tughlaqabad fort 
WHY IT'S A MUST VISIT: This is a lovely trip 
to go on. It's almost within city limits 
as well. If you are heading off into 
dense thickets, it will pay to have a 
guide. The walk starts at the 
Conservation Education Centre and 
veers off to the black buck enclosure, 
one of India's most heavily protected 
species of deer. Nilgai, jackals and 
spotted deer can also be seen here. 
HOW TO GET THERE: Drive past Shooting 
Range Road and head towards 
Tughlaqabad Fort 
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CHECK OUT SURF 


Nai Sarak 
WHERE: Near Chawri Bazar in Old Delhi 
WHY IT'S A MUST VISIT: It's without doubt, 
Delhi's biggest wholesale and retail 
market for textbooks. But that should- 
n't deter the bookworms, as the street 
also has a treasure trove of biographies, 
fiction and motivational and self-help 
books. There is literally something for 
everyone here. Many shops offer a 20 
per cent discount on best selling works 
TIMINGS: 11.30 a.m.-6 p.m 
OPEN: All days, except Sunday 


THE PLACE: Agrasen ki Baoli 
WHERE: Off Hailey Road near 
Connaught Place 

WHY YOU MUST SEE IT: This beautiful thou- 
sand-year-old stepwell, with the tow- 
ers of Connaught Place in the back- 
ground, will impress you. As you go 
down the steps to each of the five floors, 
you sink back in time, until all that seems 
real are the towering walls and the mas- 
sive neem tree that shades it. 

ENTRY FEE: Free 

OPEN: Sunrise to sunset 
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re-excavated by Firoz Shah Tughlaq. 





THE PLACE: Hauz Khas The chambers around the tank have a 

WHERE: Hauz Khas Village, South Delhi historic significance as the tomb of MY FAVOURITE BOOKSTORE 
WHY YOU MUST SEE IT: This 13th century Firoz Shah Tughlaq is located here. 

monument is a large tank excavated ENTRY FEE: Free William Dalrymple, writer and 

by Allaudin Khilji. The tank was later OPEN: Visit before sundown historian. “| love to browse through 


books at The Bookshop in Jor Bagh 
more so because it's owned by a ma! 
who loves books. K.D. Singh, the owner 
is an affable man who knows his books. 
Of course, the coffee he makes foi 

me is an added incentive." 


WALK 





Chandni Chowk 
WHY YOU SHOULD TAKE THIS WALK: Discover 
Old Delhi. Walk past the Gurudwara Sis 
Ganj to Naugarha, a collection of nine tem- 
ples, and have the Old Delhi breakfast of 





berwi-aloo. Next, walk up to the old and SHOP 
famous jalebiwala at the corner of Dariba— peque 
famous for its association with Jawaharlal E oh 3 - 


Nehru. Carry on till the sign Ghantewa/a 
beckons you to stop. The shop, a favourite of Atal Bihari Vajpayee, has been selling du v 
sweets from the time the sun was setting on the Mughals. So, where does this jour- doni Moe ede 
ney end? Turn to the right from Fatehpuri Masjid and the street is home to two wer Se cs SE 
Chandni Chowk institutions: Giani's Daulat ki Chaat (sweetened milk froth cooled 
overnight) and lassi served in an antique brass vessel at Makhan Lal Tikka Ram's 100- 
year-old stall. The last time we went there for lassi, the owner had just come hiis: 
back from the highly regarded textiles fair in Dusseldorf, Germany. Chandni ei ae 
Chowk's reputation has travelled wherever food lovers outnumber food snobs. ys 


METRO SECRETS 


JAE li A China Town, Victorian buildings and the world's 
į largest ‘book street'—Kolkata is a lot of fun. 








FIRST CLASS 

THE PLACE: Charcoal 
Grill - 
WHERE: Park Circus M 

WHY IT'S HOT: This ut 
Drand new 300-seater, 14,000-square 
foot, multi-speciality restaurant boasts 
of three different kitchens and three 
separate floors for North West Frontier, 
coastal and Chinese cuisine. There is a 
live seafood kitchen and an elaborate 
wine library. 

MUST TRY: Coorgi roast crab, Squid 
Koliwada. 

COST: Rs 1,800 

OPEN: 12 noon-11 p.m. 

CONTACT: 91-9831188188 





BUSINESS CLASS 

THE PLACE: China Town 

WHERE: Tangra, East Kolkata 

WHY IT'S HOT: Fancy authentic Chinese 
cuisine? Drive down to Tangra for a 
taste of real China. Crab claws and 
stuffed prawns served with vodka or 
whisky and stir fried mushroom are just 
some of the mouth-watering cuisine 
that will satiate your taste buds. Once 
home to nearly 50,000 ethnic Chinese, 
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this is perhaps India's only real 'China 
Town'. The rich and famous of the city 
can often be seen here. The stretch has 
around 25 Chinese restaurants of dif- 
ferent sizes. Beijing, Sing Ching and 
Kafulok are some of the better-known 
places. Some even offer complimentary 
ice creams. 


- COST: Rs 900 to Rs 1,400 

* OPEN: 12 noon-11 p.m. 

= CONTACTS: Sing Ching: 91-9874304550; 
* Golden Joy: 033-23297488 


ECONOMY CLASS 

THE PLACE: Tiretti Bazar 

WHERE: Near Poddar Court, Bentinck 
Street 

WHY YOU MUST VISIT IT: If you land up 
here after 7.30 a.m., you may have to 
return hungry. Wake up early and 
reach here around 6 am. On offer are 
light soups—basic broths with a few 


greens as well as chicken foot stirred in. 


Also try fishballs in Sichuan chilly and 
soft Chinese bread with a variety of 
fillings. 

COST: Rs 200 

OPEN: 5.30 a.m.-7 a.m. 











SHORT TRIP 
THE PLACE: Mandarmani beach 
WHERE: Near Digha 
WHY IT'S A MUST VISIT: This is a newly 
discovered beach and one of the 
longest motorable stretches of beach 
in India. Mandarmani beach on the 
Bay of Bengal, 163 km off Kolkata, is 
a visual delight. Start off early morn- 
ing from Kolkata and you will be 
driving along the hard beach of 
Mandarmani in three hours. 
However, if driving during the mon- 
soons, find out high tide timings 
because the water may reach the 
motorable stretch during high tide. 
Spend hours staring at the blue 
water, walk along the sands, visit the 
fishing village nearby, go fishing and 
hunting red crabs. You can buy terra- 
cotta and bamboo artefacts and try 
your hand at moulding clay. Top-end 
resorts like Debraj Beach Resort and 
Sana Beach Resort serve exotic 
seafood. 


CONTACT: 
The Sana Beach (91-9339146222) 





CHECK OUT 


THE PLACE: Job Charnock's 
Mausoleum & St. John's Church 
WHERE: Near Dalhousie Square 

WHY YOU MUST SEE IT: Recently, the 
offices of Sheriff of Kolkata, Arch- 
bishop of Kolkata and Kolkata 
Municipal Corporation have restored 
and renovated the St. John's Church 
and Job Charnock's Mausoleum. 
Your tour guide may not take you 
there but if you have interest in the 
history of the city, spare some time 
for these oldest surviving masonry 
structures in Kolkata. The mau- 
soleum was erected sometime be- 
tween 1695 and 1697 by Charnock's 
eldest son-in-law Charles Eyre. The 
octagonal structure with serrated 
parapet crowned with a domed 
kiosk surmounted by an urn is dis- 
tinctly Islamic. Clearly in the absence 
of British architects, Charles relied on 
local talent. Aurangzeb was then still 
alive and Bengal was under Mughal 
rule. Right in front of Charnock's 





WALK 








mausoleum on Church lane is the 
tomb of Begum Frances Johnson— 
the grand old lady of 18th century 
European Calcutta who outlived all 
her four husbands. 

ENTRY TIME: 9 a.m.-5 p.m. 

ENTRY FEE: Rs 10 





Dalhousie Square Heritage Walk 


WHERE: Kolkata Business District 


WHY YOU SHOULD TAKE THIS WALK: Follow the footsteps of history and take this her- 
Itage walk. It highlights the evolution of Kolkata from where it all began— 
Dalhousie Square. Christened 'Footsteps', the Dalhousie Square tour takes people 
on a two-kilometre (two-hour) trip around some 15 buildings in the area, including 
the imposing Writers Building, the newly renovated Town Hall, the St. John's 
Churchyard and the historic Metcalfe Hall. 


AFTER THE WALK: Head to Aaheli in Peerless Inn, for an authentic Bengali lunch. 





SURF 





College Street 
WHERE: Near Presidency College 
WHY YOU MUST VISIT IT: College Street, pop 
ularly called 'Boi Para', is dotted with over 
500 book kiosks. It is the largest second- 
hand book market in the world and 
boasts of a collection of almost any title 
ever sold. One can still buy rare books at 
throwaway prices. While walking along 
College Street, make it a point to drop 
into the Indian Coffee House, where the 
cream of Bengal's intelligentsia onc 
used to meet over a cup of 'infusion 
OPEN: 9:30 a.m. (Six days, Sunday closed) 


MY FAVOURITE BOOKSTORE 


Amit Chaudhuri, Author: | liked 
Landmark till the ownership changed 
Seagull is also an old favourite of mine, 
where | love browsing. 


HE PLACF j” 
icoc. Car- 
VHER »d i j 1 ^ 
/ di, SS ir 
y "EU. 
VV YA t 
P > is P a & 
M B 
T " 
E JL "Jam A 
SiO re ^n 
4216 f 
new or 
OU’ r else f 
| ar tale , 
P C J P x 
sige OT 2 € ' 
* FA 
> dalle) 


MUMBAI 


Medieval forts, hidden churches and amazing food 
—]ndia's commercial capital is full of surprises. 





EAT 


FIRST CLASS 

THE PLACE: Thai Pavilic 

WHERE: Hotel Taj President, Colaba 

WHY IT'S HOT: This is one restaurant that 
has truly stood the test of time. The old 
favourites, the red, green and 
massaman curry along with the tangy 
Tom Yum soup and the Som Tam 
papaya salad, will charm you as always. 
COST: Approx. Rs 4,000 for two 

OPEN: 12.30 p.m.-2.45 p.m. and 

7 p.m.-midnight 

CONTACT: 022-56650808 


BUSINESS CLASS 

THE PLACE: Japengo 

WHERE: CR2 Mall, Nariman Point 

WHY IT'S HOT: Japengo boasts of an 
authentic Oriental menu. In fact, its 
sushi, sashimi and tempura are second 
only to the legendary Morimoto's 
Wasabi at the Taj Mahal Hotel. Dessert 
is divine too, with the crust of creme 
brulee as perfect as perfect is. 

MUST TRY: Japengo Mixed Platter, Hot 
Apple Pie with Ice cream 

COST: Approx. Rs 3,000 for two 

OPEN: 11.00 a.m.-11.30 p.m. 

CONTACT: 022-66334040 
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ECONOMY CLASS 
THE PLACE: Khau Galli 
WHERE: Opposite CST Station, in front of 
Capitol Cinema 
WHY IT'S HOT: If you are a foodie, do not 
miss the Khau Galli experience. One 
such Khau Galli is right outside CST 
(Victoria Terminus), famed for its 
Cannon Pav Bhaji and the Khala Khatta 
juicewala. It thrives on regular office- 
goers and tourists. The Galli itself is 
much larger and, amidst the teeming 
crowd, one can eat the choicest local 
food at affordable prices. 
MUST TRY: Cannon Pav 
Bhaji, Rs 22; Khala 
i Khatta Juice, Rs 6 
i COST: Rs 60-80 for two 
OPEN: 11.30 a.m. to 


STEP OUT 


SHORT TRIP 

THE PLACE: Matheran 

WHY IT'S A MUST VISIT: Head to the hill 
station of Matheran. Motor vehicles 
are banned here. The walk within the 
hill station starts from Dasturi Naka 
where cars are to be parked. This na- 
ture trail is home to many arboreal 
birds; Watch out for the birds of prey 
soaring over the steep cliffs. The main 
attractions are the various viewpoints. 
Check out Mount Berry for an impres- 
sive view of Sahaydri range of moun- 
tains and visit One Tree hill. 

HOW TO GET THERE: Book a car till Neral 
and then buy a toy train ticket to 
Matheran. The train leaves Neral at 
8.50 a.m and 10.15 a.m. You can 
return by the 4.25 p.m. train. 

ENTRY TICKET: Rs 25 to enter Matheran 


SHORTER TRIP 

THE PLACE: Elephanta Caves 

WHY IT'S A MUST VISIT: Take a ferry from 
the Gateway of India to the Elephanta 
Caves—a World Heritage Site, just 10 
km away. The caves are carved out of 
solid rock and date back to 600 AD. The 
most significant sculpture is the 20-ft 
high, three-headed Trimurti Sadasiva. 
HOW TO GET THERE: Ferry tickets cost 

Rs 120. Entry to the caves is Rs 10 

for Indians. 

TIMING: 9 a.m to 5.30 p.m. 

(Closed on Mondays ) 





CHECK OUT 


1.THE PLACE: Ballard Bunder Gate 
Navy Museum 

WHERE: Indira Gate, Ballard Estate 
WHY YOU MUST SEE IT: This is a maritime 
museum. A plaque in the compound 
tells you how this building was once 
a gate house and was the key access 
point to the sea. The building is 
beautiful, with wooden windows 

and stained glass doors. 

OPEN: Daily 8 a.m.-8 p.m. 

ENTRY: Free 


2. THE PLACE: Afghan Church 

WHERE: Colaba Navy Nagar 

WHY YOU MUST SEE IT: The Church of St 
John the Evangelist, also known as 
the Afghan Church, is a Presbyterian 
church built by the British to com- 
memorate the dead in the First 
Afghan War of 1838. 

OPEN: Every day 

ENTRY FEE: Free 


WALK 


The bylanes of Fort, South Mumbai 
WHY YOU SHOULD TAKE THIS WALK: If you are a history or an 
architecture buff, a ramble through the bylanes of the Fort area 
is recommended. Buildings and churches dating back to the ini- 
tial days of the East India Company adorn almost every street. 
It's a great place to amble around on a Sunday, but a word of 
caution: watch out for the speeding bikers. 
AFTER THE WALK: Want to try some yummy Parsi food? Head 
to Jimmy Boy or Cafe Britannia in adjacent Ballard Estate. 








3. THE PLACE: Bandra Fort 

WHERE: Situated at the end of Band 
Stand, right behind Taj Lands End 
WHY YOU MUST SEE IT: Take a walk 
along Bandra Fort located ahead of 


the Sea Rock hotel at the Band Stand. 


The fort, originally called Castella de 
Aguada, was built by the Portuguese 
in 1640 as a watchtower. A few of 
the arches and walls are still intact. 
ENTRY FEE: Free 

OPEN: All days. The best time to visit is 
just before sunset. 
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Book Pavement outside 
American Express Bank 
WHERE: Flora Fountain 
WHY IT'S A MUST VISIT: This long stretch is 
a veritable treasure trove of books 
Close to 500 people visit this book 
corner daily. 
WHAT TO BUY: You can get the latest and 
the oldest books in good condition 
WHAT TO PAY: From as little as Rs 20 for 
an old edition of National Geographic 
to Rs 75 for the latest. Novels cost 
anywhere from Rs 70 to Rs 150. One 
can also get some good coffee table 
books for about Rs 1,000. The same 
would cost you Rs 3,000 in the 
bookshops. 
TIMINGS: 11.30 a.m.-7.30 p.m. 
OPEN: Monday to Saturday 


MY FAVOURITE BOOKSTORE 


Chetan Bhagat, author: | love to 
spend time at the Oxford Bookstore in 
Churchgate, which is walking distance 
from my house. The natural light that 
comes in helps me to browse on a 
weekend afternoon. 





THE E PLA LACE: Curio G ott age 
WHY YOU. MUST ' SHOF ) j HERE: Nest ed i 
the heart of Colaba lies Curic 
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Achtung Baby - 


Move over London, New York and Paris. With its 
burgeoning social, cultural and culinary life, the 





new guardian of hipness is Berlin. We take a 
look at what's hot in this glittering city in 2008. 
BIBEK BHATTACHARYA 
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The Old National Gallery 





erlin has reinvented itself 
as the hip young capital 
of a united Germany, two 
decades after the fall of 
the Wall, that grim mon- 
ument of the Cold War. Today, it is a 
glittering mix of the old and the 
contemporary; of the Brandenburg 
Gate and the Telecafe restaurant at 
1,200 feet. It lies in the heart of mod- 
ern Europe and is surprisingly 
affordable. 

That's not all. Berlin is buzzing—be it 
the nightlife, the music, art exhibi- 
tions and Michelin star restaurants. 
The city is now getting ahead of NYC 
and London as the place to be in. 
These are, indeed, the best of times 
for a city that was last cool in the 
late seventies when bohemian rock- 
ers like David Bowie, Lou Reed and 
Iggy Pop had made it their home. 





THE CULTURAL HUB 

Where else in the world can you 
find 770 opera performances every 
year? No, not even in Rome. Berlin 
has a total of 175 museums, three 
opera houses, seven professional 
symphony orchestras and over a 100 
theatres to choose from. Then, 
there's Berlin's status as one of the 
major centres for cinema. In February 


MUSEUMS 
The Egyptian Museum, featuring such 
classics as the busts of Akhenaten and 
Nefertiti and the poignant Wall Museum, 
a memorial to the Cold War which di- 
vided the city, are just two of 
the 175-odd museums you can 
visit here. In fact, there are 
interesting concepts like the 
Extended Museum Night that 
you can avail of. On August 
30, most of the museums and 
galleries in the city (totalling a 
combined floor space of over 
400 sq. km) will keep their 
doors open till after midnight, 
with shuttle buses connecting 
all the institutions. 

Look up: 
www.kulturprojekte-berlin.de 





2008, the city will play host to the 58th 
Berlin International Film Festival where 
over 350 films (including several world 
premieres) will be shown. 

Look up: www.berlinale.de 


JAZZFEST 2008 
JazzFest Berlin is an important European jazz 
festival and a high point in the city's musical 
¢ calendar. This year's annual festival from 
* November 6 to 9 will feature a homage to 


7 ^ li janist Oscar Peterson anc 
: a > late € c te c j Il 
Whether it be the famous Love Parade f _ icons like the late pianist Oscar Peterson and wi 
Y 


or the Pentecost Weekend in May, Berlin 
attracts millions of tourists who want to 
a experience its multicultural milieu. This E > " 
year, from May 9 to 12, the Kreuzberg 
district of Berlin will come alive with ma- 


, have performances from The Hadouk Trio, The 
\ Erik Truffaz Quartet, Django Bates and others 
Look up: www.berliner-festspiele.de 





jor acts from the world music scene (over FOOD 

900 artists are set to play) as well as The culinary scene in Berlin is exploding 

magic shows, parades and tightrope with some of the best chefs and restau- 

walkers to enliven the scene rants. Confirmation of this was provided 
| Look up: www.karnevalderkulturen.de once again earlier this year by the latest 


edition of the Michelin Hotel and Restaurant 
Guide. Two stars, the honour for "out- 
standing cuisine", was awarded to Christian 
Lohse of Fischers Fritz in the Regent Hotel at 
Gendarmenmarkt, the first such distinction 
for a Berlin chef in more than 10 years. 
Fischers Fritz focusses mainly on maritime 
specialties. 

Another chef with reasons to celebrate is 
Matthias Buchholz at "First Floor" of the 
Hotel Palace. He is the longest-serving of the 
star-honoured chefs in Berlin; this year he re- 
ceives the distinction of the Michelin Guide 
for his classic French gourmet cuisine for 
the 12th time. 








WHERE TO STAY 


Staying in Europe is expensive, but Berlin 
is cheaper than most European capitals. 
Here's a look at some of the best hotels 


at affordable rates. 
1. Hotel Gates 


This four-star hotel is conveniently located 
near most tourist sites. It's a classic mod- 


ern structure. 
Tariffs: From €97 per night. 


Address: Knesebeckstrae 8-9, 10623 


Berlin 


2. Park Inn Berlin-Alexander Plaza 
Situated in the heart of historical Berlin, 
it is 5 minutes away from the main 


central station. 
Tariffs: From €129 per night. 


Address: Berlin, Alexanderplatz 8 


3. Hotel Bleibtreau 


Plenty of restaurants, cafes, pubs and bars 
are right around the corner from this hotel. 


Tariffs: From €143 per night. 


Address: Berlin, BleibtreustraBe 31 


THE BEST PLACES 
TO EAT 


Bieberbau, Durlacher Str. 15, 
www.bieberbau-berlin.de 


Facil in The Mandala Hotel, 
Potsdamer Str. 3, www.facil.de 


First Floor in the Hotel Palace 
Berlin, Budapester Str. 45, 
www.firstfloor.palace.de 


Fischers Fritz in The Regent 
Berlin, Charlottenstr. 49, 
www.fischersfritzberlin.com 


Rutz, Chauseestr. 8, 
WWW.rutz-weinbar.de 


San Nicci, Friedrichstr. 101, 
WWW.Ssan-nicci.de 


24 BUSINI DAY More FERI 


FROM 
February 7-17 


March 15-24 


April 5-June 15 


April-May 


May 9-12 


May 27-June 1 


June 26-Oct. 5 


June 28 

August 30 
September 4-21 
September 28 


October 31, 2008 
to Jan. 2009 


November 6-11. 


December 31 


Kurfurstendamm 


THE BERLIN CALENDAR 


Here's a ready reckoner to the main events in 2008. 


EVENT/ ORGANISER 


Berlinale: The 58" International Film Festival in Berlin 
Where: Theater am, Potsdamer Platz and others, Internationale 


Filmfestspiele Loox up: www.berlinale.de 


Festtage 2008: With Richard Wagner's Die Meistersinger von Nürnberg, 
a new production of Sergei Prokofiev's opera The Gambler, and concerts 
Where: Philharmonic Hall Loox up: www.staatsoper-berlin org 


5th Berlin biennial for contemporary art: 


Cate Blanchett 


Where: At KW Institute for Contemporary Art and other locations, KW Institute for 
Contemporary Art Look up: www.berlinbiennale.de 


Inauguration of the Scharf-Gerstenberg Museum with the permanent exhibition 


"Surreal Worlds” 
Where: Staatliche Museen zu Berlin 
LOOK UP: Www.smb.spk-berlin.de 


Carnival of Cultures: Street Parade in Kreuzberg, four-day street fai 


LOOK UP: WWW.werkstatt-der-kulturen.de 


International Air & Space Exhibition 
Where: Berlin-Schónefeld airport 
LOOK UP: www.messe-berlin.de 


Exhibition: Babylon: In cooperation with the Musée du Louvre/RMN, Paris. and the British 
Museum, London, this exhibition will present the close link between the intellectual 
history of Europe and West Asia through the example of Babylon 


Where: Pergamon Museum 
LOOK UP: Www.smb.spk-berlin.de 


CSD: Christopher Street Day. Gay and lesbian parade through the city 


LOOK UP: WwWw.csd-berlin.de 


Extended Museum Night: Concerts, theatre and readings in 70 museums 


LOOK UP: www.kulturprojekte-berlin.de 


Musikfest Berlin: The biggest music festival in Europe 
Where: Philharmonic Hell took uP: www.berlinerfestspiele.de 


35'^ real Berlin Marathon: 40,000 athletes will be taking part this ysar 


LOOK UP; WWW.SCC-events.com 


The Universe of Klee: The Cult of the Artist exhibition in the New National Gallery at the 
Kulturforum (Culture Forum) Look up: www.smb.spk-berlin.de 


JazzFest Berlin: The much talked about jazz festival will take place across Berlin 


LOOK UP: www.berlinerfestspiele.de 


New Year's Eve Party at the Brandenburg Gate 


LOOK UP: WWW.silvester-ir -berlin.de 








SHOPPING 


Berlin has some great shopping 
options and what's more, 

it is tax-free. If you are a non- 
EU resident, then you are 
entitled to a refund of any 
state tax paid on your 
purchases. Kurfurstendamm 
and Tauestzienstrasse 
boulevards near the Europa- 
Center and its sidestreets are 
the most famous shopping 
destinations in Berlin. Check 
out the massive Harrod's-style 


"i department store KaDeWe 


in Kurfurstendamm. 


4 Browse to your heart's content. 


at Berlinale 2007 


20 MILLION MEN, 
43 COUNTRIES, 


ONE CREDO. 
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No other men’s magazine shows 

you how to look better. be stronger 
and last longer than all other men 
around you. Men's Health offers you 
positive and practical advice on small 
Steps you can take for big gains - 
from health and fitness. nutrition and 
weight-loss, style and grooming to 
sex and relationships, 


cutting-edge gear and more. 


To subscribe log on to 


www.menshealthindia.com 
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HAVI BAJAJ 


Nothin 
Knot 
About It 


Can you carry off a scarf? 
Which scarf will suit you 
right and how should you 
tie it? Follow these simple 
tips to get it right. 






nlike women’s scarves, which serve 
| |: more "decorative" purpose, 

men's scarves are usually worn for 
warding off intense cold. The decora- 
tive function in men's case is taken care 
of by the tie. Winter scarves tend to 
emerge as the most flattering accessory 
for men, imparting that unmistakable 
luxurious feel. 


THE COLOURS: Men's scarves are a 
popular accessory. Dark blues and blacks 
are what you usually associate with men, 
but the hot colours for this season are 
pumpkin orange, scarlet and forest green. 








THE PAIRING: If the coat's colour tone is tan, beige or light brown, then a dark 
coloured scarf, say a chocolate one, will look good. With a dark leather jacket, a long, 
knitted beige or off-white scarf for the ace pilot look will also work well. A dark 
brown suede jacket will get you all the attention when teamed with a bright 
coloured, loose-knit scarf with bold orange and yellow stripes. A blue denim 
jacket paired with a brown cashmere or pashmina scarf exudes exciting elegance. 


LENGTH: Soft luxurious men's scarves are fit to be worn under winter jackets. Top 
coats will probably head the list. The neutral colour palette for cashmere or cotton 
scarves is popular. Grey has made a huge comeback and works with several 
colours. Scarves should be about 60-70 inches in length. Avoid one's that are too long 
or short. 


THE GREAT OUTDOORS: In winter, throwing a vividly coloured pumpkin orange or 
forest green scarf around the neck and pairing it with a long, black, wool trench coat, 
can create a powerfully handsome look. It's professional, stylish, and practical, all 
at the same time. 


THE QUALITY: The best scarves are made of cashmere, but wool is a less expensive 
substitute. Inexpensive scarves can be found at various retail outlets but it is advisable 
when choosing one, to ensure it does not feel scratchy or itchy against the skin. Such 
a reaction indicates low-quality wool. Longer scarves are a trend this season and are 
easier to knot into different styles. If you follow this trend, the scarf should reach 


the waist when draped over the neck. 


AS TOLD TO ANUMEHA CHATURVEDI 


Fringes on scarves are avoidable at the workplace, but 
permissible for casual wear. In general, formal 

scarves should have a tighter weave, while casual 
scarves can have a looser one. However, if you are 
pairing the scarf with a knitted sweater, an "opposite" weave blends — € 
better. Patterns and checks should be kept to a minimum and preferably 
eliminated. However, if you do opt for patterns or checks, go for the tiny — 
checks and very tight plaids or very narrow lines, as a herringbone looks very 
nice and it's the kind of pattern that's difficult to see. Also, don't get colours that 
are bright and big and bold. Keep them subtle. 


WHAT 


TO WEAR 
AND WHEN 
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Wrap em Up 


A scarf can be tied in various ways. 
Here's a quick look at the different styles. 
ANUMEHA CHATURVEDI 





* 


- 











E. 
ey 
^" [— ASCOT 
t mee Fold your scarf 
NE and place it 
around your 
neck. Flip the right 
SLIPKNOT end over the left 
Fold the scarf in half Bring under, up, and 


creating a loop on one 
end and place it around 
your neck. Pull both 
loose ends through the 
loop created by 
your fold. Adjust 
accordingly to 
tighten or 
loosen it. 


over the top to the 
front. Adjust and 
you re set 





TWICE 
AROUND ASCOT 


Place scarf around your neck 
with one end longer than 
the other end. Pull the 
longer end up around your 
neck and bring it back to 
the front. Loop one end 
over the other, leave loose 
or tie in a knot, then adjust 
it accordingly for comfort 
















TIE KNOT 
Place it around your 
neck with one side 
crossed over the other. 
Take the bottom end 
and pull it up, 
bringing it inside 
the loop. Pull the 
bottom end out 
until it is even with 
the top end. 


, 





The mufflers are available at Levi's, Esprit and GAS outlet: 
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S for sexy. 
S for stylish. 


S for sophisticated. 


S for smart. 
S for Stilettos. 


TEJASWI RATHORE 





















more 


hey spell class. That is why stilettos have made a 

comeback. They first took the fashion world by 

storm in the 1950s after their debut at a Christian 

Dior fashion show. “There is something so sexy 
about stilettos that they can make any outfit stylish. They 
make women look tall and slender," says Kaushie 
Adiseshan of the label Pink Elf. 


Stepping in stilettos for the first time? 

It is best to start with a 3-inch stiletto and move on up. 
Practice does make you perfect. It's all about looking 
like a pro in them. 


What are the best outfits to wear with 
stilettos? 

Pair them with a pencil 
skirt to office or with 
jeans for an evening 
out. They work with 
any outfit and you 
can't go wrong, even if 
you try to. They can 
Instantaneously create 
any look you want— 
elegant, professional, 
sexy and stylish. Stay 
away from 

mini-skirts if you want 
to wear your tall, thin 
heels. Wearing them 
together could send a message you didn't intend to. 
They are best worn with: 

e Dressed-up blue jeans 

e Trousers 

e Knee-length or longer skirts 





How to care for the killer heel? 

Don't walk on uneven surfaces with them. 
Get yourself dropped off at the party or office, 
so that you don't have to walk too much. 





FLIP SIDE OF 


STILETTOS 





While wearing a stiletto may make you 
look smart, some doctors warn of its 
dangerous side effects. Check out if you 
feel any of these happening to you 





| 
^ 
CORRECT ALTERED 
The knee: The altered posture of 
walking in high heels places excess 
force on the inside of the knee, 


sometimes by as much as 26 per cent 


Posture: High heels can push the 
centre of the mass in the body 
forward, and may cause problems 
of the hip and spine. 


Morton's Neuroma: Hee! height and a 
narrow toebox can create a thickening of 
tissue around a nerve between the third 
and fourth toes. This can be painful. 





SEN. Bony Growth 
"v 


Bunions: Tight-fitting shoes may 
sometimes result in a bony growth on 
the joint at the base of the big toe, 
which forces the big toe to angle 

In, resulting in pain 


Hammertoes: A narrow toebox 
pushes the smaller toes into a bent 
position at the middle joint. This may 
lead to long-term bent toes. 
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Chill Zone 


It's still chilly enough to fancy an evening out 
sipping fine wine or cocktails with friends. 
Drop in at either of these two great watering 
holes to lift your spirits after a tough week 


uel cd | e [S at work. RAHUL SACHITANAND AND 
PALLAVI SRIVASTAVA 


18 Ali Asker 080-41702030 Rs 1,000 lian 


et F MP L8 Ul » V 





Daan D , MW , » "6 | 11 2n rm 
nd ad DaliGalore TOF a Coupie 19 [D f 


variety of food ranging from 


Ten years after setting a new the down-to-earth Kerala 
trend with Cosmo Village, per- parantha to the snooty Foie 
haps the first lounge bar in Gras. The music, though, is a 
the country, Pat Manaschaung bit too loud and makes con- 
has tried to upsize his business versation difficult. 

with the recently opened The food fares better with 
Kosmo on Bangalore's Ali Asian Vegetarian Tapas and 
Asker Road. Fresh Oysters topping our list. 
Housed in a 12,000 sq. ft colo- Since it's off the main road, 
nial building, the latest addi- Kosmo is quiet and given its 
tion to Bangalore's night life is sheer size, tables are set far 
an eclectic mix of Greek archi- away from each other, giving 
tecture and Buddhist sculp- guests their privacy. 


tures. A long walkway leads 
patrons to the outdoor seat- 








ing area for quick office eee Fresh Oysters with a shot of 
lunches, while the night club T | ey TOY: ANO y VOKA 
IR ' Martinis and the Margarita. 
has two bars and offers a wide A 
6 M C l JTH ST (e i Chattarpur Road 1-991016974 
iir ox TE Mehrauli, New Delh | 

IHE CHILL | J tives to come neri 
Try out some great wines at club, quests can look forwat 
this new joint. The name may to a drink amidst a cai 
sound a trifle funny, but this setting out on the de 
open-twice-a-week nightclub feel cold, you can hop ont 
has already made a mark in the dance floor inside 
Delhi's social circuit with waiters in Manish Arora 
names like Midival Punditz, designed shirts are at y 
Karsh Kale, Jalebee Cartel and beck and call. The choice 
Kasey Taylor performing here of wines is amaz 
in the last few weeks. the cocktails have to bi 
Mind-blowing sound, good sipped to be bel 
mix of music, wicked lighting 
and a calendar lined up with LouisRoedere Cristal, Gres 


performances by international 
artistes are some of the incen 
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Quick Reads 





A Journey in Prose 





Get your copy of these three new books—two coffee table gems and an engrossing travelogue— 
which take you from the hustle and bustle of India's capital to the land of the Rajput princes 
and vast sand dunes. DHIMAN CHATTOPADHYAY 


The 'Real' Thakur 


In spite of the bonfire, our backs were freez- 
ing, for temperatures in Mandawa, Sikar and 
Jhunjhunu often fall to freezing point in win- 
ter. Tables colourfully bedecked in mustard 
and maroon were set for dinner. A single 
candle on the table offered romantic 
but inadequate light for the meal. Kesri Singh 
was in high spirits. | heard from a waiter that 
he often ate his chapatti dipped in rum, but 
have no evidence to support this. By nine, 
the exhausted group of tourists retired to 
their rooms to prepare for the next day's 
sightseeing. 


Now, only Kesri Singh, Shiva and | were left. 
As Shiva and Kesri Singh continued to enjoy 
their drinks, | began to look for an 
excuse to leave, preferably after dinner, but 
reconciled to leave even without it. Then 
Shiva, fishing for information, started one of 
his typical recce conversations, laced liberally 
with spirits and a sense of mischief. A kind of 
probing, of what made Kesri Singh, the castle 
and Heritage Hotels tick. Before | could heave 
a sigh of relief at these "safe" subjects, he 
took a neat, unforeseen side-step into what 
Kesri Singh must feel not to be a "real" Thakur 
anymore. 


Excerpted from Beyond the Dunes by Juhi Sinha Rs 275 / Pp 235 (With permission from Penguin Books) 





A Cultural Melting Pot 
Admittedly, few agencies in the world would be equipped to 
cater to the huge number of migrants that the city has 
attracted in recent years. Delhi's polyglot nature has aided that 
process: it welcomes nobody but accepts everybody. In 
recent years, the most visible—some would say most welcome 
—change is that the city's strident Punjabi 
culture has been strongly diluted by the 
new economic immigrants at the corpo- 
rate and entrepreneurial level. Delhi's 
contemporary charm lies in the fact that 
no community dominates. Punjabis now 
represent less than a third of the popu- 
lation, with the result that everybody is a 
minority, making the city truly a melting 
pot of ethnic identities. 


Once Upon a Time in Jodhpur 
Why is it that when the Rathore caravans 
halted at Mandore to lay the foundations for 
their new kingdom of Marwar, they did not 
erect those ramparts on the huge rock where 
Mehrangarh would later be built? Perhaps 
we shall never know, but in time, Mandore was 
abandoned and Jodhpur came into being, 
and the eagle's eyrie that is Mehrangarh, rose 
citadel-like to dwarf everything around it. 

It is a sight that still affords a gasp moment, that first 
glimpse of the basalt walls rising up the sheer escarpment to 
end in a frothy lace of pierced stone windows and balconies. 
A city spreads below, sprawled between Mehranagrh and 
the Umaid Bhawan Palace, dusty and tatty at the edges, but 
decidedly regal. 






Excerpted from Delhi Then & Now 
by Narayani Gupta and Dilip Bobb. 
Rs 2,475 / Pp 202 (with permission from Roli Books) 


Excerpted from Royal Rajasthan 
by Pramod Kapoor and Kishore Singh. 
Rs 2,975 / Pp192 ((With permission from Roli Books) 


30 BUSINESS TODAY more FEBRUARY 10 2008 
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DVD Review 


VIEW TO BE THRILLED 


Thrillers always had us hooked, whether they are based on true life or a fantasy. In this 
issue, we review newly released DVDs of three classic blockbusters. BIBEK BHATTACHARYA 





Pan's Labyrinth 

Every now and then, there comes 
along a movie that grips you from 
start to finish, and when the credits 
roll, you come out of a spell. Mexican 
director Guillermo del Toro's Pan’s 
Labyrinth is one such. Probably one of 
the best fantasy films ever made, the 
movie is set during the Spanish Civil 
War. Eleven-year-old Ofelia finds her- 
self in a remote part of Spain with her 
pregnant mother and fascist father 
who has been sent there to quell the 
anti-Franco rebels. In the middle of a 
frightening world dominated by her 
father's cruelty, she wanders into the 
labyrinth of a scary faun who gives 
her a task to fulfil. The film oscillates 
between the horrors of these two 
worlds and looks at the darkness at 
the heart of every fairy tale. The film 
makes no distinction between the real 
and the imaginary and concludes that 
both can exist as part of the 

same frame. 

New Line Home Video (Subtitles 
included) 

PRICE: Rs 799 





The Bourne Ultimatum 

So, now we know who Jason Bourne 
really is and also about people who 
stole his identity. A riveting and gritty 
spy movie, like the previous two 
Bourne mowvies, this, too, moves at 
breakneck speed through London, 
Madrid, Moscow, New York, Paris, 
Tangiers and Turin. There are the 
usual CIA spooks, who can be classi- 
fied as the utterly evil, the not-so-evil 
and the good. Director Paul 
Greengrass is a past master of sus- 
pense. And in this movie, he shows he 
can reinvent the old-fashioned chase 
movies. No real person could ever sur- 
vive all that Bourne goes through, 
and Matt Damon's mastery of the 
character lies in making it all seem 
quite plausible. 

Universal Pictures 

PRICE: Rs 799 


ULTIMATUM 


itty Patter 





Harry Potter and the Order 


of the Phoenix 

The Harry Potter franchise keeps 
getting better with every passing 
film. As the film opens, we see 


Harry and his friends trying to con 


Ie 


to grips with the appearance of his 


arch-nemesis Voldemort. Both the 


wizard world and the normal wor 


of us “Muggles” have been turne 
upside down. Sinister events are 
multiplying, the dreaded Death 
Eaters (Voldemort's cohorts) ar« 


id 


"I 
LA 


striking at will. Add to this Potter": 


raging teenage hormones and 
all the attendant angst, and the 
situation is fraught with peri 
Saregama 

PRICE: Rs 499 


Watch the walls between the real world and the imaginary collapse; survive your umpteenth 
car chase; and end up battling the Dark Lord with a wand this February 
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Music Review 


The Rise of Indie 


The independent music scene is a universe in itself. Ever so often, Indie artistes come out with music 
that transcends cult following. This time, we feature three bands that have successfully made that 
switch with albums of wildly varied music. We also tell you which songs to download. 

BIBEK BHATTACHARYA 





British Sea Power 
Do You Like Rock Music? 
BSP proves that Indie rock 
can be anthemic and still 
very different from the 
mainstream. The Brighton 
band's freshly minted al- 
bum Do You Like Rock 
Music? could yet be the 


32 Nt T more 





album that breaks them in- 
to the mainstream and the 
music bears out their pre- 
tensions to greatness. Long 
famed for their strangeness 
(stuffed animals on stage), 
BSP's music has been a 
long-standing joke. But 
they explode on this album 
with the wonderful Waving 
Flags, their lead-off single 
about immigration and ac- 
ceptance and continue 
with the guitar jangle of 
Atom, which has one of the 
catchiest chorus around. 
Definitely one of the bands 
of the year. 

DOWNLOAD THIS: Atom 
Rough Trade Records 


Band of Horses 
Cease To Begin 

ne of the bands to 

break into the 

mainstream while 
keeping its Indie street 
credential intact is this 
sextet. A guitar band if 
there ever was one, Band 
of Horses' three-guitar 
attack is perfect for laying 
out deftly interplaying 
lines. Drawing influence 
from such former Indie 
stalwarts like REM, the 
Horses' lyrics conjure up 
dread (/s There a Ghost?) 
as well as gentle humour 
(Detlef Schrempf, about a 





LCD Soundsystem 
Sound of Silver 

New York's LCD 
Soundsystem is another 
Indie fave that has been 
successfully punching 
above its weight for the 
last two years. The sound 
meshes insistent quitar 


German basketball player). 
What you won't find in 
the Horses is howling 
angst. What you get in 
songs like The General 
Specific and Ode to LRC 
are mature ruminations 
backed by some very 
compelling music. Lead 
singer Ben Bridwell's 
high-pitched tenor is a 
superb instrument in its 
own right and compelling 
enough to win over new 
admirers to this brilliantly 
raggedy band. 
DOWNLOAD THIS: 

Detlef Schrempf 

Sub Pop 


drones over 

keyboard textures and a 
steady beat. Riding on top 
of the sound is singer 
James Murphy's uncannily 
David Bowie-like vocals. 
Songs like All My Friends 
and Someone Great show 
off the songwriting muscle 
of the band, while the 
raver Get Innocuous! is 
already a club classic. If you 
like dance music and want 
to be pleasantly surprised 
Dy it as well as dance to it, 
Sound of Silver is the 
album for you. 

DOWNLOAD THIS: 

Someone Great 

DFA Records/EMI 
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First Person 


Eat Real 
Food, Stay Fit 











hat is ‘healthy’ there’s a certain amount 
food? Which fads hysteria and | often feel that 
should we ignore? the people who are most wo! 
Read on to find out. ried about whether something 
is healthy or not probably eat a 
Passing fads: | think the diffi- pretty unhealthy diet because 
culty with cooking and trying they don't eat real food 
to pay attention to various fads Don't go too low: !'m actu 
is that fashions change and ally quite opposed to a low-tat 
people have different views diet because | think it's bad Tor 
every year. When | was young, your spirits and | also think It: 
people thought margarine was very bad for your skin. | eat 
a health food. Now, they re- quite a lot of avocado, quite a 
alise because it’s trans fat food lot of olive oil and a certai! 
that's actually not good for amount of other fats and | fee 
you. So, stick to raw and it's healthy. It's a radical vie 
original health food. but I believe in it 
Eat real: i'm a great believer Cook to stay fit: Cooking is 
in real food, which is to say worthwhile activity for every 
that I'm very happy about but- one. Shopping patterns thougn 
ter. | know how it's made and have changed over the years 
I'm very happy about olive oil People don't necessarily have 
and various cooking mediums, the time to go out shopping 
like goose fat. So, I feel, on the every day. But | think cooking Is 
whole, if you stick to real food very important not least be 
as much as possible, you can't cause otherwise, you have the 
She isn't just another pretty face go far wrong. feeling that your real life is 
with a great figure. This woman Be generous sometimes: lived in the office and you just 
also knows quite a bit about People always exaggerate the Fas ene no ie "— " 
amount of fat used in cooking get to office again. It's relaxing 
healthy food and works magic if they see you put four spoons and a great exercise as wel 
in the kitchen. Nigella Lawson of cream in something, they AS TOLD TO DHIMAN CHATTOPA 
demolishes a lot of myths and don't take into account that 
à maybe six to eight people are 
offers radical eating, cooking going to eat that dish. 50, it's 
and relaxing tips for the not a huge amount each. 


workaholic executive. Plus, you don't cook 
like that every single 


day. So, | feel that 


Ni ella Lawson, a writer and a chef, hosts the food show Nigella Express on Discover channe 
J Jj y 
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Beverage 


We got the well-known chef 
and restaurateur Bill Marchetti 
to try a shot of Kopi Luwak— 
the world's most expensive 
coffee—and take us through the 
seductive charms of this rather 
interesting dark liquid, which is 
sifted out from, believe it 

or not, Civet excreta. 

DHIMAN CHATTOPADHYAY 


Read on to find out more about the world's most expensive coffee. THE SECRET OF ITS FLAVOUR: 
The inner bean is not digested, but 
WHAT IS KOPI LUWAK? HOW MUCH DOES IT COST? On an apparently the enzymes in the civet's 
Kopi Luwak is a coffee made from average a kilogramme of the coffee can stomach enhance the coffee's flavour by 
coffee berries consumed by the cost anywhere between Rs 12,000 and breaking down the proteins. 


Asian Palm Civet. The beans pass Rs 40,000. 
through the digestive tract of the STORAGE: Store this coffee in an airtight 


civets undigested and is then collected WHY IS IT SO EXPENSIVE? The world jar with minimum space between the 
for roasting and packaging. only produces between 400 and coffee and the lid of the jar. 


~ f TH E U LTI M ATE C OFFEE 450 kgs of Kopi Luwak each year. 

























on't blame me if | take a sip 
and go 'eeeyuk!' | know how 
this coffee is made," jokes 
the jovial Bill Marchetti as he 
settles down to sip a shot of 
Kopi Luwak. Seconds later though, he 
assures us that the smile he flashed after 
the first sip, was genuine. He then pro- 
ceeds to 'deconstruct' it sip by sip. 


THE FIRST TASTE: There is a distinct feel of 
sourness before the taste buds adapt to 
the strong flavour. But from then on, it 
stays in your mouth for a long time. 


THE FLAVOUR: There's actually no bitter- 
ness. The flavour is intense and balanced 


THE TIP: | would put a little sugar in the 
coffee. But yeah, no milk please. 






THE FEELING: It's like 
smoking Cohiba when 
you are used to smok- 
ing Dutch cigarillos. 


THE WARNING: If this is the 

first time you are being adven- 
turous about coffee, you will 
never drink coffee again. 

This is for seasoned people. 


WHEN TO HAVE KOPI LUWAK: On a 
Sunday morning in bed, with a 
hot woman by your side. 


JOKES APART: This is a drink you should 
have by yourself when you are in a 
contemplative mood. | would brew it 
carefully and have it all by myself, 


THE THREE STEPS: sitting on a terrace, overlooking a hill. 
THE WAY TO DRINK IT: My advice is to 
make it a bit of a ceremony. After 

all it's not going to be a daily or 

even a weekly experience 


THE FINAL WORD: Will ! pay a thousand 
bucks or more to have a shot of Kopi 
Luwak again? You bet | would. 

It's amazing. 






GRIND IT: Keep the BREW IT: Do not overheat. DRINK IT: Add a bit of 
beans a little coarse Keep the temperature at sugar to enhance the 
but not too coarse. 80 degree Celsius. taste. Sip slowly. Enjoy. FEBRUARY 10 2008 BUSINESS TODA 35 
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Bottoms Up 


Cachaca in Your Backyard 


It's Brazil's finest contribution to the world of spirits. 
And now you can get it in your city. Taste it today and 
you will thank us for the tip. KUSHAN MITRA 





e had told you about Cachaca (pronounced Ka-sha-sa) in our lists of 
exotic alcohols before. But now, if you stay in Bangalore, Delhi or 
Mumbai—you will be able to purchase this lovely piece of goods which 
is distilled from sugarcane juice—at upper-end liquor vends. 


What is it? Diva Cachaca is an 'artisan' form of the liquor, which we are told it is, 
because the makers use only the 'hearts' of each sugarcane stalk. 

































| ) | VA 
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For the taste buds: As for taste, Cachaca will re- 
mind you quite obviously of good old Rum, but 
there is less of an aftertaste present here than 
even in white rums, even though Cachaca has an 
obvious sweetness unlike a neutral spirit like Vodka. 


The variety: Diva Cachaca is a clear colour, but 
you can get Cachacas in a variety of hues, ranging 
from clear to gold. 


The bill: Diva is available for around Rs 
1,300 for a 750ml bottle in all three cities. 


The twists in the tale: The sweetish 
taste lends Cachaca well to sweeter, fruitier 
cocktails, but the alcohol does taste very 
nice over ice. You do not shoot Cachaca 
like you would Tequila (you should not do 
that either, but that's a different story), 
rather you savour the flavour of the drink, 
particularly with the 'coloured' Cachaca, 
which is aged in barrels and tends to have a 
stronger flavour. 
However, the classic 
Cachaca cocktail, 
(rather the classic 
Brazilian cocktail) will 
always remain 
Caipirinha. a 





Think of these two cocktails the 
next time you are stuck in 
never-ending traffic and cursing 
the missing traffic cop. Think 
happy thoughts instead: of what 
awaits you at home. And we 

are sure the spirits will be 

higher than ever 
before. Trytheseathome;  ™ 


Caipirinha tay e 


THE MIX: 

e Half a lime 
cut into four 
wedges — 

e Two teaspoons muscovad 
sugar (unrefined brown sugar. 
For a desi twist, you can use 
crushed gur instead. Use a 
lighter type of gur though) 

e Crushed ice 

e Large measure (50ml) Cachaca 
THE FIX: After putting the lime 
and sugar in a heavy-bottomed 
glass, use a wooden muddler to 
crush the two ingredients 
together. Pour the crushed ice 
on top and then top it off with 
the Cachaca. Sip and smile. 





Fruit Cocktails 


THE MIX: 

You can mix Cachaca with 
virtually any summer fruit you 
like—strawberries, kiwifruit 

or lime. 

THE FIX: Crush the fruit, add a 
teaspoon of granulated sugar, 
some ice-cubes, and add a large 
measure of 
Cachaca. Put the 
mix in a cocktail 
shaker. Shake vigor- 
ously and voilà—a 
ready fruit cocktail. t$ £ 
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GROLP 


SUBSCRIBE TO | 
GOLF DIGEST INDIA AND... 


_ 


Get a quality crafted cabin traveler with strolley 1 YEAR SUBSCRIPTION 


to suit all your travel needs absolutely free 
« Spacious interiors 

« Collapsible strolley 

e Comfortable grip top handles 


e Zippered pockets A 


Also get a Greg Norman Mercerized Polo - bold 
striped t-shirt, a perfect wear for a sunny day 
on the course Get a Greg Norman Mercerized Polo - bold 
* 100% mercerized cotton striped t-shirt, a perfect wear for a sunny day 
e Fabulous sheen and contrast collar enhances on the course 
the style appeal 
e Available in 2 colours - Red and Biege 


Golf Digest India, a monthly magazine, has an entire spectrum ol golf related issues for 
discerning followers of the game. Subscribe now and get ready to hit some crisp shots around 
the green 

e Learn from the experiences of international golfers like Tiger Woods, Ernie Els, Annika 
Sorenstam * Tournament coverage and articles on Indian golf and golfers 


Best Offer 


. 1200 


SUBSCRIPTION INVITATION AND SAVINGS FORM 
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Column 








Order a Sav Blanc 
—it can last you 
through a meal. 

Stick to one of 
the New World 
Sav Blancs. Their 
grassiness and 
crispy acidity 

are balanced by 
just the right 
amount of 
fruitiness. This 
makes them ideal 
accompaniments 
to a multi- 
course meal. 


38 BUSINESS TODAY more 


y favourite Sauvignon Blanc story 
is about a breakfast meeting | had 
over one from New Zealand—the 
country is rated today as the pro- 
ducer of some of stellar examples 
of this grassy white wine—with masala scram- 
bled eggs and aloo paranthas. 

It has been my ultimate hedonistic experience. 
The other time | broke hallowed wine rules, | did 
it with Pierre Lurton, the man who presides over 
the world's most expensive dessert 
wine, Cháteau d'Yquem. Together, 
we had tandoori roti and butter 
chicken with a substantial helping 
from a bottle of d'Yquem 1980 
that cost a fortune. Maybe the 
match worked like magic because 
the dessert wines of Sauternes, 
which is what a d'Yquem is, have 
Sauvignon Blanc, apart from 
Semillon, in them. The Sav Blanc's 
acid lends d'Yquem the crispiness 
that prevents it from becoming 
cloyingly sweet. 

It's with great deliberation that 
| have chosen this week's subject, 
because | believe Sauvignon Blanc 
(its roots are in the French words 
sauvage, wild, and blanc, white) is 
the best wine grape variety to 
grow in this country. Sula's Rajeev 
Samant was the first to take this 
leap of faith. Now, even his most 
conservative old rival, Kapil Grover, 
has a Sav Blanc on his portfolio. 

Among wine connoisseurs, it's fashionable to 
describe a Sav Blanc as cat pee because of its 
muskiness. | haven't tasted cat pee, so | am not an 
authority on the subject, but let me assure you 
that a Sav Blanc is best for our weather— 
you can have it chilled even on a balmy January 
afternoon in Delhi. And it is one white wine you 
can order as easily with dal makhni and 





Photographs courtesy: Baci Restaurant, New Delhi 
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Leeuwin Estate Art Series 
VINTAGE: 2006, PRICE: Rs 3, 600° 





Francis Ford Coppola Diamond Series 


Sauvignon x 
VINTAGE: 2006, PRICE: Rs 3,200* 


Grover's Sauvignon Blanc 
VINTAGE: 2006, PRICE: Rs 1,700* 


Vina Tarapaca La Isla Sauvignon Blanc 
VINTAGE: 2006, PRICE: Rs 2,300* 


* At Baci Restaurant 


SOURISH BHATTACHARYYA 
A Wine for All Occasions 





kadhai chicken as with teppanyaki stir-fries and 
sosu yakisoba, the Japanese speciality spiked with 
Worcestershire sauce. It is one of the few wines 
that one can pair with sushi, one of the most 
wine-unfriendly dishes ever made (barring maybe 
idli-sambhar). 

Often, | have had to confront people who fol- 
low wine columns and get pissed off when writers 
suggest different wine matches for different 
dishes. "How on earth can we order a different 
wine for each dish we have at a 
restaurant? The way our wine 
prices work, it'll take just one meal 
to make us broke," they say. 

My solution is to order a Sav 
Blanc—it can last you through a 
meal. Stick to one of the New 
World Sav Blancs. Their grassiness 
and crispy acidity are balanced by 
just the right amount of fruitiness, 
making them ideal accompani- 
ments to a multi-course meal. The 
smoky, gun flint flavour of Sancerre 
somehow doesn't make it an ideal 
one-wine-fits-all accompaniment. 

Normally, a red doesn't go with 
many dishes, so, it may be a 
problem if your budget allows 
you just one bottle of wine to 
accompany your meal. A 
Chardonnay has been the pre- 
ferred white wine for all occasions, 
but there's a sense of ennui about 
it that prevents many people from 
ordering a bottle. Although the movement called 
Anything But Chardonnay (ABC) isn't as strong as 
before because of luscious new styles unbur- 
dened by oak, but it's still not the ultimate 
food wine. 

That honour, | believe, belongs to Sauvignon 
Blanc. 


Sourish Bhattacharyya is 
Executive Editor, Mail Today 


» * 


HONEY. the buzzz factor in your lfet | 


deserve to be just labelled as an old-fashioned and 
"uncool" food to eat... this natural sweetener is truly a 
wonder; so precious and magical that till date it's the only 
constant factor between health and beauty. 
Live it up with the Honey Bees 
Hippocrates, the father of modern medicine, realized honey's 
healing powers in the 1st century BC and prescribed it 
: regularly to his patients for conditions such as skin disorders, 
sores, ulcers, respiratory ailments and fever. The physicians of 
Rome, prescribed honey to their patients who had trouble 
sleeping and even today, we might have a glass of warm milk 
sweetened with honey to help ensure a restful night. 
Honey - the doctor in your own home 
. Modern science now acknowledges honey as an anti- 
| microbial agent, which means it deters the growth of 
certain types of bacteria, yeast and molds. 
Research has shown that unlike most other 
sweeteners, honey contains small amounts of a wide 
array of vitamins, minerals, amino acids and 
antioxidants which are the necessity for every 
human body. 
The benefits of honey are well known 
! | have regularly taken a mixture of organic honey 
P and organic cider vinegar in a glass of hot water 
P every morning for years. Not only is it a very 


H- with its countless benefits from head to toe doesn't 












EE 


pleasant warming drink but also it gives you the energy that 
you cannot get from your morning tea or coffee. 

Honey for Arthritis 

Paste of one part honey to two parts warm water, with a small 
teaspoon of cinnamon powder added can be rubbed onto the 
afflicted joints of the body and massaged in. This reduces the 
pain within a minute or two. 

A cup of hot water with two spoonfuls of honey and one 
spoonful of cinnamon powder taken morning and night is said 
to cure chronic arthritis if taken regularly. 

indigestion 

Cinnamon powder sprinkled on 2 tablespoons of honey, taken 
before food, relieves acidity and helps digest the heaviest of 
meals. 

Cancer, Cholesterol & Heart Diseases 

A paste of honey and cinnamon powder spread onto bread 
instead of jam and eaten regularly reduces cholesterol and 
can prevent heart attacks. Research has revealed that 
advanced cancer of the stomach and bones can be alleviated 
if a mixture of 1 tablespoon of honey and 1 teaspoon of 
cinnamon powder is taken 3 times a day for 3 months. 

The medicinal value of honey is seen to be increasing day 
after day. More and more researchers are now turning up to 
the evidence that Honey can be trusted as a real healer of 
lifestyle diseases and the best part is that the healing is going 
to be natural. So Honey, eat Honey and stay healthy. 








HOM Launched in India 





Style Media Pvt. Ltd is pleased to 
announce the launch of theleading 
French brand HOM in India. HOM is 


one of the world's leadingbrands for men's underwear, gym / 
sports wear, swim / beach wear andhome wear. 


HOM designs have been known to enhance the natural shape 
of the body, adding or concealing naturally as and where 
needed. The range of HOM products boasts of a varied colour 
palette, covering everything from solids to abstract prints, an 
array of textures, fabrics and innovative cuts. HOM is 
synonymous with long lasting quality and comfortable cuts. It is 
the only men's innerwear brand with trend forecasts and 
collections that change seasonally. 


HOM has two distinct collections in a year SUMMER and 
WINTER. Other regularly changing lines include: HOM BASIC, 
HOM PREMIUM 3001, HOM LOUNGE, HOM VINTAGE, HOM 
GYM/ SPORTS, HOM SWIM / BEACH and HOM CASUAL. 


The extensive range of HOM products now available in stores in 
India includes: Underwear: Strings, Briefs, Sports Cuts, Y 
Fronts, Hip Cuts, Thongs, Shorts, Boxers & Vests, Sports 
Underwear. Swim / Beach wear: Shorts, G Strings, Hip Cuts, 
Boxers, and Beach Towels & Accessories. Gym / Sports wear: 
T- Shirts, Shorts, Muscle T's, Vest, Cut sleeves, Tracks and 
Lowers. Home wear: Night Suits, Bath Robes, Overalls, T Shirts, 
Lowers & luxury towels. 


HOM products are imported from and made in France and 
are available at exclusive HOM counters at select retail 
stores including: New Delhi: Blues Clothing Company 
(South Extn.), Pall Mall (South Extn.), Noida: Valencia 
(Sector 18), Gold Gym (Noida) Mumbai: Amarsons (Bandra) 
Kolkatta: La Lingerie (Elgin Road), Options(Juhu) Goa: 
Malini Ramani (Calangut). 


To find a store near you visit www.yestylemedia.com/ 
storelocator Visit HOM in India at: www.yestylemedia.com 


In-car entertainment systems 
were never this good. Check out 
what's on offer. MANU KAUSHIK 


Pioneer AVH -P6850 
This DVD player has an in- 


built Digital Sound Processor 
(DSP) and screen that can be 
adjusted according to your 
needs. Watch your favourite 
film on the 7-inch-wide touch 
screen when you go for a long 
drive; or listen to some great 
music. Just make sure it's not 
you who's driving, though. 
This system has a Bluetooth 


ot yourself a classy new set of wheels? What it needs now is a 
top-class in-car entertainment system. While the world went to 
see the Tata Nano at the Auto Expo, we also had a close look at 
the latest and greatest in-car entertainment technology. 


attached to it, so you can also 


receive phone calls here in- 
stead of rummaging your bag 
for the cell phone. This first- 
of-its-kind 2-DIN, front load- 
ing 6-disc DVD changer will 
provide in-car entertainment 


like never before. 
PRICE: Rs 70,000 


is 


5 
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SPECIFICATIONS: 
2 DIN SYSTEM 


Optical Digital Output 

Built-in decoder (Dolby Digital) 

3 RCA pre-outs (front + rear + subwoofer) 
Joystick remote control m 
"Built-in Graphic Display Controller 
Spectrum analyser — ^ — 








Blaupunkt 


Velocity 2Go 6 

The bigger brother of the 2Go 5—the 
Velocity 2Go 6 employs 6.5-inch 
woofers and 1-inch tweeters. It is built 
with extremely high-grade materials to 
ensure outstanding performance, dura- 
bility, and appearance. The enclosures 
are made almost entirely of aluminium, 
with MDF internal walls for reduced 
cabinet resonance. The aluminium 
speaker ports also function as amplifier 
heat sinks and the cooling flow of air 
increases in proportion to power levels. 
Howewver, this system is expensive and 
heavier than the earlier edition—the 
2G0 5. 

PRICE: Rs 28,500 


SPECIFICATIONS: 

DIMENSIONS: 480 x 220 x 240 mm 
WEIGHT: 7 kg 

MAX. POWER: 160 watts 

FREQUENCY RESPONSE: 540-120 Hz/ 40- 
25.000 Hz 

INPUTS: RCA/high-level/aux 

POWER SUPPLY: 12V/ 230V/rechargeable 
battery (optional) 


Pimp Your 


Alpine iDA-X100 A 
Can't listen to your iPod while travelling in 
your car? Here’s a solution from Alpine—a sys- 


tem that enables you to listen to your iPod in 





your car. The X100 sports a 2.2-inch touch Make your Caf stand 
screen that mimics the iPod's user interface. It outina crowd with 
can also play audio directly from newer iPods some great 


through a USB connection. The X100 works 
with the IMPRINT technology that dynamically 
adjusts sound to fit the acoustics of the car 
and also supports adapters for satellite radio 
and Bluetooth audio from cell phones. 

PRICE: Rs 22,000 


modifications. 





<< Scissor Doors 

The "Scissor Door" is now available in easy con- 
version kits in India. Getting this door fitted on 
your car is not rocket science. The kit comes with 
all the parts and replacements required so that 
you can pretend your Honda Civic has the soul 
of a raging bull. Such doors are available in "sin 
gle-shocker" and “double-shocker” types 

PRICE: Rs 65,000 for single shocker door set; 

Rs 1 lakh for double shocker 


SPECIFICATIONS: 

Power: 4 x 50 watt high power amp 

Formats: MP3/AACAWMA playback 

USB connection for iPod, full speed connection for 
iPod touch and previous iPod models with dock 
connector; Display: 2.2" high resolution TFT, 24-bit 
DAC, Bluetooth Ready with audio streaming, 

SAT Radio ready 





»» Parking Sensors Camera 

Parking and reversing sensors are features usually found 
in only the most expensive vehicles, but now you can get 
these fitted to your compact car as well. A 3"x 4" screen 
mounted on your rear-view mirror is connected to a 
camera mounted on the rear bumper. This integration 
allows you to safely view objects behind the vehicle and 
avoid fender benders. 

PRICE: Rs 11,000 for a 3"x 4" screen plus camera 





«« Body Kit Material or ABS Kits 

This refers to a set of add-ons, including front 
and rear bumpers, front and rear lips, side skirts, 
air scoops, fender extenders, and spoilers. ABS 
body kits have many advantages: anti-bumping 
(reduces damage to the body of the car, non- 
distortion, toughness as well as heat and cold- 
resistance). ABS automobile body kits give your 
car a sporty look. These kits are available for 
most high-end cars. 

PRICE: Rs 20,000-35,000 





JVC KW - AVX900/A 
This power-packed offering from JVC has a 
TV tuner card, a feature few other in-car 
entertainment systems can boast of. The 7- 
inch touch screen panel gives you fantastic 
picture quality and you can also attach your 
iPod to this system. It has video input 
terminals for a camera and a headphone 
surround system. The AV output is gold 
plated. »» LED Display and Warning Buzzer 
PRICE: Rs 55,990 This is suitable for parallel parking or keeping a safe dis- 
tance between your car and the next one, especially in the 
dark. It has ultrasonic-measuring technology with a micro- 








SPECIFICATIONS: computer and consists of four precise ultrasonic sensors, a 
FORMATS: DVD-R/-RW/MP3/AACWMA playback control box, distance display and a buzzer. The auto de- 
POWER: 50 watt x 4 high-power amp tect barrier is turned on automatically while reversing and 
MOS-FET power amplifier detects obstacles at the rear of the car at a distance of be- 
Video input terminals for camera tween 1.5 m and 0.2 m. The distance is indicated through 
SD Card Slot -JPEG/AAC/MP3AWMA Playable three colours and seven lights. 

5.1 Channel Dolby Digital PRICE: Rs 1,500 


WHERE TO FIND THEM: www.eastmangroup.co.in 
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BOLLYWOOD STYLE 


They are complex moves, no doubt. But once mastered, 
they won't just make hitting the dance floor a more 
pleasurable event, but also make your body that much 
more fit:and flexible. Boogie away with 
these fun moves recommended by fitness 
expert Shaira Bhan. ANUMEHA CHATURVEDI 


























MINATIS IT: Though considered to be a 
Partof many western dances, the 
"move has made its way into our 
zBollyWood blockbusters. You must 
have seen Katrina Kaif gyrating in this 
fashion in Namastey London 
SHOW TO DO IT: The body is held still, ex- 
lE cept for the shoulders, which are al- 
ternated back and forth. So, 
when the right shoulder 
"uu goes back, the left one 
io comes forward. To be done 
f ata fast pace, the move engages the 
Echest and helps in loosening up the 
shoulder blades and toning up the 
Shoulders. It may help to hold the 
arms out slightly bent at the el- 
bow, and when the shoulders m in his comic capers. Our masala 
are moved, the hands = movies and their song and dance rou- 
should be kept in the tines are incomplete without that shaking of 
Same position. the hip. Hip movements help in toning and 






WHAT IS He Think Hrithik Roshan 
in Kaho Naa Pyaar Hai, or Govinda 


HOW IT HELPS: strengthening your stomach and hip muscles. 
Mm helps tone HOW TO DO IT: Hip moves can be done in three 
shoulder muscles. ways: the forward back motion of the hips done 


with knees bent, shaking them side by side or 
doing hip rolls, which means moving your hips for- 
ward, left, back and right, without stopping, in a 
circular motion. 

HOW IT HELPS: Helps tone stomach and 
hip muscles. 
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Chest moves 


WHAT IS IT: Our Bollywood beauties have been doing then 
since time immemorial, and Tata Young scorched the screen 
with her chest movements in the chartbuster Dhoom Machale 
HOW TO DO IT: Just like the hip movements, chest movements 
can be done in a forward back motion, side by side or in 
the form of chest rolls. Move your chest forward, left, back, 
right without stopping in a circular motion. You're downright 
amused when you see our Bollywood stars doing them, but 
these chest movements are highly recommended 

HOW IT HELPS: These moves help slim down your waist 
line, while targetting your upper torso as well 
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Sidekicks 


WHAT IS IT: The sidekick 
a brushing technique 
when practised it looks lik: 
you re brushing somet! 
off the floor 

HOW TO DO IT: Lie down 
the floor. Keeping one | 
on the ground, raise thi 
other leg and try drawin« 
line. with your toes point 
ing towards the ceilir 


Keep the knees straight 





! 
i 


and repeat the moti 


with the other leq 


| HOW IT HELPS: The 


move helps voi 


, j qe 
leaner lei nti 
and also helps tont 
and strengtne! 
nner thigh: ind 


(Shaira Bhan anchors Rbk Life on NDTV Good Tin 





HONES lg SYMBIAN 


Smart phones are no PHONES 
longer a new term. In If you really love Nokia 


devices (and who can blame 
fact, there are so many you if you do), there are quite a 





4 Operator 
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choices it can confuse ELA, i few smart E-series devices 
p^ t» Missed calls (2) from Nokia, from small 
you. We take a look at ws New messages (1) ones to big, heavy 
AS i L1 Sale j- i . 
the best smart phones IM 1130 AM-1230 PM Sales : quasi-laptop devices 
now on offer. «9 2:00 PM-5:00 PM Project 

x 1 meeting 

KUSHAN MITRA | osioon WHICH ONES? 











1. The Nokia E51 gets our vote as an 
affordable enterprise-class device. What 
we like about this device is not just its 
slim form factor but the fact that despite 
its relatively small size, it isn’t a “small” 
phone and can do everything that 
phones much more expensive can. 

PRICE: Rs 14,669 


A hoosing the right smart mobile 
( phone today can be a tough 
"ms call. Quite simply, you have too 
many choices. The problem is made 
vorse by having to choose between 
veral different operating systems, 


different types of user interfaces and 
different form factors. 






| woe 
_ Some people love using Windows Bi 1 ap ABC” 2. The Nokia E90 wins in the “high-end” 
Mobile and others swear by their qi aN category. It has a fairly easy-to-use key- 
BlackBerries while yet others will M 4 board, a large, wide screen and even 


never give up their Symbian-powered 
Nokia Communicators. At the end of 
the day, it is a personal choice, even 
though in some cases, you may not be” 
able to make that choice because 
our office will make it for you, by 
k hoosing an enterprise device. 
- All the devices featured here can 
send and receive email, do your basic 
document editing, have simple cam- 
eras and can play music and videos. 
We look at two devices on each plat- 
rm, one an affordable small device, 


ie second, a feature-packed Swiss 
Army knife-type of device. 


"s 


throws in GPS. But it weighs a ton for what 
Is essentially a phone, and because it isn't 
quite a laptop, carrying it isn't as simple as 
you might think. Don't think belt-clip 
because honestly, those are not cool. 

— PRICE: Rs 35,000 
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MOBILE 





(0) "e Phone 
g appointments SENCE Provide, 


Connect. 





1. The Motorola Q9h is the best ——— 
Motorola device being made right omm 
now, even though Motorola made the oO : 
curious decision to not give this device E 
Wi-Fi support. But make no mistake; 
this is one of the best Windows Mobile 
devices out there, slim and smart with 
an extremely good keypad. 

PRICE: Rs 19,000 


: BlackBerry 


2. The HTC Touch Dual is like the HTC 
Touch but with a sliding keypad that 
comes down, because the main prob- 
lem with the old Touch was that its 
touchscreen interface while good, 

Was not very easy to type on. This | 
device has the best of both worlds 

without really adding too much bulk. 

PRICE: Rs 27,900 





A 


i 
"ne, 
BEDS 


1. The BlackBerry Pearl is loved by 
all who use it. This device from the 
Canadian manufacturer is easy to use 
And for those of you hooked or 
Facebook, there is a direct Facebook 
application on the BlackBerry. The 
Pearl is now also available in a CDMA 
version 8120 for Reliance subscriber: 
PRICE: Rs 21,990 (8100)/ Rs 24,990 
(8120) 

2. The BlackBerry 8800/8820/8830 
is the ultimate BlackBerry. This one 
comes with another toy, GPS, and on 
Airtel you can even get free naviga 
tion on this device. The 8820 is 3G- 
capable, while the 8800 is not. The 
8830 is a CDMA device. All three are 
worth every penny 

PRICE: Rs 29,990 (8800)/Rs 31,991 
(8820)/Rs 33,990 (8830 
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Column 


TEE ZONE PRABHDEV SINGH l 
The Magic Wand of Ernie Els 





Come the 

second week of 
February, you 
can catch Els 
swing up close at 
the Delhi Golf 
Club, where he 
will be the star 
attraction during 
the Indian 
Masters 


GolfDigest 
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here's nothing blue about this man's 
rhythm. If it comes down to giving it a 
colour, I'll go with a pastel shade. 
Soothing. Maybe something on the green 
side of the spectrum. Think of the colour 
chart and a blob called pistachio green... you get 
the picture, don't you. Alfred Dunhill Cup 1999. 
India comes up against South Africa in one of the 
earlier rounds, and who does 
Jeev Milkha Singh pull out 
of the hat? A big blond called 
Ernie Els. India's best in a one- 
on-one with one of the 
game's best, in a place like 
the Old Course, St Andrews, 
and | among the witnesses. 
My memory fails me but | 
must have done something 
right at some point in time. 

Whoever came up with 
the alias Big Easy got it spot 
on. Els does make golf look 
easy. There are some golf 
swings you just can't tire of 
watching and this South 
African possesses one of 
those eminently watchable 
swings. You would be hard 
pressed to tear your eyes off 
him even if he was working 
up a sweat on the practice 
range. If you do find your- 
self in such a situation, a 
steady supply of popcorn and 
drink will go very well with the show. 

Watching him play for about four hours, from 
close enough to sniff his aftershave, was an ab- 
solute treat. And don't get me wrong here—it's 
just the golf I'm talking about. There was a cer- 
tain easiness with which he hit his first drive a 
long way down the fairway, and in the way he 
rolled in his last putt to get past Jeev. When Els 
says he hits his driver and pitching wedge with no 


Ernie Els is coming 
to a golf course 
near you 
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change in speed, he means it. I’m almost sure he 
downs his beers with the same tempo. It's 
ingrained in him. 

And now folks, get your munchies ready. Els is 

coming to a golf course near you. Come the second 
week of February, you can catch him swing up 
close at the Delhi Golf Club, where he will be the 
star attraction at the Indian Masters. This is one ex- 
hibition of ball striking Indian 
golfers should not miss. Who 
knows, the tempo might just 
rub off on you. Here’s your 
chance to say: “Oh, that was 
easy!" next time you man- 
age to hit one way down 
the middle. 
TIP | TRIED: On the subject 
of tempo and rhythm, most 
teachers will tell you to take 
the golf club back slowly. The 
idea is to keep your body 
Parts and club in sync, com- 
plete your backswing, and 
then come down all together 
and in control. There are 
some, however, who get too 
caught up in that “take your 
club back slowly” part. You 
could nip into the clubhouse 
as some of these guys start 
their backswings, get a bite 
to eat and then come back 
just in time to see them at- 
tempting to launch the golf 
ball. Guys like Els are the blessed ones. That 
smooth, seemingly effortless, swing comes natu- 
rally to them. There are golfers who might look as 
f they are swatting an irritating pest but they 
get the job done too. Rhythm is a personal and a 
personality thing. The best place to find yours—if 
you don't know it already—is on the range. 


Prabhdev Singh is Editor, Golf Digest India 
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Body Basic 


SOFT 'N' SILKY: As the winter 
winds play havoc with your hair, 
el" It, give it a deep conditioning. Since 
the cold weather causes your hair 
a | | | it minutes with aloe vera juice once a 
week. This will help restore the 
moisture and softness. 
and make your skin glow. All you need to do is oil massage once or twice a week. 
keep some of the following in mind and you can T oil can work wonders in 
d TL 3 In Vc i aif 
"m everyone this season. TEJASWI RATHORE FO OTC mI 
Í j^ d Ji hair with herbal extracts or herbal 
| M. | P oil, don't keep it on for a long 
time. Herbal ingredients are mostly 
suited for the summer. Do not 
wash your hair too frequenti 
WOOL WARNING: Woollen 


to dry, massage your hair for a few 
This winter, look beautiful, let your hair down SAY "OLIVE": Treat your hair with 
If you are used to treating your 
cooling agents that are more 
clothing like hats and scarves cat 


cause damage to your hairline 
Since they can cause breakage 
cover your hair first with a silk scart 
before exposing it to winter wraps 
TRIM IT RIGHT: Winter's when 
the split ends work their way uf 

to the hair shafts. Hence, trim 
your split ends 

STICK TO BRANDS: For stylised 
coloured and straightened hait 

it's time to take extra care. Says 
Rimjhim, hair expert at the 
Ravissant Beaute, a wellness sal 

in New Delhi: "The first step t 
healthy stylised hair is to use thi 
products that your expert has 


S K | N CA R F N advised and not cheap replace- 
x ments. This will help maintain style 


MASK IT: During winter, dryness is a major problem. > as well as the quality of your hait 
Use cleansing milk to clean your skin. Exfoliate your skin once a à 
week and follow it up with a hydrating face mask. N 
SHAVE EASY: Men face a problem of rashes and extreme dryness 

after shaving during winter. Use an anti-rash serum before your 

shave to prevent this. After shaving, feel free to use your 

after-shave but follow it up with a moisturiser. yy 





A DROP OF OIL: Add a few drops of almond or olive oil to the us 
water you are using to bathe. Alternatively, lightly rub some oil on 

your body before getting under the shower. Avoid using very hot 

water as this will only decrease the natural oils in your skin. 
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Launch Pad 
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Take your pick from the [ / 
best new launches in jewellery, 
clothes, bags and much more. 





Reverso Squadra Black from 
Jaeger-LeCoultre 


The Reverso Squadra Black from Jaeger- 
LeCoultre celebrates a return to the ori- 
gins of the reversible watch. The Reverso 
Squadra Hometime Black is the indispen- 
sable traveller's watch. The model is avail- 
able in a limited edition series of 500 in 
18-carat gold and is also available in steel. 
PRICE: Reverso Squadra Hometime Black 
costs Rs 3,01,500 

AVAILABLE AT. The Oberoi, New Delhi 


LG Viewty from LG 


LG has launched its first 5 megapixel 
camera phone. The Viewty boasts of 
several unique features such as the fastest 
recording speed and optimum functional- 
ity. The 5 megapixel camera phone has 
been certified by Schneider-Kreuznach for 
its distinct clarity. 

PRICE: Rs 21,900 

AVAILABLE AT: LG stores and 

multi-brand outlets across the country 








Valentine's Creations from Ravissant and Lladró 


With Valentine's Day fast 
approaching, Ravissant has come out 
with its Valentine's collection for you 
to serenade your loved ones. The 
collection includes anniversary rings, 
stackable bangles, bangle cuffs, 
necklaces, pendants and earrings. 
The special selection of 
porcelain figurines from Lladró are 
dedicated to love and all that it 
represents. 


PRICE: Rs 23,500-Rs 4,72,500 for the 
Ravissant jewellery. The range for 
the Lladró figurines is between 

Rs 25,175 and Rs 94,000 

AVAILABLE AT. The jewellery at the 
Ravissant store in Taj Lands End, 
Mumbai. The figurines are available 
at Lladró boutiques in Mumbai, 
Bangalore, Chennai, Kolkata and 
Hyderabad and by personal appoint- 
ment in Delhi on 95124-4100943 





Romantic Escape for 
Valentine's Day ..... 


Rebak Island Resort-A Taj Hotel 
A secluded and charming cluster of 
luxurious timber villas, is the only 
resort on the privately owned 390 
acre Rebak Island that commands 
a magnificent view of the Senari 
Straits bordering the Andaman Sea 
The Rebak Island, named after the 
native Rebak tree, is one of the 99 
isles that make up the legendary 
Langkawi. The island is blessed 
with a balmy climate, stunning rock 
formations, a lush forest that goes 
back a million years, picturesque 
waterfalls, limestone outcrops, 
fascinating caves and pristine. 
secluded beaches.Rebak Island is 
ensconced by crystal-clear waters 
teeming with marine life, that are 
perfect for a range of water sports 
and recreationalactivities. The hotel 
has the only fully equipped marina 
in Malaysia. 


Set away from the mainland, the 
island enjoys an exclusive and 
tranquil ambience It is 4 kms away 
from the main island of Langkawi 
and 15 minutes luxury ferry ride 
from Port Langkasuka jetty. The 
soothing whisper of waves, the 
fragrance of flowers and herbs, 
the exclusivity of a private island 
and the comfort of sheer luxury 
meld to offer a truly special tropical 
paradise. 


Must do... 

Romantic, candlelit evenings by a 
picturesque boardwalk, overlooking 
clusters of fishing boats in the Marina 


TRAVELI 


Heena Akkhtar, COO, 
TravelPort Holidays 





Email : holidays@travelport.i: 
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Launch Pad 


Integra Classic LCD TV 
from Videocon 


Videocon has launched its new "Integra 
Classic LCD TV". Integra Classic LCD TV is 
India's first LCD TV with cinema surround 
system and 1,000 W PMPO sound output. 
This LCD is designed with Sound Port Unit 
for a unique cinematic experience. 

Rs 39,990-Rs 49,990 

Leading electronics stores 

across the country 







Faux Fur Bags from Da Milano 


The limited edition collection of faux fur bags from 
Da Milano symbolises polish, finesse, and subtle lux- 
ury. Take your pick from classic day bags, stylish Í 
satchels, shoulder bags, hand totes and the 
quintessential evening clutch. Crafted in faux fur, the 
bags have been put together with buckles, decora- 
tive pendants, and leather wrapped carry handles. 

Rs 7,995-Rs 16,995 

Da Milano stores and multi-brand 

outlets across the country 
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Get back into shape with Power Plate 


adonna owes her wonder figure to it. Sadie is its fan. The 
M: cosmonauts used it in outer space and now you 

can enjoy it in the peace and calm of your own home. 
After creating waves in more than 50 countries, Power Plate is 
introducing the cutting edge technology - the Advanced 
Vibration Technology™, to India. This multi-functional machine 
is rapidly capturing the attention of health & fitness 
professionals, elite athletes and famous celebrities around the 
country. 
Power Plate ® is the industry leader in three dimensional 
Advanced Vibration Technology™ Power Plate machine works 
because it naturally activates reflexive muscle contractions 
and 15 minutes on the machine, three times a week, can help 
you to: 
* improve muscle strength 
* increase bone density 
» enhance flexibility 
* increase performance 
* reduce cellulite 
* increase blood circulation 
* aid speedy recovery and regeneration of damaged tissue 






















"We're thrilled to introduce the Indian health 
and fitness community to the wonders of 
this incredible machine. Power Plate 
allows you to Believe in Yourself and to 
Believe in the Potential for change", 
says Mr. A.K.Dewan, CEO , Power 
Plate India. 


Power Plate machine can be used 
as a stand-alone machine or as a pre 
and post workout complementary to 
traditional strength training. The price 





range at which Power Plate models 
4 are available varies between 
lim. 1.5 lakh to5.75 Lakh and is 

: available in India in Delhi, 

: = Mumbai, Bangalore, Pune, 

gu Ahmedabad, Chennai, 

y’ Indore, Ludhiana, Jaipur, 
Jodhpur, Panjim, Lucknow, Gurgaon, Gaziabad, 
Hyderabad and Kolkata. 





Karan & Nasir step bach in time to be in trend 


confidence. It is your clothes that tell most about who you 
are. KARAN & NASIR have learnt this fact through sheer 
hard work, putting in years of labor as apprentices and 
assistants with the innovators in the sphere of men's designer 
wear for almost 15 years. During 
their years of hard work and 


C» is an expression in itself in the sphere of 


learning they — have been 
instrumental in changing the 
gentlemen's expression from 


designer stores in Delhi, being 
pioneers in high end wear and 
designer wear for men. 

In their continuous endeavor to 
dress the men elegantly, KARAN & 
NASIR have started on their own 
and have now opened a showroom 
each in lajpat Nagar and at Square One mall, Saket. 

They have not only kept the contemporary styles and taste on 
their platter but have also taken an initiative to revive an age old 
tradition in tailoring. At their outlets you can experience the return 
of a cult in custom tailoring which is a specialty of the London's 
Savile Row (The street in Mayfair, Central London, is renowned 





for its men's bespoke tailoring) now here at these showrooms- 
‘Bespoke tailoring’. In which the Pattern, the Cut and Fit are 
exclusive for a suit for each customer and never repeated. 

The range includes world over Fabrics, Sherwanis, Jodhpuris, 
Kurta Pyjamas, Western Classic Suits, Evening Party wears etc. 
The exclusive range of garments 
spell high style with top quality and 
perfect custom fit at reasonable 
prices, subtle yet eye catching! 

It is often said that real style is a 
journey and not a destination. A 
journey on which KARAN & NASIR 
wish to embark with the 
expectations of their clients not 
only in terms of latest styles and 
trends but always blended with 
exquisite world class quality 

With an indomitable passion and an unquenchable thirst for 
excellence KARAN & NASIR promise to provide their clients 
and patrons with an authentic stylized lifestyle now and in 
years to come. With this resolution of theirs they wish to begin 
an everlasting relationship with all their customers old and 
new. 
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Launch Pad The New Eyewear Collection 
from Just Cavalli 


The brand new collection from Just 
Cavalli is seductive, stylish and makes sure 
all eyes are on you. This unique design 
comes in red enamel, burgundy, bright 
acid green, yellow and blue. 

Rs 9,000 

All leading multi-brand 

outlets across the country 









^T 





The Fall/Winter Collection from Corneliani 


Corneliani, the Italian brand best known for its suits and sports 
coats, has come out with its fall/winter collection, broadly divided 
into two categories: Lifestyle and Sport. The collection includes 
dinner jackets, tailcoats, jazz jackets, knitwear and casual jackets. 
Rs 5,000-Rs 90,000 
Blues Clothing Company, South Extension, Delhi 


X 


A1 


" 1k: ] ý 
Eu diis se? = esac A 


Villa Maria Wine 


This wine from New Zealand has 
been created from vineyards of 
exceptional quality and boasts of 
exotic pear-drop and spicy 
cinnamon aromas, and is famous 
the world over for its richness. 
PRICE: On request 

AVAILABLE AT: Leading liquor 
outlets across the country 
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LIVE, LOOK, INDULGE AND 
TRAVEL LIKE ROYALTY 


Red Wine FAQ | Hi-Tech Turntables 
Blazer Chic | NZ Adventure 





The complete make-over kit 


for your living room 


a 


Pays 5 xL vs SN 





When it comes to choosing the upholstery 
for your furniture, you demand nothing but 
the best; just like discerning gentlemen who 
have made Raymond their first choice in 
suiting for over 80 years. 

Now, Raymond brings the same style and 
attention to detail to furnishing fabrics. 


Meticulously crafted, each design is a delight 





to the eye and comfortable to the touch. 
With over 200 contemporary and classi 

shades and designs, whatever your needs, you 

are sure to find a fabric that’s just perfect for 

you. 

So the next time you are looking for 

furnishings for home or office, why not 


come to those who know fabrics best! 





FURNISHING S 


LIFE DELUXE 


spirations are limitless. Those driving mid-size cars want to buy SUVs and 
SUV owners look at Bentleys with that dreamy look in their eyes. It's much 

the same everywhere. How many times have you changed your mobile 
phone to buy the “latest” and “smartest” one in the market? Or what about that 
bespoke suit you ordered last month because your wardrobe didn't quite have 
a suit to go with the new Corneliani shirt? 

The cover story this time deals with our aspirations that revolve around 
living a happy life with all the luxuries of this world at our fingertip. Life Deluxe 
tells you how you can literally live life king-size. Getting this package together was 
not easy at all. It involved an unbelievable amount of research both in cyberspace 
as well as in the real world, talking to experts and travelling to several showrooms, 
boutiques and corporate offices with photographers in tow, to shoot some of the 
most exclusive and expensive items you can possible own. 

You see, at B7 More we leave nothing to chance. So, before we tell you how 
good a wine or a car is or how exactly to use your phone camera, we talk to the 
best in the business or try it ourselves so that we know what we are talking about. 

That's why when we decided to write on turntables coming back into fash- 
ion (remember the old record player that would play those LPs?), we searched 
the lanes of Mumbai to find out the best places to buy new and fancy turntables. 
And we drove the new Volkswagen Passat on the streets of Delhi so that we could 
give you a lowdown on this superb set of wheels. In keeping with our focus on 
a luxurious lifestyle, we spoke to the owner of the well-known Chateau Pontet- 
Canet in Bordeaux to find out how to choose the best red wine. We also sent our 
tech expert to click away on his smart phone for a day. He came back and wrote 
a piece on how to improve your mobile photography skills. 

We are sure you will enjoy all these pieces as well as the others. And, of course, 
move one step closer towards living a life that's truly "deluxe." 
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men's jewelry & accessories 
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1A : 2006, Panchratna, Opera House, Mumbai - 400 004, INDIA. Tel. : (22) 2364 0321 / Cell : 98203 75755 / E-mail : sales@thia.us / Website : www thia us / Toll Free :1800- 22- 8442 
JEWELERS INC. : Boca Raton, Florida - 33432. U.S.A. Tel. : (561) 368-0057/E-mail : sales@dev-group.com DEV JEWELS B.V.B.A. : 2018 - Antwerp, BELGIUM. Tel. : (03) 226 6817/E-mail : dev-antwermp@gio.be 


available at : Chennai - NATHELLA - T.nagar 37 South Usman Road Tel 24360060 - Purasai Prince Towers Tel 26431555 Anna Nagar C36 Second Avenue Tel 262676 Velachs elachery Main Road 
#592500 Goa, Panjim - JAVERI'S - 3 GOVINDA M. G. Road Panjim Goa -403001 Tel 0832-3292321 / 6514004 Cell 09370178265 
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CONTENTS A GUIDE TO LUXURY AND LIFESTYLE 





LIFE DELUXE 


Why make a lot of money if you can't really live, look, travel and indulge like royalty? 


We tell you just that: how to have a life which is truly ‘deluxe’. 


Be a Trail-blazer 

We take a look at how a blazer can go 
well both in office and at the party 
and give you some cool tips on how 
to get the most out of yours. 


Lounge in Luxury 
Two great lounge bars that havere- 
invented themselves and are 
once again attracting the 
A-listers get our vote 
this time. 








Food for Thought 

Cookbooks seldom qualify as good 
reading material. The three books 
featured below are honourable 
exceptions. Fun to read—they also 
make you think hard about your 
culinary skills. 
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CONTENTS A GUIDE TO LUXURY AND LIFESTYLE 





Piano Man Oscar Peterson 
When pianist Oscar Peterson passed 
away last December, the world of jazz 
lost one of its most astonishing stylists. 
In this issue, we pay tribute to the 
great man by reviewing two Classic 
performances from a career spanning 
six decades. 


Panasonic Technics 





Turn It On 

As it gets increasingly difficult to hunt 
down turntables, we take a look at 
some new and interesting ones that 
have put the boom back in the 
‘boombox’. 
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Wine Is a Happy Drink 

Alfred Tesseron, owner of Cháteau 
Pontet-Canet, tells you how 

to choose a red wine that suits 
your palate and your pocket. 


Pricey Isn't Always Perfect 
Column by Sourish Bhattacharyya, 
Executive Editor, Mail Today 





Improve Your Mobile 
Photography 

Most high-end mobile phones have 
good cameras. So, why do the 
photographs still come out blurry? 


Easy Driver! 

As far as nice, comfortable saloon cars 
go, you really could not do much 
better than the Volkswagen Passat. 


Fauna Lends a Hand to Randhawa 
Column by Prabhdev Singh, Editor, 





Golf Digest India 
st tn s = iT a É nisa adventure in you mese Window à; 
; 1964 From tea sets and spirits to bath settings 
with these new machines that tell head down under to New Zealand and 
| | dip and pearl pendants, check out 
you a lot about your fitness levels experience a new high in the adventure 


| what's new this fortnight. 
as you work out. capital of the world—Queenstown. 3 
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=] CONVERTABLE 





One table free 
with every chair. 


The ‘Convertable’ is a chair that transforms 
into an office desk at the press of a button. 
Or vice versa. Designed for the modern office, 
this inspired design is ideal for training rooms, 
conference halls, and just about anywhere else 
in your office. Even before you can marvel at 
its utility, the array of bright colored 
convertables delights the eye, puts you at ease 
for the work ahead. If pressed for workspace, 
you can stack up these convertabies on a 
trolley. With its looks, comfort and flexibility, 
the Convertable makes the classic office chair 
look decidedly geriatric. 
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Featherlite Collections, 416/A, Miller Road, Vasanthnagar, Bangalore - 560 052. Tel: 080 4020 9631 - 37 Mob: 9342455502 
Fax: 080 4020 9610/2225 6083 Email: salesfcGfeatherliteindia.com Web: www.featherliteindia.com 

SHOWROOMS 

BANGALORE: 08040209631 / 32 CHENNAI: 044-28256251 / 28232764 MUMBAI: 022-24924948 / 9320655509 NEW DELHI: 011- 
26277289 / 51603911 PUNE: 020-66012817 / 9890155553 SECUNDARABAD: 040-27802602 / 27808906 GOA: 09325051361 KOCHI: 
0484-2776935 / 3269383 MANGALORE: 0824-2440141 / 2428741 KOLKATA: 093398-77051 / 033-32429089 BEGUSARAI: 06243- 
249234/243265 TINSUKIA: 0374-2340591/09435036546 SURAT: 09824475251 

REPRESENTATIVE: BHOPAL: 0755-4280039 /0930310055 


Franchisees invited. For enquiries call 09980010943 or mail to danish@featherliteindia.com 
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Cover Story 


WHY MAKE A LOT OF MONEY IF YOU CAN'T REALLY LIVE, 
LOOK, TRAVEL AND INDULGE LIKE ROYALTY? WE TELL 
YOU JUST THAT: HOW TO HAVE A LIFE WHICH IS TRULY 
‘DELUXE’. DHIMAN CHATTOPADHYAY 
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ou roll into bed and switch on the iPod. John Denver's 
voice fills the room singing Dreamland Express. 
And you begin to daydream. What if you were 
not just plain wealthy but one of the classiest 
billionaires around? What would you do with 
all that money? Would you know how to live the life 
that your "poor millionaire friends" could only imagine? 
Recently, | had a similar dream. In it, | had loads of 
money and the chance to see the world and own whatever 
| wanted to (but for the limited purpose of this story, we've 
restricted our list to products and services available in India). 
So, | first went about looking for a great place to live in. | 
searched some of the richest addresses in India but finally 
‘plumped for this brand new, cute "little" 6-bedroom luxury apart- 
IW ment with a private garden on the 61st floor of a tower facing the 
wN \ a Arabian Sea. It didn't cost me the sky at Rs 40 crore and so it left me with 
aa few billions more to spend. 
I — It was then that a voice whispered in my ear: "Does your home look lux- 
b. urious enough?" | figured she was right and went searching for Versace tiles 
| T todo up the floors, picked up this nice affordable ready-made kitchen that 
Hacker was selling for a mere Rs 99 lakh, got Swarovski to set up the bath- 
room for Rs 50 lakh and then went about ordering the other stuff, you 









know, the beds and the diamond chande- 







































liers, et al. " 
Then this stunning woman walked into my "4 b "b Lt ^1 | 
dream and told me that to live like a king, | had to ivy py $ 
dress like one as well. So it was back to shopping. x. " 
Made-to-measure suits from Brioni and Pal Zileri fol- ib E 
lowed, as did shoes from Canali, clothes and accessories for M A im 
my partner from Milleret, Versace and Jimmy Choo. ri i^ $7 
That evening, happy with the way things were moving, | Loeb 


called some of my friends over to show them what "Life Deluxe" 
really meant. | opened the bottle of Chateau Petrus to kick-start cel- 
ebrations. After dinner, where everyone swooned over the gold 
Merdinger dinner set, we opened the Richard Hennessy cognac, which is 
as expensive as spirits get in India. 
Next morning, both of us were picked up in the S-Class Merc (ah! well, some- 
times we have to pretend to be ordinary mortals) and were taken for the most ex- 
pensive spa treatment in India. The caviar facial and the chocolate massage were 
awesome and the best part was the bill (Rs 1 lakh for a couple) didn't pinch at all. 
Now we were all set to take the world in our stride. So, off we went to the air- 
port (in the Rolls, but of course) and took our seats on the Diamond First 
Class of Etihad Airways to JFK. The price: a mere Rs 3 lakh each. We landed and 
went on board the luxury "Celebrity Cruise" liner to Scandinavia. We chatted 
with others about our hard days as millionaires and played roulette. Oh yes, 
| did win a few billion more. But just as | was collecting the dough, | woke up. 
Back to reality, my wife gifted me a book where a certain chap by the name of 
George Bernard Shaw had written: "Some men see things as they are and ask: ‘why?’ 
Others dream of things that never were and ask: 'Why not?' " 
So | figured | would share this dream and this clever line with you. Go 22 
ahead. Check out the following pages to see how to realise your dream | 
and live a life that's truly "Deluxe". Dare to dream. 
ADDITIONAL REPORTING BY KUSHAN MITRA AND TEJASWI RATHORE 
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bt: 
MAKE SURE YOUR DREAM HOME AND ITS 
CLASSY INTERIORS ELICIT A WONDROUS 
GASP FROM YOUR FRIENDS WHENEVER 
THEY STEP INTO YOUR KINGDOM. 


ALMOST 
HEAVEN 


4 Oberoi Skyz-Worli-Mumbai 


VHY YOU MUST LIVE HERE: Imagine living in an apart- 
ment on the 61* floor of this tower, overlooking 
the sea, with your private garden and sun deck. 

Rs 40 crore 


K UP: www.oberoiconstructions.com 
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T Romeo & Julia Kitchen 
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WHY YOUR HOME MUST HAVE IT: This superb kitchen from 
— LI eo T —— e: Hacker has a silent move worktop that slides horizontally 
æ co S over the working counter to separate the washing/ 
Lo s x e - 
` n e cooking areas. 
E " —— 
"X pe —~ From Rs 35 lakh to Rs 1 crore 
e- — —— AVAILABLE AT: Hacker outlets in Bangalore, Delhi, Mumbai 
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| € B&O Home Theatre System | 


This will make all your 
dreams come true. The finest 
quality theatre experience 


Rs 40 lakh 
A AT. B&O stores 
across the country 






1 The Swarovski Bathroom 


WHY YOUR HOME MUST HAVE I 
A bathroom made of granite, 

limestone, ceramic, crystal and 
chrome. Need we say more? 







has the world's highest 
contrast ratio of 10,000:1. 


Rs 3.68 lakh 
AVAILABLE AT: Transgrip, 
Wazirpur, New Delhi 














On request 
EMAIL: SwarovskiBathroom@id/pool.de 








+ The Bose Lifestyle 48 Series III 


AAC AA 





WHY Y WIR Hi j . IANI 
The system stores up to 340 hours of 
music. You can hook up the system 
across 14 rooms, with crystal clear 
clarity in each. 


Rs 2.3 lakh for the basic system 
AILABLE AT: Bose stores across Metros 
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= Ravissant Teakwood Bed 


mE WHY YOUR HOME MUST HAVE IT: This is 


the last of four-poster beds 
procured from a British couple in 
Bangalore. A typical Victorian bed, it 
is made of 100 per cent Burma Teak. 





On request 


LABLE AT: Ravissant store, 
New Friends Colony, New Delhi 


| T Philips Ambi light LCD HDTV | 


HY YOUR HOME MUST HAVE IT: This 
+ alee ine ik HDTV features 
2,250 diamonds. 


Rs 60 lakh 
ILE AT: Philips stores across India 


E Versace Tiles | 


HY YOUR HOME MUST HAVI t The 
beautiful tiles symbolise amike 
sheer luxury and elegance. Walk on 
these tiles and you will know why we 
wanted you to buy them. 





Rs 49,500 per piece 
ABLE AT: Tiles & Styles India, Lower 
Parél, Mumbai 


| T Merdinger Dinner Set | 


WHY YOUR HOME MUST HAVE IT: Made of fine ivory porcelain with gold embel- 
hiér and set in 18 carat gold-plated metal base, this dinner set is for 
very special people. Take it out only when you really want to celebrate a 
special day. 
Rs 20 lakh onwards 
Ravissant store, New Friends Colony, New Delhi 
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PERFORMANCE 


Every inch, a finely chiseled work of art. Every bit, a power packed performer. Presenting the XPS'" range of sleek 
laptops from Dell'". Powered by the Intel* Core'"2 Duo Processor, Genuine Windows Vista* Home Premium and 2GB 
of memory for unmatched performance. Available in a choice of 3 colours - Crimson Red, Tuxedo Black and 
Midnight Blue. 

XPS'". Where performance meets art. 


\ DELL™ XPS” M1530 LAPTOP DELL” XPS” M1330 LAPTOP 


Rs. 49,900" Rs. 52,900" 


E-Value Code: R510205 E-Value Code: R510206 


X 


* Intel” Core™2 Duo Processor T5450 
Genuine Windows Vista” Home Premium 
2GB Memory, 160GB* HDD 
15.4" (39.1cms) Widescreen Display 


St * intel" Core™2 Duo Processor T5450 
arting weight at 
1.92kgs only!’ * Genuine Windows Vista” Home Premium 
* 2GB Memory, 160GB* HDD 
. 13.3" (33.7cms) Widescreen Display 


CALL US or GO ONLINE 


Vw I9OO 425 BTVS wea cine siian sins  O80-2510 8978 
XR Configure yours online at WWW.dell.co.in 


or more information, email: dell enquiries dell.com 
Prices valid till 29th February 2008 


"Sales taxes or value added taxes, local taxes and any other applicable levies are additional. By delivery only. Delivery charges of Rs. 900 per unit are payable on Dell 
KPS™ Laptops purchased 
taring weight is base 13:7 LLH. display, Siot-load DVD t er and t 
Important Dell Details. DELL'S TERMS AND CONDITIONS: A 
ISTAKES Wl "ng d n t Ire madi ng 


st GOODS BY DELIVERY ONLY 
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Cerimonia Suits 


À 


Pal Zileri knows how to make 
you look and feel like a 
billionaire with taste. 


Rs 1 lakh to Rs 1.5 lakh 
Pal Zileri Store, 
Hotel Intercontinental Eros, 
New Delhi 











HOW YOU DRESS SAYS A LOT ABOUT 
YOU. WE SUGGEST YOU TAKE OUR 
ADVICE AND MAKE YOUR 
WARDROBE THE BEST IN BUSINESS. 





Comeliani Shoes | 


They're soft, easy on the feet and look 
amazing. Once you wear these, you 
won't want to take them off—ever. 


Rs 35,000 
Blues Clothing Company, 
South Extn Part-1, New Delhi 





E Versace Belt | 
Sport 


this black leather belt to a party and 
they won't be talking about much 
else over drinks 


Rs 11,000 
Blues Clothing Company, 
South Extn Part-1, New Delhi 


















WHY YOU SHOULD BE 
SEEN IN THIS: A tie 
that's 100 per cent 
silk and reversible 
—woven with a 
24-carat gold 
thread. Make this 
your own. 


Rs 10,000-plus 
AVAILABLE AT: Canali 
Store, ITC The 

Maurya, New Delhi 


Comeliani Shirt 


WHY YOU SHOULD BE SEEN IN THIS: Nothing quite reflects luxury 
as much as a crisp white shirt. Pair this with a formal suit and 
wow the world. 


Rs 12,000-plus 
AVAILABLE AT: Blues Clothing Company, South Ex., Part-! 
New Delhi 








[e Canali Leather Bags | 


WHY YOU MUST HAVE IT: The 
finest original leather bags you 
will lay your eyes on. Going to 
work will suddenly become a 
style statement 

On request 
AVAILABLE AT: Canali Store 
ITC The Maurya, New Delhi 





Ferragamo Cuff Links 


WHY YOU SHOULD BE SEEN IN THIS: Black on 
silver looks really smart and these 

cuff links will look elegant with a great 
shirt, paired with a designer suit. Sport 
these only when you are wearing your 
best clothes. 


Rs 7,000-9,000 
AVAILABLE AT: Ferragamo, Grand Hyatt, 
Mumbai. 


bt. 


Life Deluxe 





B Evening Dress from Ferragamo | 


WHY YOU SHOULD BE SEEN INT : Ever been called 


Cinderella? Wear this and you Smid just be! 
On request 

AVAILABLE AT: Ferragamo, Grand Hyatt, 

santa Cruz, Mumbai 
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> Muffin Bags 


WHY YOU MUST HAVE IT: These muffin 
bags don't just have a cute name, 
they are smart and elegant (not to 


mention rather expensive). 


Rs 25,000 upwards 
AVAILABLE AT: The Moschino store, 
Taj Mahal Palace & Towers, 
Mumbai 


i Jimmy Choo Shoes 


WHY YOU SHOULE EN IN THIS: The 
Ray shoe in Shiney Watersriake leather 
with matte gold studs on the toe is 
perfect for an evening out. Get set to 
be the star on the dance floor. 


Rs 68,000. 
Prices go up to Rs 2 lakh 
AVAILABLE AT: The Galleria, Nariman 
Point, Manis! 
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t Gypsy Gold Earrings 
| c 
Sure, you've worn dia- 
monds before, loads of 
them. But 128 of them on 
your ears alone? Buy this 
set of earrings in pink gold 
set in 128 diamonds of 7 
carats and see the other 
| women go "wow" 


Rs 12 lakh 
Mirari store, 
Shangri-La Hotel, 
New Delhi 


Tourmaline Ring | 
WHY YOU MUST HAVE IT 
A flaming red ruby set in 
diamonds. Fiery and beauti- 
ful. Suits you? Go for it. 


Rs 413,000 
AVAILABLE AT: Mirari store, 
Shangri-La Hotel, New Delhi 
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[1 Ferragamo Belt |] 





Power—that word is writte 
all over this belt. With this around your waist, the 
world will know who not to mess with 

Rs 17,000-plus 
Ferragamo, Grand Hyatt, Mumba 















| > Gloves from Gucci | 


Smart black 
leather gloves that keep your hands 
warm and match perfectly with that 
sexy black dress. When things seem 
rather chilly in winter, slip this on 
The party will just get hotter for the 
men. 
















On request 
Gucci Stores in 
Mumbai, Delhi and Bangalore 
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a Aigner Bianca Bag | 
WHY YOU MUST HAVE IT: These 
exclusive bags experiment with 
shapes in very soft, light calf- 


skin. You will feel sexy just car- 
rying one to work or to dinner 


Rs 30,000-90,000 
AVAILABLE AT: Aigner stores in 
ITC The Maurya, Delhi & 
Grand Hyatt, Mumbai 


PSEREN RITTER 


TAKE A CHOCOLATE 
MASSAGE AT A ROYAL 
SPA, SIP THE BESI 
COGNAC AND PUFF 
ON A DESIGNER CIGA 
REDEFINE LIFE IN THE 
LUXURY LANE. 


— Richard Hennessy Cognac 


WHY YOU MUST TRY IT: Ah! 
There's nothing quite like 
cognac to make you feel 
special, is there? Bring out 
this bottle on a special oc- 
casion and just watch the 
smile on everyone’s face. 


* (Rs 2,05,355 
AVAILABLE AT: Juben Wines, 
Juhu, Mumbai 


WHY YOU MUST TRY IT: Puff 
on this cigar as you strike a 
business deal. This designer 
cigar will make that million- 
dollar contract taste sweeter. 


Rs 1,250 per stick 
AVAILABLE AT: Most five-star 
hotels across India 











Ef sereno seoa | 


WAJ 





The Sereno Spa was voted 
the "Best Spa in Asia" at the 
2006 Annual Readers Spa 
Awards in London, hosted 
by Conde Nast Traveller. 


Rs 2.2 lakh for a 
seven-day package. 
The Park Hyatt, Goa 


DB JW Blue King George V | 


WHY YOU MUST TRY IT: This 
limited edition blended 
Scotch whisky is so smoot 
that you might just not shift 
loyalty again. Not too easy 
to find a bottle, though. 


Rs 30,000 
AVAII E AT: JW Blue Store, 
Pali Hill, Mumbai 






















E | Petrus Pomerol Wine 


WHY YO This is 
the most expensive wine that 
you can buy in India. A bottle 
at the Taj Mahal Palace & 
Towers in Mumbai costs Rs 1 
lakh. Try it. Simply divine. 


Between Rs 65,000 and 
Rs 1 lakh. pe 


a 








Select five-star 
hotels across 
india 





k i | Aura Solitaire | 


NHY YOU Chocolate body wrap, diamond 
dust body polish, aromatherapy massage, caviar Tacia 
and a free Merc ride: This is the ultimate experience 


Rs. 1 lakh for a couple 
Aura Spa, The Park, Kolkata 


Ia Zodiac Grill | 
EM 1o... — 


zj 





WH )JU MUS Try the nine-course set meal here 
and you will never want to eat anywhere else 


Rs 12,000 for two. This can go up to Rs 1.12 lakh 
depending on the wine you order 
E: Zodiac Grill, Taj Mahal Palace & Towers, Mumba 
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SHOW OFF 


AI HOME, IN A PARTY, OR EVEN DURING BOARD MEETINGS, 
SHOW “EM THE STUFF YOU'RE MADE CF. 

















| + Vertu Ascent n 


WHY YOU MUST HAVE IT 


| | j^ A titanium chassis, a scratch- 
1 Jd «€ Niagara Chandelier resistant sapphire crystal face, 
: MH aia ii d re pape created by 
Draw gasps of surprise the man who composes James 


from friends when they ses a and amazing 
stare at this masterpiece si nological Dack-up. 
made of 104 graceful This is a must-buy. 


H- porcelain fairies. The sub- : Rs 3.26 lakh 
tle light of the fibre optics AVAILABLE AT: Popley & Sons, 
brings the fairies to life. Mumbai, and select stores 
NI Rs 23.96 lakh in Delhi 
AVAILABLE AT: Lladro 
showroom in Marine 
Drive, Mumbai 





|t Asus Lamborghini VXI Notebook | 


NI A fusion of information and 
automobile technologies, this superb new laptop 
boasts of an Intel Core 2 Duo Processor T7400; Inte 
945PM; Intel 3945ABG; DVD Super-Multi Double 
Layer; Bluetooth Mouse 


' Rs2 lakh 





| T Queen of the Nile 


So carefully is each piece 
crafted that there are only 





e. 





Select computer outlets in India 








100 pieces of this limited 
edition porcelain creation 
available in the world. A 
masterpiece in porcelain. 









L Silver Fountain 





i Golden Leaf Ashtray 





Your neighbour asks how yot 








Rs 64 lakh NHY YOU MUST H water your indoor plants and you say: "Oh! my : 
Lladro bou- This “fallen leaf" ashtray fountain channelises the water to the plants” —ho\ 
tiques on Marine Drive in is made of fine glass cool is that? This is a limited edition piece. Go get it 
Mumbai and M.G. Road | i 
composite with 18 karat Rs 6.75 lakh 





in Bangalore premium gold-plated 


metal. Smoking a cigar just 












T: Ravissant, New Delhi 





got classier. Buy it now. € 
Rs 1.37 lakh AA 
Ravissant | a= 
stores at Kemps Corner | 
and Cooperage Road "i j TN 
in Mumbai |; NS 
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Life Deluxe - 


p Di Grisogono Lipstick Watches 


WHY YOU MUST HAVE IT: Check the time, on 
your lipstick-shaped, diamond-studded 
watches and let others stare. Set in white 
gold, the price of these watches varies 
depending on the number of diamonds 
(all of 10.02 carats). Some have as many 
as 600 diamonds on them. 


Rs 35 lakh to Rs 1 crore 
AVAILABLE AT: Shangri-La Hotel, New Delhi 









| t Choker 


Made from Citirine and 
South Sea pearls, this 
choker definitely packs 

a punch. Paired with ear- 
rings, this set is a must if 
you enjoy the finer things 
in life and have an eye for 
exquisite craftmanship. 


Rs 13 lakh 
(with earrings) 
j Ravissant 
stores at Kemp's Corner 
and Cooperage Road 

in Mumbai 








[= Panthere Sunglasses 





l It's a Cartier 
need we say more? The world will 
look better and brighter the mo- 
ment you sport one of these. 


Friends and acquaintances at the 
party will be dazzled for sure. 


Rs 20,000-55,000 


Cartier stores in 


Mumbai and Delhi 











[ > The Shine Collection | 





A watch 


that's pure gold and a watch you 


can't really walk into a store and 
buy. It is rather exclusive and 
brought to the store only after 
you confirm an order. 

Be one of the extremely lucky 
few in India to show off this 
sensation from Raymond Weil. 


Rs 11 lakh 
Popley & Sons, 
Bandra (W), Mumbai 
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| Moschino Sunglasses 
( a 


There is more expensive 
eyewear around, but there's a certain something 
to this one (maybe it's the way the name is 
pronounced) that makes it so desirable 


Rs 17,000 upwards 
Moschino store at Taj Mahal Palace 
& Towers, Mumbai 

















F z y — 
t 18 Forever from Milleret 


l Set 
in white or yellow gold 
with between 35 and 250 
diamonds (depending on 
the model), these watches 
will make you feel like a 


queen 4 Instrumento Uno 


Up to Rs 5 lakh 
Just in Vogue 
in Mumbai, Vummidi in 
Chennai, C. Krishniah 
Chetty & Sons in Bangalore 


These watches are polished 
18K pink gold with a gen 
uine black alligator strap. 
The crown sports a natural 
black diamond and it is 
water-resistant up to 30 
metres 


Rs 1-2 crore 
Di Grisogono, 
Shangri-La Hotel, 
New Delhi 


Bl: Ring | 

WHY YOU MUST HAVE IT: Wear 
this ring and you will always 
be known as the yellow sap 


phire woman. Dazzling isn't 
it? What are you waiting for? 


Rs 5.15 lakh 
AVAILABLE AT: The Mirari store 
Shangri-La Hotel, New Delhi 





| Bentley Pens 


People drive cars 


REN worth this much. This limited edition 
et pen from Bentley is a "gem" in every 
sense of the word. Trust us, your peers 
on the board of directors will turn 
green with envy when you take this out 
of your pocket. 


^ 


Rs 3.5 lakh 
Bentley Store, Delhi 
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n't forget to consider... | 


[E Don't forget to consider... | 


WANT TO KNOW HOW THE WORLD'S RICHEST TRAVEL 
TO WORK? DRIVE THIS BEAUTY TO FIND OUT. 











This is equally exclusive, equally 


luxurious and bathed in expensive 
leather. With a massive engine, 
this is slightly less expensive than 
| the Roller at under Rs 3 crore. 
| FOR | | INE T^i. | 2. The Range Rover 






Luxury inside but it wears a 
'Drive me anywhere' attitude 
outside, the ultimate SUV which 
works for around a crore. 





3. Aston Martin DB9 


T The Rolls-Royce Phantom 


For over a century, cars made by Rolls-Royce have been consid- 
ered the epitome of motoring luxury. The Phantom is just the latest in a line of great 
cars, but even though BMW (which owns Rolls-Royce) has done a lot of the engineer- 
ing work on this new car, it still exudes the British stiff upper lip from every angle. 
But believe us when we say: this is the most beautiful stiff upper lip out there. With a 
price tag not shy of the Rs 3.5-crore mark, this is also massively expensive. But with so 
few on the road and delivery positions hard to come by, book yours now if you want 





You can't technically get this car in 
India, but if there ever was a car 


an extravagantly luxurious way to travel. 


Rs 3.5 crore 


Navnit Motors, Atria Millennium Mall, Worli, Mumba! 


Tel: 491 22 2481 3326 





that defined a 'Grand Tourer' this 
is it. And Daniel Craig will be driv- 
ing one in the next Bond movie, 
Quantum of Solace. The price? 
Well, if you brought it to India, 
expect to pay over Rs 2 crore. 


(All prices are ex-snowroom and art 
4 ; n R " , 
indicative only. Prices can van 


depending on vehicle configuration) 
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CRUISE THE HIGH SEAS AND FLY ACROSS THE WORLD 
IN STYLE AND DISCOVER WHAT LUXURY IS ALL ABOUT. 


TAKE THE WORLD 
_INYOUR STRIDE 








LL A 


"4414121213 








Il Diamond First Class, Etihad Airways | 





A dining ri 

30,000 feet up | 

that's luxury. Etihad A 
Diamond First C 

word in luxurio! 

the sky. Seats tl 

flat beds, priva: 

food and an ex 

First Class loung 

marks of a truly pleasu 


. [t Celebrity Cruises from Royal Caribbean 


| RIP: If you have 
not taken this cruise, you ain't seen it all 

yet. Celebrity Cruises is the world's high- 
est-rated premium cruise line and sails to 
Alaska, the Caribbean and Scandinavia, 
among other places. There is an individ- 
ual butler service in all suites. It's the only 
cruise line to boast of separate Martini 
bars, champagne bars with caviar and 
Michael's Clubs with live piano. 





journey. Take t! 
JFK on this and \ 


about it t 
Starting at Rs 6 lakh plus taxes per 


couple for the 14-day Scandinavia cruise 

(ex-UK). However, take at least 

Rs 12 lakh per person for the trip 
www.celebritycruises.com 





Rs 3 lakh p 
(ex-Thiruvananthapult 
ex-Mumbai!/ Delhi: Rs 2.5 lakh 
plus taxes) 
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Style 


Be a Trail-blazer 


Blazers are for all occasions, and while the suit may be smart, the 
blazer is definitely nattier. We take a look at how a blazer can 
go well both in office and at the party and give you some cool 
tips on how to get the most out of yours. BIBEK BHATTACHARYA 


id you know that blazers were first worn by rowing teams? Blazers—as 

the jumped-up nautical versions of sport jackets are called—literally 

had colour blazing forth from them to help rescuers spot overturned row- 

ers. This leads directly to the nautical genesis of the modern-day blazer. 

Like many clothing styles, the blazer underwent a renaissance of sorts in 
the mid-60s when it became the de rigueur of style with swinging London boutiques 
like "I was Lord Kitchener's Valet" and John Stephen's shops on Carnaby Street re- 
inventing the blazer for the mod look. Then came peak lapels in the '70s and the 
blazer took yet another turn from the traditional. Over the years, it has remained a 
firm favourite thanks to its versatility and inherent style. In this issue, we 
take a black cashmere three-button blazer and combine it with different 
clothes to give you three distinct looks. 





«4 SEMI-FORMAL LOOK: The 
cardinal rule: never wear 
your suit to the office party, 
or to dinner, or to any other 
non-formal occasion. Wear 
the blazer instead, prefer- 
ably, with a nice shirt and 
light-coloured flat-front 
trousers. Try and go for a 
well-fitted silhouette. A belt 
is optional. 


Cashmere Blazer from Pal 
Zileri: Rs 72,699 

Checked blue shirt from 
Cadini: Rs 6,900 

Trousers from Pal Zileri: 
Rs 10,999 








A 
FORMAL LOOK: Nothing looks as classy 
in the boardroom as a black cashmere 
blazer. This is the perfect way to break 
the clutter of the business suit by teaming 
it with a pair of dark trousers and a 
powder blue shirt. The three-button 
blazer brings with it all the gravitas of a 
suit, without any of its stuffiness. 


Cashmere Blazer from Pal Zileri: Rs 72,699 
Shirt from Manzoni: Rs 2,200 

Tie from Manzoni: Rs 4,500 

Trousers from Manzoni: Rs 8,000 


@ casuaL LOOK: This is what demonstrates 


the blazer's inherent versatility—the fact 
that it can be worn to great effect even in 
a casual setting. Wear it with that 
perennial casual uniform of a black T-shirt 
and blue jeans and you have a bona fide 
party look. 


Cashmere Blazer from Pal Zileri: Rs 72,699 
T-shirt from Tommy Hilfiger: Rs 990 
Jeans from Tommy Hilfiger: Rs 4,500 


bt 


Chill Zone 


Ei 
f Two great lounge bars 
OU e G | e that have re-invented themselves 
and are once again attracting the 
A-listers get our vote this time. 
RAHUL SACHITANAND AND 


ANUMEHA CHATURVEDI 





| has some unique Indian 





Seven years ago, additions to both the cock 
Bangalore's night life got a tails and food; while Curry 
| major boost with the Flavours is a heady brew of 

opening of iBar, perhaps lime vodka and curry 
the city's first lounge bar. leaves, the chef has 
While this version of iBar localised sushi with the 
proved to be a huge draw, Ambot-Tik fish from 
attracting A-listers like Karwar, in coastal 
Nandan Nilekani often, the Karnataka. Despite these 
place was clearly in need modifications, seating is 
of a facelift over the last limited (perhaps by 
few years. design). The only flip 

>, But now, iBar is all grown side: with M.G Road in 

=| up, with the pastels disarray due to the ongo 

=| replaced by a profusion of ing metro rail project, 

=| red and seating, too, de- getting to the new iBar 


signed to let people have a may prove rather tricky 

fun, yet, relaxed evening 

out. Designed by Cocktails like Curry Fla: 

Project Orange from ame "wnp ating Dishes ké 
- Garlic Empanada Singapor 

the UK, iBar 2.01's menu 


R-02, Third Floor 
MGF Plaza, Gurgaon 


0124-4019528 Rs 1.500 12 noon to 3:30 pm 


for A couple and from 7 pm till midnight 


and top corporate honchos," 


If you're bored to death of says Daman Sodhi, the rhe Parl 
pub hopping and oriental owner. The wooden décor of 14/7 M 

cuisine doesn't tantalise the restaurant is minimalist 

your taste buds anymore, yet classy and sophisticated. 080- 25594666 Rs 3,500 


then OZ the Med Lounge 
Bar in Gurgaon is just what 
the doctor ordered. 

Backlit sheer fabric panels 
greet you as you enter the 
lounge bar, which offers a 
wide variety of exotic wines 
and cocktails in addition to 
flavoured hookahs. The 
place truly comes alive at 
night as the entire lounge 
bar area is lit up with candles 
and is segregated from the 
restaurant by a glass parti- 
tion. "The crowd here es- 
sentially comprises expats 


The restaurant serves 
Mediterranean and Italian 
cuisine, and has a display 
kitchen where you can inter- 
act with the chef. Sample 
Mediterranean delights like 
the Mezze platter, which is a 
combination of hot and cold 
Mezze with pita bread. 
Another must-have is 
Baklava, a rich dessert made 
of layers of fillo dough. 


Mediterranean delights like the a 
Mezze platter, Baklava, and 
premium tequilas like Corralejo 
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Quick Reads 





Cookbooks seldom 
qualify as good ‘reading 
material’. The three books 
featured below are 
honourable exceptions. 
Fun to read—they also 
make you think 

hard about your 
culinary skills. 

DHIMAN 
CHATTOPADHYAY 


FOOD for thought 
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Rid the Blues with 

Yummy Delights 
You're absolutely "fed up" and you're 
no longer "full of beans" as they 
say... Your love story isn't a love story 
anymore, and whether you're the one 
who walked out or the one left 
behind, the struggle to settle back into 
the single life is the same. Without you 
realising, your stomach has tied itself in 
knots. Somewhere in between "No. I 
don't want to see anyone" and “Yes. 
I'm coming. Anything's better than 
staying at home!" Your body craves a 
period of healthy, but temporary 
under eating...Nothing could be 
more normal... 
...It's an opportunity to make the most 
of your new-found freedom and 
indulge yourself with a few 
gastronomic pranks. 


A good reason to buy 
this book: Revitalise your 
heartbroken friend by 
tempting his taste buds. 
EXCERPTED FROM How to 
Forget your ex with the stab 
-ofa fork by Claire Jacquet and 
Marina Veuillet. Rs 195 / Pp 160 


Wero rd 
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The Secret Way to 
Wedding Bells 
Don't have a clue about wines but 
counting on the effects of alcohol to 


_ make him lose his inhibitions and liven 
_ up the proceedings? If you've opted for 


a sweet-sour dish, serve it with mulled 


. wine sweetened with a little sugar, 


spices and orange peel. Not only will 
the taste of the wine be unrecognis- 


. able, it will help mask any faux pas 


on your part... 
„In many African and Asian countries, 


. food is served "collectively" and guests 


just delve in and choose what they like. 
Using a separate plate for each individ- 
ual is a Western invention—and not 

strictly the most convivial. Only offering 


. one big plate of food between the two 
_ of you might be a way to get his feet 


under your table. 


A good reason to buy this book: 
You've met the person of your dreams, 
and you want to invite him/her over 

to your place for an intimate dinner 

(in the hope that he/she might be making 
you breakfast). 

EXCERPTED FROM Try this and marry me! 
by Raphaele Vidaling. Rs 195 / Pp 160 
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Mother 


S 


Nicole Seeman 


Make Momr:-in-law 
Happy 


! There are few moments in the life of a 
_ couple, be it at the beginning of a rela- 
| tionship, or, after years of cohabitation, 


which are as romantic or as sensual as a 


| tête-à-tête supper (well, there are, but 
| we can't talk about them here). 


Your loved one has invited his parents 


| to supper. Help! He always talks about 
_ Mom's cooking” with a tremble in his 
| Voice! And now, you are at a loss at the 


thought of this evening and your skills 


_ in the kitchen. A simple strategy: do 

| not try to compete with his childhood 
, memories (rose-tinted, probably exag- 
| gerated...) or with your mother-in- 

. law's lamb casseroles, ragouts, or 

, roasts. We recommend modern, origi- 
. nal recipes that will surprise them. 


A good reason to buy this book: When 
you dial a pizza, you no longer need to tell 
them your name: "Hi! It's me!" is all they 
need to know. 

EXCERPTED FROM For girls who haven't 
learned much from their mothers by 
Nicole Seeman Rs 195 / Pp 160 (All three books 
distributed in India by Roli Books) 








Music Review 





This live recording was 
made in 1958, the last 
active year of Peterson's 
first trio, which featured 
Ray Brown on bass and 
Herb Ellis on guitar. 
Peterson rushes through 
most of the songs at a 
breakneck tempo with 
notes falling in cascades 
from every bar, while 
Brown holds the rhythm 
nice and solid, giving the 
songs their driving 
rhythm, which ts very 
infectious, despite the 
absence of drums. Ellis's 
guitar tone is bright and 
swinging throughout and 
the frenzied blues inter- 
play between the three 
musicians makes this al- 
bum the definitive out- 
put of the trio. Highlights 
of the set include the 
opening Sweet Georgia 
Brown and the cover of 
Dizzy Gillespie's The 
Champ. 

A surefire classic. 

Label: Polygram Records 





When pianist Oscar Peterson passed away 

last December, the world of jazz lost one of its 
most astonishing stylists. In this issue, we pay 
tribute to the great man by reviewing two 
classic performances from a career spanning 
six decades. BIBEK BHATTACHARYA 


SCAR Peterson has been variously described as the 

perfect pianist, the man who made jazz popular 

to new generations, and a virtuoso with no soul. 
Whatever the bouquets and brickbats, one thing is for 
sure—with the possible exception of the legendary Art 
Tatum, there has been no other pianist who has swung so 
hard and furiously, while converting aficionados and 


dilettantes alike with his prodigious melodic and technical 
gifts. When the jazz great passed away in December at the 
age of 82, the entire music world bowed its head as one. In 
a career spanning over 60 years, he was a prolific recording 
and performing artiste, and even a paralytic stroke in the 
early nineties refused to slow him down. We take a look at 
two classic albums from his varied career. 








In 1993, Petersor 


paralytic stroke that left 
him unable to move t! 
left side of his body. His 
appetite Tor music, tr 
was as large as his pers 
ality, and he doggedly kept 
up his rehabilitation till Ne 
began performing live 
again from 1995. Three 
years iater, In 1998 he 
teamed up with Ray Brov 
and vibraphone Dlaver Milt 
Jackson to play a series 
dates in New York's prest 
gious Blue Note club TI 
genius is permanent 
made evident by the sul 
lime interplay between t 
three musicians. Never 
known for restraint, 
Peterson allows Jackso! 
enough space to stretc! 
out on his instrument 
while indulging in some 
deft interplay on Sa/t 
Peanuts and Ad Lib Blues 
The standout track or 
album (issued in 2007 
though, is the wonderfu 
The More | See You 


Label: Telarc 


btinore 
Rhythm Divine 
As it gets increasingly difficult to hunt down turntables, we take a 


look at some new and interesting ones that have put the boom 
back in the ‘boombox’. BIBEK BHATTACHARYA 
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Pro-Ject has been making some 

fine turntables for many years now. 

This one, the latest in its line, is a manual 
turntable that looks totally futuristic while 
you enjoy those old soul records from the 
seventies. It has a quiet-running AC motor 
pulley device that rotates the spindle. The 
headshell and armtube are made from 
carbon-fibre and the arm-tube’s 10” length 
reduces any errors in playing. You can 
play both 33 RPM and 45 RPM records 

on this one. 


PRICE: On request 
AVAILABLE AT: Nova Audio, Mumbai 
CONTACT: 022-26007700 

















This baby's good whether you want to give your LPs a 
good spin or you want to use it as a DJ. Probably due to 
its distinctly retro look, it is also called the "Grandmaster". 
This is another of those turntables that allows you to save 
the LP tracks as MP3s. If DJ-ing is not your thing, just 
enjoy the rich sound thanks to the digital pitch control 
and great skip resistance. 


PRICE: On request 
AVAILABLE AT: Order from www.panasonic.com 


Roksan Radius 5 


Another stunning piece of design, the Radius 5 
looks great—pleasing the audiophile and the inte- 
rior designer alike. In terms of sound innovations, 
this one uses the Radius 5 belt, improves dynamics 
and stops the jarring vibrations that you sometimes 
get from deep bass notes. It provides good sonic 
experience and is a good buy for all record lovers 


PRICE: On request 

AVAILABLE AT: Innovative Audiophile Tech, 
Mumbai 

CONTACT: 022-28513377 





>; 





l 





Another great turntable from Pro-Ject, this sleek 
but conventional looking record player, it has one 
advantage—a USB port that allows you to preserve 
your LPs by transferring them onto a computer as 
MP3 files. It plays 33 RPM, 45 RPM and 78 RPM 
records and has inputs for phono amplifiers. 






PRICE: On request 
AVAILABLE AT: Nova Audio, Mumbai 
CONTACT: 022-26007700 
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Alfred Tesseron is a member of Les Cing, the five chateau owners 
from Bordeaux who travel the world promoting their wines. 

He explains why people of different age groups prefer different 
vintages and tells you how to choose a red wine that 
suits your palate and your pocket. DHIMAN CHATTOPADHYAY 


B fe is 60, and has spent the last 

§ four decades “tasting grapes day 

B in day out," to ensure he pro- 
duces some of the best red wines in 
Bordeaux. And he has his own take on 
why different people have vastly dif- 
ferent tastes in wine. "When you are 
very young, you like drinking sweet 
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things. So, younger people prefer fruity, 
young wines. As you mature, your 
palate changes and you want to try out 
different things. So, you develop a taste 
for older vintages. Also, you can afford 
better wines. As a result, you also learn 
to appreciate them. You become an 
epicure," he says. 


Altred Tesseron 








CHOOSING THE 
RIGHT RED WINE 


Tesseron smiles when asked to answer this one. 
"To ask a wine grower about the best wines Is 
like asking a father about his child. | think you 
should always choose the wines we make, no 
matter what," he laughs, and then proceeds to 
list factors that determine how you can select 
the right red wine. 


Money wise: Wine is a feel-good drink. You 
drink this for pleasure and to feel happy. So, the 
first rule is to buy or order a wine you can 
afford. Do not go way beyond your budget, 
since you can never enjoy anything when you 
are worried about how much you are spending. 


Food funda: A lot depends on the kind of food 
you generally like, or, if you are in a restaurant, 
what you are ordering for the main course. 
Good wine complements your dinner and 
cannot be viewed in isolation. 


Bland food: Order a 2003 vintage, spicy wine. 
They have a lot of sunshine, though they are 
not really classics. 


Delicate food: Choose a 1994 vintage if you 
prefer a lighter wine. If you want 
bigger flavour, go for a 1995 vintage. 


Slightly spicy food: Choose a powerful wine. 
This means it should be a younger wine, maybe 
a 2004 vintage. 


If you want to impress someone: Ask for the 
2000 vintage. It has all that you wish for in a 
wine. It goes with all sorts of food. 


Very spicy food: Don't order wine. 
Try fresh lime and soda, instead. 


ney met purely Dy acc dent at the Brussels Airport je ne 


their flights were delayed due to a sudder 
That's when Count Stephan Grat von Neipperg 
and they decided to get likeminded chateau owners together 


s talana “\AlA ancrirocr ls 4 
a whole. "We ensured tha 


the Bordeaux region as 


shared the same passion: to constantly improve their Stangara 
sticking to the best possible business practices," says von Net, 
Soon, others, including Alfred Tesseron of Chateau Pont 


in and the Les Cing came into being. The five renowned cl 


from different regions of Bordeaux now travel the wot 
their wines in new countries. They represent five chátea 


Leoanan, Saint Julien, Paulliac from the right bank, and saint 
J 


and Pomerol from the left bank of Bordeaux 


"It all started in 1983. We were not too well known then. VVe than! 


LA fe LA r 
V ye Vet 


France for going on strike just then: really 


port lounge, so we got chatting. ATter some time, we 


idea of getting likeminded people together—peopie who were priva 


owners of vineyards and wanted to make the best wines. Mi 
1 


took over our respective wineries in the mid- 980s and snare 


dream. We really get along like a house on nre," smile unt 
Neipperg, who traces his roots to Austria 

Their trip to India in collaboration with Brindco meat t 
end fine wines will make their way to select wine stores and 1 


tels within months. "Les Cinq hopes India will take to th 
von Neipperg 


just as the rest of the world has," says 


Les Cinq are: Alfred Tesseron (Chateau Pontet-Canet), Florence 


Cathiard and Fet D. Cathiard (Chateau Smith-Haut- Lafitte), 
Stephan von Neipperg (Chateau Canon-la-Gaffeliere), Patrick 
Maroteaux (Cháteau Branaire-Ducru) and Christophe De 
Bailliencourt (Cháteau Gazin). 


"^"^"??? 29595 959—979797979"9"9"9"9*9"9""9* 06099090 909€9599€9€0909984990099529€99*9*99.99***»99929»** 
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pee ESSE SOURISH BHATTACHARYYA 


Pricey Isn't Always Perfect 





The French have 
seen Louis 
Vuitton knock- 
offs appearing 
everywhere. The 
last thing they 
would want is 
bad wine being 
sold under 
counterfeit 
French labels 


1 # 





Domaine Romanee Conti 1997 
(Approx. Rs 61,600) 
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hen you enter the gravelly 
driveway of Chateau Haut- 
Brion, you'd scarcely believe 
this is Bordeaux's top wine 
house, which English diarist 
Samuel Pepys wrote about and whose wine 
American President Thomas Jefferson drank in 
generous quantities. It's a wine brand with history 
on its side, and is mightily expensive as a result, but 
there's nothing on the ground or in the antiseptic 
winery to reveal its antiquity. 

It's at this wine house, owned by Joan Dillon, 
daughter of the man who was John F. Kennedy's 
Treasury Secretary, that | learned my first lesson on 
expensive wine. Jean-Philippe Delmas, Haut-Brion's 
winemaker who'd inherited his job from his fa- 
ther, took me to the tasting room and invited me to 
sample all the wines produced at the estate be- 
tween 1990 and 2000. For a wine enthusiast, there 
could be few greater opportunities, but I think I dis- 
appointed Delmas by indicating my preference 
for the estate's second, and, therefore, sometimes 
less expensive, wine—La Mission. If wine aficiona- 
dos followed the logic of Thorstein Veblen, who'd 
said that the desirability of certain commodities 
grew in direct proportion to their price tag, they 
would miss out on great joys of life. 

The price of a 750 ml bottle of Haut-Brion at 
London merchant Berry Bros. & Rudd varies from 
$327 (Rs 13,080) for the 1991 vintage to $525 (Rs 
21,000) for 2006, which has been sold out despite 
being still in barrels. But a La Mission can be yours 
for $145 (Rs 5,800) (2004 vintage), or for $565 (Rs 
22,600) (2006), or for $782 (Rs 31,280) (1990). And 
the 2000 is valued at $1,270 (Rs 50,800); a 1989 has 
breached the $2,000 (Rs 80,000) mark. Not sur- 
prisingly, people are slowly moving towards La 
Chapelle de La Mission, the second wine of La 





` t 
" 4 A | 
z S | 
S - d - 


Petrus Pomerol 1998 
(Approx. Rs 58 360) 


Chateau Le Pin Pomerol 1999 
(Approx. Rs 36,320) 


Available at select 5-star hotels in metros 


FEBRUARY 24 2008 


All prices are for 750ml bottles 


Mission, whose younger vintages are retailing in 
the US for less than $40 (Rs 1,600). 

My problem with expensive wines is three- 
fold. They invariably fail the price-satisfaction test 
—the more expensive the wine, the less you get to 
drink of it, which leaves you with very little on your 
palate to let you appreciate its beauty. 

| got my first taste of this ironical situation 
when I sat through a magnificent dinner in the cave 
that used to be the hermitage of the eighth-century 
monk after whom the French wine-producing dis- 
trict of Saint-Emilion is named. It was a charity 
dinner and the organisers were being very chari- 
table till they had to serve the iconic Cheval Blanc 
1982 (owned by LVMH supremo Bernard Arnault). 
The wine was not only obscenely expensive, but 
also in short supply. We got literally four tea- 
spoons of it and before we could say cheese, the 
wine had disappeared from the glasses. 

My other big issue with Bordeaux's most ex- 
pensive wines is that they are ready to be drunk only 
many years after they have been bought. You must 
wait till 2015 before you can dream of drinking the 
Haut-Brion 2005 because its tannins would be very 
rough. The good news is that the wine will be fit for 
drinking till 2050. But | belong to the school that be- 
lieves any pleasure must not be postponed. 

And yes, you have to be careful about fakes. 
Counterfeit labels—one of China's sunrise indus- 
tries—have made fine wine collecting a hazardous 
proposition. The French have seen Louis Vuitton 
knock-offs appearing everywhere. The last thing 
they would want is bad wine being sold under 
counterfeit French labels. Before you fork out a 
hefty sum, make sure you're buying it from a re- 
tailer who can guarantee autheticity. 

Sourish Bhattacharyya is 
Executive Editor, Mail Today 


Chateau Latour Pauillac 1990 
(Approx. Rs 30,960) 





Chateau Valandraud 
Saint-Emilion 1995 (Approx. Rs 26,721 


Source: www.askmen.com 
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Mind & Body 


The Knowledgeable 
Machines 


Exercise your way to good health with these 
new machines that tell you a lot about your 
fitness level. ANUMEHA CHATURVEDI 













Apple iPod Integrated Treadmill 


WHAT IS IT: The 'Excite' line of equipment 
from Technogym has Apple iPod-integrated 
systems. This includes the treadmill, bike, 
recline, step and synchro machines. 
WHY IT'S HOT: The iPod makes it possible to 
stimulate your senses while you work out. 
Users control iPod video and audio selection 
directly via their cardio equipment display 
and can view iPod content and 
exercise data simultaneously. 
PRICE: On request 
WEBSITE: www.geospafitness.com 


The Bikerace 





WACKY FITNESS 


GADGETS 





JUMP SNAP 

A jump rope without... a rope? 
Yes, but it records how 

many times you 
jump. 







THE 
DUMBBELL 
PHONE 
Ever seen a 
dumbbell at- 
tached to a 
phone? Well, 
here's one. 
Sure, you may 
look a bit silly in office | 
when you pick up this phone to talk. 
But imagine the biceps you will have 
ises that a "personal fitness trainer" 
will call you every working hour. 
A bizarre idea if there ever was one. 


Nautilus One 


WHAT IS IT: It's a gym cycle that also runs tests on 
your body. 
WHY IT'S HOT: Bikerace has various easily program- 
mable functions for all kinds of 
training and for aerobic and 
anaerobic tests. All tests can be 
printed out. One innovation exclu- 
sive to this "Bike" is the capacity for 
training at Constant Heart Rate: the 
machine monitors the heart con- 
stantly, automatically regulating 
resistance in order to keep the 
pulse within the range of values 
preset in relation to age. 
PRICE: On request 
WEBSITE: www.geospafitness.com 

















WHAT IS IT: This new line of strength training ma- 
chines from Nautilus is a far cry from noisy weight 
plates, pins and pulley systems. 
WHY IT'S HOT: It combines a revolutionary new 
weight stack technology with an intuitive and user- 
friendly selection method: a dial. Users have to spin 
a dial to select their resist- 
ance level, which will 
= set the weight inter- 

| nally in the machine 
| It also reduces friction 
for users and elimi- 
| nates the maintenance 
needed if you own 
a gym. 
| PRICE: On request 
WEBSITE: 
www.nautilus.com/one 
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Travel 





New Zealand 





BM magine sitting in an armchair 
l inthe sprawling balcony of your 
| hotel room, overlooking the 
m crystal clear waters of a lake x | | 
WI with snow-capped mountains ^ e ~ i 
forming the backdrop. And then, . È 
imagine living out your wildest 
fantasies—bungee-jumping, sky- 


-— 


A 


If you have a'streak of adventure in you, head 


diving, going on a vineyard jaguar  & down under to New Zealand and experience a 
trail and even climbing on to a hot ; new high in the adventure capital of the 
air balloon. world—Queenstown. 

Welcome to the adventure cap- DHIMAN CHATTOPADHYAY 


ital of the world. Queenstown is a 
lakeside town of captivating beauty 
in the heart of New Zealand's pic- 
turesque South Island. The first peo- 
ple to discover Queenstown's rare 
beauty were Maori Pounamu Try the bungee jump for a real high 
hunters. Then came the gold miners, 
in search of another kind of treas- 
ure. Today, Queenstown is treas- 
ured for its magnificent scenery, 
adventure opportunities and lux- 
ury lifestyle. 





WHAT TO SEE 
Larger-than-life scenery is the or- 
der of the day in Queenstown. From 
the crystal clear Lake Wakatipu to 
the Remarkables mountain range, 
Queenstown's environment is ma- 
jestic. In any season, you can count 
on stylish accommodation, designer 
shopping and marvelous cuisine. 
Queenstown's compact downtown 
area is a cosmopolitan hub that's 
relaxed during the day and huge 
fun at night. 
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Skydiving: Located amidst the most 
breathtaking scenery in the world, your 
flight to altitude takes you high above 
the alpine town, over lakes and snow 
capped mountains. Upon reaching a 
titude, you and your instructor jump 
from the aircraft, freefalling thousands 
of feet at 200 km/hour. Your instructor 
operates the parachute and you glide 
towards the earth. It's safe, so do! 
you worry. 

PRICE: Approximately Rs 12,000 for a 
dive from 15,000 ft and Rs 7,500 for a 
dive from 9,000 ft 


Bungee-jumping: |f you've heard of 
bungee, then you've heard of 1 
Kawarau Bridge, home to the world's 
first and most famous of leaps, situ 
ated 43 metres above the Kawarau 
River. With 8.5 seconds of falling, 
breathtaking ground rush like no othe: 
Located at the gateway to Queenstown, 
it's an essential component of € 
New Zealand visitor's itinerary. You can 
choose from a number of options 
topple over backwards, forward, with 
another person, spin or somersault 
» PRICE: Approximately Rs | 


Steep challenge: Are you up to it? per person 


fa 
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Feel the adrenaline rush on the jet boat drive 


ea 





Jaguar Vineyard Trail: Whether you 
love wine or wild animals, this trip is a 
must. Relax in the luxurious abode of 
the jaguar on a vineyard excursion, 
laced with wine tasting, underground 
wine cave tours, and even a cheese 
factory tour. At each vineyard, you'll 
meet a member of the vineyard team 
for a perspective of the local wine. 
PRICE: Approximately Rs 10,000 per 
couple for a three-hour trail 


Milford Sound Heli-tour and Cruise: Enjoy a magical experience far from the 
madding crowd, tiptoe through silence, smell nature and explore one of New 
Zealand's most scenic locations, Milford Sound, in an aerial sightseeing 
heli-tour. Imagine mountains gliding by as your helicopter flies through 
the Southern Alps. Land and stroll through the rainforest or encounter a seal 
colony. A relaxing luxury cruise brings you closer to experiencing the stunning 
mountain scenery, waterfalls and unique wildlife. 

PRICE: Approximately Rs 82,000 per couple (all inclusive) 





Mountain biking in 
Deer Park Heights 


w, 


The Trilogy Trail: J. R. R. Tolkien's story of 
Middle Earth came to life in New Zealand. 
Landscapes featured in Lord of the Rings are 
magnificent. Discover for yourself the reality 
of Tolkien's Middle Earth on the scenic Lord of 
the Rings Trail. You can visit the eaves of 
Lothlórien, walk along the ridge in Ithilien 
where Sam and Frodo first saw the terrifying 
Oliphants, or stand at the Ford of Bruinen 
where Arwen drove back the Black Riders. 
Visit Deer Park Heights, where the wargs at- 
tacked the Rohan refugees and where 
Gandalf rode to Minas Tirith. 

PRICE: Approximately Rs 7,500 per person 


Jet Boating: Think of yourself speeding in 
mere centimetres of water along the fa- 
mous Shotover River and deep into the 
Shotover River Canyons surrounded by tow- 
ering rocky walls in a Shotover Jet boat. No 
visit to Queenstown is complete without ex- 
periencing the award-winning Shotover Jet 
boat ride. 

PRICE: Approximately Rs 3,000 per person 


Hot Air Ballooning: Take off on a hot air bal- 
loon ride at sunrise, when the air is clear and 
stable, and soak in panoramic views of lakes 
and mountains stretching from Mt Cook to Mt 
Tutoko in Fiordland; fly over the beautiful 
Lake Wakatipu and the Shotover River sur- 
rounded by mountains. Share a champagne- 
style breakfast high in the sky before return- 
ing to Queenstown. 

PRICE: Approximately Rs 10,000 per person 


Hot Air Ballooning 


AA XA. 








Blanket Bay Lodge 
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"wa s 


Outstanding cuisine, excellent accommo- 
dation, fabulous country settings amidst 
the scenic riches of New Zealand—these 
are endearing universal characteristics of 
“lodging” in New Zealand. A luxury state- 
ment in New Zealand, "lodging" is about 
experiencing the finest accommodation in 
the most comfortable surroundings and 
enjoying all the affection and good 
humour of the illustrious Kiwi hospitality. 


1. Matakauri Lodge 

TARIFF: Between Rs 45,000 and 
Rs 57,000 per night 

WEBSITE: www.matakauri.co.nz 


2. Blanket Bay 

TARIFF: Between Rs 42,000 and 
Rs 81,000 per night 

WEBSITE: www.blanketbay.com 





HOW V! s In cnc 

VISA PROCEDURE: You may forward your application to your travel agent 
who will then courier it to the High Commission in New Delhi. A visitor 
visa is processed within 2-3 days 


LOOK UP: Www.immigration.govt.nz 


FLYING HIGH: There are no direct flights from India to New Zealand at 
present. Connecting flights on Singapore Airlines, Qantas, Malaysia 
Airlines, Thai Airways and Cathay Pacific with stop-overs in their 
respective hubs are available. 


DOMESTIC SERVICES: You can fly between all New Zealand cities using 
domestic air services. Air New Zealand and Qantas are the main 
airlines in Kiwiland. 


CURRENCY CONVERSION: NZ $1 z Rs 30 (approximately) 
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improve Your 


Mobile Photography 


Most high-end mobile 
phones have good 
cameras. So, why do 
the photographs stil 
come out blurry or 
less than perfect? 
Read on to find out 
how to take better 
snaps with your 


cellphone. 
KUSHAN MITRA 
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f you have recently bought a new 

mobile phone, there is every possi- 

bility that it has a camera. But very 

often images on your mobile 

phone camera look washed out, 
over-exposed or blurry. And this isn't 
a problem that affects just cameras 
on cheaper phones, but also cameras 
on devices such as the SonyEricsson 
K850i and Nokia N82. 

Both feature 5-megapixel shooters 
and, in theory, both should be better 
than many low-end digital cameras. 
Plus, because they are phones, they 
can multi-task as well. Yet, even on 
phones with such fancy cameras, the 





| | NokaN82 |l 


jue with satellite navigation 


pictures are often listless. 

They need not be, though. Some 
basic tips on mobile photography can 
dramatically improve the quality of 
images that you take on your mobile. 


Tip! 


Don't always use a flash at night. 
Some of the latest imaging phones 
like these two feature xenon flashes. 
In close quarters, a flash might make 
a picture too white. Sometimes to dif- 
fuse a flash you can hold a small piece 
of white paper above the camera; a 
visiting card works very well. This 





takes out some of the harshness from 
a flash. 





Tip 


In low-light conditions, you can in- 
crease your camera's light exposure. 
What this does is to increase the 
amount of light the camera sensor 
picks up. In harsh bright light condi- 
tions, you do the opposite and reduce 
the light exposure. Many mobile de- 
vice cameras have this feature now. 
Most cameras also have "Night" mode 
for this type of a situation. However, 
in night mode, the camera keeps the 
shutter open for a bit longer as well, 
so you should make sure not to shake 
your hand too much; otherwise you 
can get a blurry image. 





| 'Night Mode' can lead to 
ENS blurred images unless you 


} ave a ery steady hand 


| SonyEricsson K850i | 


Has one of the better processors 


Tip|3, 


Some more advanced mobile device 
cameras can also adjust to different 
light conditions—sunny, cloudy, flu- 
orescent (white light) or incandes- 
cent (yellow light). "Auto" is not 
always the best setting on a mobile 
device camera. While the 

device might have a bigger processor 





than a standalone point-and 
shoot camera, it is also doing a 


more. That said, the K850! does 


wear the "Cybershot" badge 
which is also there in Sony's 
standalone digital 
cameras, and does have the 
better processors 

Some cameras are very slow 
Therefore, there is "shutter lag 
the lag between the time you 
press the shutter and when the 
device records the image, sc 
instead of your friends what 
you end up shooting could bt 
the floor as you move the 
camera away 





When you correct the light 
settings, the result can bt 


very good 


WHAT WE LIKE 

On the SonyEricsson K850i, 
there is this cool feature called 
"Best Shot", which allows you 
to choose the best shot out of 
nine different images the 
device clicks. 


PRICES 

The N82 has an MRP of 

Rs 28,000 and the SonyEricssor 
Rs 22,495. While the Nokia 
device is more expensive, It 
does come with satellite naviga 
tion and a big memory card 
The camera on the device Is 
fairly good, but we preferred 
the SonyEricsson's camera 
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As far as nice, comfortable saloon cars go, 
you really could not do much better than 
the Volkswagen Passat. kusuAN MITRA 


his is the sixth generation of the 
T and ever since Volkswagen 

introduced the car back in 1973, it 
has sold quite a few million of them. 
And along the way, the car has spawned 
several "children", like the Skoda Superb, 
which was based on the last-generation 
Passat. But this is the real deal, and driv- 
ing it around the streets of Delhi, it felt 
comfortable. There was no pants-on-fire 
performance; this is a car that does the 
job of getting you from point to point ex- 
tremely comfortably. 

The Passat comes with a choice of 
two 2-litre TDI engines from the 
Volkswagen stable, and pumps out 140 
horsepower. While the engines are 
rather good at low-and mid- range en- 
gine speeds, they do tend to taper off at 
higher engine speeds. But it is not the 
engine that amazes you. It is the Direct 
Shift Gearbox (DSG) transmission that 


does. While in start-stop city driving 
you let the car change gears, when you 
want some performance or economy, 
the paddle or lever shift functions beau- 
tifully. There is next to no delay in 
changing up or down, and you some- 
times feel that you could even fancy a 
crack at the car's claimed top speed of 
206 kmph. But we wish VW had brought 
in a couple of its FSI petrol engines to 
India as well. 

The interiors are rather good. In many 
cars with "metallic" trims, they usually 
dab cheap metallic paint on cheap plastic. 
Not on this car. The stereo is also rather 
good, and once you manage to pair your 
mobile device (it has to have Remote SIM 
mode on Bluetooth) you are set. And 
the point about comfort means that you 
can spend a lot of times driving this car 
and not feel any worse for the weather— 
great ride quality helps that. Rear seat 


Frontal Attack: The Passat comes with imposing looks 


Space pinch: Rear legroom could be better 





Speed king: The Passat has a maximum speed of 206 k 





comfort is, well, okay. Not bad, but you 
do think you could do with a bit more 
space. Much better than some of the 
competition though. 

The biggest problem with the Passat is 
the ‘badge’. The car does compete with the 
Audi A4, BMW 3-series and Mercedes C- 
Class, and though some people might pre- 
fer a German badge to an East Asian one, 
which German one is the question? We 
think that this is still better value than 
any of the other three, priced at between 
Rs 22.35 lakh and 24.35 lakh (ex-show- 
room Delhi), it isn't cheap but it is good! m 


The Passat comes with a choice of two 2-litre TDI engines from the Volkswagen stable, 


and pumps out 140 horsepower. The interiors are also rather good 
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TEEZONE PRABHDEV SINGH 
Fauna Lends a Hand to Randhawa 


SHINOD AP 


Asked recently 
what it takes to 
win at the DGC, 

Randhawa 
finally let out his 
secret. As it 
turns out, there 
is no elaborate 
game plan. All 
you need to do is 
hit it straight 
and putt well. 
It's that simple. 
Anybody can 

do that! 


Golf Digest 





hese days, Jyoti Randhawa roars into the 
Delhi Golf Club on his big Yamaha like it 
was his driveway. It almost is. Well, maybe 
not the parking lot but the green parts 
do belong to him. The Indian Open hap- 
pens to be his favourite golf tournament and two 
of his three wins in that event have come at the 
DGC. In between, he has played a fixture on the do- 
mestic tour at that golf club and he went ridicu- 
lously low in that one. Asked recently what it 
takes to win at the DGC, Randhawa finally let out 
his secret. As it turns out, there is no 
elaborate game plan. All you need to 
do is hit it straight and putt well. It's 
that simple. Anybody can do that! I hit 
it straight every time I'm faced with a 
tap-in putt. Okay, | confess, it gets a lit- 
tle tricky when the ball needs to go 
forward a longer way. Randhawa has 
me there. As we know from the last 
time he played at the DGC, he can hit 
it dead straight even with a mid-iron. 
Slam-dunking it from over 150 yards 
out to win a tournament is pretty cool. 
Being the wildlife fan that he is, | have 
a sneaking feeling the fauna at the 
DGC reciprocate the feeling when it 
comes to Jyoti Randhawa. Though 
none of the competition has admitted 
it so far, the deer could be snorting at or poking un- 
suspecting golfers when nobody is looking. Then, 
there are the peacocks. It's not easy lining up a curl- 
ing 10-footer when you are being pecked in the be- 
hind. The cobras are generally in hibernation at this 
time of the year, but with record crowds expected 
at the Indian Masters, those guys are in for a rude 
awakening. Grumpy reptiles don't make good 
hosts. Visitors stand at a disadvantage here. I'm 
imagining a scenario where Ernie Els is settling in to 
unleash a big one, and just then, he feels something 
cold sliding up his trouser leg. He's a big strong man 
and maybe he can handle the intrusion. What 
about Mark O'Meara? If he gets into a face-off with 


an animal with big horns, will he be able to outrun 
the beast? After all at 51, the poor guy is past his 
prime. Can his legs carry him to safety? These are 
pertinent questions here. And of course, a 15th club 
is against the Rules of the Game. Shotguns are 
not allowed. Randhawa has got it worked out. 

TIP | TRIED: If there is one thing that separates the 
haves from the have-nots, it’s the short game. 
From about 50 yards in, the pros are lethal. 
Everybody talks about O'Meara's good friend 
Tiger Woods’ ability to smash a golf ball but more 





often than not it's his chipping and putting that 
wins him lots of money. Among lesser mortals, 
there are some fortunate ones who are good at 
tapping a golf ball without trying too hard. For 
others, there is technique involved. Most get too 
anxious to see the ball roll in. Here's something 
that holds good especially when faced with putts 
inside 10 feet: study the topography and decide on 
the route the ball is going to travel. Once you 
have that sorted out, hit the ball and look up 
only when you hear it drop. Do that and you will 
hear that sweet tinkling sound more regularly. 


Prabhdev Singh is Editor, Golf Digest India 
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PSerenite by Luxor 








From tea sets and spirits to bath settings anc 
pearl pendants, check out what's new 
this fortnight. r&jaswi RATHORE 


ym Y r 





Waterman, the premium 
brand marketed by 
Luxor, has launched 
Serenite, a collection of 
refined luxury writing 
instruments, which comes 
in a plush gold- embossed 
gift box. Serenite Grey, 
Serenite Blue, Serenite 
Wood are the contempo- 
rary creations offered at . 
Luxor. The four-pens-in- ` i : 
one collection (two in Artd'inox Oyster Collection 

picture) embody the con- ` Oyster Collection is the new exclusive dinner range from 

cept of four elements of ; Artd'inox that promises to make a sit down meal complete by 
nature—water, air, earth creating the right ambience—with oyster-white stoneware 

and fire—that ensure crafted to perfection in combination with glossy steel. An 
harmony. assortment of exquisite serving bowls, plates, bowls, rice server, 
PRICE: Rs 4 lakh tumblers, water pitcher and matching cutlery, all ready to win 
per piece over everyone at the dinner table. 

AVAILABLE AT: All Luxor PRICE: Rs 25,995 

Signature stores AVAILABLE AT: Artd'inox outlets in Delhi, Mumbai and Kolkata 


1 2008 


Swarovski Valentine 
Collection 


As the universal symbol of love, the 
heart forms the perfect focal point 
of this new Swarovski collection 
dedicated to Valentine's Day. The 
"Etera" necklace's pendant is 
made of pavé crystal ribbons 
wrapped around a delightful 
crystal pearl in Swarovski's new 
Rose Water Opal colour. This 
elegant pendant is also available 
as a brooch. 

PRICE: On request 

AVAILABLE AT: Swarovski stores 
across the country 


Elvy Oasis Bath Set Collection 


Dreaming of a luxurious bath? Make your dreams a reality, with Elvy's 
enticing new bathroom collection. It will give your bathroom a spa-like feel 
with every gorgeous bath accessory. 

PRICE: On request 

AVAILABLE AT: D 9-10, Sector 33, Infocity, Gurgaon and Square One Boutique 
Mall, Saket 








The Most Exoctic 
Locations in the world 


ICEHOTEL is situated in the village jukkasjarvi, 200 
kilometers north of the Arctic Circle in Sweden. 

One night a group of foreign guests, equipped 
with reindeer hides and sleeping bags, decided it 
would be a good idea to use the cylindrical shaped 
igloo as accommodation. The following morning the 
brave group raved about the unique sensation of 
sleeping in an igloo. Hence, the concept of 
ICEHOTEL was born. 

Unique rooms decorated with ice art and 
sculptures. You sleep in a thermal sleeping bag on 
a special bed of snow and ice, on reindeer skins. 
Dress in warm thermal underwear, put on a hat and 
Slip into the cozy sleeping bag. Share the whole 
surrealistic ice-night with someone special 

You are awakened in the moming with a cup of 
hot lingonberry juice at your bedside. Breakfast 
buffet, morning sauna and towels inciuded 

The entire ICEHOTEL is on loan from the 
mighty Torne River and very soon, when the spring 
comes and then finally the summer, the rooms, the 
suites, the bar, the reception, in fact the entire 
creation will once again become part of the rushing 
rapids coursing toward the sea 


This article is brought to you 7 
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www.travelporn n 


HOW TO REACH:- 

1. There Are 3 Flights In A Week From Mumbai To 
Stockholm On Finn Air 

2. Stockholm To kiruna Is A 1.35 Hrs Flight Which 
Operates 05 Times A Week 
Suggested Package Itinerary is as Follows:- 


ICE HOTEL & STOCKHOLM (03 Nights/04 Days) 

* Return transfers between Kiruna airport and 
ICEHOTEL 

* 1 night in an ICE Room 

*1 night warm accommodation in a modern 
Scadinavian chalet. Double or twin bedroom, with 
own facilities, including private shower and WC 
and flat screen TV 

¢ Warm clothing, morning sauna and breakfast at 
ICEHOTEL 

* 01 Night in Stockholm Bed & Breakfast 

* Visit to Skansen in Stockholm 


Heena Akkhtar 
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Lancome Exclusive 
Boutique 


Lancome, the leading French 
cosmetic brand, opened its 
exclusive boutique in Delhi's 
Select City Walk mall. From ens 
colour cosmetics to fragrances, . v , | 
the boutique offers it all and iu | 
you could also get a skin e 
analysis done. 

PRICE: On request 
ADDRESS: Select City Walk, 
Saket, New Delhi 
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Magppie Coffee and Tea Set 


As the winter chill rattles your bones, Magppie comforts you with a warm 
cup of tea and coffee. Available in a variety of designs, from steel to porce- 
lain, there’s something to suit all your whims and fancies. Magppie has it all. 
PRICE: The stainless steel tea sets start at Rs 1,250 and go up to Rs 2,995. 

The porcelain tea sets range from Rs 4,995 to Rs 15,000. The modern coffee 
sets come in steel and cost Rs 1,195-2,995. 

AVAILABLE AT: All leading malls across the country 
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EKAM RA . The Temple City Festival (15th -28th February 2008) 


hubaneswar, the capital of Orissa, also 

known as the 'Ekamra Kshetra', signifies 

‘mango orchards’, reminds us the union 
of Lord Shiva with Goddess Parvati. Its expertise 
in craft is manifested in stone sculptures, pata 
paintings, silver filigree etc. A Mega Festival 
titled Ekamra- The Temple City festival a 14-day 
event will also feature a Food Festival and a Mini 
Marathon to add spice to this year's Utsav. 


UTSAV HIGHLIGHTS: 

Toshali National Crafts Mela - The highlight of 
the evenings will be the scintillating programmes 
presented by exponents of Indian Classical 
and Folk Dance & Music, Ghazals along with 
participation of 150 National & State award 
winning handicraft and handloom artisans. 
Venue: Janta Maidan; Date: 15th - 27th Feb 08 


Mini Marathon - The Hon'ble Chief Minister of 
Orissa shall flag off the Marathon from Kalinga 
Stadium which is to be organized by Orissa Mining 
Corporation ltd. in Bhubaneswar on the occasion 
of Ekamra - The Temple City Festival. 

Venue: Kalinga Stadium; Date: 17th Feb 08 


Mukteswar Dance Festival - The small and 
elegant Mukteswar Temple with its famous 











"It all began with black. At first, there was nothing. Only black. 
Then happened the big bang ..... And from black sprang forth all of universe!" 


f" little verse from Thia’s latest catalogue, captures the 
power and mystery of their Bl'ak Collection. For those who 
don't know, Thia is a design house, specializing in steel jewelry 
and steel fashion-accessories; exclusively for men. 


Their Bl'ak Collection captures that spirit of creation, that 
inventiveness of the human mind, which has fused exotic 
elements like carbon-fibre, steel, gold, paua, onyx and mother- 
of-pearl, to create jewelry unlike anything you've ever seen 
before! And the best part is, it's only for men! Yes ladies, eat 
your heart out. Or, you can rejoice; 'cause you've now found 
the perfect gift for your knight in shining armour. Gift him a 
Thia, and watch him arrive on his white steed and sweep you 
off your feet ..... swoon.... ! 


Thia's Bl'ak steel-jewelry is a spellbinding collection of 
pendants, bracelets and keychains, sculpted from pure stainless 
steel, infused with real carbon and encrusted with 14K gold. For 
the first time in India, you can see, feel and flaunt black steel 
jewelry. Thia's Bl'ak Collection is guaranteed 
to put the spotlight on you. Here's yet 
another verse from their brochure ..... 
® "Blak, the most elegant of all colors. 
Strength, power, authority, mystery, 
and sophisticated; Bl'ak liberates it's wearer 








stone arch at the entrance is the gem of 
Orissan Architecture. The sprawling green lawn 
in between Mukteswar-Parsurameswar Temple 
Complexes will host the event. 
Venue: Mukteswar-Parsurameswar 
premises; Date: 17th - 19th Feb 08 


temple 


Kalinga Mahotsav - The Kalinga Mahotsav at 
Dhauli, a festival of Martial Dances, evokes a spirit 
of revelry, carries a sign of heritage and ways of 
life. The aim of the organisers is to harmonise 
the vigour of martial tradition with the sublimity 
of peace through the art of dance. 

Venue: Shanti Stupa, Dhauli; 

Date: 23rd -24th Feb 08 


Rajarani Music Festival Rajarani Musk 
Festival is famous for its ornate deul or compass 
and the statues of eight Dikpals guarding the 
eight cardinal directions of the temple where 
the eminent instrumentalists and vocalists of 
India will take part. 


Venue: Rajarani Temple Complex; 24, 7 
Date: 26th - 28th Feb 08 D 
Ekamra Food Festival ons 


Venue - Exhibition Ground: 
Date - 20th - 27th Feb 08 










from conventions, and astonishes the 
beholder. So go forth .... and make a 
big bang of your own .... possess Bl'ak." 


The amazing thing is that steel-jewelry 
is treated with the same care and affection 
as gold-jewelry. People have realized, 
that top-quality steel-jewelry isn't 
easy to make; and therefore needs 
to be valued almost as much as gold- 
jewelry. 

Their eye for detail does not end with 
the product. With world-class packaging, 
and pre- and post-sales service that's next 
to none, Thia is an international style experience in steel. 


Hold it in your hand. Glide your fingers over it's ultra-smooth 
surface. Feel the unmistakable power of steel. Feel the exotic 
texture of carbon-fibre. Revel in the luxury of gold. 

It looks and feels like a thousand dollars, yet costs a little 
more than a thousand rupees! 'Guaranteed to put the spotlight 
on you, and make you stand-out from the crowd. 


To contact Thia, call (022) 2364-0345 or 98203-75755. 
Better still visit their website www.THIA.us 


bt more e; 


Launch Pad 


ie 
"o Ses E E T = = o 


ol 
A s ~~ 





Amalfi by Hidesign 

Amalfi, the latest handbag from Hidesign, is sure to appeal to the 
modern fashion conscious woman with a perfection of texture and 
form. The structured shape of this small Boston bag is accentuated 
by the soft Milano leather. The inventive metal zip closures and 
perforated leather combination make it an ideal choice for an 
evening of party and fun. 

PRICE: Rs 3,475 

AVAILABLE AT: Hidesign stores across the country 


Rhum Clement 


Finewinesnmore introduced the world's 
first ultra-premium rum to India. Rhum 
Clement is French Martinique rum and 
is based in Martinique Island (French 
West Indies). Clément is famous 


worldwide for the exceptional taste 

of its Rhums Agricoles made from pure 

cane juices, making it different from 
industrial rums. 

PRICE: Rs 2,100-2,850 for a 750 ml bottle 
AVAILABLE AT: Select wine shops in metros 
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Symbol Faucet 

Collection by Kohler 

Kohler introduces the organically- 
inspired Symbol Faucet Collection 
for the Indian market. The inspira- 
tional Symbol Faucet has now 
inspired a full collection of softly 
flowing shapes for the bathroom 
that complement the Kohler Escale 
suite of fixtures. 

PRICE: Rs 7,340 

AVAILABLE AT: Available at select 
stores across the country 
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NEVER RUN OUT OF I 





For us at Jaguar, bein: 
India's No. ] was never ai 


end in itself. It was just th: 





beginning. Over the years 


we established ourselves firmly in the world' 


y C) U C) €) [ ^ | | | top markets, to be acclaimed as an internationc 


brand. Today, we're strategically positione: 


and recognised in some of the world’ 


being Indias =~ 


Looking ahead, we are confident in our belie 


that there is only one way for us to go fron 
NI here, and that is higher 
D E E than ever before. Too good to resis 


JAQUAR & COMPANY LIMITED D-28, SMA Co-operative Industrial Estate, G.T. Karnal Road, Delhi-110 033 (INDIA) Ph.: 011-27694808-15. Fax: 011-27693806-07. E-moil: support@joquor.co: 
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[he Finest Footwear 
Your Money Can Buy 


THE STAR WHO 
BECAME SHOEMAKER 


SOOTHING SAKE 
THE RETURN OF BRITPOP 


ALSACE CALLING 
GET YOURSELF A BESPOKE SUIT 








Keeping up with the times... 





In today's business environment where looking good is experience and the ability to meet highly demanding 
as important as performance, our Modular Furniture delivery schedules. With the assurance of quality, that is 
has a reputation for delivering all that is needed, time affordable. 


after time. Precision engineering, exceptional aesthetics 


(9 


i "TN 


TT 


& 


and total reliability have made our Office Modules the 


choice of leading corporates. 


Functional and easy to install, V3 Office Modules are 





available in a range of attractive colours. You also get 


the backing of a professional manufacturer with the 





V3 ENGINEERS PVT. LTD. 


#21, Kumara Krupa Road, Bangalore - 560 001. Tel: 080 - 2228 6287, 2226 7330 
E-mail: sudheesh@v3-india.com 
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SOLE MATES 


RITESH SHARMA 


he shoes you wear say a lot about you. Which is why choosing the right 

footwear for different occasions (and even for different times of the day) 

Is an art that needs to be mastered. This fortnight's cover package, Sole 
Mates, talks about the finest footwear money can buy. The stories foray into the 
world of both men's and women's footwear. Our reporters spoke to experts 
about how people should choose shoes to suit their builds, and also got 
master craftsmen to tell you all about bespoke shoes. 

Putting together this cover package wasn't easy at all. Tracking down 
master craftsmen who make high-end bespoke shoes in India took us to the busi- 
ness district of Kolkata, to a hidden corner in Ghaziabad near Delhi and to var- 
ious other places in the capital and Mumbai. Trips to dozens of top-end 
footwear stores in Mumbai and Delhi and a series of meetings with footwear styl- 
ists led to the pieces on formal shoes, boots and shoe care. And doing the story 
on the shoe's journey in time took up hours of reading and scouring the internet 
as well as conversations with people who know a bit more about shoes than we 
do. Did you know, for instance, that Italian men in the sixteenth century sup- 
ported the cause of extremely high-heeled shoes for women because they 
felt it would keep their wives from travelling far while they were away at work? 

Speaking of footwear, what good is a classy pair of shoes if you don't 
team it with a suit that makes you stand out in a crowd? So, we spent a day learn- 
ing the art of creating bespoke suits with master tailors at Manzoni. Read the 
story and you will realise why you should order a bespoke suit right away. 

Exotic food from around the world is another area that the well-heeled 
Indian is increasingly exploring and Japanese cuisine is right on top of their charts. 
50, we invited two well-respected and knowledgeable Japanese gentlemen to 
lunch at two of India's best Japanese eateries, to get an honest feedback 
about the food and the ambience. Try a sushi meal next time, with a glass of 
soothing sake. Yes, we have a piece on sake as well for you. 

We hope you enjoy all the stories in this issue. 
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Drive up to the most 
gorgeous hotels in every city: 
The Hilton, The Radisson and The Sheraton. 


Extravagance all the way. 















Sec the best sights in every 
city, accompanied by your 


friendly local guide. 








We'll spoil you everywhere. 
Savour a gourmet lunch 
at the Eiffel Tower. with all 


of Paris at your feet. In 


Savour piping hot buffet breakfasts 
and delicious Indian dinners 


every day. We're sure you'll want to 





try the local cuisine for lunch. 




















Switzerland, dig 
The more the merrier! | 
into the fondue. 
The more travellers, 
the more you save! 


Up to 30% off on your holiday price. 


enon 
Private luxury in 
EUROPE 
PARIS Rs.1,09.3500 onwards 


* LUCERNE 


E 
INTERLAKEN 


/ A private luxury van 
with a chauffeur, 
big enough to seat your 
family and friends 
in comfort. Take the luxury road trip 


of your dreams, at your own pace. 
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KUONI HOLIDAYS 





¢ Voted World’s Leading Tour Operator for nine years 


Book your Private Luxury holiday to Europe now, as only limited luxury vans are available. 
Mumbai : (022) 66391000 / 1126. Delhi : (011) 41522551-55. Bangalore : (080) 66284300-02. Email: luxury@kuoniholidays.co.in or SMS <KUONI> to 57007 


erms and conditions: Price quoted is per person for a group of six adults travelling in the same van, on twin sharing basis and includes economy class airfare (ex- Mum | 
with breakfast, dinners, overseas Mediclaim insurance, transfers and sightseeing as specified in the itinerary. Price excludes airport taxes, Price calculated at ROE: 1 US 
the prevailing ROE on the date of payment. Conditions apply 
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: Sole Mates 


There are different shoes for different occasions and different 

styles that suit different people. What are the latest trends in footwear? 
What should you wear to work or to a party? Can you get a shoe that's meant 
just for you? All this and more in this exciting cover package. 
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CONTENTS A GUIDE TO LUXURY AND LIFESTYLE 





Serious Business 
If you are headed to a board meeting or to 
sign a business deal, it's time to put on your 
best formal shoes. Let us help you out with 
the classiest styles that can adorn your feet. 


Fit for the Feet 

Can a great pair of shoes really enhance 
your look? Manager of Fendi in India and 
shoe styling advisor Simone Battiwala tells 
you how and why different shoes suit 
different people. 


Shoe Gazing 

Caring for leather shoes is not just about 
making your footwear look good. We tell 
you how to make them last longer as well. 


The Star Who Turned Shoemaker 
Daniel Day-Lewis is quite simply one of 
the most talented actors alive. What few 
know is that the reclusive actor took a 
year off from work to learn the art of 
shoemaking in Florence. 


Natty at the Party 
Catch the eye at every social do 
you attend. 


Deconstructing the Shoe 
Find out what are the different parts 
that make up your footwear. 


What a Booty 
Join us as we take a lcok at the 
best boots to add to your collection. 


Hot Off the Shelves 

Here's taking a look at the hottest 
new entrants in the Indian footwear 
market and their new range of shoes. 






Made to Order 

Want a shoe that's created 
only for your feet? Wake up to 
the world of bespoke shoes. 
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in Time 

Every shoe style you wear is at least 
400 years old. Don't believe us? 
Read about the history of shoes 

to find out. 


Friday Dressing 
Casual wear doesn't mean looking 
shoddy. Try out these smart shoes. 


Lessons in Life 

Three books that are very different 
in approach and writing style. Yet, 
they share one thing in common: 
stories of people and their lives 
which are inspirational. 


Remembering Britpop 

The last great musical movement 
was also one of the most melodic. 
Welcome to the sounds of Britpop. 


Telling It Like It Is 

We take a look at three hard-hitting 
documentaries that ran to packed 
audiences and have just been 
released as DVDs. 


Be-spoken for 
Nothing beats a well-crafted 
bespoke suit. 


Dine Out in Style 
Three new places to head to for 
some soul-stirring music, amazing 


cocktails and mouth-watering food. 


What are you waiting for? 


ATaste of Japan 
Japanese cuisine is big in India. Two 


highly respected gentlemen from the 


‘Land of Rising Sun’ try the food at 
the finest Japanese restaurants in 
India and give us their opinion. 
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34 Soothing Sake 42 It'saMerc 
It is Japan's best-known spirit. And The new C220 CDI from Mercedes- 
like many things Japanese, a great buy. Benz is here. 


35 NewWorld Hero 43 
Column by Sourish Bhattacharyya, 
Executive Editor, Mail Today. 


Golf Watchers Are Different, Too 
Column by Prabhdev Singh, Editor, 
Golf Digest India. 


36 Alsace... Cheese, Cheer & Beer 44 
The mountainous terrain of Alsace in 
France has a lot more than just 


Just Arrived 
Take your pick from the finest new 
launches from the world of luxury 


a simple vacation to offer. this fortnight. 
40 Photo Mates COVER: KAPIL 
' T" MODELS: MUDAS;R BHAT, RASHI 
There are so many expensive digital xoa gode pala 
cameras around nowadays. Which cootwear MAKEUP ARTIST DIVYA SOO 
ones click better pictures? .— & DA MILANO. NEW DELHI 


Gaitonde’ collection of foakwear i) 
cotremelf comfortable fo wear. The 
sportier arty of fer enire coltef rm 
i worth, ment Toning gre, fef vri Jut 
as well at home, in the offre at well dy 
during travel. 


- Mr. Muthu Murugappan, 
scion of the Murugappa family, 
Senior Manager - Exports, 


fh Carborundum Universal Led. 


www .gaitonde.coó: 





Gaitonde unveils 
footwear for 
Diabetics 


Gaitonde in association with 
Sundaram Medical Foundation 
(SMF) and IIT, Chennai have 
launched footwear specially For the day that starts ear ly 


designed for neuropathy and the night that never ends 
patients. The line features 













some very fashionable and 


functional footwear. 


Worn on prescription, these 
footwear help reduce and 


redistribute pressure by 





working on pressure points 
helping make diabetic foot care 
as painless, simple and easy as 


possible. Exclusive showroom: Hidepark, Phase III, Spencer Plaza. Also available at » R.K. Salai - Lifestyle, Citi Centre » A warpet - &obierr 
s Anna Nagar - Grafs Lifestyle, Boots. Hi-Style, Koblerr « Spencer Plaza - Trendz, Sunil Enterprises, Foot Lockers 
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when Pharaoh Rameses-ll was 
| ruling Egypt with his 200 wives 
and 150 children, other influential and 
rich ancient Egyptians were busy ordering 
professional master craftsmen to make 
them bespoke shoes. The ancient Greeks, 
oe the Romans under Julius Caesar and even 
a o the Indians from Vedic times had different 
styles of footwear to boast of. 
7 Over two millennia later, new styles of 
footwear continue to fascinate us every 
|. season. The ancient citizens had no malls 
to rush to, or else Fred and Wilma 
c Flintstone and many others would 
surely have made a dash for them 
every time the “new arrivals” sign 
went up on the shop windows. 

Today, the choices are plenty. If it’s 
moccasins for some, other fashionab! 
conscious men prefer brogues or mon 
straps. Still others might go for Chels 
boots, while the women may look fi 
perfect stiletto. Party-wear and ca 
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Indian market with global bic 
announcing their arrival in st 


Indeed, there are different shoes for differ- 


|| —— ent occasions and different styles that suit 
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different people. All of us need to stay 


QS 


updated on footwear fashion almost on a 

daily basis. What’s the latest thing in 

footwear? What kind of shoes can one wear 

| D to work or to a party? Is it possible to order 

c  . and get a shoe that's meant just for you? 

c The stories that unfold in the following 

pages talk about all these things and more. 

We also take you on the shoe’s journey 
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through time where you will learn, among 
other things, why high-heeled shoes were such 


a rage in Italy and why’ ou are lueky to be 


living in an era when you can differentiate the 
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HORA 3] Formal Shoes 


ost men started their tryst with 
formal shoes with the black lace- 
ups when they went to school. 
But sometimes, the simple black 
(or brown) formal shoe also comes in vari- 
ous styles, shapes and designs. The distinc- 
tions very often are so subtle that you have to 
look closely to appreciate them. Here's de-mys- 
tifying the five main styles of formal shoes. 





Monk-straps: Also known as Monks, 
as buckles (or one buckle) are used to 
fasten it instead of laces. 

Monk-straps from Manzoni 

PRICE: Rs 21,000 

AVAILABLE AT: Manzoni stores around the 
country 


Oxfords (US: Balmorals): These are 
formal shoes with enclosed lacing 

with their origins in the British Isles. 

They come in plain or captoe styles. 

Oxfords from Zegna 

PRICE: Rs 34,700 

AVAILABLE AT: Ermenegildo Zegna store at 
Taj Mahal Palace and Tower, Mumbai 


Brogues (US: Wingtips): Formal 
shoes with the distinctive design 

which is called Broguing. 

Brogues from Manzoni 

PRICE: Rs 6,000 

AVAILABLE AT: Manzoni stores around the 
country 


Derbys (US: Bluchers): These are 
the same as Oxfords, but with open lacing. 
They, too, come in plains and captoes, 
sometimes with Broguing. 

Derbys from Homme 

PRICE: Rs 4,090 

AVAILABLE AT: Retailers like Shoe Tree 
around the country 
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SERIOUS 


If you are headed to a board meeting or to sign a 
Let us help you out with the classiest styles that 
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business deal, it's time to put on your best formal shoes. 
can adorn your feet. BIBEK BHATTACHARYA 
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SOLE MATES Advice 


Men are more 
_ comfortable with a 
pou pair of 
moccasins 


FOR THE FEET 


Can a great pair of shoes really enhance your look? What shoes 
should you wear if you are short or thin or if you are going to a 
tormal dinner or a casual do? Simone Battiwala, manager of Fendi 


India and a styling and fashion advisor, tells you just that. 


pair of shoes can make or break any outfit. 
The correct pair of shoes completes the 
appearance of an outfit. Your shoes 


should, of course, be of the correct size, fit well and 
look presentable. 








THE LONG AND SHORT OF IT 
Most men’s shoe styles will do well on a tall person. 
They should, however, stay away from shoes that 
have a prominent pointed toe. For women, it's a bit 
different as even tall women do not shy away from a 
pair of heels. Often, taller women have larger feet, 
and, hence, look for shoes like a pair of kitten heels or 
peep-toe pumps. 

For those men who do not have the height to boast 
of, a pair of formal shoes has to be lace-ups. For 
an illusion of height and length, one could choose a 
pair with a slightly pointed toe in the same colour or 
tone as the trouser. For women, a pair of stilettos or 
pumps is the best. The shoe hee! should be slender and 
proportioned to the style of the shoe. One should be 
careful though, as a platform heel could make heavier 
calves look bigger. 





= (@) CHEF'S COLLECTION: Zucca Wedge, for day-long wear 
: (2) PATENT LEATHER B FENDI PUMP: Perfect for leg-lengthening 
> @) SPY SANDAL: Fit for broad feet 


12 BUSINESS TODAY MARCH 9 2008 





GOING TO WORK 


Lace-ups again are the 
most common formal 
shoes, but many men are 
more comfortable with a 
formal pair of moccasins. 
When buying a pair of 
shoes for work or to wear 
all day, the most impor- 
tant point to consider is 
comfort and durability. 

For a woman, again 
comfort is the key word. 
Choose a pair with a small 
heel like a kitten heel or a 
wedge as it gives better 
support. Shoe styles like 
mules, pumps and peep- 
toe shoes are great all-day 
shoes. For those who 
choose traditional Indian 
clothes for work, look for 
a pair of comfortable 
mules or sandals. 


A FOOT TOO WIDE 


For people with feet that 
are broader than ‘normal’, 
look for shoes that sup- 
port your feet. Stay away 
from shoes or sandals 
with a thick strap across 
the foot. Instead, opt for 
one with two or more 
thinner straps, as a single 
thick strap could make 
your foot look broader. 
AS TOLD TO 

DEEPTI KHANNA BOSE 
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SOLE MATES [Slipe Cardi 


Caring for leather shoes is 
not just about making your 
footwear look good. It's 
also about preserving them 
and adding tọ the life of 
the shoes. Tf jAsw! RATHORE 


J 





SMOOTH LEATHER 

Without proper conditioning and care, leather can dry out and eventually 
crack and fall apart. While some people are content to throw on a coat of 
shoe polish when their shoes start to look shabby, to really protect and keep 
them looking their best, you need to follow a few simple steps. 

"Natural leather needs air and should not be enclosed in plastic bags for 
long periods. During rainy season, fungus may form if the product is left un- 
used for long periods: lightly rub the fungus off with a soft cloth dipped in a 
mild solution of Dettol,” says Dilip Kapur, President, Hidesign. It’s important 
to allow 24 hours of drying time before you wear them again. Also, be sure 
your shoes dry naturally. Placing the shoes before a heater can damage them. 





e Ravi Bajaj, 

Fashion Designer 
Shoes need to be more 
unpredictable in terms of 
colours. Especially in sum- 
mer, a lot of whites and 
light tans are good. Toes 
should be medium-rounded or square 
Wide toes are totally out. Loafers work 
very well in summers and driving shoes 
are also in. 





e Peter Punj, 
Industrialist: | think 
monk shoes (or shoes 
with side buckles) are 
rather passé. | personally 
prefer lace-ups or loafers. 





THE SHOE TREE 

A shoe tree is roughly the size of a 
foot and is placed inside a shoe to 
preserve its shape. 


Wooden vs Plastic Shoe Tree: The 
best quality shoe trees are usually 
made of solid wood, mainly Cedar, 
which helps absorb moisture. Shoe 
trees are also made of plastic, with a 
coiled metal spring stem; these cost 
less and are lighter, but do not absorb 
moisture or eliminate odour. 


THE SHOE PROTECTORS 

In a wooden box, keep the following 
handy: Two 6" horse hair shoe shine 

brushes. One for black only and one 

for brown or other colours. 


e Two applicator brushes—one light 
and one black 


e Three jars of shoe polish—black, 
brown and neutral 


@ A paste polish and a stain wax 

e Two professional shine cloths 

e One shine sponge, for a quick shine 
e One 8" shoe horn 
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Daniel Day-Lewis is quite 
simply one of the most talented 
actors alive. What few know is 
that the reclusive actor took a 
year off from work in the late 

| 290s— working as an ‘intern’ 
to a Florentine master 
craftsman and learning how 

to make bespoke shoes. 





stars, a millionaire several times over, sitting 

on a wooden bench in Florence, carefully 
gluing together pieces of leather and then 
nailing them in place to create a master- 
piece in footwear. 

After doing a couple of films in 1996 and 
1997, Daniel Day-Lewis, the Oscar-winning ac- 
tor, disappeared from public view for almost 
five years. It was during this self-imposed exile 
that he reportedly took up a new passion: to 
learn the art of shoemaking. 

The story goes that the then 42-year-old 
took a summer vacation from the glitz and 
glamour of Hollywood to become an ‘ordi- 
nary mortal' and get down and dirty in an 
Italian cobbler's shop in Florence. 


MAGINE one of the most sought-after film 
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The London-born actor, his wife 
Rebecca, and their son stayed in Florence 
that summer and Day-Lewis spent most of 
it in the shoe factory. 

Apparently, he was already acquainted 
with master craftsman Stefano Bemer, 
whose hand-made shoes are legendary; his 
bespoke creations sell from $500 (Rs 20,000) 
upwards. 

"They met the preceding winter when 
Daniel's shoemaker in London sent him 
over for a personal fitting," a friend of 
Day-Lewis, who revealed the secret, told 
The Enquirer. The art of shoemaking fasci- 
nated Day-Lewis, so he asked Bemer to 
teach him the skills of cutting, shaping, glu- 
ing, nailing and fitting shoes. 

The star spent hours there sitting on a 
bench making shoes. So, if you do happen to 
bump into Day-Lewis while on a visit to 
Wicklow mountains in Ireland one day, you 
can try your luck and come back with a shoe 
made by the superstar himself! 


‘My Left Foot’ hunk boots 
Hollywood E to make shoes 


n meter Dental Dip Lewih h 
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Besides making shoes, Day-Lewis also acts 
in films. Here are a few of his masterpieces 
> A Room With A View (1986) 

> The Unbearable Lightness Of Being (1988) 
+ My Left Foot (1989) 

> The Last of The Mohicans (1992) 

> In The Name of The Father (1993) 

> Gangs of New York (2003) 
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COMPILED BY DHIMAN CHATTOPADHYAY 











A GREAT, EXHILARATING MOVIE! 
ENORMOUSLY ENTERTAINING! 
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: Who is Daniel Day-Lewis? Daniel Michael Blake Day- Lewis 
: was born in the UK on April 29, 1957, into an illustrious family. : 
: His father, Cecil Day-Lewis, was a writer and a poet who was : 
: Britain's Poet Laureate between 1968 and his death in 1972. 


SHOEMAKER 


TO THE SIARS 


If Day-Lewis is a glittering example of a 
star who became a shoemaker, then 
Pasquale Di Fabrizio is the man 
presidents and film stars go to when 
they have to cover their feet 








Who is he: He is Pasquale Di 
Fabrizio, who calls himself "The Stars' 
Shoemaker." And that title 

certainly fits. 

Claim to fame: He has made dance 
shoes for Michael Jackson and former 
US President Ronald Reagan and made 
all the shoes for Sylvester Stallone's 
"Rocky" movies. 

Celebrity clients: Believe it or not, 

Di Fabrizio has created hand-made 
shoes for the biggest names in 
showbiz, including Arnold 
Schwarzenegger, Robert De Niro, 
Elizabeth Taylor, Madonna, Sharon 
Stone, Whoopi Goldberg, Danny 
DeVito, Richard Gere, Nicole 

Kidman and Hugh Hefner. 

He doesn't come cheap: Prices 

for shoes made by this Italian master 
start at $500 (Rs 20,000) and go 

up to over $4,000 (Rs 1,60,000) 

He once told a journalist that 
sometimes the stars don't 

remember to pay. According to Di 
Fabrizio, Stallone and a few others still 
owe him. 

Special effects: His shoes added 
almost 4 inches to Stallone's height 

He also helped with Elizabeth Taylor 
and designed a special pair of shoes 
that helped Danny DeVito limp as 'The 
Penguin' in Batman Returns 

Where to find him: Di Fabrizio Shoes, 
903 N. Fairfax Ave, 

Los Angeles, CA, US 
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Peep-toe slides 
from Gucci 

The peep-toe slides 
are a perfect blend 
of style and class. 

If it's a 'colourful' 
event you are headed 
to, then look no 
further. Of course, 
black and white are 
colours, too. 

PRICE: Rs 29,950 
AVAILABLE AT: Gucci, 
The Oberoi, 

New Delhi 
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Stars and celebritie 's have 
long sworn by union 
Ferragamo shoes. And now 
Marilyn Monroe's cele 
brated 'Pump' shoes are 
back in the Ferragamo sta- 
ble. The sensual pump that | 
Salvatore Ferragamo cre 

ated for Monroe is updated 

in crocodile leather and in 
novative materials. The con 

cept of luxury without ex 

cess can be seen in the pure 

lines of this shoe, 

creating a balance of 

shapes and proportions 

PRICE: On request 

AVAILABLE AT: Ferragamo 

Grand Hyatt, Mumbai 


LU 
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This shoe is crafted in calf 
leather. It comes with the 
patent Vuitton metalli 
buckle on the heels. With 
the 4-inch high heel, you 
can't take your style 
quotient any higher 

PRICE: Rs 40,900 

AVAILABLE AT: Louis Vuitton, 
The Oberoi, New Delh 
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DECONS TRUC TING 
THE SHOE 


Have you ever wondered about the different parts 
that make up your footwear? Here's presenting the 
formal shoe—piece by piece. BIBEK BHATTACHARYA 


shoes are. We believe that your shoe should be comfortable from 
the word go. And an important part of that is knowing what the 
different parts are. Most of the vital details are always invisible, and the 
only way to see them is to tear the shoe apart. This shoe that we're look- 
ing at is a Wingtip, called a Brogue in England. This is, in effect, what the 
various bits and pieces of finely crafted leather look like 
before they are stitched together to form the shoe. 


Y don't need us to tell you just how important an investment 












ANATOMY 
OF A SHOE 


- D: Facing, adjusted, 
via the laces, for fit 


w 
E EE E 


F: Counter, reinforces 
the heel 





A: Toe cap, a "wing" 


G: Heel plate, rubber for 
tip, as its shape indicates 


grip—a modern touch 


B: Vamp, the forepart 
of the shoe 


C: Tonque E: Quarter, the 
shoe's sidewall 


18 BUSINESS TODAY more MARCH 9 2008 


Dt 








Xena: Boots 


2. Fridar! from Aldo 








sexy, snazzy and perTtect 
z ror a night jut on th 
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PRICE: Rs 6,500 
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Join us as we take a look at 
some of the best boots to 
add to your wardrobe. 
DEEPTI KHANNA BOSE 
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3. Tan Leather Boots 
from Ermenegildo 
Zegna 

These an! le-lenoat! 


from Zegna are perfect 
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even mile boots, the mythi- 
cal footwear from folk 
tales, can make their owner 
travel seven miles at one 
go. That's not so far-fetched, 
considering that in the real world, 
boots could have pretty much the 
same effect. Nothing feels the 
same as slipping into a pair of 
leather boots for a night about 
town. And nothing makes you feel 
as tall, strong and invincible as the 
right pair of well-made boots. The 
perfect boot can be the ultimate 
fashion and power statement. 


for a Darty or TOI 
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leisurely hike Tor mel 

The 5ole provides Da ance 
wh | [ > | h e t if ci if w L4 
piece fits snugly 


PRICE: Rs 36,000 


AVAILABLE AT: Ermi 
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1. Ryssah from 
Nine-West This solid 
leather wedge 
with its 14-inch g 
knee-high shaft 
is perfect for 
kicking butt, 
whether at work orat 
play. The wedge heel makes it 
a sturdy and comfortable shoe 
for day-long wear for women. 
Its glamourous looks make it a 

no-brainer to carry it into the Is a must-have Tor | 
night. Team with anything. PRICE: Rs 39,00 


— j AILABLE AT 
PRICE: Rs 9,090 s ' j “Sigg 
AVAILABLE AT: Atria Mall, # 


4. Black Chelsea 
Boots from Salvatore 
Ferragamo 


The ankle-length Chelsea 
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poots became a sensation 
with Beatlemania b. 

1964. Incredibly sty 
especially with the | 

ing boot-style buck 
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Shop #42, Ground Floor, 
Royal Garden, Worli, 
Mumbai 




















btmare 
New Trends 
! à D P New Range from Geoxx 
E EM 0-2 7 It's one of the best selling 
ape aa footwear brands in Italy and 

not without reason. 
Geoxx shoes are the 
i only ones in the 
EM world with ‘real 

BM breathable’ tech- 
nology. This basi- 
cally means that 
bad odour—long 
associated with 
regularly worn 
shoes—is a thing of the 
past. The technologically ad- 
"E vanced shoes have perforated 
soles, which contain a special 
microporous membrane that 
absorbs and expels sweat with- 
out letting water in. So, your 
feet stay warm and dry in win- 
ter and cool and dry in sum- 
mer. Geoxx has a wide variety 
of casual, sporty and formal 
shoes in myriad colours to suit 
every occasion. 
PRICE: Men's shoes: Rs 2,985 to 
Rs 7,985; Women's footwear: 
Rs 2,985 to Rs 5,285 
AVAILABLE AT: Geoxx Boutiques 
in the Metropolitan Mall, 
Gurgaon (Haryana), The Great 


1 





Here's taking a look at the , 
hottest new entrants in the Aaa 
Indian footwear market who ii 
are making waves with their Æ 
new range of shoes. $ 
ANUMEHA CHATURVEDI 







The Spring/Summer '08 


Collection from Salvatore Ferragamo — India Place, Noida (UP), Mega 
The brand new collection from Salvatore Mall, Oshiwara (Mumbai) and 
Ferragamo pays tribute to the 1950s with ultra-feminine other leading footwear retail 

tapered heels. The sensual pump is updated in crocodile chains across India 


leather. These Ballerina shoes come in patent leather in 
red, emerald green, blue and pink. Try this on. 

PRICE: Rs 25,000-plus 

AVAILABLE AT: Salvatore Ferragamo store, Grand Hyatt, Mumbai 


Formal and Casual Shoes from Ecco A 

Ecco is one of the world's largest producers of casual shoes. 
Receptor, the most recent innovation from the house of 
Ecco, is a walking shoe developed in close collaboration with 
biomechanic experts. Ecco's Golf line comes in modern de- 
signs and is very popular as well. 

PRICE: Men's and women's casual & formal shoes Rs 4,990 
to Rs 21,000. Golf Line shoes Rs 6,399 to Rs 26,999 
AVAILABLE AT: Ecco Concept Shop at the Square One Mall, 
New Delhi, and leading footwear retail chains across India 
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ETATS] Bespoke Shoes 
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MADE TO ORDER 


Want a shoe that's created only for your feet? Wake 
up to the world of bespoke shoes. BIBEK BHATTACHARYA 








is to ensure your comfort when you're standing 

around for hours? Since that's an almost impossible 
way to judge your shoes at a store, the next best thing is 
to get them made for you. The humble cobbler that your 
grandfather used to go to for his perfect fit, unfortu- 
nately, has fallen out of fashion. But there's no better 
way to get your perfect pair of shoes. Though bespoke 
shoes have been around forever, it's a concept that isn't 
as well-known as it should be. However, the style pendu- 
lum seems to be swinging back towards all things be- 
spoke. So, we thought we'd take you through the process 
of a shoe getting made and let you make up your mind. 


D id you know that the primary function of footwear 


STEP ONE: Depending on your measurements and specifi- 
cations, strips of leather are cut into the requisite shapes. 


STEP TWO: The separate strips are stitched together and 
the overall shape of your shoe emerges. 


STEP THREE: Using shoe moulds patterned on your foot 
size, the stitched piece of leather is shaped into what it 
will finally look like. It is at this stage that any particular 
designs that you might want (Broguing, for instance) 
are given shape. 


STEP FOUR: The separate piece of leather used for the 
sole is hardened into its final shape and density. 


STEP FIVE: Finally, the two separate pieces are 
hammered together. Voila, you have your very own 
one-of-a-kind pair. 


WHERE TO 
GET THEM 





Swati Mehrotra 


Swati Modo 


Young and upcoming 
designer Swati Mehrotra's 
boutique-cum-workshop will 
give you the perfect fit, and 
interesting designs to boot. 


14/365, Vasundhara Yojna, 
Ghaziabad (UP)-201010 
CONTACT: 0-9310111436 


John Brothers 


Jude Yep has been fashioning 
exquisite shoes and boots 
according to personal 
requirements for a long 
time now 

16/2F, Connaught Place, 


New Delhi 
CONTACT: 011-23316158 


One of the oldest shoemakers 
in Kolkata (since 1884), 

they are an institution by 
themselves. 

Morrison & Cottle, 8 


Esplanade East, Kolkata 
CONTACT: 033-22292096 


bt 
ROA History 


FOOT NOTES 
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Trying on a new 
shoe? Did you 
say new? Almost 
none of the 
footwear 





The first shoes: 
There is evidence 
that covering the 
feet was one of the 
first things early 
urban settlers did. 
Necessity com- 
pelled them to in- 
vent a method of 
protecting their 


| « feet from the 
sty es in vogue rugged terrain. 


today is less BLE: ^c odit 

than half-a- d +E Egyptians, Chinese 
millennium old. F 4 : and other early 
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H J contain refer- 
tep into a posh shoe = : , ences to 
S store in Mumbai's | shoes. 
Linking Road, MG 7 | 


Road in Bangalore, or any- 
where else for that matter, 
and take a look around. 
High-heeled and platform- 
heeled shoes for women, 
boots, sandals, moccasins, 
different formal shoes for 
men—there’s an amazing 
variety on offer. Some are 
"new trends" and others 
apparently "back in 
vogue”. But are these 
really recent fashions? 
History tells us that none 
of the footwear styles you 
see today is less than 400 
years old. The history of 
shoes is, indeed, one 
worth recounting. 


THE BIRTH OF THE SIZE: Today, each model of a modern shoe is manufactured in some 150 sizes, with length designated by a number and 





width by a letter. But a size 10 shoe is not 10 inches long, so where does the number come from? Believe it or not, it stands for 10 barleycorn 





The world's oldest 
shoes: In 1938, archaeolo- 
gist Luther Cressman (from 
the University of Oregon) 
excavated at Fort Rock 
Cave, located in central 
Oregon, US. Cressman 
found dozens of sandals 
below a layer of volcanic 
ash. Named after the site 
where they were first 
found, Fort Rock-style 
sandals have since been 
reported from ancient 
deposits in several 
Northern Great Basin 
caves. They are believed 
to be between 7,000 and 

i 10,000 years old. 


Always fashionable: 

In fact, in reality, the 
nattiest high-heeled or 
platform shoes you can 
find today are flat pumps 
compared to some of the 
shoes in fashion a few 
centuries ago. No, our 
ancestors didn't wear long 
heels to ensure they could 
cross potholes full of water 
with ease. You guessed it 
right! As always, shoe style 
was dictated by fashion, at 
least, among the rich. 










A slipper from 
19th century China 


Shoe traditions: But 
there was much more to 
shoes than just fashion. In 
the West, shoes have had 
a place in marriage cere- 
monies for centuries. In 
some cultures, the bride's 
father threw his shoes at 
the bride and the groom 
to show that the authority 
has been transferred from 
father to husband. In 
England, shoes were used 
like the wedding ring. The 
bride passed her shoes to 
her husband, who then 
gently hit her on the head 
with the shoe. 


Height of fashion: Of 
course, all that's fashion- 
able is not always the most 
practical or comfortable. 
Take the case of the 
‘pointed shoe’ (pictured on 
the left) that originated in 
France, reportedly the in- 
vention of a Count of 
Anjou who wanted to hide 
his deformed feet. Later, 
stilt-like wooden platform 
shoes became the rage in 
Venice. The heels 
eventually became so high 








that women could not 
walk in them, and servants 
were hired to help the 
women travel. 


My left foot: The 'mod- 
ern' shoe, however, arrived 
only in the 19th century. It 
wasn't until the left-shoe 
last and the right-shoe last 
were discovered in 1818 
that the left shoe was 
made differently from the 
right one. Before that, the 
same shoe could be worn 
on either foot. 


The original bespoke: 
Mass-produced footwear 





came next, around the 
middle of the 19th cen 
tury. Until then, shoes 
were hand-made in the 
cobbler's shop, with nails 
or pegs used to bind the 
sole. But by 1900, most 
footwear was being made, 
by machine. 


The mechanised shoes: 
In 1845, the Rolling 
Machine, the first machine 
to find a permanent place 
in the shoe industry, came 
into use. This was fol- 
lowed in 1846 by Elias 
Howe's invention of the 
sewing machine. Today, 
there are no major jobs 
left in shoemaking that 
are not done by machin 
ery. An automatic toe 
laster for Goodyear 
Welt shoes today 
can make 1,200 
pairs in an 
8-hour day. 







HOW HIGH CAN YOU GO? In the late 16th century, Venetian women wore such high heels that they couldn't walk without help from 


servants. The fashion reportedly owed much to the Venetian husband's desire to make sure his wife didn't travel far while he was away. 










i 

Zegna Sports: Some of the coolest 
looking trainers/casual shoes 
available right now are from Zegna 
Sports. This pair will look great 
whether at the gym or at a party. 
PRICE: Rs 13,800 

AVAILABLE AT: Ermenegildo Zegna 
store at Taj Mahal Palace and 
Tower, Mumbai 


asual shoes no longer mean just sneakers. 

C. any pair of shoes that is elegant can be worn 
with jeans, it's always safe to follow the rule of 

choosing your clothes according to your footwear. 

Here are four designs that are creating waves: 


Geoxx Casuals: This is a design 
that's making a lot of heads 
turn this season. They're de- 
signed to help your feet brea- 
the better, so indulge yourself 
with a pair of these beauties. 
PRICE: Rs 5,985 

AVAILABLE AT: Retail outlets like 
Shoe Tree across the country 


Levi's Plimsolls: Though 
the base is a classic plimsoll, 
this revolutionary design from 


Levi's includes a canvas top cov- 


ering the ankles and includes 
the iconic "coin pocket". 
PRICE: Rs 1,690 

AVAILABLE AT: Levi's stores 
across the country 


REssil 


Casual wear doesn’t mean 
looking shoddy. Try out these 
smart shoes. BIBEK BHATTACHARYA 













Samsonite: |f you want 
to go for leather when 
wearing casuals, go for 
these smart suede shoes 
from Samsonite. 

PRICE: Rs 4,890 
AVAILABLE AT: Retail 
outlets like Shoe Tree 
across the country 


btmore 


Quick Reads 


Lessons in Life 


This fortnight, we feature three books that are very different from each other in 
approach and writing styles. Yet, they share one thing in common: stories of people 
and their lives, which are inspirational. DHIMAN CHATTOPADHYAY 
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High on Art 


There is a large growing interest in the world of fine art, 
also stoked by the high prices Indian artists are com- 
manding at big auctions, as well as interest in art as an in- 
vestment. However, unlike other sub- 
jects, art is still largely a subject that 
very few understand, and hence, a 
growing tribe of High Lifers is investing 
time and energy on identifying artists, 
speaking to people in the know, visit- 
ing art galleries, and using the internet 
to understand the world of art. 
However, as a High Lifer points out, it 
is important to underscore that art ap- 
preciation starts with enjoying art first. 


Excerpted from High on Life: 


New Ways for Successful Living, 
by Siddharth Banerjee; Rs 95, Pp 96 
(With Permission from Wisdom Tree) 


When Tata Sang a Corus 

The takeover that ensured that Ratan Tata 
would occupy the mindspace of every Indian... 
was when Tata Steel emerged as the success- 
ful bidder for the Anglo-Dutch steel behe- 
moth Corus, on January 30, 2007. It was a 
staggering acquisition for $12.1 billion (Rs 
53,240 crore then), and by far the largest ever 
for India Inc. In one shot, it catapulted Tata 
Steel, with which Corus would merge, to the 
rank of the fifth-largest steelmaker in 
the world. 

The takeover, in many a sense, was reflective 
of Ratan Tata's style of doing business. Not one 


to mount "raids" on targets, Tata, with the 
consensus of the Corus management, had an- 
nounced the intention of the two companies 
merging in friendly fashion as far back as 
October 2006. But days later, Brazilian steel 
major Companhia Siderurgica Nacional had 
also jumped into the fray with its "hostile" bid. 
The square-off was in London in nine gru- 
elling rounds of bidding closely followed by 
the media. When it was all over and Tata 
Steel took home the trophy, Ratan Tata did 
not uncork the bubbly. At a press meet in 
Mumbai, he hailed the takeover as "a mo 
ment of great fulfilment for all in India” 


Excerpted from Icons: Men & Women Who Shaped Today's India, edited by Anil Dharker. 


Rs 395, pp 288 (With permission from Roli Books) 


The Gandhi Assassination Revisited 





The book first came out when the country 
was in the grip of Emergency, and books 
were subjected to a censorship of the ut 
most ruthlessness. This made it incumbent 
upon me to omit certain vital facts such as, 
for instance, Dr Bhimrao Ambedkar's secret 
assurance to Mr L.B Bhopatkar, that his 
client, Mr V.D. Savarkar, had been impli- 
cated as a murder-suspect on the flimsiest 
grounds. Then again, certain other perti- 
nent details such as the 'doctoring' of a 
confession by a magistrate whose duty it 
was only to record what was said only 
came out in later years... 

... | feel confident that this book is now the complete single 
account of the plot to murder Mahatma Gandhi 





Excerpted from The Men Who Killed Gandhi, by Manohar 
Malgonkar; Rs 395; Pp: 368 (With permission from Roli Books) 


bt more 


Music Review 





Remembering Britpop 


The last great musical movement was also one of the most melodic. 
Welcome to the sounds of Britpop. BIBEK BHATTACHARYA 


ou will remember those times— 
when Manchester United was 
the best team in the world: when 


Damien Hirst was rewriting the rules 
of art; when low-budget indie movies 


Blur-Parklife 

This is probably the 
record that started it 
all. Before Oasis be- 
came the critics’ dar- 
lings and sold albums 
by the bucketloads, 
this quartet had set 
the ball rolling with 
the rollicking Parklife. 
Like All Mod Cons by The Jam in 1978, 
Parklife, too, captured the spirit of a 
generation when it came out in 1994. 
Blur blended its own brand of cheeky, 
English humour with some fantastic 
songs. Highlights include the spoken- 
word Parklife—which castigates a gen- 
eration of lazy morning walkers and 
the shiny pop beats of Girls and Boys. 
From a bunch of neglected unknowns to 
the Top of the Pops, it was a quick, 
dizzying rise for Blur. Damon Albarn's 
ironic Cockney accent rides perfectly 
over the endlessly innovative and catchy 
guitar lines from Graham Coxon to give 
us a succession of stellar songs. Parklife 
Is endlessly self-referential yet absolutely 
modern. On the strength of this album 
and The Great Escape (1995), Blur be- 
came a huge phenomenon. However, it 
also came off the Britpop bus much be- 
fore the movement came to an end. 
Download This: £nd of a Century 
Label: Food/SBK 


ZIP "II. 
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like Lock Stock and Two Smoking Barrels 
gave Hollywood something to worry 
about. Yes, we're talking about Cool 
Britannia in the '90s. And we're talk- 
ing about its soundtrack—Britpop. This 





Oasis (What's the Story) 
Morning Glory? 

Arguably the biggest band of the 
1990s, Oasis was all about outsized at- 
titude, swagger, foul language and 
some of the most instantly memorable 
melodies and none more so than in its 
sophomore album. When it came out in 
1995, it swept the competition with 
classics like Wonderwall, Don't Look 
Back in Anger and Champagne 
Supernova—songs so good that this 
album almost sounds like a Greatest 
Hits package. Guitarist and songwriter 
Noel Gallagher's tunes are alternately 
brash, introspective and surreal, but 
always memorable. Add to this Liam 
Gallagher's voice—sounding like a cross 
between John Lennon's nasal twang 
and Johnny Rotten's sneer—and Oasis 
had a winner on its hands. 
Download This: Champagne 
Supernova 

Label: Creation Records 




















year, three of the biggest bands of 
Britpop are coming out with highly an- 
ticipated albums. We take a look at 
their catalogues and choose the albums 
that you must hear. 


The Verve-Urban Hymns 

The Verve never did anything easy. 
Around since 1989, it remained largely 
unknown till 1997. Then came the mas- 
sive single Bittersweet Symphony, and 
The Verve was at the top of the charts. 
Coming out that same year, Urban Hymns 
turned out to be its breakthrough al- 
bum. Known for lengthy atmospheric 
jams, the album updated that sound into 
something more muscular. Along with its 
trademark jams, singer Richard Ashcroft 
penned some unforgettable pop classics 
that took this album to another level 
with tunes like Sonnet, The Drugs Don't 
Work and Lucky Man. Yet, if anything, 
The Verve was going against the zeit- 
geist. In what was to be Britpop's most 
celebratory year (Oasis' Be Here Now: 
New Labour's political victory), the songs 
talked of heartbreak and longing. Sadly, 
The Verve broke up a year after reaching 
the top. 

Download This: The Drugs Don't Work 
Label: Virgin Music 


URBAN HYMNS 





btrnore 


DVD Review 


Telling 


It Like It Is 


Since the dawn of filmmaking, the documentary has held its own against 
its more glamorous sibling, the feature film. We take a look at three 
hard-hitting examples of the genre. BIBEK BHATTACHARYA 


Waiting 
Room 





MICHAEL MOORE 


=| oe 


Sicko 

Michael Moore has perfected the art 
of attacking a can of worms with a 
flamethrower. Thus, to reveal the 
sorry state of US healthcare insurance, 
he takes a bunch of "sickos" to Cuba 
for their medical check-ups. This 
raised an uproar in the US and, yet, 
this is just one part of the movie. 
Moore does usually get his facts right, 
and the most glaring slap on the face 
of the establishment is that over 50 
million Americans do not have access 
to health insurance. He rightfully at- 
tacks soulless insurance companies 
that avoid making payments to those 
insured while stacking up profits and 
offering bonuses to employees who 
are successful in denying claims. Sicko 
is basically a litany of the horrors of 
excessive capitalism, and an argument 
for universal healthcare, which, in the 
US "exists" only in Guantanamo Bay. 
Optimum Home Entertainment 

PRICE: Rs 799 





Moore's US healthcare warnings; Spike 
and Asger Leth’s scary and amoral gangs 


When the Levees Broke 
Director Spike Lee is one of America’s 
foremost moviemakers. What many 
don't know is that he's a riveting doc- 
umentary filmmaker as well. Shot in 
the aftermath of the trail of destruc- 
tion left by Hurricane Katrina, this is 
his tale of New Orleans, the city of 
the Mardi Gras and the ghost town 
riven asunder by natural fury and po- 
litical neglect. When The Levees 
Broke gives a balanced account of the 
events in New Orleans in the wake of 
Katrina. The riots, the helplessness of 
the affected, the apathy of the gov- 
ernment, the heroic rescues are all 
brought to life through interviews. A 
fierce tribute to the spirit of the city, 
this movie is a must-watch. 

HBO Home Video 

PRICE: Rs 1,199 
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Lee's account of the Hurricane Katrina's aftermath; 
ters show the power of serious reportage. 


GHOSTS OF CITE SOLEIL 


Ghosts of Cité Soleil 
If you thought that t! ^ 
was scary and relenties: 
trayal of the gang wor! 
mentary takes you into ! 
very real darkness in th: 
gerous place on Fart! 

tion has been given 1 
Port-au-Prince by the 
without reason, as t! 
mentary shows. Direct: 
follows two rival gangster: 
blood brothers 

supremacy for braggin 

turf bloodied by politi 
neglect. Watching tnis 

up close and personal, 
wondering how Leth n 


movie and did not get! 
survived, and this docu 
in cinema verite fashio 


reminder of the importanc 
tough, uncompromisin 
Velocity/Thinkfiln 

PRICE: Rs 1,199 
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Bespoke Suits 
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Nothing beats a well-crafted bespoke suit. 
BIBEK BHATTACHARYA 


he first thing The Beatles did 


many hits started rolling in 
was to make a trip to Savile 
Row to get fitted by master 
bespoke tailor Dougie 
Millings. No wonder the Fab Four 
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looked so utterly stylish in those 
memorable pictures from 1964, in 
their skinny knit ties, cropped jackets 
and zip-up Chelsea boots. Or, per- 
haps, you remember Cary Grant's be- 
spoke grey suit in North by 
Northwest. Whatever the image or 
style, there's a lesson to 

be learnt from all this—never 
compromise on the perfect fit. 

And that motto is at the heart of 

all things bespoke—and none more 
so than in the making of a suit. 

And now, after decades of 
off-the-rack, slave-to-fashion styles, 
bespoke is making a comeback. In a 
cluttered world of identical suits, no 
thing breaks the clutter—in your 
own head and in the way you look— 
than putting your hands into your 
Jacket pocket that has been stitched 
specially for you in accordance with 
the length of your arms. In this issue, 
we went through the entire process of 
getting a suit stitched at Manzoni and 
came back with a step by step guide 
on how to get that individual look. 
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THE FIT 

This is the most important part of the 
process. The master tailor takes your 
measurements and files away the num- 
bers meticulously so that everything from 
the precise length of your arms to the 
number of buttons can be crafted with 
just you in mind. Be prepared to come 

at least twice for your fittings. 


THE CRAFT 
Like all fine craftsmanship, many bespoke 
tailors can take a shortcut to success. 
Those stitches might just be for show. 
However, a good tailor will not commit 
to a final shape until the very end, when 
both you and he are completely satisfied 
The arm pieces and the lapels are stitched 
on in such a way that they can be taken 
apart and refashioned, if necessary. 


3 

THE LINING 

The inner lining of the jacket is another 
matter altogether. The fall of the jacket 
has to be just right, and the beauty of the 
fabric should also come out. For this rea- 
son, always check that the tailor does not 
glue on the inner lining but uses a float- 
ing canvas (usually made from horse hair) 
to keep the shape of the inner lining. 
The canvas is stitched on so that it can be 
taken off at any given time for any 
alteration. It keeps the shape intact 
without messing about with the fabric 


4 


THE FINAL LOOK 
If your tailor is any good, then this last 
sitting will also be the one where you'll 
get the suit you always wanted delivered 
to you. Wear it, get measured one last 
time—just to make sure that things are 
fine—and go home feeling unique. 





SOME The Beatles in Cary Grant Marcello 
BESPOKE A Hard Day's in North by Mastroianni in 
Night. Who says Northwest. 814: The world s 


CLASSICS Savile Row Is 


stuffy? Just look 
at those boys! 


The world s most most famous suit 
famous light 
wool grey 


two-button suit 





period. This is the 
suit which made 
Brioni the brand 
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Chill Zone 
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D/2 Mathuradas Mills Compound, 
N.M. Joshi Marg, Mumbai 


022-40332300 


IS it a nightclub, a restaurant or a music 
production studio? Or a record label 
and music library? It's The Blue Frog; 
which means it's all of the above rolled 
iber-cool chill zone, located in 
what was once a mill. Mumbai 
newest destination is as 
eclectic and funky as the eight people 
who own it: a couple of musicians in 
Ashutosh Phatak and Dhruv Ghanekar; 
two ad-Tilm-makers, Mahesh Mathai 
and Srila Chatterjee; MBA-boy Rishad 
Nathani; ex-investment banker Simran 
Mulchandani; and last but certainly not 
least, restaurateurs Rahul and Malini 
Akerkar. If that isn't enough of an en- 
lorsement for you to get your tush into 
[ne Blue Frog now, hear this: this 6,000 
tt chilled-out fiesta serves some of 


Into one 


niahtiite's 


the meanest cocktails this side of the 


 Rs4,000 





Three new places to 
head to for some 
soul-stirring music, 
amazing cocktails 
and mouth-water- 
ing food. What are 
you waiting for? 
RAHUL 
SACHITANAND, 
DEEPTI KHANNA ú 
BOSE AND PALLAVI 
SRIVASTAVA 





7.30 p.m.-1 a.m. 
for two 


Suez, and we recommend highly, what 
else but, The Blue Frog (with kaffir lime 
leaves, Blue Curacao, lemon and vodka) 
and the Mahiki Treasure Chest (spiced 
rum, Bacardi Carta Blanca, brandy, 
champagne, peach liqueur and lime 
juice). The food, too, is superb, with 
German Pork Ribs to die for and a 
succulent Rawas Fillet steamed with 
galangal and lemon grass. 

One of the best bits is the music. No 
Bollywood or dodgy ‘trance’ stuff here. 
It's live bands only. The ambience inside 
The Blue Frog is unlike any other, and 
the best way to make it known is to ask 
you to just take yourself down there. 


The Blue Frog (with kaffir lime leaves, Blue 
Curacao, lemon and vodka) and the Mahiki 
Treasure Chest. Also German Pork Ribs. 


242222 Rs 2,500 2 noon-11.30 
for two p.m 


080-41 


40 St Marks 
Road, Bangalore 


and an in-house store, to vend 
the full complement of clothes, 
caps and other accessories associ- 
ated with the brand. However, 
like other outlets across the 
globe, it’s the very American 
food (burgers and chicken wings, 
for example) and extensive bev- 
erage menu that has people lin- 
ing up outside its door. This out- 
let is spread across 9,000 sq. ft 
with a 100-seat dining area and 
great music to boot. Go there for 
potent cocktails, especially the 
Long Island Ice Tea and some 
succulent chicken wings, while 
veggies can have starters like the 
Spring Roll. 


A year after launching in 
Mumbai, Hard Rock Cafe (HRC) 
has opened its doors in India's IT 
capital, giving Bangalore's swish 
set yet another option for their 
Saturday evenings. Located in 
the heart of the city's business 
district, Hard Rock Cafe has 
quickly muscled its way onto the 
top of a very crowded nightclub 
list in the city. HRC Bangalore is 
housed in a high-roof stone 
building on St Marks Road, a 
stone's throwaway from 
Koshy's—a city landmark. 
Replacing a popular Barista out- 
let and 1912 (a sober lounge bar) 
Hard Rock Cafe has opened 

| in Bangalore with all the ex- 
pected bells and whistles, in- 
cluding music memorabilia 


Santa Fe Spring Rolls, Long Island Ice 
Tea and some other potent cocktails 
They go well with chicken wings 





011-44447777 


Rs 5.000 plu 


taxes TOr twi 


intercontinental The 
Grand, CP, New Delhi. 


the cellar's huge colle 
1,200 wines. Need 

music? Not a problem. The 
a DJ who plays till 
signature cocktail: 

try before you get 

dance floor. Do try the 
Strangler (chilli-int 


If you don't feel like partying 
and are still craving for good 
food, wine and a live jazz fu- 
sion band, head straight to 
24/7. The round-the-clock 
restaurant-cum-bar serves a 
wide variety of delicious and 





mouth-watering cuisines like 
Scottish Smoked Salmon, 
Rocket Salad or exotic soups 
like Lobster Bisque flavoured 
with Courvoisier and 
Mushroom Cappuccion with 
Paprika Straw. You can team 
up Char Grilled New Zealand 
Lamb Loin with a Bordeaux 
wine or a Shrimp Scampi pizza 
with New World Merlot wine. 
If still undecided, 24/7's French 
Sommelier Charles Donnadieu 
is there to help you select from 


with mango juice} 


brave-heart, or experi: 


with the Berry Spi 


Girl. On Sundays, t! 


nature buffet include: 


Champagne Brunc! 
are a family man the 


a special ‘Kids’ Su! 
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Food 


A Taste of 





Japanese cuisine is big, and gaining in popularity 
by the day in India. So, we took two highly 
respected gentlemen from the Land of the Rising 
sun to the best Japanese restaurants in India. 
This is what they had to say about their 
MEBIIOnCe. KUSHAN MITRA AND DEEPTI KHANNA BOSE 
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hinzo Nakanishi, MD of Maruti 

Suzuki India, is no stranger to 
India. As a junior manager, he had 
come to India for a four-year stint 
25 years ago, when Maruti was just 
setting up shop. “You did not get 
any Japanese food in India those 
days. There was one Japanese- 

; sounding restaurant in Delhi, but 
ie even that served Chinese food," he 

| laughs. Back in 1983, Nakanishi, his 
wife and daughter only managed to 
get a taste of sushi when they went 
home for their annual holiday. 

"I tell the younger guys from 
Japan," Nakanishi says while hav- 
ing his Maguro (tuna) Sushi at 19 
Oriental Avenue, Shangri-La, New 
Delhi, "that it is much easier to 
work as an expatriate now." That 
said, Nakanishi does not lavish the 
sushi with praise. "The quality of 
the fish and the quality of the rice 
make a massive difference to 
what you eat. This is good, but I 
think you need to do a bit more 
to get it perfect." 





fi | 
32 UDNE jTODAy. me i" 2008 = 
uu 


In fact, Nakanishi feels that 
while the fish can be flown in, 
it is the rice that still needs some 
work at every sushi restaurant in 
India. "I like Indian food, but once 
or twice a week I like eating 
Japanese or Chinese food," he ad- 
mits, adding "Indian rice takes 
some getting used to." Nakanishi 
narrates a story about how, a quar- 
ter-century ago, whenever one of 
the Japanese employees of Maruti 
went home, everybody wanted 
rice. He then proceeds to have a 
piece of Toro (fatty salmon). 

On the ambience, Nakanishi 
gives it the thumbs up as the light 
Saturday brunch crowd allows for 
easy conversation. "|l must come 
here again," he says, while finish- 
ing his miso soup. "The quality of 
Japanese food in India is steadily 
improving. Well, at least you get 
good Japanese food here now," 
he laughs. 


19 Oriental Avenue, Shangri-La 
Hotel, New Delhi 


NAKANISHI'S RATINGS 


Ambience: Good 


Food : Good 
Menu: Very good 
Service: Very good 


Meal (no alcohol) : Rs 3,000 for two 
Overall rating: *»*x 







Sushi By the Sea 


ith Japan and all things 

Japanese being pretty 
much in the limelight in recent 
times, it was only a matter of 
time before we launched our 
quest for the finest Japanese 
cuisine available in the country. 
And there are no prizes for 
guessing that ‘Iron Chef’ 
Masaharu Morimoto's Wasabi 
overlooking the Arabian Sea, at 
The Taj Mahal Palace & Tower, 
won hands down in Mumbai. 

So, we decided to test the cre- 
dentials of the restaurant with 
Hirotsugu Hagiuda, the 
Japanese Consul General in 
Mumbai. Consul General Hagiuda 
is a most gracious guest and in- 
dulges our request to "test" the 
Japanese meal we have chosen, 
admist a conversation on golf, 
Hinduism, deities and Shinto and 
Zen Buddhism. We order the 
sushi set-meal, which comes with 
a traditional green and garlic 
salad and white miso soup. 

Consul General Hagiuda says 
traditionally, sushi chefs are always 
male and they use all manner of ex- 
cuses to defend their sushi bars 
against women who want to work 
there. Women can't be sushi chefs, 
they say, because make-up, body 
lotion, and perfume destroy the 
flavour of the fish and rice. 

On the food, the Consul General 
explains that the purpose of the 
vinegar and wasabi mix, vile and 
unbearable as it may seem to some, 
is an excellent natural anti- 

bacterial anti-toxin. 

The sushi platter tastes 
delightful as well with the 
ingredients fresh out of Tsukiji 
fish market in Japan, which is, 
incidentally, also the largest 

sea-food and fish market in the 
world. The fish temperature and 


NISHIKANT GAMRE 





the fish-rice ratio is also to his liking. 

Lunch concludes with Wasabi 
Créme Brule, with the crust (as our 
guest admits) just perfect. Consul 
General Hagiuda's opinion of the 
meal is that the ingredients are of 
the freshest and best quality 

As far as the meal itself, 
"Delicious!" is what he says. Need 
we say more? 


WHERE WE WEN 
Wasabi, The Taj Mahal Palace and 
Tower, Mumbai. 


at. N 


Ambience: Very good 


Food : Excellent and fresh 
Menu: Varied and very good 
Service : Excellent 


Meal (no alcohol): Rs 6,000 for two 
Overall rating: **** 
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he Process: Sake is 
T^ less like wine 

and more like beer, with 
multiple fermentation stages. 
The three critical ingredients 
in sake are polished rice (rice 
that has been milled in such a 
way that the oils and proteins 
from the rice are removed and 
only the starch remains), water 
and Koji (a type of mould 
whose enzymes convert the 
starch in the rice to sugars, 
which are converted into 
alcohol by fermenting 
with yeast). 

The resulting cloudy liquid 


is known as ‘Nigori Sake’. 
Most sake is filtered. But if it 
was that simple, we would all 
be brewing sake. 





HOW TO DRINK SAKE 
Sake can be drunk hot, warm or cold—though overheating can ruin the 
flavour. Chilled sake, in fact, is becoming increasingly popular. Sake is a 
relatively simple drink, and while it goes fantastically well with Sushi or 
Sashami, it goes well with spicy Indian food as well. 

You sip sake out of a small cylindrical ceramic cup called choko and 
you pour it out of a ceramic flask called tokkuri. But if 
you find yourself in Japan, you can also find yourself 
drinking out of flat plates or wooden cups. 






Sake 


It is Japan's best-known spirit. And like many things 
Japanese, it’s a great buy. KUSHAN MITRA 
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How Potent Is Sake: Sake is 
not distilled multiple times to 
increase the strength of the 
alcoholic content. 

Pure sake has an alcoholic 
content of 10-15 per cent. 
Therefore, many Japanese 
breweries usually “fortify” 
the sake with some distilled 
alcohol and it is not uncom- 
mon to find sakes with alco- 
holic contents of around 

25 per cent. 

There is also Tokutei Meiso- 
shu (special designation sake), 
or sake that has 

polished rice that has been 
polished very fine and, in 
certain cases, does not have 
any distilled alcohol added to 
it. Some varieties of 

this sake, 
especially 
Daiginjo- 
shu, are 
also quite 
expensive. 





T SAKE IN INDIA 

You can get sake at most 
"major East-Asian restaurants 
» across India and a bottle of 


E Futsu-shu will set you back 
k Rs 1,500-2,000. You can ex- 
f pect to pay Rs 4,000 for a bot- 


tle of Daiginjo-shu. 
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Column 


SOURISH BHATTACHARY YA 


New World Hero 





Indians, some- 
how, are still 
chary about 
ordering a good 
Napa wine when 
they are enter- 
taining. Maybe, 
it's because 
American wines 
tend to be in 
short supply and 
more expensive. 


was a graduate student in the US of A when I 
had my first plastic cup of wine in '88. It was a 
bag-in-the-box plonk that the venerable E&J 
Gallo would produce millions of litres of. Not 
that we cared. It was an inexpensive alternative 
to beer—a decent party drink that some of us 
quaffed from plastic cups to stand apart from 
our lager-dunking buddies. It became a problem 
only when it sent the confusing signals to women. 
Those were the days when even women drank 
Bourbon and America was still wine-innocent. 

| was deluged with these memories as | sat 
down for lunch with my Napa Valley friend, Bruce 
Cakebread, President of Cakebread Cellars, the 
brand voted by the Wine & Spirits magazine after 
a nationwide poll as the most popular wine among 
restaurant patrons in the US. | was surprised to find 
Cakebread's calling card had one side printed in 
Hindi. We have really progressed since the days 
when I drank chilled E&J Gallo from a plastic cup 
—then, blank stares would greet the name India; 
now, Americans like Cakebread believe they have 
a durable stake in our market. 

It's somewhat like the Napa Valley story. When 
Robert Louis Stevenson, the author of Treasure 
Island, spent two months in 1880 with his American 
wife, Fanny Vandegrift, at Napa Valley, which 
has been the Cakebread family's home since 1973, 
he wrote in The Silverado Squatters that the "ex- 
perimental" wine industry routinely mis-labelled its 
products as being Spanish to be able to sell to 
sceptical Americans. Even when Jack Cakebread, 
Bruce's father, and son of an automotive repair 
shop owner, moved to Napa almost on an impulse 
in 1973, the valley had more ranches and orange 
orchards than serious wineries. 

Now, Napa is America's wine capital. It's the in- 
spiration for the fictional Tuscany Valley on CBS's 





night-time soap opera Falcon Crest that ran from 
1981 to 1990. It is visited by five million tourists 
annually, slightly more than what India gets 
in a year. 

But Indians, somehow, are still chary about 
ordering a good Napa wine when they entertain. 
Maybe, it's because American wines tend to be in 
short supply and more expensive. Even E&J Gallo's 
inexpensive entry-level wines don't enjoy the pop- 
ularity of, say, a similarly priced Chilean Merlot. 

Worldwide, the authority of Napa Valley wines 
was sealed after the watershed 1976 Judgment of 
Paris, which was a blind tasting organised by the 
English merchant and writer Steven Spurrier, who 
was driven by the urge to establish the infallibility 
of the French wines he sold. 

Now the subject of two rival Hollywood films 
(Bottle Shock, the more controversial of the two), 
the blind tasting by a panel of 11 experts, mostly 
French, shocked the Old World by rating two 
Napa Valley wines—Chateau Montelena's 1973 
Chadonnay and the 1976 Cabernet Sauvignon 
from Stag's Leap Wine Cellars—as the best white 
and red, respectively. Remember, these were 
unknowns and were up against the French wine 
aristocracy. 

Napa hasn't looked back since then. The 1973 
Chateau Montelena is at the Smithsonian Institute 
and Warren Winiarski, the American wine hero, sold 
Stag's Leap for $185 million last August to a joint 
venture by Chateau Ste. Michelle of Woodinville, 
Washington, and Marchesi Antinori of Italy. 

No matter what the French say, the Americans 
can make many things better than cheeseburgers 
and fries. 


Sourish Bhattacharyya is 
Executive Editor, Mail Today 





Miner Chardonnay 2004 Cakebread Cellars Sauvingnon BE deb ES ier 
(Approx. Rs 3,500) 2005 (Approx. Rs 4, eon Cabernet Sauvignon (Approx. Rs 7,500) 


Available at select five-star hotels in metros All prices are for 750ml bottles 





Joseph Pheips Los Carneros 
Chardonnay 2001 (Approx. Rs 5,500) 


a Claret Cabernet Sauvignon 
2005 (Approx. Rs 2,300) 


Courtesy: Shangri-La Hotel, New Delhi 
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The mountainous terrain of Alsace in France, bordering 
Germany and Switzerland, has a lot more than just a 
simple vacation to offer. TEJASWI RATHORE 








fA meeting luring you to Paris this year? Get your family to join you 
after the conference and head to the beautiful mountains of Alsace. There's so much 
to see and do once you are there. 


A Foodie's Paradise: without doubt, the leading Alsatian gastronomical specialty 
is Kougelhopf. This brioche with almonds and raisins has an unusual shape (it looks 
like a hat) and is available in most bakeries throughout the year. 

If you have a taste for unusual cheese, be sure to pay a visit to the 
Munster Valley and sample the area's excellent farm-produced 
Munster cheese, which is mouth-watering, especially when had with 
a sprinkling of caraway seeds. Those with a sweet tooth won't be 
able to resist Alsace's Bredele (or Bredela). These are biscuits or 
small cakes sold during Christmas. 

Care for more exotic stuff? Take the opportunity to purchase 
genuine Alsatian foie gras, in Ribeauvillé, Strasbourg, Soultz-les- 
bains or Ichtratzheim. Alsace is the traditional home of this 
refined pate dish made from goose or duck liver. 


36 B NESS ODAY MARCH 9 


~eil ANN N 


DAT 
P oannes cQ 
= ttt. 


= reg ^ 
far =A ete abt. 
41 - T7 - v 


gs Ves 


A breathtaking view of Alsàcer ic o 


"aW 
» 


Gan. 
` 


WLAN 


RN 


= | * i nw tt 
| esl a 
TIL 
em : = 


, | e À BH 


| 


5 


-—9 8 om) gt 


-- 
Meus n ee pa 


1358 t 








-~ Admission to the cathedral is nov dili. | 4 
$ akweitia SIM easte , 


ras ree and it is open every day 
(except during services) 


LaL TIE 





MANDELBERG 
BURGUNDER 
1003 


38 BUSINESS TODAY MARCH 9 2008 


The Wine Trail: when 
it comes to wine, the 
Alsatian Wine Route is 
definitely not to be 
missed. The region's 51 
Grands Crus will leave you 
spoilt for choice. You 
should also take advan- 
tage of your stay in this 
region to top up on 
Alsatian brandies and 
liqueurs, including Schn- 
apps. The Schnapps are 
distilled from plums, cher- 
ries, raspberries or prunes. 
There is something here 
to suit every taste. These 
delicious liqueurs are best 
enjoyed at the end of a 
meal or at coffee time. 
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Beer Cheer: Alsace's numerous breweries are guaranteed to de- 
light beer lovers. The simplest option is to head for Schiltigheim, a 
town which boasts three breweries (Adelshoffen, Fischer and 
Heineken), and then travel on to Strasbourg to pay a visit to the 
world-famous Kronenbourg brewery. And if that's not enough, 
don't forget to make a detour to Hochfelden to see the Météor 
brewery or to Saverne, where Karlsberg is brewed. 


Oops: Driving after a few drinks is a punishable offence in most 
European nations. The maximum tolerated blood alcohol con- 
centration is 0.5 g of alcohol per litre of blood, which is equal to ap- 
proximately 3 small glasses of beer or two glasses of wine. 





WATCH OUT FOR 


1 Voix et Route Romane: The 
festival gets its name from the route 
through Strasbourg that was histori- 
cally used for pilgrimages. Honouring 
the legacy of these pilgrims, the 


festival consists of a series of concerts, 


including traditional chants and 
hymns. Voix-Romane takes place 
every May through September— 
an astounding four months of 
festivities. 





2 Jazz d'Or: Winter is a time when 
some of the best music festivals take 
place. Jazz d'Or takes place every 
November in Strasbourg, and attracts 
internationally renowned jazz musi- 
cians. The classical Festival Musica is in 
October—its programme includes 
traditional classics as well as modern 
experimental pieces. 


Il i 
E 


Ponts-Couverts 


“Vineyard m Zvardon 





3 Sugar Fair: Most festivals are 
also an excuse to sample good food, 
and Alsace does not disappoint. The 
village of Erstein holds a Sugar Fair 
every August, with plenty of sweets 
and other sugary treats. The town of 
Colmar holds wine festivals nearly 
every month of the year, offering 
wine samples accompanied by finger 
foods such as sticky Kugelhopf cake. 
In fact, there is a festival in Alsace 
devoted to the Kugelhopf—it's held 
every June in Ribeauvillé. 





When to Visit 


The best time to visit Alsace is in autumn (September-October), when tem- 
peratures have cooled off slightly, or late spring (end-March to early 
May). If you visit during September and October, you can enjoy the fall 
season and the grape harvest—two memories to last you a lifetime. 


Easy access: The easiest way to get to Alsace would be by air or by train 


from Paris CDG. 


FER By air: Alsace has two major international airports: Basel- 

X Mulhouse airport in the Upper-Alsace and Strasbourg airport in 
the Lower-Alsace. Numerous national and international airlines 
offer daily services to and from the Alsatian airports. 

By train: With the new TGV Est Européen, it takes only 2 hours 
E and 20 minutes from downtown Paris to downtown Strasbourg 
and makes it easy to connect from Germany as well. 
E By road: It takes 4 hours and 25 minutes from Paris 


to Strasbourg. 


Suggested Tour 


Experts suggest this one. Start at Strasbourg. Don't 
miss the Notre Dame Cathedral, the 
House, the Palais Rohan and the Musee de l'Oeuvre 
Notre-Dame. Other must-visits are the Ponts 


Kammerzell 


Couverts (covered bridges) and the various cana! 


crossing points, the fortifications designed by 


Vauban, and the Museum of Modern a! 


Contemporary Art. 
The next day, visit Haut-Koenigsbourg and Mont 
Sainte Odile. At Mont-Sainte Odile, don't miss 
remains of the Pagan Wall, the unbeatable viev 
over the Alsatian plains, the Mont-Sainte Odile 
monastery and the marked-out tourist trails 
For some adventure and fun you must spend one 
entire day discovering the wine route (Ribeauvi 
Riquewihr and Kaysersberg) on bicycle 
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Tech Talk 


Before you go on your family vacation this year, you might 
want to invest in a new digital camera. So, we got three of the 
latest automatic digital cameras from Canon, Nikon and Sony and 
dispatched them to renowned fashion photographer and 
advertising maverick Rohit Chawla for his verdict. 






ABOUT ROHIT CHAWLA 
An ace fashion photogra- 
pher and ad filmmaker, 
Chawla is best known for 
making beautiful women Il»x 
look even more beautiful. RM es oe 
But when away from the " ^ à | 
women, he is also a wanderer, having 
recently undertaken a three-month road 
trip through the heart of Africa. 


Nikon Coolpix $510 

The high-contrast LCD screen allows you 

to view the screen even in the most harsh KEY SPECS 
conditions. 8.1 megapixels 


ROHIT'S COMMENTS: This is a small, afford- 2.3 ne high resolution LCD 
able point-and-shoot camera. What liked 3x optical zoom 

about it the most is the very high ISO (film Auto ISO adjust up to 
speed) setting on the device, because that 1SO2000 

allows you to shoot in poor light conditions Face Priority technology 
without the flash. At a party, using the 

flash can make your girlfriend look ugly. feme iai nee card) 





40 BUSINESS TODAY more MARCH 9 2008 


Canon IXUS 9601S 


The camera has 18 shooting modes, which 
allows for photography even in the most 
difficult light conditions. 


ROHIT'S COMMENTS: | have been a Canon user 
for quite a while and | think that its image 
processor is brilliant. | also feel that a camera 
should look and feel like a camera and not a 
phone, so while this Canon is not slick, it is the 
best camera in its class. The only problem is 





KEY SPECS 
12.1 megapixels 


2.5 inch pure-colour LCD 


3.7x image stabilising 
optical zoom 


BUT WHAT IF YOU 
WANTED SOME 
THING DIFFERENT 


Of course, as Chawla 
points out, you also 
want your electronics 
to make a statement 
about you. So, if price 
Is no object when 
buying a digital point 
and-shoot camera, 
go for any camera 
from the Leica range 


"Lovely red and black 


Auto ISO shift up to 


that it is a bit pricey, and while it does have the ISO1600 
highest megapixel count, | also feel that be- 
yond a point, megapixels count for nothing. 


bodies, coupled with 
Face Detection technology fantastic glass, these 
PRICE: Rs 24,995 


V a proper camera 
should," says Chawla 


cameras are Tantastic, 


because they look like 


The problem is 
that Leica cameras are 
not available in India 
currently. The middle 
range Leica D-Lux 3 
with a 10-megapixel 
sensor and 4x optical 
zoom will cost around 
$600 (Rs 24,000), and 
thanks to the lower 
dollar, that is fantastic 
value. And even 
though for the same 
price you can find a 
higher-megapixel 
camera from another 


DIGITAL 
IXUS 96015 


manufacturer, Leica 
still has some amount 
OT snob value ina 


world of silvery toys 





PHOTOGRAPHS BY SATIS: 





Sony CyberShot DSC T200 


This camera has a party piece its challengers- 
don't—a wide touch-screen LCD and a bigger 
zoom. Pity we could not use it since Sony sent KEY SPECS 


us the wrong charger. 8.1 megapixels 


ROHIT'S COMMENTS: It looks like a very good 3-3 Inch touch screen LCD 


camera and it has good glass from Carl-Zeiss. 
The touch screen thing seemed a bit gimmicky, 
because most professional photographers use 
'Auto' mode most of the time, so you would 
hardly be using such a feature very often. 


5x optical zoom 

Face Detection technology 
Long-life battery 

PRICE: Rs 19,990 


All prices provided are company specified maximum retail 


As told to Kushan Mitra 
prices. You can get these products at lower prices from most major electronic retailers 
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Test Drive 


Teutonic looks: The New C-Class is 
far better looking than its predecessor 
l. Interiors: Well made and lots 


of toys. 
2. Rear legroom: Slightly cramped. 
3. Rear view: Not as impressive 


he great thing about driving a 
T s is not the fantas- 

tic build quality or the fact that a 
Merc can, if pushed, perform very well 
on the road. Actually, it is the sense 
of well-being you get when you look 
out of the front windscreen and see 
the three-pointed star on the bonnet. It 
really does make you feel good. 

Make no mistake, this is a good car 
to drive, and because the new C-Class, 
despite being slightly longer than its 
predecessor, is still cramped at the back, 
this is not a car that should be driven by 
a chauffeur. 

We were driving the new C220 CDI, 
the only diesel in the C-Class line-up 
in India. Mercedes also has the C200 
Kompressor available in petrol. It might 
seem like the same engine as in the 
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Its a Merc 


The new C220 CDI from Mercedes-Benz 

is here and, boy, it does fill up your senses 
when you take it out for a drive! 
KUSHAN MITRA 
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TECH SPECS 

ENGINE: 2,148 cc, 4-cylinder Diese 
POWER: 170 hp@3700 rpm 

0-100 KMPH: 8.5 seconds 

TOP SPEED: 228 kmph 

PRICE (ex-showroom, Delhi): Rs 30 lakh 
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old C-Class, but it is not. The engine 
now develops 170 horsepower, 30 more 
than before and the added power 
shows. This car might be a diesel, but it 
moves really fast and on our secret 
road, we easily crossed the two-ton 
mark. It does not sound like a diesel 
and it does not perform like a diesel. 
It, however, drinks a lot of diesel. 
While we did drive aggressively, the 
car returned an average, according to 
its on-board computer, of about 9.5 
km to every litre. We also threw the 





car into hard corners, letting the 
Electronic Stability Programme (ESP) 
kick in. 

When it comes to looks, you must 
admit that the new C-Class is quite a 
handsome car, far better looking than 
the previous generation. One can 
actually argue that this looks better 
than the BMW 3-series, but crucially, 
the C220 CDI, which costs a bit more (at 
approximately Rs 30 lakh), smashes its 
direct competitor in performance. 

Expect the Bavarian riposte soon, 
but for now, if you have Rs 30 lakh to 
blow on a car, you cannot do much 
better than this. And whenever you are 
feeling bad about your wallet getting 
lighter every single time you service the 
car (because that will be expensive), 
just look out of the front windscreen. m 
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TEEZONE PRABHDEV SINGH 


Golf Watchers Are Different, Too 


All golfers have 
a natural shape 
to their shots. 
You are either a 
slicer or a hooker 
(a harmless 
golfing term 
used for golfers 
who shape 
their shots 
from right to 

left ona 
regular basis). 


Golf Digest 





ere’s another way how golf is different. 
Those who watch the game from the 
sidelines are mostly in motion. Not pacy 
enough to induce motion sickness, but 
motion, nonetheless. This is no lazy, laid- 
back sport... even the fan-following walks! There 
are exceptions. Like the time at the 2006 British 
Open at Royal Liverpool. Young and talented Shiv 
Kapur was in the lineup and that got some Indians 
holding passports issued by Her Majesty to the 
golf course. Sunny day, refreshing breeze, undu- 
lating open spaces, and well-located wa- 
tering holes. Life was good. Crossing the 
fairway on the 10th, | couldn't have missed 
this pair even if | was visually impaired. 
The two managed to wobble halfway 
across and then the knees on one of them 
gave away. The beer and the sun had 
taken its toll. The man collapsed in a heap 
in the middle of the fairway. The friend, 
not much better off but on his feet, 
grabbed the dead weight and proceeded 
to drag him across the rest of the fairway. 
Apparently, the man closer to the turf 
was a barrister and he had his way with 
the law. Couldn't see him arguing his case 
with a mouthful of grass. There's beer at 
the Masters, too, and when Jeev Milkha 
Singh played last year, it was also very 
cold. Somehow, froth and low temperatures don't 
mix too well. You could tell by the queues outside 
the loos. And the squirming faces. Closer home, the 
Delhi Golf Club doesn't serve beverages on the 
golf course but that doesn't stop patrons from 
making merry. Once the 'Quiet please' signs are put 
away, you could fill up a golf joke book with the 
comments that go around. And this one could ac- 
tually be funny. The DGC course is known for its 
character, and it has characters. One member of a 
twosome was keen to cut across a fairway barricade 
during the Indian Masters. When admonished, he 
countered by saying, "How does it matter? 
Ultimately, we have to get across." His friend gave 





him a look, pointed skywards and said: "Actually, 
ultimately that's where we have to go. You want to 
go now?" Here's another one. Mark O'Meara hits 
it on the flagstick on the 15th and one grizzly 
member turns to another and says, "He's playing 
just like you. You should be out there!" Throw in 


the customary Punjabi expletives and you would be 
pushed to hold still and maintain a dignified silence 
during play. Watching golf watchers can at times be 
as entertaining as following the game itself 

TIP | TRIED: The general perception when it 





comes to hitting a golf ball is that it needs to be hit 
dead straight. Yes, maths (or is it physics?) does say 
that the shortest route between two points is a 
straight line but in golf, most good players prefer 
to ‘shape their shot’. That is, either hit it left to 
right or the other way around to the intended tar 
get. This is actually easier to do, if there is any such 
thing in golf. All golfers have a natural shape to 
their shots. You are either a slicer or a hooker (a 
harmless golfing term used for golfers who shape 
their shots from right to left on a regular 
basis). Nothing wrong with being either of these 


Prabhdev Singh is Editor, Golf Digest India 
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A state of the art camera, 
new fitness equipment, 
jewellery and even 
perfumes—there's a 

lot of new stuff for 

you this fortnight. 


ANUMEHA CHATURVEDI AND 
TEJASWI RATHORE 





> Enamelled Collection 

from the Gem Legacy 

The exquisite Enamelled collection 
from the Gem Legacy brings back the 
immortal solitaire line necklaces, dast- 
bands of navrattan, gem-set pendants 
strung in cherished beads and the ever- 
green long earrings and karanphool 
jhumkas in uncut diamonds. The collec- 
tion offers a subtle, classical elegance 
that exudes grandeur. 

PRICE: Rs 20,000-10 lakh 

AVAILABLE AT: Square One Mall, 
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Spring 2008 Collection from Nike 
The Spring 2008 Collection from Nike includes premium knit capris, soul pants, 
fit dance corsets, rollin pants and starz tops. The fit dance corset is an elegant 
dance corset with a swoosh design trademark at the lower left front. The styl- 
ish stretch satin soul pants are sure to get you noticed even outside your gym. 
PRICE: Rs 1,500-2,500 
AVAILABLE AT: Nike outlets across the country 


a 





Urban Mobility by Puma 
This collection from Puma comes , 
in three categories to make life 
simpler for the urban traveller. 
The Out of Town, Out & About 
and Out of Office are all designed 
with thoughtful details like re- 
sponsive fabrics to work against 
the weather, adjustable straps 
and one-hand snap-in-place inner 
pockets for easy access. 

PRICE: Rs 749-13,000 
AVAILABLE AT: Puma stores across 
the country 


F1 Travel - The new Incentive Tool 


Been there done that ! Many a 
recipients of “incentive travel re 
wards are bored with. the destina- 
tions that they are repeatedly taken 
for incentive trips. Companies mus! 
now offer experiences rather than 
destinations. These are more 
cherished and memorable-than the 
run ofthe mill 3 day jaunts 


The more the novelty factor the 
better the outcome. Trips for activities 
like F1 ,Cricket and Golf are a great 
tool. One such activity that meets 
the criterion of being economical, 
exciting and nearby is F1 at Sepang 
Malayasia. 


The state-of-the-art Sepang Inter- 
national Circuit, located just outside 
Kuala Lumpur, is as beautiful as it 
is challenging. Built in 1999, this 
circuit is attracting more and more 
attention from the international 
motoring community as a fantastic 
circuit with all the facilities for a 
successful racing event. The circuit 
is also available for hire, should 
you want to test the track out for 
yourself. Built with luxury and exhila- 
ration in mind, The Sepang lnter- 
national Circuit has been given 
rare honour of incorporating the F1 
logo in its name. The circuit boasts 
15 turns and 8 straights, allowing 
speeds of up to 300km/h. Extreme 
tropical conditions promise compelling 
challenges that entertain up to130,000 
spectators at a time 


This palace of speed offers sights, 
sounds, smells and thrills for those 
in need of an adrenaline overload 
If you are looking for a state-of-the 
art motoring venue, the time is now, 
the place is Malaysia 


Lj 


TravelPort Holidays. ————C 


Heena Akkhtar, COO, 





Email : holidays@travelport.in 
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o Bonbons from Patchi Chocolate 
Pamper your taste buds with the delectable bonbons 
from Patchi. These sugar candies are available in a va- 
riety of mouth-watering flavours like strawberry, 
blackcurrant, cola, apricot and black cherry. 

PRICE: Rs 1,900 (per kg) 

AVAILABLE AT; At the Patchi boutique in Atria Mall, 
Mumbai, and Select City Walk Mall, 

New Delhi 


> Gucci Pour Homme II 
Presenting Gucci Pour Homme Il, an 
optimistic and alluring fragrance for a 
man whose style is distinctive and ef- 
fortless. The fragrance is cool, spicy 
and woody, with the top note hinting 
at a combination of bergamot and vi- 
olet leaves. This elegant and modern 
fragrance truly encapsulates the 
essence of the Gucci man. 

PRICE: Rs 3,245 (100 ml) 

AVAILABLE AT: Shoppers' Stop and 
leading multi-brand outlets across 
the country 


Spring/Summer 
Collection 2008 from 
Sparkling Hues 

The Spring/Summer collection 
from Sparkling Hues consists of 
pieces with bold, sensuous and 
extravagant designs for him as 
well as her. Made of exquisite 
Moissanite jewels, the collection 
comprises attractive rings, 
chains, bracelets and studs. 
PRICE: Rs 10,000 onwards 
AVAILABLE AT: Sparkling Hues 
Store, South Extension Part Il, 
New Delhi 








365 Tours, a newly launched tour 
company founded by a group of travel 
enthusiasts offers customized tours 
(even for 2 people) to the world's most 
exotic destinations. The company is 
very particular and will offer only 
destinations that are truly world wonders. 

The differentiation factor of 365 Tours is the 
company's research team. The exclusive research 
team identifies, visits and does a comprehensive 
research on the offered destinations. This will 
include, in-depth study on history, detailed infor- 
mation on must see places, suggesting "off the 
beaten path" to explore, information on local 
culture, cuisines and more. These research inflows 
will help the customers to have a first hand knowledge 
of their desired destination before taking up the 
adventure. 

Travelling with 365 Tours ensures that the trip is 
totally customized to every individuals requirement; 
for instance, the itineraries are fully customized and 
planned to the number of days the customer intend 
visiting. This will help the customers to have free 
time for relaxing, shopping, etc. 

Accommodation is provided only in 4 star/ heri- 
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tage/boutique hotels, centrally 

located, pre-tested and with fantasti 
m P amenities. The customers can chech 
in the moment they arrive at 


destination, be it whatever time! And 
check out at a time ideal for departure 
unlike others, who strictly follow 14:00 check in and 
11:00 check out. 

There are many more value additions that 
ensure travelling with 365 Tours a "one of a kind" 
experience. Most of the sightseeing is done by a 
private authorized local guide with a car, travelling to 
the destination with the best possible airlines. Even 
with all these, the company's pricing will be « 
economical that has true value with no hidden cost: 

Currently 365 Tours offers tours to Angkor Wat: 
Uzbekistan- Tashkent, Samarkand, Bukhara; Central 
Java- Solo, Borobudur, Prambanan, Yogyakarta: 
Istanbul and Bali. The company intends to launch at 
least one new destination every month. The company’s 
future destinations to launch are Jordan, Russia, Czech 
Republic, Hungary, Austria, Yangon and more. 

So the next time you want to explore the true 
world wonders, please visit www.365tours.in 
or call 044-42139342/ 42321964 


SCIENTIFIC 
AMERICAN India 


Get the inside track on emerging 
trends in science, technology & 
business and how they are 
shaping our future - today. 


To subscribe, log on to www.sciam.co.in 
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© Moulin Rouge from Maspar 
Maspar, the home décor brand, has come out with its 
glamorous and vibrant collection titled Moulin Rouge. 
The collection creates an exotic and warm atmosphere 
in your living room with bright and trendy colours, in- 
tricate patterns, textures and embellishments along 
M with traditional and royal elements. The range 
| comprises bed linens, duvet, bed spreads, 
cushion covers, and table linen. 
PRICE: Rs 59-3,500 
AVAILABLE AT: Maspar stores in 
Delhi, Gurgaon, Mumbai, 
Bangalore and Ludhiana 
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0 Swarovski-Avenues of Light- 
Spring/Summer Collection 2008 

The 2008 Spring/Summer Collection from 
Swarovski is characterised by its graphic 

style, made up of clean, incisive, dynamic 
lines. Creations include necklaces, bangles, 
rings, pendants and earrings. 

PRICE: On request 

AVAILABLE AT: Swarovski stores across the 
country 


Alpha Lounger from Geo Spa 
Fitness 


Bid adieu to stress with this brand new 
multi-sensory tool from Geo Spa Fitness. 
The Alpha Lounger requires no additional 
technical equipment and the control unit 
is located in a separate black box con- 


nected to it. The psychotherapeutic po- 
tential of the Alpha Lounger is enormous 
as the experience makes you feel light 
and free, both physically and mentally. 


PRICE: On request 
AVAILABLE AT: www.geospafitness.com 
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ENCHANTING ESCAPES 





ith summer just round the corner, this is the time to book that exotic 
holiday. And what better way to kick-start things than to book your- 
self and your family into one of the most luxurious hotels in the world. 

When we decided to do a cover story on Enchanting Escapes for this issue, 
we hunted down Mark Greedy—just the right man for the job. The Vice 
President (Asia-Pacific) of the Leading Hotels of the World spent a day with us 
choosing eight of his favourite hotels across the six continents. Each one 
passed through the same filter—they had to be unique not just from the 
point of view of luxury but also for its location and accessibility to places of 
tourist interest. 

Finding out the unique features of each of the hotels, to justify their presence 
on our pages, led to several phone calls, meetings with leading officials of 
international hotel associations and, of course, furious rounds of e-mails. 
Greedy, who has travelled and stayed at all these hotels, chipped in by justifying 
why he had chosen each place. His comments will give you a feel of what it would 
be like to stay at these fabulous resorts. To spice up the cover package, we also got 
a couple of well-known people from the world of fashion and entertainment to tell 
us about their favourite holiday destinations. Read their first person accounts for 
a different flavour altogether. 

In others sections, we take you on a trip to some of India's finest eateries. In 
The Best Sunday Brunches, find out where you can sample a laid back Sunday fare 
fit for the kings. In Chill Zone, we feature the classiest seafood joints across the 
metros while yet another story tells you where to find (and how to make) the 
most delightful kebabs. 

Of course, this magazine isn't all play and no work. Read the piece on the 
return of the blue shirt in the Style section and find out about the trendiest brief- 
cases you can carry to work in the article on The Ultimate Briefcase. 

So, put on your best blue shirt, finish off your day's work and then... plan that 
enchanting holiday this summer. 


. Special 


Photo 
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The Ultimate Briefcase 
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work a much more pleasurable experience. 
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Choose from a range of messenger bags 
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Blue shirts are back. Make sure they find a 
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the Bentley Azure. 
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As electronics becomes increasingly 
commoditised, a host of top-end car 
makers are tying up with consumer 
electronics firms to emblazon their 
brands on laptops and phones. 

We take a look at what is out 

there and whether they are worth 
the extra cash. 


The Best Sunday Brunches 
Make the best of a lazy Sunday. 
Pamper and treat yourself to some 
amazing food. 


Fit for Badshahs 
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Satta 


There are few greater gastronomical 
delights than a beautifully prepared 
seafood meal. Head to these amazing 
seafood joints for an exotic lunch 

or dinner. 


How About Some Belgian Beer? 
Do you know that Belgium, and not 
Germany, produces the world’s most 


varied and, according to connoisseurs, 


high quality beers? 


Nothing Fishy About This One 
Column by Sourish Bhattacharyya, 
Executive Editor, Mail Today. 
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37 Posture Perfect 
That niggling pain just doesn't go 
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or even lying down? Try pilates. 
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that much closer to the joys of nature. 
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classic science fiction movies. 
Grab your copy now. 
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Column by Prabhdev Singh, 


Editor, Go/f Digest India. 
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It's your life; keep it brand new. 
Take a look at what's new on the 
shelf that can set you apart. 
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today's key business issues and events. With unparalleled access to the most 
leaders, FORTUNE shares with you the successes of top corporations in Asia and a 
Subscribe to FORTUNE now and receive your free gift, the FORTUNE World Time \ 
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WE BRING YOU 8 ONE-OF-A-KIND HOTELS THAT 
PROMISE YOU THE EXPERIENCE OF A LIFETIME. 


TEJASWI RATHORE AND ANUMEHA CHATURVEDI 


re you one of those who puckers up your nose and shrugs 
in resignation at the thought of visiting London (yet 
again). Then, read on. BT More met Mark Greedy, Area 
Vice President, Asia-Pacific, Leading Hotels of the World, 
to choose the one or two hotels in each continent that re- 
ally stands out from the rest. Stay at any one of them, and 
escape the boredom of the beaten path. 
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former 16th century residence 

of European aristocrats, Villa 
d'Este has been extending its hospital- 
ity to (fat cat) patrons since 1873. Set in 
a picturesque park, this lakeside villa 
has won the hearts of travellers for 
generations. It has a piano bar, night- 
club and disco. Other facilities include 
a Turkish bath, an indoor swimming 
pool and a beauty salon. 








The hotel has an outdoor ; WHAT TO DO: If yi 
p pool floating on the lake ; "escape” from the town, head 
and a separate children's * toRovenna a little north ar 
pool. It even has eight tennis courts * west rising up Monte Bis! 
and seven 18-hole golf courses. * Look for the farmhouse: 


e e Alpe Scarone sittir g on th: 
te! I The dining choices include the > slopes at about 600 metre: 


formal Verandah and the Grill for : above sea level, and then th 

haute Italian dining. The Sundeck bar : signs for the Foxhole—the 

is great for snacks and light meals. : Buco della Volpe—which is 
large cave with underground 

ml : The hotel has 78 rooms, 74 ; pools. Further up the mo 

suites and two private villas. * tain there is a 15th centun 


* sanctuary dedicated to the 
TARIFFS: From €295 (Rs 17,500) per : Virgin Mary 


night for a single room to €1,320 : 
(Rs 78,300) per night fora 1-bedroom  : ADDRESS: Villa d'Este, Via 
suite with lake view. : Regina, 4022012 Cernobbi 
(Lake Como), Ital, 

- PHONE: 39 0313481 
"lit ark GREEDY SAYS: A unique and quality blend of premium : WEBSITE: www.villadeste. it 
luxury, livable history, beauty, elegance and relaxed ambience is what : 
makes Villa d'Este special. To dance by the lake as the moonlight slices * GETTING THERE: It's a 45 
over the hillside and lake directly to your feet remains with you forever. : minute drive from Mila: 
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LA MAMOUNIA, AFRICA 





Marrakech, Morocco 


D ecorated in Moorish and art deco 
styles, the hotel is set amid idyllic 
gardens that are almost 300 years old 
and surrounded by the city's 12th 
century ochre ramparts. 


tHE Winston Churchill stayed 

enon here and the hotel gets its 
name from the gardens, 

known three centuries ago as “Arset 
el Mamoun," named for Prince 
Moulay Mamoun, son of Sultan Sidi 
Mohamed Ben Abdellah, ruler of 
Marrakech, in the 18th century. 
Wonderful ski-slopes are situated 
just 45 miles from La Mamounia. 


@ Marrakech l'Impériale is the 
Moroccan restaurant, and features an 
Andalusian band and belly dancers at 
dinner time. L'Orangeaie is for French 
and international cuisine, while 
L'Italien is famous for its Venetian 
specialties and classical dishes. 


RO 171 rooms, 57 suites and 3 villas. 
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TARIFFS: Tariff rates are unavailable as the hotel is currently closed for 
renovation. 

WHAT TO DO: Recharge your batteries with a Moroccan-style Turkish 
bath (Hammam) at the hotel spa. The state-of-the-art fitness centre 
at the hotel houses two floodlit clay tennis courts, squash courts and 
a French billiards room. Wonderful ski-slopes are situated just 45 
miles from La Mamounia 


ADDRESS: Avenue Bab Jdid Marrakech, Morocco, Phone: 
(212) 2438-8600, website: http://www.mamounia.com/eng/index.php 


Vl Mark GREEDY SAYS: Wander in the gardens, gamble in the 
casino, laze by the pool, or dine in casual elegance, a visit to the 
hotel is like a walk back in time 
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Cape Town, South Africa 


ositioned in a private quay on 

Cape Town's Victoria & Alfred 
Waterfront, the hotel's charm lies in its 
intimate setting, stylish décor and 
personalised hospitality. 


tHe All 122 rooms provide 
ÆW spectacular views of the 
V&A Harbour or Yacht 
Marina with the Table Mountain 
as a backdrop. 


1@) savour the award-winning 
contemporary cuisine at 
Onewaterfront, where the classic 
South African cuisine is given a fresh 
modern twist. An innovative menu 
and a range of the Cape's best wines 
ensure a memorable experience. Café 
Bascule is another lively coffee 
destination that you could frequent. 


RO 109 rooms and 13 suites. 


TARIFFS: ZAR 4,845 (Rs 25,000) for a 
luxury room with one kingsize bed 
and ZAR 14,900 (Rs 77,000) for a 
three-bedroom suite with three 
spacious rooms and a lounge. 








WHAT TO DO: Cape Town is one of the most popular tourist destinations in South 
Africa. Visit the Table Mountain, the Cape Point that's regarded as the dramati 
headland at the end of the Cape Peninsula and the Chapman's Peak Drive, to 
soak in spectacular views of the Atlantic Ocean and nearby mountains. Hote! 
Cap Grace is situated in Cape Town's Victoria & Alfred Waterfront, which offers 
a variety of shopping and entertainment options. For sheer indulgence, settle 
for the Africa-inspired treatments that promise to relax and rejuvenate at the 
top floor spa of the hotel. 


ADDRESS: West Quay, Victoria & Alfred Waterfront Cape Town 8002, South Africa 
Tel: («27-21) 410-7100, website: http:/Awww.capegrace.com/ 


SÈ mark GREEDY SAYS: It's a hotel that makes you feel at home, with all the 
luxuries in the world that you could ever dream of. A paradise if there ever was one. 


bt more 
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ts unparalleled style and sophistica- 

tion make One & Only Reethi Rah 
one of the finest and most luxurious re- 
sorts in the world. This experience com- 
bines endless white sand coves and 
turquoise bays, unspoilt waters and 
stunning dive spots with exclusive and 
genuine privacy, lush surroundings and 
vibrant life, ambience and energy. 


You enjoy a lot of privacy on 
its large terraces, stretches of 
beach, basking nets, or indi- 


vidual tree-lined swimming pools, 
depending on the villa of your choice. 


te! Reethi Restaurant (seats 224), the 
resort's main restaurant, is located on 
the sheltered eastern side of the is- 
land. It serves contemporary cuisine 
from the Far East & Mediterranean. 


MB There are 130 villas and suites, 


set amidst a luxuriant 109 acres of 
landscaped gardens. 


10 BUSINESS TODAY More MARCH 23 2008 


TARIFFS: $1,150 (Rs 46,000) for a Beach ADDRESS: One & Only Reethi Rah, 
Villa to $4,500 (Rs 1,80,000) for a Grand Maldives, North Male 233; Atoll, 


Water Villa with pool. Republic of Maldives; 
Phone: (+960) 664 8800; 
WHAT TO DO: North Male offers website: www.OneandOnlyResorts.com/ 
everything you want—from serene ReethiRah 
beaches, to action-packed water sports. 
Our recommendation is scuba diving. HOW TO GET HERE: It is 35 km by boat 
Explore the exotic corals that lie from Male Airport. Guests 
beneath the ocean and watch in awe must notify the hotel of flight details 
as brightly- coloured fish race past you. at least 72 hours prior to arrival. 





"e mark GREEDY SAYS: Robinson Crusoe with dress sense, outstanding cuisine 
and company. The villas, their location and views and services are so much a 
part of Destination Maldives. The bicycles go only as fast as you can ride them. 





AUSTRALIA a TARIFFS: A$655 (Rs 24,000) for a Palm 
» room to A$ 2,241 (Rs 83,000) per night 
i for a Pool Suite. 
WHAT TO DO: The Great Barrier Reet has 
the world's largest coral reef system 
Go scuba diving and snorkelling to see 
the best marine life. The best time to visit 
is October-December, when water 
temperatures are about 29 degrees 
Celsius and visibility between 20 and 
50 metres on most days 


= ayman is a magnificent private 
island resort, nestled amid a lush 
tropical paradise in the breathtaking 
Great Barrier Reef. Beautifully 
appointed rooms, suites, penthouses 
and a villa overlook gardens, pools, 
ponds, beach and the Coral Sea. 
Hayman offers privacy, tranquility, 
natural beauty, adventure, luxury, 
international dining and exciting 
resort and reef activities. 


The hote! has three salt and 
freshwater pools, and also 
offers facilities for catamaran 


sailing, fishing, whale watching (in 
season), golf driving/putting, squash, 
fitness activities and resort tours. 


ADDRESS: Hayman, Great Barrier Reef 
Queensland 4801, Australia 

Phone: (+61-7) 4940 1234, website 
www.hayman.com.au 


HOW TO GET HERE: : There are no airports 
on Hayman Island. You arrive at 
Hamilton Island, then take a luxury 
boat transfer to Hayman Island. You 
must provide the hotel with flight and 
arrival details to pre-arrange transters 
for the 20 nautical mile boat transfer 
that take approximately 50 minutes 





1e! The hotel has excellent restau- 
rants like Azure (contemporary 
Australian), Oriental (exotic Asian), 
La Trattoria (Mediterranean/lItalian), 
La Fontaine (modern European) 
and The Beach Pavilion (light 
beachside meals). 





= MARK GREEDY SAYS: This is 
nature’s retreat. Complete privacy, 
combined with abundant gourmet 
experience, outdoor activities and 


relaxation... One of my all-time 
RD The hotel has 186 rooms and iN favourites. 


30 suites. »"*ENFR,T,T*"*9*9*9*99*"99*9*9*9979*9*9***^**** ""*"*"""* 099053 e 





bt; more 


‘Enchanting Escapes 


Taupo , New Zealand 


uka Lodge is positioned on the 

banks of the Waikato River, 300 
metres upstream from the stunning 
Huka Falls. Some 70 years ago, it 
started as a simple fishing lodge. 
Today, the luxurious lodge lures 
anyone seeking one of the world's 
very best retreats that is set within 
18 acres of park-like grounds. 


tue All the rooms and suites are 
WW 
ACTA only metres from the swiftly 
flowing river. It's a luxurious 
way to be in the lap of nature. 


18)! Meals are table d'hóte and fea- 
ture the freshest and best of New 
Zealand products. Guests can also 
dine privately in the Wine Cellar, 
surrounded by fine wines, or under 
the stars. 


NO Huka Lodge has 20 rooms and 
suites. 


TARIFFS: $(NZ) 1,670 (Rs 62,000) for a 
luxury room. 





WHAT TO DO: Choose from bungee- 
jumping, boar hunting and angling 
to serene walks, mountain biking, 
boating, white-water rafting, 
horseback riding to skiing... 


ADDRESS: Huka Lodge, Huka Falls 
Road, Taup, North Island, New 
Zealand, Phone: (64-7) 378-5791, 
website: www.hukalodge.com 


"lt ark GREEDY SAYS: From stillness, freshness, a warming open fire, 
a bubbling stream... this place revives your senses. Huka is a home. 
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ocated just a few steps away 

from the famous Fifth Avenue and 
Madison Avenue near Central Park, 
the hotel is famous for its outstanding 
personal service and distinctive design, 
accented by 1930s detailing and the 
art of trompe l'oeil. 


THE The hotel has a 10,000- 
FACTA bottle wine cellar that stocks 
fine wines, classic and 
contemporary cocktails, single-malt 
Scotches, and Armagnac brandy, 
including the extraordinary 1930 


vintage. 


1e The Pierre has three restaurants 
and bars. Café Pierre is renowned for 
its contemporary French cuisine. The 
Café Pierre Bar serves hors d'oeuvres, 
snacks, cocktails and a selection of 
fine wines and champagnes. The 
Rotunda is a signature room of 

The Pierre for breakfast, lunch, and 
traditional English afternoon tea 
and cocktails. 


wO 149 rooms, 40 suites and 
12 grand suites. 


WHAT TO DO: A visit to New York is 
incomplete without visiting Central 
Park, made famous by Hollywood 
flicks and American television shows. 
The Pierre—A Taj Hotel scores 
because of its close proximity to 
famous attractions of New York. 
The hotel's complimentary off-site 
activities include visits to the 
American Museum of Natural 
History, Hudson River Park and the 
Metropolitan Museum of Art. 
Other activities include boat tours, 
carriage rides and horseback riding. 
Within the hotel, you can work out 
in its 1,600-sq. ft fitness centre. 


ADDRESS: East 61st Street at 5th 
Avenue, New York, NY 10021 USA 
Phone: (1-212) 838-8000, website: 
www.tajhotels.com/pierre/ 


"li mark GREEDY SAYS: Though it is 
currently closed for renovation, | like 
it for its location, the parks and the 
bar. The intimate setting literally 
makes it a home away from home. 


* . Buenos Aires, Argentina 


he Alvear Palace Hotel is built in 

empire style of architecture, made 
famous during the reign of France's 
Louis XVI. Past guests include the likes 
of Antonio Banderas, Donatella 
Versace, the Emperor of Japan, and 
Warren Christopher, to name a few. 


tHe Every Palace Room is amaz- 

Mcr ingly decorated, with Empire 
and Louis XI style furniture, 

working desk, touch screen tele- 
phones, Frette Egyptian cotton bed 
linen and Hermes de Paris amenities. 
The Jardin D' Hiver decorated with 
gorgeous plants and flowers is the 
ideal place to enjoy the delicacies pre- 
pared by Alvear's famous chefs. 


1e L'Orangerie, the hotel's principal 
restaurant, is known for its generous 
buffet meals and tea service. La 
Bourgogne, another restaurant at the 
hotel, reportedly offers the best 
French and international cuisine in 
the whole of Latin America. 


RO 85 rooms and 125 suites. 
TARIFFS: $487 (Rs 19,500) for a Palace 


Room with 1 Queen Bed and $4,200 
(Rs 1,68,000) for a Royal Suite. 





WHAT TO DO: Shop till you drop as 
the finest boutiques are just a few 
steps away and quests at the hote! 
can avail special discounts/benefits 
at these famous stores. The Alvear 
Palace is also home to the 8,611 
sq.ft La Prairie spa. It is one of the 
largest and most luxurious spas in 
all of Buenos Aires, with lymphatic 
treatments and hydrotherapy treat 
ments among its specialities 


ADDRESS: Av. Alvear 1891, 
C1129AAA Buenos Aires, Argentina, 
Phone: (454-11) 4808-2100, 

website: www.alvearpalace.com/ 


a MARK GREEDY SAYS: Located 
in an awe-inspiring city, it is an 
equally awe-inspiring hotel. Its 
magnificent location is what 
makes it click. 
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First Person 


iim maker Homi Adajania 
loves wildlife and rates the 
BandhavgarfNational Park 

=~» as the be he as, visited. f: 
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top Sita Mandap, we 
stopped the open jeep in 
a welcome patch of sun 
and laid out breakfast on 
the back seats as the weak 
winter rays thawed my frozen nose at a 
painfully slow simmer. Our guide had a 
warm enthusiasm about him as he pro- 
ceeded to pour steaming water into 
the coffee press. The ground beans im- 
parted that glorious aroma. And just 
as | held my cup out longingly, my 





guide's face contorted. Was he an 
aficionado of the bean? Had I not waited 
for the coffee to stand long enough? 
Hesitantly, | edged my cup closer 
towards him. This time around, his head 
cocked, his eyes locked to the side, he 
sternly lifted his hand. | immediately 
withdrew my cup. "It's right here," he 
whispered, "below the mandap." 
Before we could ask what he was 
talking about, there was a thuncerous 
roar that tore through the jungle. The 


Tiger, tiger burning bright: A tiger surveys his 
territory (left); spectacular views from Mahua 
Kothi (above); visitors ride an elephant in the 
Bandhavgarh National Park in Madhya 
Pradesh; and soaking in the evening at one of 
the kothis (right) 





King had woken up and smelt the coffee. 

Every animal in the jungle gave off 
various alarm calls in chorus, though 
one would think that the tiger's roar 
was warning enough. Our guide swiftly 
dived into the front seat, leaving the 
hot coffee press between my feet and all 
our breakfast deftly piled up on my lap. 
"Hold on tight, buddy," he yelled, and 
swung the jeep around 360 degrees 
and sped off. 

Now that all hell had broken loose, 










coffee was the last thing on my mind. To 
be honest, balancing this banquet as we 
ripped through the dusty jungle trail 
was as stressful as the roar | had heard a 
minute earlier. Now, | felt like joining in 
and screeching with all the other 
animals as well. 

Switching from our jeep to Nature's 
4X4, an elephant, we traversed the tall 
grass towards where the tiger had been 
spotted. l've been fortunate enough to 
have seen tigers in the wild on many 
occasions. Yet, every time | see this mag- 
nificent animal, | am reminded why the 
tiger is, indeed, the King. As our ele- 
phant turned around a dense frond of 
bamboo, we stopped abruptly. There, as 
the light dappled through the leaves, a 
tigress sat and watched us. Her wine- 
stained chin hinted that she had been 
indulging in a kill. But for now, she 
seemed content licking her chops and 
watching as we gaped at her like 
idiots from just 10 feet away. 

I'm not sure how long we watched 
her, or, rather, how long she permitted 
us to do so. | remember thinking many 
things in that brief time. What animal 
could even remotely compare with a 


tiger's exquisitely perfect design? Would 
my children ever get a chance to see 
this magnificent creation in the wild? 
And then, | thought, whatever hap- 
pened to that coffee in the jeep? 

That's when the tigress 
turned at us and snarled. 
Not like an alley cat snarls 
and spits—this was more 
of a subtle hiss as she 
bared her canines that 
were the size of my fin- 
gers. Respectfully, our 
Elephas Maximas 4X4 
backed up. Satisfied, she 
turned back and stuck her 
head into the thick growth 
pulling out a fresh, mas- 
sive chunk of flesh of a 
species of genus unknown. 
Oh man, it was the most 
beautiful, primo piece of 
steak | had ever seen. Ravenous, | headed 
back to the jeep. As the sun set and the 
jungle seemed to wake, we exited the 
gates of Bandhavgarh National 
Park towards our luxurious abode at 
Mahua Kothi. 

It takes a while to digest that you 
are actually in Tiger Country. That even 
after you leave the park, the tiger sight- 
ings may not be over. | wouldn't say this 
if we didn't hear them outside Mahua 
Kothi. But what makes the experience 
even more special is when you speak to 
the locals who have lived here all their 
lives. Out here, everyone has a "tiger 
story". And it's not to impress outsiders. 
It's actually casual conversation on their 





everyday lives. 

As | entered my toasty room, I 
switched off the lights and enjoyed the 
candle light lick the darkness. | immersed 
myself in the pre-prepared steaming, 
fragrant tub and watched the shadows 
dramatically dancing on the wall of my 
kothi. | recalled all the jeeps carrying 
people around the sanctuary in search of 
the King. And as | thought about it, it 
seemed strange. 

Why do people go rushing around 
the jungle to see animals? Is it because 
we are trying to hold onto something 
that we fear will not be around in the fu- 
ture? Are we trying to go back to our 
roots to figure out where we came from? 
What is this madness that obsesses us 
to watch animals as they go about eat- 
ing, drinking, sleeping and, as a bonus, a 
little copulating for good measure? 

Are we the official voyeurs of the 
animal kingdom? 

And as | pondered over this, | looked 
out of the window of my kothi and | 
saw a Mottled Wood Owl on the tree 
outside my courtyard watching me. As | 
sipped my wine and scanned my torch- 
light over the field, | caught the glint of 
four chital eyes staring directly at me 
Some creature bolted off the path as | 
walked to dinner. On my way back, may 
be it was the excessive wine, but | just 
felt that that the King was watching 
me. | flopped down on my heated blan- 
ket and the last thought | had before 
fading into Neverland was this: despite 
the jeeps and our voyeuristic obsession, 
| wonder who is really watching who? m 


USEFUL INFORMATION: 

Mahua Kothi is an intimate, tasteful and highly 
professional set-up that is a combined effort of 
CC Africa (the renowned safari guys from South 
Africa) and the Taj Group. It offers spectacular 
services and has highly qualified naturalists 
who furnish a detailed overview of the sanctuary 
Winter is the coolest season and the best time 
to visit. Summer is boiling hot but sighting 

| tigers during this time is almost a surety. 

Visit www.tajsafaris.com for booking 


THE AUTHOR DIRECTED THE MOVIE BEINI 
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ost of my holidays are 

Fl unique. | remember my 

| life by my holidays. I just 

simply love being on va- 

| "wn WI cation. It not only gives 
me a break from my busy schedule but 
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Back to Vegas, 


Again and Again 


Designer Rina Dhaka 
remembers the stars coming 
down to earth during her 
visit to the city that 

never sleeps. 


also lets me spend quality and refreshing 
time with my kids. 

At the top of the list of places | want 
to be in when the clock strikes mid- 
night on December 31 is Las Vegas. My 
most memorable holiday was two or 


three years ago when | had gone to 
Vegas with my children to usher in the 
New Year. Sure, the city is alive and 
kicking every night of the year, but 
when it comes to New Year's eve in Las 
Vegas, the atmosphere on the streets is 


at its most festive. 

It was a seven-day trip and when the 
kids came back, they joined school with 
absolutely no hangover... and that's be- 
cause Vegas does not sleep. So, we slept 
and ate according to Indian time and 





still enjoyed our 
selves while being 
part of all the action 
in the city. Las Vegas 
is an unexpected 
city. It is so full of 
fun and energy! The 
Elvis culture of Vegas 
is so impressive. It's 
bling... it's loud 
but it stays so beau- 
tifully etched in your 
memory. 

Vegas is a com- 
pletely contemporary 
city, yet so beautiful 
and fantastic. There are huge hotels 
The corridors are miles long. In fact, it 
wouldn't be an exaggeration to say that 
hotels in Vegas are cities in themselves 

Another attraction to be in Vegas is 
that you may simply be shopping or 
walking into a hotel. But hey! Did | just 
spot Hillary Duff? Was it Britney who 
just walked past us? The kids just loved 
spotting all the celebs. It was as if all 
these stars had been especially scattered 
all over the city for them 

Las Vegas has great hotels with great 
cuisines. If you're looking for great serv 
ice and creative, delicious food, you're 
sure to find it in one of the many restau 
rants in Vegas. But | must add that we 
did miss home food for sure 

Vegas is also high on fashion. If it's in, 
you will spot it in Vegas. It's one of the 
best places to shop both off the streets 
and from exclusive stores. 

In all, my trip to Vegas was an ex 
tremely memorable one. And | would 
certainly want to go back there to have 
all the fun and great time once again 
with my kids 

As told to Tejaswi Rathore 
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Briefcase 


THE ULTIMATE BRIEFCASE 757 


The best in briefcases is here. Buy one of these chic creations that 
will make going to work a much more pleasurable experience. 


ANUMEHA CHATURVEDI 


: Hidesign Camden 

: Made from classic Hidesign leather, 
: this laptop-compatible bag comes 

: with artisan-crafted brass buckles 

: and detachable shoulder straps. 


: Aigner Urban Light 

; The light backstitches on 

: this laptop bag add to the 
: clearly defined style. 

: PRICE: Rs 22,500 

: AVAILABLE AT: Aigner 

: Boutique at the ITC 


: flaunting this Taiga leather 

: masterpiece with the 

: quintessential LV logo. 

: PRICE: On request 

: AVAILABLE AT: The Louis Vuitton 
: Store at The Oberoi, New Delhi 





: PRICE: 6,445 
: AVAILABLE AT: Hidesign stores 
; across the country 


: Maurya, New Delhi 


Hidesign I-bag 
The regular leather 
I-bag from Hidesign is your 
: contemporary zipped top 
: laptop-compatible bag. 
| PRICE: Rs 5,645 
: AVAILABLE AT: Hidesign 


: : Aigner Evolution 
: Stores across the country 


: It's from the Evolution 

: line of Aigner and is made 
: of Vaccheta leather with 

: striking saddle-stitched 

: seams. 

: PRICE: Rs 69,000 

: AVAILABLE AT: Aigner 

; Boutique at the 

: ITC Maurya, New Delhi 
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Gucci 

The sleek design of the 
charcoal grey Gucci laptop 
bag ensures that you make 
a lasting impression on 
those who matter. 

PRICE: Rs 27,950 
AVAILABLE AT: The Gucci 
Store at The Oberoi, New 
Delhi and at The Galleria, 
Mumbai 





7. Western Digital 
Passport External 
Hard Drive 

The WD Passport range 
has been out for a 

while and the latest 
Passport external drives 
have storage for 250 GB 
of music, movies and 
presentations. 

PRICE: Rs 8,000 (250GB), 
Rs 5,500 (160GB) plus taxes 


6. Bose QC3 Noise 
Cancelling Headphones 
The QC3s have decent audio 
playback, but the reason you 
get these headphones is to 
cut out the drone from the 
engines on aircraft. These 
headphones work 
wonderfully well and are 


very comfortable on your ears. 


PRICE: Rs 21,263 inclusive 
of taxes 































5. Lenovo Y510 Laptop 

The road-warrior needs a laptop that functions 
well, not just to get your presentations done, 
but also as an entertainment device. This 
machine has a 4.1 Dolby sound system with an 
in-built Harmon Kardon sub-woofer at its base. 
With a 15.4-inch borderless widescreen LCD, 

a 1.3 megapixel integrated camera, Wi-Fi, 
160GB hard disk and 1GB of DDR2 memory 

to run Windows Vista, this is a very capable 
and good-looking laptop. 

PRICE: Rs 48,990 plus taxes (Lenovo Y510 775842Q) 


We take Hidesign's Carlos 
Cowdeer Black, one of 


the best briefcases in 
business, and tell you 


how to fit all your 
necessities into it. 


KUSHAN MITRA 


1. RIM BlackBerry 8820 
The ultimate BlackBerry, the 
8820 features a GPS receiver, 3G 
connectivity and good looks. But 
crucially, it remains a fantastic 
e-mail access device 
PRICE: Rs 31,990* * 
vy 2. Transcend 
JetFlash Drive 
You need some easily 
portable n 
Transcend Flash Drive is the 


iemory? Then the 

best bet for you. Prices keep 

dropping and these 

are available even at 

stationery outlets now 
PRICE: Rs 850 (4GB) 
Rs 450 (2GB)* 


3. Apple iPod Classic 
The ultimate portable media 
player? Well, there are other players 


face and rock-solid build keep it at th 
numero uno position 

PRICE: Rs 17,500 (80GB), Rs 24,500 
(160GB) inclusive of taxe: 


4. Nokia N82 

In case you are the sort of person 
who uses two mobile devices, this is 
a very good phone to keep beside 
the BlackBerry. The N82 has a great 
five-megapixel camera and a GPS 
receiver with Nokia Maps and 
three months navigation free 
PRICE: Rs 28,000* * 


*Market prices and are only indicative 
** Retail prices, but mobile devices are 
available at less than the indicated prices 





out there, but the iPod's intuitive inte 


t 
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Messenger Bags 


emm 
They're hip, they're trendy and they're back ... | | ust haves 





Choose from a range of messenger bags from the biggest brands in fashion. ANUMEHA CHATURVEDI 





1 

Bastille 

This Damier canvas messenger 
bag is from Louis Vuitton with 
the quintessential LV checks. 
PRICE: On request 

AVAILABLE AT; The Louis Vuitton 
Store at The Oberoi, 

New Delhi 
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Hidesign 

Make a perfect style 
statement with this big black 
messenger from Hidesign. 
PRICE: RS 4,845 

AVAILABLE AT: Hidesign stores 
across the country 


Victorinox 


This comes with an organi- 


sational panel that secures 
all digital accessories and 
communication devices. 
PRICE: Rs 5,440 

AVAILABLE AT: Victorinox 
stores across the country 


Gucci 

The colourful trademark 
Gucci icons make it an 
absolute must-have. 

PRICE: Rs 46,950 

AVAILABLE AT: The Gucci Store 
at The Oberoi, New Delhi, 
and at the Galleria, Mumbai 
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HVT BIBEK BHATTACHARYA 





Éy year, the white dress shirt made 
a comeback. It was only a matter 
of time before the blue shirt, too, 
staked its claim to the front ranks of 
fashion. They're definitely more ex- 
citing as they come in more styles 
and designs than the whites. Wear 
them with blazers, suits or just jeans, 
but do wear them. Decide whether 
it’s time for a shirt overhaul. 


1 Blue and white striped shirt from Pal Zileri 
PRICE: Rs 6,299 

AVAILABLE AT: Ground Floor, Hotel 
Intercontinental, Nehru Place, New Delhi 


2 Powder blue shirt from Pal Zileri 
PRICE: Rs 11,299 

AVAILABLE AT: Ground Floor, Hotel 
Intercontinental, Nehru Place, New Delhi 


3 Blue striped shirt from Corneliani 
PRICE: Rs 11,500 

AVAILABLE AT: Blues Clothing Company, 
G-13, South Ex. Part-1, New Delhi 

4 Check shirt from Cadini 

PRICE: Rs 6,900 


AVAILABLE AT: Blues Clothing Company, 
G-13, South Ex. Part-1, New Delhi 


5 Blue shirt with white collar from Manzoni 
PRICE: Rs 7,000 
AVAILABLE AT: E-3, South Ex. Part-2, New Delhi 


6 Self-patterned shirt from Versace 
PRICE: Rs 13,300 

AVAILABLE AT: Blues Clothing Company, 
G-13, South Ex. Part-1, New Delhi 


bt more 


Test Drive 
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| | he Bentley Azure makes no bones 
about the fact that it costs more than a 

f large apartment in a metro. And you 
have this question buzzing in your head: 
"Why?" Why, indeed, should you spend a lit- 
tle under Rs 4 crore to buy a car? After all, 
unlike an apartment, this gargantuan piece 
of Anglo-German machinery will depreciate 
the minute you sign the cheque. 

Then, you drive it. 

The Bentley belies its size, and driving 
through Delhi's posh Chanakyapuri neigh- 
bourhood, past all the embassies and high 
commissions, one feels nice because this is a 
wonderful car. It is not agile, by any stretch 
of imagination, like the Mercedes C Class we 
featured in the last issue, but the 6.75 litre 
twin-turbocharged V8 engine produces 450 
horsepower and an amazing amount of 
torque, which allows the car to move fast 
and smooth. What is doubly remarkable is 
that the car weighs a not inconsiderable 
2,700 kg. That is empty weight; sure, it in- 
cludes the weight of the thick leather and 
the genuine wood-and-aluminium finish. 
The automatic gearbox can, if you step on 
the accelerator, get this car to 100 kmph in 
under six seconds, which is fast by any stan- 
dard. And here is the thing: the car does this 
gracefully, without the tyres screaming or 
the engine shouting its lungs out. 

And ride? Well, this car sits in a different 
league. We would even go that far to say this 
car is on a different planet. They say "smooth 
as silk"; well, this is as smooth as a super- 
model's legs, which are smoother than silk— 
or so we are told. There were the tens of in- 
discriminately placed speed-breakers on the 
route we took, but this leviathan sailed over 





6.761cc, V8 twin-turbochargers 
336kW (450hp)/875Nm (at l/min) 
5,140/1,900/3,116 


2,695 kg 





them. A warning, this is a very long car 
So, even though the suspension might sail 
over speed-breakers, the body, even at 
normal speeds, will take more thar 
few split seconds to pass. 

The suspension is soft enough for the 
roads of the capital. When you try t 
deal with the many roundabouts the 
British, and subsequent town planners, 
have endowed Delhi with, really fast 
will do it just as well. The soft suspensior 
does not come at the cost of handling 
There is no sense that the car is about to 
become a fountain ornament beside the 
Pakistani Embassy 

And then you realise, you don't need 
a driver for this car; it is just too easy t 
drive. This is a beautiful car and an ever 
more beautiful piece of engineering. But 
for just under Rs 4 crore? That is still a | 
of money in everyone's book. That 


question we are afraid that we will never 
be able to answer, because we dor 


have the money. But if you do, please 
take this one bit of advice from us and 
buy this car. It will probably be the best 
Rs 4 crore you ever spend. 8 


bt more 


Tech Talk 


A Piece of Car | 
(without really owning it!) 


As electronics becomes increasingly commoditised, a host of top-end 
car makers are tying up with consumer electronics firms to emblazon 
their brands on laptops and phones. We take a look at what is out there 
and whether they are worth the extra cash. KUSHAN MITRA 


> Sagem Porsche Design P9521 

This phone might wear the Porsche Design brand, but the studio has been de- 
signing accessories for a while. You can, if you want, buy a Porsche Design smok- 
ing pipe, but here are a couple of things to know about the device. Its casing is 
milled out of a single solid aluminium block. The screen can rotate a full 180 de- 
grees, making it a good digital camera. Immense amounts of work have gone 
into the typography and user interface. It also has fingerprint identification. So, 
no need for fancy PIN numbers—the phone will be pretty much useless if you 
lose it. However, unlike most Sagem phones, which are low-to-mid-end devices, 
this will not be available at any old store near you. 

AVAILABLE AT: Porsche World outlets in Delhi and Mumbai (March 2008) 

PRICE: Rs 50,000 plus (estimated) 





> Fly Hummer H1 

No fancy tricks here; the phone does have a touch screen input, but it is a fairly 
run-of-the-mill phone otherwise. Decent camera, decent user interface, decent 
battery life, decent everything. It does not have the posh look of the Porsche, 
because it isn't that posh; this is a bog-standard mid-end phone with a few nice 
tricks and good looks. It isn't that expensive, either. 

AVAILABLE AT: Most major electronics retailers 

PRICE: The device has an MRP of Rs 16,000, 

but is available at some dealers for around Rs 10,000 





Acer Ferrari 1100 ASUS Lamborghini VX2 

Acer and Ferrari have a relationship going back quite a Forget the laptop; just the laptop bag that comes with 
few years and the Acer Ferrari 1100 is the latest laptop this computer will take your breath away. The laptop is a 
to emerge from this partnership, which also includes stunningly beautiful piece of work. And this computer isn't 
AMD, since the chipmaker is a long-time partner of the just about looks—it has some serious number-crunching 











Scuderia. This is an ultra-portable laptop and thanks to 
the carbon-fibre cover, this machine weighs under 2 kg. 
But don't mistake it for a slouch; 
despite its small form factor 
and low weight, this is a 
pocket rocket. Think of 

it as the Kimi Raikkonen 
of the laptop world. 
AVAILABLE AT: Premium 
Computer and Electronics 
outlets 

PRICE: Rs 79,999 (plus taxes) 


power with a zippy processor, a snappy graphics 
card and lots of memory, which even makes 
Windows Vista run relatively quickly. 
And even though it costs one 
per cent the price of a 
Lamborghini, it is possibly the 
most expensive original laptop 
available in India today. 

AVAILABLE AT: 
Premium Computer and 

© A Electronics outlets 
PRICE: Rs 2.4 làkh (plus taxes) 
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No other men's magazine shows 

you how to look better, be stronger 
and last longer than all other men 
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THE BEST 





BRUNCHES 


Make the best of a lazy 
Sunday. Pam ip and 
to some 


treat yoursel 
amazing 
food. 


9-0 











NISHIKANT GAMRE 


tt, Mumbai 


The Lotus at the JW Marriott Hotel in Mumbai's suburb of Juhu has long been a 
favourite eating and watering hole for all those looking for a peaceful, yet 
scrumptious, Sunday brunch. The Sunday 'Champagne Brunch' at Lotus has long been 
touted as one of the best in the city, and not without good reason. 


The Lure: The buffet caters to a wide range of taste buds, palates and cultures. It 
boasts of ‘live’ pizza, shewarma and grill counters that you can watch over while su- 
pervising the preparation of your food. On offer, too, is an extensive salad and 
cheese section, as well as a corner to fulfil all your dhokla, khandvi and chaat de- 
sires. The smoked salmon and spare ribs are unbelievably popular, with refills 
having to be brought out every half-hour. The desserts and ice cream tables de- 
serve a standing ovation with everything from jelly bears and marshmallow, 
to pineapple ice cream; Florentine, besan ka laddu and fresh exotic fruit 
desserts ready to be devoured. For those of you with children, worry not. 
The management of the hotel has arranged a slew of activities to 
keep them occupied and entertained; from walking-talking popular 
Disney characters and people to paint their faces to organised games. 
PRICE: Rs 1,500 per head (Rs 1,150 per head, if you are a teetotaller) 
WHERE: Juhu Tara Road, Mumbai 
CONTACT: 022-66933000, 022-66933366 
OPEN: 12.30 p.m.-4.30 p.m. 














an Pavilion@ ITC T ar, Kolkata 


Eden Pavilion, the 24-hour coffee shop, at ITC The Sonar, Kolkata is 
known for its continental cuisine to connoisseurs of good food. On 
Sundays, it promises much more. The Sunday Brunch at Eden Pavilion 
amidst distinctively modern and sleek architecture, does not only of- 
fer a blend of breakfast and lunch, but an array of award-winning 
culinary experiences. These range from the North-West Frontier 
cuisine to traditional Indian delicacies, continental grills, Bengali food 
and many more innovative items. Says Ramesh Javvaji, Executive 
Chef, ITC The Sonar: "On any Sunday, you will get more than 150 items 
in the buffet spread and every week it keeps changing." Sunday Brunch 
is also served at Pan Asian for taste buds keen on Chinese and Thai delicacies 
and sushi. 


>; If you land up on any Sunday during brunch time and manage a seat, 
don't miss out on what the Chef recommends: Nordic Salmon Mousse, Fillet 
Bhetki, Kachchi Gosht Biryani, Mini Virginia Lamb and Meat Lasagna Bar-B-Q Pork. 
Also on offer: oyster varieties, speciality pasta, Wescechalian Ham, Mussalam 
range and sausages. All these and many more are served with sparkling wine, beer, 
gin, rum and vodka. And if you have a sweet tooth, there is something for you as 
well—from brownies and firni, to gulapi pati, sandesh and fondue. 







PRICE: Rs 1,350 plus taxes per head 
(Rs 1,100 plus taxes per head for 
a teetotaller) 

WHERE: 1 JBS Haldane Avenue, 
near Science City, Kolkata 
CONTACT: 033-23454445 

OPEN: 12:30 p.m.-4 p.m. 
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Food 
Delhi 


For all those who consider their Sundays ‘sacred’ and would love 
to indulge in a sinful brunch, a visit to Olive Beach is a must (if 
you haven't been there, already). The extensive buffet brings 
alive the essence and magic of the Mediterranean coast in 
the expert hands of Chef Guiliano Tassinari. 


‘e: For the vegetarians, there is a wide selection to : 
choose from, be it the roulade of fresh home-made bocconcini ` 
with arugula, asparagus with grana padano; or charcoal- 
roasted mushrooms with garlic and parsley. The non-vegetar- 
ian buffet is amazing as well. Go for the Norwegian smoked 
salmon platter, roast chicken with sage, home cured and smoked sole or roasted lamb with 
red wine, baby onion and thyme. Live grill counters bring forth delectable delights 
ranging from jumbo prawns, to sausages, grilled fish, chicken steaks, and tenderloin steak 
and a selection of vegetables. Do not miss the live oysters served with traditional condi- 
ments and the live egg station. The salad bar has tempting delights with balsamic, 
lemon and mustard dressings on offer. A perfect way to round off will be a choice of 
desserts: Hot Chocolate Soufflé, Panna Cotta, Tiramisu, Tagliatelle cake, Pastiera 
Napoletana, fresh fruit platter, Panettone with Mascarpone, stuffed crépes, Chocolate 
Petit Four and Mocha Swan Eclair. 


) Leela | | i, Bangalore 

The Sunday smorgasbord at the Leela Palace, Bangalore, attracts a wide variety of patrons, 
ranging from the yuppie techie to the older expat looking to escape the chaos of India's 
IT capital. The Prie Fixe brunch is a big favourite with Bangalore's party crowd, who tend 
to meander in late on Sunday morning after a hectic night out on the town on Saturday. 
The crowd starts building early, as young couples begin trickling in from as early as 11.30 
a.m. to get the best seats at Citrus, the 24-hour coffee shop, which hosts the hotel's brunch. 
The place is packed by 1 p.m. So, expect to wait for 30 minutes or more if you're late. 





'e: The massive spread is well 
worth the wait, with brunch-eaters 
offered a choice of Indian, Italian, 
Mediterranean and Lebanese food. A 
major attraction for requlars is the 
16-variety dessert table, covering every- 
thing from Indian sweets to French patis- 
series. Another draw at the Citrus is 
multiple open kitchens, dishing out fresh 
pizza to sushi, with a chocolate dis- 
penser (made of actual chocolate) a big hit with kids. While 
sparkling wine is served complimentary, the real trick may lie 
in tempering the drinking to help you try as much of the 
spread as humanly possible. 


COMPILED BY DEEPTI KHANNA BOSE IN MUMBAI, RITWIK MUKHERJEE 
IN KOLKATA, PALLAVI SRIVASTAVA IN DELHI AND RAHUL SACHITANAND 
IN BANGALORE 
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PRICE: Rs 1,895 

plus taxes per head 

WHERE: 9 Sardar Patel Marg, 
Diplomatic Enclave, 
Chanakyapuri, New Delhi 
CONTACT: 011-46040404, 
9810877701 

OPEN: 12.30 p.m.-4.30 p.m. 


PRICE: Rs 2,000 plus 
taxes per head 

WHERE: 23 Airport Road, 
Bangalore 

CONTACT: 080-25211234 
OPEN: 12.30 p.m.-3 p.m. 
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Great weather, a gat der al p X: gas À 
of wine. But, something's: iss. 
right? Bring on the kebabs for ame 
enchanting evening. RITWIK MUKHI UGE, 
TEJASWI RATHORE AND DEERTI KHANNA BOSI 


INDIA is a land of 


kebabs. From Mumbai to 
Hyderabad and Kolkata to the 
bylanes of Delhi, mouth-watering 
varieties await you at every stop. We under- 
took the journey and spoke to experts to come up with 
a fair idea of the best kebabs you can get in India. 


The Dorra Kebab 





The Dorra Kebab recipe dates back to the 18™ century HOW TO MAKE DORRA KEBAB 
and has been revived and preserved to satiate your Ingredients 
gastronomical senses. Dorra means "silk thread." A Meat (lamb) 1 kg 
200-year-old labour-intensive recipe, the Dorra Kebab Fat (kidney) 250 gm 
is made with minced lamb and originally marinated Vanilla root | 
with more than 30 rare herbs and spices. The meat is Khus root 1 
shaped like a sausage on a silk dorra that is dabbed Sandal powder 2.5 gm 
with sandalwood oil and then laid on smoldering Gondh (Gum Arabica) 
coals. The expertise lies in not allowing the silk to Flak seeds 2.5 gm 
burn and gently unravelling the juicy kebab with a Pistachio powder 5 gm 
single pull of the string Kebab chini 5 gm 
A few rose petals 
WHERE TO GO FOR IT: Made In India, Saffron 2.5 gm 
The Radisson MBD Hotel, Noida 
RECIPE 
FROM THE COOK'S HAT: Chef Rajesh Variyath, Make a mince of the meat and the fat and pass 
Executive Chef, The Radisson MBD Hotel, Noida, through the mincer for 10-12 minutes till it becomes 
says: "The Dorra Kebabs are the signature dish of a fine paste. Now, add the spices to the mixture and 
Made In India. This long-forgotten recipe has been mix well. Skewer onto a rounded wooden stict 
recreated at the restaurant with original ingredi- covered with a silk dorra and cook over a charcoa 
ents, retaining the authentic taste of the kebabs.” grill until done. Remove dorra and serve 


DS... à 


Peshawari Barrah Kebab 


This Mughal delicacy has been tingling taste buds for years. Ideally, it's made from baby 
lamb chops marinated in ginger-garlic yoghurt and spices. Over the years, chefs have been 
experimenting with its ingredients and recipe. But, if you are looking at authentic Barrah 
Kebab, the basic recipe still remains the same. 


WHERE TO GO FOR IT: Zaranj, 26 J.L. Nehru Road, Kolkata 


FROM THE COOK'S HAT: Ustad Bade (Pannu) Miyan, Executive Chef, Zaranj, who is from 
Lucknow, says: "Zaranj is known for its kebabs, particularly Peshawari Barrah Kebab and 
Dahi-Ka-Kebab, prepared in the display kitchen behind a wall of glass. The most authentic, 
yet contemporary kebab, which we make here, has been the most opulent dining 
option not only for the virtual who's who of the city, but also for leaders like Indira 
Gandhi, Rajiv Gandhi and former US President Bill Clinton." 








HOW TO MAKE PESHAWARI 
BARRAH KEBAB 


Ingredients 
Lamb shoulder chops 6 kg 
Cube ginger root 1/2 inch 
Groundnut peeled and chopped 
2.5 gm 
Ground black pepper 2.5 gm 
Thick set plain yoghurt 200 ml 
Ground cinnamon 5 gm 
Salt To taste 
Cayenne or chilli powder 5 qm 
Cooking oil 15 mi 
Turmeric 25am 
Ground cumin 2.5 qm 
Garlic cloves, peeled 2 
Sesame seeds 15 gm 
Onions, chopped coarse 30 am 
RECIPE 


Trim off excess fat from the chops 
and flatten each of them with a 
meat mallet or a rolling pin. Wipe 
clean with a damp cloth. Put all in- 
gredients except chops, oil, cumin 
and sesame seeds, into a blender 
and blend. Put chops into a large 
bowl and pour the blended ingre- 
dients over them. Using your fin- 
gers, rub the marinade into each 
chop. Cover the container with 
plastic wrap and leave to marinate 
at least eight hours or overnight. 
Pre-heat oven to 425? F (220? C). 
Line a roasting pan with aluminium 
foil, this will help reflect heat and 
keep your roasting pan clean. 
Arrange the chops on the roasting 
pan in a single layer (reserve the re- 
maining marinade) and cook in the 
centre of the oven for 10 minutes— 
turning the chops over once. 
Reduce heat to 400? F (205? C). Mix 
some of the remaining marinade 
with the oil and cumin. Brush the 
chops with this and sprinkle half 
the seeds on top. Return the pan to 
the upper level of the oven for 10 
minutes. Turn the chops over and 
brush this side with the remaining 
marinade mixture and sprinkle the 
rest of the seeds as before. Cook 
for 10-15 minutes. 





o The Kakori Kebab 


The Kakori Kebab is an old recipe from the kitchens of the Lucknow's erstwhile 
royalty that has been preserved through the ages. It is essentially minced lamb 
meat, infused with raw papaya and then smoked in a large closed 
container by way of a lump of smouldering coal and a dollop of ghee. 


WHERE TO GO FOR IT: Aafrein, Sahara Star. Near Mumbai Domestic Airport 


FROM THE COOK'S HAT: Executive Sous Chef, Salil Fadnis, from The Sahara Star, 
Mumbai, says: "Kakori Kebab, the story goes, was first prepared by the cooks of 
the Nawab of Kakori in Awadh. He had lost his teeth but not the craving for 
kebabs. These kebabs are so soft that they melt in the mouth." 


HOW TO MAKE KAKORI KEBAB 
Ingredients 

Ground lamb 500 gm 
Raw papaya (mashed) 30 gm 
Chopped onions 50 gm 
Minced garlic 50 gm 
Chopped ginger 50 gm 

Salt To taste 
Garam masala 25gm 
Cumin powder 5 gm 





Masala Mix 

Egg 1 (beaten) 
Kewra water 5 mi 
Besan 25 gm 
RECIPE 


Heat ghee in a pan. Sauté onions till light brown. Add garlic and ginger and 
keep sauteing till almost a paste. Add papaya. Add ground lamb and after a 
minute, transfer contents to a large mixing bowl. Mix spices, ground. Cover 
and let it marinate at room temperature for 4-6 hours. Then, add kewra 
water and egg and mix. Cover each skewer with about 1⁄4" thick mixture. It 
will look like a cigar that has been pierced with a skewer lengthwise. Pre- 
heat oven to 375? F (190? C). Bake for 25 minutes. Serve hot. 
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Chill Zone 


Treasures of the Sea 


There are few greater gastronomical delights than a beautifully 
prepared seafood meal. Head to these amazing seafood joints for 
an exotic lunch or dinner. RITWIK MUKHERJEE, RAHUL SACHITANAND, 
DEEPTI KHANNA BOSE AND PALLAVI SRIVASTAVA 





KURRY KLUB 





o ET 


WHERE CONTACT THE PRICE YOU PAY | OPEN FROM 


55 A Mirza Ghalib Street 033-22264251 | Rs 1,400 fortwo, | 11:30am to 
Kolkata-16 : plus taxes, drinks 11 om 
THE CHILL FACTOR Bengali Seafood Platter, King Lobster 
Park Street, recently renamed as in Three-Cheese Sauce, Whole Grilled 
Mother Teresa Sarani, has all along Bekti with Mexican sauce, Mongolian 
been known as Kolkata's foremost Pomfret on a bed of Tom Yum Pasta, 
dining district. And rightly so. pabda (butterfish) luxuriated with 
However, the thoroughfare, housing poppy sauce and grill, accompanied by 
some of the top draw restaurants in green chutney, baby lobsters, soft shell 
the city, had been missing out on one crabs, mud crabs, scampi, mussel, 
thing—an exotic seafood restaurant. squid, oyster and Kolkata bekti in dif- 
But now, connoisseurs of good food ferent sauces. All items are served with 
can no longer have the same regret, drinks of your choice. The upholstery is 
courtesy Kurry Klub. On offer at this soothing and the décor plush. You can 
new, plush fine-dining restaurant just order a hookah as well. Says Pradeep 
off Park Street are delicacies like the Rosario, Chef-Owner of Kurry Klub: 
"Kurry Klub promises to be one of the 
The Bengali Seafood Platter, King Lobster few restaurants in the city churning 


in Three-Cheese Sauce and Whole-Grilled out lip-smacking fusion of seafood 
Bekti in Mexican Sauce 





and continental cuisine." 
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z WHERE 
9 C F ÀA N Sahara Star, Santa Cruz, 
Mumbai 


THE CHILL FACTOR 

If you've ever wondered what it 
would be like to dine next to a 
coral reef, with shoals of exotic 
fish swimming around you, you 
can stop wondering now. 
Mumbai's Sahara Star has added 
yet another first to its bouquet, 
with Ocean, the Aquarium 
Restaurant. The Ocean takes you 
on an exquisite fine-dining jour- 
ney, with its open interactive 
kitchen plum at the centre of 
cascading water bodies. 

The restaurant displays fresh and 
processed seafood on ice, with cards 
indicating the price of each item. A 
weighing scale stands handy as you 
choose your species, and your chef 
suggests ways of preparing your 
"catch". The exotic fish comes from 
seas across the Mediterranean 
through the North Pacific. 

The Ocean boasts Pan- 
Indo-Asian fare, from Bengali and 
Konkani, to Thai and Indonesian, 
apart from assorted grills and fries 
chosen at the live station. 

The Private Dining Room is ar- 
guably one of the most exclusive 
dining experiences in the city. It 
seats a maximum of 12 at an exclu- 
sively laid out and tended to table 
at the centre of a giant oblong 
sea-water aquarium. The menu at 
the Ocean's PDR is an elaborate 
set-menu created by Executive 
Chef Jan Seibold. It includes a 5- 
course meal, 2 bottles of Moet & 
Chandon and 6 bottles of wine. 
The price-tag is Rs 1 lakh, plus 
taxes. Needless to say, the guests 
are pre-screened before reserva- 
tions are approved, and children 
under 12 are not permitted to 
partake in the indulgence. 


Lobster Salad Mesdun Lettuce, Thai Fried 
Calamari, Chilli Crabs, Red Bean 
Cheesecake Fritters with Almond Milk 





CONTACT THE PRICE YOU PAY OPEN FROM 
022-38907165 : Rs 8,000, including 7:30 pm to HARBOUR MARKET 
taxes, for two 1:00 am 





THE CHILL FACTOR 

Craving for good fish, crab and lob- 
ster in Delhi? Go no farther than 
Lodhi Colony, where a small 
seatood restaurant stands out ina 
city more known for its butter 
chicken. Ploof! offers a wide variety 
of seafood—indian, Oriental and 


Mediterranean. This place also encour- 


ages guests to go for the “catch of the 
day” instead of the regular menu. 
Crispy appetisers like Cajun-spiced 
prawns, lemongrass-skewered fish 
or fiery Calamari served with white 
wine will truly whet your appetite. 
The main dishes like Norwegian 
salmon served on a potato mash, 


WHERE 
13 Main Market, 


PLOOF! 





Lodhi Colony, New Delhi 





THE CHILL FACTOR 

Seafood options are few and far 
between in India’s IT capital. But 
Harbour Market, located away 
from the madness of 
Bangalore’s central business dis- 
trict, in the less frenetic High 
Grounds, offers you some great 
seafood. For starters, waiters 
dressed in sailor outfits take 
your orders on PDAs and relay it 
directly to the kitchen. The 
choice of food itself is rather 
eclectic, ranging from the hum- 
ble fried fish and Kerala paratha 
to dishes like Prawns 
Olitheeyadhu (thick prawn 
curry). This restaurant, housed in 





Grilled Crab, 
Fried Fish, Prawns 


Olitheeyadhu 


from Kochi. The strong 
Malayalee menu is comple- 
mented by dishes from coastal 
Karnataka and the east. Rather 
than give you a weighty menu 
choices at Harbour Market ar« 






a 60-room business hotel owned limited, but each dish has a dis 
by Malayalam superstar tinct taste. So despite being 
Mohanlal, is enticing because landlocked, Bangalore does get 


fresh catch is shipped in daily a strong sense of the sea 


WHERE OPEN FRON 
37 Crescent 
Road, Bangalore 


CONTACT 
080-4037 3737 


THE PRICE YOU PAY 


INVX3IHSI 


Rs 2,000, including I2 noon fr 
taxes, for two 


4,341.77 
i *11] I 
JU I 


IN iN VI 


Lobster Thermidor, Salmon Salad 
with Sour Cream & Green Pepper 
Corns, Lobster Bisque, Fettuccini = 
with Tiger Prawns, Grilled E or 


-— th 














E 


Freshwater Trout and Sole in Oyster Mee 
Sauce—all promise instant bliss. 

Order a bottle of wine to go with 
the dishes. For those who don't s 
want to experiment, a choice of 
Grilled Fillet of Sea Bass, Prawn 
Pak Choi, or Grilled Lobster with 
Vietnamese Herbs should be ideal. 
The café, like the interiors of the 
two-storey restaurant, is done up in 
soothing marine colours but if you 
want to enjoy your food out in the 
sun, you can opt for a terrace table. 


oa 
zx 


IK DMAR 


RA 






Char Grilled Peppered Norwegian Salmon, 
Fiery Satays, Lobster Thermidor and 
Butter Garlic Pepper Crab 


CONTACT THE PRICE YOU PAY OPEN FROM 
011-24649026, Rs 2,500 for two, Lunch: 12 noon to 4 pm; 
24634666 plus taxes Dinner: 6:30 pm to 1 am 
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Bottoms Up 
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" "How About Som 
Belgian Beer? 


Do you know that Belgium, and not Germany, 
produces the world’s most varied and, according 

to connoisseurs, high quality beers? The good news 
is that some of them are now available in India. 
RAHUL SACHITANAND 


ae 


<3 
- 








= 





Arbabier 

Perhaps the most unorthodox of the 10 Belgian beers available in 
India, this lager is brewed by the De Dolle Brewery, which report- 
edly has a bunch of "mad" brewers on its payrolls. This beer pours 
a deep, almost sunset orange with an unexpectedly large head. 
Don't expect a pleasant time with the beer, since its taste is 

rather yeasty and bitter. 

PAIR IT WITH: It is, perhaps, best suited with European cuisine. 

PRICE: Rs 164 per bottle 








ong-time beer aficionado, 
Gautam Krishnakutty, who 
owns the swish Tai Tai restaurant 
in Bangalore, drank his first 
Belgian beer at a small bar in Louisville, 
Kentucky, in 1990 and has been 
hooked to the brew ever since. The 
availability of foreign beers has 
changed the drinking habits of the likes 
of Krishnakutty permanently. On a 
sunny day in mid-February, we 
convinced him to take an hour off from 
work to give us his views on these beers 
and why he's, err... a convert. 


Kapittel Pater 

This one will surprise those used to the standard taste and smell of 
beer; this dark brown brew will unveil several new layers of taste 
and sensation. Almost sweet, the really unexpected twist comes 
with the subtle hint of orange that hits you within the first couple 
of sips. One of the more "advanced" Belgian beers, it starts with a 
slight sweet taste and ends on a reasonably bitter note. 

PAIR IT WITH: Indian curry. 

PRICE: Rs 142 per bottle 
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Chimay White Label Chimay Red Label 

For those who dislike beer In sharp contrast to the bitter 
for its bitter taste, Chimay Orval, the Chimay Red is much eas- 
White may be a good option, ier on the senses. Its fruity apricot 
since the after-bitterness typ- aroma is much easier to get used 
ically associated with any to than many other Belgian beers. 
lager literally melts in your The taste of the beer, too, is much 
mouth. Another beer with a easier on the palate, with lively car- 
golden colour, this lager is bonation, mildly sweet taste and 
gentler than many Belgian notes of nutmeg and black currant. 
beers and has fruity notes of PAIRIT WITH: You will be best ad- 
Muscat and raisins, which vised to eat lightly-flavoured food 
make it a very cheerful drink. with this beer. 

PAIR IT WITH: Kebabs. PRICE: Rs 160 


Chimay Blue Label 
Perhaps the most popular mass 
market Belgian beer, this is not a 
lager that most Indians are used 
to. It is dark brown in colour and 
is an immediate assault on the 
senses. For those used to the 
almost uni-dimensional Indian 
brew, the variety of roast malt, 
nuts and the hint of cinnamon 
can be an all-new experience. 
PAIR IT WITH: It goes best with 
European food. 

PRICE: Rs 166 





Achel Blond 

A spirited beer, it takes 
some skill to pour an 
Achel Blond, but the 
taste itself is unique; the 
flavour starts with 
caramel and then ex- 
plodes into an 
assortment of tastes be- 
fore a noticeable bitter 
finish. 

PAIR IT WITH: It goes well 
with European red meat 
preparations. 

PRICE: Rs 166 


Achel Brune 

It takes time to discover 
quality. Many experts say 
Its layers can only be dis- 
covered after the beer 
has warmed in a glass for 
a while. This is also 
among the heavier beers 
from Belgium and pours 
a deep amber colour, 
with a hint of sweetness. 
You can taste some hops 
at the very end of your 
beer. 

PAIR IT WITH: Seafood. 
PRICE: Rs 166 








PRICE: Rs 162 


St Feuillien Triple 
Unlike many Belgian 
beers with an often large 
and lumpy head, the first 
thing that strikes you 
about this beer is its 
white, smooth head. Pale 
amber in colour, there is 
a distinct maltiness to this 
beer and it also has a 
very different aroma—of 
aromatic hops, spices and 
the end result of fermen- 
tation. Due to its strong 
taste and aroma, St 
Feuillien Triple can be 
served as an aperitif in 
summer or an evening 
drink in winter. 

PAIR IT WITH: Spicy food. 
PRICE: Rs 165 











St Bernardus 
Triple 

It has flavours of fruit 
and malt and a tinge of 
bitterness. More complex 
layers hit you as the lager 
goes down your throat. 
Pale amber in colour, this 
beer has a light and 
frothy head and an 
agreeable aroma of 
sweet rosewater. 

PAIR IT WITH: This beer 
goes very well with 
seafood entrees. 

PRICE Rs 162 


Orval 

This beer is not for the 
uninitiated. The amber 
Orval pours with a 
reasonably large head, 
but, what can really 
throw novices off is the 
sour smell that hits you 
when you open the bot- 
tle. The Orval can be a 
challenge to taste buds, 
since it finishes with a 
long-lasting bitter taste 
PAIR IT WITH: Steak. 
PRICE: Rs 165 
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Column 


SOURISH BHATTACHARY YA 
Nothing Fishy About This One 





When you match 
food with wine, 
pay more 
attention to the 
sauce (or gravy) 
because your 
taste buds will 
register it first... 
Take a Chianti, 
for instance. The 
Tuscan red wine 
goes particularly 
well with fish 
cooked in 
tomato or 
mushroom 
sauce. 
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ake Como in Lombardy, the beauty that 

had stoked the poetic imagination of 

Shelley, has two famous neighbours— 

George Clooney's Italian villa, which fea- 

tured briefly in Ocean's 12, and Villa 
d'Este, the hotel that only the very rich can afford. 
Besides the lake, Villa d'Este has another star, and 
his name is Luciano Parolari. Famous as the "King 
of Risotto," Parolari surprised me some time 
back by serving the delicately flavoured fish, 
Chilean sea bass, with a Barolo—a robust red 
wine from Piedmont. 

Fish with red wine? With a 
Barolo, of all things? Parolari was 
turning two conventions on their 
head. One of the first things we 
used to be told about wine and 
food matching is that fish and 
white wines, especially a Chablis 
or a Sauvignon Blanc, were nat- 
ural allies. That view has been 
challenged by adventurous souls 
who have approached food and 
wine with an open mind. But a 
Barolo? If you look up any wine 
classic, you'll find the full-bod- 
ied "king of wines" being paired 
with meats for the stout- 
hearted—beef and game, braised 
and stewed. 

5o, what was it about 
Parolari's sea bass, steamed and 
served lightly drizzled with extra virgin olive oil with 
capers, that made it travel effortlessly with a 
Barolo? | suspect the dressing of olive oil and capers 
had made it possible (it was afternoon and we 
weren't drunk, so | know what | am talking about). 

The moral of the story is not to get weighed 
down by ancient wisdom. It always helps to have an 
open mind—in life as much as at a meal. Being ad- 
venturous has never hurt anybody, but you've got 
to temper your enthusiasm with one principle—the 
best wine and food match is one where neither is 





allowed to dominate the meal. 

When you match food with wine, pay more at- 
tention to the sauce (or gravy) because your taste 
buds will register it first. But first, let's tackle the no- 
brainers. Oysters are perfect with Sancerre or 
Muscadet, both French whites. Smoked salmon 
goes best with a bubbly, but with grilled salmon, I'll 
only have a Beaujolais (a French red from a region 
of Burgundy that has acquired a personality of its 
own) or a Pinot Noir. 

Now, what about fish cooked in tomato sauce? 

Or the classic fish soup, Bouill- 
abaise? Or does fish served in 
cheesy sauce work with a white? 
And does anything other than 
sake marry with nigiri sushi? 
> These dishes seem to have 
= been invented for a light-to- 
- medium-bodied, fruity red 
- wine—a Chianti or a Pinot Noir. 
~ A nigiri sushi (the one where 
.= the sliver of fish is on top of the 
= rice ball) with a topping of tuna 
= or salmon, without doubt, sits 
= well with a Pinot Noir—try one 
- from New Zealand, for, | believe, 
= they produce the best. Daniel 
s Rogov, Israel's premier wine 
* writer, suggests a dry Riesling, 
= but I don't necessarily agree 
= with that view. 

For the other three options, 
open a Chianti. The Tuscan wine goes particu- 
larly well with fish cooked in tomato or mush- 
room sauce. | recommend it also for a seafood 
pizza. But for fish cooked in a peppery sauce, I'll go 
back to a Pinot. Before | wrap up, | must add that 
a Pinot tastes best when it is served 12-14 de- 
grees C—otherwise, its fruit flavours won't dance 
on your tongue. Let's drink to that! 


Sourish Bhattacharyya is 
Executive Editor, Mail Today 
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Fitness 


POSTURE PERFECT 


That niggling pain just doesn't 
go away whether you are 
sitting, standing or even 

lying down? This is a 
must-read for you then. 
ANUMEHA CHATURVEDI 





llates is easy to do and in- 

creases your flexibility, thus, 

improving your overall pos- 
ture. Madonna and Oprah Winfrey 
swear by it. Perhaps it's about time 
you got started on it, too. 





WHAT IS PILATES 
When Joseph H. Pilates devised a fitness 
programme during World War | to 
train injured soldiers, he didn't imagine 
that the fitness form, then known as 
Contrology, would become such a rage 
across the world, years after his death. 
Simply put, Pilates is a form of exercise 
that targets the core areas of the body, 
i.e., the abdomen, back and the hips, 
thereby increasing flexibility and im- 
proving the overall posture. The ex- 
ercises focus on the core postural mus- 
cles, which help keep the body bal- 
anced and are essential for providing 
support to the spine. You don't nec- 
essarily require fancy gym equipment 
to do these. The Pilates method utilises 
the whole body instead of isolating 
one particular muscle, which increases 
the level of resistance. 

_ 


4 * Teaser 


| This one strenathens 

i your abdominal muscles, 
S the focal point of Pilates , 
exercises. Lie down on your / 
" back with your arms stretched 
above. Lift both legs straight up in 
a 90 degree angle, pointing toes to- 
wards the ceiling. Inhale in this 
position. Exhale, and moving your 
arms, lift your head till you reach 
a parallel position (see pic) 
between the arms and 
legs. Repeat on the 
other side with 1-3 
repetitions. 





























































e Pelvic Raises 


Lie down on your back with your 
arms placed sideways. As you 
progress, take your arms all the 
way up and lift yourself up fron 
the glutes (rear muscles), without 
arching your back, or moving 
your arms. The movement 
should be: going up, squeezing 
the bottom, then going down. £A 
more intense and rigorous forn 
of this exercise (Power Pilates) 
would be lifting the bottom 
along with the right leg. Do 5-10 
repetitions. The exercise tone: 
and strengthens your thighs 
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- Mermaid 


This one's highly recommended for stretching the 
back and the abs. Sit on your sides, with one leg 
placed over the other. Keeping one hand on 
the ground, lift the other in a ballerina- 
like curve, inhaling down and exhaling 
up as it moves. The second part involves 
moving and stretching your legs like a 
mermaid's fin. Power Pilates would 
include lifting yourself *rom the 
abdominal area and stretch- 
ing your body as you 
move. Do 1-3 
repetitions. 


Fitness 


> Side Passe 


Lie down sideways with your 
left leg placed over the right 
leg, supporting your head with 
the right elbow. Lift the left 
leg up and down and then 
bend the raised leg with the 
toes touching the right knee. 
Just slide down the leg in the 
final position. Do 5-10 repeti- 
tions. The exercise works on 
your outer and inner thighs 
and glutes. Make sure your 
stomach stays tucked in 
throughout the exercise. 


| Nee A 
/ 
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; Be a Tree 


Pilates exercises are often infused 
with elements of yoga. Sit in the 
padmasana position and fold both 
your hands. Inhale. As you start ex- 
haling, start raising your arms to 
wards the ceiling, like a tree which is 
growing taller and taller. Now, 
spreading your fingers, start open- 
ing both your hands like you're 
widening the branches, gradually as- 
suming the namaskar position. Bring 
them down and stretching them, 
bring them forward clasping both 
your palms, imagining all this while 
that you're hugging a large tree. The 
exercise strengthens your spine by 


stretching it and relaxes your body. 4 
Á4 


* Do not try these exercises without expert supervision 
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Quick Reads 


Call of the Wild 


India's forests are full of exotic animals and birds. Three new books take you that 
much closer to the joys of nature. DHIMAN CHATTOPADHYAY 





Bear Country 


In the Tigress' Den 

| first saw Bandhavgarh and its tigers 
one unforgettable March morning. As 
we rode through the forest of sal trees, 
the stillness was suddenly broken by 
the alarm calls of langur and chital. 
The mahout halted the elephant, 
listened intently, turned us towards 
the calls, and then goaded the ele- 
phant into a quick pace. 

Approaching the edge of the grass- 
land and the nearby group of hills, we 
saw a movement in the grass. A beauti- 
ful tigress, drenched in morning dew, 
strode purposefully into the clearing, 
stopping to stare at our elephant. 


| was told that she was called Sita by 
the forest department staff and the small 
band of dedicated naturalists that 
worked in the few camps that were then 
located at Tala, close to the main en 


trance of the park. Her two cubs had 
been following close behind, and on 
reaching Sita, they greeted her by rub 


bing their faces against her face, pro 
ducing the distinctive sounds that only 
tiger cubs can make 

It was this captivating meeting with 
Sita—and the wealth of wildlife in this 
park—that convinced me that this loca 
tion would be ideal for a film on her and 
her life in the forests of Bandhavaarh 


Excerpted from The Bandhavgarh Inheritance, by Bittu Sahgal; Rs 2,150; Pp 161 


(With permission from Sanctuary Asia) 


Wings of Love 


There are three bear species in the Indian region, the Brown Bear, the 
Himalayan Black Bear and the Sloth Bear. All three are formidable an- 
imals, which are frequently in conflict with man and are, therefore, of- 
ten shot. The range of the Brown Bear is only just within the region, at 
high altitudes throughout the Himalayas. If food is scarce, it plays havoc 


with domestic flocks, although its usual diet is 
fruit, roots and rodents. The Black Bear is still 
fairly numerous in the Himalayas, occasionally as 
high as the tree-line but more often at lower al- 
titudes. Occasionally, a vagrant wanders as far 
south as Sylhet. Its footprints in the snow, with 
five clearly defined toes, are rather like those of 
a man, though the long claw-marks are easily dis- 
tinguished. When the melting snow obliterates 
the claw-marks, the probable origin of the 
mythical Yeti remains for all to see. 












Bird watching always presents an intellectual chal 
lenge because there are so many different species 
to identify. Moreover, some birds, due to their 
furtive nature, pose great diffi- | 
culties for the bird watcher. Very | 
often, one needs to put together DS 
bits and pieces of incomplete BIRD 
clues to come up with the proper to 
identification. Problems of bird 

watching abound—sometimes 

most of the torso is hidden be- 

hind foliage or the moment you 

spot it, the tiny creature is all set 

for flight or the sun simply re- 

fuses to shine brightly enough. 





Excerpted from Common Birds of the 
Indian Subcontinent, 

by Ananda Banerjee; Rs 295; Pp 116 (With 
Permission from Rupa & Co) 


Excerpted from Wild India: The wildlife and landscapes of India, 
by Guy Mountford and Hashim Tyabji. Photographs by Gerald Cubitt; 
Rs 995; Pp: 208 (With permission from Roli Books) 


bt 


Music Review 


A 
B Ws 1 


That!” 


They rocked the Grammys 
this year and swept away 
most of the prizes. 
BIBEK BHATTACHARYA 


ne of the pleasures of watch- 
ing the Grammys is that you 
will inevitably groan at the 


conservative choices it makes for its 
main prizes. However, the Academy 
of Recording Sciences actually went 
a little to the left field this year and 
came up with some refreshing 
choices. Here's what they chose. 


d 


We Are the Night - 


(Dance Album of the Year) 
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This was a tough choice for sure, con- 
sidering that among the other nomi- 
nations was LCD Soundsystem’s bril- 
liant Sound of Silver. The Chemical 
Brothers are definitely not the pio- 
neers when it comes to edgy dance 
music. When they first stormed the 
citadels in the mid-nineties with peer- 
less tracks like Setting Sun (influenced 
heavily by The Beatles' Tomorrow 
Never Knows) and Block Rocking 
Beats, The Brothers were making 
dance tracks inspired by such under- 
ground giants as The Aphex Twin and 
Orb. What set The Brothers apart was 
their genuinely fresh use of psyche- 
delia and the baggy, dippy sounds of 
the Madchester scene of the early- 
nineties. This and the heart-stopping 
thump of their beats propelled them 
to a level of stardom that geeks with 
computer consoles can only dream of. 
But here they are, more than a decade 





later, and they have a lot to be wor 
ried about. The Nu-Rave of such 
young whippersnappers as The 
Klaxons have all but taken over the 
clubs. This album proves that Tim 
Rowland and Ed Simons can change 
with the times while keeping their 
core sound intact. On their sixth studio 
album, they experiment with rave 
sounds while adding generous bursts 
of tough synthesizer riffs like on A// 
Rights Reversed. Elsewhere, like in 
their first single from this album Do /t 
Again, there are enough backward 
guitar sounds to leave Beatles lovers 
salivating. Check out the great 
straightforward electronica on Das 
Spiegel and the strange Salmon 
Dance, where hip hopper Fat Lip tells 
a weird story about salmons over 
droning squeaks and a big big beat. 
Download This: Das Spiegel 

Label: Virgin 


Amy Winehouse Back To Black 
(Record of the Year, Song of the Year, Best New Artist, Best 
Female Pop Vocal Performance, Best Pop Vocal Album) 


> mn 


A turbulent year couldn't 
have ended in a better way 
for the English soul queen. 
And the awards couldn't 
have gone to a more de- 
serving artiste. Right from 
the first bar of the impossi- 
bly infectious first single 
Rehab, Back To Black 
sounds like the real thing. 
What many forget is that 
this is actually her second 
album. While her first set 
was distinctly more jazz- 
influenced, this one is all 
about the classic '60s sound 
of Motown. Winehouse 





wears her influences on her 
sleeve, whether it is the 
distinct tambourine-snare 
percussion sound of Martha 
and the Vandellas, or the 
songwriting and harmonies 
of the Supremes. But make 
no mistake, the songs are 
all her own. From the 
mischievous You Know I’m 
No Good to the Ray 
Charles influenced Back To 
Black, Winehouse's soaring 
voice rides over a tasteful 
and driving backup of 
pianos, drums and snaky 
bass lines. It's very rare to 
hear an album where every 
cut is a killer, and 
Winehouse manages 
exactly that. Straddling 
subjects from her 
alcoholism to the war in 
Iraq, Back To Black does not 
have a single dull moment. 
Download This: 

Tears Dry on Their Own 
Label: Island 





Herbie Hancock 


River: The Joni Letters 


(Album of the Year, Best Contemporary Jazz 


HERBIE 
HANCOCK 





It isn't often that a jazz 
album gets the biggest 
Grammy for Album of the 
Year. In fact, the only other 
one was way back in 1965. 
The nomination itself was 
surprising, let alone the 
fact that Hancock actually 
won it. And yet, it is a true 
testament to a living 
master. Standing on the 
shoulder of giants such as 
Charlie Parker, Miles Davis 
and John Coltrane, 
Hancock was never happier 
than taking artistic left 
turns whenever he could. 
For this album, he 
handpicked 10 songs by the 
redoubtable Joni Mitchell 
and went about giving 
them his own unique 
treatment. Hancock has a 


| superb band (with the 


equally legendary Wayne 
Shorter on saxophones), 
which can switch from cool 


| jazz to hard bop in the 


blink of an eye with the 
same electrical effect. 
Mitchell herself is a song- 
writer who incorporates 
adventurous rhythms and 
Hancock understands that. 
So, when he performs Both 
Sides Now, he turns the 


Album 


melody inside out and q 


it a completely differen 


harmonic structure. It 


> 


impossible to go into a 
the other songs—each of 
which are highlights ir 
their own right—in this 
review. However, some of 


the standout cuts would 


definitely include Tina 


Turner's soul spin on Edit! 


and the Kingpin | 


spooky Court and Spari 


with guest 
Jones. Good as this i: 
can make a case for al 


ind the 


/OCal DV INI I d 


fantastic jazz albums that 


the Academy has neglect 
in the past 40 years. Her 


hoping that more jazz 


the same recognition tha 


Hancock has got 
Download This: 
Both Sides Now 

Label: Universal 
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DVD Review 


fter last year’s brilliant science fiction epic Sunshine by 
Danny Boyle, the genre has received something of a 
fillip. The classics are all out on DVD now, and waiting 
for a new generation of viewers to fall in love with 
them. Here's a pick of the best. 
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2001: A Space Odyssey (1968) CINERAWAN ==: 
This was a triumph for the ‘60s, and 40 years on, it's still nothing short 
of stunning. Those indelible images speak for themselves—the pre- 
historic apes shocked by the appearance of a perfect monolith from the skies and the dark, bleak 
A ERTA spaces between stars. The scope of this movie is nothing less than cosmic, and if the human 





. g . characters look puny in comparison, then that's a telling commentary on how insignificant 
sci-fi movies are we really are, and also how precious. The story—taken from Shure Clarke's The 
now available Sentinel—is fairly simple. The year is 2001, and space-travelling human kind is amazed 
on DVDs. by the appearance of a black monolith on the moon, the same as the one that shocked 
i Se wee Garage Our ancestors all those eons ago. Questions are left unanswered in the movie, which 
makes watching this masterpiece all the more intriguing. 
Warner Home Video; PRICE: Rs 1,079 


Solaris (1972) 

Masterful as Steven Soderberg's 2002 remake (with George Clooney) of this cult Russian film 
was, it simply could not touch Andrei Tarkovsky’s original. Based on a novel by the same name 
by Stanislas Lem, much of the action in this movie takes place within the minds and emotions 
of the protagonists. A Russian space station is circling a mysterious planet called Solaris, which 
seems to be covered in one vast sentient ocean. And the planet can read the memories of the 
humans on the space station and create real people out of them. A troubled psychologist is 
sent to the station to sort out the mystery of these strange "guests" as these sentient 
recreations are called. Obligingly, the planet presents him with a girl he had once loved 

and lost who had committed suicide. And here lies the movie's true originality as it questions 
reality and being. Are we truly who we are or are we creatures made up of memories? The 
film provides a vividly real and three-dimensional view of human beings lost in the universe. 
Criterion; PRICE: Rs 1,079 


Blade Runner (1982) 

Ridley Scott's masterpiece is the ultimate sci-fi adventure, full of strange devices, a futuristic Los 
Angeles and some of the most original characters ever portrayed in any movie. Yet, like the 
multilayered novel (Do Androids Dream of Electric Sheep? by Philip K. Dick) which it takes 
inspiration from, Blade Runner is more than just an action-packed movie. Harrison Ford plays a 
sardonic, unhappy cop assigned to track down "replicants," who are artificial humans. They have 
a limited shelf life and a chip on their heads decides their life-span. After a rebellion, some repli- 
cants arrive on earth, led by their intelligent, psychotic leader (Rutger Hauer). For the most part, 
it's a straightforward chase movie with unexpected twists like when Ford falls in love with a repli- 
cant (Sean Young) and is moved to question his own motives. The director's cut issued on this 5- 
disc Collector's Edition, makes a small change, which completely turns the movie on its head. This 
Is the version that Scott would have released had it not been for greedy Hollywood executives. 
Warner Bros.; PRICE: Rs 3,156 
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Somebody asked 

me the other day 
why this high- 

profile tournament 

| had decided to 
|! make a stopover in 
India. Golf is 
pond up, but I 
eel it has 
something more to 
do with our 
drinking habits. We 
are the champion 
whisky drinkers of 
the world. Why not 
make it a Johnnie 
Walker? 


Golf Digest 


. TEE ZONE PRABHDEV SINGH l l 
Keep Walking with Brief Stops 


rinks on the house. The man in the tail 
coat and top hat is visiting the DLF Golf 
and Country Club in Gurgaon and dish- 
ing out gifts. The first one to ace the 
16th, the signature hole there, during 
the third and the fourth rounds of the Johnnie 
Walker Classic 2008, will get a bottle of King 
George V Johnnie Walker Blue Label whisky. What's 
more, the bottle is specially blended for the occa- 
sion. That's not all. Rolex will throw in a chronome- 
ter. You can stopwatch yourself as the smooth 
blend slips down your throat. 

As we all know, hole-in-ones are not a common 
occurrence but they are still very much within the 
realms of possibility. Ajai Gupta, who is now the 
Tour Commissioner of the Professional Golf Tour of 
India, was playing at a Johnnie Walker tourna- 
ment once where the deal was that anybody who 
shot an ace would be rewarded with his weight in 
the Scotch whisky. Now Gupta is not exactly light- 
weight and the company was lighter by 100-odd 
bottles by the time it lived up to its promise. 
Coincidence or otherwise, the incentive was with- 
drawn very quickly thereafter. 

Coming back to the latest tournament, there's 
some more Blue Label to be had during the last 
two rounds, this time on the 14th, according to the 
company website. There's a small catch here: The 
distance to hole is 565 yards. Therefore, I’m will- 
ing to bet my designer socks that this bottle of 
whisky is safe. This "stunning large bottle" is go- 
ing straight back to the company vault even if 
Tiger Woods decides to show up. | don't care if 
long driving champion Jason Zuback, who has 
arms the size of tree trunks, is a last-minute entry. 
This bottle of Blue is for show. 

They may have pulled a fast one on the 14t^, but 
Johnnie Walker is ensuring that it stays the #1 
Scotch whisky brand in the world by giving out a 
bottle to each one of the professionals who will play 
the tournament. No better way to build brands 
than letting potential customers sample your wares. 

Talking about brand promotion, somebody 








asked me the other day why this very high-profile 
tournament, which travels to exotic destinations 
around Asia and also goes to Australia, had de- 
cided to make a stopover in India. | think the an- 
swer is pretty simple. Golf is picking up in India and 
the world outside is getting to know that there ac- 
tually are some golf courses in this country and a 
few people do play the game, some very well. 
But more than that | feel it has something to do 
with our drinking habits. We are the champion 
whisky drinkers of the world. Why not make it a 
Johnnie Walker? 


SHEKHAR GHOSH 





Star power: (L-R) Jeev Milkha Singh, lan Poulter and Vijay Singh 


TIP | TRIED: Mixing and matching clubs, espe- 
cially among club golfers, is a fairly new develop- 
ment. About a generation ago, you just bought a 
full set of 14 clubs that came bubble-wrapped in a 
golf bag of the same brand. You peek into most 
bags now and you'll find a lot of variety. For ex- 
ample, a TaylorMade driver could be sitting next to 
a set of Callaway irons. The wedges and putter 
could be Titleist. Which is not a bad thing. More 
than just going with a brand, you need to see 
what works for you. 


Prabhdev Singh is Editor, Golf Digest India 
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Launch Pad 
^ De Grisogono 
Instrumentino Diamond 
and Steel 
The Instrumentino collection is now 
| available in diamond and steel with 

ONA new contemporary dials. These 
LN \ watches stand out because of their 
NN » \ | sporty look. The flexible attachments 
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profile of the case; they are 
embellished with a row of white 
Uy, diamonds that also stress the 
M) roundness of the wrist. And a subtle 
m V) detail is the fact that the stones are 
not set in the centre, but offset 
slightly towards the exterior of the 
Zl. attachments, giving a very dynamic 
sos AN note to the overall 
n MEX geometry of the watch. 
. \ 
2 N N PRICE: Rs 6 lakh onwards 
CA WEM AVAILABLE AT: Hotel Shangri-La, 
Shopping Arcade, New Delhi 





It's your life; keep it 
brand new. Take a look at 
what's new on the shelf 
that can set you apart. 
ANUMEHA CHATURVEDI AND 
TEJASWI RATHORE 
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tt La Sorogeeka's Collections 

La Sorogeeka has unveiled a never-before created collections of interior con- 
cepts based on various themes at its flagship facility in Noida. All the concepts 
are classical examples of style, sophistication and represent pure luxury, the 
company says. La Sorogeeka has designed six concepts from various regions 
and moods and translated them to colours and soft furnishings to make your 
home truly your home. 

PRICE: Rs 3,000 per square feet 

AVAILABLE AT: La Sorogeeka, Venue: B-210 A, Industrial Area, Noida Phase-ll 
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= Swarovski, Spring-Summer 
2008 Collection 

The Effy and Power bags, part of 
the Swarovski Avenues of Light 
Collection, are graphic and 
dynamic in design. Effy is a 
hand-held tote bag in mirror 
silver calfskin. It is embossed 

with the facet motif embellished 

by a decorative metal plate 

featuring a large faceted crystal 

stone. The Power bag is also hand-held and comes with 

gold crystal and removable snake chain handle. 

PRICE: On request 

AVAILABLE AT: Swarovski stores across the country 





Must Ir 
Uniquely Singapore Experience: 
Jungle Breakfast 
Thinking 


breakfast party NI 

Ie C ( 
ompanions to a Ingi 
buffet breakfast at th 
Singapore Zoo? Get uy 


close and personal with the 
adorable orangutans. f 
the mischievous otter T 
pose with the elusive pyt! 
for a memorat 
photograph You ll 

have a breakfast so splendi 


elsewhere! 
Sky Dining 
Bored with the usual evenin 


fare? Fancy someming a D 
different? Then escape fi 
tne city and fi } nique 
dining experience 70 meter 
above tne sea nhboard 


cable car! lake someon: 


special and savour deli 
“ontinental delights whi 
enjoying Singapore 


picturesque . harboul 


and skyline 


DHL Balloon 

For a truly remarkabii 
from the top, soar into the sky 
on the DHL Ba 


Singapore s largest 
Dalloon, a 
motioniess flight going uj 
150m into the air and offerit 


passengers Deaulitu 
unobstructed vistas of the 
tropical island in the day al 
night! The feeling is akin t 


being on a flying balcor 
150m altitude with nothing 
under your teet and 

big spherical ba ver th 
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Heena Akkhtar, COO, 
TravelPort Holidays. 





Email : holidays@travelport.in 
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t W Spring Collection 
From bold metro geometric 
prints, reinventing the retro 
flares to refreshingly modern 
kurtas and tunics, the W Spring 
Collection has it all. Though 
creating a fusion look, this 
collection has the signature 
W black and white print. 
PRICE: Rs 599-2,499 
AVAILABLE AT: All W Stores 





© Magppie Crescent Dinner Set 

The Crescent dinner set is designed by New York-based designer Lisa Smith. 
This contemporary dinner set signifies a bond wherein each piece is an 
individual, separate element, yet fits in beautifully to create a union. 

The dinner set includes 47 pieces, It has six dinner plates, six quarter plates, 
18 mini bowls, four serving bowls, six napkin rings, one rice tray, one water 
pitcher and five serving spoons. 

PRICE: Rs 25,000 

AVAILABLE AT: Magppie stores across the country 


» Velatura 
Kinetic 
Direct Drive 
from Seiko 
The Kinetic Direct Drive 
from Seiko is part of the new 
marine watch collection that 
comprises 11 high performance marine 
watches for both men and women. It is 
recharged by the wearer's motion, but Kinetic 
Direct Drive can also be wound by hand. When winding the crown, 
the wearer can see the precise amount of energy generated on the 
Direct Drive indicator. 

PRICE: Rs 50,100 
AVAILABLE AT: Leading watch outlets across the country 


Promotions — | | .— .|— /J— /—  — —— — — — — 
KAISER JOSH-HANDMADE BESPOKE TAILORING 


aiser Josh was started 16 

years back to provide best 

of the services to people 
who had a taste for bespoke tai- 
loring. The two people behind the 
success of Kaiser Josh are 
Mr.Rajan Josh and Mr.Kanishka 
Vaderaa. 


The main emphasis is laid on the 
quality and fitting when it comes 
to stitching at Kaiser Josh. The de- 
signs given are generally suttle in 
their appearance. A lot of detailed 
work is done even inside a jacket 
or a Suit, i.e. in the lining applied to 
the fabric. The time taken at this 
place for a bespoke stitching of a 
suit is from 7 to 10 days. 


All the embellishment, buttons and 
other accessories for a suit comes 





Straight from European 

to match the ongoing trends 
there. The fabric used also co 
from Abroad mainly Italy for suiti 
as well as shirting 


The brands used for suiting are: 
e Ermenegildo Zegna 

e Cerruti 

* Loro Piana 

e Vitale Barberis 


The brands for Shirting are: 
e Albini 

e Thomas Mason 

e D&J Anderson 


Kaiser Josh mainly deals in Trou- 
sers, Shirts, Sherwanis, Jackets, 
Kurta Payjama, Jodhpuris etc. 


Kuoni Holidays invites India on a Private Luxury Holiday across Europe 


Kuoni Holidays has launched the Private Luxury 
European Holidays that provide the ultimate way 
to experience Europe - in a chauffeur driven luxury 
van. Kuoni Holidays is the first & only luxury 


holiday brand in the country and a subsidiary of Kuoni 


Travel Holdings, Switzerland, one of the largest global 
g | | 


travel companies. This specially designed holiday is a 
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customize 


+91 22 6639 1000 


families and friends drive 
chauffe 
A driven luxury van. 


the 


own pace, It is the 
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provides the best combination of 


holiday 


Switzerland. 


some ol Europe's most picturesque 


explore Scandinavia, 


destinations like 


holiday that is beyond a traveler's 


expectation, 


With this offering, Kuoni Holidays 


exotic destinations. Travelers can choose to 


OF VISIT 
France, 


England and l[talw. 


These European holidays start at 


Rs. 1,09,500 


tor 6 davs. 








Some of these include: 


* A gourmet lunch on the third lew 


of the Eiffel Tower 


SCI 


Cruising on the River 


ind 


popular 

























A wine tasting 


beautiful reg on of Tu Tin 
À romantic horse carriage rid 


wine and a folk show in Innsb: 


Visit to a cheese factory in Gen 


tor a taste of authentic bon 


Beer tasting at the H 
| i a 
Kuoni Holidays packs a host of special ladunese ta TE ER TE 
' features ind experiences inte its Pris ate * Enjoy 4 traditional S 
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Luxury Holidays to Europe. 
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2 Polo Explorer from Ralph Lauren 
Ralph Lauren's newest fragrance, Polo Explorer, 
combines ruggedness with refinement. The 
fragrance is categorised as a fresh woody 
amber. Designed to take us on a quest around 
the world, the fragrance is crafted with an 
essence that is as refreshing as it is masculine— 
a fragrance built for adventure. 

PRICE: Rs 3,900 for the Eau De Toilette Spray 
(125 ml) 

AVAILABLE AT: Select 
Shoppers' Stop, 
Lifestyle and Pantaloon 
outlets in Mumbai, 
Delhi and Bangalore 





t$ Revlon Absolute White 


With winter bidding goodbye, it's also time to get rid of all the 
sun tan lotions! Revion Absolute White+ is a complete whitening 
skincare line that will whiten, protect, moisturise and revitalise 
your skin. Comprising six products, this skin care regimen Is 
specially formulated to keep the skin naturally healthy. 

PRICE: Rs 3,695 for the complete range 

AVAILABLE AT: All leading cosmetics stores 


a+ MediSpa from 
the house of Amatrra 
Spread over 18,000 sq. ft, 
the a+ MediSpa offers the 
best in-class medical 
technology and modern 
medicine in combination 
with ancient ayurveda 
healing systems to deliver 
unparalleled aesthetic 
treatments and results. 


PRICE: Rs 2,500-2.5 lakh 
(depending on the 
treatment) 

AVAILABLE AT: a+ MediSpa, 
Plot no. A, Basant Lok 


MediSpa $ ier 
a matri E — Community Centre, 
Vasant Vihar, New Delhi 
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To know all about 
men's skincare 
visit 
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NO ONE DOES IT LIKE KUONI 
Lunch on the Eiffel Tower? 


HOTEL OR HEAVEN? A midnight safari in the Masai Mara? 
Nothing less than the most exclusive A hot air balloon ride in Melbourne? 

five star hotels and luxury lodges A helicopter ride on the Great Barrier Reef? 
in every location, including castles, We'll give you all this, and more. 


villas and cruises. 


CUSTOMISED 
LUXURY HOLIDAYS 


You dream it. We create it. 


SO MUCH TO DO! 


We'll arrange the most exciting sightseeing, 





with local guides to show you around. 
You may choose between a coach or 
a chauffeur driven limousine to take 






you everywhere. 


GET THERE IN STYLE 

Only the finest airlines 

and high speed trains will do. 
You may also choose to travel 
first class. After all, how you 
travel makes such a difference. 


KUONI HOLIDAYS 





BP} Voted World's Leading Tour Operator for nine years 


Our customised luxury holiday begins at Rs. 29,990. To book your holiday, call Mumbai: (022) 66391000 / 1126. 09223170784 
Bangalore: (080) 66284300-02, 09341274634. Delhi: (011) 41522551-55, 09313172707. Email: luxury@kuoniholidays.co.in. 


Kuoni Holidays is the Trademark of Kuoni Travel (India) Pvt. Ltd www therepublic.in 
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Í SUMMER CHIC 


ummer's here and while we hate so many things about the season (the heat 
and dust and the power cuts that affect even the richest of Indians; well, 
after a fashion)—it's also the time when fashion gets cooler and bright 
colours make an appearance everywhere, from the office to the cocktail party. 

The cover package this time, therefore, deals with all that's cool in the 
world of style this summer. Find out why you should be sporting linen jackets 
when you attend a meeting and which dress shirts to have in your wardrobe. 
Researching the stories for the cover section made us work closely with some of 
the finest names in clothes and accessories now available in India. So, the stories 
on shirts, sneakers, flip-flops, shorts or trousers are not just about which styles suit 
you best but also which brands you should aspire to buy. 

Summer is also about great food, evenings spent sipping wine, trying out 
excellent single malts and taking a few days off to get away to cooler climes. As 
usual, we have them all for you in this issue. And when we do a story we 
make sure we do it well. So, not only did we get India's foremost single malt 
expert to tell you about the best single malts under Rs 4,000 that your home bar 
must have, but we did the entire photo-shoot at the Orient Express at The Taj 
Palace in Delhi—a restaurant that has just received the Whisky Magazine's 
prestigious "Whisky Restaurant of the World" award. 

Also, read one of India's most influential wine journalists talking about 
the best wines from New Zealand as you learn more about oysters from an 
American executive chef who has spent the last 12 years learning how to prepare 
the best oyster dishes. 

There's a lot more in this issue from the world of travel, music, fitness and 
books. Get ready for a scorcher of an issue as summer heralds its arrival. 
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Summer Chic 


The heat is on and even your air-conditioned home, car and 
office can't really take that away. So, how do you still look 
relaxed and cool as you sip your cocktail and exchange pleasan- 
tries at a social do? More importantly, what do you wear that is 
suitable for the occasion when you want to don summer casuals? 
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and smart-fitting casual shirts. Go for 
these beauties. 
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Want to look dapper at work and play? 
Linen jackets are what you should be 
seen wearing this summer. 


What's the Good Style? 
Pleats or flat fronts—which one should 
you wear on a formal occasion? 


Sexy Sneakers 
A man is often judged by the footwear 
he sports. Need we say more? 


Flip Flop Flip 

They let your feet breathe and look really 
classy at the same time. Find out which 
are the hottest flip-flops to look cool in. 


Go Polo 

The classic Polo shirt can really make you 
look smart, if you know which colours or 
designs suit you best. 


The Long and Short of It 

Shorts are great casual wear in 
summer. But getting the length right 
Is as important as choosing the 
right colours and styles. 
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The Finest Casual Trousers 

A great shirt gets lost if the trousers 
look sloppy or fit badly. Choose your 
trousers with care. 


Stun the Sun 

Beat the heat and look cool with 
these smart new sunglasses that 
make you look your best even on 
a hot summer day. 


A Colourful Summer 

As you pack your mufflers and 
mittens, don t dig for last year's 
summer garments. This season calls 
for a new wardrobe. 


Get Yourself a Work(out) Buddy 
Work on your fitness and stay in shape 
with a friend who trains with you and 
motivates you every inch of the way. 


Dark Desire 

It's dark, titillates the senses and 
raises your spirits to new heights. 
Sit back and enjoy the magic of 
black vodka. 


Single Malts to Die for 
Krishna Nukala, the only Indian 
member of ‘Malt Maniacs’, tells us 
about the five best whiskies you 
can buy in India. 


Something Special in Kiwiland 
Column by Sourish Bhattacharyya, 
Executive Editor, Mail Today. 


The Best Dhabas Near You 
Driving to a town a few hours from 
your home? Chances are you will feel 
hungry on the way. Check out the 
finest dhabas that are sure to make 
you want to drive down the same 
route again. 


4 BUSINESS TODAY more  APRIL6 2008 


nc 


Mont Blanc 






AL 














i 
Jc 


A GUIDE ETO LUXURY AND LIFESTYLE 


30 Ode to the Oyster 


32 


35 


36 


41 


42 


Raw or cooked, oysters are considered 
an aphrodisiac and are sought after 
and consumed from Florida to 

Beijing. India is finally waking up to 
this tempting seafood. 


The Sandwich Unwrapped 
Six exotic sandwiches from 
German chef Willie Ruck of 
Starwood Westin-Sohna. 


The Fastest Cars in India 
If you have a passion for speed, it 
doesn t get any better than this. 


Weekend Hideaways 

Take a weekend off for a short, 
laidback family vacation close to the 
city you live in. Find out how to go 
and what to do in these five amazing 
weekend getaways, from someone 
who has been there to chill out. 


A Call to Arms 

They are true stories of people involved 
in real battles and conflicts. These 
three books provide rare insights into 
the lives of courageous Indians. 


All Together Now! 

What's the future of rock'n'roll? 

In this issue, we turn the spotlight on 
two Canadian bands (or collectives) 
that seem to provide an interesting 
answer: community 


Hot Off the Shelves 

The season just got hotter with these 
brand new launches that promise to 
leave you begging for more. 
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Summer Chic - Shirts 
rns | | | U N D E M Summer's the time to 
B `y try out some trendy 
hy | TH t but smart-fitting 
an t casual shirts. Go 
CO LL AR for these beauties. 
BIBEK BHATTACHARYA 






Check Shirt 
from Esprit 
for Rs 2,800 












Spread Collar 
f Shirt from Esprit 
for Rs 2,800 
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Short-sleeve Shirt 
from Tommy 
Hilfiger for 

Rs 2,200 










shirts: they look really cool. The fabric of choice is, of course, 

cotton, and you can choose from checks, stripes and solids. The 
forecast for this season seems to be less on outright bright colours 
for menswear and more on calm, classy colours and earth tones like 
greens and browns. Remember one easy rule of thumb—if it's casual, 
you'd rather not tuck it in. So, go for fitted shirts. 


Ts one thing that you must concede about fitted casual 


PHOTOS: RITESH SHARMA 
MODELS: SAIF AHMED, VIVEK 
MUDDASSAR BATT 

STYLIST: RAMAN BHANDARI 
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Summer Chic - Linen Jackets 


BEST 


«€ He's wearing 
Linen jacket Trot 
Corneliani Da! 
Rs 75,000* 

Rs 2,250 

Flat-f! 


from je: Rs 2,45 


$ 





Shoes rom Lat 


Rs 14,500 


SUITED | 
O 
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Want to look dapper at 
work and play? Linen 
jackets are what you 
should be seen 
wearing this summer. 


BIBEK BHATTACHARYA 


be linen. This granddaddy 

of all natural fibres has been 
around for almost as long as 
the guys who built the pyra- 
mids. And though it's used to 
make everything from shirts 
to skirts, it's the linen jacket 
that truly exudes elegance. 
The main highlights of the 
fabric is that it breathes 
beautifully, and it has a cer- 
tain breezy charm that sug- 
gests a vacationing gent in the 
Mediterranean. Needless to 
say, linen jackets have always 
been in vogue during 
summer. And it's not just 
about dressing for work. Try 
out the jacket with the polo 
shirt (enjoying a nice come- 
back this season) or 
with a T-shirt and look 
infinitely cool. 


! f it's summer, it has got to 





& He's wearing: 

Linen jacket from Wills Classic; Rs 8,995 “Price of full suit 
T-shirt from Homme; Rs 1,900 

Trousers from Corneliani (part of suit); Rs 75,000* 

Shoes from Homme; Rs 4,490 
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Summer Chic - Formal Trousers 


WHATS 
THE GOOD 


oie 


Pleats or flat fronts—which 
one should you wear on 
a formal occasion? 


BIBEK BHATTACHARYA 









although the flat-front trouser wins 

Round | for sleekness, the pleats 
win back the next round for sheer 
comfort. Seriously though, while the 
flat-front trouser has an unfussy feel 
about it, pleats are the best friend of 
a more generous waist. And while 
flat-fronts are the last word if you 
have a compact figure, pleats help 
put the breaks in for the longer 
limbed gents. See? All square! 


t's an old dilemma, and 





*4 He's wearing: 
Shirt from H20 for 
Rs 2,150 

Flat-front trousers 
from Cue—Rs 2,450 








> He's wearing: 
Shirt from Park 
Avenue for Rs 2,799 
Pleated trousers 
from Hugo Boss 
Price on request 
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Summer Chic - Footwear 
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A is often judged DY nw AT the footwear he sports. Need we say more? 


PPa 6 








through the roof, there is plenty to choose from, offering true street credibility at 
reasonable prices. Wear them with denims, or with trousers, and watch the heads turn. 


IC EET 


| t's your footwear that is the true barometer of your style. With sneaker designs going 





neakers from , 
Adidas for 
Rs 4,299 





k e line 


Sneakers from 


Sneakers from Lacoste for 
Reebok for Sneakers from Rs 3,500 
Rs 2,500 Zegna 


Price on request 


Je 






summer Chic Foot À ; L f 


They let your feet breathe 
and look really classy at the 
same time. Find out which 
Gucci are the hottest flip-flops 


The Hippie flip-flop from Gucci will get you to look cool in. Pal Zileri 

noticed when you go shopping with your TEJASWI RATHORE Comfort and style—get 
family. The canvas and leather strap makes it it all together in this 
comfortable for the feet and the metallic cross-strapped flip-flop. 
interlock adds to its impressive look. The cream leather straps 
PRICE: On request go well with the brown 


AVAILABLE AT: The Oberoi, New Delhi base. Just the perfect 
Ed thing to slip into on a 


asual outing. 

PRICE: Rs. 15,000 
AVAILABLE AT: Eros 
Intercontinental, Nehru 
Place, New Delhi 

















Versace 

This flip-flop from the 
Versace collection has a 
canvas cross-strap with 
black and white 





Ecco patterns. It's smart 
This slip-in can be comfortably paired with and classy. 
your Bermudas. The broad canvas strap has PRICE: On request 


AVAILABLE AT: G-13, Blues 
Clothing Company, 
South Extension-l, 
New Delhi 


net patterns towards the edges, thus, 
making the slip-in well ventilated. 
PRICE: Rs. 6,500 

AVAILABLE AT: Ecco stores across 

the country 


Geoxx 

This black one has a strap that forms a loop 
around the big toe, thus making it look a 
little formal. With a buckle and cross-straps 
it forms a good grip. 

PRICE: Rs. 3,485 

AVAILABLE AT: Leading footwear 

retailers (Shoe Tree) 





The classic polo T-shirt can really make you look smart, 
9b more GO if you know which colours or designs suit you best. 


Summer Chic - T-shirts B | BIBEK BHATTACHARYA 















,* Polo Shirt 
from Zegna Sport » Striped Polo 
PRICE: ! Shi 
On request | T 
€ 
PRICE: 
Rs 2,100 





"uti ^ 
Polo Shirt bh 
from Rohit Bal 
PRICE: 
On request 


Black Polo Shirt 
from Lacoste 
PRICE: 

Rs 2,500 


ing on our collective doorsteps, 1927, when seven-time Grand Slam thing of a style renaissance. Lacoste is 

it’s time to step out in style and winner Rene Lacoste designed and out with a retro-inflected line, but 
look natty in polo. It might seem a by- wore it, shocking the world. And yet, others aren't behind. Here are a 
gone word in style and comfort today, his vision's been vindicated. This spring, selection of four fab polo shirts 


^ s summer seems to be knock- but the stylish polo was incendiary in the polo T-shirt is undergoing some 
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Summer Chic - Shorts 


IHE LONG AND 
SHORT OF IT 


Shorts are great casual wear in 
summer. But getting the length right 
Is as important as choosing the right 
colours and styles. 
BIBEK BHATTACHARYA 


ou've been long- 
ing for this day 
since December, 


so go ahead and break 
out the shorts. But a 
word of caution. Before 
you go knee-showing, 
know the right length. 
This (pic 1) is pretty 
much the best length. 
Too long and you're 
confused, while too 
short and your boxers 
will start peeping. 

At least make sure 
you have the legs for 
it. Wear them with 
shoes, but do wear 
socks (pic 3). Sandals 
or slippers work 

as well. 































1. Shorts from FCUK 
PRICE: Rs 2,240 






2. Shorts from 
Zegna Sport 
PRICE: On request 


3. Shorts from Lacoste 
PRICE: Rs 2,750 








PHOTOS: RITESH SHARMA 
MODEL: VIVEK, Hiss, 
SAIF AHMED 
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Summer Chic - Trousers 


THE . 
Finest 


> 








asu al 
Trousers 


A great shirt gets lost if 
the trousers look sloppy 
or fit badly. Choose your 
trousers with care. 
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asuals need not mean 
E. sloppy. If anything, it 

means the primacy of 
comfort. So, whether you want 
to go for a fitted look or like 
something slightly loose, check 
out these trousers. While thin 
red pinstripes could sound over 
the top, they actually look great 
with the right shirt. 
Houndstooth is fast gaining 
respectability in the casual 
sphere as well, so be sure to 
have a pair in your wardrobe. 


Red pin-striped trousers from 
Corneliani for Rs 15,500 
Flip-flops from Geoxx 

for Rs 3,485 


AORA Riri 





Houndstooth trousers from 
FCUK for Rs 3,695 
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Sunglasses 


Beat the heat and look cool with these smart new sunglasses that 
make you look your best even on a hot summer day. ANUVEHA CHATURVED! 













e went hunting 
for the best sun- 
glasses and glares 


to suit your budget. This is 
what we came up with. 


1. Bvigari 

Limited edition Swarovski-studded 
tortoise shell sunglasses for ladies 
from Bvlgari 

PRICE: Rs 22,400 


2. Cartier 

Unisex maroon shades from Cartier 
with the quintessential Cartier logo on 
the sides. 

PRICE: On request 


3. Mont Blanc 

Ooze oomph on the hottest of days 
with these Swarovski-studded sun 
glasses from Mont Blanc for women 
PRICE: Rs 17,900 


FIRST CLASS 
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1. Ray Ban 

Keep it colourful with this 
funky pair from Ray Ban 
For men 

PRICE: Rs 5,990 


2. Vogue 

Brown and black shades 
from Vogue for the ladies 
PRICE: Rs 4,700 


3. Calvin Klein 

Brown Calvin Klein sun 
glasses for men who like all 
things designer 

PRICE: Rs 6,500 
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1. Prada 

Make a chic statement in thi: 
black pair from Prada. For mer 
PRICE: Rs 14,500 


2. D&G 

This hot pair from D&G 
logo embossed on the si 
to get you noticed 


PRICE: Rs 14,000 


3. Black Ferrari 
Bla k Ferr i shade: fi w men NI 
like to be sporty yet sty ry 


PRICE: On request 





All sunglasses available at Punjab Optical House, Galleria Market, Gurgaon. All or most of these sunglasses are also available at serect optical stor 
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Summer Chic - Women's Wear Saia 


. e A Colourfu 
B Summer 


: As you pack your mufflers and mittens, 
don't dig for last year's summer garments. 
This season calls for a new wardrobe. 
TEJASWI RATHORE AND ANUMEHA CHATURVEDI 
















A big, bright bag is 
ethe call of the season 


on't shy away from colours," says 
D Wendell Rodricks, the man who 
worships white. But this season, 

even he has moved away from white 
to explore tropical colours and 
the vibrancy of butterflies. "Bright 
colours, layers, lots of volume and 
big and bright accessories are the 
call of this season," says Rodricks. 

"They're feminine, oh-so-pretty, 
chic and require effortless styling. 
All you need to do is, accessorise 
them with a good bag, belt, cuff 
bands and shoes and you're ready 
to go," says designer Mandira Wirk. 

Summer dresses can be worn to 
lunches, on an evening out with 
friends, and yes, if the dress is not 
too adventurous, you can also 
wear it to corporate dinners. Says 

Wirk: "All the bright colours— 


Bright colours like yellow, yellow, peridot green 


eperidot green or amethyst or amethyst—are set to 
are hot this summer make a big comeback 


this summer. Floral 
prints, flowing and 
lightweight fabrics 
like chiffons, 
georgettes or even 
lightweight jerseys 
are the flavour of 
the season. Angular 
hourglass dresses 
with clinched waists 
for the evenings and shift 
dresses for the day are 
highly recommended." 


eFloral prints, 
flowing fabrics 
are in 





men's jewelry & accessories 


THIA : 2006, Panchratna, Opera House, Mumbai - 400 004, INDIA. Tel. : (22) 2364 0321 / Cell : 98203 75755 E-mail : sales(@thia.us / Website : www.thi 
Toll Free :1800- 22- 8442 DKV JEWELERS INC. : Boca Raton. Florida - 33432. U.S.A. Tel. : (561) 368-0057/E-mail : sales@dev-group.com 
DEV JEWELS B.V.B.A. : 2018 - Antwerp, BELGIUM. Tel. : (03) 226 6817/E-mail : dev-antwerp(oglo.be 


37 South Purasai Prince lowers Tel 26431555 Anna! id 
2592500 Goa, Panjim - JAVERI'S - 3 GOVINDA M. G. Road Panjim Goa -403001 Tel 0832-3292321 


Also available at : Chennai - NATHELLA - | nagar 
Nagaland - M/S HOME MART - Opp.NagaShopping Arcade, Bank Colony, Kohima Road, Dimapur, Nagaland-797117 Tel- 03862-2331 
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Fitness 


Get Yourself 
A c ) BUDDY 


Work on your fitness and Le 
stay in shape with a friend Y. 
who trains with you and 
motivates you every inch of 
the way. ANUMEHA CHATURVEDI 






























eed to shed a few kilos? Feel an 

urgency to tone those muscles or 

feel fit enough to wear that 
figure hugging T-shirt this summer? 
Get yourself a workout buddy who's 
going to be your friend, philosopher 
and motivator in the gym and out of it. 
If that someone is a member of the 
opposite sex, the motivation is, shall we 
say, even stronger? 


Who Is a Workout Buddy? 


"As the name suggests, a workout buddy is 
your workout partner who sweats it out 
with you, all the while encouraging you 
to meet your daily exercise targets," says 
Leena Mogre, Director, Leena Mogre's 
Fitness, Mumbai, one of India's top fitness 
trainers. He could be a friend, or just some- 
one you hit it off with in the gym. But 
there should be a good sense of compati- 
bility and companionship between the two. 





WUMANTO CHATTOPADHYAY 
Executive Creative Director, South Asia, O&M 


My workout buddy is also my colleague. Working together 
makes it easier to synchronise our workout timings. On 
mormungs, when | just can't drag myself out of bed, | do so 
just to avoid the lecture she would give me otherwise. The 
tact that she is young and pretty also means that | push 
myself harder with the weights, just to impress her. We 


also catch up on office gossip while exercising, making the "ES e 
huffing and puffing a lot more fun 
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The Buddy Benefits 


"It's not for nothing that they say that alone you're powerful, and together 
you're a force. It's all about supporting and motivating each other, while 
working out. You can be companions and yet compete with each other and 
keep daily exercise targets," says holistic health guru Mickey Mehta. A workout 
buddy comes in handy while doing freehand cardio workouts. When working 
out alone, there are bound to be days when you're lethargic and want to skip 
your daily session. But your workout buddy will ensure that you stick to your 
deadlines and meet your daily targets. "Motivation is the key factor here. When 
you are experiencing a low, it's on your partner who'll help you recover," says 
Mehta. Once you start working out together, you could even discuss your dietary 
plans and compare notes. 


Warning Signs 


There are no clear "dos and don'ts" as such but experts warn about trying to 
keep personal objectives aside. "It's advisable to have these workout sessions 
before heading out for work. You are calm and composed in the mornings and 
less likely to deviate from your daily workout sessions," says Mehta. It sometimes 
makes more sense to have a buddy who's almost the same build as you. "It's 
easier to set targets if your workout buddy is more or less the same size," 
says Mogre. 


NIRVIK SINGH 
President, Grey Worldwide, South-East Asia 


| am an ardent health buff and don't miss my daily workout for 
the world. Unfortunately, owing to the fact | travel 20 days a 
month, my timings are erratic and that means | don't have a 


regular workout buddy. But | do believe that having a workout 
buddy every time you hit the gym helps immensely. It's a fantas- 
tic support system to get you out of the house on those lazy 
days and to have someone else egging you on. Also, it adds 
that healthy competitive element to working out. 





Buddy Characters 


THE SPOTTER 

He's the one who'll come to your rescue if 
you start to falter during a lift. Having 
him around helps psychologically, and you 
might end up lifting much more than de 
sired as there's a sense of reassurance that 
you're backed by someone from behind 


THE MENTOR 

He is the one who (like it or not) knows 
more than you. If you're relatively new to 
the world of fitness, then he is iust the one 
for you as he can recommend what may 
or may not work for you 


THE SOCIALISER 

He's the one you hang around with most 
of the time. He knows you inside out 
and thinks more or less like you. If you'd 
like the friendly banter to go on in the 
gym, then a socialiser should do the trick 
for you. 





Bottoms Up 


Dar 


It's dark, titillates the 
senses and raises your 
spirits to new heights. 
Sit back and enjoy the 
magic of black vodka. 
DHIMAN CHATTOPADHYAY 


Vodka by definition is supposed to 
be a colourless drink. But one of the 
most talked about varieties of this 
spirit is the famed black vodka. Yes, 
it does look a bit black, but believe 
us, not only will a glass or two of this 
vodka lift everyone's spirits at a 
party— you'll also score a few points 
for pointing out its 'spiritual qualities' 


n ad for a recently launched 
black vodka brand in a British 
men's magazine claims: “We 
can't bring back the Czars, 
but we can bring back their 
style”. Black vodka is truly royal—and to sip 


it, you need finesse as well. 


The Drink: From a distance, this 
vodka stands out because of its 
unique colour. Its composition varies 
by manufacturer. Some colour the 
vodka without adding any flavour, 
while others add flavours and 
change the colour for additional 
effect. But flavoured or unflavoured, 
black vodka adds style and sophisti- 
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: What goes into it: Well-known makers of black 
Eee 4-11 42m Blavod use black catechu as a colour- 


ing agent. Catechu is an extract from the Acacia 


* shrub, which is distilled by boiling the wood in 
: water and evaporating the resultant brew. 
- Catechu is actually an astringent that is used in 
: some types of medicine. It's also found in breath- 
: fresheners. Some makers of black vodka may 
: also use Humines—a naturally occurring organic 





THE PLAYERS 


Blavod 


This British black vodka 


trades on its distinctive 
colour and clean taste. 
You might just feel 
there’s a herbal or me- 
dicinal tang to the 
vodka's finish. But 
overall, it's a smooth 
drink with nice notes 
of cloves and dark 
berries. 
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Fruko-Schulz 

You may not have 
heard of this Czech 
drink, where the best 
grains and specially 
treated water are used 
to distil the product. 
Humines are added to 
colour the drink. 


Eristoff 

This is a triple-distilled 
and charcoal-filtered 
vodka, which is 
flavoured with 

wild berries. Eristoff 
vodka has obtained its 
taste and aroma from 
a 19th century recipe 


Znaps Vodka 
Anyone who has been 
to Sweden knows 
about Znaps, 

a pure-grain vodka. 
The Black Jack, as it's 
called, is a blend 

of vodka and black 
licorice. 


' way, but you would be better advised to stir this concoction 


of Mikolaj Eristoff, the 
founder of the firm. 






























n't fancy your vodka straight, you can opt for some 
g cocktails, instead. Black vodka is versatile and can 
any vodka cocktail into a heady new experience. 


. Black Martini: Try this sleek 
black Martini with a splash 
of vermouth. The classic 

— Martini should be made with 

unflavoured black vodka. 


Black Widow: Pour a large peg (60 ml) of 
black vodka and top it up with Red Bull or cran- 
berry juice. If made properly, the vodka will float 
on top of the energy drink or juice. It looks awesome this 


before sipping it. 


Black & Blue: Pour yourself half a glass of chilled Blue 
Curacao. Then, slowly pour a large peg of black vodka on top. 
Watch the distinct layers of midnight blue and black cast a 
spell on this cocktail. Be warned: it may hit you like a truck. 





WE RECOMMEND 


Black Magic 

TRY THIS: Drop a sugar cube, 3 lemon wedges and 2 sprigs of 

mint into a mixing glass. Now, slowly measure out and pour 50 

ml of black vodka into the mixer. Add ice and shake well. 
Next, strain it into a highball glass (which should also 

have a few cubes of ice). Top it up with 30 ml of ginger ale. 

MD with a mint Sprig, if you have an eye for beauty. 
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WHY IT'S DIFFERENT 

Frankly, catechu is used only for the colour 
But in any case, black vodka tastes more of 
minerals and is fuller bodied compared to 
the regular vodka. It's a bit sticky on your 
palate and the taste lingers longer. Unlike 
regular vodka, where the tonic is poured at 
the end, it's best to pour the black vodka 
last while preparing any cocktail. The 
colour effect is fabulous. 

Amit Mehta, Senior Captain, Aura - 

The Vodka Bar, The Claridges, Delhi 
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India's only 'Malt Maniac' 
Krishna Nukala on the best 
whiskies under Rs 4,000. SINGLE ISLAY MALT 


SCOTCH WHISKY 


10 


“No whisky is bad—only some are B Ou 
made better than the other" Bp Tbe mos richiy Ns 


all Scotch whist 


William Faulkner ESTABLISH: 


orldwide, the number of dis- 
cerning whisky drinkers is 
growing and | am told that 


my Scottish friends, who are in the in- 
dustry, are having nightmares about 
meeting this growing demand. Whisky 
prices, consequently, are currently at 
their highest ever. 

Several good whiskies are now avail- 
able in India and gone are the days 
when you could only pick up a Johnnie 
Walker Red or Black Label while return- 
ing home from abroad. 

Small wonder then, that choosing 
five of the best whiskies in the price 
range of Rs 3,000 to Rs 4,000 (which are 
available in established liquor stores in 
metros) is a really tough call. | believe 
this is the price range that most dis- 
cerning single malt connoisseurs are 
confortable with. If you are a real con- 
noisseur, get these thoroughbreds. 
After all, the real pleasure lies in enjoy- 
ing the cask strength and you want to 
graduate, don't you? 
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1. Lagavulin 16 yo 
4 "p 9o abv 
PRICE: Rs 3,600 


If you are looking for a 
whisky with pedigree, you 
don't have to look beyond 
Lagavulin. The distillery of 
this legendary whisky over- 
looks ruined remains of 
Dunyvaig Castle in Lagavulin 
Bay and it was created by Sir 
Peter Mackey, the creator of 
the famous "White Horse". 
On the nose, the 16-year-old 
Lagavulin is typically smoky 
and peaty. The bourbon casks 
in which it is matured lend a 
vanilla flavour with hints of 
citrous notes. Add a dash of 
water and the bouquet 
opens up with more com- 
plex characters. Lagavulin is 
a bold Islay malt. Take it to 
Himalayan slopes or in mon- 
soon to the Western Ghats 
and the enjoyment is doubled. 
TIP: If you are really serious 
about owning a legend, ask 
Diageo (the owners) for a 
21-year-old, 56.5 per cent 
abv at £110 (Rs 8,800) per 
bottle—in case they are still 
available from the 6,642 
bottles that were crafted 

in 1981. 

RATING: ee ceo 


5. Talisker 10 yo 
45 Auc Rs 4,000 


Talisker comes with higher 
strength than most other 
whiskies and this is one of 
the reasons why it is highly 
priced. From the rugged 
Cuillins Range on the re- 
mote island of Skye, this 
whisky displays its individu- 


2. Glenfarclas 12 yo 
4 % 9o abv 
‘md? PRICE: Rs 3,800 


Glenfarclas (Valley of the 
Green Grass), lying just 
beneath Ben Rinnes in 
Speyside, is one of the most 
low-profile whiskies of 
Scotland. A favourite of 
connoisseurs, Glenfarclas 
across the world is known 
by its label No. 105, which 
is 60 per cent abv—a bomb 
on the palate with loads of 
character. To an Indian 
palate, this is too robust 
and the much mellowed 
12-year-old at 43 per cent 
abv should be more accept- 
able. Just like any 
Glenfarclas, this version is 
an excellent after-dinner 
malt with loads of sherry, 
malty and beef-stock notes. 
TIP: If you want to mark a 
special occasion and the 
price doesn't bother you, 

| would recommend the 
Family Cask Series distilled 
in 1969 and filled in first fill 
sherry casks at 56.2 per cent 
abv. It is priced at £290 

(Rs 23,200)—a true 
masterpiece. 


RATING: XA wA 


ality with an explosion on 
the palate. Some even call 
it the “Lava on the palate”. 
Talisker, due to its use of 
local hard water and 45.8 
per cent abv, is peaty like 
Islay malt, yet fruity like a 
Speysider. It is smoky, spicy 
with lots of island charac- 
ter. Add a dash of water 
and you have a symphony 
on the palate. It's a very 


3. The Macallan 12 yo 
43 Yo abv 
PRICE: Rs 3,800 


This one is often termed the 
“Rolls Royce of Whiskies”. 
Until about a dozen years 
ago, Macallan used only 
Golden Promise Barley 
which led to its complex 
character, and sherry casks 
specially sourced from Jerez, 
Spain. A typical Macallan is 
very fruity, sherried and 
enjoyable on the nose. This 
malt is even better after 
dinner with a nice cigar. 
TIP: A serious whisky lover 
should look for an 18-year - 
old Gran Reserva. Prices 
could be upwards of £200 
(Rs 16,000) 

RATING: owe oe oe 





big whisky with an ever- 
lasting finish. 

TIP: There are thousands of 
stupendous Taliskers avail- 
able, but one of the best is 
the distiller’s version of 30- 
year-old, 50.7 per cent abv 
available at £180 (Rs 14,400) 
from the 2,958 bottles re- 
leased by Diageo world- 
wide. Slainte! 


RATING: tek ee we 


40 % aby 
PAM PRICE: Rs 3,500 


From the house of Allied 
Domecq, this classy malt is 
for the noble-blooded. No 
wonder, it is patronised by 
Prince Charles. A typical. 
Islay malt with strong peat, 
smoke and medicinal 
tones, there are many . 
versions of Laphroaigs but 
none can beat the 10-year- 
old version of green and 
red stripes, bottled at 57 
per cent strength. The red 
stripes have gone out of. 
stock and the green ones - 
are being greedily hoarded 
by malt collectors around 
the world. It is very sweet 
and syrupy, with lots of 
oily notes and a huge body 
that leaves an everlasting 
finish on the palate. 

TIP: If you want to own a 
masterpiece, | recommend 
the 27 yo, 1980 distilled, 
57.4 per cent abv. It is 
worth buying. The price is 
upwards of £450 

(Rs 36,000). 

RATING: * e se te we 





ABOUT THE WRITER: 

The only indian member 
of the Malt Maniacs, a 
global organisation of 
whisky enthusiasts, 
Krishna Nukala has 
travelled to over 60 distill- 
eries worldwide and tasted 
more than 500 different 
single malts. He is one of 
the best-known single 
malt experts in india. 
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SOURISH BHATTACHARYYA 








The Pinot Noir, a 
fruit-forward 
(read: fruity), 

light-to-medium 

red wine 
(actually, the 
New Zealand 
variety is 
full-bodied), 
from both 
Marlborough 
and Central 
Otago, has won 
the hearts of 
critics and 
consumers alike. 
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met Robert Joseph for the 
first time at the inaugural 
India Wine Challenge. | was 
one of the judges and Robert, 
who had just come back from 
Siberia after lecturing Russian oil 
oligarchs about the wine tasting, 
was excited about bringing his 
benchmark competition to India. 
Twenty years on, the Challenge is 
held from London to Hanoi, and 
India is the latest addition to the 
Premiership League of the 
wonderful world of wine. 

Being a judge at the India 
Wine Challenge involves tasting 
(and re-tasting) over 180 wines 
within eight hours—the number 
of wines to be judged was over 
370, but mercifully, we had been 
divided into two groups—and 
pronounced our verdict after 
much deliberation and sometimes 
heated debate. But we had no 
clue about the wine that won 
the top honour, for it was a blind 
tasting. It went to a Pinot Noir 
from Forrest Estate, New Zealand. 
We were surprised—and we 
thought it could have happened 
because it followed some really 
dubious new Indian wines, which 
tasted more like grape juice. But Robert didn't 
share our sense of amazement. 

He remembered how he completed his first 
wine tour of New Zealand, back in 1985, and he 
didn't think he had missed anything important. 
Today, he says, even if he were to spend nine 
months in that country, he'd still be on the road try- 
ing to reach the newest winery. From uncertain be- 
ginnings in the 1970s in Montana in Marlborough, 
to the north of the South Island, New Zealand's 
wine industry now extends across 1,600 km to 
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Sileni Cellar Selection New Zealand 
Sauvignon Blanc; Rs 1,685 





Forrest Estate Pinot Noir 
Marlborough 2005; Rs 3,460 





Craggy Range Gimblett Gravels Chardonnay 
Hawke's Bay 2006; Rs 5,000 





Craggy Range Gimblett Gravels Merlot 
Hawke's Bay 2006; Rs 5,000 





Craggy Range Te Muna Road Pinot Noir 
Martinborough 2006; Rs 5,000 


The prices quoted are exclusive of VAT 


Something Special in Kiwiland 


Central Otago, which is within 
kissing distance of the South Pole. 
When the first vines were 
planted in Marlborough in 1973, 
no one in the world bothered 
about it till a wine critic wrote 
that drinking a Sauvignon Blanc 
produced in the region was like 
having sex for the first time. 
Suddenly, everybody was talk- 
ing about the Marlborough 
Sauvignon Blanc, and the 
Francophiles happily abandoned 
their old obsession with Sancerre, 
the French region that was 
famous for the way it handled 
this white wine grape. 
Marlborough's Sauvignon 
Blanc has a distinctively grassy 
character. And it makes for a par- 
ticularly good match for Fish 
Amritsari and Murgh Malai 
Kebab. The Pinot Noir, a fruit- 
forward (read: fruity), light-to- 
medium red wine (actually, the 
New Zealand variety is full-bod- 
ied), from both Marlborough and 
Central Otago, has won the hearts 
of critics and consumers alike. 
The reason why we drink 
wine, and prefer it over Coca- 
Cola, is that every bottle has some- 
thing special to offer. A couple of weeks ago, | 
was at a dinner where Forrest Estate was served and 
New Zealand's Trade Commissioner Paul Vaughan 
said drinking it was like being back home. He 
couldn't have summed up a wine lover's expecta- 
tions better. Each wine delivers an experience you re- 
member much after you've drunk it. New Zealand's 
boutique wines have that exceptional quality. 


Sourish Bhattacharyya is 
Executive Editor, Mail Today 
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20 MILLION MEN, 
43 COUNTRIES, 


ONE CREDO. 


LESSONS à No other men’s magazine shows 
BY SRR e you how to look better, be stronger 

and last longer than all other men 
around you. Men's Health offers you 
positive and practical advice on small 
steps you can take for big gains - 
from health and fitness, nutrition and 
weight-loss, style and grooming to 
sex and relationships. 


cutting-edge gear and more. 


Men To subscribe log on to 


www.menshealthindia.com 
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O BOOK Today! ya a 


HEALTH & FITNESS SEX & RELATIONSHIPS | NUTRITION & WEIGHT-LOSS STYLE & GROOMING GADGETS & GIZMOS 
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Chill Zone 
Driving to a town a few hours 


TH E B EST from your home? Chances are 


you will feel hungry on the way. 
Check out the finest dhabas that 
are sure to make you want to 
drive down the same route 

N FAR YOU again. NITYA VARADARAJAN, 










TEJASWI RATHORE, DEEPTI KHANNA 
BOSE AND RITWIK MUKHERJEE 





y WHERE CONTACT MEAL FOR TWO OPEN FROM 
E» SACHIN KA DHABA Thoraipakkam, Old 044 32548888 Rs 400-450 11 a.m.-3.30 p.m. and 
G " vn Mahabalipuram Road, Chennai 6.30 p.m.-11.30 p.m. 


= ry h E -— r Fi 


Says Ashwin Rajagopalan, an avid 
foodie who has set up his own public 
relations enterprise: "In Sachin Ka 
Dhaba, the service is very efficient. 
This is one of the few dhabas that 
provides great value for money 
while offering authentic sarson ka 
saag and makki roti. Their jalebi is 
also very good." 


Malai Kebab, Chicken 
Punjabi, Dum Biryani 






THE CHILL FACTOR trunks, low seating and long, wide 

If you are taking a drive down the Old wooden chairs. There are, of course, 
Mahabalipuram Road and feel hungry, regular seats for those who don't quite 
Sachin Ka Dhaba is the place for you. want this. You will even find the classic 
It is frequented not only by the khatiya—cots strengthened with ropes 
northerners who feel homesick, but for those who would like to sit on them. 
also by locals who love Punjabi food. While the place is known for Punjabi 
In fact, the place is a boon for the food, it also provides great seafood 
techies. Sachin Ka Dhaba (the Fish Amritsari is quite popular 

is owned by the Dhaba Express chain here). And Krishan says with 

run by Kewal Krishan—and the pride that even Hyderabadi S 
interiors have that classic dhaba ambi- customers have complimented 

ence, with furniture carved from tree his biryani. à 
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G.T. Road, 40 km from — Not Available Rs 400 
Delhi, near Murthal 














dal-makhani and mixed vegetable, 
This is the Mecca of dhabas. you get the most amazing malai pa- 
Welcome to Gulshan Dhaba. neer here. What's so special about 
^ . Forty kilometres north of malai paneer? Well, this one here is 
Delhi on G.T. Road, is made of fresh paneer (cottage 
Murthal—a small cheese). So, the paneer cubes melt 
township famous for in your mouth. In fact, the fresh 


its dhabas. As you paneer also makes their paneer 
get closer, you're paranthas a must-have. The 
welcomed with a panchranga achar only teases your 
strong whiff of taste buds further and leaves you 
panchranga achar wanting for more. 


and paranthas. For 


more than 50 years Anchor of the 





now, Gulshan Dhaba has Highway On My Plate show on 
been satiating the gastro- NDTV Good Times, loves the 
nomical desires of all comers. place. “Gulshan Dhaba is definitely 
Everything on the Delhi-Chandigarh my pick for eating near Delhi 
Paneer Parantha, Special Highway stops at Gulshan Dhaba to l get in there in under an hour 
Lassi, Panchranga Achar savour the tandoori paranthas and RETURN OO me SOON 


. aneer parantha,” he says 
lassi. Other than the regular dose of P P 


On the Mumbai-Goa highway 022 24042501 Rs 300 i1 a.n 
60 km from Mumbai 


foothills of the Western Ghats, a mere 
If you're looking for a taste of local 60 km from Mumbai, lies the tranquil 
coastal cuisine before you've reached Kshanbhar Vishraanti. Rubbing shoul- 
your destination in Goa, this is just the ders with the Karnala Bird Sanctuary, it 
place for you. This family-owned haven is a perfect picture of serenity, where 
lacks the frills and fancy the city's elite you can relax and concentrate on your 
are used to, but its surroundings more meal amidst chirping birds. The food, 
than make up for that. Set in the simply put, is mouth-watering. 
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Chicken and Mutton Tandoor 
Kebabs, Fried Fish, Fish Curry, 
Fried Prawns, Bombil Fry 


LIH 


INVMSO9D 


Chef and Owner, 
Seijo and The Soul Dish and Lemon 
Grass, says: "It's my favourite place 
| am a great believer in the content 
and significance of food and the 
cuisine at Kshanbhar Vishraanti 
transports you to Goa." 
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Sukanta Nagar, Jessore 


Road, Kolkata 


If you want to take off—gastronomically that 
is—Sher-e-Punjab on Jessore Road, just five 
minutes from the NSC Bose International 
Airport, can certainly be your next port of call. 
The open-air dhaba now has a 120-seat AC 
restaurant attached to it. This dhaba, known 
for its tadka and kadai items, always has dozens 
of cars parked outside. If you find it full, just sit 
back and relax within your car and place your 
order. The waiters will serve you kadai murgh, 
sarso-da-saag, tandoori roti or aloo parantha in 
your car. You can guzzle down a bottle of beer, 
too, if you want. Says Ranjit Kaur, owner of 
Sher-e-Punjab: "We almost always have guests 
who come in large groups." Visit this place on a 
Saturday and you may come across a few 
Tollywood faces and even top corporate execs. 


033 25672848 
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Rs 400 11:00 a.m.-12:30 a.m 


MD, Speciality 
Restaurants (which owns 
restaurants like Mainland China 
and Oh! Calcutta), says: "Whenever 
| am in Kolkata, | make sure to 
drop in at Sher-e-Punjab. | just 
love the ambience and enjoy 
their andaa-tadka, sarso ka dal 
and kadai gosht." 


Kadai Chicken, Kadai Mutton, 
Chicken Hyderabadi, Dal 
Amritsari, Aloo Parantha 
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ndia is emerging as a destination of choice in the 

world for design & manufacture of automobiles and 

auto components. The changing dynamics with ro- 

bust economy and the growing auto industry has 
provided a fillip to the tyre industry. Beyond being just a 
development ground for the tyre technologists, JK tyre 
for the past two decades has proved its product poten- 
cy by testing its tyres on the demanding roads. 

JK Tyre & Industries 

iS a mega corporate en- 
tity that is emblematic of 
excellence, diversifica- 
tion and pioneering new 
technologies. The com- 
pany is committed to 
self-reliance and follows 
an ethic that views cus- 
tomer satisfaction as an 
index of achievement. 
y The company pio- 
| neered Steel Radial 
Technology in India in 
1977 and continues to be the industry leader in the 
Radial segment in India. The customer base covers 
virtualy the entire Original Equipment Manufacturers 
(OEMs) in India together with replacement market for 
four wheeler vehicles, Defence and State Transport 
Units. Besides India, the company has a worldwide cus- 
tomer base in over 75 countries across all 6 continents. 
The company actively pursued development of new 
superior products to adapt to specific requirements 
of the different markets. The credit goes to the India's 
biggest in-house R&D centre, HASETRI (Hari Shankar 
Singhania Elastomer and Tyre Research Institute). 

In addition, the company also runs Raghupati Sing- 
hania Centre of Excellence for Tyre and Vehicle Me- 
chanics which is a joint venture between JK Tyre and 
IT Madras to carry out research on tyre mechanics. 
The centre has supercomputing facilities for simula- 
tion studies on tyre designing and the core objectives 
of the centre are to integrate tyre design with vehicle. 

JK Tyre has always been the leader in designing the 
tyres for all type of cars. Company's innovative and 
development capabilities are well demonstrated in as 
recent as the three world cars Maruti Swift, Mahindra 
Logan, and Maruti SX4 who drive exclusively on JK 
Tyre, to the racing cars for the national racing or rally- 
ing championships, the company has developed special 








J K Tyre- Excelling in Technology & Innovation... 


range for each application. The world class te 


ities at JK Tyre provide vehicles dynamic testing, nois 
vibration testing, sound quality assessment & tyre test 
ing and other key services. 

The company has invested in the advancement 
R&D centers to have chambers for evaluation of pur: 


tyre noise, tyre test fix, studio for sound 
pose and high speed uniformity machine. The tyres are 
designed taking into account the data on | 
tance for which the rubber should last, steerir 
roling resistance, weather conditions prevalent in India 
and ambient temperatures besides other key factors 


quality put 


raking, ais 


ig eTfort, 


Beyond the development of passenger car and 
truck tyres, the ultimate test for the company 
tyres for racing cars. The company has developed 
special performance tyres for the national racing and 


rally championships. Therefore, JK Tyre's foray 
Motorsport was a well thought out 
to not only use and develop this virgin branding pla 
form but also to realize the dreams of making India 
force in the field of motor sport. 
torsport has helped the company in continuously 
dating its products to meet the challenges 
conditions. Furthermore, JK Tyre has actively asso 

ated itself with various national and international level 
Motorsports events in the country and the ı 
building a complete infrastructure to attract 


strategic decision 


Participating in mc 


T grueling 
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Steering robot being used for Hi-Tech Product testing 


talent to this sport and guiding them at every stage ! 
reach international milestones. It is the racing and kart 
ing programme by JK Tyre that has been the breeding 
ground for the country's motorsport talents 
Tyre's Brand Ambassadors such as Narain Karthikey 
an, Armaan Ebrahim and Karun Chandhok 


ana JN 
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Food 


Raw or cooked, 
Oysters are 
considered an 
aphrodisiac and are 
sought after and 
consumed from 
Florida to Beijing. 
India is finally 
waking up to 
this tempting 
seafood. 


DHIMAN 
CHATTOPADHYAY 
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he first bit of advice that you must Exotic as it looks on your plate 
T when oysters are though, it's not as easy to buy, shuck or 

mentioned is that they can't, prepare an oyster dish (see Shucking it). 
or at least shouldn't, be consumed in But to begin at the beginning: what 
the months which don't have an 'r' in makes them so popular? In brief, it's the 
them. But leaving such archaic words taste. Oysters can be very salty or sweet, 
of wisdom aside, the fact still remains with notes of cucumber, melon, herbs, 
that oysters are always going to be a butter or copper—all depending on the 
favourite with seafood lovers. water in which they grew. 
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Like all shellfish, fresh oysters need 
to be alive when you purchase them. 
Oysters should be tightly shut or, if 
slightly open, should close when 
tapped. Avoid ones that gape open 
(they're already dead), or give off a 
sewage smell. And always buy them 
from a vendor with a good reputation. 
In India, fresh oysters are hard to find 
and Cochin and Chennai are two 
places where some of the best 
oysters can be purchased fresh. 
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You will need an oyster knife and a 
heavy glove, in case the knife slips. 
Insert the knife into the oyster's 
"hinge" and work the blade 
around in a circle. When you get 
back to where you started, twist the 


knife gently to bring the shells apart. 


With all the obsession over raw 
molluscs, it's easy to forget that oysters 
can taste very nice when baked, fried, 
boiled, or stewed. When oysters are 
cooked, their slippery texture firms up, 
and the taste becomes milder. Most 
chefs agree that cooked oysters are the 
best way for a beginner to ease into 
experiencing this delicacy. 








Since they are alive, oysters need to be 
babied a little bit. Wrap them loosely 
in a towel, paper towel, or paper bag 
(all damp); put them in the fridge, 

and consume them within 24 hours. 


Don't store them in water or in plastic, 
as they can literally suffocate. 


Be careful not to spill the liquid. 
Remove the top shell; then carefully 
slide the knife underneath the oyster 
to detach it. 


How to Consume an Oyster 


Connoisseurs will say that putting 
anything other than a squeeze of 
lemon juice or a splash of horseradish 
on an oyster is sacrilege. But with the 
fear of bacteria looming large, 

it's sometimes worthwhile to cook it 
as well. "I grew up and started off in 
the US and have worked in Thailand, 
China and UK. In China, for instance, 
| never took a chance and always 
served my quests oysters which 

were cooked in the oven for at least 
five minutes," says David Ansted, 
Executive Chef at Shangri-La, Delhi. 





While champagne is a traditional 
accompaniment to oysters, it's more 

a marriage of convenience, since both 
are considered party foods. But many 
dry, acidic white wines work equally 
well. Try chablis, as well as unoaked 
California chardonnay and New 
Zealand sauvignon blanc. Indian white 
wines will do just as well. 


OYSTER ROCKEFELLER 
"This is a very rich oyster dish. The 
chefs who created it wanted its 
name to suggest its richness of taste, 
so they named it after the richest 
American alive at the time,” 
says Ansted. 
WHAT YOU NEED 
1 garlic clove, 2 cups loosely packed 
fresh spinach, 1 bunch watercress, 
stems trimmed, Y2 cup chopped green 
onions, 2 tbsp. unsalted butter, half 
cup dry bread crumbs, 1 tsp. fennel 
seeds, ground, 1 tsp. hot pepper 
sauce, 1 Ib. rock salt, 24 fresh oysters, 
V2 a lemon, shucked shells, and 
2 tbsp. grated Parmesan cheese. 
PREPARATION 
Mix the spinach, half the cheese, half 
the bread crumbs, garlic, spring 
onions, fennel seeds, a dash of lemon 
juice, butter and pepper in a bowl. 
Spread on the oysters. Garnish with 
cheese bread crumbs. Place in an 
oven at 150 degrees C for five 
minutes. Put them on a bed of 
salt and serve decorated with 
lemon slices. 





~ SANDWICH UNWRAPPED 


There's nothing quite like a great sandwich, stuffed |; s probably the world's 


favourite snack. Sandwiches 
are also very often the best 







with your favourite fillings and grilled to perfection. 
Here are the secrets of six amazing sandwiches which risa ae op sin 

dana quick lunch option for busy 
we coaxed our man from Germany, Chef Willie Ruck < ecutives. Here's a look at 
of Starwood Westin-Sohna, to reveal. TEJASWI RATHORE some great choices. 





D U C K B U "Te F R SAN DWI C H PHOTOGRAPHS BY SATISH KAUSHIK 


INGREDIENTS: Minced duck meat, > SANDWICHED: Grill the onion and tomato rings. Shallow fry the minced duck 
mushrooms marinated in thyme meat burger on either side. Place the grilled onion and tomato rings on the 
and balsamic reduction* and naan. Delicately place the burger and once again lace with tomato and onion 
then sauteed, onion, tomato, rings. Garnish with sauted mushrooms and a fried egg. Dig in. 


egg, mint chutney, garlic naan. *Balsamic vinegar reduced over low heat 
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CHEESE BELL PEPPER SANDWICH 


> INGREDIENTS: Brie > SANDWICHED: Butter the bread. Top with grilled bell 
cheese, whole wheat pepper and garnish with brie. Put the other half of 
bread, bell pepper the bread on top and grill for 5 minutes. 

Cut out the edges after grilling. 


| | : SMOKED DUCK BREAST SANDWICH 


Pm INGREDIENTS: Sesame bun, Waldorf salad, 
peeled orange, radicchio lettuce 

















PSANDWICHED: For Waldorf salad, mix 
fine strips of cut apple and celery in 
mayonnaise and add salt and 
pepper to taste. Grill the bun 
Place lettuce on it. Lace 
with Waldorf salad. Finally 
top with duck breast and 
orange slices 


LO 
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Es 
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GRILLED TUNA & GOOSE LI 
TARTAR SANDWICH 


GRILLED HAM & BRIE CHEESE SANDWICH 








> INGREDIENTS > SANDWICHED: Butter both sides of the 

White bread, chicken bread. Lay the ham. Cut the brie into 

ham*, Brie cheese, small cubes and top with buttered bread. 

butter. Grill for 5 to 7 minutes. As you dig into 

* t tastes better with this sumptuous sandwich, you will 

genuine ham marvel at its softness. 
v.s rtt > INGREDIENTS: Herb and sun-dried 
T A tomato bread, goose liver, tuna 

tartar mixed with chopped onions, 
i oc lime juice, salt and pepper. 


> SANDWICHED: Slice the loaf and butter 
on both sides. Put the tuna tartar paste 
and place goose liver on top (goose 
liver should be cold when you cut it 

or it will fall apart). Top with buttered 
bread and grill for 5-7 minutes. Goose 
liver melts with tuna and creates an 
amazing flavour. This is not a sandwich 
to eat when you are on a diet. 

It’s best served as an appetiser. 


Willie Ruck is Culinary Director, 


CROISSANT SANDWICH a ies 





> INGREDIENTS: SANDWICHED: Cut the croissant laterally in half. — — 1 | 777777 
Croissant, smoked Spread a layer of butter on the inside. Place the lettuce 

salmon, Feta cheese, and smoked salmon and top it with onion rings. 

red onion, radicchio Delicately place Feta cheese on top and garnish with 

lettuce. paprika and Kashmiri red chilli powder. Then, place the 


other half of the croissant and seal your sandwich. 
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TheFastestCars in India 


If you have a passion for speed, it doesn't get any better than this. kusuAN mitra 




















Engine: 3999cc V 
Power: 414 SAE horsepowe 
Torque: 400Nm 
Top speed: 250 kmp! 
—-- - (electronically limited 
| Engine: 6496cc V12 0-100 kmph: 4.1 second: 
LAMBORGHINI | "emm 640 SAE horsepower Price: € it Rs 75 lakl 
MURCIELAGO | Torque: 650Nm BMW M3 COUPE -— 
LP640 Top speed: 330 kmph For the last 20 years, the BMW M3 has been the best smal 
This is the world's wild- — | 0-100 kmph: 3.3 seconds sportscar in the world. The latest generation M3, launched 
est supercar. Insanely _| Price: Starts at Rs 3 crore | a few weeks ago, has a carbon-fibre roof to cut weight anc 
fast, difficult to con- ! is available in colours such as Interlagos Blue, Jerez Black ana 
trol, impossible to live Silverstone Il—invoking the names of some of the world's 
with and stunning to look at. On paper, its statistics top race tracks. The car has a monstrous 4-litre high-revving 
are hard to beat, but in the car you are hanging on engine and produces a huge 414 brake horsepower 


for dear life and won't be bothered with statistics. 
The only problem is that there are very, very few 
roads in India on which you can drive this car at full 
throttle. At 640 horsepower, this is enough to make 
the world turn the other way 










PORSCHE 911 GT2 p. 


| («s 


You cannot think “super-duper car" until AS 

you think of this German legend. For ANN 
almost five decades, the 911 has defined " 
the supercar and the GT2 is its ultimate 

iteration. While it shares the 3.6 litre 





Power: 530 SAE ! 


straight six engine with other 911s— Torque: 685Nn 
this one produces an immense 523 horse- Top speed: 328 kmpl 
power. Big, brutish and German, 0-100 kmph: 3.6 secon’ 
this is a good fast car. Price: Starts at R 
— 9 BUGATTI VEYRON 
ur Y A l There are a lot of fast, expensive cars in the world, but you don't need to look much 
a. farther than the Bugatti Veyron to find the "ultimate" car. Yet, the $2.5 
` million (Rs 10 crore) Veyron is not available in India. But, if you want speed, 


don't be disheartened. If you have a few crores lying idle and are relatively 
unaffacted by the slump in the markets, you could use the money on any of the fast 
cars mentioned above, which are available out of showrooms right here in your C 
CC TJ 
A. 


wore’ 35 





btmore 


Travel 






g~ 


`> FEED Emm 



















V 










B 
B 


P 





i 


E. 





Take a weekend off for a short, laidback family vacation close 
to the city you live in. Find out how to go and what to do in 
these five amazing weekend getaways, from someone who 
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has been there to chill out. ANIL MULCHANDANI 


RINCHENPONG, SIKKIM 


Abode of the Monks 


T aeneae is almost as much fun as 
the name suggests. To get there, 
we flew from Kolkata to Bagdogra, 
where we hired an SUV and drove 
through tea plantations and past the 
Teesta River before taking the NH-31 to 
Gangtok, capital of Sikkim. 

Once across the suspension bridge 
dividing West Bengal and Sikkim, the 
road ran more or less level along the 
Rangeet River on our right and through 
pine and rhododendron forests 

Soon after, we reached Rinchenpong 
and visited the Yangsum farm in the 
evening. Dinner at the semi-open dining 


36 B i NESS TO 


area of the Bliss Resort (where we were 
staying) was heavenly. The meal of 
Thogba (traditional Sikkimese millet 
beer, served in a wooden pot with brass 
rings, drunk using bamboo reeds as 
straws) and thukpa (noodle soup), 
momos, ningro churpi, phing (glass 
noodles) and sisnu dal (nettle curry) 
was luxurious. 

The next morning, we 
woke up to a stunning view 
of the Kanchenjunga. After 
breakfast, we walked around 
the property to look at the 
orchids and other flora. As 













SIKKIM 


B 









we hiked to a trail above the forest- 
covered hills, we enjoyed great views 
of mountain peaks. 

There is a lot to see nearby as well. 
The Pemayangste Monastery is flanked 
by old wooden and stone houses where 
the monks live. 

Also visit the Varshey Rhododendron 
Sanctuary, which is a beautiful for- 
est area with excellent trekking, 

birding and flower-spotting 
opportunities. 

One can also visit the nu- 
merous waterfalls that abound 
in the vicinity of this hilly town. 
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HOW TO GET THERE 

Fly to Bagdogra in North Bengal and 
hire a jeep, which will take you to 
Rinchenpong in a little under four 
hours. 

WHAT TO DO 

Watch birds in the woodlands 
around Rinchenpong and Pema- 
yangste. Visit the Rinchenpong 
Monastery. 

WHERE TO STAY 

1. Bliss Resort 

Contact: 09832066626 / 09434046891 
TARIFF: Rs 3,000 for a cottage 
per night 


WAYANAD, KERALA 


In Elephant Country 


he hill district of Wayanad is one of 

the most beautiful regions in south 
India. On a recent trip to Bangalore, we 
decided to spend a weekend there. 

Starting out from Bangalore, we 
drove past Mysore and caught the 
highway to Kozhikode through the 
Bandipur National Park before cross- 
ing the Kerala border and coming to 
Muthanga's Wildlife Sanctuary en- 
trance. Having paid our entry fees 
and hired one of the 
jeeps, we entered the 
Wayanad Sanctuary and 
drove down a pathway that 
was extraordinarily well- 
laid—it had withstood the 
heavy rain we had experienced 
the previous night, and was none 
the worse off for it. 

As the road curved through the 
forest, we suddenly saw a huge tusker 
—one of the most robust elephants | 
have seen in my life. 

Continuing on the road, we came 
to Sulthan's Bathery. There are no 
signs now of Tipu Sultan's fort that 
the British destroyed but there is a 
Jain temple in the town that probably 
dates back to the 12'^ century. 

There is a lot to see in Wayanad. 
The Soochipara Falls can be reached by 
walking through rolling grasslands. 
Nearby are the Edakkal Caves—one 
















of south India's most famous pre 
historic sites. Stone age etchings 
dating back to about 10,000 BC 
are the main draw her 
HOW TO GET THERE 

Wayanad is approximately 280 
km from Bangalore—less than si» 


oT 
" 


hours drive away. One can also 
go from Thiruvananthapuram 
WHAT TO DO 
Wayanad is a delightful area 1 
trekking and has a number of coffee 


and spice plantations. It's also known 
as elephant country 

WHERE TO STAY 

Vythri Resort 

Contact: 080-41911044 

TARIFF: Rs 6,000 for a cottage 


APRIL 6 2008 





bt1 


Travel 


























PrpeAtbit 33m 


/ 
+ f 
ht | | Sı ra EU l " -— E 


VJ V 2I IPFTINTI, PII 
A Walk in the Clouds $S 
| n the heart of the Western Himalayas, 
the Tirthan and Sainj Valleys have some 
of the prettiest forests in Himachal 
Pradesh. In these valleys is Gushaini, off 
the Shimla-Manali road—a wonderfully 
scenic village at the entrance to the Great 
Himalayan National Park. 

Looking for an off-beat break from 
Delhi, we set off on the road to Manali 
and turned off at Aut for Shoja, about 
20 km from Gushaini, 
where we checked 
in at the Banjara 
Retreat. It's about 
8,000 ft above sea 
level, and offers de- 
lightful views of the 
mountains. 

The next morning, 
the retreat had arra- 
nged for a tour to 
Gushaini. The trek in 
the Great Himalayan 
National Park took us 
past wooded slopes 
along a river. Trying 
to spot birds in this 
dense habitat was not 
easy but we did suc- 
ceed in spotting 
one of the 
Himalayan 
cuckoos, lots 
of thrushes, 
greenfinches 
and minivets. 

Returning to 
Gushaini, we vis- 
ited the trout farm. 
Tirthan is a good place 
for anglers to fish for 
trout and other fish, and the trout 
farm has breeding stocks. 

HOW TO GET THERE 


Gushaini is 550 km from Delhi. It is a 15- 


[o 
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hour drive. Alternatively, take the short 
flight to Kullu and then drive 80 km to 
Gushaini. 


tare ACT YYA mr 


-— DF Sul 


Go for a hike in the Great Himalayan 
National Park. Try your hand at angling. 
Visit some of the orchards. The owners 
may allow you to pluck apples, apricots, 
pear, etc. 

WHERE TO STAY 

Banjara Retreat, 

Shoja 

Contact: 022-24042211 

E-mail: banjara-shojaGnivalink.com 
TARIFF: Rs 6,000 for a suite per night 


PONMUDI, KERALA 


A Spicy Vacation 


ooking for a hill destination away 
from the crowded hill resorts of the 
Western Ghats, we heard about Ponmudi, 
which can be reached by driving down or 
taking a short train ride/flight from 
Chennai. We decided to fly from Chennai 
to Thiruvananthapuram, 
and then hired a car for the 
drive to Ponmudi. The road 
took us through rich spice, nut 
and fruit plantations, and past 
the Kallar River (from where you 
can trek to a small waterfall). 
After crossing the river, the drive 
was even more scenic as it took hairpin 
bends through black rock formations 
and teakwood forests. As we 
closed in on Ponmudi, a habi- 
tation about 3,500 ft above sea level, tea 
estate- and cardamom-covered hills came 
into view all around. There is lit- 
tle to do here but take pleasant 
walks and enjoy views of high 
peaks. Avoid Sundays as day 
trippers gather here with their 
picnic lunches and beer bottles. 
The Peppera Sanctuary near 
Ponmudi has a long checklist 
of mammals and birds but is 
not easy to visit this place. 
After lunch at Ponmudi, we 
set off for the Neyyar Sanctuary. 
A 9 sq. km reservoir is the cen- 
trepiece of the 128 sq. km sanc- 
tuary, which has evergreen 
forests covering the western 
slopes of the Western Ghats. 
The sanctuary has elephants, 
bears, gaur, deer, wild boars, lion-tailed 
macaques, Nilgiri langurs, bonnet 
monkeys, scaly anteaters and slender 
lorises. We hired a speed boat for a tour 
of the lake within the sanctuary. It was ex- 
citing as the boatman steered expertly 
through narrow channels, past islands 


Thiruvanantha 








and along woodlands. We saw grey- 
headed fish eagle hovering over the 
, water, kingfishers, egrets and herons. 

We spent a couple of days here 
and after tucking into traditional 
Malayali meals at the KTDC Agastya 
tourist bungalow, which offered 
panoramic views of the lake and its sur- 
rounding hills, we headed back to 





Thiruvananthapuram, happy that we had 
chosen to come here for a break. 


HOW TO GET THERE 

Approximately 750 km from Chennai 
(take an overnight train or a short 
flight from Chennai to Thiruva- 
nanthapuram and then drive down the 





61 km to Ponmudi). 

WHAT TO DO 

Tour the tea estates and other 
plantations around Ponmudi 

Take a boat ride at Neyyar Dam. If you 
are travelling with children, you can 
also take them on a mini bus tour of a 
lion enclosure. 

WHERE TO STAY 

Duke's Forest Lodge, Anapura, is an 
upscale property near Ponmudi with pool 


| side villas. It boasts of in-house Ayurveda 


and yoga centres and also hosts regular 
performances in the evenings. 

Contact: 0472-2859273 

TARIFF: Rs 7,500 for a pool villa per night 
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CHIKHALDARA, 
MAHARASHTRA 


Away from the Hustle 


f you have had enough of the over- 

crowded hill resorts of Mahabaleshwar, 
Panchgani, Lonawala and Matheran in 
western Maharashtra, head east to the 
Vidarbha region where Chikhaldara is sit- 
uated at around 1,200 metre above from 
the sea level in the Gawilgarh Hills of the 
Satpura Range. 


T i v p Y : 3 
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We flew from Mumbai to Nagpur 
and then took the road to Amrawati and 
on to Chikhaldara, which was developed 
in the 1800s by the British as a hill station 
for officers of the Central Provinces. We 
spent the afternoon at the forest de- 
partment's garden, which was once the 
‘Company Bagh’, admiring the variety of 
exotic and indigenous flora, the butterflies 
and the variety of birds. 

All visitors are forewarned against 
venturing out alone after dark because 
of the high concentration of sloth bears 
on the plateau of Chikhaldara. 

The next morning, we set off for 
Melghat. The 25-km road to Semadoh 
took us through some fine forests, and 
we spotted grey hornbills noisily feeding 
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PHOTOGRAPHS BY DINESH SHUKLA 























among the 
trees about 6 
km outside 
Chikhaldara. 
From Semadoh, we 
booked the Project Tiger Bus 
tour of the Melghat Sanctuary 
nearby. The luxury bus took us 
through deciduous forests and we saw 
Indian bison, spotted deer, sambar deer, 
wild boar, black-naped hare, jungle fowl, 
spurfowl, francolin, quails and a variety of 
birds. Alas, we didn't see any tigers. 
There are other things to see here. 
One can visit Bhim Kund, associated 
with the legend of Bhima, and the 
numerous small waterfalls that abound 
the place. 
HOW TO GET THERE 
The best way to get to Chikhaldara is to 
take the short flight from Mumbai to 
Nagpur and then drive down to 
Chikhaldara, 230 km away. 
WHAT TO DO 
The densely vegetated surrounds of 
Chikhaldara are very good for hiking. 
Carry binoculars with you and try to 
spot birds like white-naped woodpecker, 
green avadavat, hornbill, barbets, etc. 
VHERE TO STAY 
Satpura Resort 
Contact: (07220) 23047 1/230507. 
TARIFF: Rs 2,250 for a club room per night 


MAHARASHTRA 
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Quick Reads 


ANATOMY OF AN ABDUCTION 


HOW THE INDIAN HOSTAGES IN IRAD WERE FREED 


A Call to Arms 


They are true stories of people involved in real battles and 
conflicts. These three books provide rare insights into the 
lives of courageous Indians. DHIMAN CHATTOPADHYAY 


They Came to Baghdad 

It was frustrating when there were no 
developments, no leads to follow. They 
spread the word around that there was 
a team now stationed in Baghdad. They 
sent out feelers. They felt that if they 
highlighted their presence, the news 
would filter through to the right quar- 
ters. Local television had already an- 
nounced the presence of the team. There 
was also the worry that if they went 
about advertising their presence indis- 
creetly, they would attract the atten- 
tion of the Americans or the Iraqi police. 
The team assumed that there were 


people who would try to keep tabs on 
which persons the Indian team was 
meeting and why. This would have had 
an impact on the outcome. 

There was yet another downside. The 
people responsible for kidnapping would 
also become very cautious for fear of 
being discovered. The kidnappers would 
hesitate to make contact to avoid the 
chance of their being tracked by intelli- 
gence agencies, shadowed and caught 
To sustain and subjugate the insurrection, 
the Occupation Forces had set up a for- 
midable intelligence-gathering mecha- 
nism. There were spies everywhere 





Lakshmibai: An Unwilling Rebel 
On 12 and 14 June, Lakshmibai wrote to W.C Erskine, the Commissoner 
and Agent to the Lieutenant Governor in the Sagar divisions. In the first 
letter, she wrote of her utter helplessness in the face of mutiny and 
popular insurgency. She affirmed her total dependence on the British 
and said that she had assumed the responsibility of governing Jhansi 
for the protection and welfare of the 
people. In the second, she admitted 
that it was becoming impossible for 
her to maintain law and order and 
pleaded for quick reinforcements. In 
his reply, Erskine asked the Rani to 
govern Jhansi on behalf of the British 
till such time a new superintendent 
arrived to take charge...... Lakshmibai, 
contrary to popular myth, was not a 
willing and an immediate rebel. 







Excerpted from Dateline 1857: Revolt Against the Raj, 
by Rudrangshu Mukherjee with Pramod Kapoor, Rs 795; Pp: 144 
(With permission from Roli Books) 


Excerpted from Anatomy of an Abduction: How the Indian Hostages in Iraq 
Were Freed, by V. Sudarshan; Rs 295; Pp 219 (With permission from Penguin Books) 


The General Who 
Wasn't to be Chief 
Responding to the question 
“Did you ever hope to be the 
Chief of Army Staff?” Inder 
replied: "I don't remember hav- 
ing any conscious hope of be- 
coming the Chief of Army Staff. 
There were six possible people 
who were eligible to be the 
Chief; five Army Commanders, 
among whom | was the West- 
ern Army Commander, and the 
Vice Chief of Army Staff. The seniormost among 
them usually becomes the Chief. The man who 
became Chief was nine months senior to me." 





Excerpted from Born to Dare: The life of 
Lt Gen. Inderjit Singh Gill, PVSM, MC, 
by S. Muthiah; Rs 495; Pp 298 

(With permission from Penguin-Viking) 
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Music Review 


All T 


What's the future of 
rock'n'roll? That's an old 
question, and it remains 

a vital one because there 
are no definite answers. 
In this issue, we put the 
spotlight on two 
Canadian bands (or 
collectives), which seem 
to provide an interesting 
answer: community. 
BIBEK BHATTACHARYA 


folk culture, with the Toronto- 

based Broken Social Scene, it is 
often difficult to differentiate 
between the life of this band, and 
that of its music. At any given time 
since its inception in 2000, BSS 
has consisted of between 11 and 20 
members in an ever-shifting musical 
entity. The band has its roots in the 
great alternative music boom of the 
'90s, when little-known bands with 
uncompromising vision came out of 
various cities on the continent—from 
Seattle and Chicago to Toronto—and 
dominated the charts like no other 
time. Founder-members Kevin Drew 
and Brendan Canning were veterans 
of the independent scene, and 


n the best traditions of American 


Now! 


watching it crumble to commercial 
pressures, they formed this free- 
flowing indie-rock collective. Over 
the years, many notable musicians 
have passed through the line-up, 
adding their unique talents to the 
sounds of BSS—in both vocal duties 
and instrumental cameos. And there 
have been an even greater number 
of bands who've grown out of this 
band—such as Amy Millan and Evan 
Cranley of the retro-'80s pop band 
Stars or Emily Haines and James 
Shaw of the punky Metric. While a 
band like Stars formed in New York 
in 2001, the members soon moved to 
Montreal to be close to the burgeon- 
ing indie scene, spearheaded by BSS. 
Millan is perhaps best known for her 
vocals on Anthems for a Seventeen 





Year Old Girl on BSS's sophomore 
album You Forgot It in People. While 
Millan and other stars like Leslie Feist 
singer of such stellar BSS tracks as 
Almost Crimes—are now best known 
for their own projects, at heart, they 
remain men of BSS. Feist, of 
course, is Currently Dasking in the 
immense popularity of her third aloum 
The Reminder. Along with all the 


artistes mak ng up BSS, the band itself 


has grown immeasurably through the 
years. The music changes with every 
new incarnation of the band. Thus, you 
have one version of the band, which 
put out its debut 
in assortment of instrumental tracks; 
and another, which produced the song 
writing-driven You Forgot It in People, 
which also won the Juno award for 
best Alternative Music Album. And yet, 
as de facto leader Kevin Drew likes 


saying, it's life, The present incarnation 


of the band includes some 20 members, 


many of whom are now stars in their 
wn riaht. In the Canadian music 
scene today, most ri ads seem to 


Social Scene 


lead to Broken 


The Playlist 

BROKEN SOCIAL SCENE 

You Forgot it In People (2002); 
Broken Social Scene (2005) 

STARS: Set Yourself on Fire (2005) 
FEIST: The Reminder (2007) 

METRIC: Live It Out (2006) 

JASON COLLETT: Idols of Exile (2006) 


album Fee/ Good Lost, 


f Broken Social Scene is the Grateful 

Dead of the Canadian scene, then 

The New Pornographers are its Led 
Zeppelin. These guys are a bona fide 
supergroup, though leader A.C. 
Newman is often at pains to deny 
that. His own band Zumpano was a 
popular pop/rock outfit in the '90s, 
focussing on strong songwriting and 
production. After it folded in the late 
'90s, Newman decided to form The 
New Pornographers with the help of 
such star musicians as Dan Bejar of 
the Destroyers (formed in 1996), vo- 
calist Neko Case, filmmaker Blaine 
Thurier and other luminaries of the 
Canadian scene. Although not as 
much of a family project as Broken 
Social Scene, The New Pornographers 
could lay claim to a body of stellar al- 
bums and singles, which are greater 
than the sum of their parts. Playing 
together whenever they're not tour- 
ing or recording with their own acts, 
the members of the Pornographers, 


especially songwriters-in-chief 
Newman and Bejar, astonish with the 
quality of materials they continue to 
put out. While their debut album 
Mass Romantic (2000) enjoyed im- 
mense critical acclaim and chart suc- 
cess, it was only with their third al- 
bum Twin Cinema (2005) that the 
band really came into its own. What 
undoubtedly separates them from 
other bands is the quality of the 
songs—Newman’s hard rocking Twin 
Cinema and moody These Are the 
Fables or Bejar's quirky, idiosyncratic 
(and hook-laden) songs like Broken 
Breads and Myriad Harbour. All the 
albums by the band are at par with 
the members’ side projects as well. 
While Destroyer's Rubies are full of 
experiments with psychedelia and 
'70s-style glam rock, singer Neko Case 
draws on old American country tradi- 
tions and follows the music of leg- 
endary fellow Canadians The Band in 
acclaimed albums like last year’s Fox 
Confessor Brings the Flood. 


The Playlist 

THE NEW PORNOGRAPHERS 

Mass Romantic (2000); Twin Cinema (2005); 
Challengers (2007) 

ZUMPANO: Goin’ Through Changes (1996) 
DESTROYER: Streethawk: A Seduction 
(2001); This Night (2002); Destroyer’s 
Rubies (2006) 

NEKO CASE: The Virginian (1997); 
Blacklisted (2002); Fox Confessor Brings 
the Flood (2007) 





Launch Pad 


The season just got hotter with 
these brand new launches that | 
promise to leave you begging í 
Kg for more. ANUMEHA CHATURVEDI à A` e 
» 





"The Seduction of Opposites” is the name of the Spring/Summer Collection 
from Italian brand Corneliani. They come in light and compact weaves in 
the most luxurious blends of silk, wool and cotton. The collection marks a 
revival of the classic four-pocket jacket. The shirts look more royal than 
ever with perfect volume, brilliant cottons in self-colours or fine stripes, 
and white contrast collars and cuffs. 

PRICE: Rs 10,000-1,20,000 

AVAILABLE AT: Blues Clothing Company, South Extension, New Delhi 
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Must Try Uniquely Singapore 
Experiences !! 


Café Del Mar 


To experience the ultimate beach party 
life, head to Café Del Mar. Taking up over 
35,000 sq. ft. of space on Siloso Beach in 
Sentosa, this latest hotspot boasts 
picturesque ocean views, tropical 
sensuality and Ibiza decadence. Groove 
to the cool, sexy beats of the music while 
Savouring tapas and sipping on sangrias 
in the sultry sea breeze with its world 
famous chill-out’ music label and Ibiza 
pedigree! With a perfect blend of Spanish 
sensuality and Miami glitz, Cafe del Mar is 
the most stylish beach party destination in 
Singapore. 


G-MAX Reverse Bungee 





One of the fastest and most thrilling 
bungee experiences in the world - the G- 
MAX Reverse Bungee is the ultimate 
mindblowing experience! Feel the six G- 
Forces similar to those experienced by 
astronauts in a rocket launch. Be prepared 
to scream your lungs off as you go 60 
meters into the sky at a speed of 200km 
per hour! 


Dive with Sharks 


Clutches from Salvatore Ferragamo 
The summer clutches from Salvatore 
Ferragamo are light, soft and expertly 
handcrafted. They come in exotic metallic 
leather or fine Galuchat. Snap up clutches 

in gleaming leather with tiny buckles, 
detachable chain straps, embossed trim 

and unique hardware for the perfect look. 
PRICE: Rs 30,000-40,000 

AVAILABLE AT: Ferragamo store at 


Grand Hyatt, Mumbai Not satisfied with just observing 


wonderful marine life through a glass wall? 
Then dive in for some thrilling encounters 
with keen-eyed sharks and huge eagle 
rays at Underwater World, Sentosa. Rated 
as one of the best spots to swim with 
sharks, Underwater World offers you a 
guide-led program that allows you to come 
nose to nose with our ever-vigilant sharks! 


Eski Bar 


When it gets hot hot hot out there 
escape to Eski Bar to get cold cold cold in 
sub-zero temperatures at Singapore s 
first truly "chill out" bar! Inspired by the 
denizens of the far north, Eski Bar is a 
winter wonderland in sunny Singapore 
Bring out your winter togs - it's a dressed 
up freezer you re standing in! 





? Souveran Series from Pelikan 
The Souveran Series from Pelikan symbolises composure of strength and 
character. All models in the range feature Pelikan's unique differential 
piston filling system to ensure a large ink capacity. 
PRICE: Rs 6,000-45,000 
AVAILABLE AT: William Penn stores across the country 





Email : holidays@travelport.in 


bt 


Launch Pad 


The sophisticated, futuristic designs 
of the brand new eyewear collection 
from Jean Paul Gaultier includes new 
titanium models with innovative 
shapes and delicate side detailing. 
The cutting-edge style makes the 
collection as provocative as ever. 
PRICE: Rs 20,000 onwards 

FOR ENQUIRIES: +91987 1391399 





Supercross is part of the funky range of hip and trendy 
footwear from ECCO, the premium international 
footwear brand. ECCO Supercross is sporty, yet stylish and 
is made of full grain leather, suede and has a textile lining 
that lets the foot breathe. 

PRICE: Rs 7,390 

AVAILABLE AT: ECCO Concept Shop, Square One Mall, New 
Delhi, and leading footwear stores across the country 
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Mirari's first birthday coincides with the launch of its 
brand new jewellery collection. It includes sugarloaf 
clusters with pear-shaped diamonds, bracelets and 
neckpieces, including the wildly extravagant necklace, 
Panchlara, inspired by the Mughal era. 

PRICE: On request 

AVAILABLE AT Hotel Shangri-La, New Delhi 


T 








. Where shallwe begin? Let us try 12? 37’ North, 80? 11'East, 7th 
ryAD. At the World Heritage Site known as Mamallapuram, 
ré a great shore Temple stands still in space and time, 
áthering the centuries' long onslaught of the waves. It houses 
ome of the finest examples of Dravidian temple architecture 
and sculpture. Here is such artistry as to make you wonder 
how it was all done. It is fortunate then that there is also a 
sculpture park where you can watch artisans give life to stone. 
Let us then move on to the capital Chennai, where pockets of 
past centuries co-exist with the 21st . The Government Museum 
(one of the oldest in Asia) has the world's best collection of 
Chola bronzes, which can make you stand and stare all day. But, 
there's no time for that, there's so much more to see. There 
are the great Dravidian temples,quite obviously inspired by the 
divine. The Meenakshi Amman Temple in Madurai and the three 
major temples of the Chola Kingdom at Dharasuram, Thanjavur 










and Gangaikondacholapuram. Don't try to pronounce them (in 
any case they'll make words seem so lame). We should move on 
to the opulent palaces of the fabled merchants of Chettinad, 
to marvel at their riches. Everywhere in Tamil Nadu, there's 
evidence of a very ancient and very prolific civilization. As 
well as more recent but equally busy ones. The Nilgiri Mountain 
Railway, for instance. A tiny ,geriatric train that labours up a 
mountainside with some of the most breathtaking scenery in 
the world, to a quaint little , 
British Colonial highland town 
called Ooty. And a Fort in 
Tranquebar, built by Danes, of 
all people. When you're done 3 
gazing at stone, try to do 
some reading. As one of the 
World's oldest living tongues 
, Tamil is a vast storehouse 
of ancient wisdom and ideas 
that can astound you. But | 
one trip is not enough to take 
it all in. Never mind, you can 
come back later. Everything will always be here. 

For more details please visit: www.tamilnadutourism.orq 











KAISER JOSH-HANDMADE BESPOKE TAILORING 


aiser Josh was started 16 

years back to provide best 

of the services to people 
who had a taste for bespoke tai- 
loring. The two people behind the 
success of Kaiser Josh are 
Mr.Rajan Josh and Mr.Kanishka 
Vaderaa. 


The main emphasis is laid on the 
quality and fitting when it comes 
to stitching at Kaiser Josh. The de- 
signs given are generally suttle in 
their appearance. A lot of detailed 
work is done even inside a jacket 
or a suit, i.e. in the lining applied to 
the fabric. The time taken at this 
place for a bespoke stitching of a 
suit is from 7 to 10 days. 


All the embellishment. buttons and 
other accessories for a suit comes 





straight from European countries 
to match the ongoing trends out 
there. The fabric used also comes 
from Abroad mainly Italy for suiting 
as well as shirting. 


The brands used for suiting are: 
e Ermenegildo Zegna 

e Cerruti 

e loro Piana 

e Vitale Barberis 


The brands for Shirting are: 
è Albini 

e Thomas Mason 

e D&J Anderson 


Kaiser Josh mainly deals in Trou- 
sers, Shirts, Sherwanis, Jackets, 
Kurta Payjama, Jodhpuris etc. 





bt more 


Launch Pad 


The Bedroom Collection from Elvy 

The enticing bedroom collection from Elvy comprises 
stunning and slim designs, small intricate details like 
diamond pin tucks and pleated decorative pillows. Sleep 
like never before in the Oxford-style bedding in cotton 
tussar with poly blend. 

PRICE: The Sweet Dreams set is available for Rs 8,995 and 
the Ivory and Gold Duvet set is available for Rs 5,495 
AVAILABLE AT: Square One Mall, Saket, New Delhi 


Moschino Sunglasses 
The new collection from Moschino is charac- 
terised by symbols of peace, question marks, 
studs and leopard prints. All the glasses will 
have original designs, conceived for elegant 
women with a strong personality. 
PRICE: Rs 15,000 onwards 

AVAILABLE AT: Moschino Store, Taj 

Ta Mahal Hotel Palace & Towers, 

Wheat Beer from Erdinger Weissbier 3 » Mumbai 
Erdinger Weissbier, a world famous premium wheat | | 
beer imported from Erding, a small town in 
Germany, is now available in India. The Premium 
Weissbier (Alcohol: 5.3 per cent vol.) and the Dark 
Weissbier (Alcohol: 5.6 per cent vol.) are both now 
available in India. 
PRICE: Premium Weissbier Rs 100 for 330 ml; and 
Dark Weissbier Rs 130 for 500 ml 
AVAILABLE AT: Select liquor stores in Delhi 
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black [IC is the Dest Way 


of making a statement. 


Sea 


PASSPORT 
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Incredible India VAAIA 
Enchantin 


Tamil ngadi 


CXARAARUALR your 





Uphere even the outdoors 
is air-conditioned 


Ooty ev c ^ e Kodaikkanal 





When the heat begins, shift base to the hill tops of Tamil Nadu, where 
you can enjoy some of the finest hill stations in India. Cool, evergreen Ooty, 
Kodaikkanal, Yelagiri and Yercaud await your arrival. Come on up! 


Tamilnadu Tourism 


For details on TTDC's attractive package tours with excellent accommodation, transport facilities, please contact: 


Tamil Nadu Tourism Complex, Wallajah Road, Chennai - 600 002. INDIA. Ph: 91-44-25383333 / 25384444. Fax: 91-44-25361385 / 25382772 Fd 
E-mail: ttdc@vsni.com, website: www.tamilnadutourism.org. For online reservations, please log on to: www.ttdconline.com 1 
Call: Chennai 91-44-25389857 » Mumbai 91-22-24110118 - New Delhi 91-11-23745427 - Kolkata 91-33-24237432 * Goa 91-832-2226390 i $ 
For accommodation at hill stations, contact The Manager, Hotel Tamilnadu, Seams 


Ooty — Ph: 0423-2444370/77; Kodaikkanal — Ph: 04542-241336/39; Yercaud — 04281-22335/36. 
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Bukhara, ITC Maurya, New Delhi 


> Food Expats Love | Look Smartin Loafers Raise a Toast to Bourbg [ 
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AYUTTHAYA - KINGDOM OF 33 GOD-KINGS. 
NEAR THE CITY OF ANGELS. 


UU WERE nie otc | : | Ayutthaya - Thailand 


i. APT ac 


Thailand's capital for 





417 years and one of the 
richest cities of foregone era. 
Relics, ruins and art works 
are seen in abundance in this 
ancient city. 33 kings of 
different dynasties ruled the 
kingdom until it was sacked 


by the Burmese later. 


Proof of Thailand's long and magnificent history can be seen in the countless sites spread throughout the country. Visit UNESCO World Heritage Sites Ayutthaya - name 
after Ayodhya and Sukhothai - remnants of an era of prosperity and good governance. Take a train ride over the historic bridge on River Kwai, pay a visit at Tiger Templ 
to have a touch and feel of real live tigers. Go for an unwinding ancient city tour and watch Siam Niramit, the largest stage show in the world with150 performers i 


500 costumes in Bangkok. 


We are the pioneers to offer truly customised tours to natural and manmade wonders. Our indepth research, 
choicest accommodation, perfect itinerary, sightseeing with private guide, and value for money will make 


your visit memorable. Now see your ordinary vacation turn to the holiday of your dreams. Anc savour every 





moment of it. EXPLORE - EXPERIENCE- EVOLVE 


www.365tours.in 
044 - 42321964 / 42139342 / 94445 19233 





THE ENGINEERS 
ZOMMUNICATION 


Jnique design. Exclusive material. 
'erfect craftsmanship. 


PORSCHE DESIGN 
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National Distributor 


m cathan) Pratham Telecom India Pvt. Ltd., No. 1, Dhruv, Upper Govind Nagar 
Malad (East), Mumbai - 400 097. Tel.: 022 2876 9381 / 2876 9389 


For further queries contact Shyam on 9930828283 or e-mail: snyam@sagemin jia. 





GOURMET HEAVEN 





ew subjects evoke as much debate and passion as food. Start a conver- 

sation on where to go for the best Korean, Indonesian or even a simple 

Punjabi meal, and you will have on your hands a lively, even heated, dis- 
cussion that can fill up an entire evening. Putting together the first-ever 
BT More listing of the best restaurants in India for our cover package, there- 
fore, was no easy task. 

The problem we faced was: how would we zero in on one restaurant—from 
a long list of several outstanding ones—that was undoubtedly the best in its 
class? In keeping with our practice of passing every story we carry through the 
finest sieve, we requested four of India's best-known food critics to make the 
choice for us. We then sliced the cover package into two parts—the best restau- 
rants for different Indian cuisines and the finest places for a wide variety of 
Oriental, West Asian and European food. Only 19 restaurants made it to the 
final list. Of course, we limited ourselves to the five metros, so some fabulous 
fine dining options elsewhere had to be left out, some of which, our experts 
assured us, are as good as the ones that we feature here. 

There is, of course, a lot more beyond the cover story in this issue. Travel 
buffs will do well to check out the report on the lesser-known beaches in Asia 
before booking that holiday this summer. If it's a day's break from work 
that you want, visit one of the amazing spas we have featured in Chill Zone. 
Try a relaxing foot scrub or a massage and come home rejuvenated. What you 
need next, is an evening of sheer bliss. Relax on your favourite armchair 
and raise a toast to life with a glass of bourbon. Read our report on bourbons 
to find out more. In case you prefer wine, there's no reason to worry. The piece 
on Tuscan wines tells you how to make your evening a perfect one. Cheers! 
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Feast on piping hot buffet breakfasts and 
delicious Indian dinners every day. 
Try out the local specialties at lunch. 


Fondue and chocolates, anyone? 





SUMPTUOUS HOT 


Allow yourself to be pampered at 





the most stunning hotels in every 


city: the Radisson SAS in Lucerne, 





Hotel Du Nord at Interlaken and 
the Suisse Majestic in Montreux. A private luxury van with a 


It's extravagance all the way. chauffeur, big enough to seat your 


















LUCERNE tamily and friends in comfort. 
9 lake the luxury road trip you've 
P r l V a t c | u X u r y l n dreamed Of, at vour own pacc 
> i à 





(6N/7D) Rs. 1,09,500* onwards 


H 
o INTERLAKEN 
MONTREUX 





lake the cable car to Mt. Titlis. Visit the Rhine Falls. Board the 
cogwheel train to Jungfraujoch. Indulge in an utterly decadent 
spa treatment. Go shopping for designer threads, watches and 


jewellery at the Bahnhofstrasse. 


Switzerland Tourism. - » d 
MySwitzerland.com | 
Ed 


KUONI HOLIDAYS 





FU Voted World's Leading Tour Operator in 2007, for the 9th year 


Book your Private Luxury holiday to Switzerland now, as only limited luxury vans are available. Email luxury@kuoniholidays.co.in or www.kuoniholidays.co.in 


Mumbai: (022) 66391000 / 1126. Delhi: (011) 41522551-55. Bangalore: (080) 66284300-02 


lerms and conditions: Price quoted is per person for a group of six adults travelling in the same van, on twin sharing basis and includes economy class airfare (ex M 
stay im the finest hotels with breakfast, dinners, overseas Mediclaim insurance, transfers and sightseeing as specified in the itinerary. Price exclude: urport 


ROE l USD — Rs 40 and will be collected at the prevailine ROF on the date of pavment Conditions annly Kuani Halidave i« 2 reoierered trademark af Konan: Trival Indis Dos 





Aor ZL 


N = 
A GUIDE TO LUXURY AND LIFESTYLE 





CONTENTS 





The Finest Restaurants in India 


Some of the country's best-known food critics tell you 
where to find the best food in the five metros. 


=o 
The World at Your Doorstep 


Where do you go to taste the finest 
international cuisine in India? 





The Food Expats Love 

They have come from different parts of the 
world but share a common passion: Indian 
food. We ask a few expats about their 
favourite Indian dishes. 
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A Colourful Summer 
This season, add a dash of brightness 
to your life. 


Loafing Around 

They are easy to slip on, comfortable and 
do wonders to your style quotient. These 
loafers are a must-have this year. 


Dress to Kill 
Forget about the pure white dress shirt for 
now. Your wardrobe must have these colours. 
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Beijing 2008 Olympic Games 


Official Leather Goods Supplier 
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A Living Theatre 
The best home theatre system in India: 
A shoot-out. 


| Fast But Not Too Cool 

The Porsche Cayenne S is a fussy car, 
but given its specifications, it might 
just be ideal for the man on the move. 


Are You Driving a ‘Safe’ Car? 
Column by Yogendra Pratap, Editor, 
Auto Bild India. 


| Unwind in a Heavenly Spa 

We visit four top-end spas across the 
metros and tell you the unique 
treatments you should ask for. 


) The Bourbon Files 
Americans treat this as a national 
symbol of pride. Discover why. 


2 The Tuscan Seduction 
Wine column by Sourish Bhattacharyya, 


Executive Editor, Mail Today. 


Vice Vice Baby 
A little bit of sinning is just fine. But 
how much is too much? 


Six Beaches to Hit This Summer 
These seaside destinations in Asia are 
little known but as beautiful as any 
beach you will ever visit. 
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Pack in the Punch 

Travelling in style also means showing 
off the classiest travel gear. Check 

out some of the finest luggage on offer. 


A Heart Full of Soul 

We look at some British women who 
are tapping into that rich source of 
black soul music and coming up with 
pretty amazing moves. 


42 Horror Show 


What makes a good horror movie? 
This fortnight, we step back and 
review three classics which have been 
re-released as DVDs in recent months. 


44 American Pop Culture Revisited 


A magnum opus that explores the 
journey of the American people from 
the time of the Red Indians to the present. 


) TheCareer Corporate Golfers 


Golf column by Prabhdev Singh, 
Editor, Go/f Digest India. 


46 Indulge! 


Raise your style quotient with some 
ofthe hottest new products this summer. 


COVER: KAPII 
PHOTOGRAPH ; RITESH SHARMA 
MODELS: RUCHI, TIYA, AKHIL VINEET & JP SINGH 
EXECUTIVE CHEF, BUKHARA 
MAKE-UP ARTIST: ANJU 
CLOTHES: WILLS LIFESTYLE 


LOCATION COURTESY: BUKHARA, ITC MAURYA, NEW DELHI 
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THE 
FINEST 
ber not d 
N INDIA 
INDIAN FOOD 


Indian food is hardly homogenous. The local 
cuisine changes every few hundred kilometres. 
Find out which restaurants in the five metros 


boast of the finest Indian cuisines. 
DEEPTI KHANNA BOSE, ANUMEHA CHATURVEDI, RITWIK MUKHERJEE, 
RAHUL SACHITANAND AND NITYA VARADARAJAN 


THE cuisine: NORTH-WEST FRONTIER 


THE PLACE: 5 | 


oo 


WHY IT TOPS: This is not just the best in 
India, but also among the very best in the 
world. The employees here are genuinely 
proud of the fact that former US President 
Bill Clinton chose to stay at ITC Maurya 
because he wanted to dine here. 
It doesn't come as a surprise then that the 
UK-based Restaurant Magazine ranked 
Bukhara as one of the 50 best restaurants 
in the world and the best in Asia in 2007. 
The best way to experience Bukhara's 
celebrated cuisine is to order an assorted 
kebab platter. Follow this up with any of 
Bukhara's classic lamb (raan) dishes, which 
are best savoured with thin butter naans. 
And if you have a sweet tooth, try its 
phirni or one of their amazing kulfis. This 
is an expensive restaurant but the food is 
worth every penny. 





Bengali æ Gujarati # Hyderabadi 


P WHERE: ITC | 
Maurya, Delhi 
open: 12.30 p.m 1.45 p.m. 
and 7 p.m.-11 A5 p.m. 
CONTACT: 011-26112233 
MEAL FOR TWO: Rs 4,500 
; The Kebab 


A oc Dist 
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THE CUISINE EE | 

THE PLACE: junge Place, | 

WHY IT TOPS: If you are looking for authentic Bengali 

cuisine, this is definitely the place to go to. Walk into 

6 Ballygunge Place, and you can gorge on lip-smacking 

delicacies like Doi Ilish, Lau Chingri, Dab Chingri or Mutton 

Kalia. There is also Payesh and a lot more sweets to choose 

from. With impeccable service and a cosy ambience, this 
place will surely make you feel at home. 


e 
2: 6 gallygung 
uc Kolkata 
q 1230p m-1145 Pm 
2: 24603922 


pec 03 ae 
MEAL FOR rwo: RS 4, 


SIGNATURE DISHES. 


b Chingri. 
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THE CUISINE: ber Sota ey 


THE PLACE: ati Snacks, Mumi 


SRARRATVARATRARRATAETRTTATAMAR OT LLL ELE TL ECE TTT TT TT 


WHY IT TOPs: This place, voted among the best Gujarati 
restaurants in India year after year, is full even on weekdays. 
Welcome to Swati Snacks. 

Unlike most traditional Gujarati restaurants, Swati Snacks 
has adapted and moved with the times, without losing track 
of what its loyal clientele wants. Waiting for a minimum of 
half an hour for a table is the norm here, but 
the food is worth the wait. 

The menu, which testifies to the 
culinary traditions of Gujarat, has 
dhokla, ponkh, srikhand and every- 
thing else Gujarati. This is one place 
that is as much a hallmark of 
Mumbai as the Queen's Necklace. 


WHERE: Targeo, near 
ghatia Hospital, Mum E 
gu; 11 30 a.m. -1411:30 p. 
" INTACT: 022- 56608405 
s MEAL FOR TNO. RS 200 


SIGNAT a pe fü $ 
-— — Roti. Malai 
Malpua 





THE CUISINE: i the o iu 


THE PLACE: Konkan Café, Taj President, Mumbe 


WHY IT TOPS: The chef here has earned an enviable 
reputation for his inspired specialties, garnered 
from the Konkan coast. Although the menu does 
undergo changes from time to time, the classics 
are available at all times. Take our suggestion and 
order the Red Snapper cooked in a Spicy Tomato- 
onion Sauce, which is baked in banana leaves; or 
the amazing Sukha Mutton. You can also sam- 
ple Goan specialties like Chicken Cafreal 
or Pomfret Recheado with Feni. 


J "e", E 
te | ae : 
"rt. 
J he 


WHERE Hotel 15) Savour the lovely crab cakes as 
esident, ey mrs well. The food will taste better 
ý m midnight with a glass of wine. Here's a 

j p^ 


secret: its cellar has an enviable 


collection of wines. 


- AJ con TWO. RS 5 5,000 


Si IGNA ATI IRE I 


THE CUISINE: ere 


THE PLACE: 
WHY IT TOPS: This is one of the most talked about 
restaurants in India. Like the nawabi culture from 
which it's drawn, the food and style at this restau- 
rant are subtle and refined. Nowhere else will you 
find such a wide variety of Mughlai cuisine. Try 
the Dum Ki Khumb (button mushrooms in gravy, 
fennel, and dried ginger), Kakori Kabab or the 
special Raan-E-Dumpukht (a leg of mutton mari- 
nated in dark rum and stuffed with onions, cheese, 
and mint). Honestly, these are dishes to die for. 
Everything about this restaurant is superb. It's 
not inexpensive but undoubtedly one of the best 
to sample the dum pukht style 
of cooking. 


Delhi 
ITC Maurya, 
— 30 p.m. to midnight 
e cr 011-26112233 
ano. Rs 4,000 


AL FOR Mi! 
(TURE wos 


CONTA 
MEA 







SIGNA 


Raarre 


SHER 


AR GHOSH 


HA 





THE CUISINE: RAJASTHANI 


THE PLACE: 


Khichdo and Malpus 
WHY IT TOPS: First, let us clarify why we chose a 

place that is not situated in any of the five metros. This is a 
four-and-a-half hour drive from Delhi. But many people in 
Delhi drive out to Chokhi Dhani after lunch to reach there for 
an early dinner. You can even spend the night in Jaipur before 
driving back the next morning. It's quite a popular option on 
weekends. Dining at this five-star resort is a unique experience 
in itself. A traditional Rajasthani meal, served in the typical 
style of Manuhaar, makes it unique. 

As the waiters in traditional village garb bustle about serv- 
ing guests, the aroma of cooking from the kitchen wafts in—a 
unique dining experience, indeed. In a traditional manner, 
water is served in clay tumblers. A set meal is offered along 
with two marble-sized containers that contain desi ghee with 
which you sprinkle any and everything you choose. Daal, gatti 
(besan dumplings in daal), different kinds of vegetables and 
three kinds of bread are then served. Afterwards you are given 
khichdo (daal and rice cooked together). 
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Tai Gateway 
iden) Road 
open: 12.30 p.m. A145 pm. 
| ONTACT. 080-66604545 
A io: RS 2,509 


WHERE 








M OR TW 
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THE CUISINE: rt eer Allepey y Fish Cum. 
THE PLACE: ali, Bangalore 

WHY IT TOPS: For more than a decade, this indoor-outdoor restaurant has been 
wowing guests and winning awards. Walk into this restaurant and grab a table 
in the open-air courtyard, which has wrought-iron garden chairs. You can also 
sit inside where antique furniture and walls, adorned with old seafarer maps 
and a grandfather clock, greet you. 

For seafood lovers, Karavali is a godsend, with Allepey fish curry and Pearlspot 


caught off the shores of Cochin in Kerala. There are also some great fresh AAI1 Residency 





WHERE 


bekti, shrimp, tiger prawns, scampi, squid, sole and ladyfish dishes to be had - Road, Bangalore 
here. The chef here drums up sensational starters like the pomfret fried in a — 12 noon to 11 P. 
banana leaf, which you can follow with dry Malabar-style tiger prawns or Kane | pes: -. 080-2555984€ 
Fry (ladyfish). If you've any room left for the main course, try the Crab Molagu pe ; Rs 500 
(pepper crab) with appams or Kerala Parantha and round off your meal with ATURE DISH: a 
Addapradhavan (flattened rice kheer). Hyderabadi ee 
Biryani 
THE CUISINE: 
HRA 

THE PLACE: Nagarjuna, Bangalore 
THE CUISINE: PU NJABI n WHY IT TOPS: Nagarjuna serves one 
THE PLAGE: URN EPIS lure, Delhi 41 Vasant LOK, of the best Hyderabadi biryanis you 

oe | rv y pa vihar, Delhi will ever taste and the place is 

WHY IT TOPS: This is one of Delhi's best-regarded 30 p.m-11: 30 pm. simply irresistible for its quality of 
Punjabi restaurants, with two floors for diners and open: 12. 011-51516665 Andhra-style food. 
a pub upstairs. On the first floor is a display kitchen com S a Two: Rs 2,000 The ambience of this place is 
where you can watch tandoori items and desserts — x ATURE Dt HES great. It has been renovated a while 


back and, therefore, the interiors 
and the furnishings are classy. 

The best part is—for such amaz- 
ing food—the place is not very ex- 
pensive. A Chicken Biryani costs 
around Rs 100, and a typical small 
portion of a chicken dish costs 
Rs 60. The best bet is to order a 
large biryani with one chicken 
dish. Or, order a Mutton Biryani 
with a side order of roast chicken, 
fish fry and an omelette, and an 
ice-cream at Corner House below 
to finish off. Bliss! 


being made. Our tip: ask for a table here, and soak in tandoori Trout. 
the atmosphere. As for the food, order a 

the Tandoori Trout, flown in specially 
from Himachal Pradesh. Or if you want, 
ask for the Masala Quail. Lobster is 
brought here from Mumbai and cooked 
to perfection in the tandoor oven. Of 
course, even vegetarians have a great 
choice. Try the Tandoori Broccoli, pre- 
pared in a mustard marinade; or Sarson 
Ka Saag, fresh mustard greens served 
with homemade cornmeal bread. Also try 
the house specialty, a Gol Gappa Shot: a 
gol gappa or phuchka filled with vodka. 


MEET INDER SINGH 


sy 
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Ke. Ali Road, Delhi - A er ü 2-2261526^ 
~ 12 noon to 11.30 pai COMM Coa two: Rs 500 plus tares 
open: 12 0977 23273821 — UISINE: MEAL FOR TWO: 
ONTACT: 011 e ^ 500 PARSI GNATI oats À Fish, 
wert wen THEPLACE: — Berry Pulao, Patramel 
SIGNAT flavoured Café Britannia, Dhan Custard 
THe cuisine: KASHMIRI Card ot atballs Mumbai 
THE PLACE: Chor Bizarre, Delhi - — aeee 
WHY IT TOPS: Located in the heart 
WHY IT TOPS: The name may raise an eyebrow or two, but trust us, the food of south Mumbai where the Parsis 
here is as good as it gets, unless you are in Kashmir. Chor Bizarre is packed still have a sizeable presence, this 
with fascinating odds and ends, mismatched settings, out-of-place furnish- traditional Parsi joint remains one 
ings, and re-assembled bits and pieces (matchboxes, coins, chessboards, an- of the most popular restaurants in 
tique combs, ivory sandals, jewellery and chandeliers), innovatively displayed Mumbai and people come from 
to create one of India's most visually dynamic restaurants. For your informa- near and far to try the food and 
tion, it also has a branch in London now. sample their legendary hospitality. 
Every table here seems to have a history attached to it. One table was The scrumptious food—Dhanshak, 
previously a Maharaja's bed, while a 1927 vintage Fiat has become the buf- Berry Pulao, Patra-ni-machhi and 
fet-carrying “Chaat mobile.” Order deep-fried lotus roots, prepared Sali Boti—more than make up for 
Kashmiri-style, and move on to Kakori Kebab, lamb marinated in 36 differ- the simple decor here. 
ent spices and grilled in a tandoor. Cardamom-flavoured lamb meatballs After a great meal, try its caramel 
(Goshtaba) are another delicious Kashmiri specialty, slow-cooked over an custard for dessert. Or if you want 
open flame. If you want a set meal, try the Kashmiri Taramis (thali), filled a drink, the Raspberry Soda may 
with treats and served from a traditional royal platter. just be what you want. 


rae cuisine: TAMIL 


THE PLACE: Raintree, Taj Connemara, Chennai 


WHY IT TOPS: Definitely one of the best places 
for south Indian food in India and by far the 
best for Tamil food. 

After sipping a welcome drink—a wide- 
brimmed copper goblet of Vasantha Neer 
(honey-sweetened tender coconut water), try 
its Kozhi Chettinad, a boneless chicken dish in 
an authentic Chettinad sauce, best had with 
appams; or try the Karaikudi Kari (lamb chops) 

-s | d | E Th. | The really adventurous can ask for Moolai 
rbd. E. T CK.CENNRI tem UT. Melagu, tender lamb brain cooked in a peppery 

E | [^ Ix masala. Order rice flavoured with tamarind as 
an accompaniment. Finish off with the delicious 
coconut dessert, Elaneer Payasam. Weekend 

buffets are a good value for money. A choice 


30 2^ 30 p.m. — of six vegetarian and six non-vegetarian 
Im: Q0 .— dishes and an assortment of eight desserts 
CONTACT: s 2,000 will make for a great Sunday lunch. 


MEAL FOR TWO. R 
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=at Your 


- Doorstep 
Where do you go to taste the finest 


international cuisine in India? Read on. 
DEEPTI KHANNA BOSE AND 
RAHUL SACHITANAND 


more 
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THE CUISINE 
THE PLACE: Thai Pavilion, Mumbai 


WHY IT'S THE BEST: At Thai Pavilion 
imaginative cuisine and soothing 
décor combine to create a memo- 
rable dining experience. From 
designer Noriyoshi Muramatsu's 
décor to the little white pill that 
magically grows into a refreshing 
towel when they pour water over 
it, you will love it here. 

Thai cuisine goes from pedestrian 
to royal here, with authentic 
ingredients, complex flavours and 
harmony in the various dishes that 
make the meal not just nourishing 
for the body, but also for the soul. 
Try the Tom Yam Koong (prawn 
soup) or the Kaeng Kari Kai 
(chicken curry). If vou love 
vegeterian food, go for the 
vegetable soufflé with Lotus Roots 
or Raw Mango Salad with Water 
Chestnuts. 


t 


WHERE: The Taj President, 
Cuffe Parade, Mumbai 


OPEN: 12 noon to midnight 
CONTACT: 022-66650808 
MEAL FOR TWO: Rs 3,000 


SIGNATURE DISHES: Pla Rad Prik 
and Kaeng Kari Kai 


WHERE: The Taj Mahal 
Palace & Tower, Colaba, 
Mumbai | 
OPEN: 12.30 p.m.-11.45 p.m. 
CONTACT: 022-66653366; 


Extension: 3202 

MEAL FOR TWO: Rs 7,000 
SIGNATURE DISHES: 
Yellow-tail Sushi and 
Prawn Sushi 


THE CUISINE 
THE PLACE: Wasabi, Mumbai 





WHY IT'S THE BEST: At The Taj Mahal Palace & Tower overlooking the 
Gateway of India is Wasabi, arguably India's best Japanese fine dining 
restaurant. An innovatively designed sushi counter, a Teppanyaki corner 
and high stools with relaxed seatings are its USP. The fare here is authen- 
tic. Cold appetisers like Ae Mono (chilled vegetable salad), Toro Tartare 
(caviar and fresh Wasabi, the spicy-pungent green mustard dip), hot appe- 
tisers like Rock Shrimp Tempura and Yose Dofu (fresh Tofu); and pan- 
roasted wild salmon for the entrees will tempt you for sure. Wasabi spe- 
cialises in great vegetarian fare like Goma Ae (asparagus with sesame 
sauce), Sukui Dofu (house-made silken Tofu), among other items. Try its 
spicy tuna, soft-shell crab and the vegetable combo. It's sheer bliss, paired 
with a fine Barbaresco D'Alba Italian red wine or the legendary cold sake. 


APRIG 70 20508 US 92:52 15 
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THE CUISINE | | 
THE PLACE: Travertino, New Delhi 


WHY IT'S THE BEST: Launched with 
the help of the famous Hotel 
Hassler chain of Rome, Travertino 
provides a fine dining experience 
for those looking for classical 
Italian cuisine. It also serves an ex- 
tensive Italian wine selection from 
the Enoteca wine cellar. Try its ex- 
quisite pastas, seafood fare and 
the cheese selection and we bet 
you will come back for more. 


WHERE: The Oberoi, New Delhi 
OPEN: 12.30 p.m.-2.45 p.m. and 
7.30 p.m.-10.45 p.m. 

CONTACT: 011-24363030 

MEAL FOR TWO: Rs 5,500 


SIGNATURE DISHES: Antipasto di 
Mare and Ventresca Efiletto 
di Maiale 


THe cuisine: WEST ASIAN 


THE PLACE: Zak's Place, Bangalore 


WHY IT'S THE BEST: Located in the base- 
ment of Concorde Plaza on the busy 
Coles Road, Zak's is a no-frills 
restaurant and focusses on serving 
great food. 

Begin your meal here with the 
Shawarma and Humus, the 
quintessential Arab dip. However, 
if you are watching calories, choose 
salads like Fatoosh Humus or the 
Zak's Special instead. The main 
course tempts you with some great 
Kabsa Laham, a delightful creation 
of mutton pieces on a bed of rice. 
You could also try the Salona 
Samak (fish in gravy) and the 
Samak Mishwi (grilled fish) with 
rice or bread. 

Climb up the flight of stairs to the 
ground floor where you will find the 


Egyptian Bakery selling desserts like 
Basbusa and Baklawa. 


WHERE: 68/1 Concorde Plaza, Coles 
Road, Frazer Town, Bangalore 
OPEN:11 a.m.-11 p.m. 

CONTACT: 080-65950752 

MEAL FOR TWO: Rs 500 

SIGNATURE DISHES: Kabsa Dibaj, 
Falafel, Shawarma with Humus 


THE CUISINE 
THE PLACE: Asean, Bangalore 


WHY IT'S THE BEST: in a quiet 

of Castle Street in Bangalore, Jimn 
Palkhivala runs Asean, one of th« 
city's most under-rated but best 
restaurants—one of the few place: 
where one gets authent 
Indonesian fare. It's located up a 
short flight of stairs and the best 
news is that you don't need to 
reserve a table even on a Saturday 
evening. Asean serves up amazing 
culinary delights, with foodies 
vouching for its Ayam Bali (diced 
Balinese chicken), Nasi Goreng 
(spicy Indonesian fried rice) and 
Chicken Rendang (Indonesian 
chicken in a thick gravy) 


WHERE: Asean 


open: 45 Ground Floor, Castle 
Street, Ashok Nagar, Bangalore 


CONTACT: 080-41126381 
MEAL FOR TWO: Rs 1,000 


SIGNATURE DISHES: Lamb Rendang 
and Nasi Goreng 





THE CUISINE: 
THE PLACE: China House, Mumbai 


WHY IT'S THE BEST: Designed to exude the 
warmth of a typical Chinese home, China 
House is by far the best Chinese eatery in 
India. Try its signature Peking Duck, 
Beggar's Chicken, Hand-pulled and Dan 
Dan Noodles and a host of delicious 
desserts. Its multi-level lounge is also a 
perfect setting for intimate lounging and 
conversation, whether over dinner, or for 
pre-dinner drinks or late night cocktails 


WHERE: Grand Hyatt, Santacruz (East), 
Mumbai 


OPEN: 12:30 p.m.-3 p.m. and 7 p.m. to 
midnight (the lounge is open till 3 a.m.) 
CONTACT: Restaurant- 022-66761086; 
Lounge- 022-66761087 

MEAL FOR TWO: Rs 3,500 

SIGNATURE DISHES: Peking Duck, Beggar's 
Chicken, Dan Dan Noodles 





OUR PANEL OF EXPERTS: Rashmi Uday Singh: One of India's best-known food critics and author of several books on fine 
dining. A.D. Singh: Restaurateur and foodie. Nondon Bagchi: A rock musician and a teacher, he writes extensively on 
food. Ajit Saldanah: Writer, dramatist and food critic. 





The Food 
Expats 


Love 


They have come from / 
different parts of the world (f? 
but share a common 
passion—lIndian food. We 

asked a few expats where 
they love to eat and what 
their favourite Indian dish is. 
DEEPTI KHANNA BOSE AND 


RAHUL SACHITANAND 


Atsushi Kaneko 

WHO: Managing Director, Seiko India 
FAVOURITE CUISINE: Indian seafood 
FAVOURITE RESTAURANT: Karavalli 
WHERE: Taj Gateway, Bangalore 
MEAL FOR TWO: Rs 2,000 


18 BUSINESS TODAY 





more 


THE LOVE STORY: When Atsushi Kaneko 
first visited India two years ago to 
check out the local market, one of his 
first priorities was to find a place to 
eat great seafood. By the time he 
assumed charge as Managing Director, 
Seiko India, a few months later, he 
had zeroed in on Karavalli at the Taj 
Gateway in Bangalore as the place to 
get the best king prawns, Seer fish and 
most importantly, his favourite 
seafood, squid. "I eat Indian takeout 
food every day, but really look for- 
ward to my seafood meals,” says 
Kaneko over lunch at Karavalli. 
Typically, Kaneko opts to begin his 
meal with squid starters 
(a Mangalorean dish named Anglo 
Squid Peri Peri), king prawns and 
Karimeen and clearly enjoys himself. 
“We eat lots of seafood back 
home, but there are few good places 
for quality seafood in India,” says 
Kaneko. Despite his penchant for 





squid, he opts for other seafood for 
the main course, choosing the Allepey 
Fish Curry and Goan Prawn Curry with 
Appams and Kerala Paranthas for his 
main course. 

"This is great food, but I’ve got a meet- 
ing straight after, so | can't overdo it," 
he says, even as he is goaded to bite 
into a fried red chilli by his colleagues. 
Like most Japanese, Kaneko takes his 
seafood seriously, shrugging of his 
blazer and ceasing all chatter as he 
first tackles the bony Karimeen and 
then digs into the seafood curries. 
Despite spending 90 minutes on a 
busy day over lunch, he's not content 
to focus on the food alone, asking this 
writer about other seafood restau- 
rants and places where one can get 
tuna in India. "Kaneko often knows 
about the newest and hippest places 
before we've even heard of them," 
one of his colleagues says. First among 
them in more ways than one. 





WHO: Director, Maison de la France 
(The French Tourist Office) 
FAVOURITE CUISINE: Punjabi and North 
West Frontier Cuisine 

FAVOURITE RESTAURANT: Khyber 
WHERE: 145 Mahatma Gandhi Road, 
Kalaghoda Fort, Mumbai 

MEAL FOR TWO: Rs 1,500 





























WHO: Publisher, Haymarket 
FAVOURITE CUISINE: Malwani (Konkan) 
FAVOURITE RESTAURANT: Mast Malwani 
WHERE: Lalbaug, Parel, Near SPCA 
Hospital, Mumbai 

MEAL FOR TWO: Rs 500 


Mekachera is head 
over heels in love with Indian food 
and his favourite restaurant is Khyber in 
Mumbai. The food here, he says, is deli- 
cious. He also loves the delightful, an- | 
tique decor and ambience, which AX 
make him feel immersed in Indian ff 
culture. Apart from the food here £ 
being fantastic, Mekachera says it ¢ 
offers him a diversity of choices. He 
thrives on the Murg Malai Kebab, the 
Tandoori Chicken, Cheese Naan 
and yellow-dal with rice. Here's a 
Frenchman who's truly been 
"converted". 


James is a foodie and loves 
all things Indian. But he loves Malwani 
food the most. And he loves this smal 
joint in Worli despite the fact that it's a 
no-frills restaurant on the roadside 
"The food is great here," he affirms, 
adding that it is cooked in a clean 
environment. He also vouches for this 
place since it is frequented by a lot of the 
locals. His favourite dishes here? Several 
actually, but he shortlists the following 
Prawn Koliwada, Fried Pomfret and 
Kottayam Curry. The food is authentic, 
he says, which is something not too many 
restaurants can say any more. 


Style-T-shirts 


Colourful 
Summer 





his season, add a dash of 
brightness to your life. 
BIBEK BHATTACHARYA 


e focussed on polo shirts 

in the last issue but we 

can't really welcome 
summer without tipping our hat to 
that other quintessential wardrobe 
fixture—the collarless T-shirt, can 
we? We couldn't conceivably give 
you the antecedents of the T-shirt, 
given the fact that people have 
been wearing variations of it for 
centuries. But the modern T is the 
paragon of virtue—from its short 
sleeves to its stylish neck to our 
favourite summer fabric, cotton. 
This season, go for a splash of 
colour. T-shirts should not be dull. 


1. T-shirt from Sisley 

2. T-shirt from Tommy Hilfiger 
3. T-shirt from Tommy Hilfiger 
4. T-shirt from GAS 

3. Tshirt from Esprit 

6. T-shirt trom Esprit 


7. T-shirt from Lacoste 





Loafing 


Around 


They are easy to slip on, 
comfortable and do 
wonders to your style 
quotient. These loafers 
are a must-have this year. 


ei 
) 


or r^ A "TT A 
BIBEK BHAITACHAR! 





ichael Jackson wore them 

as did F. Scott Fitzgerald, 

as did Bette Davis. For 
over 70 years now, loafers have 
ruled the fashion roost with their 
unconventional style—no laces 
and their surprising versatility 
You can wear them formally, as 
many do, or you could wear them 
with denim. Heck, you could do 
the Moonwalk in them or weal 
them with a trench-coat and look 
like Humphrey Bogart. This season 
loafers are all the rage. Just take a 
look at these to figure why 


1. Shoes from Homme 
Rs 4,290 


2. Shoes from Lacoste 
Rs 5,250 


3. Shoes from Geox 
Rs 6,285 


4. Shoes from Viavero 
Rs 6,450 


5. Shoes from Corneliani 
Rs 33,300 


bt more 


Style-Dress Shirts 


Dress 


Forget about the pure white dress shirt 
for now. Your wardrobe must have 
these colours. BIBEK BHATTACHARYA 


hen we're talk- 
ing dress shirts, 
it's a given that 


your whites will never 
go out of style. But 
what about other 
colours? Every colour 
speaks its own mind 
and gives you the right 
bit of character and 
presence. Here are 
three dress shirts that 
you must have in your 
wardrobe this summer. 


v e Shirt 
LM edditan 
legion. The prints do not detract from the 
formal nature of the shirt but give it 


a ie nave 
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2. Black Shirt 

The most underrated colour has to be 
black. This is the colour that you can wear 
with jeans, khakis and suits and look great 
all the way. 
Corneliani. PRICE: Rs 10,700 


3. Blue Shirt 

The blue shirt announces itself loud and 
clear as the most formal shirt you could 

wear, Both the colour and the style are 

perennial classics. 

Viavero. PRICE: Rs 2,950 
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Theatre 


The best home 
theatre system in 
India: A shoot-out. 
KUSHAN MITRA 


there are so many different systems available. But when 
you want to buy the ultimate ones, there are very few to 
choose from. We take a look at two of the best. Note, none of 
the two systems comes with a video, that is a TV, component. 


Ts trouble with buying a home theatre system is that 





Bose Lifestyle 48 Series Ill 


his is a brilliant system, not because it sounds brilliant, but 

because it is so easy to live with it. Frankly, the Jamo D7 with 
its large speakers delivers better sound, but the small jewel-cases 
of the Bose system deliver mind-boggling sound when you 
consider just how small they are. And the entire system itself (you 
don't need five, six components) comes in one fairly convenient 
box, which also manages to store 340 hours of music. Even 
better, unlike other multi-speaker systems, the Bose actually re- 
processes stereo sound (if you want) to play it through all five 
speakers and the woofer. We heard Bryan Adams that way, and 
it felt strangely ‘deep’. 

Yes, it does seem expensive, because you don't ‘physically’ 
get that much compared to a component system, and 
audiophiles might still prefer building their system from 
the ground up. But as a system which delivers great sound in 
an easy-to-live with package, you can't beat the Bose. You can 
hook up the system to work in 14 rooms (though only two 
streams at a time will work) 

PRICE: Rs 2,59,000 
(including taxes and most installations) 
CONTACT: Bose India, Toll-Free 1-800 11-2673 or 98997 02673 


Jamo D7PTX THX Ultra-2 


Il you get when you purchase this system are five 

speakers and a sub-woofer, everything else is extra. For 
the record, we saw a movie on this system using a High- 
Definition Projector and using a Denon DVD player and a 
Denon Pre-Amp and Denon Amplifier. The system is not 
small, nor is it cheap. But it really sounds good. We 
watched a scene of Kill Bill where The Bride fights Gogo, 
and the rear speakers were doing their magic adding to the 
magic of the scene. You suddenly realise that there are 
sounds you missed in the theatre. 

It is just that the system is very, very pricey. Because the 
system uses THX, which is a theatre-optimised sound system 
that delivers incredible depth, to get the most out of it you 
need THX-certified components. That means you might 
spend over Rs 50,000 on a DVD player, let alone the am- 
plifier. And THX-certified cable costs upwards of Rs 1,000 
a foot. No really, it does, though you don't need to use such 
cables in a home environment. The entire set-up might cost 
upwards of Rs 6,00,000. 

PRICE: Rs 3,44,000 
(including taxes and local installation; cables extra) 
CONTACT: Cinebels 011-41631853/54; 011-41734724 
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Test Drive 


THE PORSCHE CAYENNE S IS A FUSSY ¢ 
IT MIGHT JUST BE IDEAL FOR THE MA 


3, 
2a 


eauty lies in the eyes of the 
beholder.” It's not known 
who first uttered this old 
adage, but he surely hadn't 
seen the Porsche Cayenne. 
While we have driven the Porsche 
Cayenne before, the 2008 iteration 
(the second version of the car) is sheer 
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luxury on wheels. Sadly, it is not 
"beautiful" to look at 

We also know that it is very expen 
sive as the Cayenne S we drove costs 
Rs 75 lakh (without any add-on op 
tions) and they come fitted with some 
features such as the six-speed auto 
matic Tiptronic gearbox and the bi 





xenon headlights, which are sold as 
'optionals' in the European market 
Still, this car has a whole lot of op 
tional kits like the panoramic sun-roof, 
Porsche Active Suspension Management 
(PASM) and the massive 20-inch alloys 
with the thinnest tyres vve have ever 


seen on a car that claims it could Qo oft 








| 4PORSCHE CAYENNE S 
| Top Speed 250 kmp! 


(automatic gearbox 
| 0-100 kmph: 6.8 second: 
Engine: 4806cc V-8 petrol 


Power/Torque: 335 


norsepowe! S H INN 


| Price (as tested): Rs 93 lakh 


| (with all options. ex-showroom Delhi 


road. All of this boosts the price to a 
massive Rs 93 lakh, which is quite a bit 

So, will the car redeem itself when 
you drive it? Yes, it does, on the power 
front. We took it to a highway, en- 
gaged "Sport" mode and this two- 
and-a-half tonne car with a gargan- 
tuan 4.8 litre V8 engine took off 
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THE CONSOLE IS CLUTTERED AND CONFUSING 


THE V8 ENGINE DELIVERS 385 HORSEPOWER 





Porsche seems to have concentrated a 
bit on the "Sports" bit of Sports Utility 
Vehicle. There is no escaping that this 
car can go fast when you press the 
accelerator down. It has a 0-100 kmph 
time of 6.8 seconds, even with the au- 
tomatic gearbox. 

Better still, driving on the high- 
way, perched up in the driver's seat, 
you are effortlessly cruising at 120 
kmph. The engine is ticking over at 


an economical 2000 ı 


driving alongside a 


-A 


literally banging its cylinders into 


ion. All you need ti 
throttle, and if you re 


the automatic change 
and you achieve take- 
seconds later, yo 


200 kmph-plus. T! 


should be since the 


gine has a peak powe 


horsepower 
Unfortunately 


was a very comfortable 
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or maybe the 


responsible. The reg 


comes with 18-inch 
the tyres are slight 


small car 
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enough to absorb the jolts of the 


Here, even with the 


PASM work 


overtime and the suspension set 


on "Comfort", we 


prised at the amount 


were genuine 


O1 


over small patches of bad road 


So, if 


you buy thi 


optional thin tyres ur 


part of this country 


are well-cared for and resurta 
often. But think about 
panoramic roof, this ( 
one who likes un: el 
and enjoys speed 
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Crucially, the Pors 


badge value, whic! 


negates the uglines: 


50, would we buy 
not This isa bia Sp! Tea 


if you set it up right, go on the / 


road. But, 
Toyota Landcruiser 
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badge, far fewer 


sluggish, but that's a 


be scared to take ar 
looks normal! 
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The Porsche will give 
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""Malid3 YOGENDRA PRATAP 


Are You Driving a 'Safe' Car? 





ABS is a must 
in Indian 
driving 
conditions, but 
advanced 
stability 
systems are 
not as important 
as in the 
developed world 
because here the 
overall speeds 
are much 
lower. 
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am increasingly being asked about safe cars in 

the country and the criteria by which to judge 

a car and then classify it safe or unsafe. One 

starts off this quest with the basic premise 

that all cars are unsafe. 

Increasingly, though, a lot of thought and 
work has gone in to try and minimise the risk of fa- 
talities and serious injuries in case of "normal and 
reasonable" accidents in which a large number 
of occurrences are logical sequences within the 
purview of reason. On some cars, this work has 
been more successful than on the others, which 
makes some cars safer than the others. This work 
takes the shape of body structure and crumple 
zones, provision of advanced seat belts and airbags. 
However, there is another aspect of cars that can 
reduce the chances of your car's safety being 
tested. These are classified under active safety 
and typically include anti-lock braking systems 
(ABS), traction control or its advanced versions. 

These active safety features include equip- 
ment, easy to spot and assign a value to, though 
these values might differ from person to person. 
ABS is not designed to lower braking distances but 
helps maintain steering control under severe 
braking and is extremely useful in emergency 
braking situations as well as when there is low grip 
as on wet roads or when there is gravel on the 
road. ABS is a must in Indian driving conditions, 
but advanced stability systems are not as impor- 
tant as in the developed world because the over- 
all speeds are much lower. If there is a choice 
between ABS and airbags, then the active safety 
system wins because it can help prevent you from 
getting into a situation where the passive safety 
systems will be put into use. 

Now, coming to the more difficult part—how 
safe are you once the active safety systems have 
failed? Let's talk about small cars first. The Hyundai 
Getz has a four-star Euro NCAP rating (out of a 
maximum of five stars), as do the Suzuki Swift 
and the Skoda Fabia. So, is it safe to assume that 
we have the safest cars in India as well? The answer 


Is a very disappointing no! Because the basic cars 
that are sold in European countries and the ones 
tested by their programmes are quite different 
from those sold in India, in terms of safety equip- 
ment. For example, both the Hyundai i10 and 
Suzuki Swift are sold with front, side and curtain 
airbags as standard—on all their variants and 
models in the UK. The cheapest car available in 
India with as many airbags is probably the top-of- 
the-line Skoda Laura. So, perhaps, Euro NCAP is not 
the perfect indicator of how safe a car is in India. 

Moving on to the rear seat passengers—peo- 
ple who buy cars to be driven around in—which 
is the safest car for them? The cheapest cars that 
offer airbags for rear passengers start off at about 





Body structure: Cars that cross the "safety threshold" cost over 
Rs 20 lakh, like the Volkswagen Passat 


Rs 20 lakh. If you think that a four-inch thick 
moulded foam seat in front of you suddenly adds 
to your invincibility, let me assure you that it 
does not and the most famous example to remind 
you of the risks is Princess Diana. A safe car for you 
starts off with the likes of a Volkswagen Passat or 
a Skoda Superb. 

So, everything else being equal, ABS is an option 
to definitely go in for to make your life in a car safer. 

But remember, the safest cars will do little to 
save you if you do not follow the basics of being 
safe in a car—fastening your seat belt, whether in 
the front or the rear. 


Yogendra Pratap is Editor, Auto Bild India 
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Chill Zone 


UNWIND 
INA 
HEAVENLY 


Stressed out? 
Head to a spa this 
week and treat 
yourself to a 
magical few hours. 





The Heavenly Spa by Westin 


WHERE: The Westin Sohna-Gurgaon 
OPEN: 9 a.m. to 10 p.m. 

CONTACT: (0124) 450 8888 or visit 
www.westin.com/sohna 

MUST TRY: The “pamper me” package. 
It includes a shower-foot bath and 
Chinese foot pounding, steam bath—a 
choice of body scrub, 60-minute Balinese m 
massage, 60-minute facial and a choice E 

of deluxe manicure or pedicure. Sa 
COST: Packages range from 
Rs 3,000 to Rs 12,000 






MU 


Walk into this luxury spa where 
THE six treatment alcoves are 


SHEKHAR G 


FACTOR designed to provide a serene designed to renew, uplift and relax. The compresses with the healing touch of 
environment for the sensory inclusion of traditional Indian therapies massage. The use of semi-precious 
experiences. Signature "Heavenly" music and personalised wellness programmes stones ensures a truly unique experience 
selections are customised for every area — provide therapeutic benefits to you. here. A must-visit for the ultimate 
within the spa to soothe your senses. The Heavenly Massage, a Westin sig- spa experience. 
All treatments use essential oils nature treatment, combines herbal heat TEJASWI RATHORE 
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Spa.ce 


WHERE: 70 Cunningham Road, 
Bangalore 

OPEN: 8 a.m. to 8 p.m. 
CONTACT: (080)-41327526 
MUST TRY: Thalmos Therapy 
COST: Rs 1,500 to Rs 5,500 


A year after moving to 
a India from the UK to 
FACTOR look for new business 
opportunities, Nina Bual 
zeroed in on the booming business 
for wellness to get started. The 
result: the 5,000 sq. ft spa called 
Spa.ce on Bangalore's arterial 
Cunningham Road. "There are very 
few spas and wellness centres in 
Bangalore. Most of them are either 
in luxury hotels or far outside town. 
We wanted to provide a place in the 
middle of town where people could 
get pampered,” says Bual. 
Spa.ce, located in a sprawling (and 
recently rebuilt) colonial bungalow, 
offers a wide variety of therapies, 
including Thalmos (seaweed) ther- 
apy, foot reflexology, a variety of 
body scrubs and an assortment of 
massages. While the seaweed ther- 
apy helps the body balance out its 
requirement for natural minerals 
and salts, foot reflexology focusses 
on massaging pressure points and 
reflex points that correspond to 
individual body parts. 
Other therapeutic massages in- 
clude an aromatherapy massage, 
which is used with techniques to 
stimulate blood flow and lymph 
fluid. In tandem with its aim of re- 
juvenating your body, this spa also 
tries to freshen your mind with 
hypnotherapy, which, the owners 
claim, allows you to access your 
subconscious and help you under- 
stand your own mind. 
Despite popular perception, Bual 
says the unisex salon attracts an 
even split of men and women. 
Spa.ce even has a massage room 
for couples. For Bangaloreans, this 
is a real chilled out place to head 
to this fortnight. 
RAHUL SACHITANAND 


Rudra Spa 


WHERE: 1-3-5 Kemps Boulevard, Kwality 
House, Kemps Corner, Mumbai 

OPEN: 8 a.m. to 8 p.m. 

CONTACT: (022) 23879688 

MUST TRY: Rudra Spa Manicure and 
Pedicure. Pressured jets of warm and 
aromatic water gently massage away 
the aches and pains in your feet. 
Complement it with some hand-pam- 
pering where your skin is moisturised 
with a signature Rudralotion and 
acupressure massage. 

cost. Packages range from Rs 1,500 to 
Rs 15,000 


This is a spa that promises to 


CHILL sooth your nerves and relax 


FACTOR your senses. As you enter this 

day-spa, holy chants and the 
smell of incense help you forget the 
noisy city you have just left behind for 
a few hours. 


The Sonar Spa 


WHERE: ITC The Sonar, Kolkata 
CONTACT: (033) 2345 4545 

OPEN: 6 a.m. to 10 a.m. Therapy begins 
at 7:30 a.m. 

cost. Packages range from 

Rs 2,000 to Rs 10,000 

MUST TRY. Reflexology, Thai Massage 


THE = Walk into this luxury spa in a 
S secluded nook. Trust us, 





Rudra offers a wide range of treat- 
ments but we really suggest the 
Beautiful Day package that includes six 
hours of body treatment, facial, mani 
cure, pedicure, hair cut, hair spa and a 
healthy lunch. After your massage, en- 
joy your private steam and bathing 
room, and if you're daring —an icy cold 
shower to close those pores 

DEEPTI KHANNA BOSE 





a 


when we say, a treatment here will 
recharge your batteries like never be- 
fore. The frangrance of fresh flowers 
and the aroma of oils and herbs titi! 
late your senses. The diverse blend of 
treatments here has been selected 
from a mix of amazing Asian and 
European health concepts, including 
body massage and complete spa pro 
grammes. Try some of the specialty 
treatments and treat yourself to a 
healthy meal after a few hours 
RITWIK MUKHERJEE 
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Bottoms Up 


THE BOURBON 


FILES 


Americans treat this as a 
national symbol of pride. 


Discover why. BIBEK BHATTACHARYA 
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ack in the 1790s, soon after the 
B American War of Independence, 

the absence of any functioning 
economic structure meant that many 
corn growers in the US had to 
ferment their stock and turn it into 
whiskey (that's how the Irish and the 
Americans usually spell it). Given the 
large amounts of corn used in making 
the whiskey, it soon became quite dis- 
tinct from other whiskeys. Although 
many stories have been put forward 
to account for the emergence of 
Bourbon—including a famous one 
that says that a Baptist minister and 
distiller called Elijah Craig invented 
it—the whiskey in its present form 
only evolved in the late 19th Century. 
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KENN IAY STRUCT 
Bor ncs Wi 


Bourbon county in Kentucky 

was so named after the French 
royal family, to honour France's 
role in the American War of 
Independence. At the turn of the 
19th century, all the whiskey made 
in the region was shipped from 
Bourbon, making it synonymous 
with the whiskey. 


WHAT'S BOURBON WHISKEY? 


In 1964, an Act of Congress recognised 


bourbon whiskey as a "distinctive 
American product" and a clear differ- 
entiation was made between whiskey 


produced in the country and that pro- 


duced outside it. For starters, it has to 
be made of a grain mixture that is at 










Makers 
yMark: 


KENTUCKY STRAIGHT 
BOURBON WHISKY 
HANDMADE 


Distilled, aged and bottled by the 
Maker's Mark Distillery, SA 
Star Hill Farm, Loretto, Ky U 


750m. 45%alc./vol 









least 51 per cent corn; it should be dis- 
tilled to no more than 160 proof (US); 
must be 100 per cent natural (with 
nothing other than water added to 
the mix) and must be aged in new 
American charred oak barrels for a 
minimum of two years. 


MAKING OF THE ICON 
Most bourbons are issued in small 
batches. This means that the whiskey is 
taken from a "batch" of barrels that 
have been mixed or mingled prior to 
bottling. For many popular brands like 
Jim Beam and Ancient Age, the mingling 
batch may have as many as 200 barrels or 
more. But a mingle for a small batch is 
usually 20 barrels or less. A single-barrel 
bourbon is rare and issued only in limited 
editions. In this type, the whiskey is actu- 
ally taken and bottled from one barrel. 
While the legal requirement is for 
bourbon to consist of at least 51 per cent 
corn, most distillers in the US 
today use 65-75 per cent corn. If a 
whiskey contains 80 per cent or more 
corn, then it becomes a Corn Whiskey. 
Although the traditional flavouring grain 
that goes into making bourbon is rye and 
malted barley, some distillers, like the 
premium Maker's Mark, use wheat. 


Barrels being aged 


Needless to say, bourbon's sweetness 
and softness come from the corn. 


INGREDIENTS AND MIX 

The corn is first ground into a coarse 
flour. This is then partially de-starched by 
cooking it in water and cooled. Next, 
other grains are added and the mixture 
is further cooled, and finally, malted 
barley is added. 


THE MASH 
Mash is the starchy mixture (described 


above) from which the alcohol is distilled. 
Fermentation takes place in large tubs, 
sometimes holding up to 50,000 gallons. 
Yeast is added to the mash to break the 
sugar into alcohol—the level and quality 
of yeast affects the taste and aroma of 
the bourbon. The fermentation process 
usually lasts three to four days. After this, 
the product is a sweetened mash called 
the "distiller's beer". All modern bourbon 
is produced using the Sour Mash method. 
In this process, Backset (or liquid from a 
previous distillation) is added to the new 
mash. This keeps every subsequent batch 
similar to each other. 


DISTILLATION 

The mash is pumped into a still, distilled 
and the vapour collected. This is called a 
"low wine", which contains 20 per cent 
alcohol. This goes through a second 
distillation process and the result is the 
"high wine", which usually contains 





about 50 per cent alcohol. At the end of 
the process, the final whiskey is extracted, 
and then aged. 


AGEING 

Bourbon must be aged for a minimum of 
two years in new charred oak barrels. To 
get this effect, the barrels are charred so 
that the burnt wood helps mellow the 
whiskey and, since the barrels are new, 
they impart their flavour faster. In actual 
practice, though, most bourbons are aged 
for at least four years. 


COCKTAILS 
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Mint Julep 

INGREDIENTS 

> 90 ml bourbon 

» 6 Fresh mint leaves 

> 1 tsp. superfine sugar 

» Crushed ice 

HOW: Muddle mint leaves with su 


perfine sugar and a little water in a 


mint julep cup. Fill the cup with ice 
Pour bourbon and garnish with a 
sprig of fresh mint. 


Bourbon Sour 

INGREDIENTS 

» 60 ml bourbon 

» juice of half lemon 

» 1/2 tsp sugarfine sugar 

» Garnish: orange slice and cherry 
HOW: Mix all ingredients in a cock 


tail shaker with ice. Strain into a tal! 


glass and garnish with the fruits 


Kentucky Colonel 
INGREDIENTS: 

»90 ml bourbon 

» 15 ml Benedictine 

» Garnish: Lemon Twist 


HOW: Shake both the ingredients in 


a shaker with ice and strain into a 
cocktail glass. Garnish with a lemor 
twist. 


BOURBON WHISKEYS YOU CAN 
BUY AT ASTORE NEAR YOU 


1. Jim Beam Black 
Price: Rs 2,010 (approximately) 


2. Jim Beam Kentucky Straight 
Bourbon Whiskey 

Price: 1,575 (approximately) 

3. Maker's Mark 

Price: Rs 3,000 (approximately) 
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Many people 
assume that the 
Italian system of 
classification of 
wines is a quality 
rating. The wines 
get classified 
according to their 
geographical 
regions of origin 
and winemakers 
are not allowed to 
plant grape 
varieties that are 
not statutorily 
specified for a 
region. 
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mong Italian wine families, the name 
Antinori is treated with a degree of 
reverential admiration you'd reserve 
for your favourite royal. The Antinoris 
re the Tuscan wine nobility, not 
only because the family has been in the business 
for several generations, but also because it has 
been associated with some of the best wines ever 
produced in Italy. 

To be a black sheep in this blue-blooded fam- 
ily—and then being successful in life—is very dif- 
ficult. But Ludovico Antinori, brother of the pres- 
ent patriarch, Piero, managed to be a playboy 
with good taste in women and luxury cars, and cre- 
ated a great wine after breaking out on his own. 
The wine is one of Italy's finest—it's called Ornellaia 
and | am writing about it because its 20th vintage 
was uncorked in Delhi some time back. 

Ludovico—who reunited with his patrician 
brother in 2001—had initially set his sights on 
California, but he was advised to look closer home 
to the marshy Tuscan coastland known as the 
Maremma, which had once attracted only grazing 
cattle, but is rated as hot property today. He had 
a point to prove, because his brother Piero had tied 
up with his uncle, Marchese Mario Incisa della 
Rocchetta, to produce Italy's original cult wine, the 
‘Super Tuscan’ called Sassicaia, followed by the 
Tignanello and Solaia. What Piero did was rebel 
against the Italian wine classification system. He did 
something unthinkable for an Italian—plant 
Bordeaux grape varieties and create a French 
wine on Italian soil, with inspiration from the 
guru of Bordeaux's wine industry, Emile Peynaud. 

Many people assume that the Italian system of 
classification of wines is a quality rating. The wines 
get classified according to their geographical 







Sassicaia Price: Rs 14,900 
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Ornellaia Price: Rs 12,900 


NOR iUn sSNA AN SOURISH BHATTACHARYYA 


The Tuscan Seduction 


regions of origin and winemakers are not allowed 
to plant grape varieties that are not statutorily 
specified for a region. At the top of this hierarchy 
are Denominazione di Origine Controllata e 
Garantita (DOCG) wines, but then, much of Chianti 
(that is, half of Tuscany) falls in this category. 

A DOCG wine—you can recognise it by the 
pink sticker on the neck of the bottle—does not 
have to be a topper. Nor does a Denominazione di 
Origine Controllata (DOC) wine—you'll find it 
with a light green sticker—which is next in the 
pecking order, have to be the second-best. Both 
Ornellaia and Sassicaia figure in neither category 
—in the Italian wine caste system, they figure in 
the third rung, known by the initials IGT, or 
Indicazione Geografica (they started out as the shu- 
dras, being ranked among the table wines of the 
country)—but they are undoubtedly the world's 
most celebrated wines. The Super Tuscans, who're 
on the sidelines of the caste system, are the su- 
perheroes—the Pandavas of the Italian wine world. 

Let me end with a note of caution. The man- 
ager of a much-hyped North Indian restaurant 
had boasted to me about money he made by sell- 
ing Tignanello. Now, if there's a wine | wouldn't 
recommend with a barra kebab, it's the Tignanello. 
Super Tuscans are complex wines whose tannins 
don't agree with our spices. Have them with a 
lamb rack cooked in red wine or even vegetarian 
lasagna, but not with our kebabs. And remember, 
if you order a Super Tuscan, alert the restaurant in 
advance, because it will require decanting for an 
hour. Having a Super Tuscan straight from the 
bottle is like drowning your money. Even if you 
have lots of it, it's not a good idea. 

Sourish Bhattacharyya is 
Executive Editor, Mail Today 





Tignanello Price: Rs 11,900 


Courtesy of Orient Express, Taj Palace, New Delhi 





A little bit of sinning is just fine. But how much is too 
much? Let the experts tell you. ANUMEHA CHATURVEDI 


e all know that too much of 
smoking, alcohol and caf- 
feine is bad for health and 


could spell disaster in the long run. So, 
why in the world do we give in? Well, 
no we aren't trying to preach but simply 
tell you just how much is too much and 
when you should start getting worried. 


Kick That Butt 


Smoking is lethal and, more often than 
not, could prove life threatening. 
"Certain areas of your brain have ad- 
dictive nicotine receptors that appear 
as and when you smoke. Clearly, 
there's not a single ingredient in the 
stick that makes it fit for human con- 
sumption," says Dr Vikram Sarbhai, 
MD, DNB, Senior Consultant in respira- 
tory medicine, critical care and sleep 
medicine, at Max Super Specialty 
Hospital, Delhi. But a few cigs now and 
then, can't hurt right? You couldn't be 
more wrong. The American Cancer 
Society says that smoking between one 
and four cigarettes a day can have seri- 
ous effects on your health. "You can 
probably get away with a cigarette 


every few months, but why take the 
chance?" says Dr Vikram. Even second- 
hand smoke could prove to be lethal 
over time, so just put the pack down 
and seek help if already addicted. 
You're better off without it. Trust us. 


High-spirited 

So you like to enjoy life, sit back and re- 
lax with a drink? Nothing wrong in 

it really. A few mugs of beer once in a 
while is not too dangerous but a regular 
drinking habit could lead to trouble. So, 
just how much can you take 

before your liver starts begging you to 
stop? "Addictions like alcohol are called 
negative stress coping mechanisms. They 
come with changing lifestyles and are 
part of a person's behavioural pattern. 
But one can safely get away by drinking 
three-to-four pegs a week," says Dr 
Rachna Khanna Singh, BHMS, PPHC, RCH 
(UK), Holistic Consultant and Lifestyle 
Expert at Artemis Hospital. The general 
consensus is that moderate drinking is 
probably a safe and acceptable vice. Not 
a definitive answer, but, nevertheless, a 
comforting thought we hope. 
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A Lot Can Happen 
Over Coffee 

Most of us can't do without our daily 
dose of coffee. And it's not just coffee 
Be it sweets, snacks or soft drinks, most 
things these days come laced with caf 
feine. Your doctor's probably at you 
already, telling you to watch your 
caffeine intake. Why? An overdose of 
caffeine can trigger restlessness, nerv 
ousness and insomnia, besides, gastroin- 
testinal disturbances, muscle twitching, 
irritability and irregular or rapid heart 
beats. Phew! Need we say more? 

" Just like alcohol—tea and coffee 
are substances to be taken in moderate 
quantities. Two cups of tea per day or a 
cup of coffee is certainly permissible,” 
says Dr Singh. 


Sleep Deprivation 

This is something that's really not in 
your hands. Or so you'd like to think 
Deadlines and last-minute presentations 
can surely turn one into a nocturnal 
creature and make you feel that there's 
little you can do to combat it. “Sleep 
deprivation is a chronic fatigue syn 
drome with both physical and mental 
repercussions like headaches, gastric 
upsets, confusion and irritability," says 
Dr Singh. An acceptable vice provided 
you get five-to-six hours of sleep, and 
promise to catch up on it over the 
weekend. Sleep like a log if you can 

for a good 12 hours at a stretch 





RA destinations in 


"CHINA 
BEACH 


— VIETNAM. 


^ 


| 


WHERE: China Beach, on Vietnam's cen- 
tral coast near Da Nang, is 30-km long 
and has’ numerous resorts and r u- 
rants, especially . around Bài Non NUOC. + 


* 
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AS any SR Cy jou will d.a 


WHAT TO DO: The most famous part of ~ 


China Beach-is known locally as Bai  . 
Tam My Khe. Here, you carrsee fisher- 
men paddle out through its breaking 
waves in flimsy wicker coracles and - 
then, after fishing, surf right back in 
again. China Beach is one of the most 


pristine beaches in Vietnam. The end- _ 
less white sand of China Beach, where 


US troops landed during the '70s, are 
also a rgust-see for those 
interested in history. 


-> 


x 





The-main beach is around the famous 
Non Nuoc Resort hotel but some locals 
argue that the real China Beach is at 
My Khe Beach about 5 km north of ~ 
the hotel. Both, in any case, are very 
close to the tourist attraction of 
Marble Mountains. 


E. m 


HOW TO GET THERE: Flyto Danang 


Intétnational Airport, just a 25- - 
minute drive from the beach. Several 


daily flights arrive here from Hanoi of” 


= 





Ho Chi Minh City, as well-as . 
from Bangkok and Singapore. - 
Thai and Singapore Airlines 
will be the best bet for 


- 


Indians. f I 


WHERE TO STAY: i 
Furama Resort Danang 


UX 
WEBSITE: = 
WWW füramavietnam,com 


cótr^ns 10,000 per night for 
a couple (approx.) 


- 
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| «X BENTOTA 


SRI LANKA 


WHERE: Located barely 60 km 
south of Colombo, Bentota boasts 
pristine clear beaches. The Indian 
Ocean caresses this coast of 
granite headlands that surfers 
have always loved. It's not quite 
unknown and it offers a choice of 
four and five-star resorts to stay in. 


WHAT TO DO: If you want to arrive 
here in style, take the sea plane to 
Bentota River from the Colombo 
airport. The wide and sandy 
beach has calm, warm waters and 
swimming in most parts is pretty 
safe. One can also go in for deep 
sea fishing and diving. On the 
Bentota River you may try water 
skiing, wind surfing or take a 

lazy boat ride up stream and 
through the mangroves. Watch 
out for the water monitors, 
crocodiles and the kingfishers. But 
don't worry, water sports operate 
at the salt water mouth of the 
river and the crocs reside up- 
stream in the fresh water. The 
beaches are also home to the 
giant sea turtles. Visit the 
hatchery at Kosgoda which 

has prepared, 








protected beds of sand for the 
eggs, laid annually, and large 
tanks to view the young before 
they are returned to the sea. If 
you are a party animal and like 


disco, bongos or live reggae, ther 
this is also the place for you 


HOW TO GET THERE: A host of 
international airlines flies from al 
the metros to Colombo 

Bentota is just 60 km away 


WHERE TO STAY: [aj Exotica 


WEBSITE: 
exotica.bentota@tajhotels.com 


COST: Rs 10,000 for a couple per 
night (approx.) 











RIAU ARCHIPELAGO 


INDONESIA 


WHERE: The archipelago located just south 
of Singapore has more than 3,000 islands. 
Choose where you want to go. 


WHAT TO DO: If underwater history is what 
you're seeking, then pick diving sites closer 
to the Singapore coast and you will find 
Bugis skiffs, Dutch East Indies galleons 
and WW-Il crafts sunk by the Japanese. 
The wrecks are usually in shallow waters 
and you can rent a boat and mark your 
own itinerary. For a lush landscape of 
corals, stick nearer to Bintan, which is also 
more traveller-savvy with its beach life. 


HOW TO GET THERE: High-speed ferry 
services exist to the archipelago from 
Singapore. Singapore Airlines flies 
out of all Indian metros. 


WHERE TO STAY: Bintan Lagoon Resorts 


WEBSITE: www.bintanlagoon.com 
COST: Rs 15,000 upwards 
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< — CHINA 


Le at 
PA yaLone pay 


WHERE: Located just 20 km away 
from Sanya, this is a pristine beach 
destination that few Indians have 
explored on their visits to China. 


WHAT TO DO: Hainan is where 
even mainland Chinese come to 
chill out, without really feeling 
they are away from home. Yalong 
Bay's broad white beaches are 
better than many in Hawaii. This 
place is definitely worth a visit. 
Diving, paragliding, going on fish- 
ing trips and enjoying the stillness 
of the place in the evenings are 
some experiences you will not 
forget in a hurry here. 

Yalong Bay is not full of virgin 
beaches nor is it an "undiscov- 
ered" place so to speak, but given 
that this is potentially Sanya's eco- 
nomic future, it seems that many 
of the lessons of other tourist re- 


sort failures have been learnt here. 


Staying here is not a problem 
at all. All Yalong Bay hotels are 
some distance from Sanya and the 
tourist attractions to the west of 
the city but a lot nearer the 
eastern attractions, including the 


Lingshui and Xinglong areas. 


HOW TO GET THERE: Fly to Beijing or 
Shanghai and take a domestic 
flight to Sanya. 


WHERE TO STAY: Yalong Bay 
Mangrove Tree Resort 
WEBSITE: 


www.mangrovetreeresort.com 
COST: Rs 10,000 per night for 
a couple 








SURIN ISLANDS 


THAILAND 


WHERE: This remote, wild chain of five 
islands is located about 160 km north of 
Phuket near the Burmese border on the 
Andaman Sea. 


WHAT TO DO: The Surins are best 
known for their abundance of large 
marine life, including leopard sharks 
and manta rays, usually explored on 
dive trips. The most famous site is 
Richelieu Rock for near-quaranteed 
sightings of whale sharks. Blanketed 
with jungle vegetation, the islands' 
interiors are also great for hiking. 
There are five islands in all, but the 
two most popular are—Ko Surin Neua 
(north island) and Ko Surin Tai (south 
island). Surin islands are a series of 
jungle-covered granite outcrops that 
are ringed with coral reefs to a depth 
of 25-30 metres. These islands were 
designated as a national park in 1981, 


-— " — 





and are famous for excellent 
diving and sport fishing. 

Diving cruises to the Surin 
Islands usually include diving at 
the Richelieu Rock. If you are on a 
cruise, stop at Ko Bon and Ko Tachai, 
both of which offer good opportuni- 
ties to see leopard sharks and 
manta rays. 


HOW TO GET THERE: Thai Airways flies 
from all Indian metros to Bangkok. 
You can fly from Bangkok to Phuket 
and then take a luxury cab, which 
takes about three hours to reach the 
Surin Islands. 


WHERE TO STAY: Bor Saen Villa & Spa in 
Phang Nga, 60 km from Surin Islands 
and 40 minutes drive from Phuket. 
WEBSITE: www.borsaenvilla.com 
COST: Rs 15,000 upwards 








MALAYSIA 
WHERE: 5ituated o! 
the East Coast of 
MALAYSIA Malaysia on the 
DUNGUN Şi uth ( hina Sea 


Dungun has been a 
well-quarded secret 
Not too many 
tourists KNOW about 
these beaches surrounded by forests 


WHAT TO DO: Here Macaque monkeys 
swing through a tree canopy that 
borders the South China Sea 
Beyond the trees, Dungun Is ar 


empty swoop of beach —one of 
Malaysia's least-exploited shores 
Offshore is Tenggol Island, part of 


Terengganu Marine Park, where y: 
can snorkel and scuba dive amid 
clear waters alive with turtles, 
grouper, wrasse and jacks 


HOW TO GET THERE: Dungun 1S a SP 
hour drive from both Kuala Lumpu 
and Singapore. Luxury tax! service: 
operate to and trom Dungun 


WHERE TO STAY: Tanjong Jara Reson 
WEBSITE: 
www.tanjongjararesort.com 

COST: Rs 10,000 upwards 
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Travel Gear 


DEEPTI KHANNA BOSE 


orget designer handbags— 

luxury travel luggage is 

what the world is talking 
about. The best suitcases are 
both durable and handsome. 
Shopping for luggage isn't really 
exciting at times, but it sure 
makes sense to get the right 
bag for your trip. Whether it's 
for a short trip or a long 
vacation, here's what you 
should be looking to buy. 


The Trio range from Fendi is perfect as a set, as well as for separate usage. The 
semi-soft trolley (41) is perfect for three-to-four sets of clothing, a pair of shoes, 
slippers and toiletries. The matching laptop Dag (#2) packs in not just your connect 
to the world and its accompaniments, but also has room for a few shirts, making it 
the perfect piece of luggage for a two-day trip. The soft Zucca Print Fendi (#3). aptly 
named The 24H Bag, is just that—perfect either for a day trip or as a part of the set 
to keep those shirts and jackets of yours crease-free 
FENDI LUGGAGE AVAILABLE AT: Fendi, Taj Mahal Palace & Towers, Colaba. Mumbai 


Price: Rs 60,000-3 lakh 





1. The semi-soft monoarammed 
Pegasus from Louis Vuitton is a timeles 
classic that has been the smart and 
stylish travellers’ companion thi 
the ages. Whether you're going awa 
for a week or a weekend, it would b 
sacrilege to leave this beautiful p 
luggage behind 
2. The sophisticated LV Keepall belong: 
to the Multicolor Collection, desianed 
by Takashi Murakami, who combined 
23 funky colours with natural cowhide 
trim and golden metal hardware for 
magnificent effect. Perfect for an over- 
night trip, this bag has a rather large 
fan-following among women 
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Louis Vuitton, 

Taj Mahal Palace & Towers, Colab 
Louis Vuitton, The Oberoi, Dr Zakir ! 
Road, New Delhi; and 

Louis Vuitton, UB City, Banaa 


Price: Rs 60,000 onwards 





The Kipling Travel Collection is a fu- 
sion of practical and functional features 


with modern casual styles and colours. No ~ 
. d 
matter where you are going—a long ' 


trip, a quick overnight stay or an outdoor 
vacation, Kipling has just the right travel 
bag for you. 

Both the Scoot (#1) and the Hudson 
(#2) are semi-soft, made of nylon and 
water-resistant. They make the perfect 
travelling companions as they are light- 
weight, have many compartments and 
are good for packing in anything from 
two-to-five days worth of travel essentials. 
KIPLING LUGGAGE AVAILABLE AT: 

Kipling 1/2/3 Khar Poonam Coop. Society, Opp 
Ghanasingh Jewellers, Linking Road Khar (W), 
Mumbai: 

Kipling, C-13, Galleria Leela, Leela Palace, 
Airport Road, Bangalore; and 

Kipling, UGF-18, West Gate Mall, Shivaji Palace, 
District Centre Shopping Mall, Raja Garden, 
New Delhi 

Price: Rs 7,000-10,000 





What makes a truly great 
soul song? A little bit of 
rhythm and blues, a great 
deal of spunk and a voice 
that melts your heart. 
This fortnight, we look at 
some British women who 
are tapping into that rich 
source of black soul 

music and coming 
up with pretty 
amazing moves. 
BIBEK 
BHATTACHARYA 









. very different kind. No 


t 
\ 
A 


the UK charts, you 

would probably be 
forgiven for thinking 
that this is the '60s and 
that the new number 
ones are by Aretha 
Franklin, Diana Ross and 
Nina Simone. But then 
you hear the very British 
accents of the chart top- 
pers, and realise that 
what you're listening to 
is blue-eyed soul of a 


| f you were to look at 


Amy Winehouse 


term has been coined 

yet, but the phrase 

“Soul Sisters” is being 
bandied about quite fre- 
quently. Cori 

So, let's begin at 
the beginning, circa 2003, when a 
little-known white girl called Joss 
Stone from Kent stormed the 
charts with the multi-platinum 

winning The Soul Sessions. It was 
a mix of '70s funk grooves, wah- 
wah guitars, and brilliant covers of 
gy vintage soul songs. So good were 

they that it seemed impossible that 

they'd come from a 16-year-old. Next 
year, she followed it up with an even 
bigger hit, Mind, Body and Soul—this 
time mostly originals. After this flurry 
of albums, she returned with the even 
more commercial sound of Introducing 
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Joss Stone 





Joss Stone in 2007. In the 
intervening years, her suc- 
cess had a huge impact 
back in the UK. In the 
three years between 2004 
and 2007, a soul explosion 
shook the country, with 
smart soulful women com- 
ing out of the woodwork. 

The first of the sensa- 
tions was Corinne Bailey 
Rae, a 27-year-old singer- 
songwriter from Leeds. 
Hitting #1 with her epony- 
mous debut album in 
2006, she signalled a 
move away from such 
"girl-bands" as The 
j Sugababes and Girls 

Aloud with her wry slice- 

of-life songs. Voted the 
breakthrough artiste of 2006, she is a 
fantastic writer and singer. Since then, 
her star has been on the ascendancy, 
with a Grammy win this year for her 
guest vocals on Herbie Hancock's 
River: The Joni Letters. 

An even bigger hit that year was 
Lily Allen, a smart, mouthy girl with a 
pronounced London accent singing 
sassy songs which were a mix of soul, 
hip hop and pure attitude. Trained to 
be a horticulturist, music was a massive 
left turn, but her debut album Alright 
Still went through the roof powered 
by chart-scorching songs like LDN and 


Smile. She was a MySpace phenom- 
enon, garnering enough fans 
online to make her album a hit. 
Sweeping away the BRIT and NME 
Awards, Alright, Still even earned a 
nomination in this year's Grammy 
Awards for Best Alternative Album. 
The biggest phenomenon of the 


lot has got to be Amy Winehouse. 


She recorded an album of jazzy 
originals called Frank in 2003 which 
got her attention and not much 
else. Changing tracks three years 
later, she released the retro-soul of 
Back to Black at the tail-end of 


ADELE-19 


2006. She made all of UK to swing 
along to her single Rehab look like 
child's play. Blessed with a gor- 
geous "old-soul" voice and mining 
the classic sounds of Motown, she 
has since become a fixture on the 
nation's consciousness as much for 
her rocket-powered songs as for 
her out-of-control behaviour. 

And so now we fast forward 
to 2008 and take a look at two 
soul singers who are ruling the 
roost in the UK with #1 albums 
and sparking debate about a 
soul revival in the country. 


. m 





She's being called many things, ranging from the new Amy Winehouse to 
the new Kate Nash. But unlike Winehouse, she does not seem overtly 
fond of alcohol and tattoo ink. At the heart of the hype surrounding the 
new "It" Girl is a singer with a remarkable voice and a songwriter with an 
astute sense of melody and emotional depth. Born and bred in London, 
her influences are impeccable. Listen to her voice, and names like Roberta 
Flack and Erykah Badu come to mind. Her debut album 19 topped the 
charts in February and took everybody by surprise. Adele's songs beg a 


second listen. Not only does a song like Hometown Glory—a loving paean 


to London—showcase her impeccable voice, but also highlight how great 
her songs sound when paired with just a guitar or a piano. 
Check out: http://www.myspace.com/adelelondon 


Download this: Hometown Glory 


DUFFY-ROCKFERRY 

With a few alterations, current chart- 
topper (March 9) Duffy's story might be 
the same as that of Adele or Lily Allen, 
but the deviations are crucial. Aimee 
Ann Duffy is Welsh for starters. And if 
Amy Winehouse is influenced by 
Motown, then Duffy's musical predeces- 
sors would be '60s girl bands like The 
Ronettes and The Crystals and perhaps 
even a smattering of that other ‘60s 
icon Lulu. But the greatest of Duffy's 
gifts has to be her voice. Growing up in 
a remote north Wales seaside village, 
she didn’t get much exposure to differ- 
ent styles of music. However, she did 
aspire to become a musician. For a 23- 
year-old, she has put in many years of 
grind, working as a waitress (among 
other odd-jobs) and singing on other 
people’s albums. From getting recogni- 
tion in 2007 to top of the pops is quite a 
journey, but she has the talent to back 
it up. Listen to her current single Mercy 
and it reveals the goods she’s got—an 
excellent set of musicians, a producer of 


the calibre of Bernard Butler, a great 
swinging sound that begs you to dance 
and lyrics veering between a ballsy 
sneer and an eye for social melodrama. 
Check out: 
http://www.myspace.com/duffymyspace 
Download this: Mercy 
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DVD Review 


HALLOWEEN 


Halloween (1978) 

The mother of all slasher films 
(horror films). Though many con- 
tend that Alfred Hitchcock's 
Psycho was the first, this John 
Carpenter murder-fest truly 
brought home our fear of dark 
corners and what might lurk 
there. As with most films in this 
genre, the plot itself is razor-thin 
and if you're looking for character 
development, you're better off 
looking elsewhere. At its core, it is 
the story of a psychopathic killer 
who emerges from his decade- 
long schizophrenia to go on a 
murderous rampage. On the 
other hand, it is also a deft cre- 
ation of the "monster-in-a-mask", 
which has since been used in 
countless other films. Many of the 
slasher films that followed hiked 
the gore fest and cut down on the 
suspense, but Halloween balances 
the two ingredients quite bril- 
liantly. Though not as successful as 
Its successors, Halloween has influ- 
enced more horror movies than 
any other film in that genre. 
Starz/Anchor Bay 

PRICE: Rs 1,199 
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They were warned... They are doomed 
And on Friday the 13th, nothing will save them 


FRIDAY THE (27% 


Friday the 13th (1980) 

The most popular slasher film ever. 
After noting Halloween’s success, 
director Sean S. Cunningham decided 
to make a slash-fest to top everything 
that had been done before. Although 
not as nuanced as Halloween, Friday 
the 13th managed to scare viewers 
pretty well. The story is set in a summer 
camp around a large lake that is 
apparently cursed. Till very late in the 
movie, the killer's identity is not known. 
And even when one of the survivors 
comes face to face with the totally 
unexpected killer, viewers are left 
wondering whether there is one 
murderer or two. In the end, it doesn't 
really matter. What does is the number 
of times it makes you jump out of your 
chair, which is a lot. Of course, the 
movie went on to become a smash hit, 
spawning 11 sequels and spurring 
countless tributes. There's a remake 





being directed as you read this. Be afraid. 


Paramount 
PRICE: Rs 399 


What makes a good horror movie? No one really knows, 
although many books have been filled trying to explain the vis- 
ceral kick that's inherent in a truly good horror movie. This fort- 
night, we step back and review three classics which have been 
re-released as DVDs in recent months. BIBEK BHATTACHARYA 


A Nightmare on Elm 
Street (1984) 

This classic concluded the triptych of 
genre-defining horror movies. By 
the time maverick horrormeister 
Wes Craven began filming the 
movie, slasher films had turned into 
big business in Hollywood. And so, it 


NANCY DOESN'T WAKE UP SCREAMING 


HE WONT WAKE UP AT AL! 





was only a matter of time before the 
genre went looking for a uniquely 
supernatural villain. Welcome then, 
the nightmare Freddy Krueger, the 
ghost of a serial killer. Since its 
theatrical release, A Nightmare on 
Elm Street has been awarded various 
distinguished honours. In 2003, the 
American Film Institute awarded the 
film's villain Freddy Krueger a place, 
at #40, on the list of AFI's 100 Years... 
100 Heroes and Villains. 

New Line Home Video 

PRICE: Rs 799 








. 5Year 60 3000 20 | 2400 adidas gear worth Rs. 4177/- 


adidas Gym Jacket, adidas Gym 
Bag, adidas Sipper, adidas Cap and 
adidas Socks (MRP Rs. 4177). 
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| Please start my subscription to MEN'S HEALTH for the term | have indicated below. 
5 Year Term Price (60 Issues]: Rs. 3000. You pay: Rs. 2400. You save: 20%. Plus you get an adidas Gym Jacket, Gym Bag, Sipper, Cap and Socks worth Rs. 4177 as your assured gifts 


Gym Jacket size [tick one] - S M L XL 
3 Year Term Price (36 Issues]: Rs. 1800. You pay: Rs. 1530. You save: 15%. Plus you get an adidas Gym Bag, Sipper and Cap worth Rs. 1398 as your assured gifts 
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Quick Reads 


American Pop Culture Revisited 


A magnum opus that explores the journey of the American people from the time of the Red 
Indians to the present—this is a great read for those interested in countries and their history. 


DHIMAN CHATTOPADHYAY 


t's Monopoly and Mickey Mouse—but it's also Barbed 

Wire and the Can Opener. It's the Declaration of 
Independence—but it's also Barbie and the Playboy 
Centerfold—Alfred E. Neuman and Muhammad Ali— 
Dr Spock and Dr Strangeglove—the Edsel and the 
landing on the moon! 

Iconic America celebrates the snap, crackle and 
pop of American popular culture 
with a stunning juxtaposition of 

f | over 400 iconic and iconoclastic 

\ | images chosen from unique 
melting pot of the American 
experience. 
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The Corniest Country 
Archaeological digs in New 
Mexico discovered the old- 
est popped kernels of pop- 
corn ever found, proving that 
North American Indians were popping corn 
5,600 years ago. How American can a food get? 
And nothing is more American than watching a 
good movie while munching popcorn sprinkled with 
salt and dripping with butter. Popcorn has been 
served in cinemas since 1912. 


Victory Day 

This enduring photo of a sailor kissing a nurse in 

New York's Times Square on August 15, 1945, cele- 

brated V-J Day (Victory over Japan Day), the 
joyous end of World War Il. This 

| Alfred Eisenstaedt photo ap- 









stantly becoming the iconic image 
that symbolised the relief and 


pure joy of that first day of peace after the end of a 
morally great but terrible war. 


The Golden Statue 
The Oscar, the most famous and sought-after award 
in American popular culture, was designed in 1928 
by architect and set designer Cedric Gibbons; a 
gold-plated robot rising out of a film reel can, a 
quintessential American Machine Age design. The 
statuette got its name from a librarian at the 
Academy of Motion Picture Arts and Sciences, who 
called it Oscar because it reminded her of her uncle 
Oscar. After a few years of staff members jokingly re- 
ferring to the award as 
"Oscar", the name stuck, 
and was officially adopted 
by the Academy in 1939. As 
to the historical correctness 
o* the awards, unbelievably, 
the superb actor Cary Grant 
never received one. 
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It's in the Jeans 

Since the early 19605, 
Americans have been 
brought up wearing the 
clean-cut Ivy League look; 
comfortable, casual, simple 
yet elegant blazers and 
sweaters from the college 
campus, chinos and denims 
from the blue-collar workforce—the essence of 
American sportswear and the foundation of our 
popular style. Americans with style and taste wore a 
T-shirt with a pair of jeans, socks and tennis sneak- 
ers and looked cool. 





Excerpted from Iconic America: A Roller-Coaster Ride Through 
The Eye-Popping Panorama Of American Pop Culture 

By Tommy Hilfiger with George Lois: Rs 2,400; Pp 335 

(With permission from Universe Publishing) 
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TEEZONE PRABHDEV SINGH 


The Career Corporate Golfers 





We now have a 
new breed of 
golfers called 

"career 
corporate 
golfers". These 
guys stay on the 
lookout for 
tournaments 
and they don't 
have to look too 
hard judging by 
the growing 
popularity of 
such events. 


amiliarity breeds comfort. You play the 
same fourball every week—you know 
what to expect. A few tops, some duffs, 
and an occasional straight ball. It's not 
like Mr Fancy Pants, who you love to bury 
in the bunker, would have transformed his game 
from last week. 

The chances of him turning from a chronic slicer 
to one who hits everything down the middle and 
drops 20-footers regularly, are fairly remote. In 
golf, there are no shortcuts. Burning the midnight 
oil means that if you have an oil sheikh as a buddy 
and he is of a generous disposition, the man will 
come in very handy. Basically, there are no overnight 
surprises. You win some, lose some, have a few 
drinks and go home happy. 

Now, occasionally, you get the chance to play 
at a corporate event. Here, the organiser/sponsor 
looks to bring together a group of golfers for 
various reasons, ranging from networking and 
business development to publicity. This is a much 
sought-after format in our country and a lot of it 
has to do with the presents the golfers come 
away with. It's like Christmas through the year. You 
get to the golf course in the morning and are 
immediately led to the fattening up section. 
Between mouthfuls of eggs and sausages, a pretty 
young girl will thrust a bagful of T-shirts and golf 
accessories at you. It happens to be your day and 
on the designated hole, you manage to hit one re- 
ally close to the flag. Your reward: some more free- 
bies. More of the same if you hit one long and it 
stays on the fairway. 

After the round, the bar is thrown open and 
you are once again fed, this time by the pool- 
side. Then comes the eagerly awaited prize giving. 
Tickets to exotic and faraway places, and stays in 
five-star luxury, are given away these days. Club 
golfers now actually have an incentive. Visit the 
practice range frequently enough and you could be 
winging your way to a new destination for golf. 
Some of the prizes come in pairs, like tickets for 
two. Your wife can tag along, though I'm not 





too sure if that's a good idea 

In fact, we now have a new breed of golfers 
called the "career corporate golfers". These quys 
stay on the lookout for tournaments and they 
don't have to look too hard judging by the grow 
ing popularity of such events. Some try to take 
their fourballs with them. Nothing like being in 
your comfort zone when fighting for a first-class 
ticket to London and back. 


In full swing: There's something new on the greens 


TIP | TRIED: Here's a scene: You're on the par-five 
18th at the DLF Golf & Country Club during one of 
these corporate dos and if you muscle it past 
everybody else, a box of Pro Vs is your reward. The 
temptation forces you to swing hard and fast and 
instead of the golf ball going anywhere, you al 
most knock yourself over. This is where Fred 
Couples comes in. At age 48, he averages 300 
yards off the tee and he does that by swinging 
loose and picking up speed at the right time 
which is when he makes contact with the golf 
ball. The takeaway and the transition at the top 
the swing are smooth and slow. His coach Butc! 
Harmon calls this "effortless power" 


Prabhdev Singh is Editor, Golf Digest India 
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Raise your style quotient with some of the hottest new products Nautica-Spring 2008 
this summer. ANUMEHA CHATURVEDI AND TEJASWI RATHORE Women's Sportswear 
Collection 


This season, Nautica has 
launched new fabrics with 
bolder colours that will have 
you shed those heavy winter 
layers and enjoy the comfort 
and style of classic, casual 
sportswear. The Nautica 
women's collection is stylish and 
easily transitions from weekend 


Sunglasses from Jimmy Choo 

Jimmy Choo introduces its first ever sunglasses collection for 
Spring/Summer ‘08. The collection comprises a range of glamorous, 
sophisticated styles. The tactile finishes, bold colour combinations and 
signature Jimmy Choo detailing add to the iconic appeal of the designs. 
PRICE: On request 


AVAILABLE AT: , 
The Galleria to work. The colour palette is 
Hilton “i grounded in neutrals with 
yee i complimentary feminine shades 


of pink and periwinkle and also 
integrates the brand's iconic 
colours such as navy blue, red, 
orange, white and yellow. 
PRICE: Rs 1,300 onwards 
AVAILABLE AT: Nautica stores 
across the country 
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Spring/Summer Collection from Sisley 

Sisley plays with the Zodiac group's elements in its collection for 
Spring/summer to bring you outfits inspired by colours of the earth, 
textured fabrics and sunset accents. Women can choose from a 
wide variety of figure-hugging dresses, shorts, pedal pushers and 
fluid knitwear, while the men can take their pick from casual outfits 
teamed with jacket-style barracudas and even pinstripe suits. 

PRICE: Rs 599-8,999 

AVAILABLE AT: Sisley stores at Banjara Hills, Hyderabad; South 
Extension Part |, Greater Kailash, Vasant Vihar, New Delhi; and at 
Oasis Mall, Koramangala, Bangalore 





The Falls of Four Seasons 
Yosemite National Park of USA 


$ 


Located on the western side of the 
Sierra Nevada Mountains some 
considerable distance east of San 
Francisco, covering area of 1,189 square 
miles, is the breathtaking Four Season 
Falls, called the Yosemite falls 





No single feature has contributed more 
to the wide. This noble fall has far the 
richest, as well as the most powerful voice 
of all the falls of the Valley. The beauty and 
power of this waterfall—the world's fifth 
tallest—are unrivaled in the United States 
and its allure spans the globe. No matter 
what the season, Yosemite Falls inspires 
all who view it. 


Just like other components of nature 
Yosemite Falls is highly affected by the 
seasons. The waterfall is at its height in 
spring and early summer, when melting 
winter snow collected along the hia}! 
country path of Yosemite Creek forms a 
torrent of water that plunges over the cliffs 
into the Valley. The avalanche of water fills 
the rock basin with spray and consequent 
wind. Rainbows appear and disappear 
and the thundering sound of the Falls 
reverberates in the Valley and rattles 
windows at Yosemite Lodge. By late 
summer, Yosemite Falls becomes a mere 
trickle, and often dries up entirely by 
autumn when the nearby oaks, dogwoods 
and maple trees are awash in vibrant 
color. 


Its a must for all visitors to visit this 
breathtaking Yosemite Falls. To got to see 
it to believe it. 


Heena Akkhtar, all » T ; 


TravelPort Holidays. 





Email : holidays@travelport.ir 
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Residential Theatres from Mini 
Theatres 

No more battling your way through to the ticket 
counters of packed movie halls. Now, get a Mini 
Theatre designed and enjoy a theatre-like 
experience in the comfort of your home. The 
installation of these residential theatres involves 
the isolation of the “Listening Room” from 
external noise and vibrations. 

PRICE: Rs 12 lakh onwards 

AVAILABLE AT: Call 9810532948 


Spring/Summer 2008 Collection from Da Milano 

Da Milano has recently launched an elegant range of reptile print 
handbags as part of its Spring/Summer Collection ‘08. C: Informing to 
international fashion trends, these handbags are crafted with supple 
Italian leather embossed with snake and crocodile prints 

PRICE: Rs 3,995 onwards 

AVAILABLE AT: Da Milano stores in Delhi, Mumbai, Bangalore and Gurgaon 


Jura Single Malt by Whyte 

& Mackay 

Jura represents everything that Single 
Malt Scotch whisky stands for. Jura is 
as exclusive and unique as those who 
prefer to drink it. The range available 
is Jura 10-year Single Malt, Jura 
'Superstition'-Single Malt and 

Jura 16-year Single Malt. 

PRICE: Jura 10 - Rs 2,500 
Superstition - Rs 3,150 

Jura 16 - Rs 3,900 

(All prices ex-Delhi) 

AVAILABLE AT: Select liquor stores 

in metros 
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WINGS OF DESIRE 


ate last year, when Mukesh Ambani, the richest resident Indian, bought 

his wife Nita an Airbus A-319 corporate jet, the world sat up and took 

notice. At Rs 225 crore, the price tag of this "gift" had everyone gulping. 
A few months down the line as we sat down to finalise the cover package for 
this fortnight's BT More, we realised that dozens of corporate honchos do, in 
fact, own private jets in India—and their numbers are growing. 

Putting together the package involved extensive research and running 
around. While Principal Correspondents Tejaswi Rathore and Anumeha 
Chaturvedi spoke to representatives of different aircraft manufactures 
around the world to come up with a list of the best executive jets money can 
buy, Special Correspondent Rahul Sachitanand spent a few days tracking 
down people who owned microlights, spoke to those who offered training 
programmes and found out how to go about buying these small planes. 

Many high net-worth individuals are now opting for less demanding 
fractional ownership (or timeshare) schemes—where several people own a 
share in an aircraft. Principal Correspondent Deepti Khanna Bose met the men 
who run such timeshare clubs in India, where members can command an 
aircraft on demand. 

In our Style section, we tell you how to look really smart by letting 
Gucci do up your wardrobe. In the Travel section, we take you to Beijing, the 
venue of the 2008 Summer Olympics. And for those who love their food (and 
their spirits), check out the pieces on Irish whiskey and Greek food. Or if it's 
music that fills up your soul, read all about the amazing speakers we have 
featured this time in Tech Talk. Maybe you can listen to the coolest Indian 
rock bands (yes, we have a piece on them, too) on these state-of-the-art 
speakers. Happy reading. 
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Flying high 
Quite simply, these are the best 
executive jets money can buy. 


The Jet Setters' Club 

They own some of the best private jets you 
can imagine. Here's a look at the biggest 
names of India Inc. and their private fleets. 


A Home in the Skies 


Choppers Anyone? 





Making too many short trips on work? 
A helicopter is what you need. Here's a 
look some of the best models you can buy. 


Buy Yourself a Microlight 
Feel like flying? Go right ahead. 


A Share of the Pie 

Not everyone can afford a private jet. So, 
why not buy a timeshare and fly the aircraft 
of your choice every time you need to fly? 


The Perfect Wardrobe 
Gucci is stepping up its presence in India. 
Find out what's on offer. 


The Ultimate Sound 
The Wilson Benesch ACT speakers are 
worth every bit of their Rs 9,30,000 price tag. 


Let's Talk Detox 

Too busy to eat at regular intervals? 
Take our advice and get into the “ 
detox mode. And remember to 
thank us in a week's time. = 
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A Gourmet's Delight 
The next time you think exotic 
food, qo Greek. 





Dark Tempations 

Find out where you get 

the best chocolates in India and 
also who makes them. 


The Cup That Cheers 

Chill out over a cup of your favourite 
Darjeeling or flavoured ice tea at 
one of these swanky new tea bars. 


Whe(a)tting the Appetite 
Summer is just the right time to sit at 
the club bar and sip a chilled bottle 
of wheat beer. 


? As irish as it Gets 
Taste the finest Irish whiskey. But first 
know alittle bit more about them. 


A Wine for your Maharaja Mac 
Wine column by Sourish Bhattacharyya, 
Executive Editor, Mail Today 


Beijing Beckons 

In a few months there will be a million 
tourists in Beijing watching the 
Olympic Games. Beat the rush and 
head to this ancient city now. 
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The Great Indian Rock 
Indian rock bands are still evolving. 
Here we feature four of the best. 


An Automatic Choice? 
Column by Yogendra Pratap, Editor, 
Auto Bild India 


The Bad Boys 

There's something about the 
"glamour" and the guts associated 
with criminals that keep us riveted. 
We take a look at three new DVDs 
on gangsters, real and fictional. 


Memories of Another Day 
This fortnight we bring you two 
books which deal with ancient cities 
and talk about a time gone by. 


The Lure of the Green Jacket 
Golf column by Prabhdev Singh, 
Editor, Go/f Digest India 
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Some of the world's favourite brands 
are here this summer with new 
launches. Choose your own style. 
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Quite simply, these are the best executive jets money can buy. 


TEJASWI RATHORE AND ANUMEHA CHATURVEDI 


E oughing up Rs 200 crore to own a ‘flying palace’ 
may sound like a very big deal, but an increasing 
number of men and women around the world are 
making it look rather easy. India, too, has seen a 

$ spurt in the number of very important people 
who ¢ own private jets. Here’s a look at some of the best 
jets on offer, if money isn't an object. 


J-Boeing BBJ 

THE PRICE: Approximately $50 million (Rs 200 crore) 

WHY IT'S AMONG THE BEST: With three times the space of 
other long-range business jets, the Boeing Business Jet (BBJ) 
provides a luxurious expreince. Designed for corporate and 
VIP applications, the BBJ combines the size of the 737-700 
fuselage. It has a flying range of 6,200 nautical miles and a 
maximum speed of Mach 0.82 (i.e., 0.82 times the speed of 
sound in air at sea level). It can fly at 51,000 feet. 

The BBJ is flexible enough and customers can have a 
passenger seating area as well as an executive lounge, a 
private office and stateroom; whatever best suits their specific 
requirements. These planes can accomodate between eight 
and 47 passengers, depending on the configuration. 

WHO OWNS ONE: Graeme Hart, a businessman based in 
New Zealand 


—— 
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Airbus ACJ 


J- Airbus ACJ 

THE PRICE: Approximately $45 million (Rs 180 crore) 
WHY IT'S AMONG THE BEST: Airbus Corporate Jetliners can 
efficiently fly intercontinental routes. It has a maximum 
operating speed of Mach 0.82, a flying range of over 
6,000 nautical miles and can fly at 51,000 feet. 

The cabin layout can include executive suites, meeting 
rooms, a bedroom, a living room and bath. The ACJ 
provides seating for 19 passengers with 12 first-class seats. 
WHO OWNS ONE: Vijay Mallya, Chairman, UB Group 
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Embraer Phenom 
Lineage 1000 


--Embraer Phenom Lineage 1000 

THE PRICE: Approximately $40.95 million (Rs 164 crore) 
WHY IT'S AMONG THE BEST: The Embraer Lineage 1000 is 

a variant of the Embraer 190, and is positoned as a private 
jet. Manufactured by the Brazilian aerospace firm Embraer, 
the Lineage is planned to be an "ultra-large" business 

jet with comfortable seating for 19. The jet also boasts 

a lavish interior, divided into up to five sections, including 
an optional bedroom, washroom with running water, 

and a walk-in cargo area at the rear. With a speed of 0.65 
Mach, it has a range of over 5,000 nautical miles and 

can fly at 51,000 feet. 

WHO OWNS ONE: Falcon Aviation Services, Abu Dhabi 


+> Gulfstream V 

THE PRICE: Approximately $38 million (Rs 152 crore) 

WHY IT'S AMONG THE BEST: This ultra-long range jet 

is the the largest and latest development of the 

Gulfstream line of corporate transports, designed to 

fly intercontinental distances. With an astonishing non-stop 
range of 6,500 nautical miles, the Gulfstream V offers 
unparalleled performance at 51,000 feet. The Gulfstream can 
accommodate 12-15 passengers and comes equipped with a 
crew rest room, a business work station, a dining/ conference 
area with seating for four, a three seat couch that 

converts into a bed and five other reclining seat. It has 

a maximum speed of over 0.80 Mach. 

WHO OWNS ONE: Steve Jobs, CEO, Apple 





Bombardier 
Global Express 





++ Bombardier Global Express 

THE PRICE: Approximately $46 million (Rs 184 crore) 
WHY IT’S AMONG THE BEST: Flying at altitudes of up to 51,000 
feet (15,545 m), this high-performance aircraft has exceptional 
range: it can carry eight passengers and a crew of four across 
5,450-6,500 nautical miles at the speeds Mach 0.85 and Mach 
0.87. Superb, short-field capabilities allow it to opearte out of 
most challenging airfields, saving valuable executive hours and 
getting you even closer to your destination. From a well 
appointed stateroom with its own amenities, to the separate 
and generous main cabin, ample galley and dedicated crew 
rest area, the jet has it all. In addition to its long-range capa- 
bilities, the Global Express requires only eight hours to fly 
from Mumbai to Paris, making it without doubt, one of the 
fastest in the business. It can fly at over 51,000 feet 

WHO OWNS ONE: Steven Spielberg, a well-known filmmaker 





+» Dassault Falcon 7X 
THE PRICE: Approximately $35 million (Rs 140 crore) 


WHY IT'S AMONG THE BEST: The defining features of the Dassault 
7X are its high speed, innovative wings and the three-engine 
design. The Falcon 7X is designed to fly 5,950 nautical miles with 
eight passengers, plus a crew of four. The Mach 0.90 maximum 
operating speed will ensure you reach your destination quickly. 
It can fly at over 45,000 feet. 

WHO OWNS ONE: French Operator Unijet 


* All prices courtesy: AirTravelGenius.com 


bt more 
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: ‘ — TILLLLLLLS 
: WHO: Mukesh Ambani,CMD, Reliance Industries 
. THE TOY: Airbus A319 


THE PRICE: Rs 225 crore 


: +} The Wow Factor: Ambani's Airbus 319 is custom-fitted with an 
. office and a cabin with game consoles, music systems, satellite television and 
| wireless communications. The plane, which he gifted his wife Nita on her 





3 birthday, also has a master bedroom, a bathroom with a range of showers and 
: a bar with mood lighting. This A319 features Airbus’ common two crew glass 
| i : cockpit with sidestick controllers (first introduced on the A320). 
| WHO: Vijay Mallya, Chairman, UB Group 
They own some of the ^ «ov Airbus A319 
best private Jets you can : THE PRICE: Rs 225 crore 
a Ll F ; 
ima ine. Here sa look 7 -)-The Wow Factor: The A319 is one of 
at the biggest names : thesmaller members of Airbus’ highly suc- 
of India Inc. and their : cessful single-aisle airliner family. Mallya's 
e : A Airbus A319 can fly to London or the US 
private fleets. 3 with a single refuelling halt. Boasting of 
ANUMEHA CHATURVEDI : plush interiors, it has the capacity to seat 


24 people and has 6,000 cubic foot 
of living space. 





à : : Gulfstream G-V 
Classification: Large Cabin, Ultra Long Range 
WHO: Lakshmi Mittal, President and CEO, Arcelor Mittal 
THE TOY: Gulfstream G-V 
THE PRICE: Rs 200 crore 


-)-The Wow Factor: The steel baron 
uses his Gulfstream G550 to traverse 
three countries in a day. Gulfstream 
G550, regarded as the Rolls-Royce 
of private jets, can reach speeds of 
675 miles per hour, and can carry eight 
passengers. 
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Classification: Large Cabin, Long Range 


WHO: , Chairman, DLF Group 
THE TOY: Gulfstream IV 
THE PRICE: Rs 170 crore 


-The Wow Factor: The Gulfstream IV is a signifi- 
cantly improved, larger, longer range and advanced 
version of the earlier Gulfstream Il and Gulfstream III 
models. It offers long range luxury transport for up to 
14 passengers. The most noticeable improvement on 
the G-IV over the earlier Gulfstream models are the 
Rolls-Royce Tay turbofans, which significantly reduce 
fuel consumption and noise pollution 





ia 4. T. 


WHO: . . nun, Chairman, Punj Lloyd Group Gulfstream IV 
THE TOY: Gulfstream IV 
THE PRICE: Rs 170 crore 


+} The Wow Factor: Punj's Gulfstream IV has an aerodynami- 
cally and structurally improved wing with 30 per cent fewer parts. 
The aircraft has provisions for two beds. It also has an in-built 
shower and a luxury living room space—to make sure the journey 
is a relaxed one. No wonder, Punj always looks refreshed. 





WHO: 7 Chairman and CEO, 
Anil Dhirubhai Ambani Group 

THE TOY: Bombardier Global Express 
THE PRICE: Rs 200 crore 


The Wow Factor: The Global Express is the ultra long range 
business jet developed by Bombardier Aerospace. Bill Clinton and 
Steven Spielberg are among proud owners of such jets, as is 
Anil Ambani. The junior Ambani's Bombardier can fly over 5,950 
nautical miles. Bombardier's 14.73 m-long cabin boasts of a 
noise and vibration cancellation system, which makes it easier to 
hold meetings on board. Customised interior layouts include 
office, stateroom and a conference-style area. 


Bombardier Global Express 
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Canadair Challenger 604 





Falcon 2000 





Classification: . 
Super Mid-size 


WHO 

Chairman, Tata Group 
THE TOY: Falcon 2000 
THE PRICE: Rs 115 crore 


-)- The Wow Factor: An avid 
aviator, Ratan Tata pilots his own 
fleet of corporate jets that includes 
the Falcon 2000. A two-jet 
transcontinental aircraft, the Falcon 
2000, with its wide cabin, offers a 
high level of comfort. It's a top 
draw aircraft. 


b 
et 





WHO: 

Chairman, GMR Group 
THE TOY: Falcon 2000 
THE PRICE: Rs 115 crore 


The Wow Factor: G.M. Rao logs 
at least 100 hours every month flying 
the Delhi-Mumbai-Hyderabad route 
on his Falcon 2000. Two sets of pilots 
optimise the use of his aircraft. 

His Falcon 2000 has the same 
fuselage width as the Falcon 900B 
while the cabin is slightly shorter. He 
also holds meetings aboard his plane. 


WHO: 

CMD, Raymond 

THE TOY: Canadair Challenger 604 
THE PRICE: Rs 110 crore 


-}- The Wow Factor: International 
aircraft refurbisher Eric Roth is 
behind the beige and brown interiors 
of Singhania's Challenger and an 
18th century jamawar shawl of the 
tycoon's choice apparently served as 
the inspiration. Features include an 
advanced Collins ProLine IV EFIS 
avionics system with colour displays, 
and increased fuel tankage. 


“All prices are approximate & to the best of our knowledge 


Promotions 


Devotié 


men's jewelry & accessories 


launches 


THE EARL WOOD 
COLLECTION 


Here’s a piece of news that will bring much cheer 
to our male readers. Thia now 


has a brand new identity. 4 $ 
Thia is now Devotié. * * 

This marks the beginning of * * 
their foray in the international & * 
arena of men's jewelry and * $ 
accessories. Devotié continues (of A. 
to offer Thia's established line ag anb 
of men's steel jewelry, including 


Bracelets, Chains, Cufflinks, 
Rings, Ear-studs and Keychains. 
Devotié now launches its new | 
EARL WOOD COLLECTION...... 
stylish accessories handcrafted 
from the finest quality wood of | 
Hawaii. | 
Devotié's designer jewellery 
and accessories are made using the 
finest wood in a variety of combinations. Utilizing 
quality elements, they create lightweight, durable 
and unique pieces of wearable 
art. The pendants blend artistic 
combinations of exotic wood and 
pearl, styles and plating selections 
with fine craftsmanship. They offer 
premium quality at an outstanding 
value to their customers. The 
designs seem endless and the 
creativity amazing. 
Their eye for detail does not end 
with the product. With world-class 
packaging, and pre- and post- 
sales service that’s next to none, 
Devotié is an international style 
experience in steel. 
Enhance your style quotient 
and metallize with Devotie by 
visiting their ultra-chic studio 
at 2006, Panchratna, Opera 
house, Mumbai or call on (022) 
2364-0345 or 0-9820375755, 
Website: www.devotie.us. 
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Wings of Desire 


GUEST COLUMN 


eri Rocca, vehicle interior stylist 
C and consultant with Design Q, the 
well-known UK-based aerospace 
designing firm, tells you how to make 


the interiors of an aircraft resemble a 
home or a luxury hotel suite. 


The Look: | put myself in my client's 
shoes and look at the key things that in- 
fluence the journey, as well as the ele- 
ments in a house that can be incorpo- 
rated into the interior—almost like an 
extension of the home. The design must 
embrace technology, culture and some- 
thing of the eloquence of the execu- 
tive's profile and personality. 


The Materials Used: High-quality 
materials that are hand-crafted and 
custom-made are used to do up the in- 
teriors. Carpets are specially woven to fit 
into each aircraft and furniture with 
timber veneers is created (timber cannot 
be used in aircraft). All materials are 
fire-tested and crash-tested, and this 
can be a long and expensive process. 


The Subtle Touch: Small touches are 
just as important, as the owners' interests 
have to be kept in mind throughout 
the journey. Hidden glass holders, a se- 
cret library, seat warmers or massage 
tools embedded in the chairs are good 
examples—l've known some VIPs who 
have even requested a jacuzzi. 


12 BUSINESS TODA Y MAY 4 2008 











The Cost: Whether spending Rs 8 crore 
or Rs 80 crore (usually costs do not go 
beyond this, except in very rare cases), 
| believe in offering passengers exciting 
and innovative ideas that open up a 
wealth of possibilities. 





The author specialises in styling private 
VIP and commercial aircraft and has 
worked with Cathay Pacific, Lufthansa 
Technik and a host of high-networth 
individuals across Europe and the UAE 


*For more information, look up: 
www.designg.co.uk 
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Bell 430 


DHIMAN CHATTOPADHYAY 


Enstrom 480B, USA 
WHY: The Enstrom 480 was developed to provide an affordable, but 
competent, light turbine helicopter. The 480B series now flies in 
18 countries. This is a popular choice for a wide range of ap- 
plications, including personal transport, flight instruction, law 
enforcement, executive transport (charter), electronic news 
gathering and sightseeing. 

The 480B offers a lot of room, visibility, and more seating op- 
tions than some of its more expensive competitors. It starts with a 
wide open seating area, without any partitions between occupants 
to restrict movement or visibility. The seats provide each passenger with 

excellent leg and head room. 

The 480B accommodates up to five people, including the pilot. In addition to un- 
equalled horizontal visibility, two sets of chin windows and huge overhead win- 
dows combine to provide exceptional downward and overhead visibility. 

PRICE: Approximately $450,000 (Rs 1.8 crore) upwards 
LOOK UP: www.enstromhelicopter.com 













Bell 430, USA 

WHY: The Bell 430 has a spacious 
cabin, a full glass cockpit, hand- 
stitched leather seating, infrared 
sound system and wheeled landing 
gear. Up to five people can enjoy a 
luxury ride on these crafts. Most big 
businessmen in India who frequently 
travel short distances on work, prefer 
the Bell to other helicopters 

PRICE: $500,000 (Rs 2 crore) upwards 
LOOK UP: www.bellhelicopter.com 


Robinson R44 Raven, USA 


WHY: For those who expect 
excellence and appre 
ciate value, the R44 
Raven is a good 
choice. It is de- 
signed for high 
altitudes, fast 
speeds and luxuri- 
ous rides. It seats 
four people. Another 
major plus point is the 
reduced noise level. 
PRICE: Approximately $425,000 or 
Rs 1.7 crore (basic cost plus minimal 
optionals like air conditioning) 

LOOK UP: www.Ssacusa.com 
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Sikorsky 333, USA 

WHY: Flight performance, satety and 
easy maintainability make the 333 

a preferred choice for personal 
helicopter use. Passengers appreciate 
the smooth and comfortable ride, its 
low vibration levels ensure. This 
helicopter can seat up to four people 
PRICE: On request 

LOOK UP: www.sikorsky.com 
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 microlic 


'Ignt ANCA. ranu sactitanand 


W hen Captain Arvind 
U Àj Hh Sharma became the 
T first person in India to 
E 5 get a microlight pilot's 
A licence several years 
ago, few people had heard of the planes 
and even fewer had flown them. 
However, since then, microlights (or ul- 
tralights or trikes as they are variously 
called) have become a popular form of 
entertainment and leisure for a cross- 
section of people. Entrepreneurs, ranging 
from a textile exporter in Tirupur to an oil 
exploration multi-millionaire in Mumbai, 
have all bought into this nascent, yet 
fast-expanding segment. Part of the draw 
of microlights is that they require lesser 
training to fly and, of course, the craft 
itself costs a fraction of buying even the 
smallest fixed-wing aircraft. 
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What Is a Microlight? 

In India, a microlight is defined as a con- 
ventional two-seater plane, which weighs 
not less than 450 kg and is cleared for 
recreational flying and training by the 
Directorate General of Civil Aviation. 


How to Get Started 
Flying a microlight requires a separate li- 
cence called the PL(M) and it requires a 
minimum of 40 hours of flying and suc- 
cessful completion of one oral and three 
written multiple choice exams conducted 
by DGCA. In addition, candidates need to 
pass a medical test and undergo thor- 
ough police verification before they can 
get the green signal. 

Bangalore Aerosports, which oper- 
ates from the old airport in Mysore, has 
designed a 50-hour flying training pro- 








gramme to comply with the requirement 
of a minimum 40 hours of flying pre- 
scribed by DGCA. The training is con- 
ducted in three stages: dual instructional 
flying, solo flying and cross-country flying. 


Where to Go for Training 
This is the slightly tricky bit. Due to se- 
curity concerns and unavailability of sup- 
porting infrastructure, smaller towns 
such as Mysore, as well as smaller air- 
fields such as Jakkur in Bangalore (and 
Tambaram in Chennai) are used for train- 
ing. Delhi is off-limits due to security 
reasons and the Bombay Flying Club is 
shuttered, too, for a variety of reasons. 
There are just three or four licensed mi- 
crolight trainers, although there are 
around 40 pilots in India. 

So, here are a few places you could 





PHOTOGRAPHS BY DEEPAK G. PAWAR 


check out to earn your wings. 
Bangalore Aerosports 
Hangar No. 2 

Mysore Airport 

Contact: 0821-4287319 


Agni Aviation 

Hangar No. 2, Jakkur Aerodrome 
12th Kilometre 

Bellary Road 

Bangalore-560064 

Contact: 080-28560060 


The Cost Factor 

Earning your pilot's licence (microlights) 
will cost you about Rs 4 lakh. Then, 
buying a microlight will set you back Rs 
15-20 lakh. However, some places such 
as Bangalore Aerosports offer frac- 
tional ownership plans and pay-per- 
ride deals, too. Other centres such as 
Agni Aviation offer similar deals, so it 
may be a good idea to get a joyride 
first before signing on for a full training 
programme. 
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Albatross flying systems 





The Right Time to Train 

Given that most microlight wannabes 
are new to their planes and haven't been 
at the controls of an aircraft earlier, in- 
structors tend to be cautious with the 
weather. According to Capt. Arvind 
Sharma, who is also the Founder of Agni 
Aviation, October to March is climati- 
cally the best season to fly. In fact, Agni 
gets just a couple of fliers per day now, as 
winds and unseasonal rains make it dan- 
gerous to fly microlights. 


Buying a Microlight 

Due to stringent regulatory requirements, 
the three manufacturers of microlights 
in India (and Indus Aviation, a speciality 
aircraft seller in Bangalore) will not sell 
you such a plane over-the-counter. "We 
won't accept any payment from potential 
customers," says Javad Hassan, Founder, 
Albatross Flying Systems, one of these 
plane makers, "They need to get a security 
clearance, which takes six-to-eight 
months," he adds. 


FLYING NOTES 





Once you get a security clearance 
(to get a security clearance, you have 
to apply to the DGCA which then for 
wards it to the Home Ministry), you 
can approach one of the three man 
ufacturers and buy a microlight. While 
there are literally dozens of options 
overseas (including one powered 
by new-age lithium-lon batteries), 
in India, you're restricted to all 
metal planes and alloy frame and fab- 
ric craft. 

There are three manufacturers you 
can contact: 


Albatross Flying Systems 

No. 111/4, Kaveri Nagar 

Hormavu Agrahara Main Road Cross 
Horamavu P.O. 

Bangalore-560043 

Phone: 080-28444466 


Agni Aviation 
(See first column) 


Raja Hamsa Ultralights 

No. 40, Goshala Road, Mahadevapura, 
Bangalore-560048 

Phone: 080-28516937 


Other charges 

Besides the capital cost of the 
microlight, there is the cost of fuel 
(escalating, as always) and parking 
charges that need to be paid. 
According to Hassan, airstrips like 
Jakkur charge around Rs 200 per day 
to park a microlight, but an increas 
ingly upmarket clientele is also park- 
ing its planes at private estates and 
farmhouses to avoid this fee 


According to experts, some of the first microlights began appearing as early as the 
1900s (early aviation pioneer Alberto Santos-Dumont's Oiseau de Proie or Flight 
of Prey, for example) and over the last century, went through at least three stages 
of evolution. While the Version 1.0 were essentially gliders with booster motors, 
second generation planes used two-axis controls (an aircraft has three axis of ro- 
tation: vertical, lateral, and longitudinal. Older planes had just vertical and lateral 
axis, so only two movements on the stick) and finally, around the mid-70s, the last 
evolution saw 3-axis controls and sturdier frames come into the market. Despite 
the progress made in technology and manufacturing, the very definition of mi- 
crolights remains open to interpretation—the US, Europe and India all have 
separate norms governing the licensing of microlight flights. 
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Not everyone can afford a private jet. So, 
why not buy a timeshare and fly the aircraft 
of your choice every time you need to fly? 


DEEPTI KHANNA BOSE 


magine having an aircraft complete with captain and 
crew, available at your beck and call. Jet off to Paris 
for an anniversary dinner or travel to a conference at 
a time that suits you. 

And if the $45-million (Rs 180 crore) price tag of a 
new Gulfstream V causes you to miss a heartbeat— 
fear not. There is no need to worry about regular 
maintenance charges, crew salaries, and fuel and 
repair costs. 

Try a fractional or timeshare ownership experience, 
instead. This allows a shareholder to use an aircraft for 
a predetermined number of hours per year. For people 
who want the experience of private jet ownership 
without the hassles, expenses and liabilities—this truly 
is the way to fly. In the last one year, the demand for 


such a service in India has soared. The likes of Ashish Chordia, 
of US-based NetJets, and Manav Singh's Club One Air are al- 
ready in operation, and Tata co-promoted BizJet is set to 
commence operations in May this year. 

So, how to go about getting yourself a timeshare? 
Fractional Ownership 
Fractional ownership is a concept wherein two or more 
individuals own a share in an aircraft and benefit by 
splitting overheads such as pilots, maintenance and 
other expenses. It allows one to lease-purchase a fractional 
interest in a single aircraft and quarantees on demand 
24/7 availability to the purchaser of that or another 
airplane from an entire fleet available with the 
timeshare company. 
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Bye-Bye Chartered Flight? 

In chartering, there is no guarantee of an available aircraft or crew. In 
fractional programmes, the aircraft and crew availability is guaranteed. 

In chartering, there, typically, are charges for 'deadhead' or ferrying time, 
getting from the charter operator's base to where the airplane will be 
needed and getting back to the charter operator's base. In fractional pro- 
grammes, usage is based on hours in the air, beginning at the point at which 
you wish to depart rather than from a charterer's base of operations. 


The Overheads 

In timeshare schemes, the operator is obliged to maintain the aircraft and to 
provide two pilots for each flight. If the aircraft is damaged due to the 
negligence of the operator or another owner or is undergoing routine 
periodic maintenance, the operator is still! obliged to provide you with 
another plane from the fleet. 


The Cost Factor 

A fractional ownership programme at NetJets is designed for those flying 50 
hours-a-year or more. Customers can acquire or lease a share of an aircraft 
equal to the flight hours they need. A customer who purchases one-fourth 
share of a jet will be entitled to 200 occupied hours per year. Prices for frac- 
tional ownership range from $400,000 (Rs 1.6 crore) for a 1/16th share in a 
seven-seater Hawker 400XP, allowing the owner to fly 50 occupied hours per 
year, to just over $2.5 million (Rs 10 crore) for a 1/16th share in a Gulfstream 
550 that is capable of non-stop flights from Mumbai to London. Other jet time 
share companies offer, more or less, the same sort of packages. It costs approx- 
imately Rs 83 lakh for 25 hours of flying a year in a six-seat low-end jet. 


For further information: www.netjets.com and www.cluboneair.com 


A FLEET AT YOUR 
COMMAND 

If your aircraft is not available 
when you need it, another aircraft 
will be taken from the fleet 
operated by the operator under 
what is known, in legal terms, as 
the ‘Master Interchange 
Agreement’, which provides that 


any part-owner of the fleet may dry 


lease another’s aircraft. If another 
aircraft is not available from the 
master interchange fleet, the 
operator will charter a third party 


aircraft as ‘supplemental lift’ for you. 


AIRCRAFT ON OFFER 
NetJets allows its customers the 
choice of a wide range of aircraft 
from all the major manufacturers: 
Hawker, Dassault, Gulfstream and 
Cessna. The fleet includes 10 
aircraft split between light jets, 
mid-size jets and large cabin ones. 
Later this year, a Hawker 750, a 
Hawker 4000 and a Falcon 7X is 
joining the fleet. Club One Air 
offers the Cessna Citation Il and 
Citation Excel at present. 
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Style-Gucci 


THE PERFECT 
WARDROBE 





Gucci is stepping up its presence in India. 


Find out what's on offer. sic suattacuarya 
| spend most of my time saying no," laughs Mark Lee, CEO of Gucci, one of the 
e m most iconic luxury brands in the world. He receives some absurd offers (like out- 

sourcing) every day. But being at the helm of a proud brand, he has to turn them 
all down. Today, Gucci is a highly streamlined fashion house that prides itself on its all- 
Italian heritage, from manufacturing to design. With stores in Delhi and Mumbai and one 
in Bangalore opening soon, is India ready for Gucci? Mark Lee won't say no to that. 





THE When the Gucci loafer was displayed at the Metropolitan Museum of Art in New York in 1985, it was 
GUCCI 2 fitting tribute to an iconic shoe and a legendary brand. Gucci was founded by Guccio Gucci in 1921. Little did he know 
STORY "^en that the double-G pattern would become one of the best symbols of luxury. There's something about Gucci that 

elevates the brand beyond just fashion. Be it the classic loafer with the gleaming horse-bit buckle, or the signature 

-anvas Dags that its owners never check in when flying, it is a brand that has defined luxury through the decades 

ihough the lustre faded a bit in the ‘80s, Gucci came storming back onto the catwalks and high streets in the mid 
iks to then Creative Director Tom Ford, who plotted its rebirth as the epitome of jet-set decadence. And if 
; making waves ON the Catwalk, it has also been posting record turnovers over the last three years, powered 
traditional canvas bags, leather goods, and now, a ready-to-wear line. Not bad for an 87-year-old. 


Us ina 
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lis A GUCCI DRESSER 


MARK LEE CEOIGUCC 


Price: Rs 12,900 


Price: Rs 7,600 


KNOW YOUR CEO 


A Californian by birth (you probably know 
that), here are a few things about Mark Lee 
you might not know: 


>Favourite Music: Singers like Aretha 
Franklin and Alicia Keys. Loves Soul musi 


Favourite Film: Casablanca. When asked 
if it was also because of the clothes, he 
grins. “Let’s keep fashion out of the movies” 


Favourite Cuisine: Loves spicy food 


Favourite Mantra: Brand is king! 


DD Bag... Price on request 


Price: Rs 22,950 


AVAILABLE AT: The Gucci Store, 
The Oberoi, Delhi, and 
Galleria, Hilton Towers, Mumbai 
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Tech Talk 


THE ULTIMATE THE WILSON 


BENESCH ACT 
SPEAKERS ARE 
WORTH EVERY 
BIT OF THEIR 
RS 9,30,000 
PRICE TAG. 


DHIMAN CHATTOPADHYAY 


here are only a handful of people in 
India who own these super expensive 
speakers. We met one of them, an en- 
trepreneur and a passionate audio- 
phile, at his plush south Delhi resi- 
dence where we heard these speakers in action. 


The Sound: Listening to Shiv Kumar Sharma's 
santoor recital on these speakers was like a dream. 
With the eyes shut, it felt like we were at the 
venue of a live concert, so real and distinct were 
the sounds. The superb DCS Puccini CD player, 
which was playing the CD, made sure there were 
no hitches in the ‘music system’ department either. 


The Look: All the structural components used 
in the new ACT are carbon-fibre composite and 
metal engineering materials. The wood panel- 
ing is inconsequential in terms of structural per- 
formance. It serves a visual purpose. Beneath the 
real wood veneers and the solid wooden top, 
the material is metal. There is no debate, this is 
quite simply the stiffest structure ever seen in 
any standalone loudspeaker system. Compared to 
the earlier ACT-| and ACT-II, the weight of the 
speaker has increased 80 per cent to 52 kg. 
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Why is it so Expensive? 
The cabinets are made of carbon 

fibre. The same firm that works 

on Rolls-Royce cars, works on 

the finish here. The speakers 

also have zero resonance. The 
tweeters, too, are custom- 

made, specifically for ACT. 



















JSER SPEAK 


These are extremely serious loudspeakers. To listen to music on these speakers and 
njoy the experience, you need to have extensive knowledge of music. This is for an 
yolved listener. My advice: please do not listen to trance, house or similar kind of mu- 

- on these speakers. The ACT speakers are like a magnifying glass—they magnify the 
Waults of any music manifold. | love listening to jazz, folk and a bit of classical music on 
wy ACT speakers. The woofers and tweeters in the ACT speakers are simply awesome. 
ey are custom made silk dome tweeters—created by the Danish firm Scanspeak for 
w/ilson Benesch. Of course, for the music to sound great, you need the right partnering 
ear. Unless you have a great CD player, the right kind of power supply and cables, the 
JV will not be the same. You can’t ever reproduce a live experience on a CD at 
Bome, but on these speakers it's as close as you will ever get to the ‘real’ experience." 


wY Desai is an Ppotrepcenelu anda I-known a! iclionhile 


THE WILSON BENESCH 
ACT SPEAKER 


Price: Rs 9,30,000 


Specs: 2.5 way, true linear phase, 
free space, ported enclosure, 
floor-standing monitor 


Drives: 1x170 mm (7 in.) Wilson 
Benesch Tactic bass unit; 1x170 mm 
(7 in.) Wilson Benesch Tactic bass/ 
mid-range unit; 1x25 mm (1 in.) 
soft dome, hand-painted silk, ultra 
linear Wilson Benesch specification 
tweeter. Low-frequency loading 
Bessel alignment of fourth order 
reflex. Double chamber, differen 
tial tuning 


Frequency range: -6 dB at 32 Hz 
and 30 KHz; -3 dB at 35 Hz and 
25 KHz 


Frequency response: 35 Hz to 
24 KHz give or take 2 dB 


Crossover frequencies: Bass 
500Hz; Mid-5 KHz; Tweeter-5 KHz 


Internal wiring: Multi-stranded, 
silver-plated copper, PTFE jacketed 
cable harnesses with soldered 
connections 


Input connections: in-house 
machined gold-plated copper 
alloy terminals 


Power handling: 200 W peak 
unclipped programme 


Net weight: 52 kg 
Finishes available 


Standard finish: Available in 
regal silver or black. (Speaker top 
will be in a high build black piano 
gloss). Wood finishes available in 
high build piano gloss or satin at 
an extra cost of £600 (Rs 48,000) 


Gloss: Stained red cherry, Birds 
eye maple, Burr walnut. (Speaker 
top will be high build black piano 
gloss) Satin: Nat Cherry, Stained 
cherry, maple, oak (Speaker top 
will be in wood finish) 
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Health-Detox 


Let's Talk 


D etex 


Too busy to eat at regular intervals? Take our advice and get into 
the detox mode. And remember to thank us in a week's time. 
DHIMAN CHATTOPADHYAY 











m From Sunday breakfast till 
. Friday lunch, you should stick 
— toa healthy diet that includes 
- mainly fruits and vegetables. 
— — This shouldn't be a problem 
even if you are 30,000 feet up in the 
sky or attending a board meeting. 
Also, drink at least 2 litres of water 
and a few glasses of fresh apple juice 
every day. Why? The apple softens the 
»! sludge that builds up in the gall 
bladder. And yes, stay miles away 
from fried food. 


geh » Two hours after lunch on 
b Friday, drink a glass of 
g warm water with 3 tea- 
u ^» spoons of salt in it. If it 
LENT | is. "> tastes vile, wash it down 


with a glass of fresh grapefruit juice. 
Eat nothing else till we tell you. 





"m NES 





o much travelling on work, to tell us that it's not that difficult to 


12-hour days at the office detoxify your system. You just have to 
and partying late into the be a bit more disciplined for a week. 
night on weekends often The Regime 
mean no time for a proper Given the hectic lifestyles of most top 
meal and a resultant attack of heart- executives, the ideal detox 
burn. Chill! There's no need to press programme is a five-day liver and gall 


the panic button yet. Experts we spoke bladder flush. 
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INGREDIENTS 

1 pound roughly chopped strawberries 
1 cup silken tofu 

1/2 outer rind of orange peel 

1 tsp. honey 

THE METHOD 

Drain the tofu and place it in a 
blender. Add the strawberries, honey 
and orange peel and process until 
smooth. Spoon into a dessert dish, 
refrigerate for 20 minutes. Drink up 





THE QUICK-FIRE SOLUTIONS 

It's not always possible to accommo- 
date a five-day diet when you have 
to meet clients and attend meetings 
in three different parts of the world. 
Try these quick tips, instead. 


1. Eat cherries and strawberries: 
These foods are rich in ellagic acid, i 
a nutrient that helps mop up free 
radicals and combat pollutants such 
as alcohol. They also boost brain 
power. 


2. Eat grapes: These are 
rich in flavinols, which 
help your arteries work 
to their maximum and 
make blood run 
smoothly and quickly 
around the body. 


3. Munch citrus fruits 





l i ] B such as berries: These 
Repeat the -— : foods are rich in vitamins 
after two hours. | C & E, which will help 

» Then, drink half a e | cleanse and detoxify the 

) litre of water and "Ad . liver making it work | 
uu — > 1 fficiently. 
“et” © aglassoflemon \ | moree 
HTIT "Iz: ause it T3 "c Em a f f ^3 ’ Qu Poor —— 





On Saturday morning, 





Before going to bed When you go to bed, lie 





at night, mix two table- on your right side with your before you eat anything, 
spoons of unrefined olive right knee pulled up to your drink the salt and lemony 
! oil with a little lemon or chest for 20 minutes. This warm water concoction 
Ð grapefruit juice and drink ® helps process the oils in u$" ® again. By evening, you 
it down. Sounds scary, but trust us, it your stomach so that the gall bladder will notice the difference. 
works wonders. Sip a bit of cola if Is prepared to receive them. 


you feel uneasy. 


Postpone all party plans by a week, since you might feel a bit uneasy and even get headaches. 
This is a small price to pay for the long-term benefits you will derive. 
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M ejua 


The next time you think exotic food, Moussaka 
go Greek. DHIMAN CHATTOPADHYAY MM. rs 


ention Greece and a picture of 
clear blue sea, ancient ru- 
ins and strikingly good 
looking men come to 
mind. If you have been 
to Greece already, you must have fallen 

in love with the Mediterranean Sea 
and the magnificent beaches. Sadly, 
you can't bring them back home with 
you. What you can do, however, is try 
out another aspect of this wonderful 
country—its cuisine. Whether you are 
heading out to try some Greek food at a 
restaurant near you or inviting some friends 
over for an exotic dinner, here's what you 
should be trying out. 
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THE BEGINNING 

It is probably wise to dig into the 
extremely rich and filling main courses 
straight away, but if you fancy yourself 
as a gourmet, then begin with the 
appetisers. 


Dolmadia: |f you like rice and don't 
| mind chewing on wine leaves, then dishes 
| like Dolmadia (mutton and rice rolled 

in wine leaves) are the perfect appetisers. 

These spicy items are tender and chewy, 

and you will enjoy the moist rice when 

you bite into them. 










THE HEALTHY OPTION 
Greeks are famous for their 
salads. 


The Greek Salad: This is an 
amazing blend of feta cheese, 
tomatoes, black olives, onions, 
and tons of olive oil. Eaten 
with pita bread, this salad can 
pass for a meal on its own. 


The Meaty Affair: This is 
where it gets exciting. Try these 
main courses and you will realise 
how the Greeks get those Adonis- 
like physiques. 


Souvlaki: This is a perfect example of 
Greek food—pieces of cubed meat 
barbecued to perfection. You can go 
for either lamb or chicken sou- 
vlaki— topped with tzatziki. 
But if you have never tried 
tzatziki, beware! It is a 
yogurt-based dressing 
that is packed with 
garlic. Breathe care- 
fully after you've 
eaten it. 









Gyro: While souvlaki 
is grilled meat, gyro is 
strips or filets of meat, 
served in a pita. If you 


Greek salad 





think this is too simple, go for Keftedes— 
spicy, salty meatballs that are very pop- 
ular among Greeks. 


THE SEA FARE 

One of the most popular dishes in Greek 
food is Calamari (squid). This is served 
fried or grilled, with various types of 
sauces, usually tomato-based or dipped 
in lemon. 


THE SWEET THINGS 

Baklava: Still hungry? Order Baklava. 
This syrup-drenched pastry with pista- 
chio filling promises to fill up any empty 
space in your stomach. 


WHERE TO GO FOR GREEK FOOD 
THE PLACE: Moshe 

Where: 7 Minoo Manar, 

Cuffe Parade, Mumbai 
Contact: 022-2216 1266 

Open: 12 noon to 12 midnight 
Meal for Two: Rs 3,000 


THE PLACE: Hypnos 

Where: 66 Hotel Infantry Court, 
Gem Plaza, Infantry Road, Bangalore 
Contact: 080-41113366 

Open: 12 noon to 11.30 p.m. 

Meal for two: Rs 1,600 





FOOD FOR THOUGHT 


Chicken Souvlaki 


INGREDIENTS 

800 gm of boneless chicken cut into 
one-and-a-half inch cubes 
For the Sauce 

60 ml lemon juice 

60 ml olive oil 

60 ml white vinegar 

1 clove garlic, minced 

V2 teaspoon dry mustard 

V2 teaspoon paprika 

Y4 teaspoon sage 

Ya teaspoon savoury 

Ya teaspoon thyme 

Add salt and pepper to taste 


THE METHOD 

Combine all sauce ingredients in a bow! 
and mix well. Then, stir in the chicken; 
marinade for at least two hours before 
threading on skewers. Now grill them at 
high heat for about five minutes per 
side, until the juices run out. Serve. 


GREEK APHRODISIACS 


There were many 
specialities in ancient 
Greece that continue 
to be consumed to- 
day as aphrodisiacs. 
Hippocrates, the 
father of medicine, is 
reported to have recom- 
mended lentils to keep a man 

virile well into old age, a practice 
followed by the philosopher 
Artistotle, who cooked them with 
saffron. Plutarch suggested fassolatha 
(a bean soup, the national dish of 
Greece) as the way to a strong libido. 





Says chef, restaurateur and foodie Bill Marchetti: 


~ Greek food hasn't caught on in India yet, mainly because 


> most Mediterranean restaurants like to play safe. Indians 


| .— are more used to Lebanese or Italian cuisine. No wonder 
_ there are very few places to go for Greek food . 
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Chocolates 


There are 

chocolates and 
there are chocolates. 
Find out where 

you get the best 
chocolates in 

India and also who 
makes them. 

DEEPTI KHANNA BOSE, 
TEJASWI RATHORE AND 


RAHUL SACHITANAND 





uying a Lindt or a Ferrero 
Rocher in India these days is 
no big deal. But what does 
one do when one is looking 
for something different—a 
special made-to-order box of choco- 
lates that you want to gift your wife 
or a client? Well you don't quite get 
Godiva or Noka in stores yet, but you 
still have some exclusive chocolates to 
choose from. Here are a few great 
options. 


Patchi 


Patchi was set up in 1974 in Beirut, 
Lebanon. Today, Patchi is known as 
one of the finest chocolate makers in 
the world, especially for its quality and 
packaging. It offers 52 varieties of 
chocolates, categorised into an array 
of ranges: Classic Range, Deluxe 
Range, Sugar Free Range and Fruit 
Chocolate range, among others. Apart 
from regular chocolate, Patchi makes 
chocolate filled with almonds, hazel- 
nuts, pistachios, biscuits and caramel; 
the company also makes white 
chocolate. 















And here's the best 
part: Patchi makes choco- 
late-to-order for special occa- 
sions like weddings, and baby 
announcements, but the quantities 
have to be substantial. Packaging can 
be customised, depending on the oc- 
casion. If you are ordering from out- 
side Mumbai or Delhi, Patchi will 
courier the chocolates to where you 
are. You can also order chocolates by 
visiting the company's website, 
www.epatchi.com. 

WHERE TO GET THEM: Atria Mall, Ground 
floor, Shop 65/66, Worli, Mumbai; and 
Select Citywalk, Shop G13A, Saket, 
Delhi 

CONTACT: Mumbai 022-2481 3430; 
Delhi 011-40575038 

THE PRICE: Classic range costs Rs 250 for 
100 gm; Deluxe range, Rs 280 for 100 
gm; and Sugar-free range, Rs 300 for 
100 gm 

OPEN: 10.00 a.m.-8.30 p.m. 


Choko La 


For those who eat, drink and live 
chocolate, Choko La in Delhi is a must 
visit. Just walk into this store and buy 
your favourite flavour of chocolate. 
Let one of its chocolates melt in your 
mouth. You will know why we rec- 
ommend it so highly. With 14 vari- 
eties of homemade chocolates 
Choko La offers the most delightful 
'dark temptations' you will ever get. 
You can smell the rich aroma of 
Belgian chocolates even before 
you ascend the orange 
staircase to reach the 
two floors done up 
in deep cocoa colour. 
What sets Choko La 
apart is not just that 
it imports the raw 
material from 
Belgium, but that it 
uses Single Origin 
Chocolates. This is 
chocolate created 







from cocoa from one particu- 
lar region—real chocolate in 
its purest and finest form. Pair 
any of its chocolates with 
"Tanzania", a rare dark chocolate 
drink with 73 per cent cocoa and a 
fine hint of vanilla. It's divine. You 
must also try the three flavours of 
liqueur chocolates—Nicole (dark 
chocolate filled with whisky), Juniper 
(dark chocolate filled with gin) and 
Hugo (dark chocolate filled with 
Remy Martin and Cognac). 

WHERE TO GET THEM: 36 Khan Market, 
New Delhi 

CONTACT: 011-41757570 

THE PRICE: From an affordable Rs 75 per 
box to Rs 50 for a single piece 

OPEN: from 8 a.m.-11 p.m. 


Brunette 


Started by marketing professional 
Priyanka Singhania, Brunette offers 50 
different types of chocolates and sets 
itself apart from the crowd with its 
sheer variety, including Haze (rich milk 
chocolate with hazelnut), Cafechino 
(dark chocolate with a soft coffee truf- 
fle centre) and Berrysoft (dark choco- 
late with a soft-centered creamy 
strawberry filling) among severa! 
others. 

Besides off-the-shelf purchases, 
Brunette runs a thriving business in 
gifts (both for companies and for per- 
sonal occasions like weddings) and 
provides customised packaging for the 
same. Like many other speciality 
choclatiers, Brunette is only available 
at the store. Expect to pay around Rs 
650 per kg for premium offerings. You 
can check out its entire range at 
www.brunette.co.in/ 

WHERE TO GET THEM: HSR Layout, 
Koramangala, Bangalore 

CONTACT: 080-32942058 

THE PRICE: The premium range begins 
at Rs 650 per kg. Prices go up till Rs 
1,500 per kg 

OPEN: From 10.30 a.m.-8 p.m. 
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THE CUP 


THAT 
CHEERS 


Chill out over a cup 
of your favourite 
Darjeeling or 
flavoured ice teà at 
one of these swanky 
new t pars 

RAHUL SACHÍTAÑAND, 
DEEPTI KHANNA BOSE AND 
RITWIK NKHERIE 


« — — 





drinking and serving the beverage. 
Rather than serve all varieties in the 
same white Bone China teacup, each 
type of tea here is served in its own 
unique container. For example, the 
very earthy Masala Chai is served in 
earthenware cups, the luxurious 


MUST TRIES: Stupa or Peony Rosette, 
Cinnamon Tea and Nilgiri Organic Tea. 
Infinitea also backs up its beverages with 
an ample menu of entrees, salads, main 
courses and desserts. Try the Tiramisu 
here to end a relaxed evening out. 


INFINITEA 


WHERE: 2 Shah Sultan Complex, 
Cunningham Road, Bangalore 
OPEN: 10 a.m.-11 p.m. 

CONTACT: 080-41148428, 30941516 


THE PRICE YOU PAY: Rs 500 for two 


Bangalore may be India's Pub 
City, but it's also home to a 
bar of a different sort: 
Infinitea, the first new-age tea 
bar in the city. Started a few years ago 
by the Saria family, which owns half a 
dozen tea estates in North Bengal, this 
was perhaps the first modern tea 
lounge, to take on the hundreds of 
coffee shops across urban India. While 
the image of tea itself was given a 
makeover, the promoters of this tea 
bar also exposed their guests to new 
varieties of tea and new ways of 
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Peony Rosette is served in 
a slightly transparent tea 
cup to let drinkers see the 
bud actually bloom when 
hot water is poured and 
Enigma On The Rocks is 
served in a whisky glass. 
Infinitea has become one 
of the most popular hang- 
outs in the city, popular 
with families, free-spend- 
ing code-jocks and a fast- 
growing expat crowd. 
Besides drinking tea itself, 
Infinitea also retails loose 
tea leaves. 





CHA BAR 


WHERE: Oxford Book Store, 17 
Park Street, Kolkata 

CONTACT: 033-22175266 

OPEN: 10 a.m.-8 p.m. 

THE PRICE YOU PAY: Rs 250 to Rs 300 
for two 


If you are looking for a 
aW space to unwind with a hot 
ESI cuppa and read books, surf 
the net or enjoy a relaxed 
chat, the Cha Bar at Oxford Book Store 
is the right place to be. The elegant 
600 sq. ft on the mezzanine level of 
Oxford Book Store on Park Street is 
cosily informal and brews a wide selec- 
tion of Indian and international 
blends, including Chamomile and 
Hibiscus tea, Green teas, Ayurvedic 
Brahmi and Karma teas and Moroccan 
Mint tea, all blended and prepared 
with a precision that has come from 
exhaustive research into the history of 
tea. Of course, you expect nothing less 
from the owners, the Apeejay 
Surrendra Group, one of India's largest 












producers of tea. Tucked into a cozy 
corner of the bookstore, the Cha Bar 
offers a unique experience for book 
lovers as well, letting them watch the 
world go by from their vantage point 
on the Cha Bar Bridge. 


MUST TRIES: Chamomile and Hibiscus 
tea, Chinese Green and Japanese 
Green tea, Brahmi tea, Cha Hindustani 


vHYS VONINY 






THETEA CENTRE 


WHERE:78, Resham Bhavan, 

Veer Nariman Road, 
Churchgate, Mumbai 

OPEN: 11 a.m.-10 p.m. 

CONTACT: 022-22819142 

THE PRICE YOU PAY: Rs 300 for two 


Walk into this luxury 
LUSA tea lounge for a wide 
CHILL ; 
Fany variety and different 
flavours of tea, 
muffins, sandwiches and 
scones. If it sounds like a 
typical English high-tea from the 
days of yore, the reality isn't too 
far off the mark. Such is the 
treasure of Mumbai's Tea 
Centre. It takes you back to the 
best parts of colonial India, 
from the décor and the am- 
biance, to the little silver bells to 
summon assistance. 

What began as a tea promo- 
tion initiative by the Tea Board 
of India is today a privately run 
place where tea has been 
redefined and remixed to 
appeal to every palate. Tea 
Centre offers the classic Assam, 
Nilgiri and Darjeeling blends, 
but the in-house Camellia Tea 
Bar is where the novelty lies. If 
you're lucky, you'll walk in to a 
piano recital, or a book 
reading session by an author 
Tea Center also does special 
brunches with the best of 
Parsi cuisine. Irrespective of the 
hour of day you walk in, one 
thing is for sure —time will have 
stopped ticking a century ago. 


MUST TRIES: Camellia Tea, Hot 
Buttered Apple Tea, Thai Chai, 
Rose Petal Tea, scones, 

apple pie and open-faced 
mushroom sandwich. 


MAY 4 2008 BUSINESS TODAY 29 


\ 


bt —— 







Bottoms Up 
L 
3 


ne (ajitinig 
BU Appetite 


Summer is just the right time to 
sit at the club bar and sip a chilled 
bottle of wheat beer. 





DHIMAN CHATTOPADHYAY 


heat beer is still a new concept in India and only a couple of brands are avail- 
W^*« in the market. But in Belgium and Germany, where beer is drunk like 
water, Witbier and WeiDbier (Weissbier) are highly sought after. 

What makes it different? Lager, the most popular type of beer in India, differs 
from wheat beer in the way it is fermented. Wheat beer is a "top fermenter" and 
can ferment in just a few days. It also contains more alcohol than lagers. 

As the name suggests, wheat beer is fermented with a significant amount of 
wheat. This top-fermented beer has a light and sweet flavour. The yeast plays a sig- 
nificant role in its maturing. In some varieties, such as Hefeweizen wheat beer, the 
yeast is not filtered and stays in the drink even after the packaging and keeps on act- 
ing on the beer. 

Cheers to good health. Wheat beer is apparently a healthy beer. If drunk in 
moderation, it fights ailments. The flavonoids present in wheat beers, for instance, 
fight cancer and artery-narrowing blood platelets. And while we are on the subject 
of health, wheat beer also contains Vitamin B2. 

The varieties: The two most common varieties of wheat beer are Belgian Witbier 
and German WeissBbier. The Belgian white beer gets its name from suspended yeast, 
which gives it a whitish colour. It has spices such as coriander or bitter orange peel 
added to it, giving it a distinct flavour. German wheat beers are perhaps the best in 
the world, and the name changes from Weizen in the western and northern regions 
to Weissbier in Bavaria. 
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SERVING 
IT IN STYLE 


hat's the big deal about 

serving a bottle of beer into 
a glass? Wheat beer should ideally 
be served in special wheat beer 
glasses. German-style wheat beers 
are usually served in glasses that hold 
half a litre (plus additional room for 
the foam). They are tall and taper 
slightly towards the base. Belgian 
wits are usually served in smaller, 25cl 
glasses . Like lager, pouring wheat 
beer into the glass requires a bit of 
practice, as one has to avoid 
producing too much head. 





1. Sainsbury Bavarian wheat beer 
2. Kronenbourg 1664 Blanc 
3. Erdinger-Weissbier 


AVAILABILITY: The first two are not yet 
available at liquor stores in India. 
Erdinger-Weissbier has two variants, 
which have just been launched in 
India: the Premium and the Dark 
Weissbier. 

PRICE: Premium Weissbier 

Rs 100 for 330 ml 

Dark Weissbier 

Rs 130 for 500 ml 


Promotions 


KAYA SKIN CLINIC 
UNVEILS IT’S 
“SENSITIVE SKIN LINE” 


Mumbai: Get ready for gorgeous skin! Pioneers 
in skincare for over 5 years offering world-class 
treatments and services to deliver solutions for 
beautiful, flawless skin, Kaya Skin Clinic, India’s 
foremost chain of skin care solutions introduces the 
Sensitive Skin Line. 

According to surveys, 50 to 90 percent 
of people in the world claim to have 
sensitive skin. The ingredients used 

| : in this distinctive range of products 
a um by Kaya Skin Clinic are chosen with 
1 care to ensure that they are mild in 
: nature and compatible to the skin. 
The Sensitive skin line comprises 
L of the following products: 
e Face Cleanser - Especially 
formulated for sensitive 
facial skin, this mild, soap 
free formula cleanses gently 
without dryness or irritation while maintaining the 
normal Ph of the skin. 
Net Contents Price 
200ml Rs. 600 (incl. of all taxes) 
» Moisturizer - The moisturizer restores the elasticity 
of the skin, making the skin soft and supple. The 
antioxidants protect skin from free radical damage. 
Net Contents Price 
50ml Rs. 700 (incl. of all taxes) 
e Sunscreen SPF 15 - Provides effective protection 
against harmful UVA and UVB rays. It prevents sunburn 
and skin ageing due to sun exposure. 
Net Contents Price 
50ml Rs. 750 (incl. of all taxes) 
All these products are clinically tested, hypoallergenic 
and are dermatologist approved as "safe for sensitive 
skin". 
Get used to compliments...walk into a Kaya Skin Clinic 
and gift yourself and your loves beautiful, flawless 
skin. 


Skinfoline: 1800-22-5292 or 022-26550109 
Email: info@kayaclinic.com 

Website: www.kayaclinic.com 

Vinifer Gandhi / Shradha Bhat 

Vaishnavi Corporate Communications 

Tel: 66568787 

vgandhi@vccpl.com / sbhat@vccpl.com 





Marbonite 
METALLIVUM 
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For a brochure, write to us at Custornercaresthrk ipnsonind 
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| IRISH WHISKEY 


Taste the finest Irish whiskey. 
But first know a little bit § 
more about them. | 

DHIMAN CHATTOPADHYAY 


f 


only for Guinness, Daniel Day-Lewis 

and potatoes? Apparently then, 
you haven't tasted a Bushmills or a 
Jameson yet. Welcome to the world of 
Irish whiskeys. 


S o you thought Ireland was famous 


What's different: Although Irish 
whiskey is similar to Scotch whisky in 
many ways, the main difference is that 
most Irish whiskeys are distilled thrice, 
whereas Scotch whiskies are distilled 
only twice. Irish whiskey also differs in 
that peat is almost never used in the 
malting process, so the smoky, earthy 
overtones common to many Scotch 
whiskies are usually not present. 


The main players: Currently, there 
are only three distilleries operating in 
Ireland: Midleton, Bushmills, and Cooley. 
Only Cooley is Irish-owned. 


Spot the difference: Irish whiskey 
comes in several forms. There is the 
single malt whiskey that is made from 
100 per cent malted barley distilled in a 
pot still, while grain whiskey is made 
from grains distilled in a column still. 

Unique to Irish whiskey is pure pot still 
whiskey. While single malt whisk(e)y 
from both Scotland and Ireland is dis- 
tilled only in a pot still, the designation 


THE STORY OF THE EXTRA 'E' 


At one time, all whisky was spelt 
without the extra 'e', as "whisky". 
But around 1870, the reputation of 
Scottish whisky was very poor as 
Scottish distilleries flooded the 
market with cheaper spirits produced 
using the Coffey still. The Irish and 
American distilleries adopted the 
spelling "whiskey", with the extra 
"e", to distinguish their higher 
quality product. Today, the spelling 
whisky is generally used for 
whiskies distilled in Scotland, Wales, 
Canada and Japan, while whiskey is 
used for the spirits distilled in 
Ireland and America. 


'pure pot still', as used in Ireland, gen- 
erally refers to whiskey made of 100 
per cent barley, mixed malted and un- 
malted, and distilled in a pot still. The 
'green' unmalted barley gives the tra- 
ditional pure pot still whiskey a spicy, 
uniquely Irish quality. 

Like single malt, pure pot still is 
sold as such or blended with grain 
whiskey. Usually, no real distinc- 
tion is made between a blended 
whiskey made from single 
malt and a pure pot 
still. 


What to buy 

In blends, the best bet would 
be the Bushmills Original, 
Michael Collins, the Black Bush 
or Jameson. 


Pot Still 

There are only two front- 

runners in the pot-still category— 
the Redbreast (12-year-old) and 
the Jameson Pure Pot Still. 


Single Malts 

The choice for Irish single malts is 
far greater and most connoisseurs 
would go for Bushmills (16-year- 
old or 21-year-old) or Connemara 
Peated Malt (12-year-old) 


Availability 
Most Irish whiskeys are still not 
available in India. Jameson and 
Bushmills are available at select 
five-star hotels. 
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SOURISH BHATTACHARY YA 


A Wine for your Maharaja Mac 





The traditional 
all-time favourite 
accompaniment 
to a pizza is a 
Chianti Classico, 
an uncomplicated 
red wine from 
Tuscany, Italy, 
whose acidity cuts 
through the 
cooked cheese. 


hat does one have with a bottle 
of wine? If there's one existential 
question that has been eluding 
easy answers, it is this. Wine crit- 
ics, being the snobs that they 
are, invariably recommend unpronounceable 
names as accompaniments to a perfect bottle of 
wine. Why doesn't anyone, I've often wondered, 
ever suggest wines that can go with a McDonald's 
burger or a Keema Do Pyaaza Pizza? | hadn't 
looked hard enough for an answer, for 
| came across some really valuable 
leads in Fiona Beckett's entertain- 
ingly informative website, 
Matchingfood- 
andwine.com. 
| was quite taken aback, 
though, when Fiona recommended 
a Pontet-Canet 2001, a superior 
Bordeaux red produced with lots of 
loving care by an affable Frenchman, 
with a gourmet hamburger served with 
lots of salad and relish. I'd happily have a 
bottle of Chilean Cabernet Sauvignon, 
though, with a classic hamburger—the kind 
we don't get to eat in India—or even the 
Nirula's Big Boy Burger and the Maharaja 
Mac. Avoid ketchup, onions and processed 
cheese slices when you're pairing a burger 
with wine—they'll kill the taste of wine. 
This brings me to the question asked 
most often of me. Are we condemned to 
eating pizzas with beer? Well, the Italians 
don't do it, so why should we? The traditional 
all-time favourite accompaniment to a pizza is a 
Chianti Classico, an uncomplicated red wine from 
Tuscany, Italy, whose acidity cuts through the 
cooked cheese. Now, most Italian pizzas have a 
thin crust and sparse toppings, which makes our 
pairing exercise somewhat complicated. 
What wine goes best with a Domino's Keema 
Do Pyaaza Pizza or a Chicken Tikka Makhani 
Pizza from Pizza Hut? Fiona can't answer this 
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one because her advice is to avoid curried meat 
pizzas. | love the pizzas | have mentioned, so I'll do 
anything to enjoy a decent bottle of wine with 
them, despite the lingering spiciness. 

For the Keema Do Pyaaza, l'Il go for a Sula 
Chenin Blanc (whose sweetish notes balance the 
spiciness), or a Rioja Reserva from Spain's best- 
known wine region bordering Bilbao. The second 
wine is a no-brainer accompaniment when you're 

also having mutton roghan josh. For the 

Chicken Tikka Makhani, !'d have a 
Riesling from Clare Valley, Australia, or 
maybe a Sula Sauvignon Blanc. 
I'll says sayonara with an ad- 
mission. | have written a book 
on the Japanese kitchen, but | 
have never figured out what 
wine goes best with sushi. With 
home-delivered sushi becoming a 
reality, it ceases to be an idle ques- 

tion. The Japanese hotelier who steered 
my book insisted that a Pinot Noir (the 
light-bodied red wine that became big 
after the Paul Giamatti-starrer Sideways,) 
pairs best with sushi. 

My doubts about the theory were laid to 
rest after | had Nigiri Sushi (the ones with 
the sliver of fish on top) with a Burgundy 
red. But now | have a better idea, borrowed 
from Fiona, of course. 

The next time you have sushi, order a 
champagne. It effortlessly balances the 
oiliness of raw salmon and the match re- 
mains as strong as ever even when you dunk 
your sushi in soy, or add a modest amount of 
wasabi (not a good thing to do in front of a 
chef, for each sushi comes with the right quantity 
of wasabi in it). 

Moral of the story: open a bottle of wine the 
next time you order pizza. 


} 


Sourish Bhattacharyya is 
Executive Editor, Mail Today 
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Travel 

In a few months from now, there will be 

a million tourists in Beijing — the 

Olympic Games. Beat the rush and head 

to this ancient city now. 


DHIMAN CHATTOPADHYAY 


here is much more to see in and 
around Beijing than just the Great 
Wall. We went there and spent a 


fortnight travelling around Beijing 
to tell you exactly what you can do and see 
while in the Red capital. 







The Great Wall at 
Badaling 

The Great Wall, as everyone 
knows, is one of the few man- 
made structures visible from space. From 
Beijing, it's a 2-3 hour drive to the nearest 
portions of the Great Wall. But it's the 
Badaling part of the wall that's most pop- 
ular. This is a fully-restored section and 
long enough to make you feel that you 
may actually end up in Mongolia. 

From the entrance to the tallest point 
takes about 2 hours (one way), unless 
you're some kind of an Olympic athlete. 
Take the Badaling trip as it is well man- 
aged and safe. Climbing the Great Wall is 
hard work. Some sections have steps and 
railings, while others are just gradual 
steep slopes. Be prepared for extreme 
temperatures. If you go in summer, you 
will be fried by the sun and in winter, 
you will encounter biting winds, extreme 
sub-zero temperatures, snow and ice. 

We took this trip on an icy February 
afternoon and survived to tell the tale. It is 
worth taking the trip, walking a few steps 
and knowing you can say you've stood on 
one of the wonders of the world. 
Admission: Rs 240 (approx) 

Open: 6.30 a.m. to 6 p.m. 


: Tiananmen Square 

L Te Great Wall of This is a huge open space surrounded 
' China at Badaling on all sides by imposing official buildings. 
Apart from being a popular gathering 
place for tourists, it is still often used 
for big celebrations and for government 
leaders to address the people. This is 
also the place where the infamous 
“Tiananmen Square Massacre” took 
place two decades ago. You can visit 
the square for free till 10.30 p.m. If you 
go during the day, you can buy a ticket 
to go up to the balcony from which 
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Chinese leaders address the people. The 
atmosphere at night is different and 
the square is beautifully lit. But don't ar- 
rive too late since at 10.30 p.m., the 
soldiers come and clear out the whole 
place in minutes. 

Admission: Free 

Open: From sunrise till 10.30 p.m. 


Barely 50 km northwest from Beijing 
en route to the Great Wall, lie the Ming 
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The breathtaking Ming Tombs 





Tombs—the mausoleums of 13 
emperors of the Ming Dynasty (1368- 
1644 AD). The mausoleums have been 
perfectly preserved. Only the Changling 
and Dingling tombs are open to the 
public. Changling, the main Ming Tomb, 
Is the largest and is well preserved. 
Take our advice and visit the Lingsi 
Palace next to it. This is one of the few 
palaces in the world made of camphor 
wood. The ceiling is colourfully painted 
and supported by 16 solid camphor 
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The entrance to the Forbidden City 
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posts. The floor is decorated with gold 
bricks. 

The Dingling tomb is underground 
and about 27 metres deep. It is the mau 
soleum of Emperor Zhu Yijun, the 13th 
emperor who occupied the throne the 
longest during the Ming Dynasty, and his 
two empresses. The main features here are 
the Stone Bridge, Soul Tower, Baocheng 
and the Underground Palace. 
Admission: Rs 240 (approx.) 

Open: 8.30 a.m. to 5.30 p.m 


Inside the Forbidden City 





Lying at the centre of Beijing, the Forbidden 
City, called Gu Gong in Chinese, was the imperial 
palace during the Ming and Qing dynasties. 
Now known as the Palace Museum, it can be 
reached by walking to the northern end of the 
Tiananmen Square. This is the world’s largest 
palace complex and covers 74 hectares. Surroun- 
ded by a six-metre-deep moat and a 10-metre- 
high wall are 9,999 buildings. Until 1924, when 
the last emperor of China was driven out from 
the Inner Court, 14 emperors of the Ming dy- 
nasty and 10 emperors of the Qing dynasty had 
reigned from here. Since yellow was the symbol 
of the royal family, it is the dominant colour in 
the Forbidden City. Roofs are built with yellow 
glazed tiles; decorations in the palace are pain- 
ted yellow; even the bricks on the ground are 
made yellow by a special process. 

Admission: Rs 320 (approx.) 

Open: 8.30 a.m. to 5 p.m. 





It is located next to the Beijing University. Cons- The royal bathhouse at the Summer Palace 


tructed as a place of recreation for the emperor, 
it is now open as a public park and is one of the 
most impressive places to visit in Beijing. The 
main attraction is a huge lake with a walkway cir- 
cling it. Towards the end of the walkway, are a se- 
ries of towers, halls and temples climbing the 
hillside. From the buildings at the top of the hill 


you can see the entire lake and its surroundings. £ iws t E : 
Admission: Rs 180 (approx) ; Soc n It "WI 


Open: 7 a.m. to 6 p.m. 
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The Temple of Heaven is a large park laid out around 
the temple complex. Its centerpiece is a large tower built 
entirely of wood, apparently without using a single nail. 
The park attracts local residents by the thousands each 
day; they come to practice singing, martial arts, Peking 
opera, chess, dancing and calligraphy. Of course, this can 
be said of many parks in Beijing, but the Temple of 
Heaven attracts more than its fair share of visitors. 
One of the separately ticketed items here is the 
echo wall. It is a smooth wall built in an almost complete 
circle. It is said that if you stand next to the wall and talk 
at it, the words are carried along the wall and can be 
heard from any point. 
Admission: Rs 200 (approx.) 
Open: 6 a.m. to 8 p.m. 
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Beijing Zoo is famous for its large selection of pandas. 
But it has an amazing collection of exotic animals as 
well. The zoo is located at the north west of Beijing not 
too far from the centre. Watch the polar bear, furry 
camels, the huge black bear and Royal Bengal Tigers— 
all in open enclosures. The beautiful lake that runs 
through the zoo is frozen till March but still attracts a 
lot of birds. Through the year, this is a great place to sit 
and relax and watch birds from around the world 
chirping away. 

Admission: Rs 90 (approx.) 

Open: 7.30 a.m. to 5.30 p.m. 


A giant panda in Beijing Zoo 











] : If you are interested in checking out how locals live it up 
in this city, head to the Sanlitun Entertainment Area after dark. The 
streets here are lined with dozens of bars and pubs with live music 
and great food. They are open till 4 a.m. Affluent Chinese, 
expats as well as tourists flock here. Try out trendy pubs like 
Poachers, The Tree, Vogue or Boys & Girls while you are here 
ww The most famous 
shopping area in Beijing is 
Wangfujing street. One of the 
malls here—the Oriental Plaza— is 
one of the biggest in Asia. It 
stretches for a few city blocks and 
has two subway stations on ei 
ther side. You can buy everything 
from souvenirs to branded 
designer wear here. It takes about 
20 minutes to walk the length, i1 
you are a quick walker. There are 
many large, traditional depart 
ment stores, souvenir stores, and a 
small street with Chinese food 
stalls here as well. 


Silk Street: The Xiu Shui mar- me mii 


ket is known simply as Silk | 
Street. You can enjoy shop- 
ping for a wealth of traditional 
Chinese knick-knacks to bring 
home for your family. If you 
don't have too much time for 
shopping in Beijing, this could 
be the only place you need to 
visit. Things you can buy here 
include Chinese souvenirs and carpets, silks by the roll, Chinese 
paintings and many other things. 





WHERE: 1 East Chang An Avenue, Beijing 
PRICE: Rs 16,000-plus per night 
WEBSITE: www.hyatt.com 


WHERE: 10 North Dong San Huan Road, Beijing 
PRICE: Rs 10,000-plus per night 
WEBSITE: www.starwoodhotels.com 
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Music 


The Great 


Indian Rock 


Indian rock bands are still evolving. Here we feature four of 
the best. BIBEK BHATTACHARYA 


anachronistic as it might seem. After 

all, good music in any genre knows 
no borders. There seems to be a sort of 
disconnect in most Indian minds 
because rock musicians in this country 
are seen as derivative of the “real” 
thing, and a judgment is passed even 
before a scrap of music is heard. 


| ndian rock music isn’t necessarily as 


Thermal And A Quarter 


Bangalore) 


Thermal And A Quarter was formed in 
1996 by college friends Bruce Lee Mani 
(guitars, vocals), Rzhude David (bass, 
vocals) and Rajeev Rajagopal (percus- 
sion) with the firm idea of playing only 
original music, something that wasn't 
much in vogue then. 

As more and more organisers came 
around to the view that Indian rock 
music needn't be only about playing 
covers of standard hits, its popularity 
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Down the years, we’ve had many 
great bands, from Great Society in 
Shillong and High in Kolkata, to ‘80s 
heavies like Indus Creed and that 
perennial classic-rock fixture Parikrama, 
and highly original bands like Indian 
Ocean. Sadly, Indian bands—whether 
producing strong albums or being 
feted as fantastic live acts—have 
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started growing. The band released its 
eponymous first album in 2000 and fol- 
lowed it up with a concept album 
about the members' hometown in 
Jupiter Café (2002). TAAQ stands out 
for songs with beautiful melodies and 
carefully worked out arrangements. 
You could even just go through the 
lyrics of songs like Without You and be 
impressed. Powered by Bruce Lee 


always suffered at the hands of big 
labels who were interested in promot- 
ing Indipop. 

Indeed, if you were to count the 
number of gigs being held all around 
the country on any given Sunday, you 
would get a real idea of Indian under- 
ground music. Here's a pick of the best 
of the new bands. 


>a 


w>, "QL-R) Rajeev, Rzhude and.Bruce 
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Mani's continuously shifting quitar 

lines, Rzhude David's rock solid bass and 
Rajeev Rajagopal's thoughtful percus- 
sion, TAAQ has carved out a quality 
space for itself in rock/funk genre. 
WEBSITE: 
www.thermalandaquarter.com 

HEAR THEM ON MYSPACE: profile.my- 
space.com/index.cfm?fuseactionzuser.v 
iewprofile&friendid-3349428 





(Kolkata) 
What happens when you put together 
veteran musicians who are also among 
other things a hotelier, a homemaker, 
and a quitar teacher? You get Skinny 
Alley, of course. Formed in Kolkata in 
2001 with Amyt Dutta (guitar), Jeffrey 
Rikhs (drums, vocals), Jeffrey Menezes 
(keyboards), Jayshree Singh (vocals) and 
Gyan Singh (bass), this band gives a 
new meaning to the word family. The 
soul of the band is definitely Jayshree, 
who lists sources as diverse as Joni 
Mitchell and Nelly Furtado. And, in- 
deed, you can hear them both in her 





(New Delhi) 

This is one of the few bands that at- 
tract the curious with its moniker and 
then proceed to impress with the mu- 
sic. Formed in 2003, the band includes 
Sarabjit Chadha (vocals, guitar), Anup 
Kutty (guitar, vocals), I.P. Singh 
(acoustic guitar), Randeep Singh (bass, 
vocals) and Rahul Chatterjee (drums). 
Drawing on various influences from 
Jam rock to psychedelic sounds, 


singing, which Is IdIOSY 
most percussive in the way It mes! 
and out of the music. Pair that with 
Gyaan's solid grooves and Jeffrey Riki 
always-entertaining playing and yo 
get a volatile combo which sings so! 
like Shizoid. a strange i Uurail Dall 

with loads of funk groo\ 

Alley's latest album, Songs ! 

Moony Boom, was released last yi 
WEBSITE: Www.skinnyaliey.com 
HEAR THEM ON MYSPACE: http-//pr: 


- 


file.myspace.com/index ctm?tusea« 


tionzuser.viewprofile&fri 
did=89972914 





Menwhopause’s music is an expert 
mash of Classic rock and Grunat 
first album, Home, was rel 

year with songs like the extendt 

of Time, and the Beatlesque Floatir 
The band added a feather in its cay 
this year by playing at the Alternativ 
Music Festival SxSW in Austin, Texa: 
WEBSITE: WwWw.menwnopause.con 
HEAR THEM ON MYSPACE: 
http://Awww.myspace.com/men 
whopause 


(L-R) I.P., Anup, Sarabji 
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An Automatic Choice? 


Automotic boxes 
have evolved 
over the years 
and at times 
now, offer even 
better fuel 
efficiency than 
manual 
gearboxes on 
the same cars. | 
am all for 
automatics in 
the high density 
traffic situations 
where the relief 
from constantly 
changing gears is 
most welcome. 
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n America more than 90 per cent of the cars 
sold come with automatic gearboxes, while in 
the European Union, although the number is 
not so high, automatics do outnumber cars 
with manual gearboxes. In India, the scenario is 
quite the opposite. Ninety-nine per cent of the cars 
sold here come with manual gearboxes! This de- 
spite the fact that automatics offer so much more 
convenience and comfort. 

This is because historically India 
has had cars with automatic trans- 
missions that featured outdated 
technology. 

But all that is rapidly changing. 
Automatic boxes have evolved over 
the years and at times now, offer 
even better fuel efficiency than man- 
ual gearboxes on the same cars. 
This has been made possible by 
advanced electronics as well as the 
use of a higher number of gears 
compared to their manual gearbox 
counterparts. 

Technologies have also advanced 
and there are a number of automatic 
gearbox technologies now available in 
India, ranging from the simple CVTs 
(Continuously Variable Transmission) 
to the 7-Gtronic, S-tronic, multitronic, 
DSG (Direct Shift Gearbox), tiptronic, 
etc. They are all automatic gearboxes 
from different manufacturers and 
broadly incorporate either CVT tech- 
nologies or plain and simple, advanced 
automatic technologies. 

The Honda City comes with a CVT and so do 
all the Audi multitronic cars. CVTs are efficient 
gearboxes, the primary problem was torque 
transfer in the olden days. However, with the use 
of new materials and better designs, these prob- 
lems have been overcome. So, the Honda City 
CVT is actually quite a good gearbox but re- 
quires a change in driving style to get the best 
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Gearing up: Passat's (above) 
direct shift gearbox delivers 
sportier and efficient results 


out of. 

Among the conventional automatics, 
Volkswagen Group uses DSG. It's a twin-shaft, 
double-clutch gearbox whose electronic con- 
troller pre-selects the next gear on another shaft 
and just engages it when the shift actually hap- 
pens. It’s a quick method of changing gears and 
the loss in drive is minimised to a fraction of 
the time it takes on other gearboxes, 
both manual and automatic. The 
result is a sportier and more effi- 
cient performance. The DSG is avail- 
able in India on the Skoda Laura, 
the Volkswagen Passat and on the 
Audi TT as the S-tronic, where it 
gets an additional cog. The other 
advantage of this gearbox is that 
it is a six-speed automatic, compared 
to the conventional five-speed man- 
uals, and also have a manual mode, 
which can be operated either 
through paddle-shifts on the steering 
wheel (like on the Passat and TT) 
but also by slotting the gear lever in 
the manual mode and then flicking it 
up or down. 

Manual modes are also available 
on the Honda Civic, which again, has 
a paddleshift. For the first time, an 
automatic has seen some demand on 
an Indian car. Not to be left behind, 
more and more vehicles are going 
automatic and you will soon see the 
Mahindra Scorpio automatic as well as 
the Nano automatic. 

| am all for automatics in the high density 
traffic situations where a relief from constantly 
changing gears is most welcome. And if you drive 
them right, the loss in fuel efficiency will be min- 
imal and theoretically, we should be looking at 
higher fuel efficiency. 


Yogendra Pratap is Editor, Auto Bild, India 
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DVD Review 


The Bad Boys 


Gangsters have always fascinated us. There's 
something about the "glamour" and the quts 
associated with criminals that keep us riveted 
We take a look at three new DVDs on gang 
sters, real and fictional. BIBEK BHATTACHARYA 





E 
American Gangster 
We all know that Ridley Scott can deliver a blockbuster and 
DENZÉL WARTINGTON — RÜSSELI CROWI get fantastic performances out of his leads. In American 
AN IE RIC AN Gangster, he delivers on both counts. While Gladiator wit! 
" TA CT PT its sandal and toga fancy-dress parade was a surprisingly 
( à ANC 2 | ER engrossing movie, American Gangster is a worthy successo 


to Serpico, the Al Pacino classic. Despite the title, this is n« 
just the story of the kingpin of the Harlem drug trade 
Frank Lucas. It's also a story of an earnest cop, Richie 
Roberts, and of his quest to bring down Lucas's empire 
Denzel Washington puts in a riveting performance as 
Lucas, and there is great chemistry between th 
operator and his nemesis, Russell Crowe. 
Universal Studios 

PRICE: Rs 1,159 
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Cocaine 
Cowboys 


This documentar ; 


Eastern Promises 

Never has a gangster movie 
resonated so much with real-life 
events. David Cronenberq's 
masterful Eastern Promises, about 
a dangerous Russian mafia family craze in the US ir 
in London, was released when the ‘70s. Just as 


i " "s a. d E 7 a — 
Alexander Litvinenko, a former | fà | popular culture wa 
d k T [ *- spy, was murdered by polonium i swinging to the 


(a radioactive substance) strobe lights of dis 


probably one of the 
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best on the cocaine 
L| 





LIIS ILIHILITINE 1:18 UE OSEE TT 





poisoning. He joins forces with a vast network of 
Viggo Mortensen to deliver a killer people was supplying the ultimate party powder to m 
punch of a movie. A diary and an orphaned baby lead across that country. 
emigrant midwife Anna (Naomi Watts) into the heart of Filmmaker Billy Corben interviews many people wh: 
the ruthless Vory V. Zakone family of the Russian mafia. were directly involved, from journalists on the Miami 
Cronenberg manages to balance real violence and the crime beat in that era to mid-level cocaine wholesalers 
deep psychological scars left by a life in crime brilliantly Corben even gets a professional killer—a man who killed 
Unlike many other mafia movies, there isn't a lot of gore in at the behest of the infamous “Godmother of Cocaint 
the movie, but it delivers its shocks better than most Griselda Blanco—on record. This is an exhaustive histor, 
gangster flicks, especially with a killer twist in the plot. of all that went down, and is brilliantly told 
Universal Studios Magnolia 


PRICE: Rs 1,159 PRICE: Rs 759 
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Quick Reads 


Memories of Another Day 


This fortnight, we bring you two books written in very different styles and in different eras but 
which deal with ancient cities and talk about a time gone by. DHIMAN CHATTOPADHYAY 


In the Land of 
Mussolini 

Our journey from Brindisi to 
Naples was very instructive. 
As we mentioned, it totally 
destroyed the high opinion 
we held about European 
countries in general. The 
roads were bad, the houses 
awful and the people dirty. 
Little urchins ran about 
streets as if they were no- 
body's children. They wore 
tattered clothes that bore 
blots and patches of grease, 
dirt. Soot, mud and every- 
thing, and wherefrom a 
stench of the most unbear- 
able type ensued... 

..The Coliseum or the 
Flavian Amphitheatre at- 
tracted us like a lodestone. 
We knew it was of a large 
size, very large, but till our eyes dwelt 

upon it, we never could conceive how enormous it was. 
Every time we tried to form an estimate of its size with 
mind's eye, we conceived it even smaller. The theatre is 
615 ft long and 510 ft broad. The rich dark warm colour 
of the walls, which rise to a height of 164 ft are soft- 
ened with age. 

The wonderful internal arrangement permits seating 
for 80,000 spectators and a labyrinth of gangways and 
passages enables each of them to go directly to his seat. 
There are 80 exits, which could empty that big audience in 
less time than is required for a modern theatre to clear a 
thousand people. 


^ 
> * 
ae 
at 


Excerpted from With Cyclists Around the World by 

Adi B. Hakim, Jal P. Bapasola and Rustom B. Bhumgara. 
Rs 350 

Pp - 376 

(With permission from Roli Books) 
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Life in Delhi in an era gone by 

Delhi before 1947 was another country. Open fields, mango 
groves and graveyards existed where south Delhi stands 
today. Across the river in east Delhi, Shahdara was a small set- 
tlement in the middle of fields and scattered villages. New 
Delhi was occupied, but had great swathes of empty spaces; 
it was bare and dusty; today’s stately spreading trees were still 
frail, young saplings. To the north, the old city was a signif- 
icant centre of gravity, and the neighbourhoods of Civil 
Lines, Alipur and what is now the university area, were 
hubs of middle class activity. Among the first stirrings of the 
form that urban Indian 
middle-class living was to 
take began to the north 
and west of the old city. 

The first modern “sub- 
urb” in Delhi was Trav- 
elyan-pur or Trevelyangunj, 
north of Paharganj—one 
of the four estates belong- 
ing to Englishmen in the 
early decades of the nine- 
teenth century... 

... settlements exclusi- 
vely for Indians were star- 
ted a hundred years later 
in Karol Bagh, Western 
Extension Area (WEA) and 
Paharganj. These areas 
were originally orchards 
(hence the ‘bagh’ in Karol 
Bagh which was, along 
with Jorbagh, possibly 
planted during the reign 
of Ferozeshah Tughlaq in 
the mid-fourteenth century. 
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Excerpted from Delhi Metropolitan: 


The Making of an Unlikely City by Ranjana Sengupta 


Rs 250 
Pp - 241 
(With permission from Penguin Books India) 
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NEEZONÉ PRABHDEV SINGH 


The Lure of the Green Jacket 


The Augusta 
National Golf 
Club is a surreal 
world. Enter the 
premises from 
one of the half 
dozen gates, and 
you step into a 
picture-perfect 
setting where 
everything 
works with 
clockwork 
precision. 


Golf Digest 





riving down Washington Road into 
Augusta, the first impression is not 
breathtaking. A second look doesn't 
do much to perk up the senses either. 
The usual Taco Bell, Waffle House, 
Burger King and petrol stations line up both sides 
of a fairly busy road in the mid-sized southern 
town. Oh yes, there's a Hooters, too, which is 
John Daly's favourite hangout when he's there. 
The first sign of the golf course is a huge white- 
painted water tank that towers over the tree line. 
This is the golf course that attracts golfers and fans 
of the game from near and far for one week 
every April. Those who are not fortunate enough 
to be there sit owl-eyed in front of their TV sets 
when the Masters is in play. 

The Augusta National Golf Club is a surreal 
world. Enter the premises from one of the half-a- 
dozen gates, and you step into a picture-perfect set- 
ting where everything works with clockwork pre- 
cision. White sand bunkers that stand out against 
rolling carpets of rich green, and a carefully 
arranged rough of pine needles, make up the golf 
course that essentially exists for the Masters golf 
tournament. When | say green, | mean if there 
are patches that do not match the overall colour 
scheme, they are spray painted green. 

A couple of milestones have been achieved 
this year as the first of golf's four annual majors 
teed off on April 10. By the time you read this, the 
testosterone-loaded Gary Player, for one, would 
have broken Arnold Palmer's record for most 
Masters tournaments with his 51st appearance. 
It's also 50 years since 'Amen Corner' was named, 
this being the second half of the 11th, the par 
three 12th and the first half of the 13th holes. 
Golf writer Herbert Warren Wind is said to have 
come up with the phrase and it was so coined be- 
cause golfers would tend to think along those 
lines if they negotiated that stretch of the golf 
course unscarred. 

Like last year, there is an Indian interest this 
year, too. Jeev Milkha Singh has been invited 


again. Yes, you need to be invited to this golf do 
and if you win, you get a green jacket and you also 
get to pick the menu at the champion's dinner 
While chicken tikkas might still be some way off, 
you get the feeling that this Singh (there was 
some confusion with the other better-known golf 
ing Singh last year) has earned a repeat invitation 
on the basis of his showing in 2007. The 
Chandigarh golfer would have finished among 
the top 20 but for a poor start to the final round 
in his maiden appearance. He did putt like a 
dream. The on-song Daniel Chopra has been in- 
vited, too, which makes it one-and-a-half Indians 
this time around. 





The Indian challenge: Jeev Milkha Singh is at the Masters again 


TIP | TRIED: When | started playing golf three 
decades ago, my dad cut down two men's sized 
clubs for me—an iron and a wood. The wood, 
with a short shaft and an disproportionately large 
head, looked like a Neanderthal's hunting tool. This 
was the case with most kids who were starting 
out in golf till fairly recently. Now, well-known 
brands like Callaway and Ping make junior clubs. In 
fact, U.S. Kids also makes clubs specifically for girls 
and left-handed kids. This brand is available in 
India, with Golf Digest India offering special rates 
*This column was written before the Augusta 
Masters teed off. 


Prabhdev Singh is Editor, Go/f Digest India 
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Launch Pad 


YOURS 


Some of the world’s favourite brands are here this summer 
with new stores and new launches. Choose your own style. 
ANUMEHA CHATURVEDI AND TEJASWI RATHORE 





Brioni, often referred to as the Rolls-Royce of 
men's fashion, has launched its store in Delhi. 
One of Italy's best-known brands and known 
for fine tailoring, Brioni has introduced a wide 
range of suits, jackets and shirts as well as 
accessories in the signature store. 

Try their formal shirts and suits and walk into 
office looking a new man altogether. 

PRICE: On request 

AVAILABLE AT: The Oberoi, New Delhi 

and Mumbai 


This new range from Villeroy & Boch is 
characterised by an intentionally plain, subtly 
restrained design and simple, distinctive 
styling. It is designed as a short series of five 
main pieces and a set of servers, all polished 
in 18/10 special steel. 

PRICE: Rs 15,000 for a set of 24 pieces 
AVAILABLE AT: Villeroy & Boch store, 
Churchgate, Mumbai 
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Scotland on a Trike! 














Imagine Chauffeur-driven Trike tour to 
give you one ofthe hippest ways to see the 
famously breathtaking scenery Scotland 
has on offer. 


Monogram Galliera 
This brand, from the House of 
Louis Vuitton, is characterised 
by its very supple canvas that 
gives it a trendy and feminine 
look. The Galliera is 
distinguished by its 
modern design. 

PRICE: On request 
AVAILABLE AT: Louis Vuitton 
stores in Delhi and Mumbai 





This trip brings you closer to the 
mountains, Lochs and Glens of the 
Highlands via Perthshire, Stirling & the 
Trossachs National Park, Loch Lomond. 
Inverness and Mull. 
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It also bring you a fabulous city tour of 
Edinburgh our nation's capital, with a whirl 
round the historic Grassmarket and onto 
the famous volcanic plug 'Arthur's Seat'. 


The trikes have a 1600cc muscle 
engine, this will definitely put the 'R back in 
to Roar’. 


Sunglasses from Roberto Cavalli All of the helmets supplied on the trips 
The new collection will ensure that all eyes are on you. The frames are highly 
sophisticated and inspired by jewellery in terms of both materials and design. 
The shapes are generous and exaggerated and the colour tones are natural 


have an intergrated head set 
communication systems installed. This 
will allow you to talk to each other whilst on 


and pale. l | 
PRICE: Rs 22,660 onwards tour. Alternatively you can listen to the 
AVAILABLE AT: Shoppers' Stop and all leading optical outlets theme tune from Braveheart 


Some Excellent Extras 


Your Trike Tour includes the use of an 

ipod or why not bring your own with your 
Jimmy Choo's new shoes favourite tracks. 
The special selection of shoes from Jimmy 
Choo for 2008 includes "Chilli"—a glossy, 
sexy sandal. This striking modern cut is a 
must have this summer. 
PRICE: Rs 5,000 onwards 
AVAILABLE AT: At the Jimmy Choo Store at 
Galleria, Mumbai 


Also you get an email of professional 
photographs of your trip for you to keep 
of your special experience 


TRAVE 












Heena Akkhtar, COC 
TravelPort Holidays. 





Email : holidays@travelport.in 





Spring/Summer ‘08 Collection 

from Bungalow 8 

Bungalow 8 has unveiled its new Spring 2008 
Collection, which is a melting pot of different 
influences from the East. The block-printed table 
and bed linen pay homage to the lush Mughal 
gardens, and the burnt and burnished look of 
the terracotta planters and Pondicherian vases 
provide an organic earthy touch. 

PRICE: Block-printed table linen and bed 

linen Rs 1,300 onwards; Pondicherian vases 
Rs 4,250 onwards 

AVAILABLE AT: Bungalow 8 Wankhede Stadium, 
North Stand, E-F Block, D Road, Churchgate, 
Mumbai 





Bathroom fittings from 
Nagina Waters 

They are one of the best known 
bathroom fittings brands. 
Nagina Waters of London has 
now arrived in India and 
opened a flagship store in Delhi. 
Its new range of bathroom fit- 
tings is rather luxurious with its 
gold-plated faucets and be- 
spoke Italian marble basins. Give 
your bathroom a new look. 
PRICE: Rs 5,000 upwards 
AVAILABLE AT: Nagina Waters 
Showroom, Tribhuvan Complex, 
New Friends Colony, New Delhi 





The new Indus Chenin Blanc (white wine) displays subtle 
aromas reminiscent of wild flowers and honey. On the 
palate, the wine has a soft and silky texture, balanced 
with a natural sweetness derived from the grape. 

The wine is best savoured with fish preparations and 
lightly-spiced kebabs. 

PRICE: Rs 420 

AVAILABLE AT: Select liquor stores in the metros 





Promotions ae a 


Cumulus Beckons 





"Merlin...this is Redstone" the radio crackles in my ear "bank niner 
zero to your left. A cumulus is building above the gully. Your LZ is 
across the river bed at 3 o'clock. Have a good flight!" 

| pull the left toggle and my Epsilon-3 paraglider responds 
instantly making a smart turn and heading smack into the promised 
thermal. The variometer strapped to my thigh beeps and displays a 
lift of 3 m/s. | let out a whoop of joy and crank into the thermal pulling 
away...Up! Up and away towards cloudbase. 

Landing at the LZ after an exhilarating flight of 1 hour 27 minutes, 
| pack and stow the gear into the car and head back to Delhi a very 
happy man indeed. 

Three days...not long enough for 
anything! Three days...too long if we 
don't get it right! The usual holiday 
questions had haunted us... What do we 
want to do this holiday?...What will the 
kids do?...Do we have the budget for 
this?...and then Joy said, "Pick up your 
glider and go to Redstone." That 
clinched it for me. 

Leaving early on Friday, a 
comfortable six hours drive saw us at 
the destination of our choice. What 
struck us first was the wide open spaces 
with the interesting gravel floored 
lounge open from the sides and...classy 
wooden furniture!!!...Who keeps classy 
wooden furniture in a camp!!! | was 
already beginning to like this place. 
And...then the kids saw the rope bridge 
and the water stream and started 
freaking out. The wife saw the plush 
interiors of the tents, the teakwood 
beds, the 4 inch foam mattresses and 
the fibre rajai. For crying out loud!...they 
even had toiletries baskets in the tents complete with towel, 
moisturizer and shampoo. Camp Redstone was made to order. 

The take-off looked brilliant and the cumulus clouds gestured 
invitingly but, the window for the day was gone and we settled into 
camp for today. The vegetarian portion of the lunch was good but the 
non-veg was divine. Bellies full, the kids decided to get wet in the 





stream and the wife and self settled into the comfortable loung 
chairs with a beer...this is Jannatabad! 

A flurry of activity towards a side...the jungle moves Dut 
sure what it is till a group of well camouflaged men emerge silently 
from the woods carrying bazookas, guns and walkie-talkies. A rifle 
cracks somewhere and one of the tree-men emits an "Aaagh' of pair 
as the shot finds its mark...all of them hit the dirt and let go with all 
the hardware, presumably in the direction of the sniper - who, in 
opinion seems to be everywhere. An army exercise...can't be! The 
soldiers are too podgy and disorganised. A film shooting...nope! No 
cameras & crew. "A corporate outbound training programme Says 
Ravi, the camp Manager. Interesting!!! 

Evening comes with a nip in the air and | start daydreaming abou! 
the bottle of whisky l'm carrying. Soon enough the exceptionally 
thoughtful and helpful camp staff read my mind and a bonfire IS 
crackling away merrily in the crisp chill as the night sets in. The 
men revert to their normal corporate non-office attire and | can see a 


private bar-be-cue happening - Whoa! A full goat! This is the movies!’ 
Saturday morning starts lazily with a hot cuppa mountain cha and 
unfolds equally lazily with a morning visit to the secret cave 


amazing! We crawl in on all fours wading through an inch of water 
before standing up to behold a chapel of live stalactite: 
stalagmites...different colours telling tales of what mineral deposit 
the water flowed through before painting these 
ethereal vista. Afternoon is a little disappointing since there's a 
inversion which glumly tells me that | can't fly today. Compensation Is 
a pleasant walk in the woods with the good wile leading | 
enthusiastically and self crawling along with a moping face, hopt! 
get some sympathy votes. No such luck! 

Sunday morning erupts with a bright sun and clear skies ar 
good wife smiles knowingly at me. We plan to leave this afternoon bul 
before that there is one last thing to do. A quick brunch and of 
the hospitality in-charge of the camp leads my car up to the take-off 
Great Scott! No four kilometre hike with the gear. Just get off the car 
and fly. | love this place! Gear out...! pass one of my radios to Shi 
who is incidentally also a paraglider pilot...pre-flight checks 
check. ..lines clear and | launch! 

"Merlin...this is Redstone" the radio crackles in my ear 

Name : Not Disclosed 
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For Reservations : Contact Zice Holidays 
No. 41740424, M 9810573291 ; www.campredstone.com 
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Make a royal splash with 

the brand new swimwear 
collection from Puma, which 
includes shorts, bikinis, tank 
tops, one-piece swimsuits , 
shorts and bermudas for men 
and women. Flirt 
outrageously in the swimwear 
that comes in summer colours 
such as marine blue, bright 
yellow and floral green 

PRICE: Rs 699-2,299 
AVAILABLE AT: Puma outlets 
across the country 





The collection includes shirts with a smart 
new silhouette and extra-slim fit in 
exclusive fabrics. The combination of 
functional micro-fibres and natural 
materials creates an exciting look. The 
light nylon bomber jackets or a short 
trench in a summery linen-cotton mix are 
absolute must-haves. 

PRICE: Rs 3,500 upwards 

AVAILABLE AT: Aigner store at the Grand 
Hyatt Plaza, Mumbai 


Dior Christal “Rubber Blue” 
Defined by the daring pairing of 
hi-tech rubber and sapphire crystal, 
the hand-cut, hand-polished signa- 
ture of the Dior Christal line pre- 
mieres a new variation: Dior Christal 
“Rubber Blue”. It is a stunning special 
edition, 38-mm chronograph set with 
76 dazzling diamonds. Its blue lac- 
quered dial is brilliantly illuminated 
by the slightly lighter blue of the 
sapphire crystal intricately inlaid 
among the diamonds on the bezel, 
and securely screwed into the deep 
blue rubber of the strap. 

PRICE: On request 

AVAILABLE AT: Dior, The Oberoi, Delhi 





Taste that speaks for itself 





Go ahead, enjoy your holidays... | P i ; 
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Securing your house is as easy as abc E 


le € 
J oing for holiday means complete relaxation and ~ i le i 
enjoyment. Godrej Ultra Locks- India's No. 1 computerized Hi, lace on record that, ! pe itm iet í 
s ; = . p uie ) , = "? r T] 
14 pin Unpickable Locking System, helps you to attain this 1 am happy te ^ : » : on the 22nd of Dec " " ie i c 
1; i 1; alarv T1 r ] | 
by keeping your house secured while you are away. Simply from a burglary 4 j ad to break open m3 ag KM c UN 
3 : : ; oja4@r: Maru y ! j 
follow the abc steps of Godrej Ultra Locking System. night some Lm d mv family were guru .-— | 
Sleater Road. = * i } ned. 
— à ` : (s ; happen‘ | 
. Install Godrej Ultra Locks on your main entrance a4 vacation when —— flats in our building tha! i 
V door. Select any lock from the Godrej Ultra There was an attempt on i ot break open my flat just 
4 ' di . could ! i ‘k 18 
STEP ; Lock range. night and the burgiar T aic lock Though the lo at 
e . , Ultra IW ;h to re instit 
i i cause of the Ul .onvinced enoug | 
Secure your Master Bedroom which contains comi damaged. ! am SA iis pla | was informes bi 
| i i a : Fa > agall KA M t this lock was 
" valuables of greater importance with the the same lock once at as the Police that if this ad 
advanced security of 6 the carpenter as s i ald have surely been DUTE 
"mn d. our flat wo n ! 
eT 6 ds not installe« , , stron locks. 
"- Install Godrej Ultra Locks on all access doors. It / iust keep on manufacturing such strong 
n provides security which restricts unauthorized so great going Godrej, Jus ds j 
C With best regare 3 
movements from one room to another in toshi Driver 
Hoshi T 
the house. 13/14, Sleater Road. 
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Mumbai - 400 007 
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Ultra Ultra : Sent via e-mail D 
Ultra Tribolt Ultra Twinbolt Ultra Latchbolt Magnum  Mortise Lock Moonlight (Satin) em 
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Please contoc neorest 
Godrej Locks Distributor for 
We offer over 50 types of Ultra Locking Systems for various residential & commercial applications Free ar 
Available at all Godrej Lifespace Stores and leading hardware outlets across India. Installation 


Godrej & Boyce Mfg.Co.Ltd. (LOCKS DIVISION), Plant 18-A, Pirojshanagar, Vikhroli, Mumbai 400079 * Toll free helpline: 1800-225511" 
C ^neiimar Caro Contra? 022.870R8AROD » Faw: 022.67081511 « Wehelfee’ www andrei com www andreilacks com ' 
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